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competitors: Answers to dozens of questions sought. (P. 1) 
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INTV says problem is still in 


RIES INCREASE: Top employes to get 35° 

12 months, plus 3.6% COLA. Sikes ie He 
991, other commissioners $104,500. 
limiting hiring. (P. 4) 


se | axt 
$111,300 in Jan. | 
Budget restraints 


gM! SUES HBO OVER SONGS: Wants to charge cable 
operators, aS well as programmers, virtually doubling fees. 
Resolution could be precedent for other programmers. (P. 5) 


HOME DISHES PAY MORE for programming than cable, 
PCC is told. Citing ‘possibility of a significant problem,’ 
agency plans further investigation. (P. 5) 

HTS HAZARDS: Broadeast journalists 


At least 2 journalists known 
ht in firefights. (P. 6) 
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dead, 5 wounded, others caug 
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monopoly powers, and if 
basically is compilation of every questi 


that's been suggested. No 
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CUSES ON MONOPOLY POWER: 
cable competition, released Dec. 29, boils down to 2 basic questio 

so what Commission should do about it. Notice, as expected (TVD Dec 18 pd), 
on that's been as 


tice (MM 89-600) sets March | 
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Forellctt popes DISPLAY under development by 

Lew taito c. receives endorsement from Mitsui, which will 
rm licensee group for technology. (P- 7) 


S 

Sieleaee IN COLOR and camcorders predicted in 

will be Lect s for 1990, beginning of what almost certainly 
own as decade of advanced TV. (P. 8) 


mee Md pe tilda DOWN 18.8% to 2,544,000 in 3rd 
, accounting for 49.7% of total su ly. Imports 
18.7% to record, gain 50.3% share. (P. 3. F 5 he 


JAPANESE TV AND VCR EXPORTS down for 3rd straight 
month in Nov. Average deck price up slightly, camcorder 
shipments off after record Oct. (P. 10) 


JAPAN CONSUMER ELECTRONICS production dropped 
3% in 1989, ElJ estimates, forecasting gain of only 0.9% in 
1990. More offshore production cited. (P. 1D 


POLYGRAM'S LASERDISC STAKE, from prospectus: 
Investment of $27.7 million so far has yielded only $13.2 
million. CD-I software bill to date: $24.1 million. (P. 1D 


HOME VIDEO ARMS of 8 major film companies account 
for 71% of video software market, according to Video 
Week's annual market-share survey. (P. 12) 


MEXICO WIDENS GAP over next largest color TV supplier 
to U.S. in first 9 months, huge increase over 1988. (P. 13) 
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so and can be apple d monochrome image using system, 


: ‘ using technology — 
aoe eon of color video images U* aneal 

: hed developm : aa projection 0 at that point. Foresight 
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ae . electronics compan m in "serious discussio y 1989 
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feat said tentative agreement was possible wi a in, EOPopes which are "moni pro 
attention of at least one ot ring gress 
of display, Zanetti said. 


. ill see first major ein TV 
4990--SETTING STAGE FOR DECADE OF ADVANCES: Decade that wit See eit be known as decade of 


stand in 1952. It almost 
i tablishment of color parameters in 1952. I 
Pen TV, perhaps also as decade of digital revolution in video. 


: (1) In marketing, growth of video from 


: : irly obvious - . 
The 3 major stories of decade of 1980s are fair ‘th color TV's tremendous continued impact 
expensive curiosity to product in majority of households, along of digital audio. (3) In corporate affairs, 
with every year setting new sales record. (2) In technology, coming . nH was GED videodi 
rape of RCA. Just as VCR was biggest success story of 1980s, biggest ure eodise. 
i i ' t to forecast next decade -- our 

virt certain upgrading of TV standards, we won t attempt 
teeth pais of prognosticating for 12 months in year's first issue Is enough of a challenge. We're — 
encouraged by at least part of our forecasts just one year ago In this space (TVD Jan 2/89 p10), when we hit 
TV almost exactly on nose with our prediction of 23,520,000 total sales, and weren t far off with 21,370,000 
total color, 21,000,000 direct-view. Our VCR forecast -— well, all we can say is that we were way too high 
-- but on camcorders we were nearly on target. 


For this year our numerical forecasts don't differ widely from those in our annual industry survey last 


week (TVD Dec 25 p10). As usual, we're a little more optimistie about color, see it breaking records for 11th 


consecutive year, camcorders and projection TV up somewhat, VCR decks dragging once again. To wit: 


1990 1989 1990 1989 
Product (forecast) (estimated) vs. 1989 1988 vs. 1988 
tS, So 24,135,000*  23,496,200** + 2.7% 23,097,899 + 1.7% 
total color... 22,485,000*  21,762,200** + 3.3% 20,518,139 + 6.1% 
direct-view. 22,200,000*  21,500,000#* + 3.3% 20,216,355 + 6.3% 
projection... 285,000 262,200 + 8.7% 301,784 -13.1% 
oo: 1,650,000 1,734,000 — 4.8% 2,579,760 -32.8% 
ea Pea Bi 12,100,000 12,180,000**  —- 9.6% 12,792,255 - 4.8% 
ogee 9,500,000 9,900,000 - 4.0% 10,748,210 - 7.9% 
ers... 2,600,000  2,280,500%* 414.0% 2,044,045 +11.6% 


* Projected record, # Record. 
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LCD TV, Personal Video. Good cath | 
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gh prices. 


disaPP” th other hi 
arply, pst er high-end features, more software a 
segetteSs will be introduced, but prices at tho VCRs, which Rees yitinrddcee b pr ae ee ae 
will be too high and Mitpaithis oe and carne VHS 
ow during year to have 


¢ 
h effect on camcorder market. Go-v; mr ab 
uc Go-Video will introduce dual-deck VCR and world will continue t 
continue to 


camcorders. One or more VHS brands 
holds 9 could add 8 ich wi 
gull-size VES 2 = e to pot of market. Price erosion will which will continue to dominate compacts, while 
cause industry rry just how deep potential market is eee a cowaseesales wil 


video Programming and Tape. Anoth 

2 - other tough | ; 

netration of homes. Recorded video unit sales Saire te erie eens ake 2 cae 2 ore in VCR 
, result of price 
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videodiscs and Players. Player sales fo i 
: r year will be i i 
not much more than one week's unit sales of VCRs. Disc aiaicean south eae ceeae: aetna 


growth toward year-end. 


Audio. CD will consolidate its gains, record compani 
; ? anies and : ss 
u plyortaiog os mnaber of LP Utes and aging apes noes 


point. Both discs and players will come down in price. DAT with SCMS will 

around midyear at prices that are too high to tell much about its true Sos Geacbeeias down 
toward year end. Congress will pass SCMS legislation and consider that it has done its duty on copyright 
front -- there will be no fee or tax laws passed. Hardware and software manufacturers will meet to discuss 


recordable CDs -- great cordiality, but no agreement. No standards for CD-R or CD-E, either. 


Hot Products. Last year we said: "Watch fax, watch cellular, watch videophones for price reductions to 
bring them closer to true consumer products. Still video will gain professional adherents, but be consumer 
dud." Cross out videophones and forecast stands for another year. What else is hot? Nintendo, another 
year, despite continuing legal battles. 

Innovations. A tough one to call this year. Excitement will spread over various CD-ROM approaches, 
with strong publicity on introduction of CD-I, which won't be true consumer product this year, however. 
even electronic pocket "reference books" will create more interest. 


Portable data bases, pocket computers, 
amcorders and CD players), but they 


Prices and Business. Prices won't go down this year (except on c 
won't go up much, either. That's called stability, and it will be welcomed by industry. Tube shortage will 
continue throughout year. At least one brand name could drop out of TV in 1990 and several others rush in. 
S$ UP: Domestic color TV production fell dramatically in 3rd 
duction estimates and Commerce Dept. figures. While 

cord and accounted for just over half 


arterly re 
earlier quarter to 5,120,000. 


from 3,132,000 in year-earlier period. 
has fallen below 50% share for 


US. COLOR TV PRODUCTION DOWN, IMPORT 


quarter, according to our analysis of industry pro 
dumber of U.S.-made sets declined, imports rose sharply to qu 


total color TV supply, which dropped 3.5% from same year- 
in July-Sept., down 18.8% 
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Orion/Nelson, up 0.5 points to 5.7%. Vidmark and Academy 
emerged on list with 1% each. 


Estimated total supplier revenues reached $3.35 billion 
in 1989, up 11.7% from 1988, when sales jumped 30%. Most 
of growth came from sellthrough segment, up 20% to $1.5 
billion, while rental side was comparatively flat with 2.8% 
rise to $1.85 billion. Distributors had about $2 billion, and 
rackjobbers and direct sales remaining $1.35 billion. 


Chart is based on survey responses from distributors and 


rackjobbers, with weighted market shares divided among 
= 
estimated total market, along with analysis of publicly 


reported sales figures. List consists only of suppliers with at 


least 1% market share ($33.5 million). As all measurements 
are approximations, we welcome any feedback from 
suppliers. Dollars in table are in millions. 
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ZENITH COMPUTER SALE: Zenith completed sale of 
computer business to Groupe Bull of France (TVD Oct 9 p9), 
following stockholder approval at meeting last week. 


_ Zenith received $496.4 million in cash, about 90% of 
estimated purchase price based on adjusted net book value of 
computer business at end of Nov. Final purchase price will 
be based on book value Dec. 28. Originally, Zenith had 
estimated sale price at $635 million, lowering figure to $550 


million in Nov., mainly because ions inf 
: : of reductions ir j A 
and receivables. ctions in inventories 


Zenith Chmn. Jerry Pearlman said illi 
16.5 million Zeni 
pares, representing more than 96% of shares voted fave 
- 4ransaction also had approval of U.S. govt., he said 


Computer Group consists of Zeni 
maker of desktop and laptop personal compstecn sap) oo 


Kenwood opened Beijing office Dee. 15, 
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Consumer Electronics Personals 


Mitsubishi Electric Sales America divisig 
in ee itatiod: Edward Hart, industry retail buy} n ", 
group exec. dir., Eastern Div.; James Gallagher, nat; 
account exec., Central Div-; Fred Hartfelder, Southwest ) 
regional vp, Western Div.; other appointments: John 
tern sales mgr., to northeastern ae 


sposito, northeas 
a, William Jennings, southeastern sales mgr., to 


megr.; 

tern zone mgr.; Steven Matthews, Great L authorit 
ce sree Lakes zone mgr.; John Harris, south cen od allied Fi 
sales mgr., to south central zone mgr.; Michael Demar, ee 
Great Lakes sales mgr., to national account exec.; Jerry’ 
Mingus, southwest sales mgr., to zone mgr.; Robert 
Reichmuth, northwest sales mgr., to zone mgr.; James JANUARY 8, 18 
Bennison, northwest regional vp, named special market 
sales vp, new post. 

Tedd Rozylowicz, Sharp Home Appliance Div. sales cast 

mgr., appointed mgr.-mktg. and sales, new LCD Consume, Broadcast 
Products Dept... Michael Korizno, national sales mgr, CABLE DOM 


sales dir., named vp-Sony Magnetic Products floppy dise 


ions. He 
products sales and mktg... Charles Fleischer resigns as sessions. Me 


access’ to vi 


Yashica USA pres., continues as Kyocera Canada pres.; J. INTV notebo 

Ohashi, Yashica exec. vp, will head operation until 

successor is named... Shoichi Miura resigns as Sansui ETHICS LAV 

general affairs managing dir. in Japan, Akira Ogawa as be ahead for 

auditor. Congress. K 
! years. (P. 3 


David DelGrosso, ex—Alpine Electronics Luxman Diy, 


joins Image Entertainment as mktg. vp... Derk Tenzythoff, NBC COMB 
United Video mktg. projects mgr., advanced to video arrangemen 
services group mktg. mgr... Lisa Lyons, Media Home not discoun 


Entertainment Business Affairs Div. contract admini 

promoted to publicist... Frank Vizard named electronics 

and photography editor, Popular Mechanics, succeeding 

Stephen Booth, recently appointed editor, Video Review. 
—y_ 


Color TV sales fell for 2nd straight week in 3rd week 
of Dec., and for 5th time in last 6 weeks (see State of the 
Industry). Month-to-date sales of direct- view sets still wer 
up 6.1%, thanks to strong first week, EIA figures showed. 
Projection TV had huge decline in sales to dealers in week, 
putting month-to-date total down 19.3%. Home VCR sales 
dropped in week but were up 8.6% for first 3 weeks of Dee., 
while camcorder sales rose sharply in week and were up 
24.2% for month. Direct-view color TV, total color TY and 
camcorders have surpassed full-year sales records of 1988, 
according to EIA data. 


_ NEC's first laserdisc player will be introduced at 
Winter Consumer Electronics Show in Las Vegas, at $1,399. 
System provides up to 425 lines of horizontal resolution, hs 
S-video output, jog function for frame-by-frame viewing, 
digital memory. 
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Pa CABLE DOMINATES AT INTV: Proves main issue ; 
: sessions: Hedlund outlines 3-pronged agenda aes Po ia 
: to viewers, advertisers and programmin 3 5 fair 
od, { INTV notebook. (P. 4) S @.b 
} 

ETHICS LAW HITS HOME: Tough career decisi 

be ahead for senior communications poliivinthet ta = 

Congress. Key lawmakers could consider cashing out in 2 
i years. (P. 3) 
iv, : 
Ff, NBC COMBINES SALES FORCES for TV and cable. New 

gement designed to offer advertiser more choices, but 
not discounts. (P. 4) : 
Or 


CABLE BILL UNLIKELY: INTV convention told 


Decones legislation not expected to pass Congress this 
year. Complexity of issues, short legislative year among 


factors cited. (P. 5) 


QUELLO EYES EN BANC hearing on cable-telco issues; 
Sikes, Marshall uncertain. Commissioners question industry 


leaders at INTV. (P. 6) 
, INTV BOARD ENDORSES must-pay concept for cable 
S carriage, widening broadcast consensus. But must-carry and 
hy channel positioning seen keys. (P. 7) 
| STATION PRICES TO STALL at 8-11 times eash flow, 


INTV panelists predict. Bank regulations and programming 
costs blamed. (P. 8) 


CABLE DOMINATES AT INTV GATHERING: 

attendees at INTV convention at L.A. Century 
Paramount violated "gentlemen's agreeme 
each afternoon when program distributors 


ues discussed. in sche 


blast 
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eae ACQUIRING = from Teledyne, giving it major 
as Car $s 7 »t @ 
during CES. (P. 9) peaker brand. Announcement expected 


CES DOMINATED by home theater, audio, videogames —- 
more media event than trade show, with new products rare. 
Primarily to meet dealers.’ (P. 9) 


EIA PREDICTS 3.9% rise in consumer electronics factory 
sales to $33.41 billion in 1990. Consensus sees video product 
sales up 1.2% (P. 11) 


CD PLAYER MARKET dominated by Sony with 17.5% 
share, more than twice 2nd brand, Audio Week f inds in 
survey ranking 40 brands by sales. (P. 13) 


AUDIO OUTLOOK FOR 1990 better than video, says EIA, 
which sees 5.8% gain to $9.79 billion, although predictions 
are down from June. (P. 13) 


HOME THEATER ENTHUSIASTS would be willing to spend 
between $7,500-$14,000 to equip homes, Mitsubishi survey 
indicates. TV picture is most important factor. (P. 14) 


80 MILLIONTH VCR sold in final week of 1989. Decade of 
1980s saw sale of 79 million home VCRs. (P. 14) 


NEW SUMMAVISION UPDATE by developer Foresight 
gives some details on advanced TV display system, being 
touted as HDTV alternative. (P. 15) 


Cable was one of 2 main subjects on minds of 1,350 
Plaza Hotel last week -- other was whether Buena Vista and 
nt" not to schedule off-si 


had exclusive right to show wares. 


te events during sacred 4-hour period 


duled events. INTV board endorsed concept of 


Cable was at center of most of issues C1s— =~ ° . 
Cable was at center of most of iss fic proposal was on table (see story elsewhere in this 


"must-pav" —- although no spe 
pay" advanced by NAB —~ altho or P t of new INTV 


lated story). 
t" (see below). 


issue), Cable, along with networks, is ma 
independent stations’ access to ad agencies (see re 
only questions at "Public Policy Power Breakfas 


ding distributor suites, 
of attendees off- 
tes. Action violat 


j In unscheduled events, inclu 
Pettractions, Both took large groups ‘ 
» Programming), reducing traffic in sul 
during suite hours, distributors said. 


Copyright © 1990 by Warren Publishing, Inc. Reprodu 


site to attend s 
ed "gentlemen 


ction in any form, without wri 


ad campaign designed to inerease 
Cable reregulation and sports siphoning were 


Buena Vista and Paramount were big 
ereening (Buena Vista has Disney 
's agreement” not to schedule activities 


activities by 


(17 USC 101 et seq.) 


tten permission, is a violation of Federal statute 


go, NO. 2 
8 Si vol. TV DIGEST—9 
we) Consumer F] : 

a ectronics 
Cal, ection of Television Di : 
ing le gest with Consumer Electronics 
| 
end g 
dt STATE OF THE INDUSTRY 
les to dealers, from EIA, ¢£ as 
oe or 4th Statistical week of 5-week Dec. and year to date: 
DEC. 1 

: 16-22 ween y DEC. 51 WEEKS 51 WEEKS % 
Une CHANGE 9-15 1989 1988 CHANGE 
e 
2 Chay eee, A Soe aoe noes “17.3 432,090 = 21,550,616# 20,126,920 + 7.1 
wh gate yg a oak 874* -17.0 426,800  21,297,9874 19,832,148 + 7.4 
ad fies PROJECTION... - 2eatnke 6.509 -41.2 5,290 252,629 294,772 -14.3 
lv, gOTAL VCR.-+---- 307088 9 eee uee cae) 297,466 11,783,102 - 22,466,063 - 5.5 
DECKS..--++++> oe anal 255,049 -18.8 219,734 9,548,837 10,466,782 —- 8.8 
e CAMCORDERS... - , 748 52,671 + 7.7 77,732* 2,234,265# 1,999,281 +11.8 

Color TV 5-week moving average: 1989--446,619; 1988--468,750* (down 4.7%). 

VCR deck 5-week moving average: 1989--271,774; 1988--302,488 (down 10.2%). 
mae Camcorder S-week moving average: 1989--72,842*; 1988--64,707 (up 12.6%). 

* Record for period. # Exceeds record for any full year. 


left JENSEN TO ACQUIRE AR FROM TELEDYNE: International Jensen scheduled 11th-hour news conference 
te on eve of Winter Consumer Electronics Show (CES) in Las Vegas, presumably to announce it was acquiring 
Acoustic Research (AR) from Teledyne, giving it as strong presence in home speaker market as it has in auto 


“ill speaker f. ield. 


Sources close to AR said employes were told of acquisition Dec. 29. But because announcement came 
im ._ on last day before New Year's holiday, many were absent and learned of sale after long weekend. Source 

| described employe reaction as cautious, adding that many feared ultimate impact would come in form of 

| relocating AR's Canton, Mass., hq to Schiller Park, Ill., where Jensen is based. 


i i 's Mirage Hotel for 
pokesman conceded company on Jan. 2 hurriedly booked room in Las Vegas's ( 
Se a schacatid for afternoon of Jan. 5, just after our deadline. Beyond that, he refused to conf irm 
ordeny purchase of AR and declined to acknowledge announcement had anything to do with any acquisition. 


‘ea A ; he 
a acquisiti tly fulfill prophesy by Pres. Robert Shaw just over year ago after group 
hes loa joninet Beatrice subsidiary, in complex transaction (TVD Dec 12/88 p17). Added 
clues came in his comment that odds strongly favored airs een = another ance se wath, oA a 
indus ing " dous opportunities in speakers." Jensen will hav » he 
} said: ee ee Oper dateeetowin dollar-a-week purchase. We have equity money for the future 
and goal is doubling current size while still "specializing, doing what we do best. 
Bs i aker field, where its only presence is through 
Acquisition would bolster Jensen's pe has m feito ae market as youth-oriented brand at same time 


Ady in audio, has moved t t : t ee 
= Bane Rp SS, | niche. AR also has scant presence in audio electronics, having 


Component line at June 1986 CES. 


- 


4 
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HOME THEATER, AUDIO AND GAMES poe TE CES: Accent at Const to public -- once removed -- 
_ ban over weekend in Las Vegas, is Nae , Se “cs oneerned, this simply isn't time or place. 


via media. As far as showing new pro | 
arketing official of one major manufacturer. “It's primarily to 


‘ 
"Mee “A typical January show,” commented He noticed if you aren't." He added: "Even for January, there 


. use you ees Neer pag) oak Y, 
tems to Lead fen ate. yf new-product introdoeas it's good industry, 
attracts the press and nobeases public consciousness of our p 


captivate public imap: 
‘ely to © 
' like 


Nat: ° se ar 
hat this current), in CWO ND . 
mind th of may end up as Cp al picase, Expo 
s that's Nevrectacle af 7 Tnport r show). 
2 . 2C er * U 
0 theater” and SP su 44 iS nap 
tt ne vide ill presumab}, bars Y pran ate Han 
; feat dio, ‘ev S VD Dep oe il 
. 1eW erst 1e5 au 5 olicy “s thea (T : Dec » Bly are < oni 
= Py photos bi ee showl an Audio Pair = long t Electro - 
tel ory ph ively | re!” t t.'s Jap ed. f 
> ho and pfecti ict at JaP ders; t Oc ow n its 
sraget agazine © it cout TVP wrlie be naga of las he next ge rat ‘poe raf 
jitzy Mirse— sineS> re : the ion eae 
litzy A pus! _al (D be P non an ay Inst 
35 newsPare y mwow ~ ® > a could - a its positio dance specific pl oa eleArt y, as 
wertion of indus si aT) arding "ould ann demonstrations of jg, display 
: 100 ra 4 . . . 
fraction atts Stor appeared sg pl aot reg they * lifestyle number of Sony Siste, Miami. 
— truly Pring pr oed = (tvD g ata wheth Sion Cae “i for a New Decade. H r shee 
s for’ geen ti on say fu : ici war Fors 
as on of ~ as ori wet eclined (2 ing f ' paral 2 Soft Nintendo am 
Seo 18 pilD. § hort SMB als any i ou as : “— 
Dec 10 Fs bat S atl om offic i Company "Sony c software ih toate a re r 9008 ee ip . 
pry ond, oct, en kno ting ? types 7) 1 ed 2 = 5 oD Nin al , 
ek-E8 -an't eV 5, NOLIo er 74 p/), d pric 2 utu 
F recording PrOOm a oe C th 3/ | an a. In terms og fm 
, a al aor ney eng pr oeentsey re a 8 (TVD pais em indicia Com ¥ i 
of ef a gital rece es docu rde rs ag0 ith rem ced . r noise— ts of PRED 
~mity” of iG is invormjuce reco 0 Mite, all W was sour ne-bit 0 t endless debuts of ney EIA volut 
ompanies.” pods introdt ft in 1974 in its eta pay being gente ead se Sam ronics 
com a s pla a ring 4 rack systems sothy products tion ay ringers: ideo ae 0 
con audio TC" in hy | u : ing vi ine i 
Returning vis displ y changer, she, agit vei auto in-dash C 't even a ends 1S Pushing raised wc 
od me ae “dominated 2 of er pe: priced au dJvC eo future. eit S-VHS recorder decks, c 
mode phy —- aainadil bly including 0 movers St a ecowpieccs ST at $1,399, In ma 
sheer a rs, first ¢ sumably rime ostly interesti 7"TVe . ords only ——— 
wc playt ems, prest j--p cts, m e inte er-2 ut it ree o%, in P 
autosound sys big TV-video -: ing one her oe VHS hae as aan eden eillion = 
Although its n0°* joe Ie “VCR cai ab aad pe display _ aaaality el ailabilite date, D 2a Pcaios 
ay AT pep te gee 27", due in in —-scree ay j r av tert: 
equipmes Field a re ies ea & tapes pena WAL i aah no price 0 - : en Videx 
into ne th high-res bac “+h 9 built- "VCR forw: . Vv ————_— 
ubined with Hugh” 1 play “ith 2 built d" VCR, fast resum x 
om bine ) that can | bo wi ‘ "9-heac Sec. asio p » hs | 
a aU yore 20 we is showing ial skipper st have reported, ‘6 Las Vegas. t eh bi 
NTSC) . ia “ — pon Be commerce As we alsenaye a on display “ara 4” cube- rhe on fror 
| being r device i ° me . rtan 
channel ad cleaning ae versatile. rodue Z and data k of impo P 19° isione 
M-in heac »r and more irst new produ 1eCes ing trac : f its nvislo 
a TV will get sive aes LCDS, and ist new pa er clock, ache version 0 equipme 
LCD color passive to wean? major rr of displaying cale introduced ac 
swit ching rapa sath wheahay cantata: capab ae $300. Casio also ilable Sa 
“ whiece iS 0 _o ess - A a & ‘ - * 3 . 
solar TV desk oct cha delivery in 0 due in April product. Avai Sharp, 0.9% ris 
— appoint ments, ¢ a 4" screen, at $1, has been aes at $1,399 list. th to 1990 an 
dates, apy ination, wi inally has D Sais boo ri 
'CR-TV combinatia bo finally Pr Le . its 983 p 
VCE-TV os in, off-again VCR-LCD aan (previously used al major portion of ction model of = ste 
Pane mul 's on-again - e "Pocket . l p14), devo li as produ ; i nh 
Panasonic's | : er nam VD Jan Aa ) we illio 
now, it has 4” scree ED Consumer Products (no price or availability 
Toy pear eey a 6" TV-VCR combination ultisystem Ou 
CDT w 2D viewfinder. " : — 
ADI vdeo.» color LCD viewfind 3 ts German-made 35" m ss catalog, is dig predict 
cumeane: h than usual, finally delivering j din American Expre f 2 new Grun with av 
‘ . ! 
ce at Sa aly ei te tiv. Grundig mye with 
multivoltage TV at §: tak at lecasting's so-¢ : t : | mac to aver 
lisplaying "Porsche Ve nattstc ae meters and marble side ieonaen, for SCMS in 199 
Japanese-made hi-f YCRS has analog for DAT recorders (Previously revealed) Germany. Monoc 
ont brand announc ing marketing plans fo G ig display 
nd r unter. It's same 2-spoed model built by Jvc that Grun al-educational 1 
in ae larte : i . . i . 
; : Philips ~~ commerce affiliate Pe. 2 
ti a] CD-Interactive System is be shown b software by 1. incres 
version ssi for March I launeh —— together with q ve spmental cor ilability in first a ae how at » 3.7 m 
American Interactive Media (AJM), Consumer h ware cheduled for riba ibit, repeat of lab d ~ millic 
Also in future de t. is demonstration of Thomson's technology might at G exhibit, 22.5 m 
last summer's Berlin Sho ‘ vigation | 
ve na 
Another ~car-future roduct resumab] , is laupunkt'g TravelPilot, electronic vera Vegas 
System, demonstrated Nn 3 Cars quipped With fully ‘unctioning Systems, Navigating Streets 
using map digitally Stored on CD-ROM. 
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Chinese are at show in force ag ain 
— ~~ Tianay 

.,ago (IVD June 12 p9). Biggest Chi men Sq. massacre er , 
eer & Export Corp. (CEIEC) —- ig disp PietetSnlon sombing teeoie Cee 
ymmer show). And KLH Electronics, substan as it has for last few iettbe ersca te Ge doe n't display, 
prand, is earn entry into TV through isint! entertainment Marketing whic h oe KLM at i 

- n : ‘ ven : , ee 
affiliate Hanw ustrial, first products being Ta, Lae Electronics of Hong Kong and Chinese 

’ remote color sets. 


Electronic reference products : , 
rowded. Casio is showing what might bs size “computers” are getting hotter and field is becoming 
: yilds on its former 64K model to make it ae aan organizer, Executive Boss at $300, that 
ing rapidly into electronics with }; e to 128K. Such : apes 
St instruments. Transiaee Spay tee of electronic bafonenos ON OE Sete exact 
mise es increasingly common -- now they almost have to talk as well 


: does 6-lan H 
4s display, as guage exaglot mod ‘ n 
ani. el with recorded real voice offered by CTG/Dictiomatic of 


r sheer drama -- and media i . 
i = and its software suppliers macrest == videogame exhibits are competing with home theater. 
Beware introductions were spotli won! have largest exhibit at show. But unlike summer show, where 
= tendo (TVD June 12 p11) = tae toe ~~ hew 16-bit systems by NEC and Sega, handhelds by Atari and 
i hostility sania ‘ §as event is concentrating on software, plenty of it, with extra dollop 
of mutual h y § System developers adding element of reality to on-screen warfare. 


EIA PREDICTS MODEST GROWTH IN 1990 SALEs: Industry can expect another year of modest growth in 


dollar volume, according to latest EIA consensus forecasts, presented at opening session of Winter Consumer 
Electronics Show in Las Vegas Jan. 6. Trade association's RG: bléstrenics Group predicted 1990 
increases of 3.9% in industry volume and 1.2% for video products. In individual product breakdowns, CEG 
raised estimate for color TV from forecast last spring (TVD June 5 p9), but lowered predictions for VCR 
decks, camcorders and projection TV in consensus forecasts for 1990. 


In major video products, forecast was for less than 1% growth in direct-view color TV unit sales and 
3.8% in projection TV, with 17% decline in b&w sales. Zero growth was seen in total VCRs, unchanged at 12 
million units, with 2% deeline in home deck sales offset by 8.7% increase in camcorders. In audio, EIA said 
market would be paced by 15.4% jump (one million units) in CD sales -- heftiest increase of any major 


entertainment product. 
Video equipment factory sales would total $12.8 billion this year, up from estimated $12.65 billion in 
1989, CEG predicted. Figures were down sharply from earlier sales forecasts of $13.73 billion for 1990 and 
$13.34 billion for 1989. Total consumer electronics factory sales were projected to grow to $33.41 billion in 
1990 from estimated $32.17 billion. Figures for both years are down from earlier CEG estimates. Forecast 
envisioned 5.8% gain in audio dollar sales from 1989's $9.25 billion to $9.787 billion, home information 


equipment rising 4.8%, blank media 3.2%. 

Sal i ‘rect-view color TV were raised substantially from earlier forecast. CEG predicted 
0.9% rise 1 32.9 Saillion teas aetinated 92 million last year; previous forecast was for 20.9 million sets in 
1990 and 20.4 million in 1989. Average factory price of color set in 1990 would be $310, unchanged from 
1989 price, and down from $326 projected earlier, CEG said. CEG hiked its estimates for. color TVs with 
MTS stereo to 7 million in 1990 (from 6.9 million), representing 33% of total direct-view ome _ 6.4 
million in 1989 (from 6 million). Price of stereo set in 1990, it said, will be $470, same as in : 

Outlook was regarded as improved for LCD color a 
Predicted 30% leap in color LCD sets to 260,000 See 
1990 are OPO) Bet oes down gr0™ Be 315,000 predicted in June. Price of projection TV was expected 
Dave et forecas Her m $1,785 in 1989. Monochrome TV sales will continue to tate into sunset 
in 19 0. CEG 2 t S year, BP decline to 1.5 million from 1.8 million, with prices down s ghtly. 

Be eed ti eutiona ns CEG still expecting 33.3% drop to 580,000 in 1990. 


Monochrome LCD TV figures weren't changed, 
redicted. Earlier forecast was for 1.6% 


Total VCR sales will be flat at 1 ‘ected to fall to 9.5 million from estimated 
In or Ton. VCR decks were pro] ; Sco weg oi. 4 
ar to 12.8 million from ae ao gaee $25 to $270. Sales of decks with MTS i creeds Pe = 
»,, 410n in 1989 and average dicted. Forecast is for 8.7% increase in came raph 
On from 1.8 million in 1989, CEG pre 9.8 million projected in June. Camcorder factory price will f 


oR illion from 2.3 million, but lower than 
70 this year from $900. 


in 1990 but less optimistic for projection TV. CEG 
000 for 1990, up from 250,000 forecast earlier, 
TV sales were expected to be 3.8% higher in 


2 million this year, CEG p 


160,000 in 1989: ¢ 


42—TV DIGEST 
‘deodisc play ill gr 5% to 915,000 this year from oo} 
Videodise player sales will cOwid aot player would fall to $350 ee Aen 
000 ae P d, forecast calling for 210, s 


improvee, 


CEG also expected growth in home satellite ee aR rer 
i it i ted to rise +-* ,240, D 

Sonne a aed jn home computer predictions, G calling 

of electronic typewrit 


Video accessory sales 


ly for both years- CEG predicted 1.8% 
i recasts of 315 million m 
anged, with 30% gai 


1990, but raised 1989 sales 


forecasts were eut sh 
i were down from earlier fo 
recorded videocassette sal 
ftware in 


Blank videota 
1990 from 280 million, 


1989. Estimates for pre 
CEG didn't predict videogame SO 


predicted. 
$710 million. 
Here are CEG's consensus forecasts for 1990, with 1989 estimates, aS revised, for video sales to dealers 
factory dollar value, average factory price. (For forecasts of Compact Dise players and other audio 
equipment, see report elsewhere in this issue): 
U.S. SALES TO DEALERS AND FACTORY VALUE 
Units (add 000) Value ($000,000) Average Price 
Product 4989 1990 4989 1990 1989 1990 
Co 
a8 = ou tape 22,000 22,200 $6,820 $6,882 $310 $310 
ith ee 6,400 7,000 3,008 3,290 470 470 
Bae: nase ssesanes Sage 200 260 40 49 200 190 
jection TV...---- 265 275 473 495 
Monochrome TV....--- 1,800 1,965 .1e900 
LCD... “600 380 + 98 70» «65 
nee eeseaeseesee 40 
Total VCR.....----+: 12,000 12,000 4,689 - ~ - 
table model , 4,740 391 396 
ateadare 2. ee ane 9,500 2,619 2,565 270 27 
sith acai: Ae eh ee 2,070 “S25 aes 900 70 
vi Bessetze players, any ee 738 840 410 400 = 
nd players... 160 215 4 = 175 175 = 
Videocass., blank... 280,000 285,000 pe le tie 
ideocass., record ‘i 925 940 e. 
Home orded 200,000 260,000 = -- 5 
computers.... 4 4,200 5,500 
Soe “+ 5,000 5,500 i 21 21 6 
ere ew we 3,500 © 3,575) 700 7 
aad oe software.. so ~ 2,400 = — ae 8 
* ypewriters er x ’ 000 a = 3 
Home ‘arth stations. hie. 3,300 688 vy re x 
. Q 
Home security. ee 300 310 woe 215 218 
El Yooccece alas, 365 384 1 
ere furniture 3 0 1,000 1,150 7215 1,240 
ideo accessories. € Fe 725 ‘ ~ a os 
is 34 DL, 800 Bm ra 
335 340 ite a 2 


Note: Because of | j 
ceamnne and Dec. ead Aine EIA's 1989 figures on TV 
only one week yet to be apo aa 0 ee of dull a 
, it now appears that direct TV 
-view color TV sales 


for 1989 will total 2 
-- 2.28 million camcorders and 9 hes caine closer to Ses fo t) and 
. ion decks. 


Toys "R" Us. whi 

8-week Christmas which posted 22.7% in ; 
Gameboy sree season, cited re g eae in sales in 
portable videogame software. of Nintendo 


slowdown in world de 


90 from $37 
1990 


EG lowered its 19@5 
Q. Outlook for — 
(vs. 205,000 


_ up 3.3% to 310,000 in 1990 from 
gramatically from $1,999 

for 10% increase to 

ers were forecast to 

estimate for 1990 (in factory dollar 

5 million in 1989. 

$1 billion, and 


rise to 285 million in 
estimate to $l billion from 


tual results, which will be about 12.1 millio® 


Motorola has . 
semiconductor niant ts Peal plans to build 
hilippines. Reason 


TV 259,600 
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REPORT ON INDUSTRY'S FUTURE: U.S. consumer 
electronics industry will continue to face losses at hands of 
foreign manufacturers unless there's combined effort by 
industry and govt. to improve quality of products. That's 
opinion of report issued by Economie Policy Institute, 
Washington-based private research group. 


Report, "The Consumer Electronics Industry and th 
» on € 
Puture of American Manufacturing,” said dination of 
“ese oe = allow U.S. manufacturers to share 
production facilities. It also su ted i i 
Pera fer Baw. ggested increased federal 


"In one branch of electronics after an i 

have failed to achieve commercial arin cm ‘Getee l 
innovation, while the Japanese and the newly industrialized 
countries of Asia have caught up with and in many instan 

surpassed their U.S. rivals," report said. "This pattern j se 
repeated in Gases where the technology is stabl <i 
radios and irons -- and where the technolo 
rapidly" -- TVs, VCRs, semiconductors, co 


ble -— toasters, 
8y is changing 
m puters. 


Copies of report are available for $8 

. : E 

are Institute, Publications Dept., 1730 Se eae rn 
W, Suite 812, Washington, D.C. 20036, 202-775-8810 tr 
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Consumer Electronics Personals ZA 
tm Microw: ——= 
hn Sediak ex-national accoun on icrowave 7 BB 
_ Cc named national sales mgr. 0 arp s new Wizarg Bz 
Oven alle on Longley, ex-Goldstar ad 94%) cone Aiwa BA 
Div... as sales promotion mgr... James Lantz, expres EAA 
America ; forms Lantz International sales and my 2B 
Sylier oeyickery promoted to human resources 1g. = 
meat aos vp, SAFT America (batteries)... Randy SS 
ney ax-Sumo, named pres. of new subsidiary Museate, p—— 
Cal. Ltd. an A 
i i to join 
Ross resigns as CBS video vp ; 
Kee Music as pres. of new Picture Music America 
eee video operation... Brian Clendenen, ex-Imperial JanuA 
potertainment, named Rhino Home Video sales dir... Ron 
Gell promoted to SVS acquisitions dir. 
* * * * a” Broa 
i i, wi Video Senior 
Ann Pidutti, wife of SGE Home J 
vpathen Mane Peter Pidutti, eon of ree a in s re 
‘copter crash that injured her us , ow “ 
pet cat Buena Vista Home Video Domestic Sales Vp i ‘ 
ilot. SGE said they were in 


ichard Longwell, his wife, p 
hellnokas rapisbened to company headed by John Roth, pres, 


West Coast Video Duplicating, which serves SGE and 
ia er handled overflow Buena Vista duplication for 


Technicolor. 
—_i_ 


Mergers & Acquisitions: Recoton completed 
acquisition of assets of All Channel Products, Technodyne 
Inc. subsidiary that makes Rembrandt line of TV antennas 
and other products. Terms weren't disclosed. Recotonwill 
market Rembrandt products under newly formed Rembrandt 
Div... AVX has scheduled special shareholders meeting 
Jan. 12 to approve proposed merger with subsidiary of 
Kyocera and expects to close deal by Jan. 18... Investment 
group led by Edward Grace has acquired 7.5% of outstanding = i 
common stock of Leisure Concepts, Nintendo licensing 
representative, for undisclosed amount... Tandy completed 
acquisition of Victor Microcomputer and Micronic hand-heli — 
computer subsidiaries from Datatronie AB of Stockholm as 
well as rights to Victor and Micronic names. 


New laser diode with shortest visible-light 
wavelength developed (660 nanometers) will be marketed 
beginning in March by Toshiba America Components, Irvine, 
Cal., at sample price of about $200 each. New laser, 
Toshiba said, provides twice perceived brightness of currett — 
models at same input power, cutting power requirements, 
adding safety. Among potential uses for 3-milliwatt red 
laser are optical dise drives, printers, barcode readers, 
pointers, measuring instruments. 


Musicland Group said it's offering consumers 
vuole sass psseties from Video Aid for products 
ing po e Compact Disc players and keyboards. 
Program is available at 500 Musicland stores, 150 Sam Goott 
outlets and 50 Discount Records stores. 


Certron reported net income ju in fiscal 
year ended Oct. 31 on 13.7% ces Peah-qnlll 
net rose 118.8% as sales increased 10.1%. Company 


attributed improved res higher sales of blank 
videocassettes. be | : 
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cast - Cable 
proad ove ee Consumer Electronics 
HIGH CO won't consider FCC decision shear, DARPA CONTRACTS AWARDED to firm headed by LCD 
’ ° . . 1 ‘ i ‘ . P = 
joctrine: Rall ee wire: expected by sun see Key ree ve Pech 8 Agency says it has $40 
Other commune ecided. (P, 1) isplay development. (P. 11) 
S$ ACTION by July on fe JVC ADDING DIGITAL SOUND to S-VHS recording, 
gcc PLA pceemiitive eee ee Competition rules, releases specs. It introduces deck that will is 
Worries @ §, excessive local VHS-C without adaptor, due here by midyear. (P. 12) 


regulation. Reporting requirements possible. (P. 2) 
VCR PRICES CRUMBLE in 4-head and hi-fi category at 


WCES as inventories climb. Show attendance put at 70,837. 


BOTH SIDES CLAIM WIN in Preferred case. Judge calls 
Photo ops outelass major product developments. (P. 12) 


some franchise rules unconstitutional, but L.A. says it can 
meet conditions. National implications seen. (P. 4) 

‘ DAT RECORDERS ANNOUNCED for delivery in 2nd half 
DISTRIBUTORS OBJECT to off-site INTV activities. by Sony, Panasonic, JVC. Kastenmeier con A will 
They meet to discuss future of screening suites, stiffer rules introduce SCMS bill, predicts passage this year. (P. 13) 
on screenings. Reagan cites independents' influence. (P. 7) 

VIDEOGAME FIRMS draw big crowds at WCES, despite 
lack of new hardware debuts. Four major players focus on 


BIGGEST NATPE EVER features Wright, Turner. Four 
software as market battle heats up. (P. 14) 


FCC comrs. and ex-chmn. Patrick to speak. Program prices, 
international participation, NATPE-INTV link among key 
RCA'S APPROACH TO AUDIO includes market test by 


issues. (P. 8) 
dozen retailers of $500-$1,200 products in fall. New brand 
PACTEL WAIVER OPPOSED by broadcasters as leading to name to be added later this year. (P. 15) 
abolition of MFJ restrictions. INTV and NAB claim one 
monopoly would be replaced by stronger one, opening FUTURISTIC DELIVERY systems for video expounded at 
floodgates. (P. 9) WCES: High-speed digital recording, ‘SmarTV' and direct 
delivery to viewer's brain raise eyebrows. (P. 16) 


FILM RIGHTS IN DISPUTE: House unit goes to L.A. to ; 
consider expansion of creative artists’ rights. TV, cable, HUGE TURNOUT for WCES meeting of custom installers 
launches new organization with training drive. (P. 16) 


studios team up against directors, artists. (P. 9) 

HIGH COURT ACTS ON MINORITY RULES, NOT FAIRNESS: U.S. Supreme Court said it will review 

PCC's minority preference policies for broadcasters, but in separate case refused to consider reinstating 
fairness doctrine. Court granted certiorari for 2: cases involving minority preference policies —- Astroline 
Communications v. Shurberg Bestg., and Metro Bestg. v. FCC. But it won't consider FCC decision rejecting 
complaint that WI'VH Syracuse violated fairness doctrine by not giving equal coverage to antinuclear group, 


Syracuse Peace Council, which set stage for abolition of doctrine by agency. 
High court action on fairness doctrine is bound to increase pressure in Congress for legislation this year 
to restore policy, aides said, while action on minority ownership policies is likely to cool Capitol Hill interest 
, dies on both are pending. Supreme Court review also should end 
lication of minority preferences in comparative broadcast 


ans finally acts. Legislative reme 
ntuict in U.S, A ep a 
; in U.S. Appeals Court, D.C., over app within 3 weeks last spring -- and set precedent for 


license reviews -- it issued conflicting rulings on 2 cases 


agency use of preferences generally, sources said. 
h minority preference cases, requiring initial briefs to be filed 


Co i ule for bot . 
urt has set expedited sche nossible," but said it apparently means both cases are likely to be 


decided in this term of court, which ends in early summer. 


Copyright © 1990 by Warren Publishing, Inc. Reproduction in any form, without written permission, is a violation of Federal statute (17 USC 101 et seq.). 
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14—TV DIGEST - Se 
j ted that concurr ,. 30, NO. 
kesman in Japan even commen ene of yo 
Announcements were reasonably vague and Sony SP° . 
MITI was necessary before final release of product. sxpectations of 
hat new Sony Classical labe| titles for ick 


: ; isital, noting t : Ww 

sony's exhibit stressed companywide committer 55° ? +e Tiigital Audio Dise oom 

sma sme compan SP pr 2 Se and nves-tme futon sume 

(DADC) already has capacity to press <9, ’ ‘ts e 

Proposed legislation mandating use of SCMS in consumer DAT recordats —ttsts for paced as ady it 

top-secret document by EIA Consumer Electronics Div., which ned ae ae ae apie “as « e. ue anced 2 
released by Home Recording ce aera DAT legislation buttons. CEs. videogame 

consumer DAT recorders meet 


Languag i Pp nt in that it specifically requires that rec 
L e of bill sets record in proposed International Electrotechnical Commission (IEC) Nintendo 
standards. While measure 0 i . . ype for laws in other countries as well as U.s. licensee. PFO ined 
“ ‘t ean't apply to other digital recording products, such as recordable or era ble Gameboy ais 
Secy. authority to make limiteg this year- int 


it's worded so directly that . ee bye and gives Commerce 
CDs. It exempts fessional models from stam ’ . : / ‘ : 
changes pene standards. It carries complex series of sanctions against violators, including court 4-player, — 
i i i : sped with SCMS circuitry. control deck. 
impounding of machines not equippe coicensees | 

f£ House on copyright matte, software lice 


_ most powerful member 0 
d guardedly predicted its passage, although he indicates pillion. 
it wasn't a sho use of its unusually technical nature. He also predicte, 
there would be opposition and probably even attempts to tack royalty payments to it. Pushed : 
that have pk: 
"It is ironic that we should treat a superior technology -— namely digital -- differently than analog, company, fo 
merely because it presumes to be better,” Kastenmeier said. "As if that’s a reason for defeating this or (D-O.). Eck 
ar the Congress Can pass something. I believe we will pass that Serenade bs 


degrading it. So! would hope that this ye 
which will enable the industry agreement [calling for SCMS legislation] to be effective.” 
————— 


At WCES co jonal seminar, Kastenmeier - 
_- said he would put his name on bill "by request,” an 
o-in and was likely to be changed beca 


ve this possible timetable: "One wayo § RCA'S AUD 


In response to question from Audio Week editor, Kastenmeier ga 
the other, that bill or an equivalent... will be introduced, I assume, by the end of February, possibly sooner... marketing a 
We'd have to have hearings, which I suppose would be in March or April.” Coordination with Senate might retailers thi: 
take additional time, he indicated. said at Wint 
rack system 
_ Holleran, pr 
VIDEOGAME BATTLE HEATS UP AT WCES: Despite lack of new hardware introductions, videogame ee 
busiest and most crowded at Winter Consumer Electronics Show (WCES) in He sais 
currently k 


exhibits once again were among 
Las Vegas, and videogame segment attracted widespread media coverage. Three of 4 major videogame 
years we w 


NEC —- had huge booths displaying latest software titles and accesories, Raid abe 
u 


suppliers -- Nintendo, Sega and 

while 4th major company, Atari, had private suite in Las Vegas hotel. replied: "V 
1ea: 

Videogame picture has changed considerably even since Summer CES last June in Chicago, when } fall. ‘We v 
very stron 


Nintendo clearly was dominant player and others were hoping to attract some of attention from its massive D 
_ Dimensia.' 


st cana oro a he 2 Sega and NEC heavily pushed 16-bit videogame systems that they 

epebiiitiee, Atari 7 mf and distributors were eager to see new games with advanced graphics and sound 

Satlinte Wintendo's pa pr marin. aes also unveiled in June. All 3 competitors expect Te ccected | 

promotion, broader software licensee orteraiial pate oe ee through expanded advertising and | dollar vol 
$1 billion 


"Software is the key," Mktg. Di : : . 
system and is featuring Piel . ee Alfred Nilsen said. Sega unveiled 25 new titles for 16-bit Genes’ with 
in new games. Company has sold 400.0 e figures, such as Michael Jackson, Mickey Mouse and Spider Mat, expt in h 
eit culls have tend ‘ae 00,000 Genesis systems since deliveries began in'A and total detail « : 
1990. He said Sega spent $10 2 aati Nilsen said. He projected one million ae ¢ to tem if 
He said Sega might consider rast enteral get paired in 1989 and plans "substantial" increase this ~— 
to offer over standard phone lines (TVD Aug 21 pil) naira eee ay to one Nintendo is plant 

, hing orks yet. 4 Zen 


NEC had prominent display in hall d ; 
new titles. Spokesman said TurboGraf evoted to videogames, showcasing 16-bi and It ons 
mM rafx sales "boomed" in | ig 16-bit TurboGrafx system holiah. 
of $199 game. Offer runs through end of Tan. Gee ee oe offer of $50 rebate _ ° 
will drop price permanently logo "Ze 


159, he said. NEC has sold 300,000 i 
,000 16-bit systems since shi 
shipments began in Oct., below company’s 


a 


‘d 
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P, he Said. NEC expects to offer 100 


“onl > ev 
os Grafx. Spokesman wouldn't eo y licensees to 80 from current 20. It 


for ** rience in color LCD technology mee e"t © sae 
4 ct) " A pecif 
its expe sy, Certainly i 11¢ plans for handheld videogame, but said NEC, with 


jready in that market is Atari - . 
Sel agreement with Atari awhich displayed 


I e arcade titles for its handh, 
yideogan is consideri eid system. 1 
said company idering 16-bit system Fc though Atari Entertai ; 
or f ertainment Div. Pres. Ronald Stringari 
: gari 


ouncements at show, focusing entirely on handh 


software 
pillion. 


hed somewhat into back 
Puss slageed Nintendo tue Bround at show were legal disputes and accusations of antitrust violations 
that ” following request li nal Justice Dept. is looking into possible antitrust violations by 
De kart feeb Nintende ef rom House Small Business Antitrust Subcommittee Chmn. Eckart 
(D-0.). significant abuses of justice," resulting in 20-30% inflation in cost to 


Nintendo by Atari Games is pending in U.S. Dist. Court, San Francisco 
oe 


RCA'S AUDIO APPROACH: RCA will start test 

marketing audio component systems through about dozen 
retailers this fall, Thomson Consumer Electronics officials 
said at Winter Consumer Electronics Show. Products will be 
rack systems in $500-$1,200 area, they said, and Martin 
Holleran, pres. of TCE Sales & Marketing, Americas, said 
emphasis would be on mid-fi area. 


He said actual products hadn't been picked -- "we are 
currently looking at Far East sources" -- but "in 1 to 1-1/2 
years we will probably be manufacturing our own products." 
Asked about new brand name for top-of-line items, he 
replied: "We are developing a high-end brand name, which is 
now in the consumer testing phase. We will roll it out in the 
fall. We will source very high-end products using a name 
very strongly associated with RCA —- and it won't be 
Dimensia.” 

Although consumer electronies sales growth in units is 
expected to moderate in next 3 years, Holleran predicted, 
dollar volume would continue to grow as consumers choose 
"larger and more fully featured products," adding more than 
$1 billion in retail sales. For future, he forecast that many 
households would have one VCR for every TV set, color TVs 
with on-screen displays that contain sales message to 
explain how set. works, on-screen displays with 120 colors, 
detail exceeding quality of videogames. With increased 
emphasis on sound, he saw increased use of graphic 
®qualizers in TV sets. 

—4——- 


xtend "strategic alliance” 


Zenith and Bose agreed to e 
ew pact at Winter 


for another 5 years, announcing n aie 
collab er Electronics Show that calls for SO Mad 
i . . 0 
ration on new Zenith TVs se ep asta TVs on 


‘ystems. Zenith in Aug. 1986 introduce 
logo "Zenith sound by Bona (TVD Aug 11/86 p10). 


TANDY SALES DISAPPOINT: Tandy said Dec. retail sales 
were below expectations because "the low end of the 
computer business and some segments of the consumer 
electronics business were soft.” Result will be 2nd-quarter 
earnings "slightly below" year-earlier profits, it said. 


Tandy's 2nd-quarter results also were affected by 
charges related to settlements with Motorola on cellular 
phone patent infringement. Tandy and Nokia of Finland, 
which have cellular phone joint venture, agreed to pay 
Motorola undisclosed sum. 


Other retail reports paint mixed picture. Highland 
Superstores said it had Dee. sales of $142.7 million, off 6% 
from year-earlier period. Same-store sales fell 13%. In 
first 11 months of fiscal year, sales rose 2% to $852.1 
million, with same-store sales down 9%... Best Buy posted 
record Dee. sales of $104 million, up 21% from Dec. 1988; 
same-store sales rose 5%. Sales increased 15% to $198 
million in 3rd quarter and 6% to $424 million in first 9 
months... Child World, in reporting 1.4% decline in Dec., 
said "sales increases in electronics, including Nintendo, were 
offset by sales weakness in the traditional toy categories.” 

—_j—_— 


Philips is tied with Zenith for No. 2 spot in U.S. TV 
market share (after Thomson), according to Jan. 15 Business 
Week profile, which says it has 10% of world TV market. :, 
Article describes Dutch company as being on “war footing” 
in battle with Japanese and Korean firms for world markets. 


THIS WEEK'S YEN RATE 


Yen values have been converted to dollars in 
this week's issue at 145 yen = $1, except where noted. 


48—TV DIGEST 
Consumer Electronics Personals 


Kenn Suh, sales and mktg. se 
pres. of Goldstar Electrot 
succeeding Steve Chung, 


managing dir... Ss 
ise serv res., ! 
promoted to merchandise services ee egeniet of 


Travel Related Services.-- David Poisson, © 
staff to Rep. Durban 
Electronics nny 

coedi iro, now El g \ 
soncene, proms : rations vp to pres-, Zenith 
Cable Products, succeeding Jame 
company to pursue other interests. 


Carl Laufer, Magnetic Media 
marketing mgr. for new Panasonic Lase 
Sediak, recently named national sales mgr. 
(TVD Jan 8 p16), appointed asst. gen. mgr. 0 
Products Div., which includes Wizard, laptops, ce 
products crossing lines between pocket reference an 
computers, Dennis McLaughlin, national sales mgr., 
named asst. gen. Mgr., Sharp Personal Home Office 
Electronics Div., in realignment that : 


and mktg. operations into 2 groups... Rusty Bennett, 


ex-Panasonic, joins Aiwa America aS r 
Kenneth Berresheim, regional sales mgr., Gran Prix 
Electronics, promoted to exec. vp- 


Michael Metro, ex-Brother, joins Audiovox's new 
Facsimile Div. as national sales mgr... Masatane Kariya, 
pres., Clarion Engineering, named pres., Clarion America 
and Clarion Mfg. Corp. America... Changes at Epyx in 
reorganization: William Lanphear, ex-Early Stages 
Partnership, named chmn., John Brazier appointed pres., 
Robert Botch rejoins as vp-mktg. and product 
development... Danette Shockloss, ex-PC Marketing, 
named Samsung America PR specialist... Tony Magoulas 

named Radio Shack mktg. information rep specializing in 
eonsumer electronics... Michael Russo and Richard 

Powell, former Harman America executives, are part of 
management team that has purchased Dahlquist, Hauppauge, 
N.Y. high-end speaker company, terms undisclosed. 


Robert Holmes, exec. vp, Acclaim Entertainment 
promoted to pres., succeeding Gregory Fischbach, who 
continues as chmn.; Wolf Euler, ex-consultant, joins 
Acclaim Europe as vp... Jeffrey Scherb, ex-Cullinet, 
named vp, Commodore Business Machines Application & 
Technical Support group, succeeding Gail Wellington, who 
moves to Commodore International as special projects dir.; 
Walter Simpson, ex-Prime Computer, joins Commodore , 
Business Machines as product mktg. dir... Young Yoon 

ex-Daewoo Heavy Industries and Daewoo Shipbuilding, 

names gh Daewoo Corp.'s Trading Div., succeeding 
ieee 3 k Suh, who becomes pres. of Daiwoo's Planning & 

2 cine | ia by Rigen named pres., C. Itoh 

ronics, Irvine, Cal. i se 
Serank's Tokye ba. , replacing K. Sudo, who returns to 


George Fisher, Motorola 
; pres.-COO, be 
eee, a i apa eww Robert bsivin, wit 
-time o icer but in "supporti oo 
pad Fe her senior exec. vp-COO, paostiice eat Boe 
r Galvin, exec. vp, will become seni 
and asst. COO. aT ame 
Sanyo (J 
anyo (Japan) said it will double its im 
ae appliances and components by EBh eee foll 
; eee Ministry of International Trade & Indust 4 a 
at nation double imports to help ease trade friction a 


rts of TV-Electronics Companies 


during past week. Dash indicates information xp 
ressed in dollars. Parentheses denote loss. : 


Net Earnings 


149,009 


Financial Repo 


eports as obtained 


e latest r 
bet time. Amounts exp 


available at Press 


Company & Period 


Certron 
1989-year to Oct- se 
1988-year to Oct. 3 


Revenues 


32,426,000 
28 ,490 ,000 


MGM/UA Communications 


sgag-qtr. to Nov. 30 211,524,000 


(2,019, 
170 346 ,000 900) 


(39,470 +000) 


19g8-qtr. to Nov: 
4 
; ;ctures 3 36, NO. 
i a aan to Nov. 30 Seat 8.457 .000 vol 
-9 mo. to Nov- 30 ; 4 ‘ 000 : 
ee ate: to Nov. 30 104,372,008 1,762,000 Bs dcast - C 
i9a8—qtr. to Nov. 30 92,385 ,00 1,204,000 | proagc? : 


ications 
unt Comme. at 3,391,600,000 |1,465,400,009 


w Oct. ; 
rggg-year to Oct- 31 | 3/055,900,000 | | 382.700 .090 2 : 
968,800, 234,300 009 422" mr 
935,600 ,000 144.000.0090 | o-% gevelop Propos®! 
lian jncome so 
jegisiators * be 
79,088,000 10,813,000 “o  a| audio Sys 
68,938,000 9,573,000 digital 


2,269 ,000 


22 ,587 ,000 
3,304 ,000 


18,143,000 


PRestated. “Adjusted. 


Notes: “Includes special credit. 


U.S. trade deficit in electronics last year remained 
virtually unchanged from 1988, American Electronics As 
estimated last week on basis of 9-month figures. In total 7) Sports | 
electronics, AEA said, U.S. exported $62.2 billion worth, Ubu artet 
importing $72.2, for deficit of $10 billion, vs. exports of $4 Sa cane aw 
billion and imports of $67.6 billion in 1988, with $9.6 billiog a 1 toe expan 
deficit. In trade with Japan, deficit was $20.5 billion both > AA plans | 
years. Consumer electronics’ balance improved sharply with combat pirac 
Japan but deteriorated with rest of world, AEA estimated. 


NATPE SCENI 
indecency eur! 


For world, consumer exports were $1.9 billion, im 9 
billion, deficit $10.5 billion in 1989; in 1988, hoocveel we hip 
$1.6 billion and $11.7 billion, deficit $10.1 billion. Consume and ‘platfort 
electronics trade with Japan in 1989 showed $200,000 of 50 millior 

exports, $5.1 billion imports, $4.9 billion deficit; in 1988 
figures were $100,000 and $6.2 billion, deficit $6.1 billion. ANNENBER 
en y project in a 
exican govt. announced decree aimed at broadening funds for $1 


maquiladoras -- foreign-owned plants on U.S.-Mexico bore _ field, publi 


that export finished products using components imported 


from other countries -- by eliminating bureaucratic ste 
for govt. approval of new plants © aang neatrictions® oe “te 
sales within Mexico. Decree took effect Dec. 25 as part = for Eddi 
nation's effort to expand economy. ie i 
om 
New Chinese TV picture t i a 
production of color ibe in Nag homeo number 0 
Mae: of Shanghai Vacuum Electronical Parts Co. and Hom of Congr 
a g ove tecnaes Development Co. It will make abo" 
tee u .. annually when it reaches full production Frit 
later Es oshiba has supplied venture with 955 TV, 
cturing technology and equipment. said NAI 
Timely promotion: Breakdown of Berlin Wall is ow “ 
pee in commercial for Grundig shortwave radios wy 
run 5-6 times daily on CNN Headline News. Theme is — 
portance of keeping up on news direct from souree- 
’ Hi 
same ti 


Sony is considerin : 

g northern ; jon 
for new TV component plant Ky. as possible locat 
tube ant, presumably to build picture 


Ss. Other sites inspect: i 
(TVD Jan 8 pl4, Dee eva Se dre ager" 
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Bro 


AKES STAND: Broadcasters to push for cable 


NABT ; 
mission fees, firm up other iti 10th CON E 
| re Stes 
‘ urces outlined. (P. 6) C . udget and projection 12.1%, i to tate | oerae ae 
income so Se ikoly, but eae able reregulation said by jection 12.1%, in official EIA figures. (Pp. 12 & 15) 
‘clators to be likely, but no is year. 
ital udio system now under ievecene * ph PMPOnSaS POSTAGE-STAMP SIZE cassette holds 2 hours of digital 
¢humbs UP. (P. it gets preliminary audio in Sony ‘memo recorder’ due on sale late in year. 
Nontracking' principle involved. Voice-only application 
seen. (P. 13) 


Tc TO CONSIDER SPINOFF of programming and 
minority cable investments. Prospective move intended to 
y vregulation pressure f $150 MILLION HITACHI tube plant in Greenville, $c; 
reduce gul P rom Congress. (P. 4) will have 2 million capacity in 5 years. Output to start in 
Sept. 1991; 27" and 31" first, then 20". (P. 14) 


NATPE SCENE: FCC commissioners promise restraint on 


indecency curbs. Wright not optimistic about finsyn talks TV il i i 
: LUNs} . PRICES UP 10% at retail in Oct.-Nov., according to 
(P. 7) Sports rights debated, as new NFL deal is viewed as survey that shows unit sales down 5%. 8mm climbs to 32% 
of camcorder sales. VCR sales down 26%. (P. 14) 


last megadeal until mid-1990s. Satellites seen as growing 


8 TV sports factor. (P. 8) EC TV quotas ealled small price to 
a 4 for expanded market. (P. 8) NATPE notebook. (P. 9) FEW NEW TVs at CES, but most drop-ins are large-screen 
MPAA plans Caribbean satellite-based movie channel to high-end sets. More 32" models. (P. 16) ¢ 
th combat piracy. (P. 10) 
HOME FACSIMILE BOOMS at CES, with Sharp, Panasonic, 


4 yC ll PLUS OFFERED: GI's improved decoder will Toshiba, Samsung and others introducing products listing for 


provide ‘greatly enhanced’ security chip to combat piracy around $1,000. (P. 17) 
er and ‘platform for long-term growth,’ company Says- Market 
2-HOUR VHS-C CASSETTE will be introduced, probably 


of 50 million projected. (P. 10) 
this year, JVC says. VHS-C software in Japan in March. 
Hitachi camcorder only 2.7" thick. (P. 17) 


ANNENBERG TO DROP SUPPORT for CPB se eae ; 
project in action attributed to IRS ruling. Withdrawa? 0 

for $150-milli urting adult learning VCR COMBOS ABOUND at CES in sizes from 3” to 27". 
funds for $150-million venture seen hurting Sharp builds "head cleaner’ into VCR. (P- 18) 


jer field, public TV. (P. 10) 


NAB FIRMS UP POLICY POSITIONS: Nobody was com laining about much of anything during 6 days of 
on NAB board meetings and legislative forums in Rancho Mirage, Cal., that ended Jan. 17. "It was @ triumph 
f e Eddie [NAB Pres. Fritts)" NAB TV dir. and Washington le Vp Martin Franks | 
ve come i ting more united than in any time in my memory: 
1982, was Ce er can 5 years before that. Board heard from policy leaders and attended to 
a must-pay proposal, despite warnings from members 


number of matters, notably votin to pursue must-carry, pose 
ong of Congress. It also adonea "a tote detailed statement" on Assn. position in eable-teleo debate. 
: membership base is solid (with 5,117 radio members, 


c Fritts said NAB is winning at FOC and in ES BET 
Fritts said NAB is winning at FCC and in Congress 3 
bers), and "our finances are In good order." On last point, he 
te members), -. 1982 (when he became pres.) to 45% last 


cae Ys record number of associa . 
Said NAB « . has dropped from 75 % in 1 < a =r 
year: Te on membersiP ak low while keeping membership numbers high," with much of 
ans we are keeping ° rvices Div. (Board approved §17.1 million budget for 


is ae income coming from conventions and sales of Se 
ext fiscal year. See separate story-) 
Vy can't get must-carry restored and at 


: ; Congress that T n 
; High spirits weren't dam ned b ee SFE to carry off—air signals as NAB TV board voted Jan. Lo to 


ame time require cable systems to pay 
SC 101 et sed.) 


—————_ 


without written permission, is a violation of Federal statute (17 U 
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i 
‘ection TVS introduced at Opg 
Amon6 new Fiand matrix surround sound, ES: 


inter g" with Do y prightness, 30-w-per ~channe| amnl; 
46—TY pIGEST del introduc qtoa few 450-ft.-la th maid front projector with picture aa 
at cE more are cont tion $3,999: Zenit $2,999. Vidikron showed project May 
ren ue® rleotroni oe 5 even as NO Gate in from 5 to 10 Sag and 7-ft. sereen at $4,995, OL wi 
) ; , 
Coss aod 1990 Las V oa were oar wi proken ary coffee ee al version with 600 lumen “aes Out put ig 
Large-sereen x bat no major ree Toshiba, Aas sem95. Front projection systems were shown by Je, 
t-view SEX» mt U.S. pre in 4999. 
. ar. 
eee ge are SO f new Se and Puls — i 
to Sind this month's show eh 1s taking another stab at 3-D, but thig 
-- added to top-en meter and 4 woofer Coca-Cola is i In Super B owl telecast year agy 
4 bene models with oval tw' ting und forw time it’s 3-D 4 Diet Coke commercial and sponsoreg 
ig- ere ture an, : ; ix process 
in totally enclose’. 1 side of screen Sets bcc one show in 3-D aay “oe in this pon aittin 
pee ic equalizer, © as, Picture tube uses bombed yee es : spot using 3-D sound (QSount 
= learning rem Currently Coke wi icati 
on-sereen aimee Triode (ART) il 999 for 31”. siete, developed by Archer _ammertcations, Calgary 
Aesable, sets list at $1,099 for 27 Aibe. Archer, which also has ageemem oi Nintendo ty 
$ n etereo monitor receiver with use system in videogames, invorround effects “Onl 
eae oe os video noise reduction pai i technique to create FS atte'to hear 3-D sound. Ej, 
500-line resolu 1 front and rear panels, A MTS stereo sets s 
has S-video gree nabs pagers channel or ; be er Electronics Group gives MTS penetration of Us 
eaters display, shell speakers, dual 10-w amplifiers, @ eer ds as 19%: 
$1,999. Malaysia is e to be world's 3rd largest VCR 


eatured 31” monitor receiver, its largest 
Pas agar 5.2 MHz video bandwidth, more than 600 
lines of horizontal resolution, 3-stage white level 
adjustment, Aphex Aural Exciter audio processor, stereo 
expander, at $2,600. 


roducer this year, after Japan and W. Germany, producing 
att 9 million. Latest to plan production there is Sharp, 
which owns 70% of new joint venture (with Sharp Roxy 
Electronics). Startup investment is $14.5 million, with 
production of 250,000 VCRs scheduled in first 10 months — 
starting in June, and 750,000 in fiscal 1991. First productia 
will be for Malaysian market, with exports planned later. 
Sharp already has VCR plants in Argentina, Brazil, India, 
Malaysia (Sharp Roxy), Taiwan. Funai, JVC and Sony also 
have announced plans for VCR plants this year in Malaysie 


Zenith dropped in 12 new TV models. Three 
cable-tuning 9" sets -- AC-DC model at $270, white cabinet 
AC-only version also $270, remote control version $340. 
Four 13” models list at $225-$330, while 19” leader is $300, 
with 2 remote units at lists up to $370. Remote 20" set is 
$380, MTS stereo version $400. 


All phone equipment designed for connection to 
communications networks must be tested by i 
and listed as complying with safety standards by July |, 
1991, under "tentative interim amendment” to 1990 Nati 


NEC 32" sets feature dynamic focus similar similar to 
that in its projection TVs. Table model and console, at 
$2,200 and $2,600, have 500-line resolution, with standard 
and S-video jacks at front and in rear or on side. Table 
model has “Shell” speaker design and 10-w-per-channel 
amplifier, while console has 40-w amplifier and Dolby hall 

sound. 


Jan. 1, 1990, but National Fire Protection Assn. (NFPA) 
and matrix surround 


postponed it at 


Tera has revamped its monitor-receiver line i ten’ ee 
4 , ; , which f NF ; Spe calling 
0 
ee ST mal at $m ek 2 2 at 49, with EIA Consumer Electra: Ganemament is available y 
and 31" ensemble of monitor receiver shie al Cee ag | | ae fee 


Consumer Reports |, 


dynamic aperture, vi P signal processing circuit, fi 90, fo owed 1 a 
compensation, ie og rey aaieties Wve 13" sets teste by Sears (85) and Hitachi (84) 


d, Emerson and GE are No. 1 and 2, 


. pair index f ‘ts. based 
se or 19- sets 
yeh uided 20" MTS stereo model with S-video ; Toshiba st’ i anual questionnaire rg . org 
universal leaning remote, new bl ‘ith S-video input Ms ied for fewest onnaire, found Panasonic 
sin process of retooling 19” snd =e aaligge at $800. Sha; percent Same issue of repairs, followed by Hitachi and 
table meg) Company introduced eight 22" sets, teogt tad easier ag that "pushes evict pare 
13-w-per-channel amplifice aoe | ag with MTS 5 GE ae Cheaper.” S = 
System is $999; console version a remote control best de takeover of RC 
remote is $1,199, versal learning 15 issue erate acquisitio.s 2 1986 was rated one of 10 
€. Me ; Ons of 19g ae 
Corp., Prinocp wnile 980s by Business Week 
, (C . 


Goldstar showed its fi 
" ; irst 27" 
on-screen displays at $760, Com 
now has on-screen di ital tuni 
model is $330; 20" 


‘ ste : 49 On-screen tuni 
picture controls, - r€é0 monitor receiver tuning 


n-sereen displays is $480," Preset 


Electrical Code. Little-noted provision was to be effectiv® 


9-number meé 


Canon u 
feeder, auto 
sec./page, $. 
locations am 


consultant and onetime * 
SelecTronics mfg. VP- 3 
ive Retaule 

Officers elected by Prog ee effrey Snow, 
(PRO), 16-member buying ee Pp: i, 
Buys, Atlanta, 45 pres.; shout . 
Dania, Fla., vp-SeCY-> G Se ero 5 alo, 
Teeny var Say marketing firm, Definitive — 
.. Onis Mills, Md. (301-363-7148) plage Staft 
ev hmn. Richard Munro elected to mart board. 
additions at Koss: Lenore Lillie as inside sa pee 
Daniel Zilles as PR-promotions oe ear yee pee: 
Omansky, vp-mktg. management, RCA Reco R 2 

s., Worldwide Entertainment Marketing, new comp \ 

owned by RCA Records parent, Bertelsmann Music Group. 


Roland Pampel, Bull Information Systems pres., — 
named senior exec. vp, Groupe Bull and its newly acquired 
subsidiary Zenith Data Systems, John Frank, Zenith Data 
Systems pres., adds duties of C BO... Joseph Marcello, 
ex-Kaypro, named vp, Fax Group, San Diego, marketer of 
fax adaptors for personal computers... Craig Barrett, 
Microprocessor Div., named Intel exec. vp... David Sykes 
shifts from Charles Levy Computer Software Service sales 
and mktg. vp to mktg. and purchasing vp, Levy's Video Trend 
Div., effective Jan. 29... Paul Mcintire, ex-Management 
Group Assoc. and one-time MCA Home Entertainment dir., 
named DIC Home Video vp, new post... William Shields, 
ex-New World International pres., appointed pres., New 
World/Trans-Atlantic Pictures. 


David Bowers promoted to J2 Communications mktg. 
vp... Charles Austin resigns as Video Pipeline gen. mgr. to 
become mktg. dir., S.1. Communications, TV and radio 
production company... Wendy Glickman promoted to SVS 
market development coordinator; duties include creating 
new markets for nontheatrical sellthrough programs... 
ee MPAA staff supervisors for antipiracy investigations 

in Sherman Oaks, Cal: Francis (Frank) Calley ; 
ex-Texas State Bar and FBI, and David Dolson, ex-L.A 
rite se nano ea pet 
in ion and operatio 
Wallach advanced to senior editor, Video Store Magiatiin 
—y—_. : 


Harry Fox is pres. of P 


Incorrect title was given | hilips' Headstart Technologies, 


of Headstart into Phili ast week in our report on me 
regret the error. ps Information Systems Diy, ie 


26,294,000 
25,035,000 
13,067,000 
12,816,000 


productions 
Nov- 
Nov. 


33,520,009 
136,520 ,000 


31,293,000 


9,620,000 ,000 498 ,000 000 


Motorola ' 
1989-year to ae = 3,250,000 ,000 445 000 000 Fy 
1998-year to bea el 2,652,000 ,000 132,000 ,000 Va 
1989-qtr- 98 geen 3) 2,193,000 ,000 124,000,000 |“. 
1988-qtr- 5 oS 


528 ,800 ,009 


8,796,000 ,000 
489 ,600 ,000 


Raytheon 
8, 192,000,000 


1989-year to 
1988-year to 


Dec. 31 
Dec. 3] 


Westinghouse 12,844,000 ,000 922 ,000 ,000 


: 6. 
Ee en ee 31 | 12/500;000,000 | 823.000.0009 | 5.44 
7e0-,tr. to Dec. 31 3,651,000,000 | 270,000,000 | 1.5 
1988-qtr: to Dec. 31 3,648,000 ,000 000,000 | tes 


Notes: ?Adjusted. bRestated- 


VCR--TREND TO COMBOS: VCR combination 
presumably is next area to move to oversupply stage. 
Consumer Electronics Show saw major name brands and 
unheard-of brands move strongly toward combining VCRs 
with TVs of every screen size from 3” to 31". 


Panasonic, as reported (TVD Jan 8 p10), made major 
thrust with 6 VCR combinations, including its global 
multistandard 27" and S-VHS 31", due in spring and summer 
respectively, its Pocket Watch 4" LCD-VCR combo at 
$1,399, 7" TV-VCR combo at $1,099. 


Samsung displayed 13" and 19" TV-VCRs and new vw 
version with on-screen display. Samsung also showed its 
first Korean-made 4-head VHS Hi-Fi unit with digital 
tee in picture. RCA had new 2-head models at $349 and 

399, both with on-screen programming. 


Sharp 9-head VCR (TVD J i i : 
1 an 8 p10), which will be in 
company's Optonica line, has ficad-cleening? device built 0 


Fisher' 
model at $300. 4 med VCR line now starts with 2-head 


model at $430, VES at $350, "camcorder-friendly” editi®® 


Hi-Fi with MTS $500. 
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SUMMARY. INDEX 


eyes CHARACTER POLICY: Sikes 
eee reevaluated. Congressional concen Mine itee 
factor: Gen. counsel and Mass Media Bureau aa wee 
Hake prompt steps.’ (P. D) red to 
HOUSE DOOR t 
geLL OPENS HOUSE DOOR to cable reregulati 
‘ping cable as ‘rapacious,’ key House ocak 
' group cooperation on 'new regulatory regime.' ( es 


HDTV PROPONENTS COMBINE: NBC/Sarnoff/Th 
pTV consortium joined by Philips. More pubes uns w 
de facto standard denied. (P. 3) ent, 


FOX SEEKS NETWORK WAIVER: Petition to FCC this week 
will call for elimination of finsyn. Diller makes rounds 


st FCC, Congress. (P. 3) 


HHS SEES NO LINK between alcohol consumption and ads, 
according to new report to Congress, saying research fails to 
document ‘strong relationship.' (P. 4) : 


AFFILIATION with 3 TV networks, 
Move described as response to cable 
is referred to as ‘brutally 


CABLE MAY SEEK 

‘Mooney announces. 
bashing. If-carry/must—pay 
_ anticonsumer.' (P. 5) 


s 


DIVERSITY' AND 'INDECENCY' are main topics at duPont 
Columbia U. forum in N.Y. Sikes eommends broadcast news, 
t desk of 


says that fairness doctrine will not get pas 
President Bush. (P. 8) 


nd 


LICENSEE CHARACTER POLICY U 
Chmn. Sikes has directed gen. counse 
rethink Commission's 1986 character P 
Chmn, Dingell (D-Mich.), Sikes said he 


reassessment of the fundamental polic 
Commissioners. 


.'S reevaluation of character 

C © went too damn far in relaxing the 
or. Barrett noted policy had been adopted se 

) ould revisit the character issue,” Com: Marsh 


rules,” C omr. 


puldn't necessarily disqualify 4PP 


Copy 
Dytight © 4999 by Warren Publishing, 
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e, Consumer Electronics 
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without written permission, 


Pp rOravyg 
ublished Weekly Since 1945 


GEST 


With Consumer Electronics 


OF WEEK’S NEWS VOL. 30, NO. 5 


Consumer Electronics 


2 1 2 
eaters SU MINANY SIZE in color, totaling 25% of all 1989 
eet ‘Sales. Sets 27" and over up 28.6% but 30” and 

ger still represent less than 1% of total. (P. 1L) 


ih ed VIDEO sparks new products to eliminate eables, 
‘ says it hasn't approved any such devices so far. 
New system uses AC wires to connect VCRs to other TV sets 
in home. (P. 12) 


COMMERCE DEPT. REJECTS petition by Japanese TV 
suppliers to exempt LCD TVs from long-standing 
antidumping case against Japanese color TVs, in preliminary 
ruling. (P. 13) 


NEW 8mm CASSETTES are highlight of blank tape 
introductions at Winter CES. Maxell, TDK, Sony unveil 
products in compact format. (P. 14) 


TANDY NET DOWN 12.9% in 2nd quarter ended Dec. 31 on 
sales that are 3.8% higher. Company puts blame on weak 
sales of personal computers and some consumer electronics 


products. (P. 14) 


MATSUSHITA'S CHINA TUBE PLANT cited by Li Peng as 
proof of favorable investment climate. It's now making 20’ 


tubes, plans larger sizes, export of 13". (P. 15) 


SONY 'VIDEO MEMO' may be new still-picture storage 
product using principles of digital audio ‘memo recorder.’ 
Audio product to be priced under $700. (P. 15) 


sponding to Capitol Hill pressure, FCC 
"take prompt steps” on proceeding to 


In letter Jan. 23 to 

ndorse" existing policy and believed licensees 
He said he intends "promptly to pursue a 

n Capitol Hill and Sikes’ fellow 


House Commerce Committee 


commissioners all endorsed 


"This whole thing has to " om 


designed to spur FCC 


is a violation of Federal statute (17 USC 101 et seq.). 


‘ letter to Di ell, 3 other 

sich aaa inside and outside industry consider too lax. 
uello told us. 

sie t ago and needs to be reexamined. 

all said. 


be revisited." 


we 


was too lax and naming crimes that 


wp, NO.» 
Ret CHINA PLANT: Bei; 
HITA ‘+ Beijin F 
gurles waTsus Co. (BMC), 50-50 joint venture tSshita Color 
as ines cturer and municipal govt., is citeg in aPanese 
“Sin nity Belling Review as ithe most efficient [ri'@Se govt.'s 
week’, electronics industry." So fap, plant hoo Panyl i 
"dug geile 90" tubes for China's chronically cee been 
i 1g paki, but plans to start exporting 13" tubes snort TV 
With jndus ahead of schedule ——- when 2nd productio L June = 
Seration, article said. n line starts 
0 
al -< cited as model, usin 
: t is cite: > § Japane 
ing 9 Be w well it met schedules was exemption ement 
= that style ts opinion, by "the situation which occ led, in Beijing 
ent pevier June disturbance [Tiananmen Sa. urred durin, 


> e May- upheaval 8 
the "chinese and Japanese workers of the eo x ], when 


i pov". ed their work as usual, a Situation hioht: 
cant at on June 3 the first qualified color ented by the 
Calleg sod . ved." Ope was 
gach partner in BMC is paying equivalent 
jJlion over 20 years, article said. With Staff Ss st 
leq - aluding only 7 Japanese, plant has supplied 140 000° 
line, wi to 18 Chinese TV factories since J UU Color 
= -eyen by last year-end on sales of “ace scnievin 
Bo preake « eas ore than $19 million 
ew production this year is scheduled to be 85 ; 
eld, be lied to 42 factories. Last year's per Settee a to 
00. "In November 198 Peer el 
was about $28,600. ‘in November 1989, after inspecting th 
factory, the top adviser" of Matsushita reported plant ic : 
"equal to other Matsushita factories in Japan," article said 
Company currently is buying most materials and parts from 
2% Japan, but plans to exist primarily on Chinese supplies in 
1991 and attract foreign exchange by selling finished tubes 
on world market. Addition to plant, with 430,000 sq. ft., will 
st make possible production of tubes larger than 23", article 
said. 
Beijing Review quoted Premier Li Peng as telling 
German journalist: "All entrepreneurs who doubt China's 
lers favorable investment environment are welcomed to visit this 
par enterprise and have a look for themselves." 
rst 
ase Meanwhile in Shanghai, first color tubes have come off 


production line at Shanghai-Novel Color Picture Tube Co., 

k. ___ joint venture of Shanghai govt. and Hong Kong Novel 

; Technological Development Co., with know-how from 
Toshiba. Plant is expected to turn out 500,000 tubes this 
year for the 5 major color TV set producers in city, rising to 

‘ capacity of 1 million 17" tubes annually. Plant was listed as 
top municipal project for Shanghai last year. 

) ——i-— 


; . Pioneer plans construction of new factory in U.K. for 
audio and video products, beginning in Feb. Plant, which 
ultimately will be Pioneer's largest overseas manufacturing 
pty with $27 million investment, will be operated by new 
r ; idiary of Pioneer Electronics B.V., Japanese firm s 
ea holding company. Factory at first will make only 
a 10 pact Dise (CD) players, with monthly production of x 
171000 scheduled for May 1991. Subsequent expansion wi 
i hi-fi audio, car audio and laserdise players and software, 
ay ‘or European market. Pioneer said new plant, in. 
Veen, 214, Yorkshire, will be positioned as "production 
wi” £0" entire European market." Number of employes 
increased to 500 from 150 within 3 years. 


" boo, NTV International, Japan's largest commercial TV 
ioadeastr, has signed ag Nintendo videogame sult ed 
Tone NTV is shipping its first game title this Mu 

*'s Parker Bros. also ed to develop and m 


°S for Nintendo system. First is due in spring: 


SONY y TV DIGEST—15 
ba IDEO ' 

digital audio 8 ipl ? Elaborating on its upcoming 

Stereo on s m0 recorder” that can record 2 hours of 


tamp-siz 
Plans to develop m maf esette (TVD Jan 22 p13), Sony says it 


Mong suggested id 

Lilt - wering « ideas are cellular phone with 

sul images and FA Sais and "intelligent tools” to record 
Snificant as part of ele 


recorder at pir es ee but there was speculation 
tape cassette about Soe ee priced somewhat under $700 and 


4.5x2x]" 
that. r but Sony Says production model will be about half 


"Nonloadin " 
"in-o € System" used in memo recorder resembl 

system ing pe in ill-fated RCA MagTape sapniding 
. » 4S we pointed out last week. Actual 


in-¢ i i 
assette scanning mechanism, as developed at RCA, is 


DARPA AWARDS 2ND HDTV PACT: Second contract for 
high-definition display development by Defense Advanced 
Research Projects Agency (DARPA) was awarded last week 
to Photonics Technology, Northwood, O. Company will 
receive $1.6 million for development and demonstration of 
prototype 17" flat-panel, high-definition display color video 
monitor, to be completed by Oct. Contract also has option 
for #4citional $6.1 million for development of 50” display 
atonitor, DARPA said. 


DARPA's first display contract was awarded to 
Projectavision, Westbury, N.Y., in Oct. —- $1 million for 
development study of active LCT technology (TVD Oct 9 
p12). Projectavision official told us DARPA project is about 
half completed. 


Other firms selected by DARPA that still are awaiting 
contracts include Magnascreen Corp., Planar Systems Inc., 
David Sarnoff Research Center (with Sun Microsystems and 
Texas Instruments as subcontractors), Adams Russell 
Electronics (with MIT and Qualeom), NewCo Inc., Raychem 
Corp., Texas Instruments. 

—y— 


Sears takes Advertising Age to task for Jan. 8 story 
saying "Sears' everyday low-price plan is on the way out.” 
Article's conclusion was that "Sears has failed to convince 
consumers its prices or merchandise selections are better 
than those of its competitors.” But in letter to Ad Age last 
week, L.E. Cudmore, retail pres. of Sears Merchandise 
Group, noted 3 pie charts that accompanied article 
containing positive” results of Gallup research were 
"dismissed by your reporter." He said Sears will stick with 
pricing policy "because it is right for our customers and our 
company.” added: "We have never said our prices 
would be the lowest in the marketplace... We did say we 


were lowering prices to be more competitive and your survey 
results bear that out." 

Microwave oven shipments in U.S. fell 3.5% to 10.6 
million in 1989, AHAM said. In final quarter, shipments 
were down 16.4% to 2.9 million. Dec. shipments dropped 
19.1% to 939,800. 
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4 ee? senior investments vp, United 
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pennett, ex-Mitsubishi, joins Hi 

a as national gp mgr... adaien 
ner ation Systems: Thomas Caress, €X-Toshi am 
for gales senior dir.; Thomas Loeb, ex_s ge as 
pati? “ystems as senior mktg. dir... Andrew Cra 
"yietoven Enterprises (Sylvania distributor), man? 
ex? Consumer Electronics Accessories Cee ves to ; 
me gr. for all states West of Mississippi Rive aS regional 


ex-Biggers Brothers grocery distrihyy. ,-oWard 
yaersries Group as regional sales mgr. fop Saas 
yssissiP Pl 


» JOins 
€s East of 
gary Johns, Sony Professional Video Chicago reg; 
named business applications national sales » regional 
py aawls, display systems mktg. mer., advanced't,° 
Uo Library Systems sales mgr.; Conrad Coffield, - 
professional Video mktg. mgr., named Professional Vid 
dir; Jack Mann moves to display products ~, eo 
fom systems products mktg. mgr.; Adam Shake” 
production videotape recorder mktg. mgr ~ 
Steve DiFranco, ex-Dynatech ‘one 
only Professional Video as systems products mkt g. a ins 
yatthew Aless! named Sony Personal Audio Products. 
jysiness-to- business sales mgr. for still-video camera 


products. 


Kenneth Burnett, ex-Professional Audio Marketing 
sins Onkyo as eastern regional sales mgr... Joseph Dalba 
x-silo, named eastern regional mgr., Sansui Car Audio ‘ 
piv... Steven Bennett promoted to exec. vp-gen. mgr., 
record Bar... Thomas Ferraro, ex-Prism, joins Jerrold 
Communications' Digital Cable Radio as dir.-affiliate 
relations, eastern region... Donald Riley, Xerox Venture 
Capital vp, elected to Selectronics board... Joseph 

" Baranowski, ex-Siliconix, joins Oki Semiconductor as mktg. 
yp, succeeding Thomas Simmons, who moves to 
unspecified position at Oki... Joseph Palmiotto, 
ex-Raytheon, joins Plessey Semiconductors as N. America 
sales dir... Appointments at Intel: Carl Everett to N. 
_ America sales and mktg. vp, Arvind Sodhani to 
yp-treasurer. 


con 

hi Sales 
Corp, 

nS at Sam or? 


mgt. fr 
moves to : 
gistrict sales Mg€r., 


Michael Johnson advanced to Buena Vista Home Video 
International senior vp... Barry Schwab promoted to 
Technicolor Videocassette senior vp-worldwide video 
engineering, will continue to be based in Livonia, Mich... 
Changes at Raedon Entertainment Group: producer Rick 
Pamplin joins as Raedon Productions pres.; Lynn 
Baldwin, ex-New Star Entertainment, named vp-gen. Mér., 
Larry Griffin advanced to mktg. vp; Chuck Davis 
promoted to corporate communications vp... Promotions at 
Media Home Entertainment: Russell Kamalski to mktg. 

: from Hi-Tops product mgr.; Anita Forsman to 
Production dir; Lynda Karr to creative dir.; Doug 
Reichert to art mer. 


Pj Laura McCormack advanced to RCA/Columbia 
Aaues Home Video ad mgr.; Tracey Colona joins as 
er... Wolf Schneider, ex-Showtime Networks and 


me-time home video writer for BPI's Hollywood Reporter, 


: 


Kapri°i BPI as American Film editor Feb. 12... Marty 
“ae ex-American Power Sports Video and Unicorn 


ideo, named Hampton Internation 


nistrative services mgr. based in N.Y... Johna 
5 adigan, ex-Lonventinte, (tie customer service 


visor. ‘ Jeo... John Field 
» Hanna Barbera Home Video ee? 


al Communications 
fad Coast regional mgr.; James Scott, ex-NBC, name 
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fics U.S. | 
distributor ates BLACK: Grundig's American 
Ss : Hozour oan moved into black last Aug., CEO 
» he said. with ong mt Pany last ye 50% over 
Said, with 200-220% targe’ for pod 350% over 


American E 
American “an Express Canada catalog, whil 
US. Express is Selling several of its Ree eceed radios in 


H 
per Sam aes oe He Dany expects to ship 500-1,000 35” sets 
fon Mitsubishi 1€ said Grundig's allotment of 35” tubes 

1,000 in N. A will support sale of 10,000 sets in Europe, 

ES. sa ‘ bay one Lextronix expects to introduce 

Geant SaBen 27" set with 600-line resolution in June. 

U.S with ing promoted to limited, affluent audience in 

abate ads in Such media as BMW and Porsche magazines 

ee agazines of 6 airlines. Grundig shortwave radio is first 
Tonic product in Eddie Bauer catalog. Company is 


underwriting MacNeil- 
etallara. ing eil-Lehrer News Hour on some PBS 


Company has 800 phone number for consumer inquiries 
that can connect caller automatically to nearest dealer on 
request. Hozour claims dealer margins are at least 5-10% 
higher than others’. In 2nd half, Lextronix expects to add 
high-end 13" and camcorder, presumably 8mm. German 
company will make 2.5 million TVs this year, Hozour said. 


— 


Ads & Promotions: Sharp launches billboard ad 
campaign in L.A. market for SharpVision 100" LCD 
projection TV, 12:1 power zoom cameorder, Wizard 
electronic organizer... Tradewest, Nintendo videogame 
software licensee, agreed to use Pepsi logo in new 
videogame release in for “unspecified sum or 
promotional consideration.".. Acclaim Entertainment plans 
multimillion-dollar ad and promotion campaign for 
videogame software and other products... Sony plans 
19-site shopping mall tour for its consumer Mavica 
still-video camera in first half of 1990, as part of new ad 
and marketing campaign. Company will be a sponsor of 
Turner Bestg.'s 1990 Goodwill Games... Memtex 
underwrites $1,000 Memorex Marketing Scholarship in 
conjunction with U., The National Collegiate Newspaper. 


Bose and Clarion jointly developed car audio system 
for Nissan's luxury car Infiniti for U.S. and Japan markets. 
Bose made speaker system and Clarion developed receiver. 

ment is similar to Toyota-Nakamichi deal in which 
latter's car audio systems are being installed in Toyota's 


Lexus car. 


addition 
202-872-9200. 


uthen. 
oo alied Fields. 
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Fors million. HDTV R&D spending - eet te 


VOA does some belt tightening. Dingell war 
ns of 


increas charges. (P. L) 


gpectrum 
Cc RUSHES ON FOX BID, requires commen 

rox to delay growth unless rules are waived Soe pu Do. 

eview: Networks oppose Fox. (P. 3) : insyn 

EPORT STIRS HILL: Warns of polic eas 

tiatives on HDTV and other dauknsiees igen: 

ations policy by Dingell, Markey, others. (P. 5) 


oTA REY 
jift for nt 
eommunic 
NCTA, CCTA OPPOSE TELCO ENTRY in court filings on 


pactel case- Warn of cross-subsidies, preferential 


Pi treatment. (P. 6) 


MURPHY STEPPING DOWN: Plans to relinquish Cap/ABC 
CEO post June 1, but will remain echmn. Burke to move up 


as CEO. (P. 6) 
Ty VIOLENCE DISPUTED: Broadcasters tell Annenberg 


seminar that govt. pressure for voluntary guidelines is 
unwarranted in light of industry self-policing. Sen. Simon 


alone for proponents. (P. 7) 


NAB BOARD ELECTIONS: 7 radio incumbents reelected 
ts. Contests remain for 


without runoff, 3 others also win sea - 
2 more spots. Dozen candidates seek 6 TV board seats, with 


Conly only incumbent. (P. 7) 
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MAJESTIC TV 
D&H Milnes ye caociebied by Well ga 

. ’ e assem d Wells-—G 7 
old-line TV names united. (P. 10) oS 8 aie 


ey ee VCR POLICY: ‘Realistic mainstream pricing,’ 
i -head around $319, to promote VHS-C but not at 
xpense of full-size. S-VHS ‘overpriced.’ (P- 1) 


riedpet TV IMPORTS in U.S. approached monthly record in 
et., up 39.1% from Oct. 1988. (P. 12) Mexico, Malaysia, 
Singapore, Taiwan increased shipments. (P- 16) 


FLAT PANEL DISPLAYS necessary for HDTV because 
required size rules out bulk of CRTs. LCD seen as best 
hope, replacing projection. (P. 13) 


PIONEER'S 'SECRET': U.K. videodise player that plays 
NTSC dises is so successful it will be discontinued. Player 


backordered until May. (P. 14) 


GO-VIDEO STOCK ISSUE preceded new antitrust suit by 12 
days. Settlements, stock dominate revenues. Suit charges 
'VCR-2' on AV systems violates trademark. (P. 15) 


SONY TECHNOLOGY SHOW featuring Data Discman and 
electronic maps serves notice company still is hardware 
developer. ‘Acquisitions are over.’ (P. 17) 


NEW ANTIDUMPING DECISION against Japanese TVs gets 
Toshiba off hook, also benefits NEC. (P. 17) 


Hewing to Republican arty line, 


s 
TE BUSH BUDGET SEEKS SPECTRUM AUCTIONS, MORE RES uN ee ican Dart 
; President Bush in FY 1991 budget submitted to Congress an. 29 again propose : 
nonbroadeast frequencies to ase federal revenues. House Commerce Committee Chmn. Dingell eee) 
‘ reacted by warning that Admi istration's continued support for auctions, coupled with its resistance to 
ae fai i! a ae “é pres bligations for TV and radio licensees, will lead to examination of 
1). airness doctrine and other public interest 0 liga 
possible spectrum use charges ‘n Congress this year. 

Bush budget makes same assumptions that preside Be gan’ i sere el are 
auctioni ; ectrum -~ gree ew 
es $9 oa iaeae pe ao pillion in 2nd. Estimates te — annem en. 

° 1 ? Ss ; = . 
: although escalating iene for cellular properties reportedly have he'pe Pe | 
ministration showing UP 


é; F ely by Bush team, 
. & st clearly in high-profile issues such as R&D an 
Nonetheless resemble predecess ' 


Spend big on USIA, in proposing to eliminat 


with difference ek 
‘ ae or il at CPB funding, in continuing to 
Satie Telecom cations Facilities Program (PTFP). 


nee from Reagan Administ sho 
's communications policies 


muni 


n, is a violation of Federal statute (17 USC 101 et seq.) 


out written permissio 


ie 
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videocassette player imports 9 
16,700. In first 10 months, VCp chipes a 
ire ign suppliers delivered 549 400 CD 
‘ports rose 26.6% to 4.5 Million, Jap 


Belgium. 


FLAT PANEL SEEN NECESSARY 


ments jumped 69.2% 
Players here in O 
an was by far bigg 


TV DIGEST—13 


fo to monthly record 135,900. Korea shipped 93,500 VCPs, Japan 
to 881,900, Korea sending 658,100, Japan 190,300. 
ct., up 10% in year. In 10 months, CD player 

est supplier, followed by Singapore, Korea, Taiwan, 


FOR HD 
TV DISPLay: Resolved: (1) HDTV requires giant screen to 


any effect, but picture tr : 
pave any > tubes of proper size will be too bulky and heavy for use in home, so projection 


ith assessment b 
ch Center, Prine a, i Se i ae Advanced Display Device Research at Sarnof f 
LCD at consumer price wasn't attainable tet fh vette REE Na Lape ee a 


"Of all the issues associated with an ultimate HDTV industry, only one -- the display -- is riddled with 


technological, manufacturer and user uncertainties." 


So said consultant Elliott Schlam, who forecast 


cae aoe Dray Size would be 60" —— but CRT of that size would weigh 800 Ib. and be "too large to 
fit in the door. jection systems, he said, constituted only "near- and midterm solution for HDTV" 


because CRTs take up too much space. 


Flat panels provide ultimate solution, Schlam said, 
gy will be used.” 


electroluminescence -- "we don't know which technolo 


he said, "there will be no investment in flat panel HDTV." 


but -- among plasma, LCD and thin-film 


Unless type of flat panel is resolved, 
Payoff is too far away and costs too prohibitive 


for U.S. industry to undertake, he said. "There must be government investment." 


Very slow penetration of HDTV receivers was forecast by Stanford Resources Pres. Joseph Castellano, 
member of original team that developed LCD at RCA in 1960s (TVD June 3/68 p12). He saw CRT 
direct-view and projection gradually being overtaken by flat screen systems. In 1990, he predicted, there 
would be no HDTV receiver sales in U.S., but worldwide sales of about 1,000 each of CRT and CRT 
projection types, rising to 400,000 and 353,000 respectively in 1995. By 2000, he saw flat panel beginning to 
take over, with sales of 53,000 direct-view flat-panel sets vs. 605,000 CRT and 244,000 flat-panel projection 
vs. 366,000 CRT projectors. By 2005, non-CRT systems will dominate projection HDTV, 762,000 to 190,000, 
but CRT still will lead in direct-view, 833,000 to 183,000, Stanford market forecast said. 


LARGE-SCREEN LCDs: Flurry of activity in preparation 
for production of LCDs of 10" and larger, presumably first — 
for computer displays and eventually for TV, was reported in 


Japan last week. 


LCD leader Sharp announced it planned new plant for 
over-10" LCDs, construction starting in July, production to 
begin in Aug. 1993. Total investment in facility will be 
about $275 million, including land. It will be Sharp's 3rd 
LCD plant; one is in operation and 2nd is expected to start 
in April. By 1993, Sharp said, its total investment in LCD 
field will be about $970 million. Company said its LCD sales 
in last fiscal year totaled $290 million and forecast $450 
million in fiscal 1990, $695 million in fiscal 1991, more than 
$1 billion by fiscal 1993. 


Mitsubishi plans 10" LCD production in 1991 in major 
Catch-up effort involving costs of almost $70 million. 
Company currently trails others in LCD development, hai 

Opes to leapfrog competitors with large-screen model, 


&ecording to Japanese reports. 


NEC also reportedly will expand i 
new production line for displays of abou 
TauPment in existing plant. Company has 

CDs in sizes of 4.3" and smaller. 


ts LCD business with 
t 10" for office 
been producing 


Nintendo has been sued again, this time by 
9-year-old boy who claims company's Major League Baseball 
videogame doesn't live up to promises of promotions. Class 
action suit, filed by Clark Thieman in Bridgeport, Conn., 
Superior Court, said game doesn't have sufficient data to 
allow player to emulate major league manager, which 
Nintendo promotions promise. Suit seeks discontinuance of 
production and sales of game by Nintendo and software 
licensee LJN Toys, plus $40 refund. 


"Transistor count" rule on radios and walkie talkies is 
due for repeal. FTC Presiding Officer Henry Cabell, its 
Bureau of Consumer Protection and staff report all 
recommended repeal of 1968 rule that governed claims of 
number of transistors in radios. Staff report noted that 
today's radios use few transistors, and ads for them "do not 
even mention the word transistor." 


THIS WEEK'S YEN RATE 


Yen values have been converted to dollars in 
this week's issue at 144 yen = $1, except where noted. 


‘ figures 
46—TV DIGEST . Color TY iP om Kore? 
URCES SHIFT ste shift AWAY ore and 
nl iMPORT so ths of 1989 indi Malaysia, 
for first 1 or toward Mexico» t 
an as suppliers of US Mexico — whee far 
gares show oe 
Commerce DEP et have aye e million $8 y 
manuf st TV supplier in PP tamed to grow 
and away biggest © os. Chine ve of total TVS i a. In 
ahead of 2nd-PIN? ‘ath Hong Kone, any 
10 months, except Korea. , ding 
other ..3 with Mexico lea 
flected fall period, Wir ory and all 
Oct. imports retee es monochrome cat in TV 
Korea topping . increases 
way in color, orea and Tawain of Japanese b&w 
ae aie Huge increase in eee shipments. 
expOrran be attributed to rise in wor als by country for Oct- 
welowing are VCR and TV import ¢ 
snd first 10 months of 1989: 
oct. -% Chg. 10 Months % Chg, 
vCR Decks 
x 6,962,900 - 3.6 
Japan... 095,600 ee 5.107,500 416.3 
ed 232 ,000 — a 256 
Korea 30.2 599,600 - 2. 
Taiwan... 59,900 -30 466,300 * 
Thailand. 95,500 : . 
Malaysia 10,000 “ 44.700 
TV Sets 
Mexico 
color. 418,700 441.5 3,491,600 +55.7 
Korea 
total. 221,100 “21.4 2,459,300 -24.8 
color 85,700 -20.7 1,194,400 -15.2 
bier... 136,200 -21.9 1,264,900 -33.5 
Taiwan 
total... 211,100 -0.3 1,912,700 - 0.4 
color... 140,700 -9.4 1,402,200 -15.2 
bhw..... 70,400 +25.1 510,500 +91.7 
Malaysia 
color... 127,700 +173.1 847,200 +31.8 
Singapore 
color... 88.400 458.4 630,500 425.7 
total. 147,900 - 895,600 * 
color 50,900 . 351,300 * 
biw..... 97,100 . 544,300 * 
total.. 34,900 423.7 328,020 +1 
” ’ Leo 
—— ae + 5.2 244,000 +39,2 
Kong -7100 +108.0 84,000 =29.3 
press : Sine ae 356,400 456.1 
, : 128,100 +36 
b&w... -0 
3 30,300  +302.6 228,300 +70,2 
lor... 
color 16,600 420.4 108,600 +54.) 


* No Significant 
Note: 
kits. 


= oe in 1988, 
gures for color and b&w TV i 
nel 
Some totals may not add due to rounding 
—_——j—. 


Hot price for CD-LV combo 


Wiz, N.Y., for Pioneer's $600-lig pes. $499.98 at The 


t mode 


IN: Emerson posted 25 59, 


N sb 
N NYO ec eite ended Dec. 31, on gy, 4 son’ 
E ome in 3r¢ d le). In first 9 months, elec” 
t in , al tab net ta 
higher ne financ) 0.7%. Pres. Stephen Lane «. show 0 
. sale rose 20. niu Saig ae 
higher % as sales disappointing. On a shor, 3 -s 
jumped 62.9 1 were "Very omy, and “ter, pcD 
uy quarter sales Ws about the economy, and more Cr ¢ 
heal, we com sales. Consequently, wr Conta r 
specifically, ze the 4th quarter $ Tee noral line.» 1% A 
concerned and? computer and perip cp-F 
° uce \ . 
onsolidated oma ite attributed tical “<a 
nyo cons ed te ~ 
1989 on yr1% higher ne demand for communications a i 
es Se eoctroicdeviees, td Came oeanama Co 
equipment eamee electronic cage isha tem redaes 
sales Sidiaries Sanyo Mfg. and t up 4.4% to $1.68 bill S 
Me su roduct: Video equipmen liens up 3.9% to 
Sales bY Prt7 1%, to $987 million, aPPiiares oe recor 
0 2 * ui 
$2.24 billion, indus ectronic devices up 16.6% to $2.2 and H 
er up 13.6% to $810.4 million. ‘: 
1 ? ; hs 
; j fell 70.4% in 2nd syste! 
ernational earnings 
Commodorn 31 on 11% lower sales. “oes plunged 99%, tow : 
quarter ende as sales declined 13.3%. though results as 
in first 6 months, as § parable] quarter, we are buil 
were below last year & Sa fitability, strong demand for trans! 
encouraged by oa. rai sales of our physi 
Ami P uc x d said. 
a ofekateat PCs," Chmn.-CEO Irving Goul 
that « 


3M, in reporting full-year and Sars was lod by E, 
(TVD Jan 29 ae pes eee Seto led t 
Information and aging echno e Sector, which includes 
magnetic media, imaging systems, visual systems, other 
businesses. ‘ 

ee 


Color TV buying plans of U.S. consumers fell in Jan., 
after increasing in Dee., Conference Board said. Jan. 
preliminary surveys showed 6.6% of U.S. households planned 
to buy color TV set within 6 months, down from 7.9% in Dee. 
but up from 5.7% in Jan. 1989, which was 2nd lowest 


pate 

Percentage of year. Board's overall consumer confidence | — 
index was 105.1, down sharply from 113 in Dee. and 115.8 in Lice 
Jan. 1989. It was lowest conf level since 100.8 in Nov. 

survey, hie was firs * s ; 
cores Wh fit flowing Oo. stack mare 
__ Cantor curcpaag ara eet 
in Budapest this spring to gat a mace aha region's 
Consumer electronics and annlie; markets 
exports to Eastern 


0.47% of its total exports 16% of total sales, 
company said. About half went to Pole | 

Black ink for Sansui in ona t.1e * 
News confe last wee ond half wv 
Electronies Diy: a week by Norbert 


; 293, 395-000 "291, 
reas yout to Nov. 30 320, 150,000 (494,000) 
1988-year to 81,252,006 (1,754,000) 
80,629, 
30 


33,000 ,000 
Avnet 23,500,000 
1989-6 mo- to Dec: +4 16,700,000 
1988-6 mo. to . 11,800,000 


1989-atr. to Dec- 
1968-atr. to Dec. 


4,800,000 
47,800,000 
11,300,000 
38,200 ,000 


tnerson — Dec. 3) 713,099,000 13 ae oes 

yus-5 we, vo bec. 3 and poe teten 4,507,000 
Latr. to Dec. 31 229,881, 3,590,000 

1989-qtr. 216,827 ,000 ’ ? 


1988-qtr. to Dec. 31 


’ 397,509,000 
x to Dec. 3,518, 189,000 oon 900 

53 wk. * bs | 3,314,485, 000 364,460, 
ooo} es 3 968.574,000 127,369,000 
z 117,842,000 


1989-14 wk. to Dec. 25 905 , 283,000 


Jones Intercable 

1989-6 mo. to Nov. 30 
1988-6 mo. to Nov. 30 
1989-qtr. to Nov. 30 
1988-qtr. to Nov. 30 


(16,525,000) 
(10,797,000) 

(6,726,000) 
(5,586,000) 


39,244,000 
30,317,000 
19,803,000 
15,822,000 


ones Space) ink 

1989-6 mo. to Nov. 30 
1988-6 mo. to Nov. 30 
1989-etr. to Now. 30 
1988=qtr. to Nev. 30 


(4, 182,000) 
(2,120,000) 
(1,697,000) 
(275,000) 


LIN Bestg. 
1989~year to Dec. 31 
1988-year to Dec. 31 
1989-qtr. to Dec. 31 
196B-qtr. to Dec. 


57,366,000 
82,121,000 
(15,005,000) 
25,944,000 


diagenic 
1989-9 mo. to Dec. 30 
1988-9 mo. te Dec. 3) 
1989-qtr. to Dec. 30 
1988-qtr. to Dec. 3) 


(1,438,000) 
1,062,000 
1,066,000 

588,000 


Itimedia 
1989-year to Dec. 31 
1988-year to Dec. 31 
1989-qtr. to Dec. 31 
1988~gtr. to Bec. 3) 


38,660,000 
26,877,000 
15,539,000 
13,093,000 


Scripps Howard Bestg. 
1989-year to Dec. 31 


300,353,000 21 
1988-year to Bec. 31 274,651. es one 
651,000 1 
1989-atr, te Dec. 31 83,327,000 ges 
~qtr. to Dec. 3) 79,480 .000 8248 the 


Texas Instruments 

1989-year to Dec. 31 
1988-year to Dec. 3] 
1989-qtr. to Dec. 31 
1988-qtr. to Dec. 3) 


6,521 +900 ,000 
6,446,900 000 
1 724,400,000 
1,732,800 000 


Notes: "Includes speci i 
“Restated. pee Rus 


291,700,000 
366,300,000 
35,900,000 
95,300,000 


b 
After special charge, 
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Taiwan is shifting in i 
production to Malaysis, ais 
mount at home, China Eeon 


has become largest electronics ; 
surpassing Japan, or 
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als AAAS 

mer Electronics Peres’ : B= 
consu mgr: of International Sales Diy, fr Bz 
Keishi Toda, om components), elected Hitachi Ameri, ‘a GB 
Gndustrial mache guned TANAke, i ie Malis ig ZZ 
pres-, succes ions group 2S Pa aes ima 0 BA 
ternationa, NEC Technologie ‘Berrett HNS> ae _— 
Kanai named ood, retired; Jamee ee echn re ee 
Richard Under on., adds title of echnologies The authori 
gupercompute NEC Technologies pres., named NEG ad Allied F 


ji Ohashi, j c. vp, in charge a 
Cechnologies Leary steve Kurita moves to Pioneer Usa’ 
electronics business. as exec. VP from parent company jg 


ics Div. ho returns t ti 
Home Electron 6 jasaru Saotome, w sto Japan =» ee pRUARY 
Japan, sue sec Takuro Bojo, senior ae PLA <<. 5 
en Business Dept-, sarees fia ae 
tion Dept. 4 
Technology Promo aie oe ; Br oadcas 
t Mitsubishi Audio/Video Group: " 
Changrsduct planning and development vp, advanced tj = sey aTE O! 
Oite Th Seliah NA, ee Ge band efor seu 
See ss j ... Ran , . atic 
and adminis re, appointed RCA brand oe planning i. 
Pee Thomson Consumer Electronics, Ronald Schrag, ecco CAN‘ 
on GE brand merchandising, name € D&H misrepres© 
Sanne mer... Stanley (Skip) Lavine, pres. 0 licensees, ‘ 
Distributors, appointed chmn. of new er ea = 
marketer of Majestic TV line (see separalé TSPOr’ss James HDTV TES 
es dir. named pres.; ira Kaye, mater 
Schwab, D&H sal , names e en test 
vor Marshall Layton and William Shapiro, vps; all are 
from D&H... Ronald Stoltenberg resigns as Tandy vp FCC, DoJ 
responsible for Memtek Div, plans unannounced. Supreme : 
e 1¢1 
James Degennaro, SaveMart operation mgr., named 
store operations vp... Al Sotoloff, ex-Audio/Video REALLOC 
Affiliates pres., joins Nationwide Appliance & TV Assoc. as tion on 
pres., J 3 ir. Video ac 
consultant... Charles Romano, national mktg. dir., Vi reviews gi 
Aid, promoted to mktg. vp... David King, ex-Price 
Waterhouse, joins American Electronics & Entertainment SYNDEX 
(MGM Lion blank videocassettes) as finance and cable pro; 
administration vp... Fred Bonner, Discovery Channel Channel, 
systeny seve ¥P - head cable programmer's new new cable 
interactive videodise 
PANELIS 
Promotions at Buena Vista Home Video: Kelley Avery should be 
to brand mktg. vp, Bob Roberts to domestic sales vp..- Sie says | 
_ Pirnazar advanced to Vidmark exec. vp, directing 
eatrical and home video distribution, sales, marketing, FCC AC 
PRE pps Wischerath promoted to High Speed Video regulatio 
pre COO, founder Jean Mason remaining CEO and 
ae Me chmn... Dennis Moore advanced to IVE mktg. s 
Lote erin Promoted to Turner Home Entertainment ENATI 
nat tonal sales mgr... David Woolfson shifts from Nielsen last wes 
Index matey ocrvice Eastern Region vp-mgr. to Home Video for first 
and Syndication Service vp-business development Duggan 
mer... John Weaver named BIS Mackintosh (market Seen 
research) custom ir allan : he 
oe consulting dir. for U.K., new post..- isn’t 
Spindler. fr y5APPle Computer USA pres.; Michael - 
Robert Welch mon pon ions head, named COO... 
human moves to Mattel human resources vp, from l Ne 
resources dir. 989. 
—s—_ told of 
Steadi _ Pessibj 
and TV produce JR, $579 er version of $40,000 fil™ Showeg 
ton tool that elimi 14 
hand-held cameras, will be eliminates vibration in 
> avai t th fi q ‘. 
inema Products Corp., L.A, Di 


poritative Service for Broadcastin 
d Fields. 
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groadcast - Cable 


7) OKAYS DUGGAN: Fifth FCC ceommisc; 
SENT ing-in early in March. Speedy wae Slated 
efiemation propelled by 4 key senators. (P. 1) 
NCELS LICENSES: Taking get-tough 
Fcc CA ‘ : gh stance on 
; sentations, agency Issues death se 
oo pres ae EM CP holder. (P. 3) oa Nera 


sees, one 
reSTS DELAYED AGAIN: Fall start likely be 
ee material dispute. Wiley asks for $1 million mare. ctP; ) 


, DoJ SPLIT: Filing in minority ownership cases bef 
me Court, agency supports distress sale policy, ore 
Gplicitor Gen. opposes preferences. (P. 5) 


OCATION URGED at House hearing although no 
n spectrum policy is likely until next year. Mixed 
given for spectrum auctions. (P. 6) 


REALL 
action 0 
reviews 
SYNDEX NO NETWORK BOON, hasn't led to many new 
gable program carriage deals. TNT, WTBS, Comedy 
Channel, new Sports News Network each get ‘handful’ of 
new cable systems, but no windfall. (P. 6) 


PANELISTS WARY ON TELCOS: RHCs haven't proved they 
should be allowed into cable, legislators say at ComNet '90. 
_ Sie says fiber net would cost $400 billion. (P. 7) 


_ FCC ACTS ON WIRELESS CABLE, proposes easier 
_ ‘fegulations, channel accessibility. (P. 7) 


last week confirmed Ervin Duggan as 5th an 

= first time in many months. Vote came 
gga, Democrat with southern roots, de 
.. helping propel candidate through 
Sn't expected until early March. 


9p New coma commissioner fills Democratic seat f 
tol Delay in seating is intended to give him 
‘Old officials that he would dissolve Ervin 
He dislikes description "PR firm," called hi 


client relati 


Pais 
ae 


Member an told us he has to close out ¢ 
* ership of his prospective Commission 
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g NATE OKAYS DUGGAN AS 5th FCC COMMISSIONER: Movin 
d final commissioner at FCC, bringing agency up to full strength 


Feb. 8 after largely congenial hearing day before when candid 
monstrated flair for po 


ormerly held by 
time to liquidat 
S. Duggan Assoc. as qui 


bossible... cert ainly within 30 days." He's sole proprietor, 
s work 


onships, W 
staff is "completely open 


nany form, without written 
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Consumer Electronics 


os JUMPS to fastest start in 4 years, with sales to 
D s up from Jan. 1989 in all video product categories. 
ecks, projection TV, are hottest products. (P. 11) 


PHILCO-TO-CROSLEY transition is smooth, distributor 
Brie as says. Forty-seven distributors handle new 
lips-made TV line. Soundesign supplies audio. (P- 11) 


PHILIPS-CHRYSLER joint venture to make and sell car 
audio, video, other auto electronics. Chrysler's Acustar has 
1.8-million car radio capacity in U.S. (P. 12) 


TOTAL TV, MTS STEREO, sales set records in 1989. Dealers 
bought 23.6 million TVs, 6 million (27.8%) of color sets with 
stereo. Bé&w sales down 35.8% (P. 13) 


COLOR TV PRICES UP in Nov., continuing trend of recent 
months, ELCAP survey shows. (P. 14) 


CHINA'S TV EXPORTS UP 48.7% to 3.9 million in 1989, 
value at $337 million. Domestic sales slump appears near 
end, as TV, VCR prices stabilize, report says. (P. 14) 


VIDEO TOYS DIE -- some at marketplace, others without 
ever reaching stores. Latest casualty is View-Master's 
InteractiveVision cassette system. (P. 15) 


SEARS' RECOVERY ‘slower than expected,’ new 


merchandising strategy expensive, S&P says. Sears hints 
switch from ‘price’ to ‘trust’ and ‘value.’ (P. 15) 


uickly from hearing to vote, Senate 


litical aneedotes that intrigued senators. 
i doctrine sympathizer. His swearing-in 


Senate: Duggan is fairness 


Patricia Dennis, whose term expired June 30, 
e his Washington PR consulting firm. Duggan 
ickly as he can —- "immediately if 

drawing $140,000 salary last year, records 
"editorial consulting” in filings with Senate. 


ants to give them "due notice." He said 
’ because he wouldn't hire until he was 


permission, is a violation of Federal statute (17 USC 101 et seq.). 
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EO TOYS DIE: Despite huge vi 
yiD intendo, ambitious plans si re Bane boom 


: Ss 

dideo-oriented toys have come to naught eories of 
yal Toy Fair in N.Y. opens this Weel a 

> 


: : years 
or for any major premieres of new yj As As 


oa ech Playthings, * 
One of most ambitious video to : 

oe yith word that Tyco Toys has drop vd Sis has bitten dust 
months after market introduction because Of alye vision 6 
tem, which attaches to TV and VCR an, d alt Ow sales, 

interaction with characters on screen —~ jn wae 

featuring Disney and Sesame St. characters __ — programs 

of 1988 Toy Fair (TVD Feb 8/88 p12), aS sensation 


After several false starts, Interactiy 
‘oping in Aug., aS Sponsor View-—Mas ia ae 

ier Sffer from Mt. Laurel, N, fre oa! Tyco. ene of 
completed purchase in Sept. View-Master Mktig re 
Jerry Goldhand told us Tyco spent "7 figures" is - ales Vp 
eampaign, although product "did not respond well to TY " 
interactive Vision was "impressive product" whose ‘ 
‘peasonably" good sales still couldn't justify hea. f 
necessary for new technology. "The problem ee promotion 
eommunicating [product's capabilities] to the consumer," he 


said. 


However, N.Y.-based ACTV, which developed 
technology and licensed it to View-Master before compan 
was sold to Tyco (TVD Feb 22/88 p11), wants to see Sorte 
remarketed or introduced with modifications, Vp Diana 
Gagnon said. "We still believe people will want it if they see 
it.” She blamed demise on inadequate marketing efforts: 
"It's not a failed product. Most consumers had never heard 
of it." Product was retailing at about $85 and was targeted 
to 4-8 age group to avoid competing against Nintendo and 
Sega videogames. 


f, ACTV plans to regain InteractiveVision license, Gagnon 
said, hasn't decided whether to market product itself or seek 
another licensee, although "we have received a lot of 

_ inguiries from Japan.” Nor has it been determined whether 

unit will be offered under same name and in current form. 

It's also not clear whether ACTV will have access to 

software titles featuring characters licensed from Disney, 

] Henson, Children's TV Workshop. 


° Meanwhile, ACTV plans spring test of interactive cable 
programming with Continental Cablevision this spring ™ 300 
homes in Springfield, Mass., Gagnon said. Test will involve 
4 Gran in system, she said, with ACTV einai some 

of the 300 hours of interactive programming |! 

developed. Company's partner, Canadian cable MSO Groupe 
Videotron, began testing ACTV in Montreal in Dec. and 
Provided interactive NHL game in which viewers could o 
i? network feed, closeup of pelea Se eae oe 

r instant replay. Gagnon said ACTV hopes VICE ; 
gular sports abi ae in Springfield test, is negotiating with 
hational sports leagues. 


Other "hot" electronic toys introduced at pot py ee 
So have disappeared -- including Fisher-Price S 

camcorder and TV-VCP combination and inlet! a 

Videocassette game by now defunct Worlds of Won e chat 
1987 (TVD Feb 16/87 p14). Other ambitious prolee ® 
, Were announced, such as Hasbro's Nemo and Mat ene eS 
| Mteractive Compact Videodise technology; have 
 °Pped or are dormant. 
som S2nY will establish HDTV lab in Barcelona Format. 
Simmer for projects involving European HD- 
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IT! : 
iotued tte an SEARS: Standard & Poor's last week 
xpressing doubts about Sears’ merchandising 
- 5 


Policies by lower} oubt 
to Ay deat eb retailer's senior long-term debt rating 


" 

T ing ! ‘ 
Bzpea aa sowngrading, "S&P said, "reflects a slower than 
inplemanten ery in Sears’ retailing operations, despite the 
amet ae 2a of a Costly and comprehensive strategy to 
ie a y deterioration in that core business... While 
ieunetieae ree the merchandising segment has been 
acu ee “ y the slump in durable goods sales and other 
‘avenyds cc ors, cost reductions from the conversion to 
prttot y Ow pricing’ have been offset by higher expense in 
Hee as. Moreover, the protracted rollout of specialty 

ts that emphasize name-brand products has not 
materially boosted revenue growth.” 


Noting that Sears’ "financial conditi i 

J that Se tion remains strong,” 
S&P said: "While improvement in the merchandise tec 
Is still achievable longer term, the rating anticipates 
Continued subpar performance for the next couple of years.” 


_ _ Modification in "everyday low pricing” strategy was 
hinted by Sears Retailing Pres. =a resents B 
Advertising Age interview when he said company will focus 
ads and marketing on "selection, quality of service and 
products, reliability and -- most importantly —- trust." He 
said retailer will stress "value story” and brand names, 
particularly in major categories such as Brand Central 
electronics and appliance departments. Earlier, Cudmore 
had written to Ad Age taking it to task for Jan. 8 story 
saying "Sears' everyday low price plan is on the way out” and 
company "has failed to convince customers its prices or 
merchandise selections are better than those of its 
competitors" (TVD Jan 29 p15). 

—y—_ 


Nintendo raised forecasts for consolidated sales and 
earnings for 7 months to March 31 because of decreased 
value of yen and greater-than-expected demand for its 
products. Net income for Japanese company is now 
projected at $172 million, vs. earlier $145 million estimate. 
Sales are expected to total $1.43 billion, up from $1.24 
billion. Meanwhile, Nintendo said, it will form subsidiary in 
Frankfurt, W. Germany, this month. Nintendo of Europe will 
begin operating in May, marketing Nintendo home and 
portable videogame systems in W. Germany. Nintendo sales 
in that country have been handled by outside agencies since 
1986, and entities will continue to serve other European 
markets. Monthly production of Gameboy handheld 
videogame in Japan will be increased to one million from 
500,000 to meet increased demand. 


contributed to net loss for Franklin Computer in 3rd quarter 


ended Dee. 31. 


rton David said: er 
an not meet expectations, and competition was especially 


ftness in \ 
pee maintained by retailers." Slump is expected to 


continue for at least 6 months, he said. 


Top-e , xpect ae 
t introduced in Japan, it's first consu = 
i to include time base corrector Samer a 
oise reduction, Wwe 420,000-pixel ccD pickup ~ 
digital and AFM stereo sound. Weighing 6.6 eo spr 
at $2,300 in Jap 


2,000 monthly. 
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" _. promot 
¥.K. Cho, from parent Inkel Corp» P'e 1 Choe, 


J din ye 
oe ee preety Ot rt eheral subsidiary--- 
named chmn. 0 
Anthony Donadio east coast sales mgr-, ae vestige, 
writ regs mv Professional Products Co., named VP; 
ae sie yee Bourne, Hanimex $ mace te 

m f subsidiary 
iy. dir.-gen. M ., named pres. OF : ary } 
sy se s Finener 5 Hewlett-Packard Seq eerny 
iv. g gr-, and Toshiki Yokokawa, Oki ae OK 


Consumer Electro 
ed from 


i ircui lant i 
printed circuit board P ne 
from parent Ricoh in Japan to Ricoh © 
Geen (U.S.) sales planning and operations VP- 


Dan Markim, Vestron special markets vp, moves to 
Time-Life Video as new business vp... Changes at nee 
MPAA/MPEAA Antipiracy Div.: John ME Te ch 0 
finance vp, Christina Lomolino named operations Cc! ief 
( Gardner advanced to investigations 
io Gasperini, ex-Walt Disney Italy, named 
managing dir. of new CBS/Fox Italian subsidiary... Kevin 
Cooney, ex-Longines Wittnauer and Sterling Drug, 
appointed Artec credit dir... Troy Cooper, sales and 
operations vp, Erol's, to head retail chain 


new business development group, ; . 
hardware sales and service vp, to head field operations and 


service unit.. James Degennaro advanced to SaveMart 
store operations vp. 


ITA SEMINAR TOPICS: "Has the Window Closed on 


920th annual seminar March 14-17 in Palm Springs. Keynote 

will be Murray Weidenbaum, dir. of Center for the 
Study of American Business, Washington U., discussing 
"EC-92 and its Impact on the Global Marketplace,” followed 
by panel on EC-92's effects on electronics industry. 


Video duplication in EP and LP modes will be subject of 
panels of duplicators, high-speed duplication equipment 
makers, blank tape producers, software producers, hardware 


manufacturers, retailers. Nielsen Home Video Index Vp Paul 


Lindstrom will unveil survey of consumer home video habits. 
seer ree will center on problem of defective 
casset standard on duplication, dealer copying and 
"black box” legislation, consumer complaints about : 
cassettes, limited-play cassettes. 


Laserdise comeback, 8mm Video, special interest 
cassette market and blank tape sales will be topies for 
individual speakers and panels. Other sessions will be on 
implications of HDTV on tape and disc industries, new CD 
technologies, magneto-optical recording, consumer VCR 


buying trends. Slee : 
paving trends. Details: ITA, 505 Eighth Ave.., N.Y. 10018 


————_ 


GE agreed to pay $2.5 million t 
is y $2. 0 govt. t 
eee against RCA, which Oh dace pons to 
‘e ae hy Sard i ee Pentagon documents 
- Leon ampf, former RCA 
a: Rig formation me and Ron Scr 
A Ag ense Div. ; 
eae guilty in federal court in Alsen Aaa oe 
minal charges that they acquired Pentagon Kicuipenta 


RCA still exists as a G i 
RCA defensé eats operation for purpose of fulfilling 


Consumer DAT?" is topic of closing panel discussion at ITA's 


ee 


Financial Reports of TV-Electronics Companies 


btained during past week Dash indicates information 
pa essed in dolars. Parentheses denote les, 


e latest r 
pra time. Amounts expr 


available at press 


BHC Communications 246,741,000 810.7 
“31 ’ , . 60 .09 
1989-year 4 meets, 230,577 ,000 15,466 009 
1988-ye 69,281,000 11,329,009 
65,749,000 1,042 099 


4,957 ,394,000 
4,773,453 ,000 
1,509,216,000 
1,315,605 ,000 


1989-qtr. to Dec. 
1989-qtr. to Jan. 1 


+ s-Craft Industries 
OiGospear to Dec. 31 267 ,499,000 473,290 000 
1988-year to Dec. 31 deh le pro 
. 31 ’ , , s 
1989-qtr. to Dec 11887 ,000 ax 


1988-qtr. to Dec. 31 


Financial News Network 
1989-6 mo. to Dec. 31 
1988-6 mo. to Dec. 31 
1989-qtr. to Dec. 31 

1988-qtr. to Dec. 31 


36,293,024 
21,187,187 
20,990,020 
10,339, 182 


GTE 
1989-year to Dec. 31 17, 424,360,000 
1988-year to Dec. 31 16, 459,852,000 
1989-qtr. to Dec. 31 4,624,730 ,000 NO BRE 


4,309, 158,000 


1988-qtr. to Dec. 31 


M/A-Com 
1989-13 wk. to Dec. 30 
1988-13 wk. to Dec. 31 


83,213,000 
61,258,000 


New York Times 
1989-year to Dec. 31 


1, 768,893,000 


1988-year to Dec. 31 1,700 046,000 NO PR‘ 

1989-qtr. to Dec. 31 470,178,000 fins 

1988-qtr. to Dec. 31 450,024,000 yn. 
No com 


| Scientific-Atlanta 
1989-26 wk. to Dec. 29 
1988-26 wk. to Dec. 30 
1989-13 wk. to Dec. 29 
1988-13 wk. to Dec. 


292,158,000 
253,445,000 
147 ,068 ,000 
128,501,000 


Times Mirror 
1989-year to Dec. 31 3,517,493 ,000 ‘es 2 “ech 
1988-year to Dec. 31 3,332,628,000 : more t 
1989-qtr. to Dec. 31 935,397,000 7 
1988-qtr. to Dec. 31 925,149,000 CBS N 


Tribune Co. 
1989-53 wk. to Dec. 31 
1988-52 wk. to Dec. 25 
1989-14 wk. to Dec. 31 

1988-13 wk. to Dec. 25 


United Television 


1989-year to Dec. 31 106,864, 00€ 
1988-year to Dec. 31 101 poten 
1989-gtr. to Dec. 31 31,292,000 
1988-qtr. to Dec. 31 27'830 000 
Were iors Post 
-year to Dec. 31 444 

1989-year to Jan. 1 rer aes . 
1989-qtr. to Dec. 31 381.419 000 
1989-qtr. to Jan. 1 370,757,000 


Notes: "Includes speci z : 
pecial credit. "Restated; adjusted. 
“Restated. “After special charge. ss 4 


French govt. is buyi new 
ae stock to help fi Mie worth of new en 
supply $172 company's HDTV research. Govt. also will 

million to computer maker Groupe Bull, - | 


recently bought Zenith’ 
owns Thomson and Bull. a 


. —_. 


tnoritative Service for Broadca 
mm aitied Fields. rey 
af 


proadcast a 

a ODE OFFERED: Board okays y 

Pie standards, expects them to be Peoten aa Lake 

oa »wals Cities, consumers less than excit a. iris 

pit Hill reaction. (P. 1) <c. Little 

ITES DEBATE with icti 

wAHUE IGNITES DEBATE with predict 

ihe , viable until 2005. Consortium 1 

were Land mobile may seek spectrum 

: ‘ 
gREAKTHROUGHS at FCC's cable hearing j 

ve gucers support finsyn. (P. 5) lial 


that HDTV 
partners don’ 
Coe 


EMOS at Atl 
NAB SCHEDULES D anta for Eur ‘ 
data system. Technical paper lists 12 apolications van: radio 
costs of implementation. (P. 6) or RDS, 


es ’ 
; 9n0 pROGRESS SEEN in latest round of negotiations on 

#7 nsyn. Networks say producers 'stonewall every proposal.' 
vo comment from programmers. (P. 6) 5 


wew MASS MEDIA INQUIRY: NTIA to investigate 
globalization’ trends, sees ‘litmus test’ for U.S. 
competitiveness in media ownership. (P. 7) 


WHITTLE LAUNCH MARCH 5: Ad-supported network in 
more than 2,500 schools, expect 8,000 by Dee. (P. 7) 


CBS NET INCOME UP 5%: Network's 1989 net of $297.1 
nillion helped by TV stations and network improvements. 
Other earnings. (P. 8) 


industrywide voluntary code of customer 
service representatives, maximum delay for repairs 
which expects requirements to become standard for 
regulators to enforce code. 


; Code compliance probably will be 
NCTA Pres. James Mooney predicted a 
code without violating antitrust 


tem operators 


data in renewal i 
< roceedings. Sys 
y : NCTA said. 


to A ; 
assure accuracy of information, 


e flexibilit ‘i 


presentatives 
unity 


re Standards incorporate "reasonabl 
: uire that: (1) Customer service re 
1.-Fri., with extended hours "based on comm 


. 


Copy i 
“right © 1990 by Warren Publishing, In. ReprooucT® 


9, Cable 
: Consumer Electronic 
s 


NCTA SERVICE CODE TO AFFECT FRANCHISE RENEWALS: NCTA board last week approved 
service standards for such factors 
and installation, maxim 
cable industry an 


come issue 1n anges eed meeting. He aid NCTA can't enforce 


laws. Cable systems mus 


Quality C 7 ort to fr 
y Customer Service and must Pep will collect 


nin any form, without written per 
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Consumer Electronics 


CRACK IN8 
Japan Resortitha agit seen inevitable. Thomson denies 
Just matter of who will ihe eraespi 


ADDITION to RCA g 
‘c RCA glass pl 
homson to make bulbs for eciibes, a ae ii 


PR 

Aidioas Wide TV SALES set record in 1989, says US. 

seen ens, disputing EIA figures. Major supplier 
xpects 5.3% rise this year to 335,000. (P. 12) 


eyhctane DIES as Philips agrees to switch to ‘Laserdise’ 
Hime uture of 5" dises in doubt. Combi players led 
videodisc market to new highs. (P. 13) 


wee BILL SCHEDULED for introduction this week. Three 
influential congressmen ask for co-sponsors. (P. 14) 


FIRST AUDIO FIGURES to be released by EIA in new 
monthly series show 1989 market essentially flat. (P. 14) 


WHAT VCR-2 TRADEMARK? Go-Video's mark viewed as 
unenforceable. 'VCR 2' widely used as early as 1982 on 
switchers. Switch or jack use seen noninfringing. (P. 15) 


CU RATES A/V GEAR, finds no inherent picture quality 
difference among camcorder formats. (P. 15) 


TOY FAIR IS NONELECTRONIC, videogames crowding out 
most other electronic products. Exception: Sony. (P. 16) 


as maximum time to reach 
um service interruptions. NCTA, 
d regulators, will rely on municipal 


chise renewal decisions by municipal authorities, 
t meet standards in order to earn NCTA Seal of 


thorities annually on compliance so cities can use 
data themselves and it will be up to franchisers 


NCTA said. Standards 


; : ae 

al with local requirements, 

(0 SRS) will be aval normal business hours 
nee 


le durin 
a = connected to CSR within 


Js." (2) Customer will 


—rssion, is a violation of Federal statute (17 USC 101 et sea.) 


i : -Wis.), chmn. 
e Rep. Kastenmett™ preted to have 


whil : 
ight © mmittee, is expec oe bt 
Cope gislation, pill seems d ft) ne? 


of bloody DAT skirmishes in 


coring height of CBS Copycode controversy: 
k ur 
Mert ra 
fellow lawm ers to Co-Spmt 
Reps. Waxman (p-Cal.), aes 


a evidence ; 
(D-Tenn.) Gay in committee wift has been consistent 


legiscter of Home Recording Rights Coalition (HRRC) 
nosition, while backing by Cooper, who counts large E 
contingent of music publishers am constituents bac P 
home, would seem to deal blow to coalition of publishers an 
songwriters that has vowed to block legislation. | ost 
significant signee, however, was Waxman, long-time 
Recording Industry Assn. of America (RIAA) loyalist. It was 
Waxman who authored most stringent anti-DAT bill to date 
_. one-year DAT ban voted out of same Commerce 
Committee in March 1987 (but not passed) as amendment to 
omnibus trade bill. 


In reference to music publishers’ opposition, letter said: 
"Some are now arguing that no action should be taken unless 
a royalty system is enacted. We think that course is unwise. 
The long-awaited compromise should be adopted as quickly 
as possible.” 


Conceding his office has received “dozens” of calls 
opposing DAT bill from supporters of so-called Copyright 
Coalition (composed of ASCAP, National Music Publishers 
Assn., Songwriters Guild of America and others), Waxman 
aide told us lawmaker's stance has put him in awkward 
position of opposing these who once fought on same side of 
DAT ee "As the RIAA has indicated, the 
congressman feels any royalty provision in the DAT bi 
— probably kill it in the House,” aide said. a 

ongressman Waxman hasn't turned his back on i 
He just feels the DAT bill represents the best nak ra 
solution to the home taping problem.” 


Mindful that cohesive su i 

vdful th: pport for DAT bill a 

ee 3 Commerce Committee, as "Dear Colleague" ss 
: oy : suggest, Coalition appears likely to turn to 
Senate riendly ear. Music publishers and songwri 

are widely known to have hired Washington lobbying oe 
known for its Senate contacts. ee 


——_—_ 


Ads & Promotions: Sony 
Burkhardt & Christy as Magnetic Products nam 
McCann-Erickson wv as ad agency, succeeding 7 
White, Salt Lake Cite eee appoints Dahlin Smith 
replacing Chiat/Day/tioj, ‘sg Miele tag Ne 
interactive TY a of opera Aida... ACTV. develor ws 
“major asta tems, appoints HWH PR, N.Y edhe 
ase es sennemarinie og in interactive cei tit 
interacti _+¥, interactive co ay , 
remo nt 
Car 
Sears Brand 
aviaenecnat cote and Montgomery Ward Electri 
a . sell Zenith's Minisport slectrie 
puters... NEC has entered de notebook 


: ar a : 
sell, service and support full line af thee eats i 
rs. 
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Res: Audio dollar sales to de: 
einsT EIA peg oe arom 1988, EIA Mktg. Serviens a 
declined "First regularly scheduled release of EIA hi-fi “” Hts 
reported: han 10 years, covering year-end pee 
istics In more t « 6 cou f 
statisti of 1989 sales with 1988, was prelude to new jati 
comparisons i tistics that will be released f wt 
omraram of EIA audio "future 10 news afring 
media on monthly basis so Page ae 
. . . < 
ering Jan. 1990, which will include 
u Repos with sins in Jan. 1989, is due for release Maret G 
oat present, only dollar sales figutes ore planned, and 58. P 
«in broad categories of portable audio, components anq mats 
ty) : tis aftermarket autosound. EIA Audio Div. Chmn, ith ¢ 
Donel Palmquist, Pres- of Yamaha, noted lack of companies ¢ fu 
illing to contribute statisties has been historical barrier with f 
that has restricted aecess to compan es willing to divulge their 
bers. uist said participation rate has "increased since 
pstantially” in last 5-6 years and sed EIA efforts in elect! 
building contributions to satisfaction of its board, which 
voted last June to release data publicly. me 
Mixture of components and systems into our 
all-encompassing single category resulted in decline of 0.3% VCR 
to $3.09 billion in 1989 from $3.08 billion in 1988. Pairing of reco! 
systems and components also obseured picture of industry's em 
proudest suecess story —— Compact Dise players -— which = 
w 18.8% in units, according to Jan. estimates, but tra : 
received no specific mention in year-e€ statistics released appl 
last week. Figures contain no § surprises, since they 
generally follow trends shown In preliminary annual figures ' 
released at Winter Consumer Electronics Show (TVD Jan 8 ae 
pl. ae 
listi 
FACTORY SALES OF AUDIO EQUIPMENT any’ 
(add $000) 
Category 1989 TS ae 
paket = Sona $1,974,206 $1,923,923 #2.8 = 
eee and systems. 3,088,478 3,078,983 -0-3 
Onke (aftermarket) 1,125,392 1,186,311 5-2 hy} 
ee eee ewes ee ee 188,076 $6,1 89,617 -0.02 or 
* Includes home radios. ae 
ho 
tal 
ped by EIA 
asked for proposals = Committee. Group has 
April 2. Target data Saas communication technology by se 
system, and range ary oe 10,000 bps to match rest of P; 
CEBus standards eventual! 300 ft. within wood frame house- D 
control and data si entually will permit transmission of In 
infrared, RF. a nals via power lines, phone wiring, cable, R 
NW, Washington Sie 2 CEBus Committee, EIA, 2001 Eye - : 
___ Sony will begin making ¢ b 
gyn arch, Japan Be eo Oe ’ 
‘incor 32” sets for Brazil m: a apeny will produce r 
"hundreds - So Japan. Monthly 2a » USING picture tubes 
complete seis Pees Brazilian 4 oduction will start In ‘ 
te sets, but ‘ govt. prohibits imports of 


THIS WERE VES a 
wenn have been cor a ee 
‘K'S issue at 144 yen =< $e to colar in 
l, except where » noted. 
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R 
NON-ELECTRONIC TONES 
virtually devoid of new € 
ime in recent ye Bete 
"hack-to-basics app’ at 7 
to videogames- e es 
assortment of electronic woe 
learning products and comp 
ectronic drought was 


One exception to "first interactive VS 
; imed at 4-12 age gro . d drawing in 
My First Sony line. Aim + aided or unaide N 

’ ered = permits al © Resulting drawings 
12 colors, drawing 2P 
may be stored 
cable and activi 
Sony also int 


includin 
d mes, ul vD Feb 


Electronic |, 
yal product” 1 


Toy industry leaders said vide 

“peak” and would begin to decline. 
ved powerful competitors to tra 

Toy Mfrs. of Americ ~J + video iS 

i ssion. "Y believe that vic 
raking am with consumer saturation levels mri per 
and interest in some segments of the product line $0.43 
to wane.” TMA estimates videogame sales totaled er 
billion at wholesale in 1989, up 98.6% from 1988. Total 
includes $930 million in hardware systems, $1.4 billion in 
software, $100 million in accessories. Other — i 
electronics-related toy sales in 1989: Audiovisual up 3.7% 
to $227 million, electronic learning aids down 17.1% to $145 
million, VCR games down 56.3% to $7 million, electronic 
handheld and tabletop games up 113.7% to $250 million. 


Prerecorded videocassettes had lowest profile in several 
years. VCR games have all but disappeared, and there were 
no introductions of VCR add-ons that provide interactive 
features to videotape. 


Parker Bros., which made name for itself in VCR game 
business several years ago with 2 versions of Clue, is 
retaining titles as part of line but hasn't offered new titles 
for nd year in row. Instead, it introduced games for 
Nintendo and IBM PC. Estimated sales of 2 Clue games 
were 1.5 million last year. 


Dropping out of VCR games this year was Acclaim, 
Nintendo game supplier that entered cassette business with 
eh of sports titles in 1988. VCR games "pretty much ran 
on course” after “couple of good years," having suffered 

eragd market strength of Nintendo, Mktg. Vp Sam 
preset Kodak, which introduced Robots game more 

year ago, sinee has exited prerecotded software 
industry sale of library to Wood Knapp. 


Two VCR enhancements tha i 
wo t add interactive 
Popa pape a A coer and View-Master 
: in wake of co j 
© drop projects (TVD Feb 12 p15). Moe evEee 
, 


View-Master f 
VCR-based lass bo Tyco still offers Video Driver 


; troduced at § 
bs “ i at Summer Cons 
hi Ponies Show, showing new Police Chase tae Toy 
Other carryover is Vj 
aria HeoSmarts system for 3-6 age 


echnology, Wh 
st successf oe Ill., claimed 
€ attempts." 


FEBRUARY 1g ™ 


’ yol 
> consumer eler wre field 
-anyo, made debut at Toy Pair re) 
soneer ee emt Products are supplied > : co 
Piaysk Electro art formed by owners of Soundes; 
[Ddesigns» new Hasbro, owner of Playskool label, Ping még 
4 distributed y voe-activated walkie-talkies, AM-py r 
produc niegne d sing-along mike, sing-along CAsKe4) jot 
jo Wi dio with night light and ie sul 
radi M-FM clock ra , we é' 
recorder, jullabies. Buddy Paris, ex- iew-Master Ideas . ast 
rerecorded 10 vis re! 
KIDdesign gen. mgr pg e« * : co 
uter software irm, said last C2 
shareData cenit Saket unlicensed sof tware for co 
week it withereby presumably opening itself to inclusion j, Jo 
Nintendo, al actions involving Nintendo. ShareData says Es 
multiple ea t games in about 30 days. It has acquired sa 
note ‘hits to technology and some components from Ki 
10-year te 5 ihe. (CDD. ShareData said it will specialize iy, oF 
Coa are loited” niches in Nintendo system -- 2-player 
ene ee games using light guns -- that will emphasize F: 
Raffordable fun" cartridges. i 
K 
X - 
" rated Technologies for the Home” seminar is 
Rc by Parks Assoc., ———— firm, 7 
April 30-May 1 in Phoenix. Seminar wt update progress in , 
home automation technology, including Smart House and c 
CEBus. Speakers include Jud Hoffman, vp-gen. megr., ‘ 
Panasonic Technologies; Brian Williams, vp, NEC © 
Technologies; Tom Danner, pres., Custom Electronic Desig 
& Installation Assn. (CEDIA); EIA Consumer Electronics 
Group Vp Thomas Friel. Meanwhile, EIA said home 
automation and other information technology interfaces will 


be subject of international standards meeting it will host in 
Las Vegas following Jan. 1991 Consumer Electronics Show. 
EIA-CEG serves as secretariat of Working Group | (Home 
Electronic Systems) of standards-making com mittee formed 
by International Standards Organization and International 
Electrotechnical Committee. 


ey «Spy aa Sa ae CO 


- 


Shape, Maine video and audio cassette manufacturer 
operating under Chapter 11, is joining Rank Video Services 
America in search for market for limited-play tape. Shape 
has been working on reorganization plan and developing new 
products while concentrating on "core businesses,” 
spokesman said. Shape has prototype limited-play tape and 
is completing patent process, Chmn. Tony Gelardi said. He 
pete tape could be used for closer control of rentals 28 
vee as for advertising and catalog purposes. Meanwhile, 

has delayed limited-play rental tape test while 


tone ing plans are worked out, consultant Steve Roberts 


Epidemic of fire and smoke epi ‘ P ts 
i pisodes involving TV se 
thot ta proposals for govt. safety standards 
has no rules f U.S. and European countries, Japan currest 
materials i 7 use of noncombustible or slow-burning 
requindiiteal Sets, nor specifie reporting and recall 
incidents has Current wave of concern was prompted by 
Toshiba whlch fee TVs made by Matsushita, Pioneer 
modifi atch have been recalled for inspection and 


policy on serene has set up special committee to form 


So rgyt : 
of new ithinmetees oe a ' ae 
i e said to 
and 


i ergy of nic’ : 

improve safety and eycle “ cadmium batteries ple 

at 100% discharge. Cells ‘aise to have life of 1,200" 
r than hiead tanec ie to be abo 
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Fe : Consumer Electronics Personals 
+ . es | A ae 
Piet Keefauver, ex-Phili i 
log Rebecca aver, €x-Philips national ace 
a ., named marketing mgr., Philips Accessories Group F- 


fferson City, Tenn., hq... Theodore Hoff, ex- 
semnational management Consultant, joins ho aaa 
subsidiary Tengen as senior vp, sales and marketing 
assuming responsibilities of Randall Broweleit, who 
resigned as senior vp, Operations, to form marketing 
consulting and licensing firm... Tony Revis, ex-Keystone 
Camera, named pres. of Psion Inc., U.S. subsidiary of British 
computer firm, succeeding William Skyrme, resi ened: 
John Doherty promoted to sales vp... Troy Cooper ; 
grol's sales and operations vp, to head retail chain's icky 
sales and new business development group; Stuart 
Kallman, hardware sales and service vp, to head field 
operations and service unit. 


Staff additions at Blaupunkt: Harald Glass named 
q mgr.-engineering; Bernd Sukop appointed 
; mgr.-manufacturing based at new El Paso factory; Edward 
Kukulski, ex-Motorola, joins as senior engineer; Ulf 
Fahrner named mgr.—quality assurance, also based in El 
: d Paso; David Prall, ex-Toshiba, appointed southeast zone 
Sin : mgr., based in Atlanta; Ken Linde, ex-Marantz and 
Advent, named national key accounts mgr.-aftermarket: 
Doug Campbell, ex-Columbia Audio/Video, appointed 
national sales trainer. 


Olivia Thompson, vp-Fairchild Fashion and Mdsg. 
Group, named publisher of HFD, now assigned to her group, 
replacing resigning David Branch, longtime HFD publisher 
and executive who orchestrated Fairchild's recent purchase 
of International Thomson Retail Press... Appointments at 
new Strand VCI Entertainment: Pres. Colin Walkden, who 
headed parent Strand Magnetic cassette shell division; Vp 
Sandra Embrey-Milrad, ex-Prism Entertainment vp; Sales 
a Dir. Robert Shaw, ex-Best Film & Video regional sales 

mgr.; Creative Services Mgr. Andrea LaHue... Chris 
Menosky promoted to Buena Vista Home Video _ 
' international administration and operations vp; Kristopher 


‘oe Brown, ex-Vidmar Communications, joins as PR supervisor. 
zi j Ruben Mettler, retired TRW chmn., to receive 1990 

i. EIA Medal of Honor at Govt.-Industry Dinner March 27 in 
id Washington, to be addressed by House Speaker Thomas 
of. Foley... Rajinder Khosla, dir. of Eastman Kodak 
4S Microelectronics Technology Div., wins IEEE Frederik 


Philips Award. 
—_y—— 


Color TV trade surplus in 1989 was proudly declared 
by British Radio & Electronic Equipment Mfrs. Assn. 
(BREMA), which said exports exceeded imports by $98 
million vs. deficit of $20.8 million in 1988. BREMA said 
U.K. TV exports last year totaled $509.5 million, imports 
$360.7 million, deficit of $68.5 million in supall Soret a 
offset by $166.6 million surplus in big-screen models. ~ e 
U.K. had $83.4-million trade deficit in VCRs last year, this 
was down from $160.6 million in 1988 and $307.8 million in 
1987. All significant British TV and VCR manufacturers are 


foreign-owned. 


as ot . 4-head and hi-fi VCRs -- 
New starting prices for ate an 15 pl2) -- were 


$299 respectively (T 

td pha ioe Birthday sales ads. ps tat 

"supplement in competitive N.Y. market, TP aevtads at 
Sanyo 4-head at $279.98, Toshiba and ed Same brochure 

$299.98, Sharp 4-head hi-fi MTS at $399.98. Sat or 

advertises discontinued Magnavox GDsigger 

Combination at $399.98. 
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BILLION CDs IN 1989: Worldwide out t of , 

Dises reached billion-unit mark oe tie ~a in | 389. 
increase of 47% over 1988, BIS Mackintosh, London-based 
marketing consultant firm.said. It projected addit ional Tipe 
se a for 1990, boosting annual worldwide production to 1.4 


Research into CD software production was conducted 
over 2 months late in 1989 and early this year, company said 
with 85% of world's CD pressers contributing to survey. ina 
said Europe, U.S. and Japan account for 95% of world’s CD 
output, with Europe single largest producer. Estimates 
differ slightly from statistics offered by Disctronics Exec. 
Vp Cal Roberts at last fall's International Tape-Dise Assn. 
seminar in N.Y. He had put CD production in U.S. as 190 
million in 1988, 355 million in 1989 (up 86.8%), 461 million in 
1990 (up 29.9%). Here's BIS Mackintosh's region-by-region 
breakdown of CD production in 1988, 1989 and 1990 
(numbers in parentheses representing percentage growth 
compared with previous year): 


CD OUTPUT BY REGION, 1988-1990 
(millions of units) 


1988 1989 1990 
Europe.... 281 428 (452.3) 615 (+43.7) 
UsSiinee stoke 242 362 (+49.6) 501 (+38.4) 
Japan..... 124 165 (+33) 212 ({+28.5) 
Others 35 48 (+37.1) _64 (+33.3) 
TOTAL. 681 1,002 (+47.1) 1,392 (+38.9) 
SS 


Sign of the times: "We have determined that the 
margins available... in big-ticket consumer electronics, when 
viewed in context with the intense competition we have been 
experiencing in our markets, do not justify continuing to do 
business in this merchandise category. Consequently we 
have commenced an inventory reduction sale... which will 
eventually take Home Express out of big-ticket consumer 
electronics... [But] we intend to remain in the personal 
electronics market..." From letter to vendors by David 
Yankey, pres. of 1l-store Home Express chain in western 
U.S., which filed for Chapter 11 bankruptcy. "The 
competition in the high-end consumer electronics 
marketplace has become intense,” Yankey said, “particularly 
with Circuit City's move into California.” 


Philips will open offices in and Warsaw, 
company announced. It built 2 major factories in 
Czechoslovakia in early 1920s -- for light bulbs and radios 
-- that were nationalized after World War II. Philips: 
currently is involved in projects in USSR totaling $150 
million and in other East Europe countries $75 million. [It 
says its total sales in Eastern Europe total $150 million, 
figure it hopes to double, at least. In Czechoslovakia, 
Philips hopes to be involved in many projects, "but 
particularly consumer electronics, components and medical 
equipment.” 


New outdoor video display for sports stadiums, 
shopping malls and convention centers has been introduced 


by Philips. Aimed primarily at N. American and Western 
European markets, NitStar uses backlighted LCD modules, 
each measuring 14" square with 256 pixels of resolution in 
color with average life of more than 23,000 hours. Standard 
sizes for displays are 140, 248 and 540 sq. ft. although other 
sizes can be attained by plugging modules together. Philips 
Consumer Electronics Div. Dir. Felix Muyres said company 
hopes to sell at least 15 this year. 
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i N ANNOUNCED: Two consorti eonetpier Electronice 
: 0 
pBs a one planning to spend $1 billion. Nan ane orbital FUJI BRAND con: 
+ Hughes, Cablevision, Murdoch; Hubbard a -- but it's no elation on ncaa aes teoraiggam 
vit wide, GE in all deals. (P. 1) cite ei 
uYE URGES FINSYN MOVE, suggests FCC use Fox DAT BILL INTRODUCED by 13 congressmen led by Waxman 
jon as vehicle. Senator calls failed indust providing for mandatory SCMS. Copyri itic 
petition | , ing.’ Letter t dustry Fight to i ry . Copyright Coalition pledges 
pegotiations Oe ill pane etter to Commission seen sign of ght to include royalties, threatens suit. (P. LO) 
F ol Hi in age ikes' q 
owing CaP! gency, Sikes’ leadership. (P. 3) COLOR TV IMPORTS set full-year record in first 11 months 
of 1989. Nov. color shipments up 41.8%, VCR decks down 


ES DESCRIBES BUDGET, asks Congress for 9.7% hi 5 
Growth targets restoring ‘systemic feat ; 15%, 8mm camcorders gain. (Pp. 11 & 15) 


117.9 million. oor willl 
snforcement. taff still smaller than in 1981. 
of 1. (P. 5) he ¥ ena OO final oe price of former's 
} pRAFT HDTV BILLS OUT: Markey circulates 2 meas oe ae hi gy ep poh ger 
rr r naviding money for HDTV work Stoica CORR rf continuing operations in 1989, profit in 4th quarter. (P. 12) 
OD port. geicelioes - joint ventures. NTIA or new group to get | MAJESTIC TV LINE for independent dealers has 11 sets 5 
bigger role. (P. cones, all carrying 5-year parts and labor warranty. ‘ 
hipments to deal i ’ 
ypTV FORECAST DISPUTED: Zenith doubts 2005 o dealers start in March. (- ” 
prediction for HDTV viability. MST opposes giving interim YEAR OF HOME FAX in 1990 hailed by Sharp, which claims 
spectrum to land mobile. Donahue gets expected debate on No. 1 market share for 3rd year, forecasts shakeout of 62 
forecast. (P. 6) brands on market. (P. 13) 
DISNEY SUES FOX: Claims antitrust violations over SONY NET UP 44.8% in 3rd quarter ended Dee. 31, sales up 
41.8%. Results are first to include Columbia Pictures. 


children's TV. Fox waiver petition opposed. (P. 6) 
Pioneer net soars 63% in quarter. (P. 14) 


s Cable Assn. says 
NSUMER ELECTRONICS MONTHLY, Autosound & 


t by 9 large eable co 
Communications folded by new owner Fairchild. (P. 14) 


ANTITRUST BREACHES CITED: Wireles 

. Justice Dept. should investigate agreemen 
< MSOs to offer Ku-band satellite TV. (PD 

launch of 2 DBS consortia, each using same 


, as 
DBS CONSORTIA TO BE LAUNCHED: Near-simultaneous a 
ew factor to video competition equation last 


orbital slot igi iplication added major 
a ea channel Ae . : ith NBC, Cablevision Systems and News Corp. 
‘n U.S. in 1993 with claimed 108 


re week. Hughes signed DBS memorand 
d to (Murdoch _billi am service, called Sky Cable, in 
) to laonch ee Mahl NE Teen grouping of Hubbard Beste- and Nationwide Insurance 
aking it possible for viewers to receive 128 


potential channels. Same da: ious! 
I ; y, previously ; 
iis aS tea FCC permission to use same orbital slot, potentially m 
amnels without moving satellite dish. 
d on Sky Cable, but all 


Officials said neither NBC nor Fox network programmin will be carrie : — 
in articipants will noua ne shows: Questions remain whether there will be enough programming available 


; i be ready to allow 4 video channels to be 
all channels and whether ne n system 


w digital transmission wl Pe 
“artied on each of 27 beth ee ee deal is subject to further negotiations 
eks. GE Americom became 15% 


we 2 

wi a wie Cable accord is 2nd satellite deal signed Ge 2 es to same satellite home dish market on 
ik h will carry 10 program rs are 9 major cable MSOs. Sky Cable, which includes 
| F 


ederal statute (17 USC 101 et seq.). 
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44.8% 
SONY NET JUMPS 45%: sre BDO tartar ended Dec. 31 


: in fise +s are first 
consolidated net Bs toes financial table). ary nment, 
on 41.8% higher es from Columbia Pictures end reflect 
to pew in Nov. for $3.4 ere i geographic 
whic n = nics di % as 
"sales gains in at BT 9 months, net rose aecebe 
regions,” Sony sro” Operating income 1nd 


30 Ope’ 
52.3% to $741 million (143 yen = $1). 


Company cited ee 8 ayers 10 Japan 
d "solid sales nn OE A 
es of computer disPhy 

este HS markets, one were "outstanding, aided by 
e e 
growing demand for CDs. 

y 8 billion in 3rd quarter and 
a SF tliben, Europe 47.8% to $1.55 


Guber-Peters Nov. 7, Sony said. Results of Sony Video 
Service (SVS) independent film and video unit are included 
with records product group, whose sales in quarter were up 
71.5% to $1 billion. Spokesman said SVS results later will be 
combined with other film operations. 


Columbia Pictures purchase's effect on fiscal 1990 
results was described at Tokyo news conference last week. 
Officials indicated acquisition will drag projected net 
income to $428.6 million, up 43% from fiscal 1989 but still 
far lower than $785.7 million company would have realized if 
acquisition hadn't occurred. However, Columbia raised 
projected net sales to $19.29 billion, up 29% from fiseal 1989 
and 0.7% higher than $19.14 billion total company otherwise 
would have generated. 


Excess of 2 film companies’ purchase prices -- Sony 
paid $3.4 billion for Columbia, $200 million for Guber-Peters 
-- over fair value of identifiable net assets acquired has 
been allocated to goodwill, quarterly report said. As of Dec. 
31, goodwill was put at $4 billion -- more than 10 times 
year-earlier figure. Sony spokesman attributed more than 
90% of figure to Columbia and Guber-Peters but noted it 
includes Columbia goodwill before sale to Sony. Goodwill is 
amortized on straight-line basis over 40 years. 


Sony said future is clouded because of "uncl. i i 
de ear direct 
of Japanese and foreign politics and economics and of the oi 
unpredictable foreign exchange markets," Company will 
expand its software business through record and film 
operations to maintain growth. It also disclosed its 
womans prometice Sy 8mm video products totaled 2.4 
units, up 33.3% from 1.8 million in 1988. Othe, 
» Color 6% to 9.3 million, C 
3.1% to 6.7 million, Walkman up 9.1% to 12 siti oie a 


Pioneer posted 63.6% rise in consolidat i 
in 3rd quarter ended Dec. 31 as sales eae Ett 1% Sales. 
eon ao el ple to $565.9 million and in Japan 
. 3m , i 
eee ear on. In first 9 months, net rose 39.3% on 


Pioneer sales by product in 3rd quarter: Vi 
to $344.4 million, audio up 12.1% to $375.7 million ge 


i 


jectronics UP 13.7% to $250.4 million, others up 25.5% 
e k 


$57.5 million. F a 
T 
ice reported record sales of $26.8 min: 
‘ soe eae ended Dec. 31, up 11.7% from illion in 0 7 
year-earlier. In first half, sales rose 4.6% to $46.3 Miligg oot, 
wed net loss for fiscal first quarte 
Gagne. hore 24.6% (see financial table) be otl 
aa crease in video and audio cassette sales” resulting from a 
general softening of ceenaee es said. Contract 
ing i ver. 4 
manufacturing increased, howe at 3 
Y FOLDED: Last vestiges of onve-stro rive 
THL > Le ‘ od | 
oe Ot Thomson Retail Press (ITRP) faded away ag - 
week when Fairchild Publications, which had pureh Be 
company for reported $17 million Jan. 19 (TVD Jan 29 pin ‘ 
folded Consumer Electronics Monthly (CEM) and Autosoy,; 


& Communications (A&C). 


culation following sale was that Fairchild had its 
only Pee rideo Business and CableVision and that it would hey 
plug on CEM and A&C -- vehemently denied at first by 
Fairchild executives. Plan was to reposition both : 
under direction of Senior Vp David Branch, but their fate 
apparently was sealed in recent weeks when Branch resignej 
unexpectedly. Meanwhile, Video Business will operate as 
part of Fairchild's new Video Business Group under direction 
of William O'Brien, who has served as magazine's publisher. 
According to Publishing News, Fairchild will put CableVision — 
and Communications Engineering & Design in group headed 
by William McGorry, former group publisher at ITRP. 


Fairchild folded CEM one day before closing of March 
issue, which won't be printed. Official explanation, insider — 
said, was that Fairchild couldn't justify spending “millions” it 
would take to restore CEM to former position as market 
leader. HFD reportedly will offer staff positions to 2 
displaced ITRP editors and others will be offered interviews 
with other Fairchild publications. Meanwhile, Fairchild is 
said to be studying ways to "resurrect" CEM in some future 
form, possibly as show daily at June Consumer Electronics 
Show (CES) in Chicago or as periodic HFD pullout. 


ad pages, but just over 60 for Ja 990 CES issue 
ad pages, ist over 60 for Jan. issue. Some 
insiders believe end was assured cia ‘ait when ame 


long-time CEM publisher Michac) 3 
investor pita nee Gee Romano, who had led 


a.m.); Robert 
Persons; Jud Ho 


p.m.). Speakers Systems vp, ho me a 
Chmn. Akio Morita, inte smnounced 
and Thomson Conia ene ew 
video industry overview (June 
Acclaim Entertainment . ; 
Oyster Bay, N.y, ae m 


BMC Industries 
1989-year to Dec- 
1988-year to Dec. 
1989-atr. to Dec- 
1986-qtr. to Dec 


5,466,000 


Certror . 
7,247 ,000 


1990-atr. to Jan. 
1989-qtr. to Jan. 


Comsat 
1989-year to Dec. 
1988-year to Dec. 
1989~atr. to Dec. 
1988-qtr. to Dec. 


1,728,000 


Craig 
1,220,000 


1989-qtr. te Dec. 
1988-qtr. to Dec. 


34,190,000 
30,594,000 
15, 107,000 
13,456,000 


Handleman Co. 
1990-39 wk. to Jan. 
1989-39 wk. to Jan. 
1990-13 wk. to Jan. 
1989-13 wk. to Jan. 


§56 ,895 ,000 
495,321,000 
224,572,000 
194,585 ,000 


Media General 


1989-year to Dec. ; 


1986-year to Dec. 


1989~qtr. to Dec. : 


1988-qtr. to Dec. 


Pyliteer Publishing 


1989-year to Dec. 
1988-year to Dec. 
1989-qtr. to Dec 


31 
31 


1988-qtr. te Dec. 4 


Sony” 
1989-9 oo. to Bec 


1988-9 mo 
1989~qtr. 
198B-qtr. 


ToK* 


1989-9 =o. 


1989—qtr. 


Zenith” 
1989-year 
1988-year 
1989-qtr. 


to Dec. 3 
to Dec. 3 
to Bec. 3 


te Dec. 3 
te Sec. 


te Dec. 
te Dec. 3 
te Dec. 


606 , 378,000 
755, 747,000 
164, 909 ,000 
191, 362,000 


402,214,000 
390 , 979,000 
1170, 189,000 
105, 988 ,000 


678, 972,000 
231, 322,000 
087 ,804 ,000 
, 292,441 ,000 


525,448,000 
917,559,000 


.548 900 ,000 
401,000 ,000 
443,200 ,000 


20,720,000 

8,819,000 
(1, 168,000) 
(29,620,000) 


31,389,000 
19,641,000 
18,208,000 

7,650,000 


635,825,000 
406, 189,000 
292,734,000 
202,112,000 


130, 364,000 
49,154,000 


(17,000,000) 
(11,000,000) 
4,000,000 
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Consumer Electronics Personals 


Allan Ws 
for Electromes 
nics ; 
KLH agp eer have resigned, plans unannouneed.,, P 
Yamaha, named Sherwood central] 
p.S. Yang moves from parent 


g International (U.S.) as SEPVicg 


KLH exec. vp, respong; 
and R&D Divs., which have been inten 
Pres. Howard Siegel and Operations om 


wallace promoted to 


urin . 
Office Automation Group gen. mgr., nam, ed 


ional sales m 

ence Sexton, Alaron nationa gr., 

yhoo to sales vp in reorganization; other changes: 
Robert Stoewsand to sales administration vp, Gerald 
, Lionel Gleichenhaus joins as 


ich to finance VP, -"" 
an. Ronald Klein joins as VP--- Romano Conti, 
’ ( ance Group, Joims Independent Dealer 


arranties) as national accounts vp... CBS/Fox 
n Dir. Ele Juarez promoted to international 
Rafael Pastor, who joins News Corp. Ltd. 

partner 20th Century-Fox... 


acquisitions and business ; 
promoted to senior yp-international mktg. 
—si——_ 


at one of China's largest car stereo 
to one million units, said Hong 
Kong-based China Newsletter: Electronics. Report said 
Shenzhen's San Hui Electronics Co. forecast steadily 
expanding OEM business in assembly and finished products. 
San Hui was created in 10-year joint venture deal signed in 
1985 by China's Zhonghang Technology Corp. and Hong 
King's Foreo Electronic Co. Company imports integrated 
circuits from Japan and cassette mechanisms from Toshiba 
id. Agreement stipulates that 90% of 


San Hui's annual production must be exported. Bulk of 


VCR deck sales to dealers rose for 6th straight week 


in 2nd week of Feb., best start for product since record year 


of 1986 (see State of the Industry). Camcorder sales also 
gained in week, but at much smaller rate, EIA reported. 


Projection TV sales rose, but direct-view color TV dropped 


for 2nd straight week. Feb. sales through first 2 weeks: 


1968-qtr. to Dec. 439,800 ,000 7,500 ,000 

Notes: "Includes special credit. “Adjusted; includes special 
credit. “Adjusted. *after special charge. “At rate of 
$2143 yen. "Per ADR. *1988 results unavailable. 
continuing operations. 


"For 


S-VHS exercise videocassette, claimed to be a fi 

is Bodycise 2 No Excuses, from Media Studio Geoitp, hak 
Petersburg. Company, 50%-owned by Media Concepts 
which sold its video wholesaling operation to Video Trend 
several years ago, plans to make all subsequent releases 
available in S-VHS, Media Concepts Pres. Bob Skidmore 
said. He expects VHS hardware suppliers to begin offering 
super format as standard VCR feature in next year or so in 
same way HQ circuits now are incorporated in most VCRs 
Bodycise 2, being duplicated by Media Concepts, lists f. ; 
$39.95 in both super and standard VHS. ‘ i 


Casio combination 4" active matrix 
shown at Consumer Electronics Show IVD dan Boots 
on sale in Japan in early March at $1,025. Gomer i inns 
startup production of 2,000 monthly. Casio said U 8 = 
will begin in April at $1,290 suggested list. age 


Direct-view color down 4.3%, projection TV up 4.3%, total 
(Caplio. i 


Hongguang Electron Tube Plant, China’ 

4 A s largest TV 

See ae ee expects to make 2.5 million color 

jet pel on b&w and 3.15 million glass bulbs for color 
ually by 1994. China Daily report said plant, built 


in 195 i * s 
mee aes help of Soviet Union, didn't became profitable 
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UMMARY 
INDEX OF WEEK’S NEWS VOL. 30, NO. 10 
- Cable 
ap proadcast Eats eI . 
: E BILL: Marke Consumer Electronics 
Na} HOUSE CABL aps y commits Telecom rl 
d, peommittee to reregu ation, eyes passage this year. mee TO HEAD PHILIPS next year, succeeding van der 
ne sycessive rate hikes, poor service cited. Support seen for ugt, retiring. Tuminello named pres. of NAP, replacing 
S aifeline” service. (P. 1) Kloster, promoted to head lighting operation. (P. 9) 
: issi . VHS-C CAMCORDER PROPONENTS JVC and P ic 
c CABLE HEARING: Commissioners in Orl ; Y and Panasonic 
pd entry. Program access called key to si esti Sais oa oe tiny units to compete with 8mm. 
competition. (P. 2) makers adopt universal lens system. (P. 10) 
JA 
SF rynces Foe TAKEOVER ofl pct mamgamost, tft ag mene deat 0°08 
Saaging NTIA cole. Networks and NAS seek oily tine at Ee ey 
‘ning. Other highlights. (P. 4) exports up. (P. 
ts, ' G VENTURE: N POLLY PECK, THOMSON join to build color tube plant in 
EXIT POLLIN : Networks band together, T ; = 
‘in a prospects for action by Congress. Sa ee urkey to supply domestic and export markets. (P. 12) 
- designed to cut costs and competition. No antitrust MATSUSHITA, PHILIPS NET UP: Philips earnings rise 30% 
problems seen. (P. 5) in year on 2% higher sales. Matsushita profits gain 16.9% in 
ba 3rd quarter, sales up 8.2%. (P. 13) 
of AD TAX ROUNDUP: States proposing new levies that would 
affect broadcast, cable, print. Ad groups gearing up for NEW LINE CALENDAR shows more companies choosing 
| fiohts in Ariz., Kan. Ky., Mo. (P. 5) Summer CES in Chicago as stage for new product showings 
} figh 
; to dealers, fewer big premiere events. (P. 13) 
k CABLE STATUS REVIEWED: NCTA raises prospect of 
year 5-signal ef fective competition standard in FCC filing. U.S. LCD CONSORTIUM under consideration by several 
) Broadcasters press for compensation. (P. 6) sae fe kapenrate in So gona ts ae Research 
enter, which would provide ogy. (P. 
ed BROADCAP URGES CHANGES: Wider use of tax ; 
certificates, distress sales reforms, new FCC advisory VHS-C REVIVED in Dec., taking 6.6% share of total 
: - , der sales from 1.1% in Nov., ELCAP survey says 
al committee advocated. Sikes to put issues front and vlan re me up gies = as : 


eenter.' (P. 7) 


E REREGULATORY BILL: Sharp divisions on reregulatory cable legislation 
ets for consensus 


i members, suggesting prospe 
mn. Markey (D-Mass.) announced that 


n anticipation of passing reregulatory measure for full 


MARKEY COMMITS TO CABL 
emerged March 1 among House 
ilt legislation this year may not be ood. However, 5 
ple panel will proceed with drafting pill later in year ! 
House consideration before adjournment. 
‘ i t ‘nes on cable. Next is slated tentatively 
f Announcement came at first-¢° Subeommittee’s oT Committee markup of clean air measure, aide said. 
‘ Th " a bla Ee sy postponed By seen’ including vertical and horizontal integration, system 
eeoring would focks bari see i i ‘on of sports to cable. Fourth hearing may 
Z icki . : i xamine migration 0 po 
ae 1 as sae gas wae preriieee cable bills in House opportunity to testify, we re told. 
5 e spring, to give au oo 
cable has become "necessary" to "protect 


P Markey said "some form" of le islation to rere wey ae terete ae aL other options.” ‘Sabcommitie 
— "acti ome in the © i j j t while he prefe to permit 
Plats Glee of provisions from 10 bills, he said, adding that w pre pe 
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.§. LCD VENTURE PR fo 
cadet high-definition LCDs Pe mpanies in 
is being considered by American compet Center. 
conjunction with David Sarnoff Reseam™.  issions declined 
Companies said to be involv sokeswomall W 


comment, and Sarnoff v beld with focus on computer 
ing necessary jot honed 


Among companies reported to be pbs aR 
of LCD venture is Thomson Consumer Mi sant 
spokesman would neither confirm nor deny rn eet init 
spokesman also declined comment on propose soe display 
but said: “Our primary focus rg ene te ORT 
‘< in flat-tension mask CRTs. We re conv’ 
technology, and specifically the flat-tension mask Ape 
will be ideal for high-definition applications’ in seree 


up to 35". 


Apple Computer, Compaq and Sun Microsystems 
wouldn't eae on reports that they're involved. Reports 
said group would license display technology from Sarnoff 
Center to manufacture LCDs here. Startup funding for 
project would be in $100-million range. Arthur Firester, 
Sarnoff dir. of advanced display research, said lab hopes to 
form venture by year's end. Group is likely to focus on 10 
color displays for laptop computers, he said. Firester was 
quoted in N.Y. Times as saying consortium might focus later 
on displays for TV sets. 


Brian Macknick, dir.-technology development at 
Raychem, which is researching high-definition LCDs, said 
published reports on venture are speculative and talks are 
"very much in the early stages." He said Raychem isn't 
involved in talks, but is open to future discussions. He said 
U.S. needs strong LCD consortium to compete with Japanese 
firms that already have LCD joint venture with backing of 
Ministry of International Trade & Industry (MITI). 


Projectavision, N.¥.-based company that received 
$l-million R&D grant from Defense Advanced Research 
Projects Agency (DARPA) for HDTV display last year (TVD 
Oct 9 p12), has been in discussions on LCD manufacturing 
venture with Sarnoff Center, according to Pres. Eugene 
Dolgoff. Dolgoff in Jan. 1989 said his firm would attempt to 
make its own LCDs for projection display products at plant 
in N.Y. area (TVD Jan 30 p13), but setting up manufacturing 
facility has proved difficult, he said. 

ae ee 


Corrections: Sony purchase of Columbia Pictures 

lowered net income projections 10% for current fiscal year 
to $714.2 million, according to figures presented by company 
(TVD Feb 26 p14); it would have realized $785.7 million if it 
hadn't acquired studio. We incorrectly reported $428.6 
million as projected net income as result of Columbia 
acquisition; figure actually is Sony's projection for parent 
company only... In report on EIA audio sales figures (TVD 
Feb 19 p14), components and systems sales in 1989 should 
have shown 0.3% rise compared with 1988. 


East is east and west is west and nev i 
beep: Matsushita said it soon will start marketiie tee 
stereos in Japan especially geared to commuters. They're 
said to minimize unpleasant HF sound that leaks from “ 
headphones when volume is turned up, annoying other 
commuters. Units have switch said to allow LF sound to be 
nS ree noisy side ieee but reduces HF leakage up 

. There's no word on j 

baer dh Gite teins marketing plans for U.S., where 
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p IN DEC.: VHS-C camcorders made 
: s of sluggish sale 
i Dee. after months 0 SE1SN sales, 
strong sh ELC AP survey of mass-market retailers }, 
eich | aes dge. Format took 6.6% share of sales j; 
ce significantly from 1.1% 


igni 
ent 1-2% range every mon 


VHS-C REVIVE 


fe 
share in Nov. VHS-C share hat ( 


th since June 1989, 


C eame at emai which 
9 share in Dec. from 32.2% in Nov., on} 
dropped to eo Be drop in 1989. VHS full-size cameo ire 


month-to-m 66.7% in Nov. Camcorder pr: 
+ share, up from 00./ /o ee Oh 
as ses sable despite "heavy sales activity,” saiq 


‘ by Paul Harding, former RCA Market 
executive tron head. vexceptions were "super" format 
ses "whose prices were perceived to be too high.” 

TV prices again were up from previous year, 
p ecnnunasee color set in Dec. was $344, up $17 from 
Dec 1988. Price was down from $392 in Nov., however, 
because of leaner sales mix, Harding said. Average 
projection TV was $2,323, down from $2,402 year earlier, 


is of product mix showed 13" sets with huge 
seen tee of tee. sales, easily highest of any screen size. 
Sets in 20-24" category accounted for 22.2% of sales, 19” 
had 20.1%. Breakdown of sales by price point showed 13.3% 
of color TVs sold in Dec. were below $200, 67.7% were 
$200-$399, 5.9% $400-499, 12.9% $500 and over. 


MTS stereo TVs accounted for 24.3% of all color TV 
sales, down sharply from 33.8% in Nov. but up from 22% in 
Dec. 1988. Average stereo set cost $632, down from $657 in 
Nov. and up from $596 year earlier. Remote control had 
84.7% of all sales, off from 86.6% in Nov., up from 80.1% in 
Dee. 1988. 


Average VCR deck price in Dec. was $291, down from 
$294 in Nov. and Dee. 1988. As in color TV, drop was result 
of leaner mix, Harding said. Of total decks sold in Dec., 
9.9% had stereo hi-fi, 87.9% monaural. 

———— 


Nintendo will test new videogame that can be played 
over long distances via telephone lines beginning in July in 
Japan. Family Computers, equivalent of Nintendo 
Entertainment System in U.S., will act as terminals. 
Nintendo already is offering home banking and stock trading 
service in Japan using same setup. Japanese news report 
said company originally had planned to test game in U.S., but 
pease has yet to sign up communications carrier for its 
planned interactive entertainment and information network 
here (TVD Aug 21 pll). Carrier may be announced by 
Sumiige Consumer Electronics Show in Chicago, NES 
: aie Jerry Ruttenbur told us. AT&T was said to be i? 
a with Nintendo, but never has confirmed that it’s 

reer in network project. Ruttenbur said videogame 
maker is focusing on development of products for network, 


such as modem ‘ 
videogame handaeingeiees access to network through 


Eastman Kodak renamed i i 

i its Motion Picture 

Audiovisual Products Div. as Motion Picture & 7, Products 

De: 0 reflect "realignment of business priorities.” Unit wil 
us all... attention and resources on the evolution ¢ 

motion picture imaging technologi “Fe film 

broadcasting industries," a rs 


Fax machine cl 
by Disewasher. Kit ineleg system ($40) has been introduced 
that removes ink, 
feed rollers, 


ludes di 
toner or Carreeniaannene cleaning sheet 
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yan Timmer, chmn. of Philips Consumer Electron} 
a. scheduled to become Philips pres. and chmn, Fri 
pejagement board July 1, 1991, on retirement of Cornelis 
an der Klugt (see report elsewhere in this issue); Timmer 


ig ics Philips vice chmn. July 1, 1990, succeeding Vice 


Uy ; n. Gerrit Jeelof, also chmn. of N. American Phi]; 
eng td (NAP), who will retire; Timmer will be Eocoeded aa ie 
rj ; of Consumer Electronics Div. in July by Thierry Meyer : 
Aid j chmn. of Philips France, who will become member ct “ os 
Ket management committee April 1. 

q 

Einar Kloster, NAP pres.-CEO and chmn. 5 
Bh. management committee, elected pres. of Plies cee 

Holding of Netherlands Oct. 1, to be succeeded at NAP June 

™m | by Exec. Vp Stephen Tumminello; Other changes at 
r, | __ Philips: Ype Bouwkamp, currently pres.-Philips Lighting, 


join management board in Oct., becoming exec. 
: 4 oa chmn. July 1, 1991. Frans Otten realgue as a ge 
-, and management board member Oct. 1, 1990, to represent 
| philips in dealings with European Community; Henk Goris 
igns Oct. 1 as finance dir. and member of management 
size committee, becoming adviser to company; Henk Appelo 
accounting group dir. joins management board in July. 
Pieter Steenbrink, financial accounting mgr. of Philips 
France, will succeed Meyer as chmn. 


Haruo Murase, senior vp-Business Machines Group, 
advanced to Canon USA Sales and Marketing Operations 
Group exec. vp; Hajime Hirai, group vp, heads new 
Advertising Div.; Takashi Kojima, senior vp, Finance and 
General Administration Group, moves to exec. vp... Richard 
Wheeler named operations and technical services pres., 

Sony Business & Professional Products Group; Mark Gray, 
Sony Peripheral Systems pres., named Sony Communications 
Products pres.; Harry Taxin appointed pres., Sony Systems 
& Technology, continues as Advanced Video Technology 
Center head. 


Joel Stevens joins Curtis Mathes' new Special 
Products Div. (home theater systems) as vp... Ronald 
Stringari resigns as Atari Entertainment Div. pres., in _ 

e | corporate shakeup; he's succeeded by Meade Ames-Klein, 

! who joins Atari as U.S. operations pres.; Robert Harris 
resigns as mktg. dir. to join competitor Sega in similar 
[em =«Cpacity. 


4 Len Schneider, ex-Onkyo, has started N.Y. firm 

4 specializing in technical writing and marketing consulting 

; (212-691-0737)... Noburo Takayama, pres. of Victor 

k Musical Industries (JVC software subsidiary), named chmn. 
of Japan Record Assn. (JRA) effective April 1; he succeeds 

Nippon Columbia (Denon) Chmn. K. Mochizuki... Patricia 

Lamb, ex-Sony account executive at Geltzer & Co., N.Y., 

named dir.-PR, Benjamin Group, Santa Clara, Cal. 


Wherehouse Entertainment Pres. Scott Young resigns 
from VSDA board but will remain on NARM board... Robert 
Barron promoted to RCA/Columbia Pictures Home ey 
finance vp-N. American operations, reporting to Exec. Vp 
Robert Chardavoyne and N. America Exec. Vp Paul afl 
Culberg... Eric Eggleton promoted to assoc. dir., Vestro 


Video nontheatrical programming. 
—— 


; ; for May 
Nebraska Videodisc Symposium arenes design, 


21-24 in Lincoln will cover videodise applications, T © 
Production, technical specifications. Re eB ah: 

posium Registration, 1800 N. 33rd St-, : 
88583, 402-472-3611. 
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Fa AA NSA VCR PLANT: Mitsubishi will be 7th 

aa Se company to establish VCR plant in Malaysia, which 

shinee sper of 2 million will become 4th biggest 
try for video recorders, after Ja K 

Germany, Nikkei Sangyo reported. “i a ae 


Mitsubishi will spend $10.7 million on 
1 \ P plant, now under 
ss a, with production to start in Sept. Facility will 
taeda peed VCRs annually for shipment to N. 
ustralia and 300,000 industrial TV i 
for S.E. Asia, article said. pure 


JVC, currently producing VCRs in Malaysia (TVD 
p12), is scheduled to build 300,000 compte VCs aren % 
600,000 VCR circuit boards there this year. Hitachi plans to 
produce 600,000 VCR circuit boards there to supply its U.S. 
plant, which reportedly will crank up to rate of 240,000 units 
annually this spring (TVD Feb 26 p13). 


Planning to start VCR production in Malaysia this year 
are Funai (beginning in spring), Sharp (summer), Sony (VHS 
recorders in fall). 


Note: JVC spokesman said last week it's negotiating 
with Mongolian electric company, Monel, on setting up that 
independent Communist country's first color TV plant. 
Commenting on published report that joint venture of JVC, 
Nissho-Iwai trading company and Monel would start 
production in Sept. for domestic market and export, 
spokesman said JVC probably won't invest money in venture 
but will supply technology and kits. Final decision is due this 
month. 

——— ee 


Coupon for $5 discount on purchases of at least $50 
was focal point of letter last week to Sears credit-card 
holders from Merchandise Group Chmn. Michael Bozic. 
Occasion was first anniversary of Sears’ launch of “great low 
prices" campaign. “Everyday low-price” strategy has been 
matter of dispute in recent months as Sears vehemently 
denied reports that effort has been ineffective and was being 
phased out (TVD Feb 12 pl5, Jan 29 pl5). "Facing... big 
sales increases from last March,” Bozic said, "we challenged 
our buyers to go to their suppliers and use our great buying 
power to come up with over 100 Great Items for the month 
of March. And they did!" Bozic didn't specify items, but 
.said that besides $5 discount vouchers, incentives include 
reduction of monthly charge payments starting with March 
statements. 


Color TV sales slump pushed year-to-date total 
below 1989 for first time this year (see State of the 
Industry). Year's 7th week was 3rd straight in which sales to 
dealers were down from year earlier. Huge drop for 
direct-view color TVs put year-to-date total down 2.4% and 
month-to-date figure off 9.5%, with one week to go in Feb., 
EIA said. Projection TV sales also had big decline in week, 
but cumulative sales through 7 weeks remained above last 
year's pace. Sales of projection sets through first 3 weeks of 
Feb. were down 10.3%. VCR decks and camcorders 
continued strong showing in week, camcorders setting sales 
record. Deck sales, which have been above last year's 
comparable figure every week this year, were up 24.1% in 3 
weeks. Camcorder sales were up 23.9%. 


Viare Publishing has folded Previews monthly in-store 
video magazine after completing March issue, and Editor Ed 
Hulse has left company. Viare said it based move on tight 
market for ad dollars, problem compounded by distributer 
Commtron's introduction of competing publication, Video 
Preview Now Playing. 
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LATEST IN CD-ROM, CD-I: Electronic encyclopedi 
package using Compact Disc Read-Only PBS, (CD. 

sing Re ry (CD-ROM 
Ogg will be marketed jointly by Tandy and Tetcantiive 
“4 ware, affiliate of Encyclopaedia Britannica. Tandy 2500 
Ail be aaocge nes pinata CD-ROM drive ($3,600) 

5.25" dise containing all 26 volum 

rrlececa ; i ng volumes of 
+ pton's Encyclopedia at 700 Radio Shack stores by end of 


Tandy is 2nd compan i 
e ny to market PC with built-j 
CD-ROM drive, first being Philips’ Headstart ers $2,000 


ps Interactive Medi 
a 
mer Electronics, 


Interactive, Washington-based joint ve 
ard 


rts of TV-Electronics Companies 


Financial Repo 
i ing past week. Dash indicates infor a 
latest reports as obtained during | 
reso a ores time. Amounts expressed in dollars. Parentheses denote oo 


35,252 ,000 2,453,000 
33,573,000 2,746,000 
8,929,000 472 ,000 
7,810,000 793 ,000 


1988-qtr- 


crs 261,961,000 14,253,000 
e 1 ’ > 
1989 fe8iat ees 31 275 , 588,000 (3,920,000) 
Tet inl RolbletOnst 60, 166,000 2.627.000 
1989-qtr- 31 65,147,000 (13,616,000) 


1988-qtr. to Dec. 


n 
oPaBouyeae to Dec. 31 ee 
1988-year to Dec. 31 a ee 
1989-qtr. to Dec. 31 66, e 
60,437,000 


1988-qtr. to Dec. 31 


Gray Communications Systems 
1989-6 mo. to Dec. 31 
1988-6 mo. to Dec. 31 
1989-qtr. to Dec. 31 
1988-qtr. to Dec. 31 


14,452,347 


Matsushita Electric” 

1989-9 mo. to Dec. 31 31,624,500,000 +294, 400 ,000 

1988-9 mo. to Dec. 31 29,353,100,000 j|1,179,700,000 

1989-qtr. to Dec. 31 11,429, 400,000 526,600 ,000 
10,565,000 ,000 450 , 300 , 000 


1988-qtr. to Dec. 31 


Philips NV ¢ 
1989-year to Dec. 31 
1988-year to Dec. 31 
1989-qtr. to Dec. 31 
1988-qtr. to Dec. 31 


. 


, a7 4.6 


Boy 


Turner Bcstg. 

1989-year to Dec. 31 
1988-year to Dec. 31 
1989-qtr. to Dec. 31 
1988-qtr. to Dec. 31 


3 


ge 3828 
8 3333 
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oA Ah eve virtual display (TVD March 6/89 p12 et 

‘ w being incorporated into 7 recently announced 
products," developer Reflection Technology said, "including 
a portable personal computer, a pocket paperless fax 


maintenance manual, a handheld electronic encyclopedi 
ie ee an integrated patient monitor aie and a : 
sa —free portable work station.” Company said it will 
©ase more details on uses of tiny display in next few days. 
Camcorder revival is lanned by Mitsubishi, whose 
sue of Japanese cues shrunk 
ompany has virtually no presence song 
mare and its sole model -- S-VHS_c wr 2s apy ace pushed 
Tehig eany is developing lightest S-VHS-C model, 
weighing less than 2.2 Ib., with stereo alin 2r0 : 
arent ome head drum. Spokesm eee plans 
t yet definite but introduct: ae , 
drastic changes it pins is eee ASTON. cing eng 


Sony's first HDTy 
ee gut Cduivalent of $10,000-$11,000 
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groadcast - Cable 

ptv GROUP FACES CHOICES: A Consumer Electronics 

for testing, draft repors of FCC ean needed TEXAS INSTRUMENTS awarded $10.8 million DARE ® 

ponents can't afford current price. (P. 1) : contract to develop ‘spacial light modulator’ high _ definition 
projection TV system with deadline of Dec- 1993. (P. 10) 


L EYES CABLE REREGULATION: 
ws ION: Draft would involve COLOR TV SALES down 8.5% in Feb., but VCR decks and 


anded pasic rates, require multich: cm 
i 5 dial tone. Staff proposal rere ncorret ofan ord T projection TV register 2nd consecutive month of strong 
ing point.’ (P. 2) increases. MTS stereo sales plunged in Jan. (P. 10) 


"d y 'WRONG-HE ': Sikes i 
“ ners S compulas psy Sikes instead would back = MAJOR SONY PROMOTIONS: schulhof appointed pres. of 
elim ramming, DBS cout fog Se is Sony USA, Masai Ane named vice-chimn. Soey Comat 
Frouldn't be ‘smut medium.’ (P asting pres. to become Sony America deputy pres- P. 1b 
. JAPANESE EXPORTS start 1990 on downside, VCR decks at 
REE AIRTIME per 3 Senate group would require 8 lowest level since April 1988, camcorders at all-time low, 
i per year per station. NAB calls plan color TV down sharply. VCR prices drop- @p. 12) 


f > > . 
unconstitutional, says it would turn stations over to ‘spin 


® doctors.’ © MDEY PROGRAM FUNDING opposed by Commerce Dept. at 
nate hearing- ‘Generic technol ; rt 
AUCTIONS LOSE BACKER: White House spectrum auction instead. eet = ology’ support PS" 
failures lead Rep- Ritter to stop trying for legislation, 
prepare alternative that could include use fees. (P. 4) be COMPUTER, “spt Leet more than 
3,0 Japanese characters, introduced by Sony- Separate 
= AD TAX WARNIN SOUNDED: Elections and deficit may version being developed for export. (P- 13) 
spur ad tax interest, AAF speakers say. Karsten and Tauzin 
ed opposed. NBC's Wright backs beer ads. “*- ) VIDEO'S STRONG FUTURE surveyed Py Kodak, predicts 
ling increasing appetite for feature films. Video represents 
FCC'S MARSHALL TAKES STAND, Says there may not be increasing Po son of movie makers’ sales- p. 14) 
i tion limits oF rate caps if competitors 
. need for eable Omni Temporary programming ‘FEDER ATION' OF TRADE GROUPS in consumer 
regulation possible. (Pp. 5) electronics proposed by FIA's Friel. @- 16) 
oa . . 
jays | ~«*FCC'S HDTV COMMITTEE FACES TOUGH CHOICES: PCC's Advanced TV Advisory Committee will 
confront difficult choices 00 Pinances hen it meets arch 21 at agency hq, according to draft of report We 
have obtained. It says another estimated $300,000 is needed to Pay for motion test materials and 
undetermined amount for consume reference testing: But many Advanced TV Test Center (ATTCO) 
hel members feel they have contributed enough 
| . ding to draft by Chm. Richard 
ain candidates to pony UP extra money, acco : ; 
| Wil Syste we ae = Aon't have direct ¢inancial stake 1m HDTV, report said, although they re 
i on iley. Many ATT , men is ts!’ to support testing: "The proponents potentially have the most to _ 
already spending significant AMM epefore are Togical candidates 1 cupporting it. The jevel of funding 
aie esting, repor’ ae : fi ae investment that most of the proponents have made.” However, 
would appear to be st comp yf urrent levies 2” will need rgcholarships” © remain in 
some proponents have said he + afford even 
0 testing process: ; 
’ *n0" vt. oF private foundations, report said. Committee 
Systems Committee, told us "it seems that the government 


f 


i 
a 


ssion, |S 4 violation 
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VIDEO'S STRONG BM on ycR oes increase 
homes have VCRs, ¢ 
last year, Kodak said, predicting n way to €0 before its 
major feature film market, ae ong 

appetite for more films is satistiee- 


Forecast was made by Kodi i 
Korean Motion Picture Promotion Mai Rf 
videocassette sales and rentals ge erat en 1984, an 
for U.S. movies last year, UP from in However, a 
projected additional growth to 53% pee esas fh 
warned that theatrical release still : fit 
ancillary markets: "U.S. Laws ¢ ave rire "y ae ims 
1 ..for-V¥CR' movies ee 
rang te do well at the box office have become hits 


home video market place.” 


Video is becoming increasingly bag eee oe 
of entertainment companies. - 

saasene E rom Paramount Home Video helped fuel are 
gains” in studio's TV operations, Paramount aig 
said in financial report for first quarter ended Jan. a 
Pacing home video results were domestic release of Indiana 
Jones and the Last Crusade, which company said has sold 5.9 
million copies, and “strong” international sales of Top Gun 
and Accused. 


Home video accounted for 49.4% of Republic Pictures’ 
1989 revenues, up from 30.6% in 1988, company said in 
financial report. Home video sales last year were just under 
$23 million, up 44.6% from $15.9 million in 1988, while 
overall revenues fell to $46.5 million from $52 million 
because of decline in TV sales to $23.5 million from $36.1 
million. 


Increased home video sales for Turner Home 
Entertainment last year were cited by parent Turner Bestg. 
System (TBS) as primary reason for 30% jump in revenue of 
its Syndication & Licensing Segment to $266.4 million from 
$204.5 million in 1988. Segment's operating profits rose 
sixfold to $11.7 million from $1.6 million. 

—_—— 


Communications carrier for Nintendo's planned 
interactive entertainment and information network (TVD 
Aug 21 pll) may be announced by Summer Consumer 
Electronics Show in Chicago, NES Network Vp Jerry 
Rutteabur said. No agreements have been signed with any 
carriers, however. AT&T was said to be in talks with 
Nintendo, but hasn't confirmed that it's interested in 
network project. Ruttenbur said videogame maker is 
focusing on developing products for network, such as modem 
that will allow access through videogame hardware system 


Senate Judiciary Committee has a 
to make it easier to prove price-fixing 
distributors, overturning Supreme Court decision in § 
case (TVD May 9/88 p13). Bill, sponsored by Antitrust 
Subcommittee Chmn. Metzenbaum (D-0O.) olicneesl 
committee on 7-6 vote, but aide said it was difficult 
determine when it would go to floor, House version if 
(HR-1276), introduced by Judiciary Committee Ch 
Brooks (D-Tex.), also awaits vote by full body. 


pproved bill (S-865) 
by manufacturers or 


ss i tse TV gies. plans of U.S. co 
er declining sharply in Jan., Conferenc 

Feb. preliminary survey showed 7.5% of US house eported. 
planned to buy color TV set within 6 months up from reyj 

7% in Jan, and 5.8% in Feb. 1989. Board's overall conse 
confidence index was 105.4, down from revised 106.5 th fe - 
and off significantly from 120.7 in Feb. 1989. =~ 


nsumers rose in Feh 


MARCH 2 ty 


s' 1989 SALES UP: Nation's largest an, 
RETAILE? consumer electronics and appliance we 
ath ae announced stronger sales for 1989 last wa. 
ae = no inerease in same-store performance 


secuit City said sales in fiscal year ended Feb, 
ae be tea 93% to $2.1 billion from $1.72 billion in i 
seer ariod. Feb. 1990 hit record $143.2 million, up a5m* 
from $114.3 million in Feb. 1989, while same-store sales 
increased 47% Same-store sales inched up 2% in year. 
Richard Sharp eredited upbeat report to unseasonably wa, 
weather in reporting period and "success of our Beographi 


expans 


ialt 
Week but 


28 set 


ion." But he said company remains conservative in 
sales outlook for upcoming months because "we believe th 
the overall environment for consumer durable sales 


" 
continues to be weak. 


Best Buy said its sales for fiscal 1990, which covereg 
only 11 months through March 3 because of change in fiscq) 
year, totaled $513 million. For 11 months through Feb. 2g 
total was $509 million, up 8% from $471 million for 
comparable 11-month period last year. Senior Vp Allen 
Lenzmeier said Feb. 1990 sales of $39 million were 26% 
above $31 million of Feb. 1989. Of Best Buy’s 49 stores, 4] 
are considered comparable. They had 8% sales gain for Feb, 
and were even with last year for 11 months through Feb. 


Meanwhile, 93-outlet Highland Superstores reported 
Feb. sales of $59.3 million, down 7% from $63.6 million in 
Feb. 1989, with comparable store sales down 14%. 

—_i-——_ 


Delivery board for Digital Video Interactive (DVI) 
interactive multimedia system was introduced jointly by 
Intel and IBM at Microsoft CD-ROM Conference in San 
Francisco. Product is first to come out of Intel-IBM DVI 
venture announced last year. DVI, GE-developed technology 
based on CD-Read Only Memory (CD-ROM) format, 
provides digital full-motion video, audio, graphics, still 
pictures and text on CD-ROM dise (TVD March 16/87 p10). 
ActionMedia 750 board ($1,995 in 2nd quarter) adds DVI 
capability to 386 microprocessor-based systems by 
converting analog video and audio inputs to digital data and 
compressing and decompressing full-motion, full-screen 
video and audio in real time, Intel said. Computer equipped 
with board can play back DVI application software, compally 
said. Robert Brannon, gen. mer. of Intel's DVI operation in 
Princeton, N.J., said delivery board "opens the door for 
broad acceptance of interactive multimedia applications 00 
desktop computers." 


Japan's Ministry of International Trade & Industry 
(MITD said share of foreign-made semiconductors there se 
chige coer aight quarter in 3 months ended Dee. 31. Foreig" 
- Ps accounted for 12.9% of market, figure that “reflects 
e a that Japanese companies’ continued efforts to 

te es their imports of foreign chips are producing results," 
oe ee Access to Japanese market has been at heart of 
wie cy: trade dispute of last several years. Meanwhile, 
oa Hin it will raise share of foreign-made chips it uses t? 

° trom current 20%, at MITI's request. 


First HDTV videos are bei Sony 
Classical at National Assn. of ere og 
(NARM) convention March 10-13 in L.A HDTV tapes 
feature symphonies and chamber music bs top artists. Sony 
Classical Pres. Gunther Breest said ta: 7 tid 1 for 
high-definition video age and will be released frest ¥ 
conventional video formats. Company will ; haa in 
recordings in April, laserdise and VHS Bag cD 


midyear. 
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oMES HAVE VCRs: New fi Ss i 
% os h show VCR penetration at 66.9% . Pe a 
Me ‘qvD Jan 15 p17), up from 62.2% in Nov. 1988. Based 
198 ro £ 92 million TV homes, data would put VCRs i 
a uni tion U.S. homes in Nov. 1989, up from 57.2 million 
: pe sncrease of 45 million in year when about 10 
eu VCR decks were sold, indicating that about 5.7 
ion Yecks (57% of sales) went to homes that already had 
WCRS, as replacements or 2nd units. 
cable penetration, also measured by Niels 

ay or gnd quarter in row, having related! at 39.4% 

” Basic cable penetration of 57.1% in Nov , 
last 10 points behind VCR. Here are Nielsen's 


ignated market areas (DMAs) with above-average VCR 
penetration, along with their pay cable penetration and rank: 
Pa 
% VCR %Pay ade 
y. aAnchorage.--+errrscreenssens 82.6 31.7 44 
2. FairbankS..++++seerrrerssees 82.0 26.7. 88 
3. sacramento-Stockton...+.++-+- 77.6 30.1 61 
4. San Francisco—Oakland....... 78.8 29.2 77 
§, San DiegO..+-+eeeeeescreeees 75.5 35.3° 24 
6. Monterey-Salinas we cceesesees 73.3 25.1 145 
7, Chico-Redding...--+s++s+es+s 73.9 20.4 189 
BR LeAda cs sscecesee se canes eens 73.8 28.5 91 
g, Seattle-Tacoma......++++s++s 73.5 242-159 
10, Bend, Ore...-seeveeeeeereres 7334)+028 20203 
1], Las VegaS..seeeeseeereeerers 73.0 22.0 176 
12. Salt Lake City..+++++sereers 72.8 24.3 158 
13. Dallas-Ft. Worth. .....eesse» Fan4 27.3 106 
14. Chicago...+--eeeeeerereerens 72.6  “a0;u7, GU 
15. Boston......-sesesseereecsses 72.1 35.4 23 
Washington, D.C.....sse+eees 72¢i, S166 745 
V7. N.Y.C...ccceccenecvsncsewens FivGe 0355901 2b 
18. Atlanta.......sesessceeerees 71.7%. -27.8,,9104 
19. Albany-Schenectady-Troy..--- 5 Ro Ee Rea 
Bangor, M@..~--+esereresesss 71.5 16.7 208 
DY, RENO... ccc ccncccecessccesene Wf.4 "SG.0ur Lo 
22. Hartford-New Haven.....----- 70.8 37.3 16 
23. Providence-New Bedford...--- 70:6 32.79°35 
Portland-Auburn, Me....++++> 7O<GnsrssaGuel64 
25. Baltimore......eceeeeereers® 7023 wi2d.8.4 1184 
Palm SpringS....-++++<s++-"** 70.3 24.1 160 
27. Portland, Ore.....-+-«*++** 70.2 25.7 135 
Dhinenixc<cccccsccccses seins 70.2 .25-3, 143 
Yakima, Wash.....----+++****? 70.2. 25.1 145 
30. Philadelphia......---+-++-"* 70.0 35.6 22 
Fresno-Visalia....-.-+++++*° 70.0 26.9 115 
32. Eugene, Ore.....--ee-0+***"* 69.9 24.7 154 
33. Elmira....ccsccscessecssess? 69.8 38 re 
34. Burlington-Plattsburgh...--- 69.7 27. 
“ae ry F yer z ao dats ae 69.7. 2503 145 
36. Rockford......+-sseeeseere'* 69.6 19.9 191 
37. Eureka, Cal......+s--++ee*** 69.5 38.5 12 
BB, St. Louks..ccascscobuneraces 68.9 26.8 117 
39. Ft. Wayne.....sccsecseseere® 68.7 26.0 129 
AQ. Houston......seeeeereereeee® 68.6 26.3 124 
41. Springfield-Holyoke..--+-+-- 68.5 38.5 12 
42. Cincinnati. .o++c0s20+ sss ct 68.4 29-4 73 
Santa Barbara...--+++******* 68.4. 27-0 113 
44, Detroit.....eeeseesrree? a 66.8 343 29 
Salisbury, Md...--++ressr*"" 68.2 24.6 155 
46. Columbus. «coc cen es errr crn 68.1 32.7 35 
Orlando-Daytona Beach...--+- 68.1 29.5 “3 
AE. WURLGa Ss as ents es omnNSD Seer a Tee 68.0 27.6 fe 
Minneapolis-St. Paul.-++++* serB ie re 
4 aaa abe RPI mn Pomme 164 
52. Colorado Springs-Pueblo ‘aus 67.8 rt 8 ae 
53. Beaumont-Port Arthur.-----"" ie ay ght! 
Lake Charles, Ladccsces esos one er eertht 
Re Bolee ide vs des tae ene ee we ere a8 
56 Lansi dds Hews ae se 
9 Lasers ore? es 67.2 25.7 135 
Davenport, Ia--+++****"*"" ann aes 5 
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bated Nati PROFITS DOWN: Certron’s profit. margins 
\ebha 4 pace with sales increases in last year, partly 
sey Lc eee oversupply of videocassettes, company 
ae ape annual report. Situation isn't expected to 
Z near future, so Certron said it's "reviewing other 
pro ucts for inclusion in its sales network,” but didn't 
ee ee it's considering. Company reported loss in 
ten ot mae ended Jan. 31 on 24.6% lower sales (TVD 


__ Manufacture of magnetic media products -- blank 
videotapes, audio tapes, floppy dises -- continues to be 
Certron's principal business, report said. Company buys 
virtually all materials for cassettes from Far East for sales 
primarily in U.S. In fiscal year ended Oct. 31, Certron's 10 
largest customers of magnetic tape products accounted for 
64.8% of total magnetic media sales, report said. 


Certron has faced “extensive price competition from 
Far East manufacturers for sales of low-cost audio cassettes 
and from other manufacturers and distributors for sales of 
floppy dises and videocassettes” and rivalry is expected to be 
“active and intense,” it said. Certron had 444 employes — 
393 at Mexicali, Mexico, 51 at Anaheim hq as of Jan. 7. 


CHINA No. 1 TV MAKER: In sheer numbers, China 

probably copped title of world's largest producer of total TV 
and monochrome TV sets -- and perhaps of tape recorders as 
well. 


Official figures from State Statistical Bureau show 
Chinese factories built 27,010,000 TV sets last year, up 7.8% 
from 1988, of which 9,380,000 were color (down 9.6%) and 
17,630,000 monochrome. China also produced 22,460,000 
tape recorders in 1989. 


Vast majority of TVs produced in China last year were 
consumed there, despite slumping domestic market. Exports 
last year totaled only 3.9 million sets (TVD Feb 12 p14). 


As result of high domestic inventories, 1990 was off to 
slow start. China's production of TV sets dropped 18.1% to 
1.9 million in Jan., compared with Jan. 1989, Bureau 
reported. Color sets totaled 557,000, down 39.3%. 

—t 


Computer game software maker ShareData, faced 
with growing financial problems (TVD Feb 13 p16), is 
switching to cartridge-based games from disc- d 
software to take advantage of videogame craze. Company 
posted loss of $519,284 in fiscal 2nd quarter ended Dec. 31 
on 65.4% lower sales of $1.1 million, blamed results in part 
on "general downturn of the dise-based recreational 
software market.” ShareData is making eartridge—based 
games for play on Nintendo videogame system, but isn't 
Nintendo licensee. First titles will be shipped this month. 


Accused killers of Live Entertainment Chmn. Jose 
Menendez and his wife Kitty (TVD Aug 28 p16) are their 2 
sons, Beverly Hills police said last week. Police arrested 
older son Lyle, 22, and Erie, 19, reportedly was being sought 
in Israel late last week. Couple was found shot at home in 
Aug. in what first was believed to be mob-related murder. 
Sons were primary beneficiaries of couple's estate, 
estimated at $10-$17 million. 


Tandy introduced IBM PC-compatible desktop 
personal computer at $299. Tandy 1000 HX includes 
rt operating system, will be sold through Radio Shack 
stores. 
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nics Personals 


Michael Schulhof promoted to Sony USA pres:; 


i Mori d to vice chmn.; Sony 
Masaaki Morita Se SenTiiGr coming to U.S. as Sony 


i repo 
Corp. of America deputy pres. Apel ee Ouek Pp 
Other appointments: Jaca sae Spas Mak nen 


Consumer Electro 


tems & Technology pres. WY © 
ee for company's Advanced Video Teer 
e: e Jean, ex-Marantz, becomes 
eeu rate mgr.; Ron May named nation rae 
— home audi i ons products; 
sore macy ex-Sharp, appointed Sanyo Fisher Eastern 
regional sales mgr., working out of company's Little Ferry, 


N.J., hq. 


Robert Heller, Visa International exec. vp, joins board 
of Lextronix, U.S. Grundig distributor... Lisa Schramt, 
ex-Americ Disc, appointed mgr.-mktg. and sales, JVC 
Professional Audio Div... Lance Korthals named 
vp-market development, JBL Professional, Northridge, Cal... 
MCA Senior Mktg. Vp Louis Feola appointed exec. vp of 
new MCA/Universal Home Video... Stephen Strome 
promoted to Handleman pres., replacing Pres. Frank 
Hennessey, who resigned late last year; Chmn. David 
Handleman adds Hennessey's old CEO title; Louis Kircos 
advanced to senior finance vp; NBD Bancorp Vice Chmn. 
Verne Istock elected to board... Debra Halpert, 
ex-Video Magazine publisher, joins HWH (PR) as exec. vp... 
Wherehouse Entertainment Pres. Scott Young adds CEO 
responsibilities, is elected to board... Michael Dragotto, 
ex-Paramount Domestic TV exec. cable sales dir., joins ABC 
Distribution as worldwide cable/home video mktg. vp... Pace 
Membership Warehouse Clubs Chmn. Wayne Patterson 
shifts to parent K mart April 1 as exec. vp-specialty 
retailing, responsible for Waldenbooks, Pace and Pay Less 
Drug Stores Northwest, reporting to Chmn. Joseph 
Antonini. 


EIA PROPOSES FEDERATION: "Federation" of trade 
associations involved in consumer electronics was proposed 
by EIA Consumer Electronics Group (CEG) Vp Thomas Friel 
at convention of National Assn. of Retail Dealers of 
America (NARDA) and National Assn. of Service Dealers 
(NASD) in Nashville over weekend. In address scheduled for 
delivery Sun., Friel suggested industry consortium to include 
EIA CEG, NARDA/NASD and such other groups representing 
appliance manufacturers, servicers, home builders, custom 
installers and utility organizations. "By trading 
memberships, we can create an unprecedented federation to 
serve a broader base and more diverse interests than ever 
before,” he said. 


Friel outlined benefits: (1) Combining lobbyi 
: red 2 ¢ ying efforts. 
(2) Sheree statistics and engineering. (3) Moving toward 
ae = pare dle trade groups. (4) Pooling of 
. name " j 
Automation Federation." OEE ER Ree 


—_—_-_— 


Introduction of Senate version of bi i i 
Copy Management System chip in all Mowe 3 pete 
recorders sold in USS. was imminent late March 9, with Se 
DeConcini (D-Ariz.) likely sponsor. Senate bill is virtuall: . 
identical to House bill (HR-4096), embodying terms of DAT 
hardware-software accord achieved last summer without 
provision for royalties (TVD Feb 26 p10). 


ports of TV-Electronics Companies 


uring past week. Dash indicates information rt 
dollars. Parentheses denote loss 


Financial Re 


ined di 
These are latest reports as obtai 
available at press time. Amounts expressed in 


621.869 
(915,243) 
381,455 
(499,153) 


2,937,431 

423,901 
1,821,858 
295,775 


1989-6 mo. to Jan. 
1990-qtr. to Jan. 31 
1989-qtr. to Jan. 31 


: io & Electronics 
era te Dec. 31 45,366,000 1,033,000 
1988-year to Dec. 31 ag age ‘aes 
e 1 , ’ ? 
1989-qtr. to Dec. 3 12,151,000 193,000 


1988-qtr. to Dec. 31 


Falcon Cable Systems 
1989-year to Dec. 31 
1988-year to Dec. 31 
1989-qtr. to Dec. 31 

1988-qtr. to Dec. 


(4,913,600) 
(1,157,700) 
(1,775,300) 
(487 ,000) 


30, 108,500 
24,481,900 


Microdyne 
1990-13 wk. to Jan. 28 
1989-13 wk. to Jan. 29 


(158,000) 
51,000 


Paramount Communications 
1990-qtr. to Jan. 31 
1989-qtr. to Jan. 31 


aIncludes special credit. >Restated. 


21,200 ,000 
69,200 .000 


773, 100 ,000 


Notes: 


oo first tin 
system 
ATARI IN BLACK FOR 1989: Writing off $124.2 million 
investment in Federated Group in 1988 results, decision DBS AI 
made in March 1989, put Atari in black for 1989, although of their 
million net income was down sharply from $39.4 million from Cable i 
non-Federated operations in 1988. 
NAB SI 
Decline of 6.3% in net sales was attributed to drop in most e: 
U.S. sales of company's traditional videogame line. Atari of Con 
said European markets "continue to outperform all other attende 
markets in both computers and videogames.” Pres. Sam 
Tramiel called 1989 "transition year" that saw introduction NBC SI 
of Lynx and Portfolio handheld game and computer. faith a: 
| joint w 
____ PolyGram, 80% owned by Philips, reported action 
increase in net profit on 20% salon ee. Rey sala 
peels of = and A&M Records are expected to ALLE 
rease its world market share this year. plans . 
major acquisitions in 1990. rg a ‘” olin 
Componentguard moved from loss to profit on Fee : 


substantially increased sales in fiscal quarter and half to 


Jan. 31, attributing improved performance primarily 
Guardman, "country's first pdbnhdah- bean a 


jaw 
off-the-shelf extended service 
L : lan." ¢€ 
Continued rapid profit growth, site a meapeor bogs ing meee 
Proce. 
BSSeg, 
Marg 


to penetrate markets" across U.S. 
—— 


Color videophone with 4" LCD screen developed by 


Mitsubishi also will be sold b Nippon Telegraph & Telephone 
. . z 
(NTT). Listing at $1,050, it's first pea still nl 


using conventional analog phone circuit based tlk 
standard to be cormifegst nie Pictures change every a oe 
-, dependi il. System ‘wank 
market last si ” Mitnubah sien * > 
monthly, NTT 5,000, * oe & th 
Franklin Electronic Publishers name of former : ‘ 
pr Computer Corp., makers cy emilee somaaae } 
. ces. Company no longer makes personal computers. a 
, —, 
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Broadcast - Cable 

FINSYN DEADLINE SET: FCC tells industries to wrap it u 
June 13, increasing pressure on Hollywood and shinctald 

‘Respectful jawboning planned. (P. 1) Sikes expects new 


rules in place by end of year. (P. 5) 


TIES SPLIT ON CABLE: Officials appear divid 
d reregulation at last FCC field heating. ai 
ers focus on fine tuning. (P. 2) 


| 
entry and 
Commission 


OVING-COLOR HDTV pictures displayed by Zenith for 


Company will spend $10 million to develop 
up from $2 million in 1989. (P. 4) 


M 
first time. 
system this year, 


DBS ANTITRUST REVIEW ASKED: Four senators tell DoJ 
of their concerns about cable MSO role in K Prime, say Sky 
Cable is no solution. (P. 4) 


NAB SHOW HIGHLIGHTS: HDTV and digital audio slated for 
most exhibit space. Bush, FCC commissioners, 30 members 
of Congress are scheduled to be among 50,000 show 


attendees. (P. 6) 


NBC SUES SONY: Accuses Sony and Columbia of bad 
faith as partners in RC A/Columbia Pictures Home Video 
joint venture. Early trial date sought in $250 million 


action. (P. 7) 


ALL EYES ON CABLE BILL: Tauzin announces plans for 
new dish viewer protections component, while Boucher 
presses harder for telco entry. (P. 7) 


horitative Service for Broadcasting, Cable, Consumer EI 
: ectronics 
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Consumer Electronics 


ZENITH GOING AHEAD with FTM tubes in new sizes for 
computers and probably TV in $50 million project. Pearlman 
says HDTV sets could be ready in 1993. (P. 10) 


XEROX WINS GRANT from Pentagon for LCD transistors. 
TI video projector with millions of microscopic mirrors seen 


as eventual consumer HDTV product. (P. 11) 


FULL-MOTION CD-1 will be on consumer market next year, 
Philips says, providing 72 min. of interactive digital video on 
5" disc. 'We've beaten DVI,' it claims. (P. 11) 


4.4% to record 10.4 million in 


COLOR TV IMPORTS up 2 
ed shipments. VCR 


1989 as most source countries boost 
decks ahead 0.2%. (P. 12) 


'FUJI' DEAL COLLAPSES as Emerson cites 'unresolved 
issues' in plan to license name for consumer electronics. 


Emerson sees red-ink quarter. (P. 13) 


PHILIPS MOVES HEADSTART personal computer product 
development and marketing operations to Magnavox hq in 
Knoxville. Harry Fox quits. (P. 13) 


FIRST MONTHLY AUDIO DATA from EIA show Jan. dollar 
sales up 1.9% in year, led by portable products, with 
autosound, components down slightly. (P. 14) 


ajor portion of RCA patents, along with 


GE STILL OWNS m 
ll," annual report shows. (P. 14) 


hefty RCA 'goodwi 


' for financial interest & 


FCC SETS FINSYN DEADLINE: FCC is opening up "window of o ortunity’ 
hat one official called "some respectful 


rules negotiations an 
lks moving, Commiss 
ant vote, Com 
tiating period, tr 
Communications 


syndication (f insyn) 
jawboning" to get ta 
Duggan on his first signifie 
filing deadline to allow for nego 
proceeding. Meanwhile, Senate 
assess continued need for rules. 


d will engage in w 
ion announce 
mission closed 
ansferre 
Subcommittee announce 


d March 14. In action that 


d networks to agree on new S 


drew dissent from Comr. 


old finsyn proceeding, opened new one but delayed 
d all filings in Fox petition for finsyn waiver to new 
d plans for hearing March 21 to 


et of finsyn rules. Comr. 


ici line for producers an 
Decision sets June = nn i "olear statement to Hollywood and the networks" that it’s "highly 
industry should agree on its own how they should be 


Marshall said action was me e "cl 
unlikely" that finsyn rules will remain unc 
revamped. Duggan agreed that 


efforts fail, a better result can 
to that conclusion, he said, "eould find the 


profoundly" that his first vote was disent 
"The spotlight, in my judgment, should a 


hanged, so 


In 


"parties should not be tempted by the 


be obtained through a ne 
mselves repenting at leisure. 
as he opposed 
this delicate mome 


alluring prospect that should their 

w rulemaking by the Commission.” People who jump 
" However, Duggan said he "regrets 
reopening rulemaking while negotiations continue: 
nt be on the negotiations and only the 


1 et Seq. 
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£0 differential for HDTV version of sets at first i 

. “5 only one megabyte of RAM in recej irst, coming down to $200- 

re 90 in silicon at today's prices. : es $300. He noted that Zenith system 


$1, 
or, "you never give up hope, but [Defense Ad Be et ne development with 
, : vanced Pro} out govt. money. 
money: DARPA still tells us they love both of our projects! (FTM tie rt doesn't have much 
iver). 


; In answer to uestions, Pearlman said: (1) "We will 
: - : make i 
3 price | gee = ne ere (2) If Zenith pa Fg ee Bi sell be pied 
. pe at a ecilteail oe ek ' 2 cast eee who object to ie i euditaes on 
will ice increase came early in 1989. Zenith will 


- 44» paise with new line in May, but "we' 
eonsider rais mp y, but "we've found out over the las 
i . i ; t 10 ' P 
in leading price actions." (5) Zenith HDTV system is easily recordable on VOR R ar ae ticugmee 


capability than Super VHS. 
. . ' em 2 
What is Zenith's future if its HDTV system isn't chosen? "We'll make receivers for someone else's 


system." 


TI's PROJECTION SYSTEM, XEROX, DARPA GRANT: . 

ts aaa : Following announcement week earlier of | t 
-. Se vanced Pama ae pe ce - OS to Texas Instruments (TVD March 12 p10) 
- A ts Agency last week issued smallest so far: $972,000 to 
Xerox for development of active matrix thin film transistor electronic system to drive LCDs for flat display 


panel. 
Xerox award was first one to be funded that hadn't been announced previously. In fact, Xerox wasn't 
even on list of 87 companies seeking prime contracts published by DARPA last spring (TVD March 13 ppl2 & 


15). However, it was named as subcontractor to Raychem, which was selected to develop LCD display but 
Raychem told us Xerox would develop thin 


whose contract amount hasn't yet been disclosed. At that time, 
film transistors for its system (TVD June 19 p12). DARPA's memorandum announcing grant said its award 
was "firm-fixed-price contract" involving 12-month effort. 


Texas Instruments, which received t to develop projection system based on "deformable mirror 
device spatial light modulator," believes its system eventually will be cheap enough to become consumer 
device, although first uses will be for computers, aircraft cockpits and other higher cost displays. Device is 
based on tiny rows of microscopic mirrors mounted on sheet of silicon -- each mirror representing single 
pixel. As silicon backing —- "a transistor-like substance" containing control electrodes -- is activated, 
mirrors tilt, reflecting more, less or no light to screen from external light source aimed through projection 


q lens. 

Unique feature of deformable mirror technology is that it's completely digital, using digital video 
simals, TI spokesman said. "We have already created devia eric af ager ra For 
H i ‘Ilion mirrors for monochrome, » Mm on for color. 0) 

DTV, system would require about millio > Ries a case fans of 


mirror-bearing silicon device is extremely small -- perhaps 1/2 to 1" square -- i \ ran 
known fechnologsalk “thes is considered highly producible and subject to substantial cost reduction in 
high-volume production. "It's not state of the art," spokesman said. "Today, we are producing things a 
smaller." Deadline for developing comp (with subcontractor Sarnoff Researe 


lete high-definition version 
Center) is Dec. 1993. 


ere 


demonstration of its 

tem that's due on consumer market late in 1991 at 
") CD ean store up to 72 min. of moving video 
cartoon animation and computer software, 
" CD-I player that resembles audio 


DUE NEXT YEAR: Philips gave stunni 


FULL-MOTION CONSUMER CD-! DU , 

"full-motion video" (FMV) Compact Disc-Interactivt syst 

around:$1,000 (TVD Dec 4 p10). Standard 2) cactus ye 

pictures in digital code, as well as audio, still pie a Nias se, eae 

with all interactive features of ci ela pee ay 

| CD player and is attached to standard TV set. 
virtually indistinguishable from standard 


' d picture qualit 
Demonstration at Bindhoven ha trae FMV CD-I won't replace laserdise (which stores up moving pictures 


Videotape. While Philips e™P 


MARCH 19, 195 


12—TV DIGEST ‘ roe 
t falls short of being convincing 2a lor ae to feat. A 5" optical dise can hota 
argue -Video:)- 
ps Be analog pictures (remember CD-V} 
: arted in 1987 after Sarnoff Research Center demonstrated 

for full motion sf can store motion for hour on 5" dise (TVD oreo 9/87 p15 et 

an oducing chips that let personal computers = uce Moving vides 
peg) He aos holds rights WV aad to record hour of video, Philips system works in rea] 


from CD player. But while DVI takes di aL VL ecaires computer and isn't targeted as consumer product 


i rding hour of video in single hour. is controlled by computer-like mouse but requi | a 
while Cp-I aod player (which will play ae je welt eerdiacs as well as FMV CD-I discs. It's scheduled for 5 9 > i 
no computer. Player ey sae rigs ill 3 able to play back through NTSC or PAL TV set. 1 coe gs 
marketing next year in U.S. and Europe and wl a pooh 

' D-I chip sets (T ov 20 p16). Compan in A 
Philips is working with Motorola and Matsust™ 7 LEAR cop pictures on 5” dise -- techinitegy vA 
developed ingenious system of data compression to 1 sSeahbodal to HDTV (see separate report in this we 
that in some respects resembles that used by Zenith in! Peal $e ‘but recording only ¢ Gs tet Ahiatiie | tl 
issue). It works in separate stages, converting pictures to digital code, bye Peco os 
ictur issing pi ted by interpolation in playback). Number of bits req per pus 
ictures (missing pictures are reconstructed Dy : : liminating repetiti so 
" between adjacent pictures, elim ing repetition em 
pictace Is redeced SES > wenger oN ria ‘antoatlt of information to be recorded. System is able to arvD 2" 
(backgrounds, etc.). Digital code adapts | n : , oe 
reduce data rate by up to 144-150 Kbps per sec., with compressed audio occupying remaining 20 Kbps. . ail 4 
. . . ma 
Svstem may be somewhat modified after international standards organizations consider more than 20 sales 
different proposals for DMV, but Philips believes chip sets currently being designed will accommodate any ines 
final parameters. All proposals are based on "discrete cosine transform" (DCT), digital data compression plectro 
system conceived after DVI was invented and demonstrated. were "U 
"CD-I is what publishers have been waiting for since the 1450s, when Johann Gutenberg produced the eee 
first printed version of the Bible," said Philips Interactive Media Systems Dir. Gaston Bastiaens. "We have termed 
pushed CD-I full-motion video far beyond DVI. There is no discussion any more.” in insur 
that if 
Freeda 
VIDEO EQUIPMENT IMPORTS REVIVE IN 4989: Foreign suppliers shipped record number of color TV sets to compa 
U.S. in 1989, which turned out to be year of revival for video imports after declines in 1988 (TVD Feb 27/89 said hit 
pll). Commerce Dept. trade figures show VCR deck imports increased slightly in 1989, videocassette and = 
Compact Dise (CD) players soared to records, flat-screen (LCD) TV shipments rose and camcorder imports F 
exceeded ee sales to dealers by wide margin. Even b&w TV imports were higher, first year-to-year accor 
increase since e major 
name 
Color TV imports totaled 10.4 million in year, up 24.4% from 8.4 million in 1988 i withir 
record 9.4 million in 1987. Total includes complete sets and TV kits. Mexico Do etnespee, China, reallly 
Japan, Hong Kong and Canada all registered increases in shipments to U.S. while Taiwan and Korea were perha 
only major source countries with decreases. B&w TV imports were up 6.5% to 3.3 million, in part because of 
huge jump in shipments from China. Total TV rose 19.5% to 13.7 million. 
U.S. received 12 million VCR decks from overseas last 9 e 
_ _ U.S. received 12 millon YUR ces ee ear : ‘Ilion j 
—— en ph or industrial and broadcast applications, whick Hes site sa mee arate — pre 
million in . Japan delivered 8.1 million VCR decks, d 9 : ‘li 
3.9%: Taiwan 663,100, down 15%. New suppliers Treleaakel eee a toe record 2.4 million, up = 
#18, 70) helned puch grand total above 1988. Japan's-shaie Of desist iii 
1988, and is likely to fall further in 1990. ports dropped to 67.8% from 73.7% i 
nam 
Camcorder imports of 2.6 million were record for an = 
previous years because Commerce didn't break out camoorier Sele am there's no direct comparison with a 
Ministry export figures for year indicate record 2.75 million were s awe nee Fina 
Camcorder sales to dealers, as reported by EIA, were 2.3 million in TORE? U-S. (IVD March 9 pill. 
shows 8mm with 26.6% share (698,000) and VHS and VHS-C with 73.4% ( biter cr len by format a 
camcorders, with Korea and Netherlands distant runners-up. “4% (1.9 million). Japan shipped 99.2% of a 
Projection TV shipments were 157,700, against 265,300 sal 
available because C jecti at ,3UU sales to dealers. Comparison with | 
e Commerce projection TV figures for 1988 are inaccurate. Flat last year isn’t 


rose 31.8% to 318,000, virtually all from Japan. Record 1.1 million vi “screen (LCD) TV shipments 
in 1989, up 71.4% from old record 628,800 in 1988. Koved bent 776 500 VODaaEn | trio were here 
apan 257,600, CD players 
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JAN. AUDIO SALES UP 9% £ Jani 
: i 1.9% from Jan. 
dealers in Jan. climbed oot tics followed repo 


MARCH 19, 1999 


NTS: GE presumably still owns 
per of RCA patents through majority 


wnership of GE/RCA Licensing Co. At time of sale of ; 
0 tronics operation to Thomson (TVD July.» ~ 


ed majorit ownership of patents, whi 
J Df pa’ 7 which Were got” nist 


Release of first monthly 88 sal 
last month covering com isons of 1989 ag son da pid E retain 
(TVD Feb 19 p14). Only gollar sales figures are released, 2” to "progressively... shift to Thomson," but details never 
only in broad categories. gpelled out. Were Ose i 
As was case with year-end comparisons, EIA monthly GE's annual report doesn't shed much light, except ¢ gen 
fi had no accompanying text to explain what numbers indicate that there's been no such shift. "GE will contin, gulit 
aos i i i had to be aftermarket i alty i Ontinue 
Sem fgg sngraninent 1 tm S80, rele ime lorecoreaummetromenteas | gies 
au ; ell U. y2IO, ’ ? ‘ related to c po i 
= bol ee phere assessment be oD . pga basting ae ap ge og aa ——— agreements 4 sofegse 
recen . conse orecas . 0 y . 
Consumer Electronics Show, for examin showed that wheh? was 283 million, GE said that was mostly tom alee ) sel 
Sea ie et a a ey eee see 
—<—— figures were reduce again to show roe er GE presumably still owns 19.9% in former GE/RCA | Nit 
aan ae oe was for 4.4% increase in aftermark® Consumer Electronics, which it retained for undisclosed GE 
‘ period "to assure a smooth transition." Balance sheet lists se io 
' under "associated companies" assets only of those in which enf ont f 
While broadest category, components and systems, had GE holds 20% or more. Under “intangible assets,” GE lists pore j08 
ros eke 74 in year-end comparisons, classification got $1.587 billion in "goodwill," $531 million in "other." Report dec ott 
eae be ag rocky br with slight dip in Jan. Most said: "The largest GE goodwill and other intangibles were prot no 
ats eee —_ was in portable audio, which from the RCA acquisition, for which goodwill is being ol 
ms > radios offered no proportional product amortized on a straight-line basis over 40 years.” Nin 
bosstahewel, Portables grew. 7.4% to $131,937,000 in Jan. makes ‘ 
990 from $122,801,000 in same ye ier month. a mene ap boa aah GE said its RCA ae 
FACTORY SALES OF AUDIO EQUIPMENT be ri Tene models covering each major product ir w 
ategory with "contemporary" styli "featuring a hi _ 
(add 000) electronic look." cae sya At 
Category Jan. 1990 Jan. 1989 % Chg. was vie 
: WELLS-GARDNER POSTS LOSS: insteae 
Portable audio*...... $131,937 $122,801 +7 4 OSS: Wells-Gardner (W-G) 
° ’ 4 said t hay j ; . . 
Hemi ea Hire? 248,157 248,241 -0.03— in year pam e 31 “on 5% low ee tarde 
rket Autosound _ 73,498 73,982 -0.7 At hei eeesanes-compacd wi ais 
ES Re: $453,592 or 8 pl ee (see financial table). In 4th quarter rer 
* Including home radi of switching a odipee eagle Copemtionce marketing . oe 
ng radios. power supplies and touch-screen panel lines. pom 
——— Company attributed sal 3 
es drop to reduced de 
Videogame software a color and data di : : d demand for 
torment rt, Gea res ~~ 
Cal., to pay as much as $6.4 million to » Northern = 12% to $7-7/mulli i ee 
" . m 88 70. Magnavox in 1986 i ; on. Despite poor results, “woul 
videogam -infringe ; said W- 4 Pres. Frank Myers 
damages ay eka will nad to Maes which gas oelatlondhtie wit ae and will "continue to establish co 
quarter ended March ‘ . ¢ loss in 4th marta ernative materials sources i 
company said farch SI, vs. $25,000 profit yeas eattice aintain our competitive pricing." _M ~~ emma vide 
y said. Dispute dates to Oct. 198 , contract with Majestie ( yers said TV assembly 
sania Et Aukecloian Pill . 1982, when Magnavox depend ajestic (TVD Feb 5 p10) reduces ' ome 
dices guabarviiakad ae (NAP) sued Activision, claiming bead ie on gambling industry and absorbs ge td s soft 
Assoc. and licensed exclusi c game patents owned by Sanders marian Wig 8 "It also provides stabili Judi 
pl2). NAP has won m — to NAP (TVD Oct 11/82 the 1 mene reviews and plans our product a . exe] 
videoguinds aes mee patent-infringemeént suits over e 1990s. is . line portfolio for a 
Commtron posted 2: be. Tea 
Bull and Zeni uarter posted 23% gain in net income i des 
estimates of Gost of Zeaifit aerate enka taal Dnl), Con ee eee eames aoles Ice financial con 
Groupe Bull. Bull owes it computer products sale to as lower sal er electronics sales fell 10% to i gar 
inst week! Flat pride Of \ahag million more, Zenith said by jump in es of entertainment products were naa —- vid 
Ball demanding $49 million ce. 28 sale is in dispute, Groupe Comntn on aid ae Ps 
st-closing adjust enith in milli 2 software sales dri 
$496.4 million ‘i pr rapt as te pl2). Zenith received on despite 20% gain in unit volume pped 4.5% to $83.8 x 
post-closing adjustment. If parte t contract ealls for : ‘ 
auton igio ba teleiech.bd atierat eg’ t agree in 30 days “Revol ——s 
itrating accounting fi , evolutionary new 
ing firm. and design" is sched concept in camcorder 
A 3 : under Fj h luled for introducti technology gq 
NBC filed suit against Son cs isher brand in "fi on to U.S. market 
Pictures seeking $250-$500 aed and subsidiary Columbia week. No details were avs weeks," Sanyo Fisher said last x 
idegte thaidvainhsabiolagshs ECA/Colustte damages, available at press time. * 
Home Video, joint venture of taal Colnmbie Pictures A Laserdisc production P 
will be found in Broadcast/C BC owns 50%. Details  omertrise Co. DAD has started at Sony oa 
able section. expected to hav C). By year-end, T 's ‘- 
e annual ¢ ere Haute plant is } 


including mastering 


owmo™ 


vi 
¢ é ss companies said action vacates prelimin 


‘ 
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NDO COURT RULING: U.S. A 
NI 4 as N intendo may sue retailers 2. ls Court 
videogame cartridges made by Atari Game 
deogame system. Atari Games also may sue re 
Nintendo products that infringe Atari Gam 


vo 


tailers that 
es’ patents, 
's, Dist. Court, San Francisco, that barred ie by 


tailers pending settlement of Atari Games 
patent infringement lawsuits (TVD March 13 mo en endo 


Ruling is latest development in dis : 

: epation software developer nas amc, began in 
Tengen subsidiary filed suit in San Francisco oe nd its 
Nintendo with monopolizing U.S. market for videogam 
cartridges for Nintendo Entertainment System (TVD De 
19/88 p15). Nintendo later filed countersuit chargin ree 
Games with patent infringement. 8 


Nintendo said U.S, Appeals Court decisi 
Atari Games didn't produce evidence proving haan 
enforcing its videogame patents in bad faith or expanding its 
patent rights beyond their proper scope. Nintendo said 
decision gives it "full range of legal options it may use to 
protect Nintendo's patents," although as of last week there 
were no definite plans to file suits against any retailers 
Nintendo Senior Vp Howard Lincoln said: "The decision 
makes clear that disappointed competitors in the 
marketplace cannot use the courts to misappropriate the 
rights of others, or to substitute baseless allegations for 
their unwillingness to compete fairly in the marketplace." 


Atari Games disputed Nintendo claim that court ruling 
was victory for Nintendo, saying it didn't reverse injunction, 
instead "refers the matter back to the District [court] for 
further consideration." Software developer said it has 
avoided bringing "innocent and disinterested" retailers into 
dispute, but "because of Nintendo's contempt for fair 
competition and its fanatical pursuit of monopoly, Atari 
Games may now be forced to take additional action to 


enforce its legal rights." 
* * cd * * 


Video Software Dealers Assn. (VSDA) is mounting 
fight against proposed videogame rental restrictions that 
"would stop our Nintendo rental business." Trade group sent 
members "urgent legislative alert" warning : 
Nintendo-endorsed proposal that would ban rentals during 
videogame's first year on market soon may be offered as 
amendment to Senate bill that would prohibit computer 
software rentals (S-198). Although bill has passed Senate 
Judiciary Committee with VSDA-supported qmcenimiers 
excluding videogames, VSDA spokesman told us anot ie 
amendment or rider could be attached before propos VSDA 
reaches full Senate, probably in next several weeks. 
described Nintendo "compromise" as "not really Ms SE 
compromise" because "great bulk of rentals are eet iS 
game's first year." Assn. emphasized consumers riche PY 
videogame cartridges and rent them so they peal eu will 
which titles to buy. Video dealers who rent Nin * 
lose 10-15% of their business if those rentals are 


VSDA said. 
—_— 

Deadline for inclusion in Summer Consumer | |) 
Electronics Show "Innovations" product Cee a atl 
EIA Consumer Electronics Group (CE fs "ndged to be the 
featuring hardware and software pegs drew 20,000 
Most innovative and well designed rs bs limi 
attendees last ager ¢ gel ‘CES June 2-5 in Chicago. 

icipation to exhibito: ‘ P oe 
Detaile Susie Wade, CES spe cial projects mer 
202-457-8700. 


't allowed, 
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Contributed to only in other categories 


RIAA played u 


topped 800 milli irst ti 
5.1% in 19 ae first time. Overall sales climbed 


growth." Darker side of equati 
lagged slightly behind ane, ton was that dollar growth 
$6.46 billion from $6.25 billion, » Pising 3.35% in 1989 to 


Unit sales of cassette singles (which RIAA began 
tracking only in 1987) soared 239.1% to 76.2 sill from 
22.5 million in 1988. Dollar growth kept pace, rising 239.7 
to $194.6 million from $57.3 million. Full-length cassettes 
maintained formidable share (55.7%) of total industry 
ri beg but category suffered slight declines in units and 

ollars. 


As for CDs, units and dollars continued to increase at 
double-digit clip, units climbing 38.4% to 207.2 million from 
149.7 million and dollars 23.8% to $2.59 billion from $2.09 
billion. Where power of CD really was felt was in decline of 
LPs and disc singles, which moved closer to dinosaur status 
in aoe Analog formats suffered steepest declines of digital 
audio era. 


Here's breakdown of RIAA's year-end numbers, 
including comparisons with sales in 1988 (units and dollars in 
millions): 


1989 % Change 

Units Value Units Value Units Value 
Disc Singles.... 36.6 $116.4 65.6 $180.4 -44.2 -35.5 
LPs/EPS.....-++ 34.6 220.3 72.4 532.3 -52.2 -58.6 
Compact Discs... 207.2 2,587.7 149.7 2,089.9 +38.4 +23.8 
CD Singles,..... 0.1% -0.7* 1.6 9.8 -106.0 -108.9 
Cassettes....... 446.2 3,345.8 450.1 3,385.1 -—1.0 <-1.2 
Cassette Singles 76.2 _ 194.6 22.5 57.3 +239.1 +239.7 
TOTALS...... 7 6,464.1 761.9 6,254.8 45.1 43.4 
* Returns outpaced shipments. 


—— 


Mergers & Acquisitions: North American Philips 
said it reached agreement in principle with Control Data 
Corp. to buy its 49% interest in Laser Magnetic Storage, 


companies' Colorado Springs mass storage joint venture. 
Terms weren't disclosed... Acclaim Entertainment agreed 


to acquire all outstanding shares of LJN Toys from MCA for 
undisclosed amount in cash and common stock. LJN is 
software licensee for Nintendo Entertainment System... 
Compusonics Video and Qualex agreed to form joint 
venture to "refine, develop, operate and market" digital 
audio/video multiple listing system for commercial and 
residential real estate. Compusonics in past has pushed 
floppy dise-based audio and video systems for consumer 


market. 


New Mitsubishi VCR decks introduced in Japan are 
claimed to be capable of cutting out TV commercials 
automatically while recording. Super VHS model is $975 in 
Japan, hi-fi model is $625, monaural $435. Export plans 
weren't disclosed. 
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Consumer Electronics Personals 


Charles Daigneault retire: 
ars with company, ) 
Motorola and 22 years at Westingho 
sales and marketing posts... 
peewee aa pestart T _ Thomas 
American Tc, joins Sony's Vi reneing & Satellite 
Volk, ex-NEC, joins Sony's Video eae ae rk Season 


Div. as systems integration Mes 
Pianta disizict ales mgr., Thomson Consumer Electron 


d outstanding 
istri & Special Products (DS&P), named 
att 1989 at DS&P national sales meeting. 


resigns as exec. VP, **: 


. . to 

Altec Lansing: Laurie Dennis relocates 
Pag distribution hg, becoming western regional 
sales mgr.; Ann Meyers promoted to account mgr.» orig 
responsible for sales and mktg. in Midwest and East; TI 
Moffat named sales coordinator; all 3 will report to 
National Sales Mgr. Paul Tamberelli... Deborah tong 
ex-Video Magazine publisher, joins HWH Enterprises, N.Y. 
PR firm, as exec. vp... Michael Riggs named editor of 
Stereo Review's Sound & Image, quarterly consumer 
magazine scheduled for June debut; reporting to Riggs Is 
Stereo Review Senior Editor Rebecca Day, while Riggs 
will report to Louise Boundas, editorial dir. of Sound & 


Image. 


Changes at MGM/UA Home Video: Randall Chambers 
advanced to national sales dir.; Craig Van Gorp promoted 
to national accounts dir.; George Feltenstein, 
ex-Criterion, returns to company as laserdisc sales and 
mktg. dir., new post; Kim Wertz promoted to ad dir... 
Promotions at Paramount Home Video: Meagan Burrows, 
eastern sales dir., to exec. dir.-distribution sales; Jeri 
Elster, national sales dir., to exec. dir.-national accounts; 
Susan Hatfield, western regional sales dir., to exec. 
dir.-retail sales; Felice Fleisher, distributor mktg. dir., to 
exec. dir.-Canadian sales; Jeff Radoycis, southeastern 
regional mgr., to eastern sales dir.; Kristen Chytraus, 
southwestern regional mgr., to midwest sales dir.; Bonnie 
Fisher, western regional sales mgr., to western sales dir. 


JVC OPENS THAI TV PLANT: JVC has formally opened 
its 4th overseas TV plant -—- wholly owned facility in 
Thailand that will produce color sets for export (TVD Oct 30 
a aan which actually began output in Jan., is 

ucing sets at rate of 50,000 monthly f. 
U.S., Asia, Mideast. Eee 


Plant will begin to produce 13" sets in Ma 
y- It empl 
se to be increased eventually to 500. Other JVC ofcreael 
Pp ita oat OL» ee Last fall, company said it 
mi ide i 
a tune Tg color TY sets worldwide in 1990, 


Hitachi will begin producing and assembli 
mechanisms at its Malaysian VCR plant in pon Sh e oe 
eee veer nas bom f to make "tens of thon 

- Hl n importi 

Japan for final assembly of VCRs in Malays ne eo 
to do so until new capacity is added. Another Hit pei 
company in Malaysia, Hitachi Consumer Products (Malavs; 
is making 150,000 color TVs and 250 000 printed ej avaysia), 
VCRs annually. ec circuits for 


Matsushita is planning TV R&D ce 
development of TVs for markets in So 
parts made in Malaysia. Center, cost 
employ 35, expanding to 60 in 1992. 


nter in Malaysia f 
utheast Asia ase i 
ing $2.6 million, will 


Financial Reports of TV-Electronics Companie, 


t reports as obtained during past week. Dash indicates infor a 
Amounts expressed in dollars. Parentheses denote joss 


Revenues 


These are lates' 
available at press time. 


Company & Peri 


od 
Atari 31 
31 


423 ,606 ,000 4,017 
fe to Dec. , ’ 900 
ec emmalet e 452;201,000 | (84,818 009 
2 . to Dec. 31 ’ ’ : -000 
eer: to Dec. 31 152,564,000 (96,963,000) 


Cablevision Systems 


1989-year to Dec. 3] 492 ,688 ,000 


(153,622,000) 


agar to. Dees ot 493,462,000 | (159,359‘099, 
egajer. toies.s 3) 132, 157,000 (60,737,000) 
1988-qtr. to Dec. 31 130,395,000 (41,881,000) 


ommt ron 

* . to Feb. 28 290,225,000 4,942,000 
1359-6 Bb to Feb. 28 292,912,000 4,523,000 
1990-qtr. to Feb. 28 116,730,000 1,854,000 
1989-qtr. to Feb. 28 123,939,000 1,510,000 


lome Shopping Network 
1990-6 mo. to Feb. 28 


517,163,000 


33,053,000 


1989-6 mo. to Feb. 28 408,174,000 
1990-qtr. to Feb. 28 261,936,000 
1989-qtr. to Feb. 28 207,570,000 


ational Semiconductor 
1990-39 wk. to Feb. 25 


1,218,700 ,000 


1989-39 wk. to Feb. 26 1,228,800 ,000 
1990-13 wk. to Feb. 25 404,300,000 
1989-13 wk. to Feb. 26 379,300 ,000 


QVC Network 


1990-year to Jan. 31 453,325,000 
1989-year to Jan. 31 193,150,000 
1990-qtr. to Jan. 31 283,069,000 


1989-qtr. to Jan. 31 67,544,000 


elemundo Group 


1989-year to Dec. 31 116,359,000 
1988-year to Dec. 31 102,086,000 
1989-qtr. to Dec. 31 37,098,000 
1988-qtr. to Dec. 31 32,025,000 


lel 1s—Gardner 


1989-year to Dec. 31 33,175,000 
1988-year to Dec. 31 34,816,000 
1989-qtr. to Dec. 31 8,576,000 
1988-qtr. to Dec. 31 9,705,000 


Notes: °After special charge. 


; "Icludes special credit. 
includes special credit. ta 


“Restated. 
i 


__.,_, Semiconductor Industry Assn. (SIA) and EIAJ released 
joint report applauding efforts of Japanese consumer 
electronics industry to purchase more chips from U.S. 
producers. SIA has complained often about U.S. companies 
: mited access to chip market there and in Feb. asked U-S. 
rade representative to investigate Japanese trade violations 

of 1986 semiconductor agreement. Report, while stating 
Anes Japanese have made effort to buy more U.S.-made 

PS, Said: "The Japanese consumer electronics industry 


and the U.S. Semiconductor firms continue to have differi" 


Hot seller j 
player that will plage NE market: Pioneer's videodise 


where other dise annie ales gee ae 
Feb 5 p14), Pioneer-only 


2 d dis | 
dise and was t peweg oo its of ONG See 
week, 33 names wero on walling = | = 


Restated: 
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Consumer Electronics 
emer Electronics 


Broadcast - Cable 


DARD: Commissi j 

FCC PICKS STAN MISSIONS Says sim i 

be HDTV standard as augmentation uses oan Baer ade 9 
EDTV decision to follow HDTV, if at all. No Aswan — 
Committee decision on test funding. (P, 1) ‘ 


ANALOG/DIGITAL AUDIO cassette compatible with 
standard Compact Cassette being demonstrated to record 
industry by Philips under deep secrecy. (P. 9) 


FINSYN HACKLES UP: Despite FC 
networks at odds. Valenti doesn't w 
show. Fox offers compromise. Dill 


U.S. COLOR TV PRODUCTION in 1989 set all-time high of 
12.7 million sets. Domestic output up 6.7%, imports 26.7%, 
total color at record 23.1 million. (P. 10) 


C role, studios and 
ant 'war,' blasts N BC 
€r pessimistic. (P. 3) 


INNOVATIVE CAMCORDER in new horizontal style to be 
sold here by Fisher. 8mm model is first to employ ‘fuzzy 
logic' in autofocus and auto iris functions. (P. 11) 


SATSYNDEX SOLUTION urged on FCC by broadcasters who 
cite emerging technology. Firmware could be implemented 
quickly, easily and cheaply,’ using GI technology, industry 


says. (P. 4) HDTV FUNDING BILL, providing $350 million for new 


IF-CARRY/MUST-PAY MOVES: Broadcasters agree on plan 
to be presented to Hill for introduction by Inouye. FCC 
would set fees. Producers, networks, stations to split 
proceeds. (P. 5) 


NAB SPOTLIGHTS POLITICS: President Bush to make major 
foreign policy speech. All FCC members, heads of NTIA, 
State Dept. bureau to speak. HDTV exhibits bigger, 50,000 
expected. (P. 6) 


SYNDEX ACCORD URGED, but hard feelings between 


technology joint ventures, approved by House Science 
Committee, 49-0, despite Administration opposition. (P. 12) 


20% OF COLOR SETS sold in U.S. last year came from 
Mexico, which dominated imports as source for more than 
40%, Commerce Dept. import statistics show. (P. 13) 


SLOW-SPEED TAPE debate dominates ITA. Hardware 
makers see degradation of audio and video not worth the 
saving. Some see it okay for special situations. (P. 14) 


PANASONIC CUSTOMERS get double refunds in N.Y. 


broadcasters and cable operators clearly are evident at 
Senate hearing. (P. 7) 


price-fixing case, average is $54. Some states give triple 


— refunds as few consumers respond. (P. 14) 


—_—— 


COLOR TUBE GLASS and projection lens systems gained at 


SKY CABLE CRITICIZED: Comsat engineer says 
S : : Corning in 1989. (P. 15) 


sed 108-channels is 'really pushing it.' (P. 7) 
HDTV AUGMENTATION SYSTEMS REJECTED: FCC rejected one of 2 main technologies for HDTV 


: : : id 
+ ac! issi / i mentation system would require too much spectrum. Chmn. Sikes also to 

on FCC's A dvaneed TY Advisory Gomi te March 21 that Commission won't select enhanced-definition TV 

‘ions (EDTV) standard "if at all.” until it sets HDTV standard. Committee, meanwhile, delayed decision on 

g troublesome issue of who will pay additional test costs. 


eliminates some of main contestants for U.S. HDTV system, 


Rejecting augmentation apparent! N.Y. Institute of Technology, Sarnoff Research 


y 

ring including Philine 9— tem, one NHK MUSE system, : ; S 
me | bee eee system. Several of proponents themselves, including Philips and NHK, already 
in 


i tation (TVD Dee 18 p8). Sarnoff Center 
i i t systems instead of augmen ‘Vi of 
ape soled in favor of simulcast as part of new joint venture with Philips and Thomson 


(TVD Jan 29 p3). . : 
; ‘nition Si isting NTSC signals. Critics have 
. h-definition Sl al on top of exis 
_ Augmentation systems overla o ewe artifacts of NTSC and requires permanent continuation of 
y claimed that augmentation never ©9 le to make original and augmentation channels work 


; ever be ab 
a NTSC signal, ae ad ae anaes ate based on completely new method that theoretically ean be 
ogether. Simulcast systems, ; 


———o. Reproduction in any form, without written permission, is a violation of Federal statute (17 USC 107 et seq.). 
Copyright © 1990 by Warren Publishing, Inc. = 
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SLOW-SPEED TAPE DESATE oat eat at 
slow-speed prerecorde tape for : , fers 
Seek's ITA seminar i , while supp 
maintained wary stance, | 
EP could create dissatis 
hro is catching on. Ser. 
ated Be slow-speed duplication vs- consumer 
perception. 


LP and 


i y facturers, Thomson ; 
Representing hardware manufact anges 
C saseanle Electronics Video Engineering Mer. Al oer 
! i iewpoint, the ee io 

mode 


significantly outweighs” any 2 
increasingly are inte diag aie 
by declining sales of 2- " Two- ea : 
See of sian in 1989, down from 63% in 1987, he said, 


predicting share would drop to 47% by 1992. 


3% share in 1989 from 9% in 
1992, Schick said. He estimated 
9-hour movie in EP is likely 

liy doubt that consumers or 
movie producers will accept the degradation in picture 
quality if the retail price reduction is only 10% or lower. 

SP is where quality and business meet, Panasonic Industrial 
National Mktg. Development Mgr. George Currie agreed. if 
the quality's low, consumers would rather tape titles on their 


VCR," he said. 


VHS Hi-Fi climbed to 1 
1987 and should hit 24% by 
“cost reduction at retail on a 
very small,” adding: “I persona 


Schick quantified differences between EP and SP: Noise 
is 2.5-34B worse on average in EP for both luma and chroma 
_.. 9dB is "visible with close observation and 3dB is obvious 
to anyone at a glance.” In addition, poor response in picture 
transitions result in busy or noisy playback picture, with 
saturated colors appearing streaky. In EP mode, audio 
frequency response is half that of SP, or similar to that of 
AM radio, Schick said. Response at 6dB is 100-5,000 Hz, 
total harmonic distortion 5%, wow and flutter 0.4%, with 
“some musical passages’ being offensive to one's ear.” 


Schick said VHS system specs don't guarantee 
interchangeability of tapes in any mode other than SP. 
However, he conceded interchangeability or tracking don't 
create problem in “well-controlled EP duplication." 


"The EP format works and is highly acceptable for any 
area of price-sensitive duplication -- screeners, premiums 
4 a sellthrough,” said High Speed Video Pres. Joe 
hg verath, whose company has produced nearly 15 million 
. cassettes in last year. Price savings for suppliers 
ane in EP mode are 35-50%, he said. In duplication 
eee e fast food restaurant promotion -- most likely 
ae $ $5.99 Vestron tape offer -- restaurant got back 
: oe tapes sold to consumers, Wischerath said. Of 
See oo 45% were found to have no problems, 30% 

ie aged, 25% had duplication defects. 


"EP will have a definite niche i 
E e in the expandin 
Rank Video Services Exec. Vp David Cuyler said. "In3, ee 


years, ITA panelists will find it j : 
ever a debate” over 6-ho ae . interesting that there was 


LP was strong favorite of G i 
ee oodtimes Home Vi 

‘does Follett, whose company has tested all 3 si sat 
ofa oes Seer value and quality for our customer," he = 
Baits te - are the best for the sellthrough cy 
au y ny uct can be offered in LP for less than $10 The 
aie me ae — doesn't want to spend for a higher ee 
i. — apa midrange VCR owners who don't ie 

‘ need gh end." Goodtimes consumer survey found 
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R y W 
watched SP and LP saw no g0 ” gjore, 
47% of conse" pint did see difference, only 32% choge wee ae 
difference, V6 “ag tO 
SP. ‘ ene p on 
2 gf m 
‘or studio representatives on panel expressed no plang §) 1} e934 on 
for $9 EP releases, with possible exception of premiums, WP Cc op 08 “ , 
pros i . 1988 
BLE REFUNDS: "The check is in the J cally 
eee Ne and Technies customers seeking refunds Maton od mu 
onded settlement of price-fixing charges by N.Y. state (Typ “pe a imp 
Ta 93/89 pLL.- Final resolution of settlement brought good “ ge Kaeo 2 
news to rebate seekers and to Panasonic: ise gstome An 
For rebate seekers, good news was that many of them $5000 ain c 
received -- or will -~ double or triple their promised reales 7 noe 
rebates. For Panasonic, cheer was 1n fact that far fewer 5 19 —” for 
consumers applied for refunds than purchased products post O by Corn 
involved, indicating company Won t be required to put up any owned 
more than the $8.5 million it already has deposited in corning F 
settlement fund. -seogiass to | 
we ‘ Vi : r 
N.Y. Attorney Gen. Robert Abrams announced last week thomson 7 
that 4,330 buyers had responded to ads and claimed refunds company Os 
on 16 products for which his office said they were and earn a 
overcharged in 1988 -- 6 VCR models, 3 camcorders, 2_ strike at @ of 
phones, one answering machine, 4 audio products. Promised ngisruption 
refunds were $17-$45, and Asst. Attorney Gen. Beth Farmer — 
told us average respondent was entitled to $27. However, Subsidiar 
presumably because those responding by Nov. 2 deadline and earnings | 
were fewer than were entitled to refund, each will receive 2 1989 and 198% 
checks for identical amounts, getting double amount h in the 
specified, raising average to $54. in 1987." US 
record last y' 
All states except Hawaii (which had different Panasonic 12.1% from | 
distribution arrangement) have agreed to offer refunds, and 
it's understood some states are returning 3 times amount Commu 
originally specified to participating consumers. developing b 
applications. 
_ Under terms of settlement, Panasonic agreed to place and LCD gla 
minimum of $8.5 million into settlement funds to cover began last y 
refunds and expenses, individual states making refunds from businesses p 
money. Panasonic had agreed to put up extra funds as 
needed -- but apparently they won't be needed. Total of For 196 
ate pp nationwide bought products, and if improvemet 
mnillion , Panasonic would have been out $16 businesses. 
. a to be affee: 
Actually, 4,330 respondents in N.Y. represented 0 
porte 83,000 consumers Attorney Gen. office said ber 
pms pica in state. Even with double payments, Million in | 
, presumably sizeable chunk of money left and 0.4% 


in N.Y. state fund. Terms dictate none it i 
Z of deposit is to be 
returned to Panasonie -- states can use Seti boost 


refunds or put them in re i . 
entémnaeertt volving fund for antitrust 


; Panasonic settlement resul 

ages possible cine stinger cnasiiomer electrons 
inde ry isa Ss understood to have included Hitachi, RCA, 
Soi : ba and Zenith as well as Panasonic. Last 

pa oe oshiba and Zenith were notified they had bee? 
ofc intloatet investgnttet aa el a a 
identify companies pete pepe eg 


———_i_—_- 


Videog boo P 
rise Mae 2 © boom will help Nintendo of Japan to 10% 
company oreiceia i rer si year ending March 31, 
6 . 0 ‘ q . * . 
record earnings of $645 i iltion. S. giant in industry 


G AT CORNING: Video glass and 
- with fiber optics, sparked strong ten in 


oysters earnings of Corning's Communications ge 
sles ing -9 annual report. Pretax income rose Sian 


ms % million on 38.5% increase in net sales to $503.4 million 


ing now Owns 60.6% of Corning-Asahi Vj 
F_coming AP), which took over company’s video 
Pee in 1988. Sales of this business were up To 
ber antially in 1989 due to increased manufacturing 
acity and market growth," annual report said. Increased 
COP ne and improved performance resulted in earnings 


? ment, gains 


a_i 


izing 6% é : 008 
93g nonoperating gain was $18.4 million ($6.1 milli 
oe tax) on formation of CAVP, which originally eis 67% 


gwned bY Corning. 


4 oi, 
Corning reduced ownership in European subsidi 
| viaeoglass to 19.9%, establishing new joint vanbane;with 
| Thomson in France. Samsung-Corning, Korean video glass 
company in which Corning owns 50%, had decreased sales 
earnings last year as result of "negative impact of a 
strike at a major customer" (presumably Samsung) and 
- “gisruption of shipments to China." 


Subsidiary U.S. Precision Lens "reported strong sales 
> and earnings growth in lens systems for projection TV in 
| 1989 and 1988," report said, resulting from "continued 

wth in the projection TV market, after a slight reduction 
in 1987." USPL maintains that projection TV sales set 
record last year, although EIA figures show them down 
3 12.1% from 1988 (TVD Feb 19 p12). 


. Communications segment also includes "several 

: developing businesses such as memory dises for computer 
applications, components to bring optical fiber to the home 
and LCD glass," report said. LCD manufacturing operations 
began last year at new facility in Japan. Those developing 
businesses produced losses in 1989 and 1988. 


For 1990, report forecast continuing sales and earnings 
improvement from CAVP and reduced losses from developing 
businesses. "Samsung-Corning's performance will continue 
to be affected as its markets slowly stabilize." 

—_—_——— 


nies industry totaled 2.58 — 
from 2.6 million year earlier 
989, American 


| __ Employment in U.S. electro 
million in Dec. 1989, down 0.8% 
and 0.4% below 2.59 million of Sept.—Nov. 1 
Blectronics Assn, (AEA) said. Only software and 1.) 
ay showed inerease over Dec. mee 4 

,300. Employment in other categories: rs 
420,600 flown 07%), semiconductors 256,800 (down 3.5 %o), 
other components 356,400 (down 4,7%), communica aig 
equipment. 522,900 (down 5.5%), other (instruments, } 
consumer, ete.) 650,000 (down 0.2%). 


Toshiba has developed integrated seria MO Mbytes: 
card with "world's largest memory ede act access 
Product has 10 units of 4-Mb dynamic sshiba said. 
Memory (DRAM) chips on each side, “aie closed. 
Availability and export plans werent e* 

Major HDTV decision by FCC 18S) Niy systems as 
augmentation approach and ed out ED rv st dard by 2nd 
interim step. FCC hopes to deans a 
Guarter of 1993, Details are in Bes 
ie. 
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furnitur 
e and accessories, , 


Cc * 
ommerce Dept. has included Summer CES in its 


Forei 

Slt 4 payer Program, CES Vp Dennis Corcoran said last 

ia a on in N.Y, promoting event at its outposts 

space, but sists tooosie en ied 

will Wesson , videocassette software prod 
missing again, although adult video will a ae 


Keynote speakers, as previous] i 

. : , y announced 

se Akio Morita and EIA/CEG Industry Vp ey Caged 

Pe ae overview; Thomson Consumer Electronics 

poe . Pierre Garcin, video; Polk Audio Chmn. Matthew 
olk, audio. Other sessions and workshops will focus on 

cn electronics in global economy, Americans with 
isabilities, Europe 1992, retail management, digital video 

marketing home automation, marketing extended warranties 

home office, legislation, consumer video buying patterns ; 

Multiport standard, home theater and custom installation. 


Picture is cloudy for Winter Consumer Electronics Show 
next Jan. as result of plans to remodel Las Vegas Convention 
Center. Central rotunda area is scheduled to be torn down. 
That's area that includes Gold Room (GE and RCA, Jensen, 
etc.), press room, retail resource and home automation 
exhibits plus Rotunda exhibits. Corcoran said as result of 
changes, plans for winter show are running late. Space 
presumably is no problem —- Sands Hotel is building 
500,000-sq.-ft. exposition center that will be ready. CES 
could use about 360,000 sq. ft. of that, Corcoran said. 
"Obviously, something is going to have to move.” 

— 


EIA Spring Conference, which starts today (Mon.) in 
Washington, ends Wed. with briefing of board by Carla Hills, 
U.S. Trade Representative. As reported earlier, 
govt.-industry dinner will feature House Speaker Foley 
(D-Wash.). Other speakers at conference: Sen. Hollings 
(D-S.C.), chmn. of Commerce Committee; Rep. Markey 
(D-Mass.), chmn. of Telecom Subcommittee; Reps. Bliley 
(R-Va.) and Bryant (D-Tex.), Commerce Committee; Senate 
Minority Leader Dole (R-Kan.); Rep. MeCurdy (D-Okla.), 
Armed Services Committee; Sen. Dixon (D-IIL.), Armed 
Services Committee. Seminar on doing business in Eastern 
Europe and USSR will feature Commerce Undersecy. Dennis 
Kloske and Export-Import Bank First Vp-Vice Chmn. Eugene 


Lawson. 


shipments of TurboGrafx 
videogame to total 700,000 through March 31, end of its 
fiscal year. It began shipping game in Oct. and had sold 
300,000 as 15 pl4). It said then that drop 
in price to $159 from $199 was expected to boost sales of 
16-bit system considerably. NEC plans to increase ad 
spending for TurboGrafx and will back new videogame 
magazine published by Video Games in L.A. to stimulate 
demand. 

Combination TV and radar detector will be sold in 
Japan by trading firm Nippon Data Kiki. Product i 
Sharp-made 3" LCD set with radar detector, clips onto 
vear-view mirror, will have $900 price in Japan. Nippon 
Data Kiki, which sells Sharp office equipment, expects 5,000 
monthly sales. Product is aimed at market 
niche" in Japan, Japan Economies Journal said. No export 


plans were anno 
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Consumer Electronics Personals 


oneer senior vp, sales, most 
or GEF a mare 
i i d sales... 
t of Sansui exec. VP, marketing an 
Albert Wells Jr., April as Wells-Gardner 


chmn.; son of a founder, 

ago... Robert Pierce resigns as 
vp-marketing, plans unannounce: 
from Sony Consumer Audio Acce: 
national video software sales mgr., respo 


i ttes; he replaces William 
prerecorded 8mm videocasse panel AEE 


Fisher, who resigned to become Pioneer tions 
product mgr. for industrial laserdise players and replication 
services... Brian Hoffman, ex-BASF, joins Panasonic as 


mktg. mgr., Magnetic Media Div. 


Azuhiko Takano promoted to vice chmn., Canon 
Canada, succeeded as pres. by Fumitaka Yamada, 
ex-senior branch dir., Canon Midwest Regional Hq; Joseph 
Keitel, ex-midwest regional mgr., succeeds Yamada... 


Peter Hoagland appointed pres., KEF Electronics of 
America, retains title of Meridian America pres.; both are 
subsidiaries of U.K.-based AGI Ltd... Guy Eberhart 
promoted to national communications mgr., Sears Mdse. 
Group, succeeding Philo Holland, retiring after 30 years... 
Jett Logan, ex-Nakamichi, joins Infinity as vp-domestic 
sales... Courtney Spencer, ex-WaveFrame Corp., named 
vp, Sony Professional Audio Div., replacing Osamu 
Tamura, who returns to Japan. 


Joan Ziegler promoted from sales vp to sales and 
mktg. vp, Hi Tech Expressions, N.Y. manufacturer of 
Nintendo and computer software; Joanne Stokes, 
ex-ShareData, joins as field sales mgr.; Allan Blum, 
onetime Dancer Fitzgerald Sample, is mktg. services vp; 
Sherri Pfefer, ex-Dorf & Stanton appointed PR mgr., new 
post; Meredith Lefkowitz, ex-mktg. coordinator, named 
mktg. mgr. 


Appointments at RCA/Columbia Home Video: Michael 
Vassen, ex-Ingram Video mktg. dir., joins as south central 
regional sales mgr. based in Nashville; Jana De Zeeuw 
named south central regional sales mgr. based in Houston; 
John Reina selithrough sales dir.; Steve Okin sales 
promotion dir.; Jon Tilkemeier Canadian administrator... 
Joseph Weimeyer resigns as Media Home Entertainment 
mktg. and ad vp... Changes at Artec: Senior Sales Vp Ken 
Miller adds senior mktg. vp title, assuming responsibilities 
held by Matt Brown, now with Buena Vista Home Video; 
Allan Golden, video sales mgr., moves to audio mgr... EMI 
Music Worldwide Pres. James Fifield, one-time CBS/Fox 
Video pres., named to Thorn EMI board. 

—y——_ 


"TV at 50" exhibit at Smithsonian Institution i 

: tion in 
swaeeee has been so successful it has been extended 
a sore "eA ree Thomas Friel, group vp of sponsor EIA 
pier ibaa nics Group. It had been scheduled to close 


Obituary 


Moses (Monty) Shapiro, 79, reti 

Instrument ( 1969-1977), died M heathen oe coulal 
Presbyterian Hospital of complications from surgery. He 
became exec. vp of company on its merger with Automatic 
Mfg. in 1955, advancing to pres. in 1960, vice chmn. in 1968 
Shapiro was industrial relations consultant and arbitrator in. 
1930s and 1940s, served on War Labor Board in World War II 
Survivors include wife, 2 sons, daughter. : 


Financial Reports of TV-Electronics Companies 


ained during past week Dash indicates information ngt 
ts expressed in dollars, Parentheses denote loss 


These are latest reports as obt 
available at press time Amour 


(9,834, 
3,436 ,000 
(3,845 ,000) 
1,770,000 


14,497 ,000 
59,424,000 
8,168,000 
32,514,000 


1989-6 mo. 
1990-qtr. to Jan. 31 
1989-qtr. to Jan. 31 


41,436,000 
39,709,000 
13,290 ,000 
13,958 ,000 


143, 


Dec. 
1988-year to Dec. 31 
1989-qtr. to Dec. 31 
1988-qtr. to Dec. 31 


pelling Entertainment 
1990-6 mo. to Jan. 31 


81,759,000 


1989-6 mo. to Jan. 31 37,913,000 
1990-qtr. to Jan. 31 43,614,000 
1989-qtr. to Jan. 31 25,726,000 


CA Cable TV 
1990-qtr. to Jan. 31 
1989-qtr. to Jan. 


26,965,000 
18,294,000 


Notes: Includes special credit. Adjusted. 
ee 
a MU: 


ICCE SPOTLIGHTS ADVANCED TV: Various forms of 
advanced TV (ATY) -- HDTV, EDTV and IDTV — will 
dominate this year's International Conference on Consumer 
Electronics (ICCE), industry's leading technical meeting, 
June 5-8 at Westin O'Hare Hotel, Chicago. 


Because of large number of papers, program this year 
has been extended to 4 p.m. Fri. June 8 from normal noon 
closing. Keynote speaker will be Zenith Chmn. Jerry 
Pearlman on "HDTV: The American Agenda." [EEE Masaru 
Ibuka Consumer Electronies Award will go to Norman 
Stauffer, Honeywell, "for basic inventions leading to the 
development of the autofocus camera." Outstanding Paper 
Awards for 1989 will be presented to Sarnoff Research 
Center's N. Hurst and Arthur D. Little's Stuart Lipoff. 


Educational sessions June 5 will be devoted to video 
compression, solid state image sensor technology, personal 
communications systems and networks, digital video signal 
processing. Subject of major panel discussion will be "TV 
Delivery in the 1990s," including NCTA's Wendell Bailey, 
a Series Telecasters' Gregory DePriest, Arthur 

poff, Comsat's Dani ells, modera' 
Zenith's Vito Brugliera. aad be vail 


Sessions will feature wide variet 

v ture w 2ty of rs on HDTV 

ang other ATV systems including digital and HD VCRs, and 
nerous ones on projection TV, including LCD projectors, 

picture-in-picture, home bus. Among individual papers: 
Compatible Improved VHS System" by Samsung; videodise 

and CD recorders by Sony and Thomson; ghost reduction and 

cancellation by Matsushita, Toshiba and NEC; $-VHS digital 


sound system by JVC: digita a 
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INDEX OF WEEK'S NEWS VOL. 30, NO. 14 
cast - Cable ‘ 
proad Consumer Electronics 
ONCERNS OUTLINED: Fritts cites ‘un 
naB a e' of pressures 0m broadcasters, Se aca roids FUJI, THOMSON announce major projects: Mich. 
on eve of onvention that cable's regulatory imbalance is Ind i ie fon Ra $.C. videooassest mee ad 
| proble m, (P-L) Show opening highlights. (P. 5) . hq for U.s. homson CE. (P- 1b 
‘ 3.3 MILLION COLOR TUBE overc it by | 
sl p WIDENS: : ; apacity seen PY ate 1992 
must CARRY ae NS Broadcasters and cable move if all expansions g0 through. Domestic tube capacity could 
farther apart, ™ ing compromise on Senate legislation be over 19 million and rising. (P- 12) 
greater hurdle. (p. 3) New carriage bills offered in House 
end Senate (P. 6) JVC PUSHES ‘COMPATIBILITY’ of VHS as it introduces tiny 
é : modular video system at $2,499, combination F/C S-VHS 
, Tel ALTERS SPINOFF PLAN, decides not to sell Turner deck, promising lower priced mono version in fall. (Pe. 12) 
stake. Plan will meet congressional concerns, MSO 
says: (Pp. 6) JAPANESE Tv EXPORTS up 15.6% in Feb., ending 5 months 
of decreases, aS yen continues fall vs- dollar. VCR deck, 
HIGH COURT HEARS FCC on minority ownership policies. camcorder shipments, prices down. 13) 
wyers claim minority preferences represent reverse 
: on seen likely in June on Shurberg, DAT ROY ALTY BATTLE flares anew aS Wilson declines to 
sponsor SCMS bill, seeks new ‘compromise.’ DeConcini 


only immediate supporter. (Pp. 15) 


Metro cases- (P. 7) 
proves 

CONVERSION COSTLY: Sherlock sayS network ; 
ec N ion to HDTV would cost $500 million. ATRC claims SONY STRUCTURES new overall operating groups: 
its ahead of pack. (P. 8) Magnetic Products, Engineering & Manufact _ @. 1d) 

: House members LASERDISC SHORTAGE relief in sight, with Sony now 
all COMMITMENT ome TIONED: onsibility’ producing in j.S. Image Ente ent sees demand for 11.7 
cat on if Lo aoaily ty ABC, BS, NBC- . 8) million this year ys. > million output. (P- 16) 

: i SEARS SPRING CATALOG features prices mostly unchanged 
TV MART! DEBUTS, Cuba immediately eink oe or from fall edition for video products. Penney book has price 
a ant USIA to expre euts on color TV, camcorders. 17) 
casters. + 
: i merg) 
ars sets 'UNPREEEDESTEG con a enone. Satie cr nes 
technology were heavy on. inds of SOME * ees major POL of presentations at various semin 
0 guiatory imbalance with 


over weekend —~ which is WAY AB mar r eathering. He re 
workshops, Pres- Edward Fritts aie in interview Ac te seal a on viability of entire broadcast TV 
rm 


cable, and its potential long-te 
omic -~ means current 


n 
ion level, 
use of 


concern now Ps 


of issues coming together, settee ; gul tion. 
sk and high OS a 
tition than wae that atens station viability, 
t "model" of unregulated s 


ND PENNEY CATALOGs: ¢ 
seARS “3 ring edition of Sears’ home eaeal electronics 
prices od from last fall's book ~~ but unlj e that Ae 
gnchané’ makes no mention of "everyday low dat edition 
q\ pew Pe nney spring-summer catalog has "Evens Oddly, 
q JC. 1 headline over some TVs in apparen bait ay low 
Aid, pric’ strategy that Sears appears to have abandons to pick 
rst op ok does have price reductio oned, 
lion ® penney en TVs and camcorders NS ON some 
-scre’ . 
de 38 Jarée 
Saiq 4 rs' latest catalog shows retailer 
‘Aye sijeo products and wide variety of othed haga brand 
, Casio, Fisher, Hitachi, Magnavox, Panasonic Ro cluding 
price changes from previous catalog are indicate d ee 
¥ 209 
s “ TVs start wi so 
nh Small-sereen TVs s with Casio 2 ) 
Palm iver at $200; 9" Zenith portable cole TY is ate 
Fa from $252); Sears 13" TV/monitor is $330. Midsi 56 (up 
| -sereen sets include Zenith 20" eo} size and 
e large . color TV with MTS 
lon, stereo at $430; Magnavox 25" with MTS, picture in pj 
Pi (PIP), universal remote at $590; RCA 26" console anh 
ting go-coreen disp Ay 7600; Zenith 27" console with saitieatent 
pemote $750; RCA 27" Colortrak $900; Sears 31" with PIP 


$1,499; LXI 31" set with 46-function remote 1.979: 

46" projection model is $1,879; Sears 4g" ee os 
$2,279; Magnavox 46" TV with surround sound $3,400; 
Hitachi 50" projection is $2,400. aaaiiied 


J VCR decks start with Sears basic 14-d 

-day mo 
wp $220; Sears deck with one-year timer ($246). on VCR 
vned with 27-function remote ($266); Fisher one-month, 2-event 
in timer model ($295); Panasonic model with on-screen 
had programming ($317); 4-head Sears model with variable slow 


motion ($295); RCA 4-head with universal remote ($295); 
Sears VCR with Dolby NR ($355, up $7); Panasonic VCR 
with synchronized edit feature ($370); RCA model with 
27-function remote ($379, up $4); 2 stereo VCRs from 
Fisher and RCA are $499. 


it 

ar Camcorders include 8mm and full-size models. Sony 
8mm with 6x power zoom is $995; LXI full-size model 
$995; RCA full-size camcorder with 6x zoom $1,000; 
Panasonic Omnimovie full-size with swivel viewfinder 

) a1. 246; RCA full-size with Pro-Edit system $1,200, down 

8. 
(1 


In videogames, NEC TruboGrafx system is $199, 
optional CD-ROM player $390; Sega Genesis videogame 
system $190, Master System $99; Nintendo Entertainment 
System $100; Atari 7800 $60. Catalog lists dozens of 


videogame software titles. Videonics video editor is $550. 


Penney catalog features some significant TV price 
reductions from fall book. Color TVs start with Penney 
brand 5.5" portable color set at $200; 12" b&w TV $70; as 
color set $170; 13" color set with wireless remote $210; 1 
Penney model $200; 19" with on-screen display $280; 20 
remote $270; 20" stereo TV $380; 25" table model $360 
(down $40); Penney 25" set with programmable geet 
#400), table model with swivel base ($450), v with Ag . 

Storage space $540 (down $60); 26” ste 

(down $50), Scr swivel base $590 (down $70), 1 ae dl 
PIP $670; 27" stereo TV with swivel ($650); NEC may 
TV ($750); Panasonic 45" projection TV with stereo $1, 


1 Combination 20" TV/VCR from Penney i $590; new 19 
f 9 combo $600; 13” TV/VCR $540 (down ik ae 
5 Portable VCP with built-in 5" color moni or P 
Camcorders featured are Ricoh 8mm ae Re oe 
; 200m $850; Minolta 8mm with 4 lux sens! ; 


# 
| 


$100); Cano 
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Sharp full-size van With r 


: Otating grip/viaws; 
2€ with 19 & &ip/viewfinder ¢ 1.000- 
($27 - Decks ine Prien $1,000; Penney full ae . 
0), 2-head with barowee  emmey 2-head with remote 
ngitudinal stereo Soap) gramming ($280) 2-head 
> — > _ ie . 7. “i 
head ap ($440), 4-head pele ae, effects 
: 70). 


.._ With 3-hour audio track and mo igi 

eh oe Condor mystery game soa tee all 
se is Tiger chose mystery because it's "most interactive” 

ype of fiction and is "widely accepted” by various types of 

Consumers, she said. "With audio and pictures, we can 
create real characters." Program has comic book-like 
visuals with soundtrack resembling 1930s radio serials 
Japanese version using famous soap-opera stars. 


Animation was ruled out because of cost and dise space 
requirements, Buddine said. However, next title —— ee 
Things Work instructional program on home appliances -- 
will be animated. That will be followed by 2nd Airwave 
Adventure title, with equal number of fictional and 
nonfictional releases. 


Tiger sees market for interactive programs despite 
difficulties experienced by category on videotape or 
laserdisc, Buddine said. She said tape requires long searches, 
while interactive laserdises released so far have required 
"intelligence from the consumer. We're trying to make 
interactive TV for the mainstream market, whose only 
interactive experience is changing channels." Company is 
avoiding videogames, since affluent adults rather than boys 
under 15 are likely consumers of CD-ROM and other new 
media, she said. All titles are designed with "safe subset" 
allowing them to be adapted to CD-I and other optical 
formats. Tiger has CD-I license from Philips, Buddine said. 


In U.S.,.Tiger is "prepared" to distribute titles itself, 
although it's talking with distributors, Buddine said. As 
former marketing director for Micro D software firm, 
computer channels are "accessible" to Tiger, she said. 
"Consumer electronics channels are more difficult." She 
founded privately held Tiger Media with venture funding in 
1986. While she acknowledged she doesn't expect to post 
profit for several years, Buddine said: "Someone has to start 
the market." 

—_—_ 


Japanese govt. agreed to let Toys R Us and ot her 
retailers negotiate with Japanese merchants as first step 
toward establishing retail outlets there, move that could 
have significant impact on U.S. retailers hoping to break int: 
market. Under agreement by Ministry of International Trad 
& Industry (MITD and local govts. in Japan, discussions may 
begin by mid-April. 
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Sega is following Nintendo into financial services 
business with planned introduction of home banking network 
in Japan using videogame hardware systems as access 


terminals. Sega has signed up at least 5 Japanese banks to 
take part in project that will allow users to check account 
balances, transfer funds or conduct other banking 
transactions through Sega's 16-bit videogame system, called 
Mega Drive in Japan. Sega didn't say whether service will 
be provided outside Japan. Nintendo in Oct. announced it 
was entering financial services business in U.S. through joint 
network offering with Fidelity Investments, Boston-based 
discount brokerage house (TVD Oct 9 p15). Network will use 
N intendo Entertainment System videogame equipped with 
special modem as access terminal. Offering is expected to 
become part of Nintendo's interactive information and 
entertainment network (TVD Aug 21 p11), which is in 
planning stages. ‘ 


U.S. and Mexico agreed to negotiat. 

that would give both countries iaprivéd descas (aia 
other's markets, labor, technology. Mexico was by far 
largest supplier of color TVs to U.S. in 1989 (TVD March 26 
p13) and has increased trade with U.S. steadily in recent 
Mio ee eee area already is free trade zone. U.S 
ree trade pact with largest tradin n ne 
effect Jan. 1, 1989. : seaimae ob sss 


Financial Reports of TV-Electronics Companies 


during past week. Dash indicates information not 
These are latest reports as obtained weoor'n dale Porenihans untae 


available at press time. Amounts expr 


Company & Period 
t 


Comcas 
1989-year to Dec. 31 
1988-year to Dec. 3 


(148 .750 ,000) 


562,284,000 
(47,750,000; 


449 ,906 ,000 


Tektronix 00 (26 ,895,0 

h 3 | 1,045,967,0 ,000) 
1990-40 ne . March 4 | 1,071,347,000 21,031,000 
9b Uk to..Manche 421,781,000 (25,494,000) 
1990-16 wk. 4 434,102,000 6,380,000 


1989-16 wk. to March 


ele-Communi cations 
1989-year to Dec. 31 
1988-year to Dec. 31 


Notes: Adjusted. bAfter special charge. “Adjusted; includes 
special credit. 
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(257,000,000) 


3,026,000 ,000 
56.000 .000 


2,282,000 ,000 


Perry Clay promoted to Sharp Consumer Electronics 
Group vp-gen. mgr., assuming some duties of Charles 
Daigneault, retired (TVD March 19 p16): Ron 
returns to Sharp as gen. mgr. video, after year at Tandy... 
Shinichi Takagi named pres. of new Sony Magnetic 
Products Group America; Kunirake Ando becomes pres. of 
Sony Engineering & Mfg. of America; Sony America chmn. 
Masaaki Morita is chmn. of both new groups (see report, 
this issue)... Rick Del Guidice, national product mer., 
appointed national mktg. mgr., Panasonic and Technics Auto 
Products Div... Michael Johnston, gen. program dir., Delco 
Electronics' Systems Operations, named gen. dir. succeeding 
Robert McMillin, retired. 


John Widlicka, ex—Ricoh, joins Murata Business 
Systems Consumer Electronics Div. as sales vp... Tom 
Doherty named pres., Custom Electronic Design & 
Installation Assn. (CEDIA), ing Thomas Danner, 
resigned; replacing Doherty as vp is Mark Woznicki; Rob 
Gerhardt named treas., succeeding R Earl... 
Tadashi Sekizawa advanced to Fujitsu (Japan) pres., from 
managing dir., succeeding Takuma Yamamoto, named 
chmn... Gary Rogers moves to GE Appliance senior vp, 
from GE Electrical Distribution & Control senior vp, 
succeeding Roger Schipke, resigned... Richard Miller, 
Wang Labs pres. and former top official of RCA and 
Thomson Consumer El ics, adds title of chmn.-CEO, 
succeeding late founder An Wang. 


Gary Rockhold resigns 


to become Polygram Group Distribution (PGD) pres. but will 


remain board member; successor named. A 
PGD, James Caparro shifts from porbstcm steuh ts . 
PGD as senior sales and branch distribution Chris 
Arns promoted to Baker & Taylor Video alee ai Carol 
Fagan advanced to mktg. mgr. Academy .in 
Sheldon Buckler, exec. vp, joins Polaroid Pres.-CEO 
MacAllister Booth in new office of CEO in major 


reorganization; Peter Kliem arch engineering 
head, appointed senior vp, wae ESbek aaa Group; 
William O'Neill, worldwide mktg. head, ee be 
Financtal officer, succeeding Bruce Henry heads nev 
amily Imaging Group (which includes cerswner nan 


aS vp; Carl Yank 
Business Imaging ana mktg., named vp of 
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THREATS; REWARDS AT NAB: Concerns aboatit 
ver in Aten including ne eae 


higher than € 
t echnology- Network CEOs frank about worries. (P. 1) NAB 


notedook- (P. 5) 


ON FREE 
current system. 
maiden appe 
HURDLE TO TELCO-CABLE: Fish says bill would be DOA 
in House Judiciary Committee this year. DBS, must-carry 
other hot topics at NAB. (P. 4) % 


OLIVE BRANCH OF 
Mooney SayS ‘blood feud’ 
Capitol Hill. (P- 4 

HDTV SPECTRUM FEARS raised at NAB. Broadcasters 


worry about channel availability- Cities, LPTV seen 


potential victims. (P- 6) 


SKY CABLE IS STAR at DBS 
worried about NBC commitment to 


TV: Commissioners back preservation of 
Honeymoon continues. Sikes makes 
ce as chmn. (P. 2) 


FERED by NCTA to broadeasters. 


could hurt both industries on 


demonstration. Broadeasters 


affiliates. (P. 6) 


Asks NAB to support TV Marti as 
test proadeasts- ITU questions 


(P. 7) 


BUSH PLEADS CASE: 
Cubans continue to j 

legality of U.S. service- 
TELCOS SEEK ALLIES in proadeast community, but 
ds at NAB 


skepticism aboun 


THREATS, 
future, and 
fear of cable competition, 35 Ww 
and HDTV. Convention, in 
to alleviate fears ~~ CEOs said 
playing field." 


NAB Pres. Edward Fritts said he was ngelighted 

slightly from 50,871 last yea in Las yor, ei ms 
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tucke 
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ZENITH ASKS Commerce to monitor TV imports from 5 
eee Me to determine whether Asian firms evade dumping 
aws. Mexico, Malaysia ‘dumping watch’ completed. (P. 12) 


GHOSTBUSTER SYSTEM impressive in test on 6 Atlanta TV 
stations, could be adopted in year. NAB report cites VCR, 
cameorder impact on proadeasting- (Pp. 13) 


VIDEO PRODUCT IMPORTS UP in Jan., continuing 1989 
rders rise 97 4% share of 


revival. 8mm camco 175.3%, taking 
total. Camcorder, deck, TV shipments gain. (P. 14) 
in 1989, up 3% in units, 


ZENITH COLOR SALES set record 


but consumer electronics operation lost 


annual report says, 

$300,000. OF es up sharply- (P. 15) 

HDTV FUNDS ENDANGERED: Administration reportedly 
Pentagon HDTV appropriation 


wants to channel $20 million 
to other uses, including foreign aid. (- >) 
sales up in Feb. from poor Jan. but 


et. Monochrome TV sales 


" eolor tubes in U.S. from German plant 


PHILIPS OFFERS 3 
$50 ansion. (P- 16) 


as result of million-plus €XP 


APAN'S TV SMOKE 
Jand of quality control. 


and fire incidents 
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SALES: Sales 0 g-month 
MTS, ro pues - eb. were UP from ae, of month's 
built-in MT or 11), but still were only 8% pall of 198 
(TVD March fa 1 with average of nya nth since 
total sales, a in Feb. were lowest 10 ounced | 
Lapel Ve in 1950s. Both figures oe 
early 
week by EIA. 


9% from 1 


owing V1 
‘ that month) showing a 
? vi ver Jan.'s low 
Jen's 352,182, however, 


24.6% of total color sets. 


For 1990's first 2 months, total of oF — had MTS 
stereo, down 7.6% from $10,515 in same aM sores st 
Percentage of sets with MTS dropped in 1990 pe 


95 7% fram 97% in vear 


nochrome TV sales fell to 71,050 units in Feb., 41.8% 
from 122,149 in Feb. 1989. For first 2 months, decline was 
36.4% to 175,763 from 276,570. Total TV sales to dealers 
(direct-view and projection color plus monochrome) for Feb. 
came to 1,566,676, down 10.7% from record 1,754,641 year 
earlier. For first 2 months, total TV sales were 3,183,456, 
decline of 6.2% from record 3,395,085 in same 1989 period. 

——- 


Ads & Promotions: Philips will sponsor 
"Videopolis” exhibit at Euro Disneyland, theme park in 
France due to open in spring 1992. Exhibit will include 
enclosed theater and changing display of Philips products. 
Philips TV monitors and hi-fi audio systems will be used 
throughout park... Sega signed San Francisco 49ers 
quarterback — Montana to create football videogame... 
Canon Video Div. launches “largest advertising campai 
ever” with Canovision 8mm camcorder as focus. National 
TV~print campaign will be handled by DCA Adv., N.Y. 
Canon didn't release specific ad spending plans, but said 
1990 campaign will cost 3 times as much as last year's... 
Acclaim Entertainment promotion with General Foods 
offers consumers vi 


handle consumer promotions for 

n game... Canon's Vj 
Caren Senne eg CML re wth 
ye nae by ocus. National TV-print 


times as much as last year’s, Said 1990 campaign will cost 3 


Lar ge~-screen color . j 

. sets “14 

gevt. list of Japanese items ri been added to K 
inancial Times reported imports are 


orean 


APRIL 4 ty 


ERS 31" TUBES: Although it won't m, 
PHILIPS Oe oming Michigan plant (TVD Aprij 2 pit 
them 1 will offer 31" color tubes to American Ty onal 
philips gin 3rd quarter, Philips Display Components ~a 
William Hughes said. Tubes are being made in newly ? 
anded Philips plant in Aachen, W. Germany, rep Pecans 
investment of more than $50 million (TVD Sept 4 pg) ~ ting 


lant has started deliveries of 110° 3)" 
bee vith full mass production due by aia 
announced in Eindhoven that it's "First Europe, 
supplier of jumbo tubes specifically designed to ~ 
high standards of PAL transmission and teletext.” Tees 
have new version of black matrix screen and invar shadow 


mask. 


New 31" tubes will be priced competitively with 
domestic versions in U.S., Hughes said, and will be rer 
interchangeable. Philips has minority interest in 
Electronics, which is making 31" tubes in Troy, O. — 
that's completely separate arm's-length relationship. ' 
Thomson Consumer Electronics plans to start producing 3)" 
in June. Although there has been major rush to get into 3)" 
production, demand for that size has been lower than 
expected and there currently is no shortage. Scarcity of 27 
tubes has eased somewhat in recent weeks, industry 
said. Sources 


JAPAN'S SMOKE SCANDAL: Japan is going through TV 
receiver fire and smoke problem reminiscent of situation in 
U.S. in 1970s that led to establishment of strict safety 
standards. Difference is that in Japan, with its 
preoccupation on quality control, it’s being considered 
scandal and national disgrace. 


As we reported, fire and smoke hazards were found in4 
brands on Japanese market —- (TVD Feb 26 p13, Feb 19 
pl6). As result, Matsushita has recalled 53,340 sets of 2 
models, Pioneer 9,135 sets of 3 models, Toshiba 7,646 of 
single model, Sony 393,368 of 6 models. Ministry of 
International Trade & Industry (MITD has urged EIAJ to 
investigate and adopt tight safety standards and recall 
procedures. 


Japan currently has no specifie fire-smoke safety 
standards. EIAJ got to work quickly, adopted draft of 
recall 


procedures expected 


aga oy yess another. Comp is shipping products . 

hana troduced 9" color TV, but will drop 

CES. ne Such as fax machines,” which it showed at “veg 
- Com * > Ty-ve 
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Consumer Electronics Personals 


_ Richard James promoted to vp of new Customer 
Satisfaction & Services Div., Thomson Consumer Electronics 
Sales & Mktg.-Americas, from vp-customer and mktg. 
services; John Nick, western region sales and distribution 
vp-gen. mgr., appointed vp-gen. mgr., Mktg. Div 
responsible for RCA and GE brands; Arnold Valencia 
eastern region sales and distribution vp-gen. mgr. named 
pte a Regional Sales Div... Jay Yancy resigns as 
Dennis thoroeftr, former Magnavox CATV, Systema =a 

teil vox tems pres 
moves to Philips Components Discrete Prod uf Di riot 
pres., succeeding Steven Karlik, retired; Florewtitce atin 
succeeded by Diet . ane 
Systems seicestilg choad oe oe ae 


Yukio Hamabe, who has been servin 

Fisher western region pres. and cinanushal media oeee é 

vp, returns to Japan to direct Sanyo corporate traini + a 
center; succeeding him as pres. of western region i fe 
Satoshi Maekawa; Masayoshi Kagita named vp- od t 
planning, Sanyo Home Appliances; William Naigle = 
ex-Platt Music, joins as national product mgr. res} onsibl 
for Fisher audio components, audio-video systems ick aad 


oN 


Financial Reports of TV-Electronics Companies 


obtained during past week Dash indicates information nat 


are latest reports as 
le ounts expressed in dollars. Parentheses denote loss 


available at press time. Am 


Company & Period 


peal 7 wk. to March 25 603,200 ,000 47 ,100.009 
1989-12 wk. to March 26 533,500 ,000 41,100,006 ; 


General Instrument 
Feb 


1,377 344,000 98 690 000 


1990-year to Fed. ‘ 
1989-year to Feb. 28 1, 304,733,000 85.547 009 .2 
1990-qtr. to Feb. 28 351,202 ,000 21,462,000 7. 
1989-qtr. to Feb. 28 328,774,000 20 ,639 000 -~ 


Great American Communi cations 
1989-year to Dec. 31 300,624,000 
1988-year to Dec. 31 333,996,000 


(115,571,000) 
(72,437 ,000) 


1989-qtr. to Dec. 31 84,226,000 (25,534,000) _ 
1988-qtr. to Dec. 31 92 ,960 ,000 (31,468,000) | _ 
Oak Industries | 
1989-year to Dec. 31 160, 164,000 (25 ,481 ,000) aa 
1988-year to Dec. 31 163,181,000 12,864,000 We 
1989-qtr. to Dec. 31 37 ,093 ,000 (17,182,000) < 
1988-qtr. to Dec. 31 40 ,421 ,000 5,094,000 .o7* 
Outlet Communications | 
1989-year to Dec- 31 99,320,000 15,931 000 a | 
1988-year to Dec. 31 104,288 ,000 (21,759,000) = 
1989-qtr. to Dec. 31 27 ,636,000 3,205,000 an) 
1988-qtr. to Dec. 31 29,194,000 (2,395,008) ett 
Zenith 
1989-year to Dec. 31 1,548,900 ,000 (68, 400 ,000) >| 
1988-year to Dec. 31 1,401,000 ,000 11,700,000 45* | 
1989-qtr. to Dec. 31 443 ,200 ,000 (27,308,000) | —*| 
1988-qtr. to Dec. 31 439 ,800 ,000 20 , 400 , 000 «| 


Pafter special charge. 


special credit. 
“Restated. 


Includes 


Notes: 
CRestated; includes special credit. 


————————————————————— SS OOS—————“ 


shelf systems; Tatsuo Kotoh promoted to senior 
vp-eredit; Adolph Renaud appointed corporate credit 
mgr; Fred Yondorf advanced to field sales mgr., new 
ge at Sanyo Fisher's eastern regional hq, Little Ferry, 


Jon Kasle, group supervisor on Mitsubishi PR account, 
promoted to vp at L.A. office of Manning, Selvage & Lee... 
Hishashi Kubo returns to Ricoh’s U.S. operation as chmn. 
from Ricoh (Japan) exec. vp, succeeding Keiji Endoh, who 
returns to parent as managing dir... Joseph Keenan 
ex-Atari, named pres., Data East... Joe Shults 
bees Channel and MTV, becomes Polygram Music 
x i U.S. Se May 1; William Fox moves from 
pase serra ae Polygram Group Distribution (PGD) as 
a epee ; John Mangini, ex—Adidas, joins PGD 


Harvey Smith, ex-KLH, Adven i 
a ; t and El -Voice, 
On ae as vp-operations, new post... pacrranned, 
a ik region musical instruments sales mgr. appointed 
nation sales mgr., Technics Musical Instrument Div.; 
zi is Houlihan, ex-Jordan Kitt's Music, joins as nati 
mn g. mgr.; Henry Takei named product mer.: Nick 
rider promoted to group sales mgr Midwest and 
rn regions... Arnold Klayman le ughes' 
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PROFITS: 50% profit growth prompts 
attacks on management. Other spending 


eh 
we affiliates meeting delayed. (P. 1) 


Oo IMPROVE AM: ‘Comprehensive strategy to 
rejuvenate AM by the year 2000," FCC says. Most moves 
oluntary- Band expansion planned. (P. 2) 


Cc MUST CITE OBSCENITY: Appeals Court tells agency 
i pseenity charges in license renewal proceedings, 


. renewal expectancy. (P. 4) 


NBC AFFILIATES TARGET HILL: Focus on lobbying June 5, 
reduced emphasis on entertainment, news and sports 


CANADA EYES SIGNAL FEES: Copyright Board to act on 
reimbursement for cable retransmission of distant signals. 


Payments could be 


New TV station policy in 


SATELLITE STATION REVIEW: 
Anderson, S.C., station to 


works. FCC rejects converting 
satellite. (P. 5) 


BROADCASTERS FEEL IGNORED: NAB, INTV say NTIA 


ives too little emphasis to broadcasting in agency's 
infrastructure inquiry. (P- >) 
‘BROADCAST CAN'T COMPETE’: NAB, INTV say only 
snst cable. (P- 6) 


multichannel services are effective 
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Consumer Electronics 


PROJECTION TV LEADS March sales surge with 39.8% rise 
to record 29,121. Color TV, camcorders also hit peaks. Feb. 
audio sales up. (P. 9) Quarter at-a-glanee. (P. 14) 


4989 CE FACTORY SALES totaled record $31.55 billion, 
EIA says, releasing dollar sales breakdown, with most figures 


lower than Jan. estimates. (P. 10) 


with color factory 


FELL sharply in 1989, 
$268, off $23; 


$17 from 1988. VCR at 
$384. (P. 1) 


AVERAGE PRICES 
price at $282, down 
camcorders off $75 to 


LITTLE IMPACT seen from weak yen in near future, but 
picture is confused for long term. (P. 12) 


hand-picked by owner PPI, 


NEW SANSUI HEAD is Inamiya, 
pressure. (Pp. 13) 


as Ito resigns, presumably under 


battery, possibly 


KODAK DROPS ULTRALIFE lithium 
(P. 13) 


heralding retreat from consumer battery 


40-HOUR VIDEOTAPE, T-200, will be introduced in U.S. 


despite lack of JVC approval, BASF says. (P- 14) 


MORE VIDEODISC PLAYERS from audio manufacturers: 
Denon adds 2 models here- Aiwa and Kenwood? (P. 14) 


FIRST PRIVATE EYE products with consumer applications 
emerge, including handheld electronic references, fax 
machines, personal computers. (P. 


CBS STRIKE FOLLOWS PROFIT GROWTH: Same week that CBS announced 52% profit growth, network: 
i i "squeezing event more money" out of employes- 


(1) Was struck by stagehands who said company 


(2) Confirmed plans to move m 
more than month. Confluence 


mmin boost 


In good news, sports ! 2 
espite disappoin 
S 


ro 
CEO Laurence Tisch said, "d 


CBS' : half of year ! 
s earnings outlook for 2nd ha mA Network expects to spend 


competition, higher costs of sports rights. 


Baseball rights over next 4 years, 8 ng int 
analysts’ predictions, but had little immediate 


$20 million of pro 


tournament and fact that sem 


ost technicians into pool to sav ey. 
alled "unf ortunate coincidence 


ed CBS rofits to $85.3 million 
tment in prime- 
ain 


Super Bowl and NCA A basketball tour t received main credit for im 
impact of Super Bowl, but s g 
y. It also cited strong advertiser 
er 


in first 


e money: 


in first quarter 
time entertainment ratings.” He warned that 

" pecause of slug “1 national economy, 

$3.6 billion on NFL and Major League 

were 29% higher than most 


said gain is "mainly due" to game analysts 
demand for time in NCAA 
financial qu this year, 2nd quarter last year. 
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sie wale rontable headset audio goo) 4 Dillion poragic ates 81.22 billions Sin me 
Ni n), Pp Million r 831° an D la e ‘ 8 pcs 
te 56D S630 million), autosound equipment $4.19 Hines $4.15 
: a ales total ili 
cessory Sales totaled $258 million in 1989. 930 
yideo 8¢ 92 million ($460 milli » 23% below earlier est; <4 
esses wero million ($925 million), agdions wegessories $256 million $275 milion: uot, Audio 
8 . ? illi anaes sai : 
erent and home security system sales were unchanged from previews ion). Home information 
w . ‘ / 
ere are EIA's final fi S on factory sales in dollars for 1989 with 1988 comparisons (add $000,000): 
Product 1989 1988 % Change 
Total Video. «2 iia ae, $12 253 
Color TV) (including icD) 6,530 pies ve 
Monochrome (inc. LCE)... 156 236 3th 
Projection. ...sicvdebeans 478 529 gi 9.6 
B) Total VCRs © 9 © S55 SWS 6. eee 4,632 4,820 2 3.9 
p Videodisc players......, 59 40 $47.5 
Videocassette players... 33 30 +10.0 
Sat. earth stations..... 365 331 +10.3 
Total Audios: . . .«6.iiee $ 9,187 $ 8,940 +2.8 
Audio systems........... Lee 1,225 - 0.7 
Separate components..... 1,871 1,854 + 6:9 
Port. tape, CD players.. 1505 1,547 + 1.8 
Home radios. ..i.<i de. fe. 379 377 + ot 
Total autosound equip... 4,125 3,937 + 4. 
Home Information Eqpmt. . . $ 6,911 $ 6,000 i 
Electronic typewriters.. 688 650 + 5. 
3,500 3,150 +11.1 
0) t Home computers.......... F on ges 
Corded, cordless phones. 1,232 ee aes 
Cellular telephones..... oe on otis 
Phone answering devices. $2,196 $ 2,239 49 
Blank Media & Accessories. . ines ae laa 
Blank audio cassettes... aes 936 ha 
Blank videocassettes. eee 368 304 eae y 
Video accessories Re 2 a 375 + 4.5 
Audio accessories....--- ome 270 -5.2 
Telephone accessories... $ 1,000 $ 900 +14.4 
Home Security Systems. ...- $31,547 $30,342 Pen 
GRAND TOTAL....--->> 
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Witch in Import source countries. ; ent years, a8 published in mo s Electro = 
Our ¢ | revisions of figures tel allt change in 1395 (TVD April 24/89 p13). 
Nake 5 ay: of a briges cee ees. it shows Bien price worked out to 
309 top 00k and in its news rag 


88 ave 
t time -- in our report year 28 i 
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- BASF, 
40-HOUR VIDEOTAPE COMING: te th 10-hour 
stir at last fall's Berlin Audio-Vi ej 
videocassettes for European m ee that will 
i U.S. version -- +-“ 2 € pf 
aa aera but said last week it hasn't P 


timetable yet. 
at eim, W. Germany, eet 


; i ¢. at Mannhelr, ter 
i capes or nties i as "the most impor fe 
West Germany,” and will start selling Sk ea ae T-l 
here, followed by new "intermediate net pas) before 
(with capacity for 6-1/2 hours oF 2 feat 
launching T-200. ik 
or 

edt F 

aed beaio on speed) in Austria 18 months Gey has 
been selling limited quantities throughout Europe cg 
months. Company is evaluating first sangha a , 
Wilhelm Andriessen, head of a arg yeah na nd 
Mannheim, said BASF is “happy” with mark 
there have been no "unexpected surprises. 


, i i But 
JVC still says BASF's E-300 is outside VHS specs. 
BASF notes that JVC at same time is talking with other 
Japanese tape manufacturers about making tape thin enough 
to record for 2 hours in VHS-C cassette. BASF's E-200 uses 


company was working toward C eassette that could record 
for 2 hours -- and would require tape 11-12 microns thick 
(TVD Oct 16 pl. 


cassette, Andriessen said, noting that BASF is chemical 


a 


Nintendo charged 20 Minn. video retailers with 
renting unauthorized videogames designed for Nintendo 
Entertainment System. In suit in U.S. Dist. Court, 
Minneapolis, videogame maker accused retailers of renting 
counterfeit versions of Nintendo games or imported 
Nintendo videogames from Japan that aren't licensed for 
U.S. market. Among charges in suit are unfair competition, 
copyright infringement and infringement of federally 
registered trademarks. Nintendo official was quoted as 
caging company this week will issue news release oni suit and 
other "major activity,” including additional lawsuits in 
— — of U.S. He said latest suit is unrelated to recent 
ppeals Court, D.C., decision allowing Nintendo to sue 


retailers who sell unauthorized vi ; 
by Atari Games (TVD March 19 sip eone cartridges made 


Philips flew record com 

pany exec: 
rein chghe. last week to showcase digitally & 
ste foll in io roo 2 tid ba 
up favorably with CD in comparative letent ace pri 
specs still were unavailable. se ia 


in Berlin and parts in France that produces VCRs 
to W. Berlin, citing lower tacatiog ee aero Rotterdam 


Oo ic locati 
anticipated German reunification. to take advantage of 
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parent Nippon Columbia, ag one 
er 


ers m 
play teat 


audio man 
here. 
els will be combination units, designed tg » 
Both mod iaserdiscs, Denon America Exec. Vp Replay 
To be shown at Consumer Electronics gp 


Fa d. oF 

He oor July delivery will be models listing at $700 ang 

(C featuring 90-bit conversion and Denon's Proprietary 
6 


0, fe(Ladder Form Multiple Bias Digital to Analg 


LAM em for audio. 


conversion) syst 


we've tested all of oe pacts nocetne players,” 
“biim told us, "and they don t sounc very good." Most, 
pee comparable with "the cheapest CD players” ang ad 
short on even basic CD player features. Denon will 
emphasize digital audio quality, he said. In addition to wig 
high-end processing features, he said, display will have gj 


features on audio-only CD players. 


iwa will start producing own laserdise combi players; 
sisi this year, presumably buying optical pickups from = 
affiliate Sony. Although it plans to export LD players, 
officials of U.S. subsidiary have said they have no plans to 
reenter video field. 


Kenwood reportedly will show laserdise player at 
Summer CES. Kenwood in past has offered VCRs and 
monitors, while Denon was in video monitor business several 


years ago. 


Note: RCA's coolness toward general concept of 
videodises is given by Japan's Nikkei Sangyo as one reason 
Hitachi has stopped development of new laserdisc 
combination player, at least temporarily. RCA is major 
OEM customer for Hitachi VCRs. 


FIRST QTR. AT-A-GLANCE: Here are EIA's figures on 
monthly sales to dealers for quarter: 


COLOR TV SALES TO DEALERS 


Total Direct View Projection 
Month 1990 4989 1990 4989 1990 1988 
January.... 1,449,057* 1,396,023 1,4 r 
. 2 3 2. ~431,346® 1,381,992 17,711 14,0. 
Mean s+ 1,495,636 1,632,492" 1,476,646 1,614.665* 18,990 17.827 
ot wks) 2,186,752* 2,109,362 2,157.631* 2,088,530 29,121* 20,832 = 
saves 5,131,445 §,137,877* 5,065,623* 5,085,187 
VCR SALES TO DEALERS 
Total VCRs Decks Camcorders 
Month 1990 1989 1990 1989 4990 «= «1989 
Janua: 
January... 842,734 592,949 731,767 498,426 110,967 94-523 
ats ei at 3 $03,488 642,272 554,564 103,369" ae 
1,266,969) 364 1,044,552 1,052,513* 222.417" Yoo 
AL. £20 2,855,344 2,463,466 2,418,597. 5405,503 436,753" 397,989 
* Record 
——j———— 


HDTV symposium in San Franci intly 
n Francisco, sponsored joi 

a fegoa! and Semiconductor Industry Assn. (SIA) Stolored 

HDTV pecaniconductor manufacturers can fill in 

representatives of Hitachi, Matechute ui 


Sharp : ’ ‘Mitsubishi, 
in Tokyo Toshiba. Second seminar is set for July 12-!® 


Means Committ, 
budget deficit oe Rostenkowski (D-IIL.) to eliminat? 


Peter McCloskey 


r EIA Chmn. William Litt 
met with him. 


using Ss 
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Financial Reports of TV-Electronics Companies 


Dash indicates information not 
arentheses denote loss 


week 
2 latest reports as obtained during past 
sretabe at ress be Amounts expressed in i 


Net Earnings 


Company & Period 


(7,190,000) 
(2,241,000) 


Ackerley Communications 
1989-year to Dec. 3) 
1988-year to Dec. 31 


146,304,000 
132,462,000 


Audio/Video Affiliates (2,577,000) 
‘ 3 143,660,000 577, 
eee ee 194°347,000 3,056,000 
ae 48. 335.000 47.0 


1990-qtr. to Jan. 31 1,802,000 


1989-qtr. to Jan. 68,204,000 


Audiovox 
1990-qtr. to Feb. 28 
1989-qtr. to Feb. 28 


68,232,000 


85,000 
62,965,000 (1,429,000) 


1 Pictures 
“We0-seor te beck 1 143, 145,000 14,036,000 
1988-year to Dec. 31 164,609,000 35,504,000 
1989-qtr. to Dec. 31 54,523,000 8,164,000 
54,941,000 18,767,000 


1988-qtr. to Dec. 31 


CBS 
1990-qtr. to March 31 
1989-qtr. to March 3) 


85,300,000 


851,000,000 
56,100,000 


730,600,000 


Circuit City Stores 
1990~year to Feb. 28 
1989~year to Feb. 28 
1990-qtr. to Feb. 28 
1989-qtr. to Feb. 28 


78,100,000 
69,475,000 
35,913,000 
30,228,000 


2,096,588 ,000 
1,721,497,000 
691,115,000 
563,481,000 


Jones Intercable Investors 


1989-year to Dec. 31 31,563,027 (12,309,343) 
1988-year to Dec. 31 27,017,265 (11,513,314) 
1989-qtr. to Dec. 31 8,225,534 (3,157,113) 
1988-gtr. to Dec. 31 7,124,562 (2,817,820) 


King World Productions 


1990-6 mo. to Feb. 28 270,728,000 51,434,000 


1989-6 mo. to Feb. 28 231,050,000 47,837,000 

1990-qtr. to Feb. 28 102,376,000 17,914,000 

]989-~gtr. to Feb. 28 94,530,000 16,544,000 
Motorola 

1990~gtr. to March 3) 2,533,000 ,000 127,000,000 

1989-qtr. to March 31 | 2°175'000'000 123,000,000 
New York Times 

1990-qtr. to March 31 431,188,000 16 

1989-qtr. to March 31 423,068 ,000 33/518 eo 
000 meni cations 

“qtr. to March 31 36,149,000 2,81 

1989-qtr. to March 31 36,572,000 21845000 
Raytheon 

1990-qtr. to April } 2,225,000,000 

: ’ ’ ’ 130, ’ 

1989-qtr. to April 2 2,073,000,000 120'800’ veg 


United Artists Entertainment 
year to Dec. 3) 1,1 
1988-year to Dec. 31 8s} eee oon 


(103,500,000) 
2,300,000 


Westinghouse Electric 
1990-gtr. to March 3) 
1989-qtr. to March 31 2,887,000,000 


Notes: "Includes speci 
SAdjusted. pecial credit, 


2,862,000 ,000 210,000,000 


189,000,000 


After special charge. 


Mellon U, Communication Desi C 
commissioned in 1988 to rewrite and peer ie py 7 


Go-Video said it expects to start delive 
if fet rin i Stores in June. It said it mesabertgteal 
ate March deadli 
feetine ine because of need for further quality 
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Consumer Electronics Personals 
, lewicz, former Magnavox sales yp, y 

he neti oa ro for Magnavox, Philips and Sylvania bea 

d Enrico (Rick) Policicchio, ex-Philips and Syivanj, ” 
brandi vp, named vp for all special markets (commerg; al 
professional, environmental, premium) in restructurj i, 
Philips Consumer Electronics multibrand sales 9 rgani ~ 
into 2 sales groups for retail and special markets... oo s 
Inamiya, exec. VP, succeeds Ryosuke Ito, resigned, as 
Sansui pres... Robert Zangrillo, national mktg. mgr. 
advanced to asst. gen. mgr., Panasonic Home Information 
Systems Div... Steve Ou, former R&D vp, heads new 
Hyundai Electronics America R&D project in San iene, oat 


Ronald Fleisher, ex-Silo, joins Newmark & Lewis = 
pres., succeeding Richard Lewis, named co-chmn... 
Robert Gunst advanced to The Good Guys pres. from 
senior vp and chief financial officer; he succeeds Ronald 
Unkefer, who continues as chmn... Edward Knodle, 
Knodle's Appliance & Electronic Center, Sycamore, ill. 
elected NARDA pres... Robert Orbach resigns as 47th St. 
Photo business development dir. to start new software 
business... David Colwell, ex—Costar, joins Standard 
Microsystems Components Div. as west coast regional mer... 
Edward Prokop, ex-Murata Business Systems, named sales 
and mktg. vp, Code-A-Phone... Wayne Patterson, ex-Pace 
Membership Warehouses chmn., appointed Live 


Entertainment echmn. 
—_—— fi 


Sony will cut back planned capital investment for 
fiscal year that started this month to 300 billion yen, about 
same level as last year, from originally planned 400 billion 
yen, Japanese reports said. Cut is equivalent of $645 million , 
at yen's current value. Com f 


arising from acquisition of Columbia Pictures. i 

will be mainly in facilities for production of VCRs and audio 
equipment. Sony plans to increase production of 8mm VCRs, 
principally camcorders, 21% over last fiscal year; 
camcorders 25% to > Sap units, 8mm decks remaining 


scheduled for gaze duction by Panasonic in U.S. around June, 


Electronics Show in June 10). 
Hitachi VHS-C shown in Japan wei a 5 plo 


adds lowest-priced Hi8 VCR in Japan at about 
It has AFM stereo sound and wireless remote. It 


‘ . 


20, and Sony's first camemeaes 
$920. Its 1.1" color LCD is made by Matsushita. Sony says 


it hopes to boost Hi8 sales ae | 
sales in Japan to 25% this year, current 10% of cameorder 


. nformation Systems — 
exhibition will be held July 17 ~— 
~19 in London. 
, » document 


4 <l.: &- 


thoritat 
mi Aitied Fields. 


SUMMARY- INDEX 


giE-TELCO REDUX: More political machinations as 
cA struggles to retune cable policy. Cable and telco 


Coney House hearing, while industry executives join in call 


jater at Supercomm. ( 
apc pROFITS UP while NBC's sag. Trends mirror 
tings. Ratings thorse race’ predicted next 


end-of-season ra’ 
Profits of NBC parent GE up, network reorganizes 


ason. 
ses staff. P- 3) 
MARKEY PESSIMISTIC: on HDTV legislative fortunes. 
Believes comprehensive legislation is unlikely in House this 
year: ‘Discrete’ policymaking possible. (P. 5) 
AFFILIATES DISAPPOINTED, get little support for 
it-carry/shall-pay from govt. speakers at conference. Group 
was lobbying on finsyn, other issues. (P. 5) 


DISH SERVICE: DBS movie rental network in 
AT&T capacity and Uniden equipment. 
program guide introduced. (P. 6) 


aes 


TVN PLANS 
works, using 
Satellite-delivered 


5 | sag DROPS DELINQUENTS: About 920 radio stations, 
rship. Another 150 


more than 20 TV stations lose membe 


ive Service for Broadcasting, Cable, Consumer Electronics 
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iN THIS SSUE TELEVISION DIGEST'S ANNUAL VCR AND CAMCORDER MARKET SHARE SURVEY 


OF WEEK’S NEWS VOL. 30, NO. 17 


Consumer Electronics 


SONY WILL BUILD TV set plant in East following 
construction of $300 million picture tube facility at former 
Volkswagen plant in Western Pa. (P. 9) 


NEW MAGNAVOX LINES ride wave of confidence, include 3 
home computers, 10 projection [Vs topped by 61", 
Philips-made VCRs, ultracompact camcorder. (Pp. 10 & 15) 


SONY RIDES 8mm TO TOP of camcorder market share 
survey for 1989. VCR deck rankings unc! from 1988, 
with RCA, Panasonic and Emerson still top 3. (P- 1b 


SENATE DAT HEARING set for June as anxiety builds on 
summer introduction deadlines. MITI may permit SCMS 
system exports soon —— but maybe not. (P. 14) 


NINTENDO LAUNCHES international war on retailers, 
distributors and importers it claims rent and sell 
'eounterfeit' videogames for its game system. (P. 15) 


CARDBOARD CASSETTE at $1 including ing makes 
debut as premium and ‘video junk mail’ product. (P. 16) 


U.S. SUBSIDIARIES of foreign companies are targets of 
Justice Dept. study of antitrust expansion. (P. 16) 


stations get 3 months to pay- (P. 6) 
e e . 
me ‘ i fits up, cable and SEARS EXPLORES sites for f Brand Central _ 
st . cal CTURE MIXED: ers include we? Multimedia, superstores in 18 of its top 25 markets. Former Crazy Eddie 
Knight-Ridder, Scripps-Howard. (P. 7) locations considered. (P. 17) 
: ' d to be in nuances at Ind eable 
"vy TELCO TV STILL DIVISIVE ISSUE FOR CONGRESS: All the news appeared to be in nuances 2” 
hearing April 19 by House Telecom Subcommittee, with future of rural telecommunications —— and 
implications of telco entry into video as dominant themes. Cable and telco industries continued to ene over 
J teleo TV and most of testimony had been heard before, leaving pee _ facing choice of reregu ation 
ft VS. competition as route for future cable policy while legislative clock ticks away. 


and Rochester (N.Y.) Telephone trav 
to work together to provide bro 


FCC that telco's plan would circumv 
in this issue). 


Copyright © 1990 by Warren Publishing, 


f more shuffling by 


Hearing came against backdrop © 


: re lopmen 
ieee te ea pale advan ee ane oo m ‘90 in Atlanta last week to report their willingness 


Co ild cable 
ntel shouldn't be allowed to be ent congression 


ts: (1) 


‘deo to consul Ga ‘ 
adband video Rancho Las Flores, Cal., arguing in separate filings at 
al will on cable-telco issue (see related story elsewhere 


- . * “me a, 
s will build new circuit board facility jp “ 
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: (1) Philip pi mah 
ek: (1) art building VCR facilities soon in Tajy, 


her new plant projects reported last we ) Ph 
Greceapiitet Tenn., where it assembles TV. (2) Sansul will st 
Turkey. (Details elsewhere in this issue.) 


DENCE: "We are the No. 2 color TV manufacturer ; 
"he best we ever had.” With this sendoff by Pres. po 


U.S. Magnavox is the No. : ine Consumer Electronics Co. (PCEC) launch , d 
ting in Knoxville Philips Consum , ) Launched 1999_ 
Magnavox line featuring 7 niece models, shortened VCR line, heavy emphasis on projection TV ang cn” 


rial? : first consumer CD-Interactive (CD 
a ‘+h promise that next years line would include ¢ : ee -D-) 
Be tek mipe store sR announcement last week, JVC said it was introducing 4 digital TVs with "Artificial 


Intelligence.” 
ters -- replacing Vendex Headstart models __ 


Magnavox brand will appear on 3 lines of 9 home compu 
ralist dealers, Magnavox Mainstream for mass merchants, M 
eadstart name for gene .-”: ) Ond half. Line eventually will include nti 


tion. Computers are made in Philips Montreaj 


NAVOX LINES RIDE WAVE OF CONFI 
Te ase i 9 brand. Last year was 


d in answer to ques 


New TV sets are all-stereo e model and lead 25", include first direct-view sets (27" 
and 31") with JBL sound systems. Magnavox's picture-in-picture (PIP) "Smart Window" feature has been 
expanded to 8 of 11 new basic models, including 20" for first time. "We took an unsuccessful feature and 
figured out how to sell it,” Color TV Senior Marketing Dir. Mark Stephenson said, and now consumers "come 
" Other major feature in line is universal remote, in 4 versions, 
line will be found elsewhere in this issue). f 
5 


xcept for single 19" 


into the store asking for Smart Window. 
ineluded in all except 19" model (summary of new Magnavox 


Number of VCRs have been cut in half to 11 basic models including derivatives (only 9 in regular line) in 
simplification effort, Senior Video Dir. James Newbrough said. Emphasis is on 4-head and hi-fi versi «26 
g a, 
with only two 2-head models. Two stepup models are made now by Philips' Marantz plant in Japan that last a 
year produced only Philips brand in PCEC lines. Remote controls and camcorders, even Matsushita-~made = 
products, have exclusive Philips design and features. ) pee: 
\ c 
Phili will stick with VHS camcorders (including "compact") at least for this year, Newbrough said. He " yer 
showed still unpriced "ultracompact" Matsushita-made VHS-C model designed to compete with Sony's tiny -™ 
on wane it would be eee peng} possibly in both 6:1 and 8:1 zoom versions. It's also expected to be 
offered by Panasonic as " corder,"” weighs 1.9 lb, has 2-speed recording to take advant i 
record time of new C cassettes (TVD March 5 p10). ” aie oo 
This is do-or-die year for VHS-C (or "compact" VHS as preferred term now goes), Newbro indi = 
"We support VHS and won't abandon the compact [format] unless it totally fails,’ he a Se ail = 
make a last-ditch effort -- they have to succeed this year, or else." He forecast relatively flat camcorder 
market in 1990 -- perhaps 2.4 million units, vs. last year's 2.3 million ("a market that peaked way too 2 
soon"). He saw 20% as "good number" for potential penetration (vs. today's 6%), noting "it's a market for a 
young people with children almost exclusively." - ; = 
If dollar remains strong in terms of yen, there could be ree "iG camcorder 
this year. "The yen is sufficiently hedged so it will take 6 i ere i “iy -- 3 
pa aeg ere dollar, "the etic ss anticipate reduction in prices and I think it will sei a nnigele b 
pressure on and cameord Brarecrevtics . ne : 
ers by the end of the 3rd quarter. Everyone will be scrambling ‘° ¥ 
b 


reduce prices." 


Newbrough forecast flat year for VCR decks, with s ing 9.7-9.8 mill 
4-head and hi-fi product. Magnavox has no Super VHS models intos Ee a 
of high price differential. "It must come down about $200 and we don't anti é Plans Be new models hecaust 
were a $30 stepup we might be able to sell it." Noting total S-VHS pa ei sie that," he said. "If S-VHS 
of market, he said medium has handicap because "it's not demo aha camcorder sales are about |°° 
models from its VCR line, and when asked why, he simply said "it's ms bad 4 nay x has dropped all 


Philips leads in projection TV sales in both U.S. and world jecti TN 
said, introducing 10-model Magnavox line topped by 61" at soo ee hi ng Dir. Carl Wegene" 
first Dolby Pro Logic surround sound system, models with 3 front cheng with 41” at $2,195, include 
to 100w. First-quarter projection TV boom (TVD April 16 p9) is direct min Te Audio systems with power UP 


> 


17 
30, no. 
an advertising and promotion ; TV DIGEST—11 
ailited to projection ier for “bet said, becaiise of ite im th quarter, Wegener said, Phil 
: en filter for ' : of its import , . Philips is particular 
ged include Bre ‘better green rendition" than fired Mo bi and HDTV. New aurcees 
Ss and "Clearview" video 


ip penreauction system. 


no 
ting was confined to M 
although a o avox product, i 
: uct rather than b : oduct, it came ; 
onl s mid competition and ere teat sero wi ie which Retail Salas Vp i Willi Ulewicz 
j e brand missi 's brands. B ; am Ulewicz said 
sales forees. priced direct cack teaneneta months may be revived: Phil Be oe to have separate field 
phileo 4 = 0 compete directly with herkend'a GF be saps Ga en 
rand. 
rirst audio components under Magnavox brand and h . 
-- featured : eavy emphas leg ‘ ; 
personal portable”. Senior Marketing Dir.-Avdio Guy D For frst time, Magnavox has both earousel a 
eartrios "low 20s," with potential of poe Poinbie sio" Guy Demuynck said percentage of U S eS ee a 
pow IS this year, with portables at $1.7-$1.8 billies bo cas market (excluding auto) remaining 4s about $4.5 
standalones at $550 million, components at $1 billion. ta pis Sienian, $1 billion), 3.6 million CD 
CD changers in Sept. at $229 and $249 list. yneck told us Magnavox brand would offer 


oye in dem sos , 
Pa didn't show honstrated fort promising it would be consumer product at $1,000 next year 
F escrit a ie way eee “7 ~motion moving pictures (TVD March 19 p11). Pres Johnstone said 
cD-I "will chang vt to build $20 at TV." Emphasizing that NAPC is "99.9% an American company,” he 
i aed state-of-the-art circuit board plant" at TV assembly facility in 
st color TV plant] in Philips and we think finest in the world." 


ann ; 
Greeneville, 

pschewing "fuzzy logic” designation adopted by Sanyo and some 0 i 
96 pil), JVC chose “Artificial Intetigesos ae deaceibeltiZ nen sets, still et ett tobe ok 
top of 27", | ll 32 and 35" lines. Among features: Set "monitors" household viewing habits, selects 3 
channels most widely viewed, displays them on menu or on digital multisereen display. It stores data on 
ysers’ volume preference by time of day, automatically adjusting it. In "category preview" feature, viewer 
can store UP to 6 channels in each of 6 categories -- network, movies, sports, news, music, "choice." As 
eategory is selected, visual digital freeze-frame sample is displayed for program selection. Sets also permit 


split-sereen viewing of 2 normal aspect ratio pictures. 


In week's other introduction, Sharp announced its 2nd laserdise player, CD combination at $900. 


8mm CAMCORDERS TO TOP SHARE: On strength of its 8mm leadership, Sony climbed to 
rs RCA and Panasonic by 


r market share last year, passing traditional leade 

al VCR market share survey reveals. By outward appearance, it was 3-way 
edian rankings of big 3 all coming out to 15% of market. In home 
from 1988, RCA and Panasonic continuing to lead, with order of 


SONY RIDES 
No. 1 rank in eamcorde 
microscopic margin, our annu 
dead heat for top spot in camcorders, m 
VCR decks, there was very little change 
first 11 brands unchanged. 
We ranked Sony first, RCA 2nd and Panasonic 8rd in camcorders by using our accustomed tie-breaking 
ure. In case of ties in medians, we use simple averages to settle issue. Sony's average ing came 
out to decisive 17.44%, RCA's to 15.65%, Panasonic's to 13.58%. Our market share surveys are conducted 
by asking manufacturers and marketers to rank their competitors -- not themselves (if any gives own share, 
we don't count it). Then we take median of all replies to determine rankings and percentages. Rankings are 
by brand, not manufacturer. 
Even vaulting to first from 3rd, Sony wasn't biggest gainer In camcorders. It rose 3 percentage points to 
15% in 1989 from 12% (and 3rd place) in 1988, gain of 25%. But Sharp accomplished Paes: unprecedented 
feat of more than doubling its market share to 6.1% from 3 in year, jumping to 6th ts es in see tr 
leapfrogging GE, JVC, Hitachi. her major change In share waS of 2 ie ys a tO cane 
7% altheugh it retained No. 4 ranking. In 200 echelon, Canon moved to LTB ETE tas ss) ae *- 
point to 2% of market. Moves of less than 1/2 (0. point aren't meaningf 
by former leader R anasonic dipped 0.5 point. GE, 
i Fisher and NEC dropped 
below 0.5%, and also 


: “ . _noi 0 = 
Biggest loss in share was % = Soli while Sanyo, below 1%. Dropping 
whose medians came out 


JV 4 ° 4 
C and Zenith all lost major fractions aT thesand Philo, whe 
a -» possible. In terms of format, 8mm appears to 


CA, while P 


ondents to 


off our rankings table for 1989 were © ae 
were cited bite few resp make definitive Pp 


—— 


AVOX LINE: Magnavox has 
new oe direct-view color sets (see 


scouniey JBL souna 
system Its direct-view color TV line, all sete bere in 
this *"11 stereo, all remote (all except leader 19" ae in 
Sunes monitors): 19 with 178 channels, room ligh leader 
15 99: 20" with universal remote, sleep timer suas 
is $3 -_picture (PIP) model with cable universal «. 
pic jines of horizontal resolution $499; 97" PIP. 600 \; . 
a0 ic tuning $749, surround sound model with learning 
emote, S-video input $899. Consoles: 25” universal 
mote, sleep timer $499, PIP, Cable universal remote 
aio control bres aly ze re S-video, menu tuni 
with audio color 1,799; 31" wi uning 
$2,699. 31” with same 


Ten-model projection TV line, all sets available j 
ept.: 41" with 550 ft. lambert brightness, 5-w kere 
surround sound, channel captioning, universal remote 
| 92,195. Four 46": 490 ft. lamberts $2,395, with Pro Logic 
| Scand, 4 amplifiers, 50-w, PIP $2,695; with JBL anes 
amps, 8 speakers 


= ; d 


gystem $3,095; with yo system, 6 
795. Four 52" with t. lamberts, starti ith 

i surround sound $2,595; 50-w Pro Logic $3,806" Ter 

50w system $3,395; JBL 100w system $3,995. Line is topped 

by 61" with 300 ft. lamberts, 50-w Pro Logie, PIP, $3,395, 


j Magnavox's regular VCR line, first 4 models available 

now, top model in July, rest in May: Two-head with 2-event 
one-month program, 35-function remote $350; 4-event 
one-month with monitor during playback $400; 4-head 
4-event, 47-function remote $430; 8-event, 52-function 
unified remote $500; 4-head hi-fi 4-event $550; 8-event 
hi-fi, 53-function remote $600; dubbing model with flying 
erase, 61-function jog/shuttle remote $850. 


Six new camcorders, most available in June, top model 
in May: 2-lux with 6:1 zoom, high-speed shutter $1,200; 
with 8:1 zoom, faster lens, self-timer, time lapse review & 
edit search $1,300; same with flying erase, smart edit 
control $1,400; with date and time recording, integrated DC 
light $1,500; 5-lux with 12:1 zoom $1,650; 3-lux with 
digital 1-lux and special effects, monitor speaker $1,800. 

— _———" 


ignoring veto threats by President Bush, House last 
week passed antiprice-fixing bill (HR-1236) after beating 
back weakening amendments by Republicans. Bill would 
make it easier for consumers to bring antitrust suits against 
manufacturers and discount retailers alleged to have 
engaged in price fixing. It would allow consumers to have 
jury trial if they can show retailer communicated with 
manufacturer on price competition and that, as result, 
supplier cut off rival retailer. Consumer would have to show 
only that communication contributed substantially to 
termination of business relationship. U.S. Supreme Comins 
1988 decision involving Sharp (TVD May 9/88 p12) ruled 
jury trials can't be had unless plaintiff proves first that 
; manufacturers intended to maintain retail price levels. n 
Rulings have been interpreted as saying arrangement isn . 
necessarily violation of antitrust law unless specific price 
part of alleged agreement. Similar legislation has been 
approved by Senate Judiciary Committee. 
| "It was lack of commitment on the part of Ate 
, Companies that prevented them from ore 3 : ee 
suppliers of VCRs for the American ee ps on 
1980s. We do not expect a lack of com t to oe a 


r : " _. Chmn. James fi 

_____ Arvin to falter in the 1990s." =~ “OM «st year sold its 

| last week to shareholders of Arvin, perpen of Hong 
| Consumer electronics operation to tae 
. Kong firm (TVD April 10 


89 p15). 


- renti 
Cartridges for item” 


: Its 
lawsuits filed in us DE do Entertainment § 


already has been iy zi 
more suits ir ry by Ottawa Court, Nintendo said. and 
»S. Canada are planned within week. 


Ni . 
Bi: ta st said U.S. Customs agents recently arrested 4 
cartes ink ae N.C., for dealing in counterfeit 

a Te ec nate Couple said to be importing 
Se for $60,000, Cartridges that were offered to 


Lawsuits claim retailers infri i 
‘ C " ringed on Nintend 
Sips es by importing, renting and selling iacaalaete that 
n up to 40 different Nintendo and Nintendo-licensed 
ane and require special adapter for use in NES. First 
egal action was taken against 20 Minneapolis retailers 
eS Te of renting unauthorized NES games (TVD April 16 


"If a video rental outlet or retailer is renting or selling a 
multiple game cartridge with an adapter, that ais a 
counterfeit product," Senior Vp Howard Lincoln said. 

"What's happening here is an outrageous theft of Nintendo's 
valuable intellectual property rights. Crooks in the Far East 
have made verbatim copies of legitimate Nintendo 
videogames and have packaged these counterfeits in multiple 
game cartridges." 


Most fake Nintendo games are about half size of normal 
Nintendo cartridge and require adapter for use on NES, 
Lincoln said. He said cartridges and adapters are being 
made in Taiwan, and said Nintendo is "working closely” with 
Customs to ban further imports of counterfeits. To date, 
sale and rental of bogus games has been limited to video 
rental outlets and unauthorized dealers, Lincoln said. 

—_—_—f-— 


Matsushita will build TV manufacturing plant at site 
of current one in Osaka, Japanese news ee Se ofl 
i i million in new 13,000-sq.-ft. factory 
investing $40 at 5 
to be completed in Nov., 
Japan said it will Load 
sets from foreign p 
projection TVs from U.S. by year-end. Company alre 
imports 31" color TVs made here. 30 \ 
90" color sets from its plants in Malaysia in fall. 


and 


of all major 
and direct-view color TV, total 


iecti had lowest weekly ; 
projection TV steep for VCR decks, a 
ae raight weekly decline after starting out year wi 
ath ste ks. Drop in projection TV sales broke 


string of 6 weeks of strong sales. 


“Brand Name Directory," by Consumer Reports 2 
editors and Dennis Barker, just lists nce 500 
brands of consumer electronics, autos 
cameras, with and numbers for sales, om 

ice, complaints. It's $3.95 from Consumers Union, 
Washington St., Mt. Vernon, N.Y. 10553 (914-667-9400). 
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gh0 weiGs © se Lindh 62 ee a standar‘ is CAMCORDER P 
ede fogs can't compete with uae tors shi “PL of inventories none gotesy fe Soke ag a 
= pond 4 e. (P. D below $1,000 list. Sony aes ee al Pa 
; yTiA spEcTRUM IN technologies “ho broadcasters MOVING TOWARD MAINSTRE | 
| of abt trophic 'INTV warns Others atl to fiber could with lower prices, cuts CD Lo aaderiog EAE poe 
meat astrophic, ‘ call broadcasting artificial Int me uts * s, adds competitive VHS series. 
2y, Mstetul- (P- 2) elligence,’ $650 laservision. (Pp- 8 & 12) 
ganTN Rg ON ATTACK: NBC News head chastises a Mr =P TV plant in Tenn. to produce 1.4 
adcasters for complace sy continued struggle year, with new 30-32" line. (P. 9) 
; vt. cons raints. ° 
against go JAPAN VIDEO EXPORTS DOWN in first quarter, color TV 
yuUBBARD SELLS Satellite Network Systems to 2 pes ve te decks 25.5%, camoorcem 5.7%. Average deck 
r nployes without a fight, Resoure 2 xilocation problems Ki price up but cameorder price 1S down sharply- (Pp. 9) 
.d to sale, buyer SAyS- \"° 
in ; company '© , buy ys. (P. 3) eee pe iat DARPA prompting congressional probe of 
8 yurenep MINORITY FOCUS URGED: Comr. Barrett er of major Pentagon HDTV proponent: © ri 
, i dia as best hope for such e t j 
1 . nes alternative medi pe ntrepreneurs AIWA PLANS RETURN to video, shows dealers samples 
: given traditional media concentration. but says its products must be ‘gifferent.’ (P. 10) : 
$51 MILLION LOSS reported by Time Warner in first ZENITH REPORTS $4 million loss from continuing 
quarter as cable revenues grow 15.8%. Other financial operations in first quarter on 3.5% higher sales. Pearlman 
reports. (P 4) says U.S. finds Mexico-Malaysia dumping. (P. 1D 
NAB ELECTIONS UNCONTESTED: Chapman and Hicks FCC OKAYS FIRST wireless video device, by Gemini 
ard slots. (P- 4) Industries. More approvals seen soon. (P. 13) 


'NEW SANSUI!’ debuts long audio line but no VCRs yet. At 


didates for top TV and radio board s 
- least one model promised for CES. @- 13) 


FOX'S DILLER STEPS IN: Invited by major netwo 
participate in finsyn negotiations. (P 
CC sets over-air 


GAO WEIGHS IN ON HDTV: Broadcasters are likely to be at disadvantage even if F 
HDTV transmission standard, General Accounting Office (GAO) said in new report. Report said channels 
eded to transmit HDTV signals as good as those on satellite or 

ction standard probably isn't. 


with more than 6-MHz bandwidth are ne : 2 
cable. Transmission standard is necessary, it said, but international prods 


only can 
rks to 


mittee Chmn. Markey (D-Mass-), who is considering 


House Telecom Subcom. 
ide FCC standards-setting process and spur HDTV R&D and market 
rned about future of 


Report was re uested b 
Hill continued to be conce 
id they that HDTV can help drive U S- 


offering several bills to help guide : 
development (TVD April 23 po, Feb 26 pd). Capitol Hid ws said they believe 
roadeasting i ‘cal era, an many me ; 
ing in new technologic¢ varkey'S Subcom mittee commi to ensuring aval ility 
is taking recommendations from 
al Bill is 


technological developments generauy: 

of enough frequencies TOF terrestrial proadeasters 
sources (see below) and has 
0 ™@ subject of hearing April 30, 1:30 p-™-» 
|| © The Effects of Standards on U.S. ntert 
then. It's available from GAO, 902-275-624) 
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% to 28,849 a ae to $166.6 Million, ver \. aa ee 
h, 60-7 ‘th value UP rts increased 9 R eS sai t 
in month, arch, W! Camcorder expo 13% sal gner. ow 
11,897 3,000 in Marillion. Be  ntiS 
ST of, tO 63 09.7 : oe s 
10—TV DIGE ts rose 26.3 9.6% to 6 12h to $9 ; di pes a 
4.6% Camcorder ship? TVs incre 000 snd value 8. omnes previogs unsu peo. 
ports of color 6% to 2,904 million. K TO VI narket, Aiwa America still ho ons 
dook shipments alue 17 a% to $343.9 IwA ae a U.S. vice here, Chmn. ae told E. 
to 593,000 and v at removal attemp video presen es meeting in Scottsdale last Week. jpg V 
une develop at Ss f video products either on gO? me 
: Sudden and Adv alers 0 Fe wed range 0 in future Nile ft M) i 
R DARPA: on's Defense roar on deny affiliate Showed Tove overseas in - F* rom 
UPROAR OVE i ot Pentag' ) created ened he was So af or planne g'" 13", 20 7 laserdise Combo eek ++ 
pepe Fi elds a5 ‘agency (DA et = was aia h now . sy TV-VCR ae yA "Aiwa manufactures jj said sh 
sarch ‘ook, Although FIC 4 lu ke fe ithout 
Capitol Hill Inst er past of deputy din. OY oct tly inalls Neyer with with Funai), 4 VCRs (one without tuner), ong sereiore 
being neering, fC ate mw atiote joint vente player: . sts ys 
a ioment ation, were insisted it was Pro yideoc wa hopes to market well-differentiateg dis | 
of Congress. Pentage wn fight bY aa Unoki said Aiwa athe on superior sound. "Unless y, at! 
is latest move OF officials, agains” robably Cone” ferent or unique, there's no HECESsity arin 
Fields’ transfer we top Pentagon ts with civilian VCRS, Pre comething different ials said they were judging pea as 
Administration, pone dual-use poate in public eye can mn rodnet;" he oe pices to marketing yeeover 
DARPA pore applications. Policy WS tr omote lds for On FY reaction before « 4). Sales & Mktg. Vp is 
well as military a OARPA'S or er Removal — wen gt allen is yond (TVD Ape ion would have to be made 1991 55 
Lee an HDTV hardware sev tration plans to di to other ee (Rusty) Beqnet tronics Show (CES) if laserdise ig om 
follows disclosure tant DARPA HDTV project goon after Consumef fquarter plans. Ce 
20 million earmarke fi in Aiwa's ; ines 
a odie (AEA), champion of t eer "technology of the ogee ore gee oF jifiew 
‘ x , 3 ; 0 e | 
American apo pene h, urged Administration ris been ed DAT compor SS) Vandel lil heen win see 
govt _-sponsored hou , g it believes "leading economy er that Aiwa showed at 7 ible," but gave no estimate ont fh 
reconsider deal to the health of the overmand industry." DAT ce DAT here when "feasible, S14 Zi 
industries.~. ne the benefit of both govt. nine might be. pre 
ed Services Committee amore ae é F were among 
, esha remem following call for f waereél letter from Re from China: Lo saan plamamner Fair 
investigate ; t (D-Mo.), who saat Bush ts at Chinese Export ; C 
Majority — se nechasiegy Caucus to Pie es. hottest agen Trade Fair) in Shomer Electronics Bo 
Congressions: nt. Gephardt called Fields’ t Caucus (former! igned $124 million worth of export cor Pearl 
urging reinstatement. Ge the national interest.” Cau companies had signe from at least 17 countries, | 
"eri of ideology over te members of in 15-day show. Buyers ia “have conducted the e 
iether won cigued ig 12 CesChmn, Levine (D-Cal.) and including U.S., Hong pee Ng cheers nes 
bipartisan group, led by C negotiations and intend ini ces cassette recorders, ae 
Ritter (R-Pa.). Lee products," including ean | pce "s color TV imports 
lectronies firm in Chineie new ees uction 32% in first quarter, State 
top-ranked consumer : declined 70% and prod eraze is in full swing time 
see Week list of 1,000 most valuable U.S. comspasich Statistical Burean Sidsqgi tesla aa vay ial Peal 
Business ’ 's value was $2. RPE i, ities. More than 
; stock market value. Tandy's value - in China's largest cities. "made up at daw 
in, ao foc 2d place, Others ont with enesamer, in Chinas largest eg sated Geom abroad,” China Dall exp 
eer ae a, Cireuit City Stores 497th with $1.1 home with spare parts imported prt 
461st with $1.2 billion, —_ : said. sho 
billion, Atari 946th with $368 million. ppl wrest ) is investigating saic 
undervalued companies, based on ratio aupetste International Trade Commission (ITC Koren's ints 
book value, meee per 2: meee EE top 200” _ complaint by SGS-Thomson Microelectronics Hr Thoms 
Commtron, Param unications. Am Hyundai Electronics Industries is infringing on SU° ban 
deals of 1989 were Sony purchases of Columbia Pictures and é hips. Company asked ITC to 
juber- i Zenith sale of computer patents for computer chips. C id its U.S. pes 
bosiaces te Goaupe Ball, Raped Deena by imports of such chips by Korean company and also an 
business to Groupe Bull, SSMC (Singer) acq nies America. SGS-Thomso © i 
International Semi-Tech Microelectronics, TDK purchase of affiliate Hyundai Electronies sn U.S. Dist. Court in 
Silicon Systems. has filed lawsuit against Hyundai in on 
seeking damages and injunction. _ at 
Wells-Gardner, which posted 77.7% decline in net 


earnings from conti 


tinuing operations in first quarter (TVD 
April 23 p17), expects improved sales and earnings in 2nd 
quarter ending June 30, new Chmn. Frank Myers told 


shareholders at annual meeting last week. Myers, who 
retains title of pres., said Wells-Gardner's order 


backlog 
stands at $25 million, compared with $12-$13 million am 
ago. 


Samsung is promoting TV-VCR combinations to 

commercial market, emphasizing use in business, education, 

health lodging. Line has 13" ($599 list), 19" ($799), 20" 
sets. 


in US. 
Ultralight laptop computer will be introduced 
pigs tible wie ky PC/L, ick sai Sharp said _- 
compatible with IBM AT, n 4. 
| ee backlit LCD 5mm thinner than those in conventional 
ptops. 


THIS WEEK'S YEN RATE 


Yen values have been converted to dollars 
this week's issue at 159 yen = $1, except where 


= EST : 
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SONY, HITACHI, SANYO ET Aas ais. Where changes 
studded with price cuts On senda hate +1 1989; where no 


; ’ ons 

are given, they re comparis ] is new- 
is eta: price is unchanged or mode 
line, held over, 


" beam index CoN 
3 ets start with 8 80. 


's new 


LCD color Watchman 
$400 and $600. Indextron 
missing this year. | 
$100) -— a lary 

yp ie e e , 
oe vow EXR model at $600. Compone. 
(25") is $2,600 (ap $100). In 27 
and $900 (both down $250), new rine 
$1,150, model with Sound Retrieval Sve sot Se series 
(down $250), ee Se 5 > : 
a tac) $1,450, XBR console a (down $150); 


97" IDTV remains at $3,999 (une . 
start with SRS unit at $2,300 (down $250), XBR model at 


$2,500 (down $200), with ASC $2,700, consoles $2,700 4 
$2,900. 


i o holdover 
Projection TVs: New 46" at $3,100 and $3,700, | 

46” at $4,000 (down $200), new 53” at $3,600. Additions to 
b&w Watchman line are 2.7" with circular screen cover at 
$170 and Mega Watchman 4.5" with stereo radio and cassette 


player at $200. 


In addition to 3 holdover VHS decks, Sony's 4 new ones 
are 4-head mono at $450 and $500, $600 and $700, hi-fi at 
$800 and $700. New Beta deck is $450. 


Camcorder line now has 11 models at $750-$2,700, with 
Hi8 Handycam model at $1,800 and Hi8 Pro with advanced 
editing capabilities topping line at $2,700. New model at 
$1,000 has 6:1 zoom, 4 lux, 6 shutter speeds, time and date 
display. Stepups have snap-on connector for quick 
attachment to TV plus wireless remote; 8:1 model with 2 lux 
sensitivity, digital superimposer, fade is $1,200, while unit 
with hi-fi stereo is $1,500. Sports model with 3 lux 
sensitivity, 6:1 zoom is $1,400. 


Hitachi extends Ultravision designation to 

direct-view as well as projection sets with 9 high-end 
introductions: Three 27" stereo TVs with 650-line 
resolution, surround sound, super bass, starting at $899, with 
dual-freeze picture-in-picture 
$999, in wood veneer eabinet $1,099. Two 31" have 700-line 
resolution, one with base, one with oak veneer 
swivel base, both at $2,099. New projectors, all with 
surround sound: 46", $2,999; two 50” models $3,299, door 
version $3,599. TV sets in Hitachi's regular line: 20" at 
ac 27" stereo with surround sound at $699, stepup with 

deobrain universal remote and S-VHS input at $749. 


Hitachi's new 4-head VCRs with 
titac automatic h 
ae Ye model with universal remote ath k 
»M Ss hi-fi with bilingual Intelascan meee "ge 
zeigt amplifier and euliza $500, an 
Spener| with tele-macro, 10:1 aoe pr pe ae 
gh-speed shuttter is due in Nov. at $1,200 Ener 


Sanyo is introducing 25" remote and 26" 


monitor receiver, both o Lous 


pen list. New VCRs with real-time 


: , one- 
at $280, with 4-head at $330 and hi-fi at Gaeeroeram start 
Fisher 2-head VCR 
4-head with bilingual on 
camcorder friendly" 


with front and rear j 

e Jacks j 
screen programming $330, 

character 


-s $280, 
editing version with 


in titles $400, VHS Hi-Fi with Mts 
amcorder with 8:1 zoom and high_ 


and puilt- 


coo. Fisher 8mm cam logic" minicamcorder (TVp y Speeg pr si0 — 
shutte’§l v0 > arch 2% syste a its 
11) is 94,00" 7 end nie 
per a ele 
: full-size VHS came Bele, eis 
Minolta introduces new E corders, y wil eric! 
made by Hitachi: 6:1 200m 3° G1 100, Ol st TAT po Serv 
‘ y 
$1,410. s epi 
ith wireless remote, 6-speed sh Ge 
‘tomes a tee and preset birth dates and a — we 
se ording pirthday parties, etc., has 8:1 zoom, 2-lux produe sake 
sensitivity, fade, at ?, ursncorder 
“5 " c >, 2 
symphonic (Funai) ee ae are combo at in hOUS© 
$599, on-screen programming . Cobbs 
: ' : cts- 
Taiwan's Tatung is on "aggressive search for new produe Ss 
overseas trade partners’ and export opportunities, Taiwanes. 5 Col 
ews report said. Company already has established busines. win 
d rations in Czechoslovakia, E. Germany, Poland, U.K. ang 29 pi3)- 
fa javia and is planning moves into Soviet Union and 
ed, a Company is marketing electronic and informat; come 
veoanetatl those areas. Tatung said it will invest $20 = multiroom 
million in new Thailand moet to Sete ero and see 3 
eles tate ani Se oaleaiy ill operate. hal and sown 
make color sets, circuit boards and satellite receivers to be m hee 
sold in European Community and Taiwan. Other Taiwan — 1 : 
companies, including Sampo and Shinlee, also are said to be ae -_ C 
exploring foreign markets. ode , 
Majestic Industries has received 9 of 11 color TV 
models from private-label supplier Wells-Gardner which had % infré 
reported material delivery problems that slowed startup of i. sic sag $ 
TV assembly for Majestic (TVD April 23 p17). Majestic Pres. : “ bo 
James Schwab told us: "There have been some delays, but includi 
they're not severe by any means. You expect some delays including 
along the way." He said Majestic already has shipped sets to 
dealers, who have made retail sales. Majestic brand is Kor 
making return to consumer electronics as 2-step distributor will suff 
line, to be marketed by startup Majestic Industries, affiliate and 3rd- 
of D&H Distributing Co. (TVD Feb 5 p10). Basic chassis pening 
components are supplied by Zenith. report. 
F first 
U.S. factory shipments of electronic products, sets he 
componee and related products totaled $69.5 billion in firt | Japanes 
quater, up 6.0% from Sto ie 1989 quarter, EIA | than eo 
sal Total doesn't include imports. Consumer electronics = | : 
ei or had shipments of $1.6 billion, up 3.2%. Those by ie iBi 
+ ae product sectors: Components up 3.4% to $13.3 billion, ae 
communications equipment up 12.5% to $18 billion. | rst | low—pr 
computers and industrial up 5.8% to $23 billion, det ae depart 
ay billion, other products and services up 5.3% to $15. Machir 
billion, Seiten 
Journs 
high nore £@mings dropped 58.8% in first quarter 0” 3.7%, Of "a « 
trae Chmn. Edward Brennan called performance : 
made sila wet "unsatisfactory." He said retailer ha C 
H in "everyday low pricing” strategy Peree 
rene ai oeaee results in rest of ie Good Guys Of thy 
quarter end; % rise in net income to $1.1 million in Sales 
milli fa Pe ae 31 on 48.2% higher sales of S25 ; Week 
incre , Net rose 72% to $4.7 million 85° inere 
ased 48.4% to $149.8 million. was , 
Mediagenic si ‘ : 
of ingaee Sane igned licensing agreement with Nintendt 
Nintendo treerket and distribute Activision vi rvs Cons 
subsidiary of Medeor ent System in Europe. activision © Vides 


agenic, will handle marketing of 


WIRELESS VIDEO: First wireless vi 

-o¢ oe appt oved by FCC under new rules soe 
ey (RF) video devices is home broadeastin E 

ai Gemini Industries. Commission in April 1989 

Le art 15 rules to allow introduction and use of 

{ nen electronic peoaists swe, bane frequencies and 

wirele. tions on dis i 

| 2 eto ¥ ype oft or modulation 


- i product is first to get approval, said F 
tous thorization Branch Chief Charles Cobbs. 
Equipe called Videocaster, at "under $100," provides 
Pr mission of video or audio signal from TV, VCR deck 
ransteder OF laserdisc player to any number of TV receivers 
ot mse, 250 has surveillance applications, company said. 


Cobbs said 2 other manufacturers’ applications are 
pending, and FCC expects numerous others for wireless 
ucts. Included, presumably, is one from Universal 
urity Systems, which demonstrated unapproved system at 


Sen Consumer Electronics Show, as did Gemini (TVD Jan 


ey 


29 pls). es 
* 
combination wireless video system and wireless 

ulti 
Sicommerce, Swiss subsidiary of BBC Brown Boveri. 
scheduled for f all at $189, it's designed to broadcast picture 
l and sound from any video device to any and all TV receivers 
in house while also relaying remote control signal. 
Multiroom remote, offered separately at $89, converts 
infrared signal to RF in 2.5-GHz band, then back to IR to 
run TV, CD player, VCR, ete. It will be manufactured in 


Israel. 


Control remotes preprogrammed with more than 250 brand 
codes: $60 model can operate 6 units, as many as 3 TYs, 3 


7@\% 


. VCRs and one cable box; $100 model controls 7 units, 
including CD player and audio system. 
0 —i— 


Korea's top export industries, including electronics, 
’ will suffer "severe blows" to their competitiveness in Japan 
and $rd-country markets because of yen's recent decline, 
Korean Foreign Trade Assn. (KFTA) said in Financial Times 
report. KFTA figures show exports to Japan down 20% in 
first 2 months of 1990. Group said Japanese and Korean TV 
t sets are selling for similar prices in U.S., an 
| Japanese firms in Southeast Asia cost only slightly more 
than comparable Korean products. 


IBM will take another shot at consumer’ market, Wall 
St. Journal concludes, reporting company will introduce 
low-priced home computer in early summer to be sold in 

| department stores and other outlets "that will sett tm 

machines in much the same way they 
ovens." Sears and Macy's are mentione 
Journal indirectly quotes IBM Personal Systems vp as t 
of "a computer in every kitchen." 


Direct-view color TV sales to dealers had 2nd biggest 


percentage decline of year in first wee 

of the Industry). Through first 2 weeks of month, color iN 
sales were non, 12.5% and have droped Ml0 oy ta 1 
weeks of 1990, EIA said. All other video products h 


iy Pickin projection TV leading way; up 28.5%. 
|e) as only product to set weekly sales record. 
mm Video Council, 


Ricoh is latest company to join producers promoting 


Consortium of hardware and software 
Video format. 


“oom remote control is promised under Remex brand by 


Infrared Research Labs, Evanston, Ill., introduces 2 Sole 


d VCRs made by 


sell TVs or microwave 
d as possible targets. 
alking 


k of April (see State 


Camcorder 
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FIRST F ' 
hd Po best SANSUI': VCRs and fax machines still 
iiieunden ae sine last week as Sansui unveiled first audio 
Sansui is in pilot © owner Polly Peek International (PPI) 
fanketeodans pea res ap of VCRs in Japan, but will 
caeaacideced . elsewhere (TVD April 23 p17). At N.Y 
panidere cach e aboard sleek yacht, company introduced 7 
ties Gone er separate "general audio" and "high-fidelity" 
iindndentes Shaan for volume retailers, latter for 
Mictsgshita He Iso shown were 2 one-bit CD players using 
5 ind oxttcnal i-Stage Noise Shaping (MASH) technology 
ee changer, 4 cassette decks; Sansui returned 
ystems market with shelf and rack ensembles. 


First VCRs were cited as "work in / 
: é progress” under PPI 
wont eraiahc in tactobeimccicl ot yomiack 2 
: } included, but promised 2 
ents including 2-head leader model and ial hi-fi 
I - would be on display at Summer Consumer 
E ectronics Show. In news release, Poulson said that 
although audio performance will be a key difference 
between Sansui and other video products, distribution will 
follow traditional video patterns. Attaining the expanded 
volume we seek won't come as a result of abandoning 
Sansui's dedication to quality. Ours will not be the lowest 
priced product in any category, but it will be competitive 
with everything in its class.” 


In Q&A period, Sales Vp Warren Mann sidestepped 
question where Sansui VCR might make inroad in very 
crowded market. "Obviously, a retailer who's happy with his 
VCR mix won't be interested in Sansui," Mann conceded, 
"but a retailer who's looking for a high-profit VCR line will 
be interested." He gave no specifics, however, on 
profitability and pricing. 


Electronics Group. EIA/IS-61, 2 years in making, was 
developed by Canton N. America Pres. Steven Teachout with 
CEG Vp Thomas Friel. "It was time that we in the 
electronics industry got into the electronic age,” Friel said. 
Biggest problem was adapting barcodes to aecept 
alphanumeric digits to accommodate product serial 
numbering, which supermarket Universal Product Codes 
(UPCs) don't. Among beneficial applications of barcode 
standard, Teachout said: (1) Better warranty tracking. (2) 
More accurate gauging of production and inventory levels. 
(3) More reliable antitheft procedures. EIA/IS-61 has gone 
to EIA member companies for vote. Standard ultimately will 
to American National Standards Institute and 


be submitted 
International Organization to assure worldwide 


compatibility. 


Expanding horizons of consumer electronics: Having 
purchased Consumer Electronics magazine and discontinued 
its publication, Fairchild Publications presumably has 
decided there's still magic in the name —— its HFD has 
extended to such traditional products as water heaters, gas 
, agazine has changed name of major 
appliance section to "Consumer Electronics Report: 
Appliances." Can "electronic" wall coverings and 
be far behind? Note: The phrase that named an industry 
__ “eonsumer electronics" -— was first used in 1950s by 
Television Digest to describe electronic products for 


consumer market. 
TDK introduced line of high-standard (HS) 8mm 


videotapes at $5.75-$9.50 and new packaging for SA and 
SA-X high-bias au io cassettes. Black & gold design 


features oversized transparent window. 
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Financial Reports of TV-Electronics Companies 


5 A ion not 
week, Dash indicates informabon 
Parentheses denote loss. 


are latest reports 2s obtained during past 
sola a press bme. Amounts exressed las 


Company & Period 


American TV & Communications 1. ogg 


-qtr. to March 31 
ab to March 31 232,734,000 


26,302,000 
20,484,000 


0 
apace mo. to March 30 1, 303,400,000 4) ee pOb 
1989-9 mo. to March 31 Dole thes 16 000,000 
1990-qtr. to March 30 474,900,000 10, 700,000 


1989-qtr. to March 31 


5,683,000 


B c 
*s900-17 mo. to March 3 512,850,000 


814,000 


BMC Industries 00 
peg ond 452,000 


1990-qtr. to March 31 
1989-qtr. to March 31 42,174,000 


Chris-Craft Industries 
1990-qtr. to March 31] 
1989-qtr. to March 31 


235,269,000 


, 110,000 
3 1,255,000 


58,816,000 


Clear Channel Communications 
1990-qtr. to March 31 
1989-qtr. to March 31 


(1,232,700) 


12,963,843 
(684,662) 


10,013,333 


Cohu 
1990~atr. to March 31 9,843,000 692,000 
1989-atr. to March 31 8,480,000 677,000 


Comsat 
1990-qtr. to March 31 
1989~gtr. to March 31 


19,000,000 


110,800,000 
16,500,000 


97,400 ,000 


cTs 
1990-qtr. to March 31 
1989~qtr. to April 2 


1,572,000 


63,058,000 
3,798,000 


67,898 ,000 


Good Guys 
1990-6 mo. to March 31 149,844,000 4,743,000 
1989-6 mo. to March 31 100,979,000 2,753,000 
1990-qtr. to March 31 62,495,000 1,122,000 
1989-qtr. to March 31 42,166,000 571,000 


Jones Intercable 


1990-9 mo. to Feb. 28 63,399,000 (16,336,000) 
1989-9 mo. to Feb. 28 47,085,000 (16,720,000) 
1990-qtr. to Feb. 28 30,155,000 189,000 


1989-qtr. to Feb. 28 16,768,000 (5,923,000) 


Jones Spacelink 
1990-9 mo. to Feb. 28 


86,429,000 (4,850,000) 


1989-9 mo. to Feb. 28 56,547,000 (3,469,000) 
1990-qtr. to Feb. 28 39,067 ,000 (668,000) 
1989-qtr. to Feb. 28 19,612,000 (1,349,000) 


Lee Enterprises 


1990-6 mo. to March 31 135,866 ,000 16,139,000 
1989-6 mo. to March 31 132,573,000 17,400 ,000 
1990-qtr. to March 31 62,815,000 4,875,000 
1989-qtr. to March 31 62,449 ,000 6,337,000 


Meredith 


1990-9 mo. to March 311 606,746,000 23,543,000 
1989-9 mo. to March 31 583,079,000 25,759,000 
1990-qtr. to March 31 199,108,000 4,775,000 
1989-qtr. to March 31 196.721 .000 4,713,000 


Relm Communications 


1990-9 mo. to March 31 17,413,000 81 

1989-9 mo. to March 31 49,650,000 a ane oon 
1990-qtr. to March 31 5,893,000 (406,000) 
1989-qtr. to March 31 14,318,000 459,000 


Times Mirror 
1990-qtr. to April 1 
1989-qtr. to April 2 


875,152,000 


46,013, 
846,895,000 si 


68 , 787,000 


Time Warner 
1990-qtr. to March 31 
1989-qtr. to March 31 


2,741,000 ,000 


(51,000,00 
1, 136,000,000 t 


50,000,000 


APRIL 39, 199) 


sas 


2,591,946 ,000 352 ,897 009 
2,081,447 ,000 297 ,307 ,009 


Company & Period 


1t Disney 
"4990-6 mo. to March 31 


ia . to March 31 
Ln re to March 31 | 1,303,795,000 178 487 909 
1989-qtr. to March 31 1,037 ,886 ,000 149,018 009 


Zenith 
os andes 355,700,000 (15,090,000) 
jo80-ctr. to March 31 343,700,000 (4,000,009) 


Notes: ®Restated. "After special charge. “Comparative rs. 


F : ‘ Sul 
unavailable. Sadjusted. “Includes special credit. ‘Restates. 


includes special credit. 


Consumer Electronics Personals 
ee 


Takuro Bojo, exec. vp, promoted to JVC (Japan) pres, 
succeeding Kunio Kakiga, who moves to chmn... Frank“ 
Myers, who was named Arvin pres. last June, elected also 
as chmn., succeeding Albert Wells, whose retirement 
became effective last week but who continues as on board... 
Robert Weissberg promoted to vp, Sony Consumer Hi-Fj 
Div.; Diane Kilroy, ex-Jordan Marsh consumer electronics 
buyer, named Sony national mktg. mgr. for color TV... Ken 
Kihara advanced to TDK mktg. vp, new post... Osamu 
(Sam) Inoue, exec. vp, promoted to Fuji Photo Film USA 


pres. 


Additional appointments at Sharp in reorganization 
(TVD April 23 p18): Jon Poto to eastern zone sales dir.; 
William Yanke central zone sales dir.; Michael Fleming 
western zone sales dir.; Neil Herbst N.Y. area sales 
mer.; Joel Sherman, Joseph Haagen, Richard Schultz, 
Brian Dietz and Lee Blasucci national accounts megrs.; 
Thomas Paonessa mktg. service mgr.; Steve Search 
video national mktg. mgr.; Daniel Dattilo audio mktg. 
mgr.; N. Wada product planning dir.; Juan Collada LCD 
national sales mgr.; Frank Huber special accounts mer. 
Appointments in new Sales Administration Dept.: Carole 
Vanore to operations mgr., Grace Drachenberg and 
Janet Verbeke to sales administration asst. mgrs., 
Michael Williamson continues as Appliance Div. gen. mgr. 


Frank Juan, Samsung national credit mgr., named 
asst. gen. mgr.-national credit and collections... Stuart 
Sollod, ex-Shintom, joins Technidyne as mktg. and sales vp, 
succeeding Bruce Barton, resigned... Steve Isaacson 
resigns as Star Light Electronics sales and mktg. vp, plans 
unannounced... Philippe Guinchard named BIS Mackintosh 
European operations dir... Harry Otto, ex-Brother, joins 
Toshiba Facsimile Products Div. as product management 
dir... Donald Keeble, K mart midwest regional vp, 
advanced to senior vp-special projects... Gregory Kroger 
appointed project mgr., Sicommerce AG Remex Div. (remote 
controls); Kenneth Brown, ex-Windmaster Mfg., named 
sales agent. . ; 


Daniel Garcia promoted to That's America gen. 
mgr.-sales and mktg.; Philip Avelli and Louis Miranda, 
€x-reps with A&M Marketing, Shirley, N.Y., named regional 
mgrs. for Midwest and East, respectively... Mitchell 
Simon, ex-Xerox, named Sonance PR dir., new post... 

a ere ex-Macy's, joins Kenwood as southeast 

ona” Sales mgr., home audio... Jeffrey Lane, vp-sales, 
advanced to exec. national 
aia ec. vp at A.I. Rosenthal Assoc., 

Co t | . 

mpact Disc sales jump ) million 
Germany in 1989, according fo Wan ite a 
Phonograph Economics. C 2 ili 
CDs, records, tapes, 
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' SUMMARY-INDEX OF WEEK’S NEWS eee 
. Cable 
groadcost Consumer Electronics 
OX WAIVER: One-year 
C ppROvES F year grant allows 
ee segeute nees ao Gamay eci c ry mo 
= it doesn t 'foresha ow' finsyn action. (P. 1) raitciutts Sy videogame, home theater,’ end TV 
a i) ere. Panasonic reorganizes sales foree. (P. 9) 
LE LOBBYIN as regulation marku ‘ 
PAE Lo NCTA, NAB lant Se ackup ZENITH GOES Sm, wil ad Sey Tach rants 
st hie (P. ‘ icates i and Hitachi brands will 
cable weig appear on 8mm units. (P. 10) New products. (Pp. 14) 
LE ARCHIVES BUILD: Forty-one oral histories : 
CABLE or in process, about ay Reaper He PHILIPS BUYING 25% of Bang & Olufsen audio and video 
nt = om ak operations In complex transaction. (P. 11) ‘Disastrous’ 
nsi decline in Philips operating income. (P. 14) 
NBC SIGNS GM AD DEAL for network and cable MANDATORY CAPTI ‘ . 
programs. "Largest commitment ever" estimated at more EIA at House EE ee ani te Rk ay 
than $500 million. (. 3) proposals to require all broadcasts be captioned. (- 1) 
Tcl TESTS Low-COsT CABLE: Field trial offers 11 SONY FINANCE PROGRAM provides for no payments oF 
els for $11. Several programmers bumped by 'major interest for 6 months on hi “end products. (P. 12) 
effort’ to expand customer choices. (P. 4) 
STEREO TV SALES REBOUND in March after slow start 
ents and labs to in Jan.-Feb., up 12% to 637,884, record for any March. 
(Pp. 12) 


HDTV TEST FUNDS OKAYED: Propon 
share cost of critical test material. Schedule to be 
next month. (P. 4) 

GO-VIDEO CLAIMS BASIC RIGHTS to wireless video 
basis of license deal, says product makers 


MEDIA ASSNS. HEALTHY: Most show strong balances on devices on basis 
dest. (P. 5) infringe. Gemini Industries disagrees- (P. 13) 


tax returns. Some executive salaries Mo 
BIG-SCREEN CONSORTIUM in U.K. with govt. backing 


finalized Total accounted for 29.6% of all color TV sales. 


NCTA CONVENTION AGENDA: Service standards, t ‘ : f 
regulatory threats, stir interest in Atlanta session. All 5 pins hopes on ‘Light Pipe panels. Summa in pact to uce 
commissioners, 39 lawmakers to attend. (P. §) ‘at least 20,000 HDTV computer displays- (P- 13) 


ALLOWS 1 3.5 HOURS: Just before oing home for weekend, FCC 
rovide maximum of 18.5 hours of programming 


ted i rules, allowin company to P a ; 
Petal Fea ee year. is n emphasized that decision "in no way prejudges or 
foreshadows" outcom k rules and financial interest & syndication (finsyn). 


a tition. Action will allow 
Fox Chmn. C acted wl ed and care on pe 
n. Baa said Se are worked out, he said. 


continued Fox growth while finsyn issues 
e in fall, plus 5.3 


su aS te FO ing —— had ste of had nope ting eur in Pours per week. FOX 
ours of chil y oy —— giving ! , 2 ‘ 
requested call cts 3 oat reach parit with ABC De oo amount of programming offered 
Sree perm 

‘ scati ming it now has, but won't be itted 

Fox wi inue ownlD and $ \dicatin programmin - 

to ae wit he allowerr to cont ited from supplying programs i atin ee t be aeepeary 
prime-time Dy oa 0 eof effect. FCC said Fox will have to €O insyn 
emerge, even before end of one-year waiver. 


out written permission, is a violation of Federal statute (17 


yy 


: 


7) 
Manned for next 60 days, but "as inventories g° thro 


fered 


TV DIGEST—9 


1989 9 
A 
WwW y AP 
EEK CHANGE 74: a 16 WEEKS 16WEEKS 9 
soTAL COLOR. «++ « 321,002 362,750 a 1989 CHA 
pIRECT-VIEW. . - 316,795 360,173% —11.5 281,525 5 ie 
PROJECTION. « - « 4,207 2.577 —12.0 278,699 ia cod 6,105,058* - 2.0 
TOTAL VCR Seis ip ere 235,458 166,968 +63.3 2,826 onl aes 6,045 ,476* = 2.3 
DECKS. seen eeee 174,481 | 127.abnr aE Te ee aes ay, 59,582 424.9 
CAMCORDERS. - - - 60,937* 39,488 Bees 113,723 2,788,297 27 
4.3 28,841 wie naan = edt +13.4 
, ,237 = #22.2 


Color TV 5-week moving average: 
yCR que pbs mvetise Ph rie vas 
corder 5-wee i Bert 
Com moving average: 1990--45,460*; 1989--34,449 ( ) 
; --34, up 32.0%) 


) 
). 


* Record for period. 


NEC PULLS PLUG ON TV, VCR, AUDIO LINES: 

LINES: In move rumored for more than year 
pose pat at bon pairs end began notifying customers that it Sail ee than car Bea tom 
anton 5 Awe o-video products" to such advanced items as computers, home bcocmanti - oe from 
sophisticated videogames. Meanwhile, Panasonic's sales operation is undergoing major peers aa 


To be phased out over next 12 months will be direct-view and m jecti 
; p ost i i 
2-piece IDTV system), all VCRs, all standard audio equipment including donne hele eae aaa : 
siewrat Senior Vp Akiro Sugiyama: "The audio-video market has changed since we entered the 

ess. Today there are too many manufacturers and the market is saturated." 


__ NEC will concentrate on what it calls "home entertainment products" —- its TurboGrafx system and 

high-end home theater installations -- plus personal computers, after 9-year foray into what it calls "the 

- conventional audio-video market." Company was reorganized last year into NEC Technologies, merging 
EC Home Electronics and Information Systems (TVD Nov 6 p14), and more than year ago dropped out of 

some low-end markets and trimmed back number of dealers, at same time denying rumors it would leave 

consumer electronics market completely (TVD Feb 13/89 pli). 

ade in Japan, and came following 


Final decision to be first in sh 
k to introduce new S-VHS recorder. Asst. Vp Brian 


_ Cancellation of press meeti i Y. preceding wee 
P eetings in N.®. P ; isting products will be discontinued after supplies run 


t to the final production stage- As we come to 


piece will be gone." As reductions, he said nothing is 


the : : 
end of inventories, that particular headcount reduction.” He 


¢ 
onceded there would "potentially be some price impact." 
000 color TVs per year for 


i ate of about 240, : 
roducing at F ucts -- it's already producing 


NEC 
9 and OEM accounts, will switch to person : itiple outlets 
PS. NEC currently has about 650 dealers many with mutip > en plagued with parts and service 
y f ceded company had been p Pp 
5 COP Company will continue to offer 


A ha rH 
Problem, ompany's remaining products. william last 18-24 non som Pwvice dealers ne sad — 


S in past, but said those had been resolved in 
ers ? , : és « ort its ’ aa 
fact, it Te ae Mey pr ie ein the next few months. 

-- it was an original member of 
orders last winter. Company will 


all 3 formats 
ontinued came 


Bety BOR NEC is one of few compani 
Up, switched to VHS, showed 8mm Pr 


MAY 7 144 


continuing laserdise player - 


ess, ; 
. ‘ection, pushing 2-piece sys 
40—TV DIGEST ter" and profession to develo DIV ogame systems, Williams malt Nec 
remain in high-end her ne. it also will iets In Turbo CES next month," and upcoming are 
Sossibl Sipe into high-end Te citing ag aA snteractive software. | 
0 
will debut "more POM es rand "a who nae oe ecios personnel, as regional \ 3 
"innovative CD-R -_ will result in Ja offs of at functions being consolidated int 
Major reo ation at Panasome ity have been*’ ‘i spectively: Panasonic announced at week~er 
eapolis regions 4 major categories —— TV-video, home office 


Detroit and 


offices in Denver, : d " : ? 
Chicago am 1 tails were a 
other 1A. San ting sales force into "special re eralis” approach. No further 2 vailable at oy 
t it's P -- rep acin 
ucts, audio, home appli 
press time Fri. 
in 8mm dam occurred at week-end 


: ‘or break : ? 
XT? First majot 0f —plause of distributors in L 
ZENITH GOES @mm--RCA, GE, HITACH T mconder to enthusiastic APPIaNS 0 oe that aire Cee 
when Zenith previewed Sanyal Despite technical denials, ee thik ear. = 
saying it would be offered in 7 1: ana RCA will be shown laten e 


bearing brand names of G 
” ‘tivity, hi h-speed shutter and is understood 
3-lux sensitivity, 6 an brand to enter VCR 


. ; i 8:1 zoom, ° $ 

Zenith's camcorder, still un iced, has hn Zenith was first Americ 

slondegeg yey rapa from Sanyo. ng format. in 1977, it chose Beta (TVD Feb 7/77 p?), only to 
market, it has been hurt 1 pas | ith decision must be particularly galling to JVC, 
part of Zenith's VCR line (2 low-end VCRs 


» forced to switch to VHS in 1984 (T 
reckactanl of VHS, which is supp 


h will be firmly in all 3 camcorder 
both sourced from JVC. Company also 
no tuner, for fall introduction. 


Zenith said JVC had been notified of its addition of 8mm. Zenit 
camps, having also introduced new VHS-C and full-size camcorders, 
nal video with full-size VHS Hi-Fi deck but 


showed JVC-made perso 
Iman told news conference that "we don't have 


Zenith's action came just 10 days after Chmn. Jerry Pearima n 
an 8mm product and we're not about to announce one." He explained last week that new disclosure was an 


"introduction, not an announcement." 


Statement from Thomson Consumer Electronics (TCE) hq in Paris last Feb. that TCE "does not have any 
plans to launch 8 
nuance, on basis of repeated reports and rumors both here and in Japan. Mounting evidence indicates 
company may be “previewing” Hitachi-made 8mm camcorder under RCA brand on eve of Consumer 
Electronics Show (CES) and showing it to dealers during show. Asked if TCE's Feb. statement still was in 
a oe said he would prefer to state that company doesn't discuss its new products before 


RCA defection to 8mm — if it comes -- could be onl, 
Kotobuki, whi : 7 only part of double whammy by TCE. M tsushita 
0 , which supplies most of GE's VCRs and all of its camcorders, has ete ae of 8mm 


camcorder . f 
, presumably for GE brand. Matsushita Electric (Osaka) is making 8mm camcorders for OEM sale, 


while Kotobuki has been i i 
white Keowee making VHS and VHS-C units. It last made 8mm for ill-fated Eastman Kodak 


tntroduse "eee ee eat A in Japan or U.S. As matter of fact, it's expected to 

least for private itachi-t ae shown in Japan -- as entry in lightweight derby- 
up to top elder tan re: to key peslens, Whether it wi mm camcorder will be in Chicago during CES — at 
si 2 apan. Model is new one already displayed to OEM film camera manufacturers it 


Move of or all of th i 
front of VHS ose additional major players j i 
group and persuade others to SEG ogee break heretofore impenetrable solid 
» Funai, just entering already overcrowded 


€0 
camcorder market, reportedly has chosen vy Nae F 


Compact models (VHS-C 
secording to EIA data. Thas aaa mm) accounted for 42.5% of cam 


5% f corder sales to dealers in first qua*te™ 
rom 63% for all of 1989 (TVD Feb 19 ml). 


J ‘ =~ 


a rr 


mam camcorders in the U.S. or elsewhere" (TVD Feb 19 pll) could have some similarly subtle 


Phili 
attribute 
income f 
in pictur 
operatior 


EIA FIG 


2 


019 
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_yIDEO CLAIM: Go-Video, Which ' 
Nranufacturers for alleged antitrust sun, 
g on its VCR-2 trade name (TVD F Olations and 
_ says it's now "master licensee’ eb 19 pi5, 


: : ‘for wi : 
feb °F ion systems and that it believes pro ca video 


(ae already infringe on Go-Video rj 3 announe 

te "2 ; : €0 rights. ed 

to ngotivel pursuing meaningful discussion" with Says 
panies 


ging those products. 

tems involved are wee that use wire] a 

itters and receivers to connect video dev; 
1 oF cameras to han -- new category at ae uch as 
thorized by FCC. Only one system actually has ue 
a ar under new rules -- Videocaster by Gemini n 
spistries, CLftOn, Nv ee ccrvad pap). Gemini Pre 
candor Garfinkle told us he received letter from Go-Vide, 
rast week "We have looked at the patents, communicated 
with Go-Video and instructed them not to make statem 

are in violation. ents 


it 
fiel 


that we 
Go-Video says it "obtained the exclusive rij 
atent use from the same group who initiated ence 
tition to open UP the consumer bands for local 

proadeasting, and thus feels that its claims are basic original 
art and are br oadly encompassing." Although Go-Video's 
anouncement, in news release, didn't name inventor or 
group, Go-Video's PR agency identified patent-owning firm 
as Inventors in Industry (ID, Santa Clarita, Cal. Go-Video 
CEO Terren Dunlap declined to confirm name, and telephone 


jirectory assistance had no listing for company of that name. 


At FCC, Charles Cobbs, chief of Equipment 
Authorization Branch, told us he never heard of III but "the 
jea [of wireless connection] has been kicking around almost 
since the start of TV" and many companies in past had 
introduced such products not knowing they were illegal. 
Commission started legalization proceeding in 1987 (TVD 
Sept 21/87 p15). Gemini's Garfinkle said his company 
developed its system jointly with "the company which will be 
producing the circuit board offshore -- we don't think there 
are any patentable ideas here." As for Go-Video's claim, he 
suid: "Maybe next they'll patent the size 9 shoe." In news 
release, Gemini said its patent counsel "reviewed the only 
issued U.S. patent in which Go-Video has, to Gemini's — 
inowledge, specifically claimed rights" and is confident it 
doesn't infringe. 

_ Go-Video's news release said it will be "discussing sales, 
private labeling and licensing opportunities at the June 
Consumer Electronics Show in Chicago." It said it's 
currently considering OEM design requirements" for 
building system into TVs and VCRs. 


Dunlap declined to elaborate on news release when 
eached in Washington, where he testified May 3 before | 
Ouse Judiciary Subcommittee on Economic & Commercial 
AW at hearings on foreign companies’ anticompetitive 
Paces In his testimony there, Dunlap said “Japanese 
conn! cartels... have taken complete control of our 
"sumer electronics industry" and repeated charges t 4 ag 
VCR wsttained trade by refusing to sell parts for rar a 
R and collectively boycotted product to prevent It Ur 
: tk, as he charged they have done with ¢ dio 
tape "ean products, such as VCRs, HDTV, digital A ‘A 
acts by ge also accused Japanese see bene i oe 
' isusing " i ate 
sing "logal device aporopatel 


- . f ' ag 
oder ee urged Committee to investigate eer of € 
ttiteyge protective orders" and to insist bees nk ‘ 

ws to break up "illegal Japanes Te 
= legislation to st Pons Ae of illegal activiti 
, Protective order." 


U.K BIG TV DIGEST—13 
‘ -SCRE 
by Britaj EN CO 
sieg. Dept. of Te UM: Consortium organized 
es develo e & Industry (DTI) hopes to beat 


Consortium cone 

¢ edes 

er in LCD displays e 

; Vily, So it's putting its chi 
eveloped at Imperial C 

Leighton King, at DTI 


pe has little chance to gai 

use Japanese are invest cies 

Ps on light pipe concept 

Sone “ London. Tech-Nel's 

Backs ~Sponsored meeting, said 

oe be Pain horse with LCD, adding that as ap 

mek! Ganiar arene as Mona Lisa and probably costs as 

Devaar Sharp's U.K. R&D lab was present). Under 
pices, King has been talking with Alean, BBC, Digital 


Equipment, IBA, Pilkin i : 
full-size sGedan‘iratotere. and Sinclair Research on making 


Summa Medical subsidiary Foresi i 
: . ght Ine. said last 
“see, it has signed agreement with International Computer 
aterials Express Inc. (ICME) to develop production 
prototype high-definition computer display using Foresight's 
SummavVision technology (TVD Jan 1 p7). Foresight, which 
has patent pending for display technology, expects revenues 
of up to $35 million from deal. Under pact, Foresight at 
first will deliver 5 "demonstration" models to ICME, then 
will provide 20,000 units. ICME has option for additional 
20,000. Companies also are discussing formation of joint 
venture to make and sell high-definition computer displays. 
As reported earlier, Japan's Mitsui is seeking to put together 
consortium to manufacture TV version of display. 
—i——_ 


RF remote that operates beyond line of sight is heart 
of Lifestyle Music System, ensemble of electronics and 
amplified speakers unveiled by Bose at news conference in 
N.Y. last week. Chmn. Amar Bose called system "complete 
from the ground up." Product, at $2,400-$2,739, will be 
available in summer through Bose's regular hi-fi 
distribution. Heart of system is Music Center, with 
single-play CD transport, AM-FM tuner and microprocessor 


to mesh with remote. 


capable of playing programming independently and 
imultaneously. Each zone can accommodate 
Spenken estate when "daisy-chained” to main control 
In answer to question, Bose said system is 
expandable but there were no immediate plans to add rant 
noting company has strong tie-in with Zenith, for which t 
supplies high-end TV sound systems. 
edia" personal computer to 
Amiga product line horing ag a 
i Motorola 
. PE ($3,299-$4,499) uses wT for video, 

can be used to 
hies, video, audio, 

onth at ids. Most of multimedia users 
= 1modore said, but it expects consumer 


gnificant growth arcs. 


create programs © 


; i ith hq in Buffalo 
shat e satellite operation, sey sare 

Toshiba's home + ror first time at June © National 
Grove, Ill., Show. Video Communications Div. os 
Electronics Sno walezak says company will show 


r to include s-video output. 


cy 


it ly ie 
Csette pia” input from phone handset, 


NO. 49 


nD HOME AUTOMATION: & 
cena * ayer in bid to market home 
4s 9) logy to consumers was Custom 
pect ‘on Assn. (CEDIA). Two-day 


Pe) 


merging 
automation 
Electronic Dec 


t Seminar j 
[ps all 4 by Dallas market research firm Parks 


last week 


ether 137 manufacturers, seryj eee 
oF others to study home antommtion hese 
ow represented such industries as mmigde tac, 
heating, Mapess ~ and air Conditioning i 
-s, utilities, te ecommunications, h uildi 
on, controls. sea 

DIA Vp Rob Gerhardt positioned fledglj 
ae uniquely qualified to take home ane 

roe ers OD strength of entrenchment with customers d 
ae "We already design and service electronic ry 
snc and we do installation and maintenance. We're 
ped a ioeeice waiting for you, "he told attendees. He said 
ae members provide service, 63% have showrooms 96% 
at multiroom audio systems. Moreover, he Said, 25% 
state S2C urity with audio-video systems and 45% 
meuiatly integrate multiline phone systems. 


Home automation market will become more critical for 
qudio-video installers as custom business become more 
mainstream, Gerhardt said. As manufacturers continue to 
make multiroom control products less expensive and easier 
to install, he said, CEDIA-type installation companies will 
need to adapt by becoming more proficient in home 
automation specialty businesses. 


Average CEDIA installation runs about $15,000, 
Gerhardt said, indicating that custom audio-video installers 
already are selling to target market for home automation. 
He said other installation industries such as cable and 
security don't have high-ticket, low-volume experience 
necessary for integrating automated home. 


Meanwhile, ELA Consumer Electronics Group Vp Thomas 
Friel reported CEBus standard will be published in final form 
in about year, opening door for widespread development of 
home automation products subscribing to standard. CEBus 
vill allow consumers to choose which electrical functions 
will be automated in their home, and at present is backed as 
voluntary standard by more than 1,000 electronics companies 
operating in U.S. Competitive Smart House standard 
promoted by home builder industry will be incorporated in 
some products starting next year. 

—i—_ 


_ Major vi me ion, presumably plugging 
mainly NEC Toon e Lee aa software, will be new 
f Cated videogame TV show scheduled to start in fall, 
aturing "infomercials" -- commercials mixed into 
Meas in such a way that they're barely 4. NEC 
and A le from show, Wall St. Journal reportec. 


celaim Entertainment are among videogame firms 


| a up for 20-see. commercials on "Video Power,” which 


Will feature intervie F d celebrities, 
ws with players 4! 3 
ns of videogame prehager es videogame news items. 
Voice s . “ lets 
Cre ynthesizing microprocessor that le 
Prodi "Sotallized Ciemigie ie been introduce soe 
n Af America, Torrance, Cal. Matchbook si?" user's 


user 
d by Orex 


jy “ice ant recording device that analyzes and reco 


d. Product can 

microphone oF 
layer. Module provides up to 500 playbac 

iter ultrathin (1.1-mm) built-in Piezo speaker. "Vy ct 

Week iad Product at Premium Incentive Show in Ne 

; disclose pricing. 


“Sec. message, company sai 
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REEOUS, FRO 
amecorder Sales j 

45% and "VHS flit be 

took 5%, S-VHS 2% 


M ENGLAND: About 39 


iary Ferguson's annual review 
e of U.K. consumer electronics market. 
Of ‘We 

firdethnetee TV sets sold last year, only 5% were 
under 20") 4o eee Small-screen market (presumably 
demdtd ott c ed for first time; 2/3 of those sets had 
tbtaled 190 eae 20% had teletext. LCD personal TV sales 
lived tri’ roce Large-screen market totaled 1.9 million 
aan e years, 60% being 20". Virtually all large-screen 
eee eS € and more than 2/3 had teletext. Sets that 
total} ma British digital Nicam TV audio had only 4% of 
iti : 5% of consumers surveyed said they would be 
as 8 to pay $160 extra for it on next purchase. One-third 
hee ‘sr expressed interest in owning wide-screen TV, 

ut when they were told it would cost twice as much as 
conventional set, figure dwindled to 11%. 


One in 4 VCRs "went to homes with a functioning 
player, old model either being kept or “joining the 
350,000-unit 2nd-hand market." Some 28% of owners said 
they never set their VCRs to record or find it difficult. 
Sales of satellite receivers, at 450,000 units, "were 
respectable rather than either a triumph or a disaster." 
Some 14% of consumers were interested in satellite 
receivers (30% of 18-24 year lds), but 30% of potential 
purchasers weren't willing to pay the $16.50 monthly 
subscription fee for satellite movie channel. 


* * * * * 


U.K. video industry -- hardware and software —- has 
sales of more than $2.56 billion annually, GAH consultants 
said in study released in England. Study said recorded 
cassette market (rent and sale) is just under $1.4 billion per 
year, with rental revenue at $910 million, sales $492 million, 
blank tapes $492 million, VCRs $1.05 billion. Some 62% of 
U.K. homes have VCRs. 


—S o_o 


Mergers & Acquisitions: International Semi-Tech 
Microelectronics of Canada and business partner Vincent 
Tan, Malaysian investor, withdrew $142 million offer to buy 
Consumers Distributing catalog retail chain in Canada. 
Canadian food distributor Provigo, owner of chain, denied 
charges its financial condition had deteriorated since deal 
was proposed in Nov. International Semi-Tech, which 
acquired Singer brand with purchase of SSMC in 1989 (TVD 
Feb 6/89 p13), acquired U.S. Consumers Distributing in 
1988... Acclaim Entertainment completed purchase of all 
outstanding shares of LJN Toys from MCA for undisclosed 
ash and 6.7% of Oe oe 2 “sage 

i i ining i oe es grou 
Wot a a aie into Ayhirlpool Overseas 
Corp., new firm to handle marke 


Europe... N k ee 

i ¢ Brick Church for $7.8 million 

eet certain liabilities. Deal includes 

000-sq house and office complex in Edison, 

220,000 sa. ctail stores in N.Y. and N.J. With purchase, 
will 


Newmark & Lewis 


VHS-C and VHS decks (F/G) will be 


Compatible arp and Matsushita this spring, 


: h 
introduced in Jaman Ne has introduced S-VHS F/C deck 


aie Se unises lower priced model in fall (TVD April 2 
in U.S. 


p12). 
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Financial Reports of TV-Electronics Companies 


jon not 
These are latest reports 2s obtained dunng past week Dash indicates information 
Per 
Share 


loss. 
avaiable at press time Amounts expressed in dollars Parentheses denote 


Company & Period 


d Int rnational 

mae Es March 31 689,200,000 petape eco 
1989-9 mo. to March 31 apa 500,000 
1990-atr. to Mere 3} 210,200 ,000 12,400,000 


1989-qtr. to March 31 


n International Industries 

1990-9 mo. to March 31 405,691,000 1 6) 08 
1989-9 mo. to March 31 388 , 468 ,000 17600 
1990-qtr. to March 31 142,690 ,000 8 4,608 
1989-qtr. to March 31 133,504,000 : 4 


Heritage Media 4. 106,000) 
1990-atr. to March 31 ,043 ,000 (4, ’ 
ged-atr. to March 31 20,761,000 (6,681,000) 


Highland Superstores 

1990-year to Jan. 31 
1989-year to Jan. 31 
1990-qtr. to Jan. 31 
1989-qtr. to Jan. 31 


(12,380,000) 

7,244,000 

(2,756,000) 
4,377,000 


,674,000 
910,747,000 
316,679,000 
315,898,000 


M/A-C 
1990-26 wk. to March 31 181, 183,000 (114,513,000) 
1989-26 wk. to April 1 130,739,000 5,686,000 
1990-13 wk. to March 31 97,970,000 3,765,000 
1989-13 wk. to April 1 69,481,000 2,966,000 


Outlet Communications 
1990-qtr. to March 31 
1989-qtr. to March 3) 


4,917,000 
16,850,000 


18,855,000 
22,479,000 


Philips NvS 
1990-qtr. to March 3) 
1989-qtr. to March 31 


,000 
,000 


178,080 ,000 
118, 190,000 


Scientific-Atlanta 


1990-39 wk. to March 30 ,000 30,989,000 
1989-39 wk. to March 31 388 , 390,000 25,579,000 
7990-13 wk. to March 30 161,053,000 11,806,000 
7989-13 wk. to March 3! 134,945,000 9,661,000 


Telemundo Group 
1990-qtr. to March 3) 
1989-qtr. to March 3) 


24,811,000 
22,475,000 


(14,747,000) 
(17,226,000) 


Turner Bcstg. System 
1989-year to Dec. 31 
1988-year to Dec. 3! 


— 


,065,051,000 
806 ,626 ,000 


(70,647,000) 
(94,541,000) 


Washington Post 
1990-13 wk. to April 1 
1989-13 wk. to April 2 


340 , 966 ,000 
341,877 ,000 


39,020 ,000 
41,500,000 


Notes: “After special charge. 


"Includes special credit. 
"At guilder‘'s current rate. 


——————— 


___Yapan's production of color TVs declined 4.2% to 

million in March, Ministry of International Trade & wee 
(MITD said. Factory sales of color sets fell 0.5% to 1.09 
million. VCR production fell 9.8% to 2.3 million, but facto 
sales were up 2.4% to 2.6 million. Color picture ‘tube 2 
production decreased 29.4% to 1.7 million and sales 38.7% t 
902,000. Japan produced 632,600 camcorders in March sh 
8.1% in year, with factory sales up 27% to 666,900 oe 
Production of videodise players soared 100.6% to 86 900 
while sales jumped 85.4% to 92,900. sitios, 


U.S. dropped Japan from its list of unfai 

: air trad 
despite pressure from Congress to leave country an lint 
under Super 301 provision of 1988 trade act. Japan 
named unfair trader in 1989. ie 


Descriptive video services for the blind are bein. 


offered by 32 P i 4 g 
channel. ‘ BS stations on multichannel TV sound's SAP 


Consumer Electronics Personals 


motions at JVC America: Harry Elias from gen; 
vp ‘oneal vp, Nathan Watanabe from vp to senior rr 
Newly appointed JVC vps: Keith Ido, east coast; Robert 
Kojima, west coast; Jon LeGrand, southwest; Nick 
Nakayama and Robert O'Connor, midwest; Taki 
Takahara, southeast, Donn Barclay, consumer video 
’ ry Kikuchi, tape mdsg.; Vic Pacor, hi-fi 
mdsg.; Steve Matsuzaki, personnel and operations; Akio 
Mutai, accounting and finance... Joseph Gandolfo, 
ex-gen. mgr., Thomson Consumer Electronics TV 
manufacturing, Americas, joins Mattel Operations Div. as 


pres. 


Larry Mondry resigns as Highland Superstores home 
office merchandising mgr. to join Tex. retailer... Robert 
Scaglione, district sales supervisor, advanced to key 
account mgr., Sharp N.Y.-N.J. metro branch... Francis 
laconis, ex-Conneault Technologies, joins Terk 
Technologies as national sales mgr... Stu Wohl, ex-Funai, 
joins Shintom West as corporate vp; Richard Norris, 
ex-National Wholesale Co., appointed western regional sales 
mgr.; Justin Gorner, sales rep, named eastern regional 
sales mgr... Daniel Brannon, Thomson Consumer 
Electronics mktg. services Mgr., named to board of National 
Assn. for Promotional & Advertising Allowances, new trade 
group covering cooperative ad and trade allowances. 


Larry Ginther and William Turner named to Sears 
Canada board, succeeding Arthur Mingay, retired, and 
Laurence Cudmore, named Sears (U.S.) retail pres. last 
year... Kevin Leja, ex-Entertainment Designs, joins 
Sonance as national sales trainer and market research dir., 
new post... Nelson Entertainment Exec. Vp Rand 
Bleimeister reportedly will depart May 11 to take 
distribution post at Capitol-EMI... Changes at Baker & 
Taylor Video: August Umlauf to retire as head of parent 
Grace Specialty Businesses July 31 -- he resigned from 
NAVD board at Assn.'s convention last week; Operations Vp 
Gary Rautenstrauch promoted to parent Grace textiles 
unit... Buena Vista Home Video Vp Dick Longwell 
promoted to senior domestic sales vp... Magnum 
Entertainment Exec. Vp-COO Danny Kopels advanced to 
pres.-CEO, assuming duties of Walter Gernert, who 
relinquished those positions to pursue other interests but 
remains chmn. 


=> fs. 


_Optical Information Systems '90 conference and 
exhibition will cover display technology and electronic 
imaging, optical disc "jukeboxes," image processing. Snow ~ 
scheduled for Sept. 11-13 in Washington, D.C. Details: 


Meckler, 11 Ferry Lane W: . 06880, 
903-226-6967. beck eg 


OBITUARY 


Donald Parris, 82, longtime Commerce Dept. , 
electronics official, died April 21 of heart ailment at 
home in Arlington, Va. After being teacher and principal “ 
Del. school systems, he joined govt. in mid-1930s, 
various positions connected with radio and electronics 
industries, including head of Electronics Div. of National _ - 
php se Agency during Korean War. He retired in 196° 
a of Scientific & Technical Equipment Office ee 

ommerce's Business & Defense Services Administratio™ 


<— 
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A ales, begins ref i 
KILLs LoTTER eB orming hearing bar 6 
#06 a Changes nail Led A, NAB, others, called orate TV SALES DOWN sharply in April, steepest 
ae by plac up- aracter policy broadened. (P. Reni y drop since 1985. But projection TV rose 33%, with 
‘ac “ corders and VCR decks also Up- (P. li 
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(NBMC), which he 3g most act Fe 


rama claims is ™ i 
iar petitions, grouP often reduee 
lacks to get into proadcasting 0 
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fl L: Dormant HDTV policy debate ; 
L as become target of new a8 tn 


HOTT nh j jump- 
ve ates Cal.» His proposal calls for Creation of ne 
rp of America (TCA) to guide and ee 
Fp 01088, , be funded with 
i i oH federal govt., with bulk of money ttenige 
#00 FO those working on new technologies such as 


are in intellectual 


2 and awaiting considerati 
1 offered May ‘ing Consideration b H 
Bil : mmittee, is grounded in Levine's belief that $70" 
sien" nat govt. already has spent for private sector R&D 
pion adequately, OF effectively, increased the ability of 


gopetitl oric industrial development through mark 
gis but notes that govt. 's failure to "aystematioaliy” 
or technologies may imperil country's economic 
jevelOP 1S. industry is "ata serious disadvantage both in 
ting low-cost capital and in strategically coordinating 
es to match the targeting efforts of our international 
veapetitors,” Dill said. 
To fight back, bill would create permanent TCA with 
«consultants, govt.-industry board and hefty federal 
eae to encourage cooperative R&D ventures by govt. and 
oustry, provide policy leadership and guidance to govt. and 
vip pod industry technology initiatives, Levine said. TCA 
wuld be governed by board composed of chairman and 2 
ghers appointed by President, industry CEO named by 
igtional Academy of Engineering, one member of National 
jsearch Council, 2 appointed by President from among 
wminees submitted by industry to represent large and small 
f) ) companies; dir. of Commerce Dept.'s Advanced Technology 
| ; dir. of Pentagon's Defense Advanced Research 
Projects Agency (DARPA). Board terms would be capped at 
\years. Several advisory committees would be mandated. 


Meanwhile, GAO has come out with another report on 
{DTV, this one short and prepared for Sen. Bingaman 
0-N.M.), chmn. of Senate Technology & Security 
tibeommittee. Report chronicles length of time that 
lederal govt. has been considering HDTV policy, concludes 
Sue has been before Congress or agencies for 20 years. 

has been i ing urgency on Capitol Hill in last 2 
russ to implement policy, GAO said. Report was response 
7 Sngeman letter raising concerns about possibility that F 
‘e has been unaware of HDTV until recently. Report foun 
“eral agencies as well as the private sector have been 
re of HDTV's development for years," although locus of 
nL activities has been abroad, GAO said. Report, 
A ADAM 
wareness of the Development of HD 


Asi 1 GAO at 
2-97 241, 40), is available from 


Rep. Ritter (R. : ots f developments 
tt -Pa.) was highly critical o geet 
singh RPA, saying Dir. Craig Fields was unfairly "bouncec 
ching wee he espoused policies that nie 7 on Sig 
© hares: ween winning osing 0 

| ition, He saw Fields’ a mee to R&D as essence of 
mate federal policy and urged Pentagon to stay t 
bur peititter also has authored several bills designed to 
for HDTV and other emerging technologies. 


* jdenson 
D.C gpn y tttoduced last week was bill by Rep. Gejdens . 
rttoment po Set minimum 10% domestic ata Gain 
ty for parts and components in sets $0 ale 


ay Ve 
Me that with level increasing to 30% in 3rd year, 


MAY 14, 1990 


; NTALE 
Video Walkm ae aide Encouraged by success of 
here obutpadene Program in N.Y. (TVD Sept 15 
to buyers —_ Sony ts ¢ A ae about 50% of renters converted 
in San Franciseo area, ring much more ambitious program 


In b 
(VW) 8 oth programs, commuters 


mm personal] TV-VCR Can rent Video Walkman 


Combinations from independent 


One cassette,” (2) GF tte VS. $9.95 for one day with 
minimum in N.Y. dae will be advertised widely, vs. 


location as well as in city, 


Two Whole Earth Access stores -- j 

: -- in Berkel 
ie Stops on Bay Area Rapid Transit @ART) -~ 
2 oF 0 ack e renting Sony's 3" Vw, including choice of any 
ana 6 selected movies. While N.Y. Grand Central Radio 
ere apital Audio confined promotional efforts to consumer 
” ets and in-store promotions, Sony said, "extensive 
advertising support" will accompany west coast effort. This 
will include "large poster ads" in each of more than 460 
BART cars and repeated print ads in local papers, including 
San Francisco Chronicle, Examiner and San Jose 
Mercury-News. Sony didn't say who will pay for ads. "Home 
Video Finally Leaves Home," is headline on poster ad, 
showing VW and cassettes of Top Gun, Chances Are, Star 
Trek V, Ghostbusters II, When Harry Met Sally, Batman, 
Indiana Jones and the Last Crusade, ete. 


Sony also notes that Japan Air Lines, Iceland Air and 
Virgin Atlantic offer VW to passengers as alternative to 
in-flight movies. Virgin is widely advertising its airborne 
"film festival." 

———_—_ 


Ads & Promotions: Sony Magnetic Products will be 
sponsor of Goodwill Games July 20-Aug. 5 in Seattle. Under 
deal, Turner Bestg. System will use Sony videotape for TV 
production. Sony launched Design Vision '90 competition 
with theme, "Person-to-Person Communication: The 
Telephone." Among prizes are Handycam, Video Walkman, 
Walkman... Panasonic awards $5 million cellular phone ad 
account to Levine, Huntley, Schmidt & Beaver, N.Y... 
Matsushita sponsors U.S. Cycling Federation with 
donation of Panasonic bicycles... Nintendo demonstrates 
latest videogames at Power Fest 1990, 36-city "traveling 
extravaganza of the videogame world"... Thomson 
Consumer Electronics "Surf's Up" summer promotion gives 
free sunglasses with purchase of 3-packs of GE T-120 
videotape, inflatable "skimee" game with 4 two-packs - =p 
audio tape and watch with Porsors "Don Kirshner’ 35th 

.-. Maxe ns' « 
Oat ot ioc 'n' Roll" nationally on radio. Eoiane, 
Products Div. promotion May 1-July 31 offers “5 ana o 
tape or $75 in travel cash certificates with purchase 0 
floppy disc 10-pack in 2 separate promotions. 


d 9.7% to 
uction of VCR decks droppe 
faci el EIAJ reported. In first 3 rer of ies 
Spe peerintl : to 6,180,517. Total shipmen 
1990, 


on fell 10.4% : oe 
605,000 and Japan shipmen 
Bae aoe pape total shipments were ae 4% 
19.2% to *53 and domestic shipments 16.3% to 137,00. 
to 6,585,668 rced 1,021,000 color TVs in March, down 4. 
Jae ate 1989. Color TV output ee nes Seine 
Das 164 in first 3 months. Total ae anaes 
2,843, 0 in March, 10.7% to 2,687,038 cok ee 
1, at shipments deoreased 17.4% to 699, 
m 3 ri 7 

3.6% to 1,994,000 in Jan.-M 
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Consumer Electronics Personals 


Promotions at Toshiba: Donald La Dieu to strategic 


market planning asst. vp, Arnold Lasky to sales , 
administration dir., Mark Toner to ad mgr., Sal Morabito 


to special markets national sales mgr... Named Toshiba key 


account mgrs.: John Bowe, Dallas; Paul Ferry, Boston; 
Ralf Engelbrecht, Detroit; Greg Fink, Chicago. Tanis 
Lockwood advanced to asst. dir.-Memory Mktg. Dept., 
Toshiba America Electronic Components Semiconductor 
Group. 


Patrick Murray, ex-Sony Magnetic Products, joins 
Emerson as national sales mgr... Clayton Blick named Sony 
Professional Audio Div. mktg. mgr.; Gary Rosen, 
ex-Waveframe Corp., rejoins Sony Professional Audio as 
national sales mgr... Paul Goldberg, ex-Lockheed 
Electronics, named pres., Summa Medical, and pres., 
subsidiary Foresight Inc., sueceeding Joseph Zanetti, who 
remains Summa vp-new business development; Alan 
Kaplan, ex-Lockheed, joins Summa as vp-gen. counsel... 
Richard Bell dismissed as Amstrad Home Office Div. sales 
vp... Michael Thomas moves to exec. vp-strategic services 
at HWH PR. 


Nelson Entertainment Exec. Vp Rand Bleimeister 
resigns to become CEMA Distribution mktg. and strategic 
planning vp, reporting to Pres. Russ Bach; Richard 
Pinson, ex-RC A/Columbia sales and mktg. vp, joins as 
national sales mgr... Steve Savage, co-founder of N.Y. 
New Video chain purchased by Vestron, forms joint venture 
with Fox/Lorber Assoc. to explore new business 
opportunities in home video... Ken Ross resigns as 
Capitol-EMI Picture Music America pres. to rejoin CBS... 
New NAVD officers: Bill Burton, Wax Works/Video Works, 
pres.; James Warburton, Baker & Taylor Video, vp; 
Dalton McArthur, Video One Canada, secy.-treas.; 

Robert Tollini, Video Trend, elected to board; Verne 
Fross, Commtron, named Distributor Advisory Council 
chmn. 


Changes at Ingram: Fran Salamon advanced to sales 
vp; Carol Wiel promoted to ad and mkt. development vp; 
Bettye Huddleston named asst. vp-human resources and 
administration; Bob Pacholski advanced to asst. vp-MIS 
applications... Time Warner Pres. N.J. Nicholas assumes 
CEO role shared with Chmn. Steven Ross... Appointments 
at Hanna-Barbera Home Video: Richard Kukulski, 
ex-Robert Half Assoc., joins as accountant; Jacquelyn 
Freilich, ex-Worldvision Enterprises, named operations 
asst.; Marsha Parmelee-Otto, ex-Rancho Suspension, 
appointed customer service representative... Cynthia Huth 
advanced to Orion Home Video sales administration dir. 

——j———— 


Nintendo signed up 30 videogame software suppliers 
in Japan to develop games for its Superfamicon 16-bit 
system, set to debut in Japan in Nov. Videogame leader 
expects to sell 300,000 game systems (about $130 in Japan) 


monthly. It has no plans yet for U.S. introduction of 16-bit 


system, which isn't compatible with 8-bit Nintendo 


Entertainment System, spokesman in U.S. said. He said lag 
between Nintendo introductions in Japan and U.S. generally 


has been about 2 years. 


April retail sales: Highland Superstores reported 
sales of $61.7 million in month, down 2% from year ago. 
Same-store sales fell 6%. In first 3 months of year, total 
fell 6% to $185.3 million... Best Buy totaled $36 million, 


up 20% from April 1989. Same-store sales rose 5%. In first 


2 months of fiscal year, sales were up 19% to $87 million. 


+ 


Financial Reports of TV-Electronics Companies 


These are latest reports as obtained during past week. Dash indicates information not 
available at press time. Amounts expressed in dollars. Parentheses denote loss 


Company & Period 


Dynascan 
1990-qtr. to March 31 42,537,000 
josckters to March 31 50 ,588 ,000 


(1,962,000) 
927 ,000 


Esquire Radio 
1990-qtr. to March 31 
1989-qtr. to March 31 


10 ,683 ,000 


226, 
9,946,000 — 


165,000 


LIN Bestg. 
1990-qtr, to March 31 61,674,000 | (180,750,000) 
1989-qtr. to March 31 52,897,000 20,221,000 


Oak Industries 
1990-qtr. to March 31 
1989-qtr. to March 31 


43,512,000 
43,011,000 


550,000 
(511,000) 


Pathe Communications 
1990-qtr. to March 31 
1989-qtr. to March 31 


76,813,000 46 ,400 ,000 
91,764,000 10,334,000 


Prism Entertainment 
1990-year to Jan. 31 
1989-year to Jan 31 


14,630,000 
14,533,000 


510 ,000 
478,000 


Viacom 
1990-qtr. to March 31 
1989-qtr. to March 31 


393,189,000 
341,120,000 


(17,088,000) 
216,603,000 


Notes: #After special charge. “Restated. “Includes special 
credit. 
—————————————————————eoOOhoa—S—sSsSsSsaaan9 moo 
Highland Superstores said video equipment, including 
TVs, accounted for 24.7% of total sales in fiscal 1989, down 
from 26.8% share year earlier. VCRs' share was 22.6%, 


down from 23.9%. Other with year-earlier shares 
in parentheses: Audio equipment 16.8% (16.6%), personal 
electronics 12.4% (8.2%), major appliances 18.5% (19.5%), 
microwave ovens 2.6% (1.8%). Figures were included in 
10-K form filed with SEC. 


Chinese videotape makers were accused of selling 
videocassettes in Europe at less than fair-market value by 
European Council of Chemical Industry Federation (CEFIC). 
Antidumping complaint said Chinese imports caused "heavy 
losses" for European manufacturers as nation's market share 
grew to 11.8% in 1989 from 0.55% in 1987. During that 
period, sales of Chinese-made videotapes soared to 33 
million from 1.2 million. 


Mediagenic expects to report $19 million loss for 
1990 and is considering sale of company, Wall St. Journal 
reported. Loss stems from discontinuing operations and 
damages of up to $6.4 million that Mediagenic must pay to 
Magnavox in videogame patent infringement suit (TVD 


March 19 p14). Videogame software provider said it will cut 


unprofitable product lines and considering selling all or part 


of firm. 


Radio Shack May 6-19 sale brochure, distributed as 
newspaper supplement, features 8mm Sanyo-made 
camcorder with 8:1 zoom (similar to model Zenith showed 
distributors) at $799 ("$200 off"), VHS Hi-Fi recorder with 
21-day 6-event timer at $330 ("cut $170"), full-size VHS 
camcorder with 8:1 zoom, flying erase at (“save 
$100"), on-screen program VCR $280 (“save $120"). 


_Casio denied report last week ' 
facility. Spokeswoman said ary of closing was ing 
2 ap keine i hd be df ane 


by disgruntled employe who had 
250 workers at hq. 
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M SUMMARY-INDEX OF WEEK’S NEWS oa 
groadcast - Cable Consumer Electronics 
BLE BILL: House leaders prepare draft ip i 
NOTHER CABLE we p of PRICE EROSION, dip in color sal jor i 
possible compromise, containing nectar? rate concerns on eve of CES. fee slick af ccecd eabes may 
regulation. Senate vote appears Close on eable-teleo. (P. 1) be over. Where's that needed new product? (P. 13) y 


BLE INDUSTRY NERVOUS about regulation, money, as 
ns in Atlanta. Mooney predicts new 
't be ‘onerous.’ (P. 4) 


nvention ope 
regulation won 


rop 100 MSOs FLAT: 


Our survey shows only minimal 


RCA ACTS LIKE LEADER with new line completely 
redesigned, strong high-end emphasis. First U.S.-made 35" 
tubes, re-entry into 25" -- even videodise. (P. 14) 


AUDIO SALES UP 2.3% in first quarter, EIA says, with 
portables up 6%, autosound 2%, components 0.4%. (P. 15) 


down P thsince fall. Pay-TV down. Rebuilds may be leveling 
6, 5) 
ao CHANGES IN YEN RATE won't affect Matsushita's plans 
mal () BARRETT VOTE ASSURED: Easy Senate confirmation for expansion in U.S., says Seki. Target for 50% U-S. 
>%), pase follow congenial hearing. Vote likely this week. (P. 7) content of products is 1995. @. 16) 
in > i . 
HISE THREATENED: Time Warner could lose 2 TIMMER TO TAKE HELM of Philips in July, one year 
aes with 390,000 subseribers. Preliminary move seen earlier than p PCEC's Johnstone sees sudden a 
as negotiating ploy. @. 7) good sign for U.S. consumer electronics operation. (P. 
> by : 
. i i CAMCORDER FORMAT ACTIVITY to reach climax next 
as: | blige based 5; eat, Service PFurt programmers, week when Sony shows ere “ec ga 
= i tachi offer . &. 
share | Sertually cut attraction of cable, experts Say- (P. 8) VHS-C tinyeam, RCA, GE, Hitachi © 
HIGH RESOLUTION SYSTEM task force urges S900 
| INFOMERCIALS HIT: Hous? = ae . 3 eae a million for display R&D for commercial as - as military 
| enforcement of ad regulations and voluntary use, calls foreign suppliers security risk. (P. 17) 
| restraints. No legislation likely. (P. 8) ‘9 Pd it site 7 
me MEXICO ACCOUNT or near ; 
al TELCO ENTRY PREDICTED: Sikes, Biondi say telows . imports by U.S. in Feb. Malaysian TV exports up 47.6% in 
d | inevitable. Future of broadcast spectrum questions® ® imPith, 91-1% in Jan.-Feb. (. 18) 
to | AWRT. FCC procedures hit. (P. 9) 
. : art of House leaders turned cable policy 
peut | DINGELL CIRCULATES DRAFT CABLE yin? - potential compromise bill that contained a little “ 
ae eee on its cat week by cireulanns e. Draft included must-Carry, Srd party packaging, ~ A 
me cing for, EYEE not enough fr aa rotection and commercial leased access geen i 
regulati filiate carriage, consumer F channel positioning, system ownership > 
wation, cable affiliate t compulsory license, veh (D-Mich.). June 
: avoids especially controversial telco en a by Commerce Committee Chmn. Dinge 2. 
ved sources confirmed. Drafting effort was led PY 
vith markup is planned, date not set. : papi eeuaal cable bill May 22, despite . 
a Meanwhile, Senate Commerce Committee rm : image (D-Hawaii) earlier last work, aes 
; € : n. . . 2 or _— 
p_.. Ptedictions of Communication Subeomm GTA convention, Senate aides se a ae eat ae 
(mrp wit be put off until June 7, Te” amendments whieh chin. OPPOSES 
bd Support in Subcommittee for telco € ated story in this scart 
arrett (see 


Renomination of FCC Comr- 


<_< 
a 
— 
> 
~ & 
is) 
ny 


iol 90, nO. 21 
ngumel Elect 


r becomes chmn. of Philips J 
t ne cor yan der Klugt; Ype Bouneathe er 
tire Lighting Div., becomes vp, and Gert Lorenz 
y otdet of mnfernea Systems Div., also July 1 ( 
resi report, this issue); David Fine succeeds Clamee 
separate Tf polygram's supervisory board, relinquishing his 
af geo post at end of 1990; Alain Levy 
ore ‘2 PolyGram's exec. VP, will succeed Fine as 

ntly Jan. 1... Nolan Bushnell, Atari founder 
odore to head special team to develop consum 
ats b on Amiga computer; William Sydnes Soiteee 
por modore as gen. mgr., PC compatible products. 
yianilos, chief scientist of Franklin Electronj 

usher adds title of pres., reporting to Chmn. saan 

ig... Portia isaacson, founder of Future Computing 
pins London-based BIS CAP International, part of Nynex's 
0 Mackintosh consulting firm, to head new PC and 


ronics Personals 


a ribution Channels Advisory Service... Norma Ajlouny 
ox-sales inistration mgr., promoted to eastern accounts 


x arral Communications; Scott Gilbert 

mont inues as western regional sales mgr.; both are based at 
gan Jose, Cal... Jason Couch, ex-Simitar and Interglobal 
named Rotfeld Video pres... Sidney Kaufman promoted "24 
pres of MCA's Mdsg. Corp. of America... Clayton Blick 
named Sony Professional Audio Div. mktg. mgr... Bernard 
pel Duca, ex-Arrow Automotive, joins Sparkomatic and its 
Kenco accessories div. as Canadian sales mgr. 


——-—- 


Federal and state legislators will be heard on panels 

at Consumer Electronics Show in Chicago. Session on 

i Consumer Electronics Industry in a Global Economy 

 }0:30-noon June 2 will feature Sen. Hollings (D-S.C.), chmn., 
Commerce Committee, and Sen. Lugar (R-Ind.) of Foreign 
Relations Committee, Dynascan CEO Jerry Kalov and Casio 
Pres, John McDonald, moderated by EIA Pres. Peter 
McCloskey. Panel at 9:30-11 a.m. June 4 will discuss 
industry-related state regulation issues, with Cal. Assembly 
Speaker Willie Brown, Minn. House Asst. Minority Leader 
Kathleen Blatz, N.Y. Senate Finance Committee Chmn. 
Tarky Lombardi, Ohio Senate Education & Retirement 
Committee Chmn. Cooper Snyder. Sony's Robert Dillon will 
moderate. 


Nintendo Entertainment System sales in U.S. have 
totaled 21 million since 1985 introduction, and worldwide | 
sales of portable Gameboy are expected to be 9 million this 
year, Nintendo America Pres. Minoru Arakawa said last 
week in releasing parent company's financial results. As 
result of change in fiscal year, 1990 had only 7 mon 
months for fiscal 1989, but net income was almost as high 
(see financial table). 


"Liquidating $20 million” inventory of recently 
purchased Brick Church (TVD May 7 p15), Newmark , 
proclaimed in full-page newspaper ads May 13. "Everything 
Must go... Lowest prices ever, 
6 Lewis stores." Tour of one store 

7 Sylvania TV $400), other products at 
Prices, "Rain checks available on current models, 


disclosed some bargains 
normal discount 
" ad said. 


m for camcorders, based 
ae Hitachi, 
totype at 
First 


Interchangeable lens sy 


on agreement by 4 manufacturers (Canon, 


Matsushit i * nlaved in pro 
a and Son ) will be disp!2y 
onsumer Electro Show next week by Canon. 


Model is expected to be 15:1 200™ 


~ 


ths vs. 12 


& Lewis 


 caid ads for “all 68 Newmark 


VIDEOGAME Feces 
, S, MITA 
- Just as 

after Action for eae 


m 
"research into mon grant to MIT Media Lab to support 


ACT said Sioa 
sai i 
violate Commie oated program, scheduled for fall, wi 
shows be clearly distingsiake ne \snianet 2 children's 
not : e rom 
not sell products. Video Power, which will feature NEC 
interviews oth A ile: report on videogames, offer 

players, air cartoons using game characters. 


Nintendo fund, contrib 

| : uted by Japanese 

aoe will support work of ate ng. f 

die Se gs language and dir.-Media Lab learning a 

high-te 3 Nintendo quotes Papert as saying he has developed 

oe or learning tools that "look and feel more like 

; endo games than school books" as alternative to 

at traditional teaching methods. Pres. Hiroshi 
amauchi says Nintendo has long felt it owed "responsibility 

to... enhance educational opportunities." 


ibtonabaien, matte ue with Video Technology 
on creating educational es for its 
according to Wall St. Journal. z= oe 


DATA DISCMAN DEBUT: Portable CD-ROM reference, 
Data Discman, shown last winter as part of Sony TechnoF air 
(TVD Feb 5 p17), will make market debut in Japan July 1 at 
surprisingly reasonable price of $380. Sony officials said 
there were no immediate plans for overseas markets because 
it will take time to develop appropriate software. 


Weighing 1.2 lb., "posteard size" unit about 1.7" deep, 
accesses data from standard 3" CD single. Readout is high 
resolution 3" monochrome LCD which can display 10 lines of 
15 characters each. It also plays conventional 3" audio CDs. 
Software, according to Sony, will be released July 1 by 14 
publishers at $18.50-$130. Dise supplied with unit contains 
English/Japanese, Jap lish and 3 Japanese language 
dictionaries. 

Model has Roman character keyboard for entry, but 


is in Japanese phonetic alphabets. Data may be 
aie : e search, multi 


batteries, 6 AA cells, AC ae or auto battery. Video 
adaptor permits display of p , 
aeeirane releases will include travel guides, textbooks, 
dictionaries, instruction manuals, etc. 


—_————_ 


Goldstar's retail network will sell Hitachi color TVs and 


i arketing deal between Japanese and 
VCRs in Korea, under m ing ) te 


brand. They 
Korea, but volume 
results from Korea 


hasn't been determined. Arrangement 
's easing restrictions on Japanese imports. 


ust published: 1990 edition of EIA Consumer 
re Group's Annual Review, 88-page compendium - 
facts and data on industry. Single copies are free with $1. 
stamped 6x9" envelope. Address: 9001 Pennsylvania Ave. 
NW, Washington 20006, 902-457-4919. 


85,547, 000 
88,776,000 


1990-qtr. to March 31 
1989-qtr. to April 1 


(2,732,000) 


Carolco Pictures 
(1,800 ,000) 


1990-qtr. to March 31 
1989-qtr- to March 31 


Chyron (2 502,000) 
1990-9 mo. to March 3! (313,000) 
1989-9 mo. to March 31 (1,999,000) 
1990-qtr. to March 31 112,000 


1989-qtr. to March 31 


(45,941,000) 


Comcast 
(41, 160,000) 


1990-qtr. to March 31 
1989-qtr. to March 31 


155,345,000 
128,715,000 


Financial News Network 
1990-9 mo. to March 31 
1989-9 mo. to March 31 
1990-qtr. to March 3} 
1989-qtr. to March 31 


61,325,870 
33,834, 187 
25,032,846 
12,647,000 


Great American Communi cations 
1990-qtr. to March 31 
1989-qtr. to March 31 


(35, 152,000) 


61, 466,000 
(24,014,000) 


61,428,000 


News Corp.° 

1990-9 mo. to March 31 
1989-9 mo. to March 31 
1990-qtr. to March 31 
1989-qtr. to March 31 


93,029,000 
384,817,000 
(23,988,000) 

27,447,000 


, 680 , 389,000 
622,674,000 


Nintendo® 


1990-7 mo. to March 31 210,897 , 436 


Orion Pictures 
1990-year to Feb. 
1989-year to Feb. 
1990-qtr. to Feb. 
1989-qtr. to Feb. 


15,056,000 
13,892,000 
6,599,000 
7,608,000 


136,557,000 
161,356,000 


& Se & & 


Recoton 
1990-qtr. to March 31 
1989-qtr. to March 31 


(97,000) 
235,000 


10,745,000 
9,623,000 


Tele-Communi cations 
1990-qtr. to March 31 861,000,000 (57,000,000) 
1989-qtr. to March 31 655,000,000 (51,000,000) 


Turner Bcstg. Systes 
1990-qtr. to March 31 
1989-qtr. to March 31 


4,239,000 


290 ,839,000 
(421,000) 


231,979,000 


Notes: *adjusted- Restated. “Converted at average rate. 
sPer ADR. *At 156 yen=$1. ‘Comparable figures not available. 
Includes special credit. 


Decline in Korean electronics exports this ye 

from variety of factors, including rate, sess ef in 
U.S. and Europe, drop in yen value, decline in domestic R&D 
and rise in wages in Korea, EIA-Korea Mgr. Young Choi said 
in Journal of Commerce interview. Shipments also have 
been hampered by dumping duties in U.S. and Europe, he - 
said. Korean exports of 10 major electronic products fell 9% 
to $1.78 billion in first 2 months of 1990 and all electronic 
and electrical products 7.5% to $2.3 billion. Korean VCR 
exports in Jan.-Feb. fell 30% from year-earlier and color TV 
shipments 3%. Decreases for other products: B&w TV 25% 
audio equipment 10%, tape 5.8%, computers 6.3%, CRTs f 


29%. 
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SHARP CES PRODUCTS: Sharp plans to add new versions 
of its LCD projector, which has been available for 7 months 
at $3,000. Due for introduction at CES next week is 
derivative ceiling-mount version with illuminated remote 
control for use in dark rooms. Final pricing and marketing 
plans weren't announced, but it's anticipated new version 
will carry about $500 premium. Distribution will be thro 
home theater showrooms and custom installers, "most 
definitely not through regular Sharp distribution,” said Juan 
Collaga, SharpVision national mktg. mgr. 


Professional monitor version has interfaces for 
computers, reverse scan for rear-production, availabili of 
special application lenses, at $4,995. 


In consumer TV introductions, Sharp is adding nine 20° 
models, including stereo version at $650 and S-VHS 400-line 
model at $800. There are 8 new 25" models, including 
monitor receiver at $750. New 27" sets, both with S-VHS 
inputs and 600-line resolution, are $900 and $999 latter wit? 
13w per channel amplifier and hall surround sound. Hi-fi 
VCR deck is also being introduced at $700. New to Optom 
Any et 32" model with hall matrix surround, on-scree™ 

ctions, notch filter and channel labeling, unpriced- 


ae ae ew, | 


thori 
The Au ds. 
and allied Fiel 


cast - Cable 


HER: Likelihood of li 
LE ORALE HIG hood of lighter 
cAB sJation boosts NCTA convention morale, stock price 
exhibitors up- (P. 1) Notebook. (P. 6) * 


groad 


attendances 
ABLE BILL: Burns' proposed am 

end 
draft covers telco buyouts of cable ree 
am access, franchising, must-carry ri 
lose to call. (P. 2) : 


to Senate staff 
grd party progr 
prospects too Cc 


pTV HAPPE 
product ion paramete 


NINGS: Markey offers bill. CCIR oka 
rs. CPB makes HDTV plans. (P 5) 


views DIVERGE: Sikes calls telco entry into cable 
others oppose it. Agency may not act on 
ompetition. (P. 2) 


FCC 
inevitable, 
effective © 
CABLE GOES OVERSEAS: Turner announces new 
network. TV role in Eastern Europe extolled. Big future 
predicted for U.K. cable. (P. 7) 


CABLE CREDIT EASES, NCTA speakers say. HLT 

idelines seen likely to change. Industry fundamentals, 
eredit risk ealled sound. (. 7) 
COMPRESSION COMING: Technology to multiply number 
of cable, satellite channels shown at NCTA. Digital/analog 
hybrid seen likely. (P. 8) 


@) 6 


ADULT SERVICE ALIVE: Graff says it's expanding 
despite ruling that killed Dish Satellite Network. (P. 9) 


REGULATORY PROSPECTS 
morale at generally upbeat N 
"Increasingly there are signs 
NCTA Pres. James Mooney sai 
willingness to compromise on legislation th 


draconian changes. 


CTA convention | 
in both the House 
din keynote. L 


Most of optimism was eaused by new bill (TVD 


Chmn. Dingell (D-Mich.). Mooney sai 
likely to be not destructive, but surgical, a 


But Dingell bill is only one step in process, 
: ention and in talks with reporters. 
"Dingell pill." He sat 


strongly in speech at conv 
and "only a discussion draft" 
included." 


rather than as 


, 7 
y) b No legislation is likely to become law this year, 
y roundtables at convention, 


closed-door public polic 
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COMPA 

by IVC. alone oth lide ta ec to be introduced 
. ots st camcorder, pe ide 

Mitsubishi, Goldstar, RCA products. Li" ‘i 


pation emethee iste ene theater, multiroom audio 
-priced i i ic i 
ee some pe wee oe erm while prices continue 


yen ones FIRMS POST strong consolidated profit gains 
1 Ae ended March 31. Sony, Matsushita, Pioneer, Hitachi 
oshiba, JVC, Mitsubishi all report increases. (P. 12) 


Se BUYING CAPETRONIC and Imperial from Polly 
E eck, which will inerease ownership to 70%. Sansui doubles 
in size, becoming significant world power. (P. 14) 


NO DUMPING PROBE of color TV imports from Mexico 
and Malaysia will be initiated by Commerce Dept.'s 
International Trade Administration. (P. 14) 


DIGITAL BROADCASTING of 100 CD quality channels to 
$200 car radios from satellites proposed to FCC by 
Washington group that eyes 1994 start. @. 16) 


8mm TOPS WORLD CAMCORDER sales with 38% share 
to 33% for VHS-C and 99% for full size VHS, according to 
survey. (P. 16) 


GO-VIDEO ROUNDING UP video patents to become major 
licensing organization, CEO Dunlap says. (P. 17) 


BRIGHTER AT NCTA: Likelihood of less drastic cable reregulation boosted 
as well as prices of eable stocks. 


moderates are asserting themselves,” 
ing May 24, he signaled industry's 
out imposing what it considers 


use Commerce Committee 
its action is 


Subcommittee indicated 
dly referred to pill as "staff draft" 
ely will be 


members of Senate and House virtually unanimously told 
Rep. Coble (R-N .C.) said 


industry participants told us. 


tten permission, is a Violation of Federal statute (17 USC 101 et seq.). 


146—TV DIGEST 


j ts 
» CD-quality broadcas 
opi i filed last week at 
ns satellite transmission 


iels of digital audio 


DIGITAL CAR BROAD UD-~C 
would become reality under applicati 
FCC by Washington firm that eivies 
network capable of delivering 100 chant 


to $200 car radios by 1994. 


Under proposal by Satellite C 
firms with satellite expertise, #e a 
delivered through terrestrial facitt 
radio broadcasters. Car receivers W' 


; tenna th 
signal automatically, sen ee rN or satellite 


i emanating from either lan 
SO ae. Satellite CD Radio Pres. Peter Dolan * 
estimated car radi $200, but sai 
venture hasn't talked with comm anes 
lItimate wish wou o licen 
Sree o companies, he said, but 


technology to major car audi s 
pe with potential licensees would be “premature.” 


Company has asked FCC for expedited ruling, Dolan 
said, and he hopes for approval by year-end. System — 
operates on 1470-1530 MHz band, with 30-GHz satellite 
uplink. Satellite CD Radio is umbrella group that will 
market satellite CD channels to broadcasters much as 
satellite TV operators do today, he said. Participants in 
project are: (1) Mareor, Washington firm headed by former 
Geostar executive Martin Rothblatt, which developed system 
and will hardware needed to operate it. (2) Stanford 
Telecom, Santa Clara, Cal., satellite technology firm. (3) 
Ingenico, French supplier of smartcards and other 
high-technology products. System will require launch, 
expected by 1994, of pair of satellites expected to be built 
by Ford, GE or Hughes Electronics. 


D Radio Ine., venture of 3 
ming wo pane 

es licensed to existing 

ould select strongest 

at would capture 


Meanwhile, Radio Satellite Corp. (RSC), Pasadena, 
separately announced it's developing integrated mobile 
satellite service (MSS) system to provide communications 
and positioning services to land mobile users. RSC Pres. 
Gary Noreen said he will apply to FCC soon for permission 
to construct and operate Pasadena earth station to provide 
MSS through satellite to be launched in 1993 as part of joint 
effort by American Mobile Satellite Corp. (AMSC) and 
ee are: oe gee MI). Noreen is one of AMSC 

oc rs, which i 
Beate, Meteor, Millicens betel also include Hughes, LIN 


ost of installation and antenna 
than car units, to be 


for about $50, Noreen estimated ee antenna retailing 


design and production at $3-5 million, °f °4uipment 
—s ~- 


million, 
from Ja 


ales, 
a, Cal. 
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Tops WORLD CAMCORDERS: Leading 
format in world's 3 major consumer electroni Os moter 
ear was 8mm, with 38% share of $6.5 billion m arket ne 
vollowed by VHS-C at 33% and full VHS at 29% _— 
U.K.-based BIS Mackintosh Consumer Electroni “CCording 1, 


Information Service. 


Each of 3 formats leads in one of 3 regions, supy, 
(1) VHS-C in Japan with 55% to 43% for 8mm and 99,5, Sa 
VHS. (2) 8mm in Europe with 45% vs. 43% for Or 
12% for VHS. (3) VHS in U.S. with 62%, 8mm 28%, and 


10%. 


Camcorder sales in 3 markets last year totaled 5,9 
million units (U.S. 2.3 million, Europe 2 million, Japan } 
million), survey showed. For 1990, forecast is 7.2 mil}; § 
(U.S. and Europe 2.6 million each, Japan 2 million), jp Pe 
9,6 million sales are projected, Europe passing U.S. with 3.9 
million to 3.5 million, Japan with 2.3 million sales. § 8 
put camcorder penetration at 13% of Japan households, 8%, 
in U.S., 4% in Europe. 

—_—f—_——_ 


Widescreen projection system, Expand-A-View, is 
designed for showing letterboxed videos or ing 
widescreen effect from standard 3x4 ratio TV or video. 
System, developed by Bill Bergfeldt, uses 13” Sony set or 
broadcast monitor as picture and light source, includes wide 
screen and "framing box" with slider that can mask off part 
of bottom or top of picture to get complete widescreen 
effect of up to 2.17x1 ratio. Model with 100x46” screen is 
unde $4,000, with 70x36" screen under $2,500. Details: 

and-A-View Projection 119 E. 51 
Kansas City, Mo. 64112 (16-561. 1896). — 


LCD projector by Toshiba is expected to go on Ja 
market in June. Providing picture of up to 100”, it will use 


Sharp LCD panels until Toshiba tools up for mass j 
of own panels. Price in Japan will Eaouk $3,300. Hitachi 


plans to introduce own LCD proj i 

oe ve offering similar ge ne Sank ile lag 
atsushita and Nippon Columbia , 

projectors acunendalaaian oe (Denon) are selling 


Videogame headset that (ae to make voice 


portable stereos, 
introduce 24 videogame 


* 


to 16,000 


Car Audio Specialists Assn. (( i) 

i A 
Security Assn. (VSA) will meege June 1 ann GAGA/Y 
Combined gr rge June 1 inte CASA/VSA- 


commands on Nintendo Entertainment m (NES) will be 


$150-million order 
VCRs and 8,000 
(TVD Aug 21 p®)- 
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6 pATENTS: Ae dey ae to become 

| gov f significant patents in video field to encour 

h repository auction, CEO Terren Dunlap indicated last z 

: gomestl laborating on its selection as master licensee for 

wee Ae yideo system (TVD May 21 pl 6, May 7 p19), Dunlap 
le * video will become licensor of "5 or 6 more patents 

said Go to be issued" to same inventors. He said patents 


t 
ve eM ated field. 


r 


Jerry Iggulden and Donald Streck "came to 

0” with proposal Go-Video become licensing 

, Dunlap ea they aye other inventors are 

0 ing Go-Video because of its proclaimed intention of 
ae ® anufacture to the U.S.," he said. "We will have 

Doe moductS,” including "more great inventions." 

0 


Inventors 


punlap said Go-Video is beginning to meet with 
nies planning to sell wireless video devices "to discuss 
eeenely reasonable terms and conditions for licenses. 
ioe not a Japanese company -— we don't play games with 
nts. We'd like to see a lot of competition. The first 
nes in will get the best deal." He said licensing to firms 
th at plan to produce in U.S. will help "fight against the 
[Japanese] cartels." 


At June Consumer Electronics Show (CES), Go-Video 
will show prototype wireless version of its dual-deck VCR 
that's scheduled for production next year, Dunlap said. He 
said wireless video also could be extremely useful for 
security cameras, video games, camcorders, eventually 
yideophones. In answer to our question, he said it was his 
understanding that patent also covers combination infrared 
and RF remote controls for multiroom installations. 


As for first model of dual-deck VCR-2, he said final 


ft 


W fully programmed version will be displayed at CES and be on 


retail shelves by end of June. It's already listed in 
Hammacher Schlemmer catalog at $1,250, he said (suggested 
retail price is $995). Dunlap forecast "strong backlash” 
against Japanese in coming months. All of initial sales will 
be handled through D&H Distributors, which has agreed to 
buy at least 30,000 units, he said. 

—i——" 


Mergers & Acquisitions: International Jensen has 
acquired Now Hear This (NHT), 3-year-old speaker firm 
headed by Chris Byrne, former Pioneer and Akai executive, 
and Kenneth Kantor, veteran speaker designer. Terms 
weren't disclosed... Sprague Technologies board 
authorized spinoff of semiconductor business to 
shareholders, expected to be completed in 3rd quarter... 
Planned Technologies, Hicksville, N.Y., acquired exclusive 
i Record-a-Call distribution rights from Riphnal-reie of 

ong Kong... Philips denied reports it has acquire 
Olivetti chavad in or and is negotiating with CIR holding 
company for interest in company. Philips said it's discussing 
with Olivetti "possible cooperation agreements 1n specific 
and limited business areas"... Inkel Corp., Korean parent 
of Sherwood, has purchased majority share of Kimtron Corp., 
an Jose, Cal., video terminal maker, and will market 
Monitors under Sherwood name. 


ble 

Latest setback to Finial Technology Laser Turntable, 

laser-optical machine that plays LPs: man rep has 
Stopped selling product following complaints ‘esceptible to 


8 Prospective customers that unit is extremely adie products 


; i ld, 
iteape canis Wratten, pres. of eer Europe, told us 


whose territory includes ae 
eaesigned sper waded he feared fallout a Paes 
ang ance would jeopardize his credibility w! 
4 idiophile gear he handles. 
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DID MITI PUSH U.S. VCR 
‘ 9. 8? Japan's Mini 
ae Trade & Industry (MITI) ian't bom pees 
1987 calling for omic Journal that it issued guidelines | 
calling for production of 3 million VCRs in U 5 gy? > 
Japanese manufacturers by 1991 j in U.S. by 


. : <3 
involved joint venture of 6 ttanefinctorees te pa birt he 
> ere. 


Subject is sensitive because o i i i 
Japanese sources said last week. ieuteas ierined sated 
from same publisher's Nikkei Industrial Daily said MITT 
issued "guidelines for 11 major electronics manufacture 
promote VCR production in the U.S." at time when onl a 
Hitachi, Matsushita Kotobuki and Toshiba were assembli 
total of less than 20,000 units in U.S. annually, “ 


Manufacturers repeatedly have said large-se 
VCR production is impossible without locally beams 
particularly mechanical assemblies. Nikkei reported that 
Hitachi, JVC, Matsushita, Mitsubishi, Sharp and Toshiba 
"met about 3 years ago and formed a plan to set up a joint 
venture project in the U.S. to make and supply parts for 
their locally produced VCRs." Venture fell through, article 
said, because manufacturers’ specs varied too widely to 
make standardized parts viable. 


VCR producers rejected MITI's guidelines, Nikkei said, 
because agency "does not have the clout it once did.” It said 
Matsushita Kotobuki's plant in Vancouver, Wash., has raised 
output to 300,000 yearly and Hitachi to 100,000 at its 
Anaheim plant. 

————_ 


"Nintendinitis" is one of 2 videogame-related diseases 
discussed in letters in May 17 New England Journal of 
Medicine. First disease was diagnosed in 35-year-old woman 
who played "without interruption for 5 hours," developing 
severe pain in tendon of right thumb, used to press button. 
"Low doses of ibuprofen and abstinence from videogames for 
several days" provided cure. More severe was "Nintendo 
epilepsy” that caused seizure in 13-year-old girl after 
playing Super Mario Brothers for 3 hours. "Treatment 
options discussed with the young lady and her parents 
included avoidance of videogames and treatment with an 
anticonvulsant drug," physician wrote. "They chose the 
latter, since they believed she would be unable to resist the 
lure of her Nintendo game." 


Dracula wears Reeboks as commercials finally invade 
videogames. "Drac's Night Out,” Parker Bros. introduction 
at Consumer Electronics Show for Nintendo system, features 
teen-age Dracula wearing "The Pump” sneakers in what 
Parker says is first commercial product ever incorporated 
into videogame. 


MARTIN BROCHSTEIN TO JOIN TV DIGEST 


Martin Brochstein, veteran editor and reporter who 
has covered consumer electronics and retailing for 11 
years, will join staff of Warren Publishing Inc. June | as 
senior editor of Television Digest. For last 3 years, he 
was editor of Consumer Electronics Monthly, having 
served in same capacity at Electronics Merchandising 
and as exec. editor of Discount Store News, after 5 
years at HFD, where he held various positions, including 
electronics editor and retailing editor. Addition of 
Brochstein to staff will strengthen TV Digests coverage 
of important retail field. He also will contribute to 
other Warren publications, including Audio Week, 
Communications Daily, Video Week. 
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Consumer Electronics Personals 
Masaru Ibuka, Sony founder, will retire from board 


June 28, becoming honorary chmn.; 
are Masahiko Morizono, chmn. of Sony Magnescale Inc., 


i i yi ompany, and 
ome senior technology adviser to c y 
ae Co.; new nominees 


Yasuo Kuroki, pres. of Sony Enterprise 
to board: Hisanaga Shimazu, Sony counsellor, 
International Operations; Sumio Sano, senior gen. megr., 
Corporate Affairs Group; Masayuki Takano, senior gen. 
mgr., Communication Systems Group; Seiichi Watanabe, 
Research Center dir... Sanyo Pres. Satoshi lue awarded 
honorary doctor of laws degree by Boston U. 


Dan Heinemeier appointed vp-EIA Govt. Div., 
succeeding Jean Caffiaux, retiring June 29 after 37 years 
of service... Ronald Price, ex-Maxell, named to new post 


of TDK national sales mgr.-digital products, responsible for 


sales of 8mm and DAT cassettes as computer backup 
media... William Bush, ex-Acoustic Authority, joins Now 


Hear This as production engineer, following purchase of NHT 


by International Jensen ... Michael Prendergast, 
ex-Pioneer, joins Sherwood as national training mgr... 
William Henderson, ex-Hansen Industries, becomes 
pres.-COO of Smith Corona July 1... Cookie Bono named 


Video Aid Corp. telemarketing mgr., heading new facility in 


Las Vegas.... Libby Furman, Discwasher mktg. services 
mgr., adds PR responsibilities. 


Maryellen Sullivan promoted to MGM/UA Home Video 
international sales and mktg. dir... Richard Mendelsohn 
resigns as J2 eastern regional sales mgr. June 1 to start 
Miami Lakes, Fla.-based independent rep firm Inner Visions 
Group specializing in videocassettes and related products. 


FLOPPY DISC PRICES DOWN: U.S. sales of floppy discs 
rose for 6th straight year in 1989 in terms of units, but 
continuing price erosion led to decline in dollar volume, ITA 
study found. Sales totaled 988 million last year, up 5.9% 
from 933 million in 1988 (TVD April 24/89 p16). Dollar 
volume fell 3.9% to $645 million from $671 million. 


» Increase in unit sales stemmed entirely from growth of 
3.9" microfloppies, ITA said. Sales of 3.5" dises rose 25.6% 
to 339 million from 270 million, not quite as dramatic as 


199.5% increase from 1986 to 1987 or 107.7% rise from 1987 


to 1988 but enough to boost overall dise sales. Value of 3.5" 
sales rose only 6.3% to $356 million, compared with 111.1% 
dollar jump in 1988. 


_ Downside of business was larger discs. Sales of 5.25" 
dises fell 1.8% to 638.6 million from 650 million in 1988, 
with value down 13.5% to $275 million. Sales of 8" discs 


continued to dwindle, off 19.2% to 10.5 milli 
value 22.7% to $14.3'million. ns SOU 


Figures indicate price drop f 

: ; p for all 3 formats, 3.5" 

is pds igs ee Bete ae of dises in 1989, with 
are eses: 8" $1. "Any 

3.5" $1.05 ($1.24), raha ili ayes 
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Speaking thesaurus that pronounce 

eaking tl es more th 

words is being introduced at Consumer Ble@teonted eee 

Franklin Electronic Publishers at $150. Also from Franklin: 

cette at Bip ie dictionary that defines and _ 
» gives phonetic correcti j 

Se, pena ection, even conjugates 


East German sales network is under study by Sonv' 
. ° 0 
West German sales subsidiary for audio and videenieaInes 


also retiring from board 


MAY 25 19% 
Financial Reports of TV-Electronics Companies 


These are latest reports as obtained during past week. Dash indicates information 
available at press time. Amounts expressed in dollars. Parentheses denote loss, 


(74,002 09 
(59,097 009) 


Company & Period 


Cablevision Systems 
1990-qtr. to March 31 
1989-qtr. to March 31 


133,770,000 
110,705,000 


Emerson Radio 
1990-year to March 31 


891,368 ,000 


10,412,009 


1989-year to March 31 761,640,000 10.214 099 
1990-qtr. to March 31 178,269,000 (2,877,009 
1989-qtr. to March 31 171,055,000 2'056' 000. 


Falcon Cable Systems 
1990-qtr. to March 31 
1989-qtr. to March 31 


8,608 ,800 


(2,50 
6.779.600 0,100) 


(786,800) 


Hitachi? 
1990-year to March 31 
1989-year to March 31 


44,797,000 ,000 


1,355,000, 
40,515,000 ,000 _ 


1,175,000 ,000 


Matsushita® 
1990-year to March 31 
1989-year to March 3] 


37,753 ,000,000 


,000, 
34,618,000 ,000 = 


1,482 
1, 343,000,000 


Sony® 
1990-year to March 31 
1989-year to March 31 
1990-qtr. to March 31 
1989-qtr. to March 3] 


18, 343,032,000 
13 ,664,516,000 
4,973,013,000 
3,434,713,000 


654,828 ,000 
461,586,000 
75,701,000 
91,616,000 


Notes: ?Includes special credit. At rate of 158 yen=$1_ ‘ps, 
ADR. Y%At rate of 159 yen=$1. SAt rate of 157 yen=$1. 


Yamaha is doubling labor and parts warranty to 2 years 
on all component Compact Dise (CD) players sold at retail 
after Jan. 1. Two-year warranty will apply retroactively to 
some models sold last year; company said. Extension doesn't 
apply to CD players sold as part of factory-assembled 
Concert System, which will remain covered for parts and 
labor for one year. "Compact Dise player technology is now 
at a mature stage of development and manufacture," said 
Larry Poor, home audio components national sales mer., 
explaining move. He made no mention of recent Consumer 
Reports article that singled out Yamaha as CD brand with 
worst reliability record based on what magazine said were 
premeneicg ie with 33,000 players bought in 


_ Summer Consumer Electronics Show exhibit facilities in 
Chicago, as listed by EIA Consumer Electronics Group: 
McCormick Center East, 42 Level, audio-video hardware, 
mobile electronics, car audio, home and auto security, 
cellular equipment, electronics furniture, audio-video 
accessories, satellite earth stations. 20 Level, audio-video 
hardware, audio accessories, photographic and video 
accessories, video software, retail resource center, 
publications, trade groups, watches, personal electronics. 
McCormick North, 53 Level, phones, phone accessories, 
home office and business equipment, videogame hardware, 
software. 9.5 Level, custom installation, home theater, 
high-end, specialty audio and video. MeCormick Center 
Hotel, high-end, specialty audio and video. 


Compact Disc-Interactive (CD-D system for 


multimedia point-of-informati i 
on displ 
ine for Mexican history kaa Capital Disc 
ctive, joint venture ili nsumer Electroni¢s 
and Capitol Video Comal Perey a iti 


15 as cations, with Philips Mexica®® 
Dutch Philips aff Yea : 
ilies aes iliate. Museo Amparo in Puebla, Mexic® 


-I kiosks, each with 20” Phili 
touch-screen TV monitors f Nae Ehidige- mass 
ari or display. Dises will 
Spanish, English, French and Japanese ween wear 
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onsumer Electronics 
ARY- INDEX OF WEEK’S NEWS VOL. 30, NO. 23 
. Cable 
jadcast - Cone DA 
ge : ware of Pe NG aid SALES approved by Japan's MITI on eve 
cc oESN'T DISAGREE: Commissioners’ isfteccares Tattn Mew Aiwa announce models starting at $660 on 
rj eable ‘matter of hy pers rt Chmn. says he would . Sony announcement due for U.S. @. 9) 
aside? telco owners ip of cable, takes DBS seriously, 2 MOR ; 
cones future of BDTV: (P. 1) by Ite in 1990 70 Ti us oped: b electronics seen 
a. gmail, (P. 11) cpt opens, but gains will be 
1LA ie HOTV: Sor te system submitted wP. o spark audio gains. (. 13) 
ane 1 call ‘exciting,’ could stram test process. PSI JAPANESE VIDEO EXPORTS dro i i 
i J : pped sharply in April, 
USE-6 drop out, leaving 6 proponents in race. (. 2) vip gown for 3rd time in 4 months and VCRS in 
asvw STRIFE CONTINUES: Networks, Hollywood have $554. @. cae prsapocden vSce sor ™ 
no deal to P nt to FCC today. Sikes not surprised, will 
keep UP pressure to meet June 13 deadline. (P. 3) PHILIPS-JVC JOINT VENTURE in Malaysia to build VCRs 
for U.S. and Far East markets, with eventual goal of 2 
CANADA F ACES REGULATION: Cable rates would be million per year. Malaysia getting 5 VCR plants. @- 19) 
jimited by CRTC, but plan isn't final. Limits to be key topic 
at convention this week. Lobbying, appeal seen. (P. 5) DIGITAL WHOLE-HOUSE audio system with analog video 
capability shown by Sony at Chicago event. (P. 14) 
NAB BUILDS BRIDGES in 4-stop, ll-day trip to Europe. 
Joint sponsorships of international events among MATSUSHITA EXPANDING Ohio picture tube plant to 
goals. (P. 6) make 20" as well as 27" and 31" sizes, raising annual 
capacity to 1.5 million units in 1991. (- 14) 
CABLE RATES UP: USTA claims 10% hike in 6 months. ‘ 
Report released in paration for June 7 Senate markup of CHINA'S TOP 100 electronics manufacturers for 1989 are 
cable bill. NCTA calls study ‘rigged.’ (P- 6) dominated by TV makers. Survey reflects slowdown sales, 
as days of huge increases are over. Shanghai TV Factory No. 
Consumer Electronics Lis No. 1. @. 19) 
MTS HOT AT RETAIL, representing 46.4% of color sets 
Giant tubes 


orders, citin demand. 
WC Lathe ADD ain model, cheaper EC. Sony adds sold and 68.7% of dollars, Intelect tbe says- 
3 minis, 2 Video Walkmen- (Pp. 8 & 14) account for only 1.5% of units. @. 16) 

ik Pe le 
SIKES SAYS FCC DOESN'T DISAGREE ON CABLE: Differences between FCC commissioners OF cab 
issues are more "matter of style” than of true substance, FCC Chmn. Sikes told us week after NCTA 
convention attendees perceived major een him and on 4 eee cate (TVD hired 28 e 
i i ‘ ‘ow telco pro osals to buy © e systems on case-by-case basis. 
Sikes also said that: (1) FCC should revi : a eaten <oriously. (3) He pe rsonally woul t support EDTV 


New direct broadcast satellite (DBS) plans mus 


if HDTV is feasible. 
ibili this office" for his decision to make speech at 
ns ¥ hed. Hours after 


Sikes blamed "the nature any cable offi cials as taking rae oe LAigers aye ore 
Biss ni one 

pete other con ii ne ped ie ies that he made speech because he believes strongly need for 

ion. es told us i ve "things that I neede 


d there we 


more cable competition 4” ; ft 
ommissioners 0D cable issues, Sikes said. 


't appear to be major olic monopolies, he said, and all are "procompetition, not 
ve cable i : liminating compulsory license -~ ich 
b] 


m 
proregulation." He said he hasn't ta ed to ee aivision of 0 
he favors -- but he doesn't i ere will Df 


a ae ee ee 


to 1.8 


n yen. 
0.9% to 519,000 and value 6.8% 


ased 1 million, 


pillio 
jncre to 48.6 billi 
ypDIO FORECAST: Audio equipment caf 
oe Is factory level to aS oar sulin oth 
mark in 1991 when they increase by 8.8% henuen er 
A Consumer Electronics Group, which sees sales ing to 
approaching $10 billion in 1991 and exceeding $9.6 billion 
is year: Inereases of 5% and 8.8% compare with 5.3% a 
3.5% for consumer electronics as whole (see separate wes = 
this issue). Figures. were disclosed at opening session of Shits 
Consumer Electronics Show in Chicago. 


Audio increase will be sparked once again 
players, which will rise 18.6% this year and andtineal 6% 
pext year, CEG said. Home (AC-powered) CD player sales 
oe expected to increase 8% in 1990 over 1989 and 13.5% in 
1991 over 1990. Most other products were projected a ater’ 
minor increases. Audio compacts will be up 3.4% next year 
on top of 0.8% gain this year, with single-brand systems' rise 
negligible this year and static in 1991. 


Based on consensus predictions, aftermarket au 
sales should go up 6.7% in 1990 and another 4.2% in 1991 and 
factory-installed autosound (domestic cars only) 8.3% this 
ar and 6.2% in 1991. Here are EIA CEG audio forecasts by 
category: 


U.S. SALES TO DEALERS AND FACTORY VALUE 


Units (add 000) Value ($000,000) Average Price 

Product 1990 1991 1990 1991 1990 1991 
Audio Systems.....- 4,350 4,450 $1,274 $1,288 $293 $289 
l-brand component 1,450 1,450 798 805 550 555 
compact. ....-s+++ 2,900 3,000 476 483 164 161 
Separate component. _ -_ 1,900 1,925 -- -_ 
Total CD players... 8,200 9,400 _ _ = -_ 
home, AC powered. 3,700 4,200 681 748 184 178 
Portable tape or CD 40,000 40,600 1,626 1,691 41 42 
tape or CD only.. 10,500 10,600 357 371 34 35 
with radio....... 29,500 30,000 1,269 1,320 43 44 
Home radios........ 24.500 24,500 368 392 15 16 
Headset audio*..... 21,600 21,700 583 586 27 27 
Total autosound.... — -— 4,450 4,700 — a 
aftermarket...... -- -- 1,200 1,250 = 
factory installed _ -- 3,250 3,450 = er 
Blank aud. cassette 400,000 413,000 375 387 — a 
Telephones......-.- 26,400 26,000 1,015 1,005 38 39 
cordless......... 4,400 4,450 310 315 70 70 
corded.........+- 22,000 21,500 705 690 32 ps 


250 255 


400 405 a 


Cellular phones.... 300 
lso included in radio and 


Audio accessories. . -- _— 
* Radios and tape equipment and CD players a 
portable tape categories. 


— i 


Interactive CD systems are in limelight at Consumer 
Electronics Show. One version, "Dynamic Total Vision," 1s 
creation of videogame pioneer Nolan Bushnell, now gen. mgr. 
of Commodore Consumer Interactive Products Div. 
Commodore calls CD-based multimedia system "the next — 
generation of home entertainment." Before show is over, it 
wouldn't be surprising to see other consumer CD-ROM 
systems demonstrated, at least in back rooms. 


blank videocassettes to line 

nies & Entertainment at 

s expanding Triple Pack 
orded movie cassette in 


_ MGM brand adds 8mm 
being shown by American Electro 
CES. Company also announced it’ 


promot ; rerec 
otion that includes one P American Electronics will 


package with 2 MGM blank tapes. 
add ; ist of 10, obtained through 
30 movies to ieni Ed on tiome Entertainment. 


exclusive agreement wit 


ibe . a 7 


— 4 


apan's worldwide exports of color Tys ; med 

J VCR deck exports rose 1.19 Vs in April increased 12% to 
value up 3.29 

ion yen. “ e4 
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year ago. Shipments in Jan.-April 
© to 427,631 in April, 21.3% to 13 


es with value up 15.6% to 21.5 
0 67.2 billion yen. Camcorders 


PHILIPS- 

folnt Sites VCR PLANT: JVC and Philips will establish 

U.S. and pI ee oes to produce VCRs for export to 

60a seectenh ast. Philips/JVC Video Mfg. Malaysia will be 

Seeibatecin ta e with startup investment of $12 million. JVC 

pierestcs arge of management of joint firm and both 
panies will supply production technology and know-how. 


Production is expected to start i i 

rodu art in Feb., with 700,000 

batcarie first year, eventually expanding to 2 million 

en A ah oi hag have about 1,000 employes, will start 
34, sq. ft., expanding to 366,000 sq. ft. 

one-million-sq.-ft. pre eis 


Philips currently produces VCRs in Europe for market 
there and in Japan (at its Marantz plant). Some of its 
high-end U.S. products are made in Japan plant. JVC 
produces VCRs in Japan, started production last May in its 
own plant in Malaysia with annual output of 800,000 
completed VCRs and VCR cireuit boards. 


Tangled web of VCR joint ventures is illustrated by fact 
that J2T, with 2 plants in Europe, is joint venture of JVC and 
Thomson, while in Singapore Thomson has joint venture with 
Toshiba producing one million VCRs annually, half under 
Toshiba and half under Thomson brand names. Funai, 
Hitachi, Mitsubishi, Sharp and Sony have or are planning 
VCR plants in Malaysia, while Orion is assembling VCRs in 
Thailand. 

—_“f—_ 


Pioneer Laserdisc Corp. of America (LDCA) is buying 
10% of Caroleo Pictures, 48% owner of Live Entertainment, 
for $60 million. Carolco is getting $90 million infusion 
through separate stock sales to LDCA and Canal Plus 
Productions subsidiary of French pay-TV programmer Canal 
Plus. Live stock apparently isn't part of either agreement. 
Purchase will give LDCA 2 seats on film company's board 
and first refusal of worldwide laserdisc rights to Carolco 
titles. It wasn't clear how this would affect LDCA rival 
Image Entertainment's exclusive videodise sublicensing deal 
with Live subsidiary IVE. Canal Plus deal calls for joint 


venture with Caroleo to produce feature films. 


Philips is charged with misleading investors on 
earnings and business prospects in 2 class-action suits filed 
against Dutch company in behalf of U.S. stockholders in U.S. 
Dist. Court, N.Y., following unexpectedly poor first quarter 
earnings (TVD May 7 pl4). Suits seek unspecified damages 


for decline in stock's value. 


New members of EIA Consumer Electronics Group: 
Murata Business Systems, joining Home Office Subdivision; 
Consultant's Choice, Atlanta, joining Home Automation 


Subdivision. 


THIS WEEK'S YEN RATE 


Yen values have been converted to dollars in 
this week's issue at 151 yen = $1, except where noted. 


ta 


| homes 0" extended-service program cover 


1g TOP ie China's sacle 100 electronics 
rs last year were dominated 
snus onics Newsletter reported. Rok ets, 
in U.S. dollars, was compiled by Minictr pad on 
& Electronics (MMEI). It reflects slowdowr i 
owe that "put an abrupt end to the triple-digit 1 in 
ses in last year,” report said. growth 


ine of top 10 are predominantly TV makers. 
ym stag year was Shanghai TV Factory No, on 
poof $183.1 million, down 6.1%. Factory is part of |” 
sales g manufacturing group that turns out 25% of China's 
Jie studing 10% of color sets. It exports sets to Western 
ae and Southeast Asia. 


spot f 


‘ing Radio Factory moved into 2nd place fr 

ares up 0.1% to $180.5 million, Plant pepdiived aa 
snd VCRS under Panda label. Rising to 3rd place from 4th 
wn, Changhong Machinery Factory, maker of 
vatsoshita-licensed TVs, with $178.2 million, up 8.2%. Wuxi 
rv Factory dropped to 4th from 2nd, off 3.8% to $174.8 
nillion. Wuxi plant exports Hongmei-brand sets to Europe 
and Asia, is OEM supplier to Philips. Next is Shanghai Radio 
rectory No. 18, maker of Feiyue-brand color TVs and 
microwave ovens, up 30% to $170.5 million. 


Shanghai Radio Factory No. 4, which makes 
Kaige-brand TVs and electronic organs, was 6th with $154.1 
million, 11% ahead. Suzhou TV Factory, maker of Royal 
brand that has supplied Sony with TVs, said China 
Electronics Newsletter, took 7th place with $146.3 million, 
up 7.6%. In 8th was Tianjin Telecom & Best. Corp., up 3.7% 
to $139.3 million. Tianjin exports color and b&w TVs to U.S. 


and Europe. 


Only top 10 member not in TV business is China Great 
Wall Computer Corp., 9th with 102.8% higher sales of $131.7 


~ nilion, It's part of group that accounts for 55% of China's 


domestic computer production. Rounding out top 10 is 
Beijing TV Factory, up 4.8% to $122.5 million. Plant makes 
TVs for Finland and Sweden, using Matsushita and 

Telefunken technology and equipment. 


All of next 10 largest Chinese electronics companies are 
inTV: (11) H Machine Factory (TVs, antennas) $120.5 
million. (12) i Vacuum Electronics Factory (picture 
tubes) $117 million. (13) Xiamen Overseas Chinese 

ectronies (China's largest color TV exporter) $105.1 
uillion. (14) Hangzhou TV Factory (West Lake brand TV 
*s) $101.5 million. (15) Shanghai Best. Equipment Factory 
Ty 2eai brand color TVs) $99 million. (16) Shaanxi Color 
Tube Factory (China's first and largest tube plant, using 
Co technology) $97.9 million. (17) Fujian Hitachi TV 
; (oint venture with Hitachi for TVs) $95.1 million. (18) 


Qing TV Factory (b&w TVs, tubes) $85.2 million. (19) 


TV Factory (b&w TVs) $77.8 million. (20) Tianjin TV 
Factory (TY sets) $71.5 million. 


*x* * * * * 


1999 1 na's Fujian Province exported 620,000 color sets in 


id. it nation’s top color exporter, China Daily 
Ching sports, valued at $90 stiri accounted for 1/3 of 
and Bas total, with shipments to 30 countries in N. America 

astern Europe. 
——— 


Video Aid Le Rae, 
Provider «vtit,cOrP-» warranty and extended servine 1. 
? Said it was selected by office odering business an 


Pein attice products including personal computers um 
Machines » Word processors, electronic typewriters, 


» Copiers, phone equipment. 
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De, uro an ‘ 
6.79, from $4.5 bie” will reach $4.8 billion this year up 
market icenegh n in 1989, BIS Mackintosh said in 


for 1993. U. further increase to $6 billion 


S. ae in 1990 will be flat at $1.2 billion, 
are expected to rise 5% to 334 million 


ales are j ‘ 
1990, wi Projected to rise 8.9% to 293 million i 
with value up 8.3% to $1.3 billion, Racese 11.1% to 340 


Report said U.S. sal i 
~ ser -0. Sales of blanks will be hampered b 
ante ae eee for prerecorded videotapes. Worldwide 
rising 30% to expected to reach nearly billion this year, 
onan © to 1.3 billion by 1993. Study said U.S. consumers 
oe belay buy fewer than 4 tapes annually for every VCR in 
r A with 5 in Europe and 6 in Japan. Details: BIS 
ackintosh, Napier Road, Luton LUI 1RG England. 
———i— 


Retailers were featured prominently in Advertisi 
Age listing of top 200 Wena’ peodbecte wl stir 
spending ~- but nary a traditional consumer electronics 
brand made list. McDonald's was No. 1, followed by 
Kellog's, with Sears Roebuck No. 3 with ad spending of 
$363,714,400 in 1989. Macy's was No. 12, $146,806,000; K 
mart No. 14, $128,741,400; Circuit City 41st, $78,634,500; 
Radio Shack 79th, $51,524,200. Only traditional consumer 
hard goods brand on list was GE, 169th with $28,751,600. 


Kiretsu networks of exclusive dealers in Japan that 
generally sell single brand at manufacturers’ suggested list 
prices in exchange for special rebates and other 
considerations number some 63,000 ma-&-pa shops, Japan 
Economic Journal said. Well over half of all Kiretsu -- 
24,000 -- are Matsushita affiliates, according to Jeurnal, 
which gives these numbers for other brands: Toshiba 11,000, 
Hitachi 9,000, Mitsubishi and Sanyo 5,000 each, Sharp 4.000, 
Sony 3,000, NEC and JVC 2,000 each. 


Sony is assembling deck mechanisms for 8mm 
camcorders at its factory in Alsace. Company had been 
importing mechanisms from Japan for final camcorder 
assembly at French factory, but wants to increase local 
procurement of parts. Plant turns out about 20,000 
camcorders a month. 


Antidumping probe of car radios from Korea has been 
opened by European Community after complaint by Philips, 
Grundig, Blaupunkt. Complaint said Korea's share of EC car 
radio market rose to 32% in 1988 from 14% in 1985, while 
European manufacturers’ share dropped to 33% from 49%. 


Fuji introduced new line of videotape that uses 
"double-coded" manufacturing process providing 2 layers of 
magnetic particles -— one for video signals, other for audio 
_- rather than conventional single layer. Line includes A/V 
Master, A/V Pro Super HG, HQ and Super VHS Pro tapes. 


Mercury-free heavy-duty battery by Power Plus of 
America, Lawrenceville, Ga., will be advertised as 
"environmen safer" and first one made of nontoxic 
materials. It also will be plugged as providing up to 30% 
more energy than conventional heavy duties. 


Atari is negotiating with USSR to exchange personal 
computers for Soviet-made semiconductors. Deal would be 
-owned chip plant in Zelenograd and would involve 


i vt. 
ae random access memories (DRAMs) that Atari 


would use for its computers and other products. 
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. : built into nearly 
MTS HOT AT RETAIL: MTS stereo was 
half of TV sets sold in Feb.-March by sample of naps than 
3,000 retail storefronts polled by Intelect, eee et, 
N.Y.-based NPD market ape aoa asp Tee sth 
large national merchants and smalter s 
said 46.4% of color sets sold had MTS, 68.7% of TV dollars. 
j 's first- ter 
's significantly higher than EIA's first quar 
figures ee ho acai showed 27.4% of sets were 
sold with MTS (TVD May 7 p12). EIA consensus prone fe 
predicts 29.8% of units and 44.5% of dollars will go to 
sets this year (see report elsewhere in this issue). 
90" 


Screen size breakdown of Intelect sample shows 18- 4 


sets with 44.3% of units, 25-28" 26.3%, 11-13" 20.5%, 1 
and under 3.3%, 40" and larger (projection) 2%. Sets of 
99-35" had only 1.5% of unit volume but 7.1% of dollars. z 
Dollar leader was 25-28" with 38% share, followed by 18-20 


with 30.5%. 


Four-head VCRs accounted for 37% of units and 49.2% 
of dollar volume. MTS tuners were built into 13.6% of units, 
accounting for 22.4% of dollars, and 12.1% were hi-fi units. 
EIA projected that 18.6% of VCRs this year would include 
MTS. 


One-third of camcorders sold by sample were 8mm, 
with full-size accounting for 59.8% and VHS-C for 4.8%. 
Super formats pulled in miniscule shares -- S-VHS has 1.7%, 
S-VHS-C 0.1%, Hi8 0.6%. 

— 


New LCD plants: IBM and Toshiba plan joint 
production of 10" panels at sites of IBM factories outside 
Japan, joint venture Display Technology said. Japanese 
facility under construction at Himeji is scheduled for 
completion next year, producing 200,000 that year, millions 
by 1994... NEC is constructing $65-million LCD 
production line at Kagoshima plant, to begin operation in 
Aug., producing 20,000 active matrix 10" panels monthly for 
TV sets and computers. 


Sansui reported $8.7 million loss in 5-month irregular 
fiscal year ended March 31, on sales of $47.4 million (151 
yen = $1). Operating loss was $19.5 million. It posted $42.9 
million loss in 12-month regular fiscal year ended March 31, 
1989. Company projects net profit of $7.9 million for 9 
months to Dec. 31, 1990, on sales of $158.9 million. 
Estimated profit will be due in part to sales of new products, 
including VCRs and facsimile machines, Sansui said. 


Hitachi-sponsored tour of extravagant outdoor 
Staging of Aida, set to open last cohen at Giants Stadium 
in N -J., was canceled abruptly by producer, BCL Group. 
Hitachi America reportedly invested about $1 million in U.S. 
tour. No reason was given for pullout. Production has 


appeared overseas, includi leph: 2: 
Sphinx, 850 exten’ ding elephants, camels, 46-ft. tall 


Industrywide standards for inte ted circui 
cards for laptop computers are erie td to Hetanea ced 
this month, following meetings in Tokyo of major U.S. and 
Japanese computer hardware and software manufacturers 
Standards committee, including Fujitsu, IBM, NEC and 
Toshiba, tentatively agreed to standards at meetings. 


Mongolian color TV sets will be made b i 

} y onl 

company in country, Monel, with technical amie eased 

13" kits from JVC and Nissho-Iwai, production to start in 
Sept. at startup rate of 10,000 annually, to be doubled in 3rd 
year. 
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Financial Reports of TV-Electronics Companies 


These are latest reports as obtained during past week. Dash indicates intor we 
available at press time. Amounts expressed in dollars. Parentheses denot on 


jcrodyne 


1990-26 wk. to April 29 11,080,000 167,009 
1989-26 wk. to April 30 9,502,000 240’ 009 
1990-13 wk. to April 29 6,552,000 326 ,000 
1989-13 wk. to April 30 5,095,000 189,000 


QVC Network : 
1990-qtr. to April 30 
1989-qtr. to April 30 


161,272,000 


(5,844, 
52,486,000 a votg 


1,182,000 


Stars to Go 
1990-qtr. to March 31 
1989-qtr. to March 31 


(393,000) 


3,694,000 
5 924,000 


,443 ,000 


Notes: Includes special credit. 
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‘(Consumer Electronics Personals 


Kazuma Danjo will be promoted this month to pres, of 
Matsushita Electronics, parts and picture tube manufacturer 
in which Philips holds minority interest, succeeding Fumio 
Kanazawa, who becomes adviser to Matsushita Electric 
Industrial... Lowell Duncan named to new post of 
vp-mktg., Tandy Corp., overseeing product and brand 
positioning and PR for Radio Shack and other Tandy 
companies... Thomas Chapman, ex-Stiller Advertising, 
joins Mitsubishi as vp—-corporate communications... Sarah 
Bickley, ex-legislative asst. to Rep. Guarini (D-N.J.), joins 
EIA Consumer Electronics Group as mer. of federal affairs; 
Robert Mesirow promoted to Consumer Electronics Show 
exhibits coordinator... Joseph Bono joins Video Aid as 
westegs region sales administration dir., with hq in Las 

egas. 


Venture Group International Pres. John O'Donnell, 
who also is former pres. of Sony's SVS, forms Central Park 
Media, software firm where he will function as managing 
dir., Dan Schwarzbaum named gen. mer., Christopher 
Robbins joins as vp; both are formerly of SVS... Suzanne 
Barron promoted to MGM/UA Home Video international 
sales and mktg. vp... Dana Plautz, ex-Wood Knapp Video 
and Nelson Entertainment, joins H ~Barbera Home Video 
as mktg. dir.; Debbie Eisenberg, ex-Great Western Bank, 
named product mgr. 


___ Videogame software developer Tengen said sales in 
fiscal 1989 totaled $41 million, up 5% from year earlier. 
Senior Vp Ted Hoff said company will market videogame 
titles for all available videogame hardware systems and for 
personal computers, giving it advantage over developers 
limited to Nintendo system by 3rd party software 
agreements. Tengen at CES this week is demonstrating ne 


title on IBM PC, NEC Tu Vi 
Coes urboGrafx, Nintendo NES, Sega 


"World's largest HDTV icture” is in Japan, of cours 
-~ but it was made in USA. System is eae 
International Convention Center has pi 
fy ae beet Ee GE Multiple Light Valve 
a, Japanese distributor for GE projectors. 


Microwave oven shi ment 4 
ht pments fell 15.8% to 644,000 in 
‘pril from 765,200 year earlier, AHAM ed. Total U.S: 


shipments in first 4 : oes 
17.2% from 3.5 milton in 19690 Mig enn gS 
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With Consumer Electronics 

SUMMA 
RY-INDEX OF WEEK’S NEWS JUNE 11, 1990 
roadcast - Cable 
B ee ADVANCES: Tel-<n Consumer Electronics 
caste ae rel aR ads Say wane for DAT, HOME THEATER, 8 
ore Aug. CES. Attendance is of f 3.1% cae anger ae 
1h, y exhibitors feel 


Cable loses big on program access, promises all-out traffic reflect 
ecte 


recess: 
position. (P. ) d sharper drop. (P. 11) 


R gees SHORTFALL: Revenue to be $200 million CAMCORDER MARKET IN CHAOS at CES as dealers 
clamor for more price cuts amid reexamination of formats, 


pelow projections, with people meters blamed. Full 
to have $500 million profit, affiliates told. Overall beet markets, goals. Full-size seen hardest hit. (@. 12) 


Hownbeat. (P- 9) 
een HOME INTERACTIVE system unveiled by 

FINSYN CHASM WIDE, FCC told. More talks planned ommodore as challenger to Philips-backed CD-1. Sales 
Eryaio € stension request rejects F. Studios claim Ger scheduled for fall at less than $1,000. (@. 13) 

ss," networ on't. (@. 
progre ) MAY COLOR TV SALES off 17.6%, but all othe® 
yptv SCHEDULE DELAYED: Gl system prompts dela categories show sharp TiS Camcorders up 54.6%, as VCR 
put final decision is on schedule. Zenith edicts Seanat anita ad oe} = SN ig 
market’ for smalls HDTV. MST changes name, Says LASERDISC HEATS UP with CES announcements 
HDTV progressing. (P. 6) anticipation of $399 player street price. More than 15 


brands to sh: is 
eyROPEAN TV GROWTH mesee program opportunities High ave 215,000-unit- market. (P- 1°) 


for U.S., NTIA is told. European channels to double in HOME SATELLITE DISH SALES pick up steam, could hit 
decade. Finsy?, other arguments rehashed. (P. 7) 400,000 units this year, SBCA ae aise theater seen 
giving poost to industry. (Pp. 17) 
SPECTRUM BILL MOVES through House subcommittee. It 
would require govt. to turn over 200 MHz. Wireless group DAT RECORDER LOGJAM BROKEN as several makers 
seeks UHF channels. (P. 8) plan shipments of SCMS units to U.S. this year at $900 and 
up. Opponents eye fight in Congress. (- 18) 
TELCO ENTRY BACKED: Poll says most want 
competition for cable and would use advanced services, but BIG-SCREEN TV in forefront as home theater concept 
don't know much about issues. (P- takes center stage at CES. 
arked b much horse trading, Senate Commerce 


SENATE MARKS UP SOFTENED CABLE BILL: In week m 
Committee passed 18-1 cable rere ‘ation and promised to advance standalone teleo-cable bill 
to floor before Aug. recess, although fin xpected until later in year. White House said it 


will oppose cable reregulation. 
amming- Panel dealt cable industry blow by toughening 


Main controvers involved access 4 
i ; — 47 <tpiputi Is. NCTA pres. yames Mooney announced Jater that move ha 
protections against unfair distribution dea oa This Janta bill we am endorse oF segpark” 


pushed industry too far, said Ass? will oppose 
he rnment giveaway 
ort 5. Ste Effros, who alled program aecess “a gover" 
to slog ts oeet by CATE in the worlds oes ct who oAiis groUP's OpPOSILOD, To other 
gest corpo cess 0 quirements, constraints on pro exclusivit; ’ 
er rules that contain channel-positioning 


problems with bill include mandatory PPOs , 

planned limits to vertical ana horizontal integrations, must-Carry 

requirements, bulk discounts. | 
ittee Chmn- Hollings (D-S.C.) and ranking 

aragraph letter said 


“1 Jetter to Comm J 
Commerce See : Rober spas FR ministration opposes rereguiation. TWOo-P 


en 


Yih 


o |¢ 


pertin’ Mullarkey predicted " : 
Ld Jeff massive market share e 


— 


vital 
esit! 


Japan this ye 


got 
i about 3 


fyebrows were raised over pricing of Sony's new TR4, curre ameord VD Jun 
list. i , currently ligh 
Boy ne Dee gg tm nt at e Ee C, pe sell as low as $899 4 ae hot amie Setokes = 
; . _ " 
VH wi re own further," one manufacturer said gloomily. RCA hasn't 


issue), but there was Com 


manufacturer said. 


in 8mm, everybody 
to C -- if it's hidden, sheltered, it could become profitable again, 


addition of 8mm. For years, said 0 
refused every time. 
RCA's clout?" There was spec 
prevented "group of 5” 
because, as official put it, that would 


VHS-C story properly, but 
increased remarkably," resulting in 10% U.S. eamcor 


VHS-C had overtaken 8mm once before -- 
worldwide language" and said compatibility of VHS deserves much cre 
"They learned about advantages of the 


thea no control the next few mont 
ull Tidiculous and they reflect a lot 0 
size. I've never seen it so chaotic." 


HOME INTERACTIVE SYSTEM PRO 


N : 
Market in fall at under $1,000, aims for 


24 
Wo 
showed upcoming 16:1 model ( 
: unpri TV DIGEST— 
ress of button. Toshiba Senior Thine and new "Jet Zoom" GEST—13 
omas Steckbeck used ee oes enlarges picture 50% 
wor aS "looking olokeks _ (*) 
Sse y a 


t foresee 
any quick ae 
decision. Toshiba Marketing & Merchandisi 
2 ising 


rosion" for full-size f ormat 


_ production patibility benefi 
ro en? the OnE aut thst ar the format offers. Tho : -hour ta " 2 
pvincing f° ing the transport [adaptor] i Sa A 
l 


gattle of minicams was major talk of show -- ; 
6mm hardware and software certainly its video highli 
» Consumer and professional. TE edgy eet 
onic VHS-Cs -- both 


shibit to ; 
ee, er versions —— drew f 
aig and larger avorable commen 
t, and that, together with upcoming 2-hour VHS-C 
Fe -C tape 


1S . 
motion campaign, was seen as sign that VH 
of C format was Hitachi's "Twi =F camp still is i 
ity 0 wist and Shoot" mechanism surat alta eiacbat iedtdied ond 
er to olded and 


ed in slim form. 


n, No. 2 producer of 8mm 
oat ar to 600,000 Rei = Te to double capacity to produce 8mm camcorders i 
ed as saying plans were accelerated bee S okyo reports, investing $20 million. Executi ee 
anit *s Olle ause of strong growth of 8mm i 5 phere 
0% of plant's output. mm in U.S., which will be destination 


its 8mm prices yet, and Hitachi's similar m ; 
. : odels still are unpri in oe 
cern as to impact of RCA's entry into 8mm ape ea a 


"Dealers have been pushing 8mm because of its greater profitability" than either VHS format, o 
It was more profitable because a lot of mass marketers didn't have it. Now vith RCA 
will have it, and there goes profitability. This could be the best thing that ever happened 
" with VHS-C and 8mm switching places. 


Some American Hitachi executives professed to be surprised, and even puzzled, about company's 
ne, American faction had been asking Japanese parent for mm but was 
Now suddenly, "when we didn't ask, we got it," he said, asking rhetorically, "was it 
ulation that JVC, developer of VHS, had let up on reputed iron-clad rule that 
-- original VHS manufacturers -- from going 8mm, but JVC denies rule ever existed 
be violation of antitrust laws. . 
any takes some of blame for not telling 


tarted advertising and sales promotion activity, sales of VHS-C 


der market share for JVC this year. He noted that 
ted to replace VHS.” He called VHS 


"tn 1985 when 8mm was expec 
dit for revolts in Eastern Europe: 


ing Dir. Yoshihiro 


JVC Video Div. Man 
added: "Since we S 


Western system” on video. 
ameorder market. "We're going 


No matter ho i ‘nds up, it's causin maior upheaval in ¢ 
w contest Fina ane " said official of major manufacturer. "Prices requested at the show 
f he pricing is brutal, particularly on 


f uncertainty on camcorders. T 


rise of Consumer Electronics Show -- 


LL: Bi est S 
n after it was announced -- was 
Worldwide 


OR FA 
readies knew about it eve 
ised for fall by Commodore's new 


al competitors 


4 secret so well-k ti 
CDTV, cp well-kept few potent! npe' a 
» CD-based consumer i teractive audiovisual system P oC : ; 

tive Consumer Produits Div., headed by Nolan Bushnell, originator of the videogame 
as well. Officially, it's abbreviation 


i it might 
ee designed to steal march on 


CDTV dq ' ight think 

for 1 oesn't stand for exactl what you m pious! 

ili Vision” (IVD Jape p13), sy th CDIV. Commodore said it will have system 
was told there would be 


_ t i wl 
PS-backed CD-Interactive (CD-D that 00 ces . ar. News conference 


JUNE n ey 


. h. 200 by Christmas, but company spokesman 
' " $ oi gram discs available at launch, : leadi to conclus at 
Pato eae eS ‘multimedia programs at start, 75-100 aaa toa nclusion that 
ee ccnied by CD+Graphics programs, which sys ; 
sno fi i head of Atari, told us Mitsubish; 
arting first videogame as rly. Shi wo . 
_ Bagels sab we sone $3605 7s anh sya. He ad Commons tom wc 
ee” ics manufacturers ket system. : 
negotiate to license ot hee ST RE PRS but officials of Mitsubishi Electronics Sales Amerien 
ee ee in pene of system or of deal. "We have an obligation to license others, Commodore 
at show w 


Chmn. Irving Gould said. 
. - " . 
"an announcement, not an introduction," Commodore said, with 
er tote TV eS en several weeks -- including names of software developers. System, based on 
formal detai : : chi set, will be attachable to any TV in world, Commodore said (it will have NTSC, PAL 
Amiga computer Chip se’, ary from cookbooks, atlases and encyclopaedias to sophisticateg 


for system will v “lor 
are aye Panty pao ee with audio and video cues, most CD programs listing at $30-$100. It also 
will oe audio CDs and display CD+Graphics. Hardware is convertible to Amiga 500 computer with addit; - 


of optional keyboard and other peripherals. TV-like remote control is used as mouse for interactive 


programs. 
"The beginning of the next generation of consumer electronics" was what Gould called CDTV. Bushnell 
was even more effusive, predicting CDTV could replace book as reference tool and update American 
education system. CDTV doesn't provide whole-screen full motion." Commodore officials said it can display 
half-screen full motion or 15 frames per sec. full-screen. However, Bushnell said CDTV was "open 
architecture system," and when International Standards Organization (ISO) approves standard involving full 


motion, Commodore will offer update within 3 months. 


Marketing and distribution plans haven't been set, executives said, pointing out that talks with dealers 
are in preliminary stage (Commodore also introduced consumer version of Amiga on consumer market at list 


price of $799 including $250 worth of software). Although no list of software suppliers was released, 
representatives of some were at news conference and at Commodore booth, firms including Applied Optical 
Media, Cinemaware, Tiger Media, Xiphias. At news conference, some software developers 

impatience at slowness of standardization efforts and delays in bringing CD-I system to market. Bushnell 
said Philips "is still saddled with cost restraints and problems [on CD-I] that we've solved." CD-I is 


4-year-old technology. 


Philips didn't agree with Bushnell that CDTV was "one of the momentous events of the decade.” Philips 
Interactive Media Systems Mktg. & Sales Vp Gerald Calabrese learned of CDTV at CES and hadn't yet seen it 


oe ve — with him. He warned that no standards exist for CD-based interactive video systems and 
not t CD-I has been proposed to ISO as standard. He doubted that CDTY. as propri tary uld 
be made compatible with CD-L. ooo 


Philips plans mid-1991 consumer launch of CD-I as full-motion full-screen system "from day one," 


Calabrese told us. Standardization is important "to avoid creating confusion in the marke lace," he said: 

Philips has been very careful in following the same proceduaiseiine did in Cbandic ~ TED will play on 
any player anywhere in the world. A proprietary product would require proprietary software, which won't 
play on CD-I. We would be on the market today, but we want a complete product with a full-screen 
processor and software available. Philips believes world standards are important for success in any consumer 
product." Philips in past has said it's aiming at under-$1,000 price for hardware. 


Although CDTV will play games, it's being aimed largely at adult market in homes, but with schools als° 


primary target, Bushnell said. "My first goal is to fundament 
America," videogame pioneer said. "It's oy way of saying tn eee a 


MAY--COLOR SALES PLUNGE, VIDEO UP: C um month 
; ’ : Color TV sales to deal p ted 2nd straight 
May, and cumulative sales through year's first 5 months were down 5 cm EIA « he “1 
° > q r , ‘ 
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3.8 million -- climaxed by biggest si i 
signs of slowing down, © Week in history -- and VCR decks and projection TV showing no 


Direct-view color TV sales fell 17.2% from record 1,508,906 i 
13.5% drop in April and is 3rd month of year to show decrease o6 in et pera. 12249, 181, This followed 


evel. TV sales were dow? 


aie bee tee 


«a 


gn no 
Lt g in all 4 weeks of May. Season 


m 198° ion in March ally adj 
fr0" "94,1 milli - Annual rate for iste annual rate was 19.2 min; 
months was 21 millio, willion, compared with yearly 


Ne 4 months. 


Uq @ ‘ection TV sales rose for 5th : 

| q ( P fin May 1988. Sales through fie = 

30 i 1 weeks of month. Seasonally adjusted 
0 

. jon. 


re runnin ma} 
wer” annual rate of 9.9 million was up from 
mare or decks 


ral-year 1989- 


ht month (13° 
months of ae i 


w 
was 295,346, up 11.3% ¢ ual rate w 
June ° from full-year 1989 ¢ 


ks had another stron ‘ 
VCR decks nai month in M 
ing 12.7% ahead of | D Way, up 15% 
& © ast year's pace through fi ee 564,611 from 490,779 in May 1989. Deck sales 


May ! Through first 5 months, annual mane 7 aah ee fs but short of Vie 
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ty) 
Nn, down from 21.4 million through 


»f down from 297.] 


otal of 265,300, bu 124 in April. Rate for 


5 
months of 1990, Sales rose in all 4 weeks of 


but 1 million high for i 
million, compared with 9.8 tees toe: ‘i 


0 Camcorders had biggest percentage incre : 
in 806. Sales rose in all 4 weeks, hitting weekly er TEAR , jumping 54.6% from arifeoisredes 


an through first 5 months. Seasonally ad 


he justed rate f fore 
gate for full period was 3.3 million, up 43.5% from 1989 ah May was 3.8 million, 


video product to set sales record in fina] week of May (se 


0 in final week, Cumulative sales were up 


up from 3.1 million in April. 
year record 2.3 million. Camcorder saa Say 


trease except direct-view color TV, which fer foe = fe othe Industry). Every product had sales 
2 Product 
y May 1990 May 1989 % Change = May 1988 
BR i eeees 
perp pA 2 sgetrns ne -17.0 1,317,705 
act —\ 7249, ,508,906* - 
Projection.... 13,443 11,895 at as cont 
Total home VCR.. 823,417 658,133 425.1 709,275 
maT: 564,611 490,779 +15.0 544,239 
i | Camcorders.... 258,806* 167,354 +54.6 165,036 
» a * Record for any May. } 
ee ———__—_ eee Cte Oe 
BEE) Se EE... See 
q Videogame software developer Mediagenic (formerly Fire and smoke incidents involving Japanese TV sets 


Activision) said it reached agreement with Philips Consumer 
_ Electronics providing for long-term payment of videogame 

patent infringement damages awarded to Magnavox in March 
(TVD March 19 p14). Under pact, Mediagenic will make 
monthly payments of $150,000 from July 1990 to Dec. 1993, 
covering $6.6 million awarded by U.S. Dist. Court, Northern 
Cal. Agreement is "great news," Mediagenic Chmn. Bruce 
Davis said. "There has been some uneasiness about our 
ability to come up with the money to pay the Magnavox 
award, given the size of the judgment." Legal dispute dates 
to Oct. 1982, when Magnavox parent N. American Philips 
sued Activision, claiming its games violated basic patents 
owned by Sanders Accoc. and licensed exclusively to NAP. 


Wireless video systems emerged as hot new accessory 
Product at Choate Hoan Show (CES) with FCC's 

i proval of 3 systems in addition to Gemini Industries (TVD 
. | pril 30 p13). Newly approved, and demonstrated at CES, 
fe hk systems by Universal Security Systems and Recoton -~ 
¥ ser claimed to be only 2-channel system with 200-ft. 

Us. Several others shown were still awaiting FCC 
Japa! Most systems sell at about $100 for transmitter 

receiver, with additional receivers around $50. 


flys JVC will manufacture TV deflection yokes and ‘a 

wyiceks in Thailand starting in first quarter of next Yio 

wil eotthly output of 60,000 units at start. First ou P 
80 to JVC's own Thailand plant, with production 


r for supply to other manufacturers. 


Sener fie ie eee, 
ated at $35 million, succe 
| *Cann-Erickson, 


have no bearing on sets of same brand sold here, U.S. 
Consumer Products Safety Commission (CPSC) is understood 
to have told Rep. Walgren (D-Pa.) in response to his request 
for investigation of problem. Incidents involved sets by 
Matsushita, Pioneer, Sony and Toshiba in Japan (TVD April 9 
p16). Although CPSC spokesman said he wasn't familiar 
with any new probe for congressman, he pointed out that 
U.S. TV fire safety standards are "miles ahead" of those in 
Japan (it currently has none) and all sets involved were made 
there, while those offered here by same manufacturers are 


made in U.S. 


MTS stereo was feature in 28.8% of color TVs sold to 
dealers in April, EIA reported -- down from 29.6% in March 
but up from 24.4% in April 1988. While total color TV sales 
in April were off 13.5% (TVD May 14 p10), sets with MTS ; 
rose 2.4% to 364,249 from 355,603 in April 1989. For year's 
first 4 months, MTS was in 27.7% of TVs, up from 26.5% 


year earlier. Four-month MTS sales rose 0.9% to 1,751,099 


from 1,745,616. 

ntered fax market with 2 models 
Basic model is $900 and 
feed, paper cutter, 24-number 


Southwestern Bell entere 
for its home office product line. 
model with 10-page document 
memory and LCD is $1,300. 


THIS WEEK'S YEN RATE 


verted to dollars in 
Yen values have been con’ = $1, except where noted. 


this week's issue at 153 yen 
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. Viability of digital audio 
ED -- FINALLY: Viabi t. 
ro Sn als will be put to test n yor Sean = 
now that Sony will start delivering Serial : ony eeerh 
System (SCMS) recorders in U.S. by end of m panache 
Der s JVC and Technics will market decks nase a 
than Sot But as DAT appeared to near reality, 
digital recording stepped up their op 
lobbying and threats of legal action. 
Announcements at Chicago Consumer esto a 
(CES) caught few by surprise, SS Eat ee ONE eeared 
panese Trade Ministry (MITD that at to A : 
S soe blessing to development of recorder market in Oi : 
(TVD June 4 p9). Many i nara P 
recorders to U.S. soon ter they | 
va eaniaent price war was hinted at in what so far has 


been nonproduct. 
In Japan, 7 manufacturers -— 


Matsushita, Nippon Colum 
announced they would deliver SCMS product there by Aug. 


/ ] i itted to 
Of those, Denon, JVC, Sony and Technics have comm! 
stateside plans, while Aiwa said it might make U.S. move 
known within week. Meanwhile, Onkyo executives were 
for U.S. commitment. On European 


American mgr.-audio separa’ 
virtual certainty by Christmas. 


Most Japanese announcements quoted monthly 
production of 2,000-3,000 units for home consumption, 
but declined to offer figures for U.S. or European exports. 
Exception was Sony, which said it would produce high-end 
model in monthly quantities of 5,000, including units for 
delivery in Japan and overseas. For Sony, there was little 
turning back from its CES commitments. On morning after 
announcement that it would ship 2 recorders at $900 and 
$950, company ran full-page ads proclaiming that "Sony 
introduces the next big thing. Sony Digital Audio Tape. The 
best thing in sound since the Compact Dise." Ads contained 
DAT hotline number offering more information on launch. 
Sony executives told us calls were coming in at rate of one 
per min. in first hour after program began June 4. 


They estimated industry could sell 80,000-100,000 
recorders in U.S. within 12 months of introduction, but 
conceded projection depended on how diligently 
manufacturers follow through with marketing plans. They 
said street price of $799 was possible on lower priced unit 
commanding $900 list price. 


Technics on opening day of CES said it would market 
—_ at en rary: or Sept. Price was within window 
company had outlined at Jan. CES, but $250 higher than to 
Sony machine introduced day later. JVC, like owe meee 
would market 2 units in U.S. this summer, at $1 000 and 
$1,700. Denon's machine, at $1,000, is to arrive in quantit 
in Aug. or Sept., Exec Vp Robert Heiblim said. : 


Opponents of congressional bills to man i 
Management System (SCMS) chip in ae Aye seme 
last week stepped up threat of lawsuit to bar product ier it 
reaches dealers’ shelves. Threat by National Music Publisher 
reece Pres. Edward Murphy, who opposes S-2358 and 

3 because they make no provision for royalties, was 
most explicit to date, saying any legal action could "Fol 
delivery of the first recorders to dealers’ shelves." - 


Murphy comment came on eve of first congressi 
. . s SS. 
DAT hearing in 3 years. Hearing on S-2358 is sea eaten 


JUNE Ni, 12 


Electronic Arts that parent Sega of Japan will market under 
its own name there. Electronic Arts also said it had signed 
exclusive agreement with Ocean Software, U.K., to 
manufacture Ocean products in U.S. and distribute them 


here and in Canada. Shipments will begin soon. 


Color TV sales boom is predicted for China in 2nd 
half of 1990, following slump that began in April 1989, China 
Electronic Appliance Corp. official predicted, with sales 
picking up significantly by Sept. Govt.-ordered price cuts on 
color TVs in March have had little impact on sales, China 
Daily said, and huge inventories remain. As result, colorTY | 
production is being cut back. In first 3 months of 1990, 
output in China totaled 4.07 million, down 30% from year 
earlier. Color TV imports also are being reduced. 


The Good Guys will open first L.A. store in Beverly 
Connection shopping center July 1. Store will be open 24 
hours, 7 days per week beginning July 13, and will include 
dedicated home theater room complete with Mitsubishi 120” 
projection TV system. Company also announced that its next 
2 Southern Cal. stores, in Tustin and Huntington Beach, wil 
open in Sept. New ones are first 3 of 10-12 stores planned 
for area in next 18 months. 


fore Senate Communications Subcomm; 
pete by Sen. Inouye (D-Hawaii). Hearing will ten pit 
ut Recording Industry Assn. of America (RI AA) at rst to peek 
DAT opponents, considering that S-2358 is fashioneq with, shor 
compromise ement RIAA struck with EIA last ter (C 
But RIAA Pres. Jay Berman steadfastly has maint sinea er, ‘ 9 
trade group hasn't abandoned long-term quest for home 4 
taping levy, only that it won't pursue it in current Cong pit 
while it works for passage of DAT legislation. As toms cha 
possibility that bills won't pass before Congress adjourng ; set 
Oct., Berman said for first time: "Next year, we'll go ¢ in fi 
royalty bill." RIAA chief also revealed that Assn. "won's a R 
anything" to bar DAT recorders imported to U.S. bef do 
legislation, "considering all the product slated for deliye 7 
contains the SCMS chips." In past, Berman has sidesteppe; fo 
question. a 
Long before SCMS agreement, EIA Consumer . 
Electronics Group established "6-figure matehing legaj 
defense fund" for first member company sued for market; 
of DAT recorders in U.S. EIA pledge remains "very mu a2 B | 
force," spokeswoman said last week, even though it was 4 
issued in face of lawsuit threat by RIAA, which since has a 
become party to DAT agreement. “4 
—f 
Electronic Arts signed licensing agreement with 7 
videogame maker Sega in which former will develop and =| 
market videogame software for Sega's 16-bit Genesis 4 
videogame. At least 4 titles will be introduced this year, " 
Electronic Arts said. Firms also will exchange technical ‘ 
information on games, and Sega will license 20 games from t 
d 


ro 


Go-Video's VCR-2 dual-deck unit will be sold in 
Sharper Image (SI) retail outlets nationwide beginning is I 
July, said SI Electronics Senior Merchandising Mgr. Dan 
Rothenstein. Dual-deck VCR also will be sold through SI 
catalog and will be featured on cover of Sept. issue, he said. 
Retail deal was negotiated by D&H Distributing, which has 
distribution rights for first 30,000 Go-Video VCRs. 


_ High-end 27" tube with invar shadow 
peer: by Philips in Chicago last week = with 16:9 
tubes (see separate report, this issue). RCA and Pamasotie 
high ead ee teng invar mask system as selling point on 
Nene Sets. Philips emphasized that its invar mask ns 
Cost only about $25 more than standard 27” tube 


NTRODUCTIONS: First three 8m 


I 3 alas 
t ‘a yTACH VHS-C highlight Hitachi's new Wiconie 
3 with, reo" in Chicago on eve of Consumer Electronics Show ~ 
tep rs) (TVD June 4 p8). 
th. & ( els: Hi8 remote with 1/2" i 
hat W) 6 Ae £1.4 lens with 3 lux rae ees ae 
Pegg pixe * ot generator; standard 8, with similar features 
cbaimer, multivoltage charger; compact model with 6:] 
3 j 3 lens. No pricing was announced. Units parallel 3 of 4 
ra PCA models, also made by Hitachi. 
t do 
"yS-C “twist and shoot" model features han 
Py Eee camcorder body in off position, hohe’ hice oz 
eq fo file for easier storage. Turning handle to ready Position 
romatically turns power on. Features include 6:1 
relemacto INS, flying erase, 4 lux, 2 speeds, at $999 
wee sted list. All 4 camcorders will be available in fall. 
i New full-size VHS models are topped by unit wi : 
ic ariable speed zoom, f1.4 lens, 6 shutter seta at sige 
ye in Nov. Stepdown has 8:1 zoom, flying erase, character 
generator, light, at $1,099, in Sept. Other new model has 6:1 
zoom, 2-lux rating, light, character generator, $999. 
"Ultravision" designation, until now used only for 
jection TV, has been extended into several direct-view 
gts. Series now includes 4 projection TVs (three 50", one 
46") that use dichroic lens coating to enhance greens, color 
noise reducer, 850-line resolution, 3 surround sound modes, 
on-screen message system with timer (replacing notes stuck 
n to refrigerator), programmable remotes. Suggested price for 
er 46" is $2,999; 50" models, depending on cosmetics, are 
i $3,299-$3,599. 


@| 


on 


Three 27" Ultravision models have 650 lines of 
| horizontal resolution, two 31" sets have 700 lines. Low-end 
97° model comes with MTS, surround sound, S-VHS input, 
- 18] channels, $899. Stepup adds dual-freeze 
_ picture-in-picture (PIP) at $999. Top of line has wood 
veneer cabinet, no PIP, $1,099. With no PIP but same basic 
feature package, 31" sets earry $2,099 list. 


Company also introduced 20” set with remote picture 
control, $329; 27" with 600-line resolution, surround sound, 
wified remote, $699; same package with learning remote, 
S-VHS connector, $749. All will be available in Aug. 


_Exee. Vp Irv Fulton at CES news conference said that 
ni while total TV unit sales would be flat this year, sets 27" and 
: larger would be up 20% and those 30" and over up 44%. 
| _ fulton said projection TV sales would rise 19% to 315,000 
| lulls, which would break 1986 record of 304,300. Most of 
% will come in sets 45" and larger, he said. 


Fulton was noticeably more bullish than EIA on VCR 
Poe Projecting 10 million units this year -- 3.1% me 
bring 49, But price erosion, particularly at low end, wi he 
299) 4% dollar decline, he said; mitigating factor will 

"ise by hi-fi VCRs. 


._ Fulton painted bleak picture for retailers who don't 
isis vel Of mix and average unit sale. "Expenses ar® 
Added faster than sales, while at the same time there 1s 
Caps <r essure on profit margins -- too much retail We 
ty, chasing too few customers, while industry s 
tened out." 

—_s—- : 
Philips introduces in ; th4" LCD with | 
Jai an this mon 5 . it in 
. ia, audible signal to ifentify function when using it 
75 list. U.S marketing plans are uncertain. 
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CES--A 
GIANT-SCREEN EVENT: Despite such dealer 


ue + eigoees is a concept that the indust ry is 
_ he consumer," product designed to 


pedats an oe (CES). As use of 
agi faucet 1t wi come as m i 
audio-video systems" that combine 19" TV Geicadtaect 


Music system. But f. ‘ 
maintained legitim 2a now, home theater terminology has 


Several products aimed direct] i 

3 a y at high end of mark 
ree at show. Philips unveiled series i WallVision ne 
a : ion TVs designed for either in-wall installation or as 
frees anding sets. Systems, which have accessory kits for 
installation, come in 46", 52" and 61" versions, each 
requiring 30-34" behind wall for installation. Do-it-yourself 
mounting instructions are available. Sets are top-of-line 
models, with upgraded optics, 160° viewing angle, Dolby 
Pro-Logic surround sound. Suggested retail prices are 
$3,000 for 46", $3,300 for 52", $3,700 for 61". 


Three manufacturers showed products licensed by 
Lucasfilm for Home THX sound system, aimed at precisely 
reproducing movie audio in home. Technics built dedicated 
demonstration theater in booth to showcase $12,500 system 
that includes controller, three 100-w power amplifiers, 3 
front loudspeakers, subwoofer, 2 surround speakers. 
Products will be sold through installation dealers. Lexicon, 
with decoder, and Snell, with speakers, were other THX 
licensees demonstrating products. 


CES definitely was big-screen event, with Sharp 
showing its first 32" set under Optonica brand and Toshiba 
continuing its major thrust in giant tubes. "We had a head 
start on the rest of the industry,” Senior Vp Thomas 
Steckbeck said, because of large-screen production in Japan 
and early expansion of Toshiba's U.S. tube plant to make big 
sizes. Steckbeck said Toshiba had 20% of over-30" market 
in 1990's first quarter. With end of tube shortage, he saw 
large-screen set prices declining. Toshiba has dozen 
over-30" models "at $1,000 and up with margin," he said. 


Agreeing that big-screen prices are coming down was 
Sony Consumer Display Products Pres. James Palumbo, who 
forecast 30"-and-up sizes would "take off next year” when 
most manufacturers field full lines. He suggested that most 
producers would offer standard giant-screen models without 
picture-in-picture at $999. He said full-featured 27" XBR 
model would be sold against less-featured 30"-and-up 
models. Sony introduced pocket remote control designed for 
dealers to use in demonstrating 2 major XBR features —- 
ASC (Active Signal Correction) fuzzy logic system and SRS 
(Sound Retrieval System) audio (TVD April 30 p8). 

—_i_ 


Service Contract Industry Council ay trade group 
ended warranty companies, mee ing a onsumer 

Senne Show, issued 5-item list of "standards for 
members in dealing with actual service providers. = 
Document, requested by Southern Cal. service organization, 
covers such areas as following fair claim practices, 
encouraging members to negotiate fair parts and labor rates, 
using reputable servicers, paying all authorized claims in 
accordance with contract. 


Acclaim Entertainment will be co-producer of Video 


30-min. syndicated live action and animation TV 
ue to air in fall (TVD May 7 p15). Sore nes 


characters from game titles de 
feat’ rs. Acclaim said show has been cleared in 65% of 


U.S. TV markets, including top 10. 
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Consumer Electronics Personals 


Richard Sonnenfeldt, former RCA vp, currently — 
chmn.-CEO of Napp Systems Inc. (printing plates), will serve 
as chief operating officer and a dir. of Projectavision Ine. 
upon completion of stock offering; Howard Ladd, 
ex-chmn.-pres. of Fisher and chmn. of Sanyo, Is chmn. of 
exec. committee, dir. of consumer product mktg. and sales 
and a dir.; Eugene Dolgoff is pres. and engineering dir. of 
company that received $1 million HDTV display award from 
Defense Dept. (TVD Oct 9 p12)... Alan Czeisler, 
ex-Soundesign, returns to Canon as national sales 
mgr.-video... Daniel Malcorps named BASF vp-mktg. and 
sales for U.S. audiovideo products; he had been chief of 


BASF's Belgium Div. 


Margaret Wade, Time Warner-JVC consultant on 
CD+Graphies launch and one-time MTV Networks corporate 
PR vp, named Laser Disc Assn. (LDA) dir. New LDA board 
members: Warren Lieberfarb, Warner Home Video; 
Geoffrey Holmes, Time Warner; Jerry Durkin, CBS 
Music Video Enterprises; Kevin Hansen and James 
Bonan, Sony; Scott Bartlett, Digital Audio Dise Corp.; 

Carl Laufer, Panasonic... Eileen Carbonneau, ex-Shape 

and BASF, joins Tri Force Media, S. Portland, Me. (cassette 
shells, consulting), as vp-sales and mktg... Dan Millron, 
ex-Tektronix, appointed Showline Video engineering vp... 
Bruce Silver, ex-Wang, joins BIS CAP International, 
Norwell, Mass., as dir.-Image Management Systems 
consulting and research services. 


Stuart Hersch named pres. of new Atlantic Records 
video unit A*Vision Entertainment, continuing as board 
member and exec. consultant of Kushner-Locke, in which he 
holds 5% stake... Promotions at Buena Vista Home Video: 
David Neubecker to Touchstone brand mktg. product 
supervisor, Jennifer Marsh to Disney senior brand asst... 
Stuart Kleiner, ex-Republic Pictures, named vp-Vidmark 
business affairs and legal... Linda Berkeley, ex-Walt 
Disney strategic planning and research dir., joins 
MCA/Universal as business development vp, reporting to 
MCA Ine. Pres. Sidney Sheinberg... Peter Miller 
promoted to vp-publisher, Car Audio & Electronics. 

—f-— 


OBITUARIES 


Robert Noyce, 62, co-inventor of semiconductor that 
revolutionized electronics industry, died June 3 of heart 
attack in Houston. He helped found Fairchild Camera & 
Instrument Semiconductor Div. in 1957 and was awarded 
patent for integrated circuitry in 1959. In 1968, he 
co-founded Intel, which grew into nation's leading 
semiconductor company. Noyce founded Semiconductor 
Industry Assn. in 1975 and lobbied frequently in Washington 
on behalf of manufacturers. He received National Medal of 
Science in 1979, National Medal of Technolagy in 1987, and 
was inducted into National Inventors Hall of Fame in 1983. 
In 1988, he became head of Sematech, govt.-industry 
consortium trying to close technology gap between U.S. and 
Japanese semiconductor industries. He held more than 
dozen patents besides one for semiconductor. He's survived 
by wife, 4 children. 


Ed Adis, 61, Sony senior vp, western zone, died June 
7, reportedly after heart attack, in Cypress, Cal. Joining 
Sony in 1976 as national accounts sales mgr., he served in 
variety of sales posts, including Sony senior vp, sales, and 
Consumer Sales Div. senior vp, distribution. He is survived 


by wife, 3 daughters. 


Financial Reports of TV-Electronics Companiog 


These are latest reports as obtained during past week Dash 
available at press time. Amounts expressed in dollars. Par hicales, rr ae ot 


Revenues 


28 , 303 ,000 
31,720,000 


Company & Period 


Audio/Video Affiliates 
1990-qtr. to April 30 
1989-qtr. to April 30 


122, 
(429° soy) 


Certron 


1990-6 mo. to April 30 9,765,000 (795 

1989-6 mo. to April 30 15,471,000 198 wal 

1990-qtr. to April 30 4,299,000 (748 ou % 

1989-qtr. to April 30 8,224,000 105009) | 
s ua 


Jones Intercable Inv. L.P. 
1990-qtr. to March 31 
1989-qtr. to March 31 


8,541,907 


a 
7.494.370 (2.747 ,957) 


(2,974, 12g) 


Paramount Communications 


1990-6 mo. to April 30 | 1,656,100,000 
1989-6 mo. to April 30 | 1,472,200,000 
1990-qtr. to April 30 811,500,000 
1989-gtr. to April 30 699, 100 ,000 


Notes: "Includes special credit. 
——— 
Canon has completed its 2nd major overseas R&D 

facility, computer hardware and software development 
center in Costa Mesa, Cal. Facility, known as Canon 
Information Systems, will develop computers and systems 
and applications software for computers and peripherals. 
Canon will open another R&D center, Canon Research 
Center America, in Palo Alto in Aug., to develop new 
computer technologies for N. American market. 


Retail Briefs: Circuit City reported 21% increase in 
sales to $493.9 million in first quarter, compared with 3% 
gain at comparable stores. May sales were up 19%, 
comparable stores 3%... Best Buy had $127 million sales in 
first quarter, up 21% from year earlier; comparable stores 
were up 7%... Audio/Video Affiliates reported 10.8% sales 
decline to $28.3 million in fiscal quarter ended April 30, but 
showed $122,000 profit vs. $429,000 loss year ago. 


Color TV buying plans of U.S. consumers fell in May 
after rising in April, Conference Board said. May 
preliminary survey said 6.8% of U.S. households planned to 
buy color TV set within 6 months, down from 7.8% in April 
and even with May 1989. Board's overall consumer 
confidence index was 106.7, down from 107.3 in April, 116.7 
in May ESSOe: 2 


__ BASF introduced videocassette that provides extra 30 
min. of recording time at EP speed. T-130 cassette, 
introduced at Consumer Electronics Show, will sell for 
"about the same" cost as highest priced competitive T-120 
tapes. Company said it developed tape to differentiate fro™ 
bape T-120, which has reached saturation point in 

e 


Sony passed Panasonic in sales of audio and videe 
products for fiscal year ended March 31, Japanese press 
noted last week. Comparison of Sony's consolidated sales 


and those of Matsushita, exc - IVC, showed Sony in toP 
spot for first time. Its cocneiaed sales were 1,912,300 
million yen, Matsushita's 1,639,300 million (TVD May28 pt 


Roberds joined NATM Buying Corp. as 13th member- 
Dayton, O.-based chain, with 13 Stoves does 25% of its tots! 
bees ee Rest consists of furniture, of 
appian - Company formerly member 
Nationwide vying eae pars 


(pf FarY 
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thoritative Service for Broadcasting, Cabi 
: e, Consumer Ele 
ctronics 


Au 

TH ailied Fetes: ; 
With Consumer Electronics 
MMARY-INDEX OF WEEK'S NEWS era 

ast - Cable 
proadcost < =~ Consumer Electronics 
Tv NETWORKS on fins 
0) BACKS ry ee powec te ieee don't DAT SERIOUSLY WOUNDED at Senate hearings as RIAA 
ave Negotiations for settlement een pe eT and EIA split on including DCC in legislation. Senators urge 
ee sling, artis sk to positions in crapitntte tot royalty provisions pill as passage prospects wane. (P. 13) 
rocee ° ° 
FCC P g Saag EEN GROWTH seen by Philips picture tube 
i : j By * P 
5000 TIMES FOR ABC lauded at upbeat affiliates’ a eee Soe ster —— 


meeting. Network revises ad sales plan, moves to scramble, 
nsidering 94-hour news feed. Ratings, network's financial RETAIL VIDEO SALES DATA revealed by EIA show 40% 


co 
strength applauded. (P. 5) decline in TV sales in April, with camcorders strong. (P. 15) 
CABLE RATES STILL RISING faster than inflation ‘FEATHER OF VHS,’ Shizuo Takano retires f i 
: Ais 5 " > ’ 5 rom active 

ording to 7? Findings seen fueling drive for role at JVC. He held VHS group together just as Morita was 
rereguiation. \*- major force in Sony's Beta-only policy. (P. 16) 
MORE EVIDENCE NEEDED on cable abuses before Bush VIDEO EQUIPMENT IMPORTS dip in first quarter. VCR 

aministration will act, Obuchowski says- Duggan sees shipments from Japan, Korea and Taiwan decline. 8mm 
‘eonvergence” of cable and broadcast. (P increase not enough to stem dip in camcorders. (P- 16) 

13 major media NEW CIRCUIT CITY AD section signals chain's effort to 
ice im Company says it sold 


NEW MUST-CARRY PLAN offered by 
companies, aS pressure intensifies on NAB and NCTA to end upgrade product service image- 

hostilities. Telco entry opposed. (P. 9) more than million in TVS Jast year. @- 17) 
pps PROGR AMMING PLAN being reviewed at annual PTV DIGITAL VIDEO SEMINAR finds skepticism on value of 
meeting in Daas. Record 1,200 expected. (P. 10) IDTV except as learning experience and chi 

Cutbacks plague some stations. (P- 10) broadcasters on ghost canceling systems. (P- 17) 

CERRIT ; ‘bor test appears several ‘WAVE OF FUTURE’ more likely to be picture tubes than 
RITOS GEARINS up: GTE fidet te flat panels, Zenith's Pearlman says in ICCE keynote. Sees 


UP: s-video; interactive services 
months away from delivering video; wide screens ‘overpromoted.' @. 18) 


already on line. (Pp. 11) 
. s FAIL: DY: networks icked W werful all in 
ouht . TALK Pp Pp power As as aan 


YN A ks P 
peas NET OR = fae cC of ginancial interest and syndication (finsyn) 
cers ended unsuccessfully in acrimony. 


their quest for repeal or relaxation by 
ne and Holl 90d produ 
after 7 years OF negotiate ee 7 ia ne never yor together last week and disagreed on reason or 
: emaking poured in at FCC on June 14 deadline. 
yailable..- suggests 


jon that "information currently 2 
ion output through vertical 


i i i _ (DoJ) told Commiss a 
Antitrust Div. of <—— De} tA ~narket power to adversely ate a St on ba oe? 
integrations." Producers’ man Jaim has be necks dO ae som de pee f As et power, 
of networks. And, DoJ said, even assuming atic fi - fi would have harmf ul eff ect on 

° Oo ‘ f if program 


production: "In many eases, V encies 
reduce transaction costs OF res ther effict | 
. syndicated program wouldn't appear to hurt 
ces themselves appear to facilitate collusion 
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Consumer Electronics Personals 


Shizuo Takano, known as "father of VHS," steps down 
from active role as JVC exec. vp, continuing in advisory 
capacity... Dominic Mangone named pres. of Montgomery 
Ward's hardline merchandising and financial services... 
Jean-Pierre Isbouts promoted from mktg. ad sales dir. of 
Philips Consumer Electronics’ Interactive Media Systems 
(IMS) Div. to dir. of group's CD-I Authoring Systems, with hq 
in L.A.; Robert Schaulis, ex-American Interactive Media 
(AIM), named operations and training dir... Scott Lane 
promoted to Darox Interactive exec. vp responsible for 
overseeing production of 36 interactive videodisc programs... 
Anthony Williams promoted to finance vp and chief 
financial officer, Acclaim Entertainment. 


Alex Wijnen resigns as Blaupunkt vp-gen. mgr., 
reportedly to assume senior post at Harman International, 
Northridge, Cal.; Herman Sperling, EPI gen. mgr., ‘ 
assumes same title at Epicure Products, separate franchise 
also owned by Harman International... Roy Goldschmidt, 
ex-Casio and Sharp, named Sherwood eastern regional sales 
mgr.; Andy Park promoted to western sales mgr... Mark 
McDonald advanced to U.S. national sales training mgr., 
Mission Electronics... Hideo Sakane, ex-Japan 
semiconductor plant mgr., named senior exec. vp, Mitsubishi 
Semiconductor America, Durham. 


Arnie Messer, Columbia Pictures vp, assumes "overall 
operating responsibility” for SVS (formerly Sony Video 
Software) as parent Sony America explores "alternatives for 
redeploying SVS's assets”... Steve Bickel resigns as 
MCEG/Virgin Home Entertainment pres. to pursue other 
interests; replacing him is MCEG Vp-Office of Chmn. 
Kathleen Callahan. Glenn Zimmerman advanced to 
MCEG/Virgin national sales mgr.; Anna Cook promoted to 
sales administration mgr... Corporate strategic planning 
consultant Steven R , one-time Paul Kagan 
Assoc., joins HBO Enterprises as international development 
vp, new post... Nancy Jones-Nalty, ex-Media Home 
Entertainment, joins IVE as western regional sales mgr.; 

Cheryl Ventura advanced to sales administrator. 
—=< 


Nintendo was denied temporary restraining order to 
stop Lewis Galoob Toys from selling new enhancement to 
videogame. U.S. Dist. Court, Northern Cal., rejected 
Nintendo's request to stop sales of Game Genie, device that 
allows players to learn games more quickly. Unit, expected 
on retail market next month, probably would retail for about 
$50, or near price of many game cartridges. Nintendo had 
filed copyright infringement suit against Lewis Galoob 
earlier this month. Court said it would consider temporary 
restraining order on Game Genie at hearing later this month. 


Pi fate) Age ryan, all-inclusive service 

would cover repairs on anything in home, no 
matter brand or where it was purchased. Variety of plans is 
being offered via telemarketing in some cities to Sears 
customers whose maintenance agreements are expiring, 
spokeswoman said, stressing that effort is test. "We may 
still change the bundling of services and the pricing," she 
said, but wouldn't specify what's offered now. She did say 
packages now in field are in range. Length of 
test phase hasn't been set, she said. 


Progressive Retailers Organization (PRO) buying 
group adds Audio Assoc. as 17th member company. Retail 
chain operates 8 upscale audiovideo stores in Md. and Va. 
suburbs of Washington. PRO now represents 153 storefronts 
across country. 


JUNE 1 1, 
Financial Reports of TV-Electronics Companies 


These are latest reports as obtained during past week. Dash indicates 
available at press time. Amounts expressed in dollars, Parentheses me not 


Revenues 


Company & Period. 


ircuit City Stores 
1990-qtr. to May 31 
1989-qtr. to May 31 


493,400,000 


407,997,000 12,076,009 


10,735,009 


ommt ron 


1990-9 mo. to May 31 434,630,000 7,233 
1989-9 mo. to May 31 421,580,000 6°17) 70 
1990-qtr. to May 31 144,405,000 2°201' qe 
1989-qtr. to May 31 128,668,000 1,648 "995 


landleman 

1990-year to April 28 
1989-year to April 29 
1990-13 wk. to April 28 
1989-13 wk. to April 29 


716,622,000 
646,703,000 
159,727,000 
151,382,000 


ighland Superstores 
1990-qtr. to April 30 
1989-qtr. to April 30 


185,314,000 
196,549,000 


(6,684 000 
(8-518 000) 


Prism Entertainment 
1990-qtr. to April 30 
1989-qtr. to April 30 


CA Cable TV 


3,908 ,000 


3,283,000 S80, 000 


383 , 000 


1990-6 mo. to April 30 55,038,000 2,117,000 
1989-6 mo. to April 30 37,256,000 5,797,000 
1990-qtr. to April 30 28,074,000 1,266 ,000 


/1989-qtr. to April 30 18.961.000 2,916,000 


Notes: Adjusted. "Restated. 


Retail Financials: Highland Superstores reported 
$6,684,000 (87¢ per share) loss in fiscal first quarter ended 
April 30. Retailer had $8,518,000 (47¢) loss year earlier, 
Sales for period were $185.3 million, off 5.7% in year. Sales 
for current period don't include those of 4 recently closed 


_ Stores. Company operated 89 stores at end of quarter, 84 


year earlier.... Fretter lost $1,204,000 in quarter ended 
April 30 as sales dipped 12.4% from year earlier to $42.4 
million. Company earned $151,000 in last year's quarter. 
Comparable store sales were off 15.3%... Harvey Group, 
which operates Harvey Electronics stores in N.Y.C. area, 
had 12.2% sales gain in quarter to April 28, but $172,000 loss 


- compared with $311,000 profit year ago. 


Flagship Entertainment, marketing and buyi u 
for 486 video software retailers, She Weck begin testing 
direct mail sales of audio and video hardware. First 
products in program are Fisher VCRs at $269 and $319 and? 
boomboxes. Merchandise is deliverable within 48 hours, 
Flagship Pres. Frank Lucca said, with commission paid to 
local Flagship member; consumers order by 800 number 
from either home or store. Other products will be tested 
later in summer, including low-end Pioneer videodise P 
and undetermined fax machine. 


Grundig's sales in U.S. and Canada in year's first 5 
pes are up 240% from year earlier, said 
Grundig/Lextronix CEO Esmail Hozour, who 
improvement to fact that sales are "add-on 
business" and to products’ "5-7% higher margins” for 
dealers. He said sales of Grundig 35" color TV by Americ™ 
Express in Canada at $4,700 including in-home installatio® 


Philips and Olivetti have terminated talks on possible 


collaboration saying they sa es ; 
either company," they saw "no substantial benefits t 


cD 
Published Weekly sie 045 


e tor Broadcasting, Cable, Consumer Electronics 


With Consumer Electronics 


SUMMARY-INDEX OF WEEK’S NEWS 


NCIPLES': Voluntary ‘statement’ for 
te. Assn. to focus on 
ancelling standard. (P. DD 


seen on kidvid, 
draft cable bill 
license renewal major 


CONGRESS: Bre 
, cable legislation. Ne 
Channel positioning, 


tal Audio Best 


=a sash = g. via satellite 
rthrow localism, 


AM changes praised, 


y. Affiliates say 


says networks 


0 DO RATINGS: 
Isen says AGB 


ive to people me 
makes bid ‘under , 


NS: House De 


d Republicans 
sals with HDT ) 


offer R&D propo Vv components. (P 
N: Task force 


proposes federal f 
_1996 at Dallas ™ i p.8 


NEW NAPTS PLA 
plan for FY 1994 


‘REVERSE PROTECTIO 
‘bizarre consequence’ of 
compared to cartel. 


VOL. 30, NO. 26 


Consumer Electronics 


COMPATIBLE WIDESCREEN VCR 
‘ agreed upon by VHS 
group for recording both 16:9 and 4:3 S cheeet. e. iD 


COMPULSORY CAPTION DECODER le islati 

r gislation appro’ ed 
by Senate subcommittee before hearing EIA men. 
Zenith claims cost breakthrough for caption sets. (P. 1 


‘DAT DAY' DAWNS as Sony recorders g0 on sale in scant 
supply despite threat of imminent suit. House DAT hearings 
postponed as bill's chances fade. (Pp. 12) 


WHAT DOES CABLE-READY MEAN? EIA Product 
Education Committee attempts to develop dictionary of key 
industry terms to standardize jargon for retail sales 


personnel. (P. 13) 


COMPACT CAMCORDERS GAIN on full size, exceeding 
50% in April, but dropping back to 40% in May. (- 14) 


APRIL AUDIO SALES see strongest autosound 


erformance of year in 11.4% jump, but portable audio has 


first decline from year earlier. (P. 1 


HITACHI REORGANIZES, merging U.S. sales and 
manufacturing under new Hitachi Home Electronics, sets 
than $800 million sales in 5 years. (P 


untary "statement of principles” for TV and radio programming 
8 p6). Board said principles will be "particularly 


TS '‘PRINCIP 
NAB poard, as €XP 


NAB BOARD ADOP 
has been adopted by 
useful at this time, given 
abuse." No sanctions are 
Vote was on show of hands, 


VD June 1 
rtain serious societal problems, no 


hat violate principles, nor Wl 


Princi les cover children's 
consistent with creati 
Assn. said it hopes that 
any statement on amo 


standards in earlier Radio 


tably violence and drug 
NAB monitor for compliance. 


substance abuse, sexually oriented material. Where 


cetims of violence an should be depicted, NAB said. 
iting their own pro rinciples. NAB document omits 


s of product advertising: It was time 
file antitrust suit, resulting in Codes’ 
‘vil litigation were very much in 


trust concerns an 
re) reinstate full-blown code with sanctions. 


being declared 


. for b 3 
ore sa sea = n or dramatic presentation. 
mis 


roadeasters is how to show "eomplexities of human 


Each station 
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help train the trainers and retail salespeople, 
closely involved in project. He said effort was 
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, ; 1% 
P 20-member committee and EIA support staff, is designed as » ; 
Document, being developed b mem said EIA Communications Staff Vp Tom Lauterbaoy et 


k, Who al lg 


launched last year to help compensate for diminisheg mad 


education in retail sales training as merchants cut training budgets. 


" ta 4 ibili he retailer," Schoenegge said in cover letter to prod 

he responsibilit of t , : : uct 
Some Sy n draft, adding: "Perhaps true. But in reality he does not have the e - 
e will to do it. As you know, the retailer currently looks to the Many 


managers seeking comment 0 
resources and in some cases th 


Painj 
vieng® 


to somehow wave a magic wand and make his salesmen fully knowledgeable in all aspects of your Producti” 
On,” 


Document won't be available to consumers. Lauterback said most of information already appears ; 
brochures meant for public, although he acknowledged difficulty in getting brochures distributed, Dieta EIA 
stretches from "A-B Test" to "Zoom Lens," with total of well over 500 terms in array of video, audio, Nary 


telecommunications and office product classifications -- including such terms as EDTV, MTS 
byte, total harmonic distortion and ever-popular binary coded decimal. 


> Pixels, bit and 


Incidentally, draft document defines "cable-ready, cable compatible" as "terms used for a TV or VCR 
that is capable of receiving all channels offered by cable TV -- including midband and superband Channels __ 


without a converter box that is supplied by the cable company.” 


§§SSssSs$mom®$mmmSmsS a nts RI ae 


COMPACT CORDERS GAIN: Although fullsize 


camcorders still represent majority of sales, compacts (8mm 


and VHS-C) are gaining, EIA figures on sales to dealers 


indicate. Data don't break out 8mm vs. VHS-C. For 1990's 


first 5 months, 56.5% of sales were fullsize and 43.5% 
compact, compared with 63% and 37% for full-year 1989. 


In April, dealers actually bought more compacts than 
fullsize models, small units accounting for 50.9% of total. 
However, situation quickly reversed in May, when fullsize 
represented 59.8%. Compacts outsold fullsize in EIA data 
only once before -- in Jan. 1988, first month of breakdown, 
when they reportedly were 56.4% of sales. 


Inventory buildup in camcorders is affecting fullsize 
more than compacts. At end of May, 67.4% of pipeline 
inventories (factory plus distributor) were in fullsize 


(147,900 units) and 32.6% were compacts (71,600). Here are 


data on sales to dealers of compact vs. fullsize camcorders 
for this year's first 5 months: 


Month Total Fullsize % Compact % 

January... 110,967 56,611 51.0 54,356 49.0 

February... 103,369 65,512 63.4 37,857, 33656 

March... i. 222,417 128,894 58.0 93,523 42.0 

Apriligs <0 173,898 85,396 49.1 88,502 50.9 

May..scacs 258,806 154,697 59.8 104,109 40.2 
TOTAL 869,457 491,110 56.5 378,347 43.5 

—_i—_ 


__CD-I conference last week in London, sponsored by 
Philips, Sony, Matsushita and Polygram, drew unexpectedly 
large attend. 


where 3 portable CD-I players were displayed, all with 4" 


ance. Biggest attention getter was Sony exhibit, 


LCD screens. Nonworking mockups were of boombox with 
CD-I and CD-I Video Walkman with sereen in lid. Sony 
book-shaped portable with tilt-up sereen did show CD-I 
display. It obviously wasn't finished prototype, however, 
since thick cord connected it to full-size AC-powered 
CD-ROM player. 


Philips' $20-million circuit board facility in 
Greeneville, Tenn. (TVD April 23 p11), is in site-clearing 


stage, construction to start in Aug., completion next spring, 


company said, adding that 2.5 million color TVs were 
produced there "for sale in the U.S. and in the Far East.” 


. 


APRIL AUDIO SALES: Strongest autosound perform 

of year and upturn in components and systems resulted j 
4.1% gain in April factory sales of audio equipment ove. 
same 1989 month, EIA Mktg. Services Dept. reported. At 
same time, 1.7% dip in portable audio was first : 
that category since Assn. began publicizing monthly alien 
sales statistics in Jan.; portables were up 4.1% in first 4 
months of year. 


Here's EIA's breakdown of audio dollar sales to dealers 
in April and year's first 4 months: 


~ 
& 


—~ a saet & er 


FACTORY SALES OF AUDIO EQUIPMENT 
(add 000) 


Product April"90 April "89% Cha. 
Portable Audio. eet eee ee $120, 780 $122,812 — 1.7 
Components & Systems... 194,240 186,797 + 4.0 
Autosound (aftermarket) 114,277 102,611 +11.4 


TOteL. $429,297 $412,221 +41 


4Mo.'90 4Mo.'89 %Chg 


> 


Portable Audio......... $ 525,414 $ 504,709 +4.1 


Components & Systems... 900,019 889,828 +1.1 

Autosound (aftermarket) 378,153 _ 361,215 + 4.7 

TOTAL.......... $1,803,587 $1,755,752 +27 
——_i—- 


Ad Age's ranking of top 300 magazines by total 1989 
revenue is topped by TV Guide, $928 million. Electronics 

buff books are led by Stereo Review, 115th at $33.1 million; 
Video, 183rd at $19.8 million; Audio, 206th at 17.7 million; 


Video Review, 218th at $17.1 million; i aaa 


at $16.5 million. 

spots in top 100. 
Acclaim Entertainment has licensed Nintendo to 

Publish 2 Acclaim programs for Game Boy handheld-Kwit 


Computer-related magazines 


THIS WEEK'S YEN RATE 
Yen values have been converted to dollars in 
this week's issue at 154 yen = $1, except where noted- 
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NINTENDO GOES 16-BIT: Nintendo ieteniacsi a castt 
long-awaited 16-bit videogame In ee tem, which 
it's undecided on plans for U.S. market. New a ee stk 
will list in Japan at about $160, has picture pro® 


xe “+h Ri iding such effects as 
(PPU) developed jointly with Ricoh, Myc hesreatea sound, 


i saic, background rotation. ind, 
ie 2k aie up to 12 Mbs, is incompatible Etecnt Scary te 
Nintendo 8-bit game. Software, including new Supe 


4, will be priced in Japan at $45-$92. 


anese introduction came 2 weeks after Consumer 
ootieaies Show (CES) where increasingly complex 
interactive video systems were displayed. But if ; 
announcement of Commodore's CDTV interactive dise 
system (TVD June 11 p13) shook up videogame 
manufacturers -- or if they even knew about it -- they o~ 
didn’t let on at CES. Once again from standpoint of games 
it was Nintendo's show, with huge exhibit, increasing number 


of games, usual voluminous press kit. 


As for game hardware, NEC took spotlight with its 
entry into handheld business. Its TurboExpress is first 
handheld to use full-size game software and first to be 
convertible into TV set through addition of plug-in tuner 
(TVD June 11 p12). Price is likely to be $200-$250, NEC 
said, with tuner for 2.7" color LCD system $80-$100. 


In Nov., NEC will start marketing its portable CD and 
CD-ROM player attachment, at $399 list, that also will play 
CD + Graphics (CD+G) dises. CD+G promoter Warner New 
Media will produce series of interactive CD+G discs 
especially for NEC's TurboGrafx-16 game. In future, NEC 
said, it will offer interactive games, reference books, etc., 
on CD-ROM. Cinemaware, one of software producers for 
CDTYV, will offer "interactive movie" as first CD-ROM 
game, NEC said. 


From its lofty perch with claimed 90% of game 
hardware market, penetration of 25% of U.S. homes and 
anticipated $1 billion in retail sales this year of hardware 
and software for new handheld Gameboy alone, Nintendo 
looked down on NEC's new handheld and CD-ROM player, 
Atari's handheld Lynx and 16-bit games being fielded by 
both companies. “The name of the game is still the game," 
Nintendo Ad Dir. Bill White said. "People purchase a game 
on the basis of the library available,” noting his company's 
vast supremacy in software. As for 16-bit claims, he said 
“we still haven't tapped all the memory and speed of our 
current 8-bit system.” Discussing NEC's handheld, he asked 
“why spend $250 [for hardware] to play the same game" 
that's played on cheaper TV attachment? "We approach 
games from the software, not the hardware, angle." 


Asked about such CD-ROM systems as Commodore's 
CDTV, NEC's portable and Philips' upcoming CD-I, White 
said: “We continue to be at the leading edge. We're looking 
at CD-ROM, but we have the potential to increase 
interactivity short of CD-ROM," to make such products 
available "to the greatest number of people." 


Nintendo's NES Network, interactive nationwide 
system, is scheduled to start in 2nd half of 1991. White said 
main holdup now is developing maximum number of network 
games for launch. Negotiations with AT&T on tieup in 
network are continuing. 


Interactive hardware and software continue to become 
more sophisticated, and just as CDTV system is convertible 
to computer, computers increasingly are being designed to 
display video. One CES exhibitor, Duo Computers (14160 
S.W. 139th Ct., Miami 33186), showed personal computer 


JUNE 25, ™ 
atible with both Nintendo and IBM, accom modat: : 
Basic med 


eae OS dises and Nintendo game cartridges, 


will list for $999. 


Nintendo Mktg. Vp Peter Main projected ga 
and software sales at $5. 1 billion this year, with Niet an § 
and its licensees responsible for $4.1 billion, increan to ; 
over 1989. Of 6, 


Philips Consumer Electronics’ Interactive y, dia 
Systems (IMS) Div. has formed new IMS Authoring ¢ 
charged with worldwide development, sales and Marker 
authoring software and systems for CD-I. Group will be” $ 
headed by Jean-Pierre Isbouts. Ex-IMS marketing ang 
dir. Robert Schaulis is operations and training dir, o¢ Sales 
at 11040 Santa Monica Blvd., L.A. 90025 (213-445 5769)? 

—_—_s— : 


CG £27 RS BI 


Hotel videocassette renter VideoRated, whose 
expansion was financed by Live Entertainment, announce 4 
last week it will cease operations after unsuccessful 
attempts to find merger partner. Company, which marketeg 
and serviced hotel videocassette rental systems, had been 
seeking combination with various competitors. Demise 
doesn't appear to signal problems in hotel video rental 
business, since several competitors expressed optimism 
about fledgling market. Exhibitors at N.Y. Hotel/Motel a 
Restaurant Show last Nov. predicted cassette rental 
operations. would surpass PPV in hotels by end of next year, 
Dan Liniger, pres. of Phoenix—based Hotel Video, said his 
company has contracts to install dispensing machines and 
in-room players in 83 hotels and has 11 in operation. Each 
Hotel Video rental center provides 64-184 new releases 
purchased from Baker & Taylor. Players are from Goldstar, 


Samsung, Tatung. 


Buttonless remote control is featured on new ED 
Beta VCR introduced in Japan last week by Sony. Control 
panels on VCR and "bilateral communication remote 
controller" have LCD touch sereens for operating all 
functions. Remote also displays such information as tape 
remaining and recording time. Sony announced no plans to 
include technology on any other Beta or VHS VCRs. It last 
week introduced its 2nd Super VHS recorder in Japan, at 
$900 list. At Consumer Electronics Show, Sony said it would 
ship first SVHS unit to U.S. in fall (TVD June 18 p19). 


Advanced Technology Program, budgeted at $400 
million and adlnimecaaae fe Gmabes bap. is at heart of 
legislative package by House Democratic leaders aimed at 
encouraging HDTV and other advanced projects. , 
Twenty-five proposals in package include national security 
screenings for all foreign acquisitions of domestic compamles 
and restrictions on eligibility of foreign-owned firms for 
technology grants. Details of program and GOP ; 
counterproposal are in Broadeast/Cable section of this issv®- 


= All video products were up in sales from same week 

year in week ended June 8 for only 2nd time this ye 
according to EIA data on sales to dealers (see State of the 
aout oe products set record -- both more that 

, Sales of same 1989 week -- projection TV 

ri oti camcorders up 109.1%. Dirent- view color TV bck? 
pair of declines. Total VCRs sold (inching Py 
million in June's 2nd statlstieal wee ee 


Es ee this week will , 
m Py * ; 
‘ puter market with low-end machine 


“arlier attempt, PCjr, was pulled off market in 1985. we 
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appointed to Caroleo Pictures xports of color TVs were up 147% in first 5 mor" with 


value of $95.8 million, vs. $54.6 million year earlier 
to Reiss Media Enterprises as legal and business affairs dir tape recorders up 93%. Li Dong, identified as CEIBC 


board... Robert Ragusa moves from private legal practice 


new post. official, is quoted in China Daily as saying comp™y. 


: —— ener HN establish contacts with several larse foreig 
Beavis . ‘ rations to guarantee a steady y overseas market, 
riefs: Best Buy lost $1,222,000 (15¢ per presumably for consumer electronics. One of 2 he 


share) in quarter ended June 2 

loss e 2, vs. $1,388,000 (17 mentioned was "the ha " 

year ago. Company said gross margin decline to 21.3% e GE Corp. of the U.S. 
29/0 


from 23.4% resulted primari ; ; 
and discontinued eodunts ia kieaie ae ee a tae models Butcne ate ce sell 8mm camcorder under ow" er in 
modeling of St. well as U.S. and Japan, Japanese 


Louis area stores... The Good 
Bt, in advance of this ecko ae ip 23rd store, Canis will be similar to that to be sold by Thoms ersit 
- Store, in L.A. (TVD June 11 p18) of first southern of mini on 1 eae aie rua Furope ad 
: i8 units to be sold here under 


June 11 p12, June 4 p8). 
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é KED: Supre 
ry RULES BAC preme Court ok ae 
NORITY | rity preferences in tan © ays FCC's 
st minor! yP surprise 5-4 vote. Ruli INSTANT VCR PRO 
; = GRAMMER, VCR Plus, to debut in fal 
> > ? i 


MW 
adc |: mplications. Metro, Shurbe Bi i ‘ 
nal im etro, Shurberg decisio in cooperation with maj 
es ional endorsement cited. (P. 1) ns upheld. will pri with major newspapers and TV Guide, whi 
> _essione . print VCR progr: spaper uide, which 
cong ssl program codes in listings. (P. 9) 

yrBS CLOSER: House subcommittee adv: CLOSED-CAPTION 
cA atory sveasure in face of Administration, SOA Committee. Fast CUnERee: tion tie on ee. 
“ -ition- Telco-entry debates due later this month. (P. 2) hike prices 20%. (P. 10) on likely. EIA says bill will 
0 . Nee . 


yavinc ‘GOOD YEAR': Tisch calls network healthy, MADE IN U.S.' LABEL on 61% of color set supply in first 


ret no posal no a Affiliates 'very quarter, up 3.4% from 1989 period. (P. 10) 

on | e a ace nish. isiti 

sap P int No acquisitions IBM's ‘CONSUMER ELECTRONICS’ approach to home 

pisnned. ae will market new PS/1 like VCR. PC seen following 
- aEGULATION SEEN: Contradiction neni olor TV penetration pattern. @. 1) 

jdministration policies eaves ‘door open a crack’ for BEST BUY MOVES INTO DALLAS- i 

regulation, ore" me mo NTIA plan could mean 60% of version of controversial store oes ea: ease is “? 

gystems Te gu . @. producing better sales mix than standard outlets. ©. 12) 

AD ‘CLUTTER’ HIT: Groups Say network ad time sets CIRCUIT CITY SUES BARCLAYS for data on own redit 

records at ABC and CBS, clutter could decrease value. Fox card customers, charging it's not getting ee to 


ensure orderly changeover. (P. 13) 


ven higher. (P- 6) 
nTIA BACKS AUCTIONS: Obuchowski says spectrum MINOLTA ADDS VHS-C camcorder by JVC, 3 new 8mm 
should have price tag and loss could hurt digital radio. Sikes models by Hitachi to 3 fullsize models. (P. 13) 


disagrees. (P. 7) 
AMSTRAD ANNOUNCES DUAL-DECK VCR for Europe, 
ACT APPEAL REJECTED: Appeals Court denies license but has no plans for NTSC version. Go-Video says it's ready 
to ship VCR-2 to Sharper Image, Hammacher Schlemmer. 


lication on procedural unds, says it also disagrees with 
1 ome 2 eT * ‘Promotional windfall’ cited. @. 14) 


substantive arguments. (P. 7) 


sROADCAST MINORITY PREFERENCES UPHELD: U.S. Supreme Court upheld FCO's minority 
ated by 


. . . Ce . . a 

preference policies on 5-4 vote June 97, saying fact that policies were approved and even man 
‘ i £ broadcast 

Congress has " idi : ont ficance” and that they serve important governmental objective 0 

wsity." F fap or een called victory " neredible SUrprise- 


diversity." FCC Gen. Counsel Robert Pettit 
Washington Post, USA 


affirmative action 


Decision had broad national implications (it made 
utt nN back on 
rse preme Court trend of Cc 1 g ‘ 1 : 


Today, others) beeause it reve d recent Su 
ee , = i 
policies. Year ago, court struck down Richmond, Va., P ogram that se rennan said FCC cases (TVD April 
contracts for minority businesses. Writing for majorit any i 
2p?) differ from Richmond because of congression urt decided that 
‘ eci 
ee tro v. FCC, involving CP for — oie titive 
Two separate policies were U held. In Metro : anagement in evaluating Comper 
ted to buy financt 


C is allowed to give Ss ecial eredit to minority owners™P poth of which wan 
applications. In eri Communications ¥- perg Bests, icy is legal. Policy allows person 


trubled WHCT-TV Hartford, court d 
0 faces possibility of losing FCC licens to se 


we 


Ow 


¥ hew on-line video 


color TV imports dropped 5.1% to 9 
arch 1989. All of b&w TV suppiy oo 2000 and acco WV 
Y, which fe]] 9.8% unted for 38 er” 


-M 
Jan 2% to 5,972,000 
ased 1.2/4 > > » to 6% of 
° Or t 
637,000 Wea otal, down from 40.6% in 


decre | 
© on ’ Imported, Total TV Supply 
isi aE K I irst uarter, as derived from E 

t quarter IA data (total color Supply) and 


U.S.- % 


Produced* % of 


Change Total PS wilted 
wal tn 3.2600 oak seg ey Sem Mo 
,167, +20. : -696,000 _ 
Color TV 1990.... 3,276,000 mi 2-4 2,875,000 3 914 47.6 ise mala 
1989... 3.167.000 sabe ae 2,059,000 -5.1 3 sre 
pawTV 1990....  — ime Ae Ch Gage a'5sc70) 5.3 
1989..,. -~ a 
Fearon 9 2 37-008 — 2.8 


* Imports include assembled sets and unassembled but 
u 


U.S.-produced sets include those made from imported Soe kits (chassis with tubes). 


hassis,. 


IBM TAKES ‘CONSUMER ELECTRONICS’ AP 
‘ PROACH: It's no coincid ‘ 
Loess the ‘SOs, thehkone on introdustioiwor PSM Hisuew home PG, "desta tay 
00 , the home computer is the product of the '90s." said P - ‘dust as the VCR 
James Cannavino. , Said Personal Systems Vp-Gen. Mgr. 


Unlike unsuccessful launch of its fi i ; ; 
6 bee its first home computer, PCjr, marketing of PS/1 will be closely patterned 


r consumer electronics, sold through CE outlets as well as traditional IB ushed 

; u M dealers and Ls 
next appliance" for home. In developing plans for product and marketing, IBM used deem Paiendh pee 
consumer electronics trends, and consumer focus groups told it this indeed is product in tradition of color TV 
and VCR. "The consumer views it in the context of home electronics —- like stereo or a CD player,” 


company official said. 


As detailed to us by PS/1 Product Mgr. Robert Amezcua and Mktg. Mgr. Skip Gladfelter, IBM used 
consumer electronics precedent to determine time was right for launch. Research, based on history of color 
TV, VCR and microwave oven, showed consumer electronic product sales take off when it meets 4 criteria: 
(1) Technological standardization (such as VHS for VCRs). (2) Applications for every member of family 
(movie rentals, time shift, cartoons for kids). (3) Price decline (VCR 21% per year, microwave 7%). (4) 
Penetration exceeds 15%. IBM marketers maintain computer now has surmounted all those hurdles, with 
17-20% home penetration, but hasn't yet reached point where it is subject of word of mouth from owners as 


VCR did just before takeoff. 
j - Amezcua, when asked, said these included 
Four models of PS/1 carry suggested list of $999-$1,999, but cua, V 
i last week in Chicago, Dallas-Ft. Worth and 
~ PS/1 went on sale las See a handled in all 840 


Minneapolis-St. Paul, but nationwi traditional IBM dealers. 
Sears Brand Central depts., 80 Dillard and 32 Dayt electronics dealers, would 
Marketing officials said other outlets, probably ine 
be added on basis of early results. ‘ar 
‘ ters. First reason to buy is to take work home from 
Target market is professional homes without TPS : d unique. It's first home 
office: mee THe tee spreading acrose fami tay progr mmed. Bayes et pega 
computer sold with built-in modem aud), ‘ch will have PS/1 Users eature, 
: ervice (owned by IBM and Sears), for PS/1 owners. 


Be aig Reedley vices oes service, Promenade, exclusively 
ber can be accessed for 


-free phone num : 
il DoD UPS for arrival within 48 


‘ arranty is unusu: ee 
ice i ection with one-year W. ement part Is shipped by : 
Service in connec” sumer describes pati replacConsumer puts defective part in carton, which UPS 


mow to install it wi 


help or service. When ¢ 
hours, with instruction 0 
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to be simple to operate, and most options may be ingtay a 
o bearded IBM keyboard, mouse, modem, Microgogt Worth 
le diskette, high-resolution b&w monitor, 512 Kb Ray KS 


picks up next day. Entire system is designed 
no tools. Four models are complete with display, 


gramming, DOS. Basic unit ($999) has sing / ; ‘ a 
wit Blok winitor is $1,449. B&w display with 30 Mb hard disc and 1 Mb RAM is $1,649, with colop display 


$1,999. Computers are being made in Raleigh, circuit boards in Austin and in Scotland for Europe 


oups. "We almost used a cute name," said G] 


a ee adf 
ds serious and has continuity with our other Systemes” 


Even name PS/1 was picked on basis of focus 
"but 70% of the people chose PS/1 because it soun 


: it rolled out first 3 of planned 9 Dali 
- RE BEST BUY FORMAT IN DALLAS: Even as it rolled out as-Ft. 
crtertics task week, Best Buy continued to tinker with controversial low-pressure, mostly Self-serviog 


store format it introduced last Oct. 


i in Mi is, Chmn. Richard Schulze said format is bei 
hareholders meeting last week in Minneapolis, ; ing evaly 
saa Serie of conditions. Concept was used first last fall in smaller, single-store markets; conversions! 


o _ Louis market in May was first overhaul of existing stores and market image, and Dallas-Pt. 
Worth callout represents first time Best Buy is entering new major market with format against existi 
superstore, Highland. Latest manifestation is particularly significant since Best Buy still has its eyes on 
crowded Chicago marketplace. Schulze acknowledged that he personally "covets" Windy City, and that 
company would have to make decision by fall to enter there in following fiscal year, with 14-16 stores 
necessary for marketing efficiency. 


Company plans to open 9 stores this year -- 6 in Dallas, single units in Madison, Peoria, Springfield, Mo, 
At year-end, 23 of 58 stores will be in new concept. Ultimate shape is still evolving, and Dallas stores 


represent latest thinking, not final form. "It's anything but a landed proposition at this point,” Exec. vp Brag 
Anderson said. At meeting, Schulze said 40 changes were made between St. Louis version and Dallas 
openings. He said one primary goal is to attract wider demographic group because "we have attracted as 
many 18-45-year-old males as are interested in our products." Main targets: Females and older consumers, 


Stores themselves, with red warehouse shelving, bright yellow signage and bare concrete floors, are 
most visible manifestation of experimental marketing plan. But its elements are more wide-ranging than 
mere redesign of physical plant. Salespeople don't circulate on floor, instead are designated "senior product 
specialists” posted at "answer centers." Company makes big point of telling customers that salespeople are 
salaried, not commissioned, so they have no stake in selling particular items. One salesman in St. Louis store 
told us last week that with new format, he's asked for more recommendations than previously because 
shoppers are less cynical about his motives. Same point is hammered home on extended service plans 
(ESPs). Best Buy research found consumers fed up with salespeople pushing service contracts, so ESPs are 
offered at vastly reduced prices via brochures tailored to specific departments. Consumer ean fill out 3-line 
ESP form and take it to register to be purchased like any other item. Anderson said company is selling 

"substantially" fewer ESPs in new format, decline he said had been expected. 


Executives said sales mix actually is better in new format than in its standard superstores, despite fears 
that consumers automatically would tend toward less featured merchandise in absence of circulating 
salespeople. There's little doubt scheme favors brands with strong image, since products are grouped within 
category by line, not common screen size or features. For example, in St. Louis store we visited last week, 
front area of TV section was devoted to Sony, with screen sizes ascending from 13" at $277 to 32" XBR 
monitor at $2,267. Next alcove showed Mitsubishi in similar fashion, including 60" projection. Anderson 
line-by-line array is predicated on belief "most customers have a substantial brand preference before they 
enter the store," and this presentation lets them understand steps within line. But he concedes line-by-line 
organization still is under substantial debate within Best Buy itself. | | 


_ Some upscale vendors who sold through chain have stopped doing so since new format was launched, one 
saying it needs traditional sales personnel in store to justify to cometinall for example, why its brand merits 
higher price than comparably featured competitor. "Any lines that consider themselves nh 


high-profit lines can't condone the approach," said one vendor who's d. isi 4 we don't 
belong in a warehouse concept even if it's a dressed-up warehouse ConeeEE OCR is Lo ry ieee 
selling to Best Buy, are less harsh, but still are taking wait-and-see position. Reports surfaced late last 
week that Mitsubishi hadn't renewed dealer agreement with Best Buy effective Ju 1 sean oa 
Mitsubishi and Best Buy declined comment. . July 1. Executives 


Customers don't have to speak to salesperson if they don't ‘ — 
features, and some models carry additional yellow tags with "good," "belie he describe 
> designation. 


end 4 wo 
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Consumer Electronics Personals 
pedal as trend cb tants 


Takuro Bojo, recently named pres. of JVC (Japan), 
also will serve as gen. mgr. of Video Div., succeeding 
Managing Dir.-Gen. Mgr. Yoshihiro Ueno, who takes new 
assignment in personnel, technology promotion and 
environmental control area... Richard James, ex-Thomson 
Consumer Electronics customer and mktg. services vp, 
named pres. of Harman International's JBL Ine.; 
ex-Blaupunkt Gen. Mgr. Alex Wijnen joins as pres. of 
newly formed Harman Consumer Electronics Group... 
Minoru Morio, senior gen. mgr. of Sony (Japan) Home 
Video Group, promoted to senior managing dir.; Kozo 
Osone named senior managing dir.; Masahiko Morizono, ; 
representative deputy pres., named senior adviser and chief 
technology adviser; Nobuo Konoi and Ken Iwaki, former 


deputy presidents, now are representative deputy presidents. 


Richard Leister resigns as Samsung mktg. 
communications mgr., duties assumed temporarily by PR 
Specialist Danette Shockloss... Takanori Yoneyama, ; 
managing dir., elected Konica pres... Carl Bellini resigns 
as Erol's pres. for “personal reasons," succeeded by Chmn. 
Erol Onaran; Bellini, who will remain with company for 
transitional period, also has withdrawn candidacy for VSDA 
board... Richard Kraft, Matsushita Electric Corp. of 
America pres., awarded honorary doctor of engineering 
degree by Purdue U... Mark Gray named pres. of new Sony 
Sales & Mktg. Co., combining its Direct Markets Co., 
Jumbotron, Intelligent Video, Duplication, Security and 
Video Conferencing Divs. with Best. Products, Professional 
Video, Professional Audio and Data Recording Divs., under 
Sony Business & Professional Group headed by Charles 


Steinberg. 


Robert Puette, ex-Hewlett-Packard, appointed pres. 
of Apple Computer's U.S. operations, succeeding Allan 
Loren, resigned; Michael Dionne, southwestern vp, 
named vp of U.S. sales, succeeding Senior Vp William 
Coldrick, who shifts to “special projects” duty... Henry 
Montgomery, onetime Memorex chief financial officer, 
appointed to same post at TeleVideo Systems (video display 
terminals, etc.) following naming of former Memorex 
Chmn.-Pres. Robert Wilson as adviser to TeleVideo Chmn. 
Philip Hwang... David Roudebush promoted to mktg. 
mgr., AKG Acoustics, responsible for AKG, Orban, dbx 
Professional Products lines. 

—_—_ 


Philips waves flag (American, not Dutch) on HDTV 
effort in full-page ad in National Journal, N.Y. Times, Roll 
Call, Wall St. Journal, Washington Post. Headline 
proclaims: "HDTV. We're Going To Make It In America." 
Promoting Advanced Television Research Consortium with 
Thomson, NBC and Sarnoff Research Center, N. American 
Philips ad proclaims NAP is "unequivocally dedicated to 
ensuring that American technology will set the standards for 
TV's next milestone." It's 2nd in series of NAP corporate 
ads highlighting commitment to U.S.; later ads will focus on 
other U.S. operations, spokesman said. 


Sears completed Brand Central rollout with opening 
of 198 branded electronics and appliance departments in 16 
states. It now has 840 Brand Centrals in all states and P.R. 
Metropolitan areas in most recent openings include Dallas 
Denver, Houston, Miami, Orlando, Portland, Ore., Salt Lake 
City, San Antonio, Seattle. 


Hitachi fired 1,000 striking workers at Malaysian 
electronic parts plant, according to press report from Kuala 
Lumpur. 
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Low-priced LCD projector will be marketed by 
Matsushita in Japan starting in late July. Priced at about 
$600, it will use single 1.1" active matrix LCD, with shutter 
for each of 3 primary colors, 300w halogen lamp. Picture 
size is variable from 14" to 70". Picture quality is not as 
good as that from 3-LCD projectors, including one 
Matsushita sells in Japan at $3,000, understood to be 
purchased from Sharp. Spokesman said there currently at 
no plans to market new model in U.S. 


Summer Consumer Electronics Show attendance by 
badge classification: 12,052 retailers, 1,087 dept./chain 
store buyers, 892 premium/catalog buyers, 5,636 
distributors, 4,737 reps, 7,838 manufacturers, 902 
institutional buyers, 15,159 exhibitors, 1,431 edi 


174 media representatives, 3,408 ad-PR-marketing, 4 


financial analysts, 1,448 guests, 47 others. 


in 
ay and were w : 
Board said, Pere ee from June 1989 


for June indicates 
up from 6.8% in M. 
7.8% of April 199 


> 
6.9% plan to buy TV set in: 
ay and 5.3% year earlier, 


Buying plans for TV sets rose slightly in June 
next 
but wel 
0. Consumer confidence in economy 


from ~ ‘ 

tally of consumer buying inten ; 
well below 

declined significantly in June. m. all | 
“= 
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TACKS MusT-CARRY: teleo amendments, which 
says POS a serious at.’ LPTV group ‘di » whic 
BS € ition could hurt LPTV. wD p ‘dismayed, 


iN RES DOWN, drops Marketing Div., plans to close 
RE L.A. offices- Assn. cites marketing successes, to focus 
a sjegislative and regulatory challenges.’ (@. 2) : 
g| SOLD FOR $1.6 BILLION: Largest cable and satellite 
ment maker to go to leveraged buyout firm in all-cash 
) 


wip 
“ffer- No changes planned. 


GROUP PLANNED: European consortium to be 


HDTV 
ynveiled, including 14 companies. U.S. test schedule not set, 
systems are detailed. @- 4) 


pOoLTRACK LOOKS TO FALL: CBS researcher predicts 
! 


npc will lose ground, sces AOS ‘particularly vulnerable, 
Rt ) 


Fox ‘spread too thin. (P. 


TELCO-CABLE HEATS UP: Dole to endorse telco entry 


pill. Rand study says entry would have few benefits. (- 5) 


FOX TALKING TO TCI, other cable operators, on 
becoming affiliates, seeks to fill 9% audience gap- 


Broadcasters may get channel deal. (P. 


pTV PLANS VOTE SHOWS: Support seen for regular 
election pro s in 1992. Equal time waiver needed. 


Details to be worked out. (P. 
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Consumer Electronics 


SOFTWARE CHAINS CON 
RE TINUE TO LAG in vi odise 
market, saying machine base must grow. Ha ooh 


call software access vital to expansion. (P- 8) 


He tere EXPORTS of color TV, VCR decks to U.S. 
own in May, but camcorders set record for any month. 
Price declines on VCR decks reversed. (P. 9) 


ADVANCED TV DOMINATES engineering 

DVA papers at ICCE. 
Highlights include 2-million pixel camera chip, ‘program S 
mouse-like remote with on-screen icons. (P. 9) 


PHILIPS SLIMS DOWN, expects loss this year, but 
consumer electronics is shining light with 85% inerease in 
operating profit in 5 months. (. 1D 


KOREAN TV OFF HOOK in dumping case, at least 
temporari Daewoo, Goldstar, Quadtronics 


y, as U.S. 
and Samsung from extra duties. @- 539) 


DIGITAL COMPACT CASSETTE developed by Philips seen 
incompatible with CDs, with size and eost problems. @. 12) 


DALLAS TO HEAT uP IN FALL with Tandy's McDuff 
chain to open 6-7 stores . Sholis named pres- of new 
Tandy Brand Name Retail Group. @- 13) 


NEXT STAGE IN DAT BATTLE could be reached today as 
National Music Publi meets in Beverly Hills- 
ion 


A ENDMENTS: NAB has called out its Legis lative 
sag cable bills in 


M 
t expected attempts to amend pending © 


Liaison Committee (LLC) to launch attack 28 : 

Congress to allow teleo entry into cable program ing and to include yam stations ee May cia BVO 
provision. "These amendments pose 4 serious tare) inner 3 : undo all the wt 
(which includes at least YF from each state) a its eable legislate” rv July 2p2l- Your 


made when the 
immediate congressional inv 


amendment. 
safeguards, telco € 


mem ( 
House T elecom] Subcommitt™ apP 0 
é cal 


t of one video monopo 


LPTV stations, expressed "gismay" at what it said waS 
minorities and special anterest groups 


kup of ommittee (Hi 
d Madigan R-Ll.) to introduce teleo-cable 
offered similar legislation. ithout 0 
ly -- cable -- with " May 


i 40 NO. 28 


sLIMS DOWN: There was ray of ; 
rH Philips' special stockholders’ esen ae with 
Undhoven last week. Company's Consumer Electronics Di 
oye 95% increase in operating profit to $345 thfltfod iv. 
ag's first 5 months, from $187 million year earlier 
Wipst former stellar division, Lighting, whose operati 
4 At declined to $143 million from $185 million. ing 


ysterity measures revealed by new C - 
3 bss aren't expected to affect U.S. Sperutinle root 
tically, observers said. Timmer said company will 
a $1.44 billion charge against earnings and eliminate 
10,000 jobs in Europe in computer and components 
operations. 


Timmer said he expected $1.07 billion loss on 1990 sal 
of nearly $30 billion, vs. record earnings of $717.3 million = 
isst year on $30 billion. It will be first loss by Philips in 
recent memory, company sources said. 


Speaking carefully, Timmer said restructuring "did not 

4 go far and fast enough." He stressed it would remain in 
computers and reduce semiconductor business, but said plans 

would have little effect on Signetics operation in U.S., which 

he said was on track for return to profitability under new 


management. 


Effects on consumer electronics operation -- which 
Timmer is credited with restoring to profitability -- are 
expected to be minimal, particularly in U.S. Consumer 
electronics, which didn't feature prominently in discussion or 
questions at meeting, now is Philips' shining star. Company 
recently bought Headstart personal computer operation, and 
its Montreal computer facility isn't seen as target for major 
cuts, since Philips' computer problem is in proprietary area, 
uot with personal computers. Timmer did say, however, that 
te intended to bring more "profit-mindedness" and "financial 


discipline" throughout Philips. 


" Standard & Poor's, meanwhile, placed Phili 
."editwatch," saying that while action is expec 
: ake effects... it heightens nearer-term unce 
questioning whether move was sufficient. 
—=—$ 


ps debt on 
ted to have 
rtainties"” 


Microwave oven sales in May totaled 521,100, lowest 
| misty Month since July 1983, pocontine to AHAM, which 
eatin tne was at least partly result of high penetration, 
Yeap! ating 75-80% of U.S. homes now have microwaves. 
beans 5 months, 3,426,700 ovens were sold, down 


urrently held by 


Atari Games is i 
repurchasing shares CUT™” 
;° of Japan in sxahants for undisclosed a ae by 
d by Nameo in 40 U.S. videogame areon sr 
? 


f hottest papers from st : 
one? ~Standpoint of ; 
-—¢ system for record Of inter. 
ding SY’ ing on "a CD-like €rest wus by Tho 
mon other noteworthy apers: J . 
i A g acoustical and vibration n (1) Discussion of "noise can 


ani atin Ol 
city Labs. (3) Smart card for ondentne = (2 on 
povyeaway "free pass to pay-per-view Ooaeed 
as re0sco ic video transmission and presentat Ms as ad medi 
pan ay, requiring no glasses. ion 
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ide? special effects and giving usep » magne mson R&D 
oor Capability of Recordi tical dise." providing mee ccvelopment of 
ing his own 6 Teal-time motion, frame 


KOREANS OFF DUMPING HOOK: Ko 


TV manufacturers —— Daewoo, Goldst Pade mac egg 


In final results of latest administrati 

: trative revi 
ot ae. computations (covering periods panied 1987 
walk ae including correction of computational errors, ITA 
ruled dumping by those 3 companies, plus a 4th, Quantronics 
4 §- Korea, were "de minimis," so cash deposit of estimated 

umping duties wouldn't be required. Fifth company 

Cosmos Electronics, will be required to pay additional cash 
duties of 2.24%, as will any Korean companies that started 
exporting color sets after April 1, 1988. 


ITA's new findings nullify preliminary results of last 
year, under which 4 Korean companies were required to post 
bonds (TVD Dec 11 p14). At that time, Daewoo's dumping 
margin was put at 2.76%, Cosmos's 6.87%, Goldstar's 
2.46%. Quantronics and Samsung weren't required to pay 
because their margins were 0.04% and 0.25%, respectively. 
ITA considers any margins less than 0.5% de minimis. 


Final dumping margins for latest period were Daewoo 
0.04%, Goldstar 0.23%, Quantronics 0%, Samsung 0.45%, 
Cosmos 2.24%. Margins are difference between U.S. prices 
and foreign market value, where latter is higher than 
former, to injury of domestic industry. Penalties -- or lack 
of them -- are effective until review is completed for next 
period. 

—j-— 


Sansui VCR will start assembly at Polly Peck 
International (PPD plant at Vestel, Turkey, in Nov., Japan's 
Nikkei Sangyo said. Company plans annual production of — 
500,000 PAL units for domestic market = aa fever will 

i -scale output of VCRs for U.S. market in Japan 
bee th h said. Deal in which Sansui 


iwan this month, report 1 
eae tronic Group and Italy's Imperial (TVD 


ill take over Cape 
a 28 p14) is expected to close early this week in London, 
giving PPI 72% ownership of Sansui. Letter of intent was 
signed last week. 

i i i le with 
tronic devices designed to assist peop 
ered or sensory di ilities are described in new 
information pamphlet from EIA Consumer aie as 
Group: Booklet includes section on companies does - 

ll anole. Details: nd Their Reach,” c/o 

Bae 9100, Washington, D.C. 90036, 202-457-4919. 


THIS WEEK'S YEN RATE 


alues have been converted to dollars in 
sigubeR's issue at 151 yen = $1, except where 


uy 1 
nocd, OOMTOWN? 
tod g NEW CE B OWN?: Consume 
Kon, | _onttASay appears tobe big believer in recovery of Tes 
Ty a com omy» articularly in Dallas. Vic Sholis, named L Texas 
of an eomest pres: OF Tandy Name Brand Retail Group, saci 
Sale # uff Electronics chain will enter Dallas in fal ad its 
Boce Fe raging 15,000 sq. ft. each. Move comes on att 
eae st + Buy's opening first 3 of 9 stores planned “a eels 
p BD a jiss-Fe. Worth market (TVD July 2 p12); it's also beli 
hy ; D + Circuit City is planning invasion in 1991. Compan; eved 
Son, | (that ~ ng to take advantage of hole left by depart panies 
. ] are 4 and The Federated Group in last several seoatin’ of JG 
ae q aving Highland as sole superstore operator in D iat 
Was a sholis said new title the had been senior vp of group) 


it: F | as final indication to market that Tan : 
he ’ gery rand retailing effort long-term bustinan attest ye 

} experiment, as many had thought. Company entered brant d 
metailing in 1985 with purchase of 24-store Scott Asiolintigs 
Group, now operates 322 McDuff and VideoConcept units 

| internally, Sholis said, his new title puts group on same level 
| gs other Tandy operations. He joined Tandy in 1988 after 19 

ars with Montgomery Ward, where he helped launch 
Flectric Avenue branded electronics retailing effort. 


é 


q Dallas entry (somewhat ironic since Tandy i i 
rt. Worth and operates McDuff stores there) is peak: 
up's 50-store expansion this year. Dozen will be - 
freestanding McDuff superstores, rest will be mall stores 
under McDuff and VideoConcepts names, depending on 
individual market. VideoConcepts additions will be in 
chain's existing markets. Tandy recently launched direct 
mail advertising for VideoConcepts with May flier; Sholis 
said results were "very successful," with next one scheduled 


for Sept. 


Trade reports have indicated Tandy is readying 4th 
retail chain (added to Radio Shack, McDuff and 
VideoConcepts) that will concentrate on small, gift-oriented 
type merchandise in malls. Despite fact that stores 
reportedly would carry branded merchandise, Sholis 
indicated chain wouldn't be operated by his group, referring 
inquiries to Tandy Chmn. John Roach, who didn't return 


phone call. 


— i 


Ads & Promotions: Commodore hires Margeotes, 
Fertitta & Weiss, N.Y., as ad agency for Consumer _ 
interactive Products Div., promoting CDTV multimedia 
system (TVD June 11 p19)... Rogersound Labs, S. Cal. 
retailer, hires Tracy-Locke as first ad agency... Silo 
names Saatchi & Saatchi as agency for entry into L.A. in 
fall: account is estimated at $5 million... Sony will spend 

: $7-$10 million on ad campaign for videotape, $4 million on 
| audio tape this year. Both break July 16... Konami names 
| August, Bishop & Meier of Chicago as promotion agency. 
Company previously handled promotions in-house. 
| __NTSC playback on PAL TV will be feature of 3 
J Mitsubishi VCRs announced for sale in England in fall. 
Recorders automatically switch to play back NTSC vs 
recordings at either SP or EP speed. First model is due ee 
| Month, others in Sept. and Oct. Panasonic VCR int roduc 
| last year also can play U.S. cassettes over European if 
| (TVD March 20/89 p16). Pioneer videodise player aval ‘ e 
| _ inBritain will play back NTSC as well as PAL dises ove 
 4)\| § PAL TV sets (TVD Sept 25 p14). 
_ haven't been . 
ae some "nonoperating 
aff has declined 


SB S65 


,, Cutbacks at Samsung in 
significant," official told us, 

th sitions" have been eliminated and st 
hrough attrition. 
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DAT BATTLE?: ee 
recorders Site wee of digital 


on D F ; : 

AT issue is possible, NMPA Pres. Edward Murphy said 
threatened lawsuit Ag Ftp specifics. Earlier, he Sad 
appeared on retail soon after first machines 


cris shelves. aie 
limited quantities to ene ne Sears receipe 


Serna go it makes no provision for royalties. At our 
Nether urphy wouldn't rule out legal action, but noted 
=~ o record as saying we'd rather negotiate than 
tas to nibs erence was to invitation NMPA extended by 
Jeane Signatories” of Athens agreement, including 
and other digital media Gnoluding Philips’ Digital Compact 
f ps' Digital Compact 
i ower e with royalty talks as precondition. aye 
was tha trade group could defer legal action for now while 
it tries to woo Japanese manufacturers to ining table. 
pe? oe ag so ares) reported he had received no 
panese. least 2 “working group” meeti 
took place in recent months on recordable CD, with NMPA. 
participating. 


NEW STEREO TV RECORD: MTS stereo was feature of 
31.4% of all direct-view color TVs sold in May, new record, 
passing previous high of 31.1%, set last Sept., and 
considerably above 25.2% of May 1989. For 1990's-first 5 
months, EIA reported 28.3% of color sets sold to dealers had 
MTS, up from 26.3% year earlier. 


In May, when color set sales were down 17.2% from 
1989 month (TVD June 11 p14), MTS-equipped sets were up 
3.1% to 391,730 from 379,985. In year's first 5 months, 
direct-view color sales to dealers were down 5.3% as MTS 
sets rose 1.3% to 2,142,829 from 2,115,604. 


Monochrome TV sales in May declined 7.8% to 100,4°9 
from 108,940 year earlier, EIA said. For first 5 months, 
sales were 506,521 vs. 619,365 in 1989 period, decline of 
18.2%. Adding monochrome to total color (direct-view and 
projection) shows total May TV sales of 1,363,053, off 16.4% 
from 1,629,741. Total TV sales first 5 months were 
8,179,260, down 6.5% from 8,749,688 in year. 


—i—— 


(see State of the Industry). VC deck sales had 8th 
consecutive week of increases but still were far short of — 
record. Projection TV i another smart increase in 
year's 25th week, but direct-view color fell short of 1989 
sales for 3rd time in month and 14th in 16 weeks, to post 
5.5% decline for first 4 weeks of June, VS. increases of 83% 
in projection, 41.9% in total VCRs, 65.2% in camcorders. 


Philips is testing relaunch of Philco brand, positioned 
below Magnavox line. 
furniture chain with more than 300 stores, said test involves 


brands and others. 
exclusivity or duration" of test to Lowe's, which does major 


business with Magnavox line. 
unavailable for comment. 
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Consumer Electronics Personals 


i i Retail 

Vic Sholis named pres., Tandy Name Brand 

Group, new post... Jan Timmer was elected chmn.-pres. of 
Philips July 2, as planned (TVD May 21 p16); fe oetor 
Bouwkamp named vice chmn... Changes at ae = oe 
Brinkman, ex-Nabisco Brands, appointed national mktg. 
mgr.; Bob Rath promoted to Midwest key ciao mgr... 
Ronald Kozminske advanced to ITT vp-gen. counse a 
responsible for overall supervision of ITT Commerci r 
Finance's legal dept.; William Blight promoted to ITT - 
Commercial Finance (Canada) regional vp; Gilles Bazine 
and Richard Endicott named Canada regional mgrs. 


Newmark & Lewis promotes 3 to senior vp spots: 
Jeffrey Goldberg, chief financial officer; Michael 
Marks, appliances and operations; Peter Lewis, , 
electronics and home office... Matthew Willard appointed 
vp-business development, CD radio, Marcor, one of 3 
participants in Satellite CD Radio proposal now before FCC. 


MCEG Vice Chmn.-Dir. William Rouhana departs, 
terms of separation "under negotiation"... Appointed at IVE: 
Kurt Schroeder, ex-MCEG/Virgin, as midwest regional 
sales mgr.; Al Westphal, ex-MCA Distributing and WEA 
Corp., as credit management vp... Jayne Wallace Yollin, 
ex-Paramount Domestic TV and Lippin Group, joins Bender, 
Goldman & Helper as senior vp heading N.Y. office... RKO 
Warner Video Chmn. and Almi Group Co-Chmn. Michael 
Landes named retail entrepreneur of year for N.Y.C. area 
and Northeast by Inc. Magazine, Merrill Lynch, Ernst & 
Young. 


GO-VIDEO DELIVERS: In apt timing for company taking 
"America Is Back On Top” marketing stance, Go-Video last 
week delivered first dual-deck VCRs to retail shelves. CEO 
Terren Dunlap said first units of VCR-2 arrived from 
Samsung at Scottsdale offices June 30 and were delivered 
same day to customer who had preordered at Buzz Jensen's 
Sound Advice, local retailer. By end of week, Dunlap 
expected to receive 3rd shipment, totaling well under 1,000 
m 


Company ran July 4 ad in Phoenix paper headlined "Born 
on the 4th of July,” thanking more than 380 individuals, 
groups and companies for support, including elected 
officials, customers, suppliers, U.S. embassy in Japan, 
American Electronics Assn. 


Dunlap said he expects to fill first 30,000-unit order 
from D&H Distributing by year-end. First shipments came 
straight to Go-Video offices, but future deliveries and 
quality control checking will be through D&H warehouses. 
vc R-2 appears in Hammacher Schlemmer catalog for 
$1,295, will be in Sept. Sharper Image catalog and in 
we tr ane : $1,095 (TVD June 11 p18). First 

pmen 0 retailers in Ariz. 
seine Adlaads 0 , Northwest U.S., 


Dunlap said he has had no contact with Amstrad on 
latter's announcement of European dual-deck VCR (TVD 
July 2 p14), and expressed doubt it has product. He 
compared Amstrad announcement with computer software 
community's "vaporware" -- products announced but never 
delivered. He repeated that Go-Video has filed for 
dual-deck patents in Europe. 

—— 


Panasonic will hold first-ever sales meeting devot, 
Se d 
solely to Prism line of upscale TV receivers July 3]_ sara 
La Jolla, Cal. ' y 31-Aug.3 in 


JULY 
"Thy 
Financial Reports of TV-Electronics Companies 


These are latest reports as obtained during past week. Dash 
available at press time. Amounts expressed in dollars. Parent) dicate a mt 


Company & Period 


Adelphia Communi cations 


-year to March 31 239,704,000 
Wecvear to March 31 187 ,636,000 
1990-qtr. to March 31 60,351,000 
1989-qtr. to March 31 52,185,000 


\8a\ WOU 


Audiovox 
1990-6 mo. to May 31 


150 ,433 ,000 


989-6 mo. to May 31 138,234,000 uv 
pode Lc. to May 31 82,201,000 J 
1989-qtr. to May 31 75,269,000 
Cornin 
1990-24 wk. to June 17 | 1,281,200,000 114,209 000 B 
1989-24 wk. to June 18} 1,113,300,000 111200090 Dp 
1990-12 wk. to June 17 678,000,000 67 ,100.009 ’ 
1989-12 wk. to June 18 579,800,000 69.400 goo F 
. pt 
King World Productions 
1990-9 mo. to May 31 351,953,000 65,613,000 - 
1989-9 mo. to May 31 303,473,000 59,399 909 e 
1990-qtr. to May 31 81,225,000 14:179 099 a 
1989-qtr. to May 31 72,424,000 11,562 "909 
Notes: Includes special credit. . 
E 
COMPUTERIZED FEATURE LISTINGS: In Chicago hotel ( 
suite at Summer Consumer Electronics Show, Choice Point ] 
Research, Indianapolis, demonstrated computer program that 1 
lists virtually all models and brands of color TV, VCRs ang t 


camcorders with prices and features. Service is bei 
offered to manufacturers for checking competitive brands, 
and various other versions could be made available to 184 
retailers and consumers, Pres. Riehard Kandrae said. 


Product details may be accessed by brand, price, 
feature or any combinations. For example, user can produce 
list of all models with certain group of features, or any 2 
models may be entered for comparison, with feature 
differences highlighted. Kandrac says manufacturers are 
interested in system for developing product lines, keeping 
competitive in terms of features, prices, etc. 


products, free-standing kiosks in stores for shoppers to 

check and compare features of products carried in that 

store. Other variations include information in book form, 

CD-ROM, ete. Choice Point plans to add white goods to 

consumer electronic products in system. Details: Choice 

Point, 951 E. 86th St., Indianapolis 46240 (317-251-1999). 
_—— or 


VCRs and camcorders "defied the traditional industry 
pattern for electronics pricing by falling 2.8% and 1.9% 
respectively from the end of last year" in first quarter, 
market researcher NPD group said. In Feb.-March, 

VCR Price was $286.06, camcorders $982.26. Drop is 
peeves NPD said, because "early months of re 

rically exhibit hi ver $ cit ee tt “a 
Group (51 é-695-O700 te average pricing.” Details: 


Catching up in HDTV wi 
j th Japan, 
major goal of $370 million «1 7 
cevelopment in risk eee + ear bene 
fairs, according to Mini y taiwan Ministry 


tative Service for Broadcasting 


Ca 
ble, Consumer Electronics 
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yoodcast- Cable Co EI 
wae ; Lonsumer Electronics 
sc Ys g-HOUR on indecency broad«asts ny ectronics 
poo need for Cou ecision. Agency complies wi SIC PUBLISHERS SUE ‘ 
oP sional mandate, concludes that st atutory bes mie: sale, but hint they'll call off action iaimkae: sah 
owatit onal. It wes t apply to cable; enforcement to to royalties. Sony pledges fight. (Pp. 10 & 15) agre 
# action. . 
alt SHAPIRO SUCCEEDS FRIEL 
a 6 ——_w as head of EIA/CEG. 
sep KIDVID BILL readied in Senate that would scale mates seen indicating govt., legal issues pose biggest 
, burden on paecwr add ie license renewal enges. More changes seen for CEG and CES. (P. 10) 
rian cover cable. Fina vote dead ahead. (P. 
nee cot cee pierce TV SOARS to record in first-half sales. 
osTs RECORD INCOME: April-June earnin ers also at all-time high, but direct-view color falls 
| 4 8138 million on 7%, increase inrevenne'ts $B Me short. VCR decks set June record. (P. 11) 
3 ation. 3roadeast sales up 7% to $828.5 million, profit 31% JVC ] . 
that pi 9,9 million. (P. 3) , o IN MAJOR RESTRUCTURING, with score of top jobs 
id to S100 Change hands. Focus is on strengthening software, 
, sguets MAY BOOST U.S. BIRDS under new National onconsumer products, regaining video lead. (P. 12) 
see Council guidelines expected to be signed by Bush. BLANK VIDEOCASSETTE unit sales declined slightly in 
plan seen laying groundwork for Australian spaceport. (P. 3) moe a ee showed small rise, ITA hee net be of 
, shipments off 2. on price erosion. (P. 13 
HOLLINGS PREDICTIONS: Sees Senate approving cable, 4 @ on price erosion. (P. 15) 
uce RHC bills, while passing ove? teleo-cable proposal. New AUDIO SALES DOWN 6% in May, led by 16% drop in 
cable rate regulation language possible. (P. 4) portables. Components and systems off. Autosound is only 
category to show increase over May 1989. (P. 16) 
 #DTV BILL ADVANCES in House, setting stage for 
~ action. Telecom Subcommittee accepts measures without SILO FACES CUTBACKS if performance doesn't improve 
making significant changes. Quick action weighed. (P. 4) this year, could face cutbacks, Dixons chmn. says. Sales 
, were up 14%, but profits off 26% in year. (P. 16) 
‘Ip _ HUBBARD BLASTS 3° CAMPAIGN: Calls orbital spacing 
or proposal ‘ridiculous.’ Change from 9° would create capacity CAPTION DECODER BILL passed by House unit, 
ire shortages and limit DBS opportunities, he says. (P- hastening final enactment by Congress. (P. 17) 
FCC BANS INDECENCY DAY & NIGHT: Complyin with con ssional mandate, FCC last week 
unanimously adopted new rule banning indecent programming 1 all dayparts. US. Appeals Court, D.C., 
remanded similar rule, at FCC's request, in Jan. 1989 to permit Commission to conduct "a full and fair 
r 2 ' s j — 
hearing... on the propriety of indecent broadcast ing.” New rule won't go into effect until courts -- probably 
including U.S. Supreme Court -- have acted. Ban won t apply to cable programming. 
. ee “aig : = 17. It will use Supreme 
In new order, Commission € anded definition of children from 12 year olds to 1 ag Pp 
Court’ rr : : ifi as programming that "depicts or dese , in terms 
s 1978 definition of indecency © Pacifica case i ti a dards for the broadcast medium sexual or 
patently offensive as ured by contemporary community stancar : 
° ex me MS ; :, midst of growing debate over govt. efforts to control 
f Bee aad organs." an oe Es esas din of ine National Endowment of Arts (NEA) 
iiec controversial material ~~ sagt i Atel rain? and after agenda meeting, commissioners were 
a we and Fla. ban of sale of 2 Live Crew album. + 
+ ul to divorce FCC order from such other activities. 
J . 
ba : ted 24-hour ban on indecent 
988 had manda ‘ 
int «as ACT and ACLU -- appealed FCC's earlier 


r ; 
Programming, Public interest 


Appropriations legislation passed by Congress 
and broadcast groups ~— including 


Wty 


0 
4% in 1987, 9.9% in 1986, 15.8% in] “ty ,. 30: N 
es 7 pl), 6" 985 uIT- 
14—TV DIG qin 1988 (TVD Aug /P Bs suit 
: sales, down from 4.4/0 a ; A Se 
videocassette Sales, 3.7% to 411.3 million and value 3.9%, tog pe pe Pay 


q 
97.4% in 1980. with units aE 1 pillion, down 7% from $1.42 billion : ise y eV icant 


ight year, $1.4 n n 
p for 7th strat ‘9 tapes was ; ) ig al | 
__ Audio ort et value of video and audio tap was $3.01 in 1989, down from $3.06 in 1s ohne "e 
million. Tot price of blank VHS ar S tape price has plunged 77% from $13.93 8g. — traibutic 
Indicated average facto’ See tro 2.84 paisa price was 93¢, unchanged from 1983, — Singe™ 

st $2 aualo 7 ; 


m $2.04- 
ta tape co soho Average h 
oe cape 73.8% from $10.37. isan, measured in terms of tape lengths Equivalent ein 
sared 45.2% to 167.3 mT Ging pancake tape in total, videotape sales in winter of ‘ 
Videotape pancake are 37% to $250.2 million. 1 9 $1.26 billion. ee 
T-120 cassettes. Value J ‘ilion, but value decrease? “- | 7 coperty 
1989 rose 10.7% to 510.1 mon, vetorote still a Beta market,” spokeswoman said. Gp old 
es because "there SS”. ubsequent reports, she said, es | im 
ck Beta tape sal : for inclusion 1n S pee ed tha 
ITA continues 2 I tape sales later this year [0 vales aren't yet significant enough to report, she oa igh 
pas er eeaeting in 1991. VHS-C and Super VHS tape : | - Perdis 
presum 
said. ; results for comparison: 4 Ine 
ITA's figures for 1989 video and audio cassette sales, with 1988 J € uit ws 
Here are ITA's figures P mnterte 
TIMATES 1980-1989 ial 
VIDEO AND AUDIO TAPE SALES ES compl i 
(add 000) 
AUDIO oan 
ec 
VIDEO copytig 
. 
VHS Beta Pancake _ ence 
Value Units Value Units Value Units Value Units 
Ap 
1980 $ 168,601 12,892 $ 63,699 : a, nL 289.321 238.802 - ene 
1981 260,400 20,469 81,003 7,88 a 
1,201 -- -- 258,855 223,730 now,” 
1982 310,043 27,429 102,299 1l, ee is cat 
1983 500,341 65,857 151,490 21,156 oa = 273,9 ; ct 
1984 714,405 122,012 199,281 35,931 — —- 268,287 243,061 Sitere 
1985 1,013,094 231,353 189,574 42,982 = = 286,865 295,313 quanti 
1986 1,250,095 312,785 137,267 34,171 $ 69,058 39,033 336,179 368,488 
1987 1,093,909 314,785 75,135 23,124 140,641 86,048 363,336 387,518 A 
1988 1,008,634 329,245 46,461 16,348 168,010 115,237 369,550 396,587 DAT, 


1989 995,836 331,086 31,809 11,705 230,238 167,272 383,780 411,294 


ITA's historical figures on video and audio cassette factory sales from 1980 through 1989: 
ITA VIDEOTAPE FACTORY SALES ESTIMATES 


(add 000) 

Units % Value % 
1989 1988 Change 1989 1988 Change 

ve. sate Pa éspagen se L 329,245 + 0.1 $995,836 $1,008,634 - 1.3 
TOTAL ChORarnaae -705 -:16,348 -28.4 31,809 46,461 -31.5 
ee E.. pet 2 eae 1,027,645 1,055,095 -2.6 
a saene oo Ps FS + J « 

TOTAL 1/2"...... 510,063 460,830 07 Ne see ee 


First retail store devoted exclusively to NE rder apparently made 
= . 2%; 1 * . 7s 
Pear nce eabereeuebeame opened last Weekend in San Sony, with © huts Goteee toe, Sv speeds Foy 
Francisco, is independ y City. Turbo Zone, based in S. San 1/10,000, 8: tee begat ie: er s remote, 
ie pendent retailer, with first unit 160-sq.-ft Ae Sie eosin SRC 
osk in Serramonte Shopping Center. Same « Sq.-It. display, $1,800 suggested price. 


others across country depending on success ompany plans | 
: ; ting on suc of pilot. Kiosk “a 
includes 8 monitors and same consoles for demonstration, adie sees sae cheat at ac plas ts F 
‘1€S. pan a ist. Company as 
formulated U.S. sales plans yet. 
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full line of cartridges and accessories. 


oo 
\t--ANOTHER BETAMAX? 
are copyright suit against Son 


While Musie 


lis ee separate report ¥ Over digital audi 
P DG , port elsewhere in this issue). 


tape, ably will bring comparisons with Be 
: fferences from landmark Su 


t 
| eit ‘i : : amax, there are 
») ) sig cal City Studios, like music copyri 


preme Court Case 


PE h 
"eontributory infringement" Back aang sued 


jon and sale of VCRs encouraged ! 
eeningement of copyrighted works. aged and contributed to 


. sh court ruled in Sony's favor on Bet : 

shen bringiNE contributory infringement Sy aeticets that 

ier of copying equipment, copyright holder can't succeed 
sess relief asked from Court affects only plaintiff's — 
poperty, OF unless plaintiff speaks for virtually all copyright 
folders intereste De epee Because scope of decision” 
ras limited to timeshift video recording in home, co ane 
muled that relief Universal was seeking would affect other 
copyright holders who didn't necessarily object to timeshift 


recording 


in contrast, music publishers resorted to eclass-acti 
uit charging Sony's DAT recorders and blank maar 
“interfere with their federal copyrights." The 24-page 
complaint said: "Plaintif fs bring this action on their own 
behalf and as a Class action... on behalf of all owners of 
copyrights in musical compositions," estimating that 
affected class has 40,000 members representing 450,000 
copyrights. "The claims of plaintiffs are typical of the other 
members of the class," complaint said, "and plaintiffs have 
the same interests as the other members of the class." 


Announcing suit was Edward Murphy, pres. of National 

Music Publishers Assn. (NMPA), which is providing legal 

. ] counsel and other support. "The time to bring a lawsuit is 

1? now," Murphy told NMPA annual meeting in Beverly Hills. 
He said DAT opponents have better chance of winning 
court-ordered ban because only handful of machines has 
entered country. Sony began shipping recorders in limited 
quantities June 22. 


At same time, Murphy renewed call for industry talks on 
He repeated claim that 
‘we'd rather negotiate than litigate,” noting "several 
parties" have indicated willingness to attend first round of 
talks scheduled today (Mon.) in Washington. Murphy in June 
"28 fax invited all signatories of last summer's Athens DAT 


Position of Japanese makers, precluding slim chance they 
Would agree to royalty talks, But alternate hope !s ve " 
t "Suit will spawn out-of-court settlement that could lea 
0 Working dialog" on royalties -- possibility that seems 


subsidiaries 


e ? ; 
omposer-publisher Sammy Cahn, Jac Music, Fort futee 


\sic, Trio Music and Peer International, one song 


M 
inne’! Said publishers stand good chances winsing 
pcion "if we can demonstrate to a judge th 
i ve harm is immediate and profound. ee 
to us weigh question, "how badly is the prospec 
t ae there's been too much nae d 
mass shipments of DAT recoreer®: 
ty fo cut off Lean injury before it's gotten oF ol 
Con | said, adding that consideration affects 
teoversy, 


Pd 
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.. Pankel wouldn' 
besides Sony. pee uate on other possible targets 
eliveries later this to question on prospects of DAT 
Suppose there! mer by Denon, JVC and Technics, he 


ll be treated an a decent chance people in the same 


boat wi 
the same way." 


Just as Bet 
amax 
could be start om tohieted took 8 years to argue, DAT suit 


hope acti ggle, though Frankel 

royalties sis ii yield settlement  aevhe way Scr dialog on 
tone of first § er home taping issues. Judging from defiant 
to be diggin in oe eos’, however, manufacturer appears 
win, Tack < N for long battle it seems confident it ean 
different from ater ee ee 

in U.S. for deodies,. ome taping products widely available 


f "The long-time, un 
home taping devices sinppota tie eae’. aia! 


well-established right to pri ; 
recording," Sony Boge 0 private, noncommercial home 


_ _ At issue is whether DAT recorder's high quality puts it 
er league different from analog recorders = feapacted: tool 
of copyright infringers. Complaint quoted Roper study 
commissioned by Copyright Coalition that "confirms that 
virtually every person who is interested in purchasing a DAT 
recorder and using its recording capability intends to tape 
ph sep me music... for copyright infringement" (TVD June 
p13). 


Sony lawyers undoubtedly will find fodder in 
congressional Office of Technology Assessment (OTA) study 
released last fall showing that while home taping is twice as 
prevalent as it was decade ago, practice can stimulate album 
sales (TVD Oct 30 p10). Moreover, it found that "large 
majority" of tapers make copies for their own use in 
portables or car stereos. Section of OTA report noted that 
sponsors of previous surveys were "stakeholders" in home 
taping debate. "A study that was produced for advocacy 
purposes is immediately suspect," OTA said. 


ban. Still valid is EIA's 1988 pledge of 6-figure matching 
fund to help any manufacturer sued for importing DAT 


recorders. 


of statements by National Music Publishers : 
sans and Home Recording Rights Coalition appear in 
current issue of Audio Week, along with more detailed 
analysis. For complimentary Copy, please contact our 
Washington office.) —s—- 


i 9 p13, April 
elaunch of Philco brand (TVD July 5 
23 Mage under way at Lowes involves 6 ae 
2 edd VCR ($197), 4-head VCR (price undisclosed), a 
f r ($257), 25" mono eolor TV, 2 
d) 


ices un est will ve 
aa eae executive, who said aim is to get incremental 
business” in promotional go 

New Tandy Home Computer will be introduced by 


Radio Shack next wee™ 


THIS WEEK'S YEN RATE 


rted to dollars in 
es have been conve 
oan ‘esue at 148 yen = SI, except where noted. 


1, 30 no. 29 


vo 

NTERTAINMENT SALES: Major 1 ; 
MAGE d distributor Image Entertainment said vey 
supP 452% in fiscal year ended March 31 to $28.1 ci aie 
jue 18.5 million year earlier, but net losses widen a 499 
61.3 million from $779,000. Company said it was abl hs 
to 9 operating loss to $188,000 from $373,000 des ne 0 
9k 1 ae a eee etlom charges related to producti 
$ t writeoffs, reevaluation of production cost amortizatic 
a ves £0P royalty advances, returns, excess inventory ion, 


oes. Martin Greenwald expressed confidence in 
's future predicting triple-digit reve i ‘ 
com Pecarter ended June 30 to $10 million. "We are 
nvinced that ruts growth in the laserdisc industry lies 
said, "and that the company is well-positioned to 


0 
ghead," he ae ° 
take advantage of the exciting opportunities of the '90s." 


image is seeking at least $15 million in financi 
working capital needs, rights acquisitions, pratenblon ene 
capital impr ovements and royalty advances stemming from 
company's growth, it said in 10-K. Without additional 
funding, it said it can cut costs enough "to sustain 
operations.” In last 2 fiscal years, it has obtained funding b 
increasing credit facility, issuing stock and obtaining loans y 
from shareholders, officers, related parties. 


Image has agreed to acquire 6% equity interest in North 


Communications, which is developing interactive programs 
for upcoming laserdise releases, by converting $150,000 
debt, it said in 10-K. Company may increase stake to 9% 
and acquire additional 2% by exercising stock option for 


$50,000. 


Company said it's negotiating with several major 
hardware suppliers such as Denon, Panasonic, Philips, 
Quasar, Sharp and Sony to cross-promote laserdisc players 


, { 


with software. Image said it has developed programs such as 


contests to win free laserdiscs, retail incentives, software 


catalog giveaways. It expec 


America in which Sony player buyer was entitled to free 
Image disc, and similar one-year program with Sony Japan 
for player sales at U.S. military bases. 


According to 10-K, Image projects laserdisc player 
population will rise to 460,000 this year from 280,000 in 
1989, new dise titles to 1,400 from 900 and industrywide 
wholesale revenues to $140 million from $60 million. 


As of May 31, Image had $8.6 million laserdise order 
backlog, more than triple year-earlier $2.6 million, 
attributed to increased number of titles it licensed and. 
distributed, growth in customer demand, limited laserdise 
pressing capacity. In fiscal 1990, Image wholesale 
distribution revenues rose to 48% of total from 40%, with 
licensed titles generating remaining } 
were Ken Crane's, at 16.2% of total revenues; Pioneer — 
Laser Dise Corp. of America, 12.2%; U.S. Laser, es ae 
Tower Records & Video, 6%; Wong's Audio Visual, 4.37; 


Camelot Music, 3%. 


k p : ame software 
4 Mediagenic, computer and ea sales of $64.1 


Pete, reported $19.7 utes S31, ¥S 
million for fiscal year ended March <7». r, 
on $60.6 million eer earlier. Most of loss, in 4th quarte 
was attributed to writedowns © 
Infocom Div., downsizing of agen 
Settlement of videogame patent 


| 3 Philips (TVD June 11 p15)- 


ts to start first of such programs 
in Aug. In May 1989, Image had 6-month program with Sony 


52%. Largest customers 17g, to be signed as developer for n 


$1.1 million profit 
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Selectroni 
sit cs 
liquidation of plamed rest ructuring costs and 


old j 5 
year ended pal tea for $5.4 million loss in fiscal 
prior year. Sales ro 5S omepaned With $45,170 net income in 
although latect soo" 952-9 million from $21.6 million 
and Microlytics, weredd ie rare Dn of Selectronics 
electronic handheld Sakevbisie: terthoce cs gmt lemon 


Acclaim Entertainm 
Pee nent, manufacturer of vi 
ean nee ne accessories, reported 112% shes Geass to 
rising 24% t in quarter ended May 31, with net income 
a poe to $1.8 million (10¢ per share). For 9 months 
ose 122% to $98.1 million and earnings 57% to $9.6 


million (52¢). In 
LIN Toys. quarter, company completed acquisition of 


Sunes had 11.8% sales gain to 3.8 billion DM ($2.3 
une gtrin urrent exchange rate) in recently concluded fiscal 
an with net profit rising 5% to 147 million DM ($83.9 
mney antites ites sales in quarter this year rose 46% 
er TV sales be 
pate a cause of World Cup soccer 


CAPTION BILL ADVANCES: Quick final action on 
legislation mandating closed-caption decoders in all TV sets - 
13" and larger is expected following voice-vote approval by 
House Telecom Subcommittee last week. As we forecast 
(TVD July 2 p10), Subcommittee language of HR-4267 
closely resembles version (S-1974) approved earlier by 
Senate Commerce Committee, which should eliminate need 
for House-Senate conference and speed enactment by both 
chambers. 


Measure would require imbedded decoders in all sets 13" 
and larger made or sold in U.S. after Oct. 1, 1992. FCC 
would be required to promulgate implementing rules. As in 
Senate bill, House measure contains Line 21 compatibility 
language without specifying specific circuitry or chip, as 
recommended by Zenith. HR-4267's next step is House 
Commerce Committee, where approval is expected at any 
time now. Bill could go to House floor before Aug. recess. 


Apparently agreeing with Zenith testimony before 
Senate (TVD June 25 p12), House Subcommittee Chmn. 
Markey (D-Mass.) stressed bill wouldn't require FCC to 
adopt particular decoder standard. “In fact, it is my strong 
expectation that competition in the marketplace for such 
circuitry will develop and spur the development of 
innovative approaches to the provision of captioning,” he 
said. Bill is opposed by EIA Consumer Electronics Group, 
which had proposed alternative measure requiring one model 


in each screen size by each manufacturer be equipped with 


decoder. 
—t 


Mediagenic is first videogame software developer in 
new Nintendo 16-bit 


p16). Mediagenic said it will market Activision-brand 
in Japan when Super Famicom becomes 


i es in 
ert will introduce titles in U.S. and Europe when 
said 16-bit Genesis 


sales have "exceeded expectations” through first 


e system enters those markets. Sega 


ideogame : 
San of 1990. About 500,000 units have been sold to 


date, with one million projected by year-end. 


Tandy board authorized formation of employe stock 
ownership plan (ESOP), with issuance and sale of 
approximately $100 million of special convert 


stock to plan. 


ible preferred 
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peta ace abctbetcthd bcd baa Ie Ele tat eee 


ary Shapiro appointed group vp of Electronic 
ee Koos eineciaeen miebeortine Group (EIA/CEG), 
succeeding Thomas Friel, resigned (see separate report, 
this issue)... Sai Naimpally, ex-Philips and Thomson | 
Consumer Electronics, named: vp in charge of operations, 
new Panasonic Advanced TV-Video Labs... Coco Ciocan, 
Philips Consumer Electronics, named managing dir., oes = 
Systems Co., U.K. joint venture of Philips and ame a 
develop and promote Domestic Digital Bus system... a 
Fields, former dir. of Defense Advanced Set Projects 

and prime mover in govt. sponsorship 0 : 

hich definition systems R&D, named pres., Microelectronics 
& Computer Technology Corp., computer industry ; 
consortium; he'll serve as chief technical officer and chief 
operating officer and is expected to be named CEO next 
year. 


Changes at JVC under new Pres. Takuro Bojo (TVD 

April 30 p14), in addition to those previously announced: 
Takashi Harada, International Mktg. Div. managing 
dir.-gen. mgr., to senior managing dir., adding title of 
coordination executive for import development and foreign 
transaction control; Masanobu Ikeda, managing dir., from 
gen. mgr., Accounting & Finance Dept., to senior managing 
dir., coordinating exec. for accounting; Toshiro Furuichi, 
managing dir., from gen. mgr., Personnel Dept. to gen. mgr., 
Consumer Sales Div.; Fumio Matsuda dir., from gen. 

mgr., Professional Product Sales Div., to managing dir.-gen. 
mgr., Professional Systems Promotion & Coordinating Dept. 
of same div.; Nobukazu Kaneko, deputy gen. mgr., to 
dir.-gen. mgr., Video Products Div.; Saichiro Hozaki, dir., 
from gen. mgr., Disc System Div., to coordination exec. for 
public affairs and consumer relations. 


Additional JVC changes: Yoji Karino, dir., from gen. 
mgr., Consumer Sales Div., to coordination exec. for 
services and distribution; Toshihiro Kikuchi, dir., from 
gen. mgr., PR Dept., to deputy gen. mgr., Consumer Sales 
Div. and gen. mgr., Videodisec Dept.; Hideki Gomi, dir., 
from gen. mgr., Corporate Planning Hq., to gen. mgr., PR 
Dept.; Masanori Iwasaki, from assoc. dir. to dir. and pres. 
of JVC America (CDs and videocassettes), retaining title of 
gen. mgr., Dise Div.; Osamo Oosone, assoc. dir., ex-gen. 
mgr., Planning Dept., Video Div., to gen. mgr., Corporate 
Planning Hq; Masahiro Fujimoto, assoc. dir., from deputy 
gen. mgr., R&D Div., to gen. mgr., Corp. Technical Planning 

Office; Takao Aida, from deputy gen. mgr. to gen. mer., 
Corp. Finance Dept.; Seiji Ooi, from deputy gen. mgr. to 
gen. mgr., Corporate Accounting Dept.; Kenso Ooura, 
from deputy gen. mgr., Accounting Dept., to gen. mer., 
Affiliate Group Management Dept.; Chuhei Yamamoto, 
from deputy gen. mgr. to gen. mgr., Personnel Dept. 


Gilbert Wachsman resigns as Lieberman CEO to 

pursue other business activities; parent Live Entertainment 
Pres. Devendra Mishra named acting CEO; Bill 

Frederick, ex-Oster/Sunbeam, joins Lieberman as senior 
finance vp-chief financial officer... Don Rosenberg 

departs as Epic Home Video pres... Stuart Karl resigns as 

N AC Home Video pres. to resume independent production 
activities; duties are being assumed by COO Bob Roark.. 
JICC owner Seiichi Hasumi becomes South Gate chmn. as 
result of Japanese publisher's investment in company; South 
Gate founder Yoram Pelman remains as pres... Laura 
Myers promoted to Maier Group national key accounts mgr. 

—_— jj 


JVC has started assembly of 13" and 19" color TVs in 
Vietnam at 50,000-60,000 annual rate, Tokyo report said. 


Financial Reports of TV-Electronics Companies 


These are latest reports as obtained during past week. Dash indicates interes 
available at press time. Amounts expressed in dollars. Parentheses 4 naps ray 


CBS 
1990-6 mo. to June 30 


1,680,100 ,000 


1989-6 mo. to June 30 | 1,502,400,000 
1990-qtr. to June 30 828 ,800 ,000 
1989-qtr. to June 30 771 ,800 ,000 
1990-6 mo. to June 30 5,248,000 ,000 
1989-6 mo. to July 1 4,560,000 ,000 
1990-qtr. to June 30 2,715,000 ,000 
1989-qtr. to July 1 2,385,000 ,000 


Raytheon 
1990-6 mo. to July 1} 
1989-6 mo. to July 2 
1990-qtr. to July 1 
1989-qtr. to July 2 


,571,000 ,000 
, 363,000 ,000 
, 346 ,000 ,000 


4 
4 
2 
2,290,000 ,000 


Westinghouse Electric 
1990-6 mo. to June 30 
1989-6 mo. to June 30 
1990-qtr. to June 30 
1989-qtr. to June 30 


6,037,000 ,000 
6,065,000 ,000 
3,175,000 ,000 
3,178,000 ,000 


Notes: %After special charge. “Adjusted . 
SS ee re, 


Supermarket sweepstakes could be in store for some 
TV supplier with next month's launch of pilot program for 
Checkout Channel, joint venture of Turner Bestg. and 
ActMedia. As name implies, 13" TV sets will be mounted » 
checkout stands, with programming supplied by Turner 
delivered by satellite from CNN Center in Atlanta. Pilot 
program involves 150 sets in 10 stores in 6 markets, with 
potential use of 50,000 TVs by time planned rollout is 
completed in 1993. Spokesman said ActMedia has 
with unidentified TV vendor for pilot, but no deals have been 
made beyond that. TV maker's logo won't appear on set 
when it's put in store, he said. ActMedia contact: 
203-655-2211. 


"Merger" of 4 large Shanghai consumer electronics 
manufacturers is designed to improve efficiency and 
increase exports. Shanghai Bestg. & TV (Group) Corp. also 
includes broadcasters. Major manufacturer members are 
Shanghai No. 1 TV Factory, Shanghai No. 4 Radio Factory, 
Shanghai No. 18 Radio Factory, Shanghai Tape Recording 
Equipment Factory. Together, 4 federated companies 
employ 16,000, make 620,000 color and 2.66 million b&w TYs 
plus 370,000 tape recorders annually under such brands as 
Feiyue, Jinxing, Kaige, Shanghai. 


China will cut color TV uction 30% this year 
eae of sluggish domestic sles as inventories rise, China 

y reported. ual capacity for color TV production 
now is 15 million. Last year, coe TV represented nearly 
25% of total electronics industry sales. In first 5 months of 
1990, color TV production declined 28.4% to 3.25 million 
units as monochrome TV output rose to 7.3 million from *-! 
million, thanks to 86.6% increase in to 1.1 mi 


sets, while color exports rose 21.4% to 738,000. 


Canon opened 8,500-sq.-ft. showroom at Inforum, 
Atlanta technology mart. "Display fachedle products from . 


Canon divisio . . ‘ 
products. ns, including video, still video, home office 


New Excali 
ordered 20" ond Hotel, Las V 


world’s largest, his 
GE TVs for each of its 4,032 rooms. 
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gepORT HITS CABLE: Says indust shee 
Fcc 4 lack of competition to hike ety Bc at 
n 


scES SHORTAGE: Says Congress demands 
om FCC but doesn't provide enough aerated 
_ He discusses first year. (P. 3) , e 


SiKES 


ysT-CARRY DEAL READY: NAB, NCTA, CATA, INTV 
inalize language or new accord in preparation f > ee 
- © ation this week. (P. 4) or Capitol 


Hill eonsiderat 


1e 
or 
gLASNOST IS ‘OPPORTUNITY': Soviets end TV cont Is. _ . 
= | quests orreene cee Sheena ee 
ot ie han dean esner ea seats. Ee deck, direct-view and projection TV drop. (P. 14) 
h DD tevco enTRY ATTACKED: Opponents make last, big CLARION BUYING McINTOSH, infusing capital in old-line 
push as cable pill markup nears. ANPA, INTV, NAB, NCTA __ esoteric audio manufacture?- U.S. brand could add home 
ment and NNA agree- (P. 6) theater, laserdisc players. (. 15) 
been 
SENATE CLEARS KIDVID: Bill curbing ads may face MITSUBISHI MERGES 2 SUBSIDIARIES, bringing 
showdown with President Bush. It's backed by ACT and computers, communication products closer to consumer 
NAB. (P. 7) electronics. Kiuchi named pres. of new MELA. @. 15) 
FCC GETS $109.8 MILLION: Senate okays budget about DAT MARKETING SHOWDOWN possible soon as court 
$2 million below House level. (P. 7) sets expedited deadline on music publishers petition for 
Iso injunction to bar Sony from selling decks or tapes. (P. 16) 
! COPYRIGHT FEES CUT: Copyright Tribunal ends most 
= j illi NESE LCD DUMPING charged by 8 U.S. display 
syndex surcharges, Saving cable $40 million per year. JAPA U ~_ 
2" Decision not complete victory- (P. 8) makers, twelve Japanese manufacturers cited. ¢ ) 
qnys FC N: FCC is finishing work on cable competition report that 
- ete = average dations that Congress repeal compulsory license and 
aeperdgaiee 5 a pee is gone I ‘ons are that "most cable operators possess 
turn rate regulation over to local authorities. “€Y conclusl ) Dl , 
significant Ta eket power" and that "lack of competition his Sees perc rising rates, a pattern 0 
hina technical problems and 4 disturbing pattern 0 problems with ¢ 
: - _- House Commerce 
‘ eable rere ation 
y : ; Report will provide fodder for cong ssional su port te oe a go to floor for rial ote 
; Bile ae rt pie to mark up cable bit bs) SF substituting market forces for regulation [ewer e a 
7.1 C ; sa required FCC to report on ee ‘ hedule in hope it would have more impact on legis ation 
ommission decided last year to aecelerate SC 
9 Jan 1 pl, Dec 18 p5) 
4 recommendations that emerge from July 26 agenda 
le issioners Were to continue negotiations on 
low. Com tre told. Comr. Marshall wants to 
an 


meant to just 
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TEK ' : 

ocala SUSPENDS' TV-VIDEO business, becomes 2nd 

oil adi aap this year 
ing NEC's announcement in spring. (P. 12) 


ELS bap stares ZONE employe 30,000 in 15 consumer 
ies, more than jobs in U.S. Zenith 
represent 45% of total. (P. 13) , — 


ON-SCREEN VCR PROGRAMMING guide to be 
transmitted by PBS in vertical interval. Cal. firm to handle 
software. Sumitomo seeks hardware licensees. (P. 13) 


Ww : 
hat 3 over-ar signals don't constitute effective 
a 


ion, is 4 violation of Federal 


statute (17 USC 101 et seq.). 
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tachi Kiuchi, pres.-CEO of Mitsubi 
rica MESA), named chmn. of new 
ame ‘oa (MELA), effective Aug. 1 (see 
amet’ e also will be pres., Industrial 
issve awasaki named pres. of MELA, a 


shi Electric 


Mitsubishi a 


oup; 
[ve as 
S 

pre fatments announced for new cohen Group, 

., Consumer Electronics Group; K. Senshu pres 

pr omotive Equipment Group; John Lawler, exec.” 
mise?" Robert Rosipajla, pres., Product Support Gr 
a J. Fochtman, exec. vp, administration; Y. (Ralph) 
okutomo, pres., Electronic Device Group; Davis Turner 


press, Elevator Group. 


David Berkus, ex-Mattel, named Sanyo Fisher 
corporate communications and mdsg. mgr., succeeding 
chuck Davis, now ad dir. of Rogersound Labs, L.A. 
retailer... Dan Murphy promoted to dir.-planning and 
gevelopment, Sony General Audio Div... Greg Hasler 
ex-Toshiba, joins Aiwa as central zone mer... Robert 


oup; 


warris, ex-Sony, named vp, Philips professional interacti 
media systems, directing sales and mktg. of CD-I, CD-ROM 
> 


lserdise products, peripherals... Paul Collins, former rep 
joins Niles Audio as national sales dir. ; 
paramount Motion Picture Group Mktg. Div. attorney 
Michelle Katz shifts to Video Div. as antipiracy dir... NBC 
Productions Exec. Vp John Agoglia, who also has 


management responsibility of RCA/Columbia joint venture 


for network, adds new post of NBC Enterprises pres... 
Randy Lucio promoted to new post of mgr., national 
duplication sales, Fuji Magnetic Products’ Professional 
Products Group, responsible for video duplication sales in 
U.S... Julie Quattro, onetime EIA public affairs 


coordinator, moves from Ketchum Communications to 
Padilla Speer Beardsley, N.Y. PR firm... John McLean, 
ex-Colgate Palmolive, named gen. mgr. of Savoy Div. of 


Posso Corp., Swiss-based company that makes and markets 


audio and video storage products in U.S... Larry Metz 


resigns as senior vp, sales and marketing, Emerson Computer. 


—i——_ 


Satellite dish and electronics dealer was thrown out 


of Nashville conference of Satellite Bestg. & 


Communications Assn. (SBCA) July 9-11, : 
he was advertising equipment that could be used to modify 
GI's VideoCipher decoding system. W 


Webb Electronics, Huntsville, Ala., said 2 hotel security 


guards were posted at his booth July 11, and he was informed 
that SBCA board had banned him from show. 
equipment -- 28-pin tube socket and computer chip 
other units, too." He said at least 5 other dealers also Wee 
rat equipment that could be used to modify GI decoders, 
‘ifferently." SBCA spokesman said Webb violated 
SBC 


been “olectavision stock offering (TVD 


: duced 
to 800 One at $5.25 per share and number of shares re 


50 


@ : 
ompany, Official said Projectavision had recel 


used in VideoCipher, but it can be used in hundreds 0 


| emphasized it [potential for modification] ane 
€s, which say "promotion of signal theft and pirac, 
A show is prohibited." 


June 18 p19) has 


from original 1.65 million. Public thus will pay 


Me $4.2 million for stock, of which $3.8 mill ved final 


Daym, 


a, ‘i 
deve ut on its $1 million Pentagon contract for 


e 


v : 
throug ments in LCD projection. 


Offering is being made 


Rosenkrantz, Lyon & Ross. 


Port, this 


> Terry O'Flynn, 


we're told, because 


illiam Webb, owner of 


He told us his 
ee "may 


y at the 


on will go to 
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< manufacturers of 
: 7 €€K accused Japanese 
umping displa i ‘camer 
mre cot petition filed wine e prices 71% or more 
Trade Commission, m 
Mfrs, of Amerie 


isplay market and hav 


*. Commercial flat-panel 
Share, 


e admitted they are losing money to 
In Japan 

and said the 

comment. 


» LCD manufact 


y are studying Sate, denied charge of dumping 


tition before making detailed 


Lh gen are basically for 
nae ys €s cited, as well as U.S. 
ufacturers ed ieee include those making or 
calls Shans, Matsehie panels for TV displays. Complaint 
a and Hitachi dominant suppli i 

market shares of 13.5%, 13% and 12%, Weiietete. Geer 

osiden, Kyocera, Mitsubishi, NEC, 
on, Seiko Instruments, Toshiba. 


Complaint was filed b i 
y Cherry Display Products, 
Coloray Corp., Electro Plasma, Re oaniten cab. Ovonics 


Imaging Systems, Photoni 
Plasmaco. ‘ nics Technology, Planar Systems, 


< Complaint involves displays only, not products utilizing 
displays. However, color TV sets with LCD displays are 
covered by dumping duties on color receivers from Japan 
that have been levied against many manufacturers there. As 
result, most video LCD products exported to U.S. don't 
contain TV tuners and therefore qualify as monitors that 
aren't subject to TV dumping penalties. One exception is 
Sony, which wasn't found to be dumping color TVs and which 
is exporting Video Walkman and Color Watchman products to 
U.S. without paying dumping duties. 


——j-———— 


Retail Sales: The Good Guys said sales for fiscal 3rd 
quarter to June 30 jumped 56% to $65.4 million from year 
earlier and comparable-store sales up 29%. For first 3 
quarters, sales rose 51% to $215.1 million and comparable 
store sales 26%... Circuit City sales were up 23% in June 
to $184.6 million and sales at comparable stores 6%... Best 
Buy said sales for June 3-July 7 gained 25% to $55 million 
and comparable store sales 5%... Highland blamed poor air 
conditioner sales for 2% sales drop in June to $68.3 million. 
Exclusive of air conditioners, company said, sales would have 
risen 5%. Comparable stores were off 5% but would have 
been up 1% except for air conditioners. 


ikkodo U.S.A. 
araoke products announced by Nikk " 
iste alatdtary of Japanese singalong hardware and 
software firm: Series of 20 CD+Graphics dises a 
total of 360 songs, $32.50 per disc, and 50 ogee “=i 
ral languages with 28 songs at $150 per oe pany 
said it will debut laserdise player in U.S. in 4th - - 
Cr G layer in Sept. Currently only JVC offers rier : 
pang Nikkodo Sales & Mktg. Vp Stuart Sollod said playe 
ante e built-in graphic decoder to permit use 4 any 7? 
were d. "even a TV broadcast.” It will a deal 
ron oa echo and be usable with any home audio 0 
inpu 
system. , 
blishers has acquired 


Electron ich Japanese- 
ghts toe tionary of Kenkyusha Limited 
dheld electronic form. Prod 


e 1991. 


uct is scheduled 


in : 
to be marketed in lat 
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ssible decisive Senate votes. Veto recess aie 


ing po 
facing a by House unit approval of its package. (P. 1) 


EPORT OKAYED: FCC tones down critici 
ss should ane am access, eliminate “a 
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5 Seapeia he MINI-8mm camcorder, smallest and lightest 

Sete ° auetly introduced by Chinon, seen as fallback for 
S. Toshiba develops 8mm model. (P. 11) 


oj BRAND GETTING RENEWED ATTENTION at 
omson, with dedicated brand group, dual marketing 


monopoly franchises. thrust. Line returns t ject 
f E 0 projection, VHS-C. (Pp. 12 & 17) 
“After 4,125/60 HDTV WINS: U.S./Japanese standard tops LARGE SCRE ; : 

European In Moscow tests. Europeans call results 'not onan ENS STAR in slow first half, sales of sets 
er ‘ficant.' (P- 6) ,and over up 73.6%, smaller screen sizes down except for 
ade ™ 1.7% gain in 20"; 141,000 TV/VCR combos. (P. 12) 
on, u xIDVID BILL SNAGGED: House okays Senate version only ZENITH LOSS j i 
ust j after dumping childr ag + program endowment. Veto warned. earlier. i aarp val ‘oun 13% cnigeurel 

rnference necessary. (P. 6) slowdown’ and price declines in industry. (P. 13) 

8 ) } ux. CABLE AWARDS: Last franchises set, but GO-VIDEO WINS A ROUND as court denies petition by 
| paperwork isn't finished. Americens big winners. Duopoly Japanese manufacturers to dismiss suit. (P. 19) 
Thus . rule key to future. (P. 7) 
{ ; WELLS-GARDNER PROFITS and sales up sharply with 
‘his is FINSYN TALKS UNLIKELY: Valenti says networks will Majestic color TV line as significant factor. (P. 15) 
wait for FCC, MPAA isn't planning to go to Congress. 0 
Group claims ‘extortion.’ (P. 8) CARNES TO HEAD SARNOFF CENTER as Tietjen moves 
| up to pres. of parent SRI International. (P. 15) 

SPECTRUM BILL OFFERED in Senate, putting 

ef ti estion on front burner. Hearing due this HARMAN INTERNATIONAL SHAKEUP and operations 
‘aie | wer ) * move cause resignation of Pres. Robert Goodman. (P. 16) 

: ‘ : y in for year, 
| CAP/ABC PROFITS UP: Time Warner cuts loss. Times SOUND AOE fal 10.0% a ual gain for y 
| Mirror, Tribune, Knight-Ridder down, Disney up- (P. hou . 
968 | ILL: Commerce Dept. will recommend veto °f 
urce | velo WAR Soe’ REREGULATORY 2 erm Sugrue told Senate Communications Subeommittee 
1), | reregulatory cable legislation, NTIA Deputy (1880) epcifically na igo was taken to cover similar 
last week in warning that names Senate cable b pei 50) sperrospects for cable meastre bentaining 

House measure that emerged July 26. However, ite 

(eleo-entry provision aren't clear, he said. . 

4 ked with dev in cable bill battle, all leading to — ’ 
Sugrue’s comments K ‘11d allow telcos into programm: on 
ej ; E : -2800 which wo , 
Showdowns this week. Coming July 31: pre aes eee Congress starts Aug. recess next week: Senate 
> 1. win basis. Expected later in xe ce y 
. vote on its cable reregulatory bill ©- ‘ 
: version of its cable 
Commerce Committee vote re lie programmers. 
2 ; Senate activities will follow House = up amendment to permit ne co 8 ome eld when Signs 
e g ] hac Se Oe ae fm ve ig (D-Va-) and Madigan wi now will be raised next year as 
c j endl eps. said. : i 
nent had been planned by eP mittee support, they vis on telephone Regional Holding 


h Com 


standalone bill or in connection wit 


Indi idn' 
cated proposal didn't have ene legislation to eas 


01 et sea.) 
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Incl 
million repurchase of TVs and VCRs from independe 
Zenith. Company identified area as Tex. 
took over from Roth Distributing. Roth cont 


and St. Louis. 


" r ° + 
company said, while prices declined. Pearl 
that saw 20" MTS stereo color Ty at $290 in Jan., 
fell from $487 to $460 to $429 in same period 
line," Pearlman said, "but due to competitive pr 


downward" that he said were far less than company's ¢ 


tt " ; 


Pearlman said, expressing opinion lost 
had poorly oriented line, stressing high 


' ine to $286 million from $328 million year ear 
nt distributor whose marketing area was 
enith Distributing Corp.-Mid-States, Texas md 


-Okla., where Z } 
inues to distribute Zenith products in Louisville, Minneapoi; 


" in Ind quarter reduced shipments of Sa si and picture 

Iman cited to analysts "a major competi or's pricing st . 
ar $280 in April and $270 in July, decline of 7%, Pag 
-- 11% drop. - 
ute we had to make some tweaking adjustments 
ompetitors. 


dy 
¥, 


"We instituted a price increase with the rng 


in May-June after set market turned soft 


orders probably never will be made up. In camcorders, he saiq, 7... 
-end VHS, VHS-C and S-VHS-C, but better balanced new line fata 


includes 8mm) will be ready shortly, he said. In VCR decks, company was hit by shortage of certain Models, 


now is closing out previous line, expects to 


start shipping new decks in 3rd quarter. 


Sales of cable products were significantly better than 1989 quarter, company said, while component 
sales of $48 million declined 16% from $58 million in 1989, principally because of lower monochrome monitor 
shipments. Spending to develop 16" Flat Tension Mask (FTM) tube and HDTV system was up "substantially" 
to $3 million, Zenith said. Pearlman told analysts that company has resources to implement its $20-millig, 
program on those systems by 1992-1993. In answer to question, he said Zenith had 3 proposals for govt. 


funding of R&D, but not of significant magnitude. No talks are under way, he said, for major joint ventures 


or sale of company. 


' ° 


Majestic TV line is now in 200 retail outlets, and 3 
independent distributors have been signed for line, Majestic 
industries said. D&H Distributing, major distributor and 
companion company of Majestic (TVD Feb 5 p10), is now 
distributing line in Md., N.J., Pa. and Va., in Northwest and 
in northern Cal., company said, and is establishing 
distribution in Chicago and L.A. Independent distributors 
signed: Price Supply, Amarillo, for W. Texas; DistribuCon 
Products, Charlotte, for Ga. and Carolinas; Autco, St. 
Louis, for Ark., Kan., Mo., Kan., southern Ill. Majestic line 
was established as 2-step line by D&H, once RCA's largest 
distributor. Although company never has identified source 
of its TV sets -- which carry 5-year in-home parts and labor 
warranty -- it's common knowledge that they're assembled 
hy Wells-Gardner from Zenith chassis and parts. 


Sony Consumer Products names Golin/Harris 
Communications as national PR agency effective Aug. 1. 
Account will be based at N.Y. office of company, which also 
has offices in Chicago, L.A., Philadelphia. G/H Pres. Rich 
Jernstedt will head Sony account. Geltzer & Co., N.Y. 
which has been Sony agency for 18 years, continues to ; 
represent Sony Magnetic Products, Digital Audio Disc Corp. 
Sony Classical (records). 3 


Preliminary antidumping investigation has been 
started by International Trade Commission on flat panel 
displays and subassemblies from Japan, responding to 
complaint by 8 manufacturers (TVD July 23 p17). 


Zenith's first-half loss of $15.2 million on continuing operations compares with $11.9 million year 
earlier. First-half sales from continuing operations were $690 million, down 5.3% from $729 million. 
Consumer electronics sales for 6-month period were $594, also down 5.3% from $627 million, while 
component sales declined to $96 million from $102 million. 


Pearlman said company had lowered sights slightly for industry results, seeing color TV flat to slightly 
down, with perhaps 4% sales increase in 2nd half. Zenith's experience of market softness and price 
instability, meanwhile, was reflected in Emerson's 10-K report (see story elsewhere in this issue). 


Projection TV sales dropped out of record column for 
year to date in 1990's 28th week, 2nd week of July, EIA 
figures showed. Projection TV set record this year for aly 
first half, maintaining that year-to-date record in 27th 
week, but after 2 weeks of sales declines, 28-week total of 
131,960 was 1,761 units below record 28-week figure for 
1986 (TVD Aug 4/86 pll). Only cumulative record for 19% 
now is in camcorders, which were up 71.6% in July's 2n¢ 
week. Week produced no weekly records, color continuing '* 
run behind last year, VCRs ahead. 


Zenith and Sony led in TV brand poll by Bruskin Ass®*. 
in which 1,013 adults were asked: Beet eeand of TV 38 
showing the greatest in ity?" Zenith and SX 
each was named by 15%, followed by RCA (13%) mage 
(8%), Panasonic (4%), GE and Sharp (2% each), Toshibe 
Sylvania (1%), don't know 31%. 


__, €D-1 entertainment software will be developed 

Jointly by Sony and CBS Sony, Japan reports said. CBS Sew 
is expected to set up "new media" entity for project ® © 
of few operations with parent Sony. 


THIS WEEK'S YEN RATE 


Yen values have been ewe 
this week's issue at 150 yen = $l, except where mete — 


0 4 


yo. 30 NO e 


ROUND: U.S. Dj 

go WINS A It . Dist. Court 

es denied petitions for summary jud, 2a hoenix, 

ast geo's case charging Japanese manufactue on ‘ dismiss 
ever manufacture or sales of parts for Chiat a ONnspired 

0 fe’ ner defendants in case are Matsushita eck 


0 F ; JV 
ycR- s expected to go to Fay 1? SVC, Sony, 
)\ A ot Case } jury trial within 120 die 


j-page ruling, court also denied petiti 
3 id ss P9-Video s dual-deck VCR patent on en) 
inv ngantS lacked standing to do so, since they don't 
geferract ure such items. Court refused to reconside 
mm jous ruling dismissing Go-Video's charges agai 3 Sh 
pr Video said it would appeal dismissal immediately arp. 
h of evidence discussed in ruling rey 
te on manufacturers’ reluctance to hee, Aptos: 
oe about litigation or legislation on movie copyrights 
gridence presented by Go-Video included alleged 1986 
memorandum from then EIA Gen. Counsel Gary Shapiro to 
es Bouras, at time MPAA antipiracy attorney, statin 
that BIA members would incorporate anticopying techaioin 
un. deck YCRS nd sha ree Peepared to discuss 
“notable for intr ual-deek VC : 
ating until 1991 or 1992. na chat derrobved 


Go-Video raised issue of agreement on DAT as evidence 
that Japanese manufacturers get together on marketing 
plans. They admitted it, but court didn't find it "especially 
significant." Court denied Go-Video's plea to reopen record 
to take additional evidence of conspiracy in single-deck VCR 
market. However, Go-Video said court also "lifted a stay on 
, ond lawsuit" charging worldwide conspiracy by same 
defendants to monopolize other products, including 
single-deck VCRs, DAT recorders and HDTV (TVD Jan 29 
pl6) and that they and co-conspirators are violating 

j Go-Video's "VCR-2" trademark. 
Go-Video CEO Terren Dunlap hailed ruling. "We 
uncovered the conspiracy and they can't hide it any longer," 
he toldus. "They're not going to get away with that Tokyo 
Rose stuff any more." He didn't elaborate, but in separate 
_ statement called 2nd lawsuit "much bigger." 


Ruling in dual-deck case revealed that Sanyo and Sony 
had planned at different times to produce consumer 2-deck 
recorders, Sanyo considering Beta-VHS unit as bridge from 
its past Beta products to future VHS, and that Go-Video had 
negotiated with Aiwa in 1987 to produce dual-deck recorder 
for it. 

—_y—_ 
_ Price-fixing probe of Super VHS by Japan's Fair 
rade Commission (FTC) was dismissed after manufacturers 


| — Showed street prices in Japan of S-VHS recorders were 


= : $350-$700 below suggested list, Nikkei Sangyo said. 
asis of investigation was "subemphasis IC," required in. 
Sh HS recorders and manufactured by Hitachi, Matsushita, 
arp, Toshiba. Other manufacturers purchase IC from JVC, 
h buys them from Hitachi. Commission questioned 
ether VHS patent holder JVC could control other 
shipm ae prices through its power to withhold IC 
ents. 


Next DAT recorders in U.S. market, after Sony's, are 
' be JVC. Whether JVC, like Sony, will become defendant 
Copyright infringement lawsuit as result remains to vn 
Units Heeding Bay Area retailer's request, JVC ain 
Ope (listing at $1,000) to Fry's Electronics for grant” 
N ihe of chain's Palo Alto store Fri. Spokesman ee 
Was shi confirmed shipment but denied report that 1 
Pping recorders to Boston-based Lechmere- 
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~GARDNER pR 

and earni OFITS UP: Sharply i 

and half nee phe reported by Wells-Garaner Pe aol earine 

continuing ope ancial table), Net earnings in quarter from 

tax loss carryforwent grew nearly fourfold to $809,000 and 

61%. For & oi i a added $298,000. Quarter's sales rose 
nths, earnings from continuing operations 


were up 50%, wi 
jumped 279,” “i“h tax carryforwards adding $335,000. Sales 


wea 
Pal sa improved earnings. ee ne a 
gan" he ye ig monitors accounted for 42% of the sales 
pontine, , While sales under Majestic TV assembly 
of Ro aA ong 23% of gain. Citing continual expansion 
less than 1/4 ie th os 3 largest clients accounted for 
having more than Ben with no single remaining customer 


Myers forecast 3rd- 
i 4 quarter sales would be u 
easly" from year earlier, despite "signs at softness 
dior an a tats He teseer breakeven quarter, 

are " . oe \ oO 
lant, year's period. 000 loss from continuing operations in 


Electronic Arts announced net income of $1,186,000 
for quarter ended June 30, up from $825,000 fe earlier on 
$17 million sales, up from $13.7 million. Company will ship 
first Nintendo software in fall, is moving its first 2 titles for 
16-bit Sega Genesis game. 


Franklin Electronic Publishers reported $2.78-million 
loss on $12-million sales for fiscal first quarter ended June 
30. That compares with $1.2-million loss on $10.78-million 
sales year earlier. Company said performance was hurt by 
move to reduce inventories, which impaired margins. 
Separately, company said it will publish electronic handheld 
version of Bartlett's Familiar Quotations under agreement 
signed last week with Little, Brown & Co. Product is 
targeted for release in late 1991. 


CARNES TO HEAD SARNOFF LAB: James Carnes will 
become pres. of David Sarnoff Research Center Dec. 1 when 
current Pres. James Tietjen moves up to post of pres.-CEO 
of Center's parent SRI International. Center, in Princeton, 
N.J., is former RCA Labs, main U.S. research facility for 
consumer electronics, although it also works in other areas. 


Carnes currently is vp-consumer electronics and 
information services. He joined RCA Labs in 1969, worked 
on MOS and CCD technology and applications, and in 1977 
moved to RCA Consumer Electronics, Indianapolis, where he 


became engineering vp in 1982. 


Tietjen will replace William sae] rl a SRI 
res. emeritus and adviser to pres. Miller een 
pres.-COO of Center pee re" Soest it = lps April 

joi AL was nam . 
jee, Hole research, in 1977. In 1983, he 


terials and components i 
joined RCA Communications, becoming pres.-CEO in 1984, 
and next year was named RCA vp and returned to Research 


Center with overall responsibility for RCA research 


ities. 
activi 


chigan computer user group, has 
Mi - small business video 


users . 
to use facility, where it provides access 
pia ae video and audio equipment. 


; WV IMPORTS DOWN: Four 
Beles reduced exports to U.S. in 
cou! Mexico led all suppliers, but tota] mene aenuceee Dept. 


of top 6 ¢ 


April, Co olor TY source 


R Own 2nd 

nonth. Korea, Taiwan and Japan “ 

4d aight J while imports from Malaysin and Sinn. 
€ rose 


‘ i 1.3 million col : 

exico shipped or sets her i 
Ae of year, easily topping all countries, van ee a 
3 exports were down for Korea, Taiwan, ina 5 oi 
viong Kong. Korea was leading source of b&w TVs'in & il 
and 4 months. oe 
Japan, Rie Taiwan ponte” to redue 

._ ents in April as newer suppliers Thailand : 
ae poe made up some of difference, Following awit and 
a TV import totals by country for April and first 4 aleniths 


of 19990. 


€ VCR deck 


April % Chg. 4 Months % Chg. 
VCR Decks 
aon. 599500 22-1 2,263,100 14.0 
Taiwan. . . 13,500 -78.9 93,600 ae 
Thailand. 73,400 + 284,000 
Singapore 5 . 600 ] 5 600 * 
TV Sets 
Mexico 
color 334 , 400 -3.3 1,297,200 +1.6 
Korea 
total 207,200 -50.0 669,400 -40.4 
color 82,200 -73.1 278,100 -55.8 
baw..... 125,000 +15.2 391,300 -20.8 
Taiwan 
total 120,400 -40.0 468,600 -31.0 
color 73,500 -44.8 283,500 -38.8 
baw..... 46,900 +29.8 185,100 -14.4 
Malaysia 
color... 90,600 +21.6 439,300 +54.4 
Singapore 
color... 70,500 +25.6 251,900 +178.6 
China 
total 68 , 300 +6.7 297,000 +54.4 
color 20,300 +3.7 75,300 -5.0 
bh... 48,000 +8.1 221,700 +96.0 
, Japan 
total 34,800 90g 123,700 =13.3 
color 24,200 -~6.6 88,800 -17.9 
baw... 10,700 +8.1 34,900 = -+0.1 
Hong Kon 
total 4,300 -82.2 63,700 -50.0 
color 2,900 -49.3 tl tie 
Mins Ss dj 900-30. 
Gihads 1,400 92.3 49, 
Color 11,700  +62.5 57,500 +33.8 
oo 
No significant shipments in 1989. 
®: Figures for color and b&w TV include kits. 


Some totals may not add due to rounding. 
—— 


Commodore announced Amiga 500C home computer 
Momo will be available in follows chains by Aug. 31: 
ame moe Ward (Electric Avenue), Macy's 
Pam tand (VideoConcepts and McDuff), Hi 
§ 1209s Bar Additions bring store coun 


's Cal., Tandy 
ghland, Sun TV, 


t to more than 
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AND vi 
DEO LINEs: Reentry into projection TV 


°mson-built i 
6 hi ghlight new aa first VHS-C camcorders 


Came i 
order sorte tion includes 5 full-size VHS and 3 
Br lineup is led by basic unit with 6:1 
. P-up has 8:] zoom, color light, $999. 


Ni ae 1 adds 8:1 zoom, 
P model has digital pict 
zoom, 2-hour battery, titler, $1,499. 


VCR lineup has been cut to 7m 

pe ; odels from 11 last 
ee linear stereo and 2-head hi-fi units. Line aaa” 
a S ae 2-head and one 4-head model in narrower 
pe aie th. Lead model of 3-unit 2-head line has 
fa nt, i ~day timer, $279. Of 4-head models, top 2 are 
ne i, witl top-of-line unit including 8-event/ one-year 
ioe? unified remote, auto programming, auto tracking, at 


Projection TY chassis is being made in Thomson's 
Juarez, Mexico, plant, with assembly in Bloomington, Ind. 
Set has digital comb filter, stereo surround sound, 10-w 
amplifiers, universal remote, $2,299. 


Direct-view TV line has 29 models, 18 with MTS stereo. 
Line begins with 9" AC/DC with sleep timer, $269, remote 
version at $279. Both those sets and 13" units use Thomson's 
new world chassis. Reduced from 5 models last year, 13" 
collection basic model has sleep timer, $239; 19-button 
remote version is $249, 25-button $279. Company expects 
remotes to capture 74% of 13" market. 


Line includes nine 20" sets, same as last year. Only 
nonremote is $259, $10 above 1989 leader. Basic 8-button 
remote set is $299, 19-button remote with sleep timer is 
$319, same package with 25-button remote $339. MTS 
stereo enters line at $369, and models that add 3- and 5-jack 
packs are $389 and $399 (in 2 finishes), respectively. Top 
20" has dual remote, 11-jack pack with S-VHS connector, 


$429. 


All-remote series of 25" sets includes 2 table models 
($449 mono and $499 MTS) and 3 consoles ($479-$579). All 
96" sets (one table at $549 and 3 consoles at $629) have 
unified remote, MTS, 147 channels. Series of four 27" sets 
begins with table model with 147 channels, auto Bios, 
programming, MTS, $529; stepup adds comb filter, univers 
remote, separate audio program (SAP), $619. il a 
consoles are topped by S-VHS unit, $719. Lone 31" model is 
om last year. It has 147 channels, 


-- $360 drop fr r 
See ihited remote, comb filter, sleep timer. 
—i-—_ 


i j al of 8th 

hinese IC production will be major goat « ail 
meth Plan (1991-95), according to China Daily, stent 
these projects either planned or under consideration: 
Philips joint venture being built in Shanghai ols a 
million [Cs for TVs and audio equipment annu = 4 ‘ade 
Proposed solely owned pete Se enterprise in Tianjin. 

million N 1 

Flan oe 50 million ICs yearly. @ Belgium ort 
at -Ghina Govt. venture in Beijing to produce 
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Michael Weiss has 
pres. less than 6 
ation resulted 


VIDEO BUYING GROUP 
been fired as American Video Assn. (AVA) 
months after assuming post. s 
from his alerting board of Phoenix-based Sa a4 
retailers organization to "apparently serious Sayre + athe 
legal matters." Board responded with statemen ry seas 
was dismissed "for appropriate reasons. yeione! a te 
planning to take legal action and that he s turne 0 
information to U.S. Attorney's Office in Phoenix, hin 
spokesman there declined to say whether matter is being 


investigated. 
VA board 


Statement issued by Weiss charged A : 
"summarily fired him and forced him out of the age i 
July 3 after reviewing "confidential memo based on findings 
of local law firm that he had retained to investigate Assn. 
He said memo disclosed "potentially devastating 
circumstances for the AVA," as well as Weiss's i 
recommendations for "immediate remedial action. Besides 
"apparent breach" of employment contract, he accused AVA 
executive committee of making various offers -- including 
undisclosed amount of money and used truck -- in apparent 


effort to "buy his silence." 


AVA board said Weiss's statements are "baseless" and 
that it's "surprised at this emotional outburst." Assn. plans 
to replace Weiss, whom it said was fired July 5, with new 
CEO, according to Senior Vp Monty Crandon. He declined to 
comment on allegations that AVA faces legal and financial 
difficulties but said "AVA as an entity is profitable." Weiss 
also wouldn't elaborate on alleged problems. 


U.S.-MADE ELECTRONICS UP: Factory shipments of 
U.S.-made electronic equipment, components and related 
products rose 5.4% to $140.4 billion in first half of 1990, 
from $133.2 billion year earlier, preliminary EIA figures 
showed. Data don't include imports. 


Consumer electronics sector shipments rose 5.3% to 
$3.4 billion from $3.2 billion. When imports and sales of 
home information products are added, total comes to $16.4 
billion for half, EIA said. 


Shipments of electronic components totaled $28.1 
billion, up 5% from $26.8 billion. Shipments by other 
product sectors: Computers and industrial electronics up 4% 
to $46.2 billion, communications equipment up 8% to $35.6 
billion, other electronics related products and services up 5% 
to $27 billion. 

—_— jy 

Lewis Galoob Toys, recently enjoined from producing 
"videogame enhancer" pending trial of Nintendo's copyright 
suit against it (TVD July 2 p14), projects "significant losses" 
for quarter ended June 30, toymaker's CEO David Galoob 
told annual meeting. Meanwhile, 9th U.S. Appeals Court in 
San Francisco has granted Galoob's emergency motion for 
expedited appeal of injunction. 


Sears announced plans for full implementation of 
Electronic Data Interchange (EDI program with more than 
5,000 primary suppliers. Company will supply assistance and 
software package to allow vendors to send and receive 
information according to standards of American National 
Standards Institute (ANSD. Program already had been 
implemented with more than 300 suppliers through subsidiary. 


Computer retailer Businessland Japan is 54% owned 
by Businessland (U.S.), 26% by Japan's Softbank, 5% each by 
Canon, Fujitsu, Sony, Toshiba. 


TANDY'S HOME COMPUTER: Tandy is foro, 
ving "home" beep boa omy As is usj . 
‘fferent approach. Landy week unvej 

difreT000 RL system at $750 with floppy dig’4 Yer’ % 

monochrome monitor, $900 with color monit op 

hard dise and monochrome, $1,300 with colo, ’22»150 

below IBM's PS/1, but feature content also jg | arices ant | 


- v0 


\O 


Where IBM is aiming at professional hom 

computers -- particularly at people who uge re Withous ae 
work and may take work home with them (Typ at 
-- Tandy's computer is more specifically h wade 9 pl 
IBM considers modem necessity and has it buiyt rag utili, 
Tandy offers one at extra cost. » While” 


So Sele | ae ie eee 


Like IBM's, Tandy's computer -- to be sold nas: 4 
by Radio Shack -- is simple to operate, uses on ationwig, 
icons. But Tandy also comes with programs design 
specifically for home management: To record ed | 
balance checkbooks; to catalog hobby collection, ,.™% 
home articles, etc.; cookbook and grocery list or- Valuahj, 
notepad for family messages. Organizer. 


Interesting new Tandy feature is perpetual reag: 
computer goes to "sleep" after period of inactivity ~ a 
sereen turns off, then hard drive. System may be left on; 
hours per day, and is ready instantly whenever key js 4 
pressed, returning to exact place user left off last. 
is completely silent and there's no fan. Limited time offer 
includes free $50 mouse. 


VCR PENETRATION NEAR 70%: VCR penetration is just 
shy of 70% of U.S. TV households after rising 0.8 points 
(1.2%) to 69.4% from 68.6% from Feb. to May, latest Niele," 
Media Research figures showed, which indicated 63.9 millin 
TV households (of total 92.1 million) have VCRs. 


Top VCR markets and their penetration percentage, 
according to Nielsen: Fairbanks (85%), Anchorage (82.4%), 
Las Vegas (80.6%), Salt Lake City (79.2%), Reno (79.1%), 
Bend, Ore. (77.4%), San Francisco-Oakland-San Jose 
(76.7%), Boston (76.3%), Sacramento-Stockton (76.2%), N.Y. 
(75.8%), L.A. (75.8%), San Diego (75.3%). 


List of top 61 VCR and pay-cable markets is featured 2 
current issue of Video Week. For complimentary copy, 
please phone our Washington office, 202-872-9200. 

ere & , 


eiciger 


It's not just Garndoriberst Panasonic has announced 


Home Cleanin 


Satellite reception is feature af 
Japanese houscholas. Jas feature of TV sets in 
DBS TV sets vupled to * Journal 


earlier, with ratio expe 


Stations begin offering alternative to NHK. 


Companies pushing DBS 
Matsushita, NEC, Toshiba, nude Puts, 


lectronics Personals 


ennison named vp-sales for audio-vi 

‘tsubishi's Consumer Electronics ear 

ivan, resigned; Bennison was re 
retains those responsibilities. Mai 
vp-Secy: promoted to exec. vp-COO d 
she will continue to be based in Full ny 
es Dec. 1 becomes pres. of David at 
Center and senior vp of parent SRI 

g James Tietjen, who becomes 

t Pres. William Miller becomes 


" with hq in San Jose New senior mgrs. n 
obert Headrick, gen. mer. of rome ann ats 
mktg. mgr. for rewritable optical 

. mgr. for CD-ROM hardware... 
GE Consumer Electronics 


ondon-based recording 
de group; he's now IFPI pres. and will continue 


t until successor is 


jonal accounts vp, Star Video 
ecords & Video... Glenn 


Jim Gasparovic, 
_.. William Sondheim, 


ex-Vidmark, name 
Music Video sales 


ex-Orion Home Video, ap 
dir...Donald Chatha 
McGraw-Hill, name 
succeeding Robert Baruc, 
Pictures (VW May 7 p4)..- 
Young, joins Live Entertainm 
accounting officer. 


pointed Polygram 
Richard Irwin Pub 
ertainment pres., 
ed to head Academy 
Robert Denton, ex- 
ent as finance vp~ 


d Academy Ent 


olor TVs in next 6 


Consumer intentions 
July, Conferen 


months dropped to new lo 
Board said -- 6.4%, down 
Consumer confidence 
dex reading 101.8 (1 
previous low of 102.4 in June an 


Projectavision stock of 
share and one warrant redee 
July 23 p17, June 18 p19) was S0 


w for year in 
from revised 6. 


year's low -- in 
¢ 800,000 units of one 


$6.30 per share (TVD 
id out, company announ 


jished Takay™ 
and Technology” 
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RETAIL MIX MOVING 
at retail continued to 
according to 3,500- 


UPSCALE: Feature mix bei 
se sds upscale in April and May, 2 
arm 6f WY sacar my ront panel surveyed by intelect 
ail iaisad Soe market research group. In virtuall 
sionthas Ponsois age of better goods rose from precedin 2 
Saou dea a of TVs with MTS was notable exce ion 
ee * pe: king F rom 46.4% of unit sales in prior veri’ to. 
feito ta ued re still ahead of most recent EIA 
sets sold to dealers (TVD pin rt ed ig hai 


Larger screen sizes gai ; 
gained unit share: 25-28" 
Fae ig Roe tab 18-20" fell to 42.6% of units sold 
. . i - 19" am 
11-14", 19.6%; 29-35", 1.6%. Sian calla 


4 ay! VCR, 4-head models accounted for 40.8% of units and 
el “ AS tales with 37% and 49.2% 

: vely. tuners were built into 15.5% of units ( 
from 13.6%) and 14.4% were hi-fi (from 12.1%). errs 


Retail panel reported 57.2% of camcorder units sold 
were full-size VHS, 37.1% were 8mm, 4.5% were VHS-C. 
S-VHS and S-VHS-C accounted for less than 0.7% of unit 
sales and 1.4% of dollar sales. 


Those retailers’ inventories on video products were in 
reasonably good shape, with 3-month supply of TVs, 2-8 
months of camcorders, 2.5 months of VCRs. Intelect panel 
is composed of both large national and regional chains and 
small specialists. 

—i 


"Most complete line" of 2—piece video projectors for 
consumer and professional markets is claim of Harman 
Electronics’ JBL Video Products Group. New products 
include Series II projector line, incorporating digital 

, choice of lenses with no user eontrols 
when used as RGB projector. Series II projectors start at 
$4,295 for floor projector with S-VHS input; stepup has 
high-brightness 7" tubes with 12v DC output for electric 
sereen relay at $4,995; top model has factory-installed 
HD-6ML lens option for improved focus, contrast and 
brightness, $6,995. Lowest priced model ($3,995) is shipped 
for 72" screen size, has 178-channel tuner, audio amp, 


with Delta 3 lens system, tuner, amp, ( 
floor or ceiling mount; S-VHS model with high-output tubes, 


China is exporting VCR head drums, according to 
China Newsletter Electronics, which says Dalian Video Head 
Factory plans to ship 20,000 assemblies for Umatic, VHS and 
Beta machines this year, up from 1,000 sent to Singapore in 
1989. Heads are being exported because of 


said they conform 
Commission (IEC) specs- Thirty models 
available "gyitable for use Sony, National, Orion, 2 


Blaupunkt, JVC, Toshiba, NEC, Hitachi 


VCRs. Exports are being 
Electronics Import/Export Corp. (CEIEC). Information on 


China Newsletter ics i 
Enterprises; Box 3062, Evanston, Til. 60204 (312-475-1900). 


Matsushita is expanding Malaysian output of color TVS 
to one million in 1991. Highly automated factory, which 
started production at annual rate of 300,000 in April 1989, 


has reached 600,000 rate, making principally 13" and 20" 
sets. It's due 


to start exporting to Japan in fall. 
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THIS ISSUE: Televisi i 
sion Digest's 23rd Annual Color TV M 
arket Share Surve 


ee lta TY Ma ct Be eee 


Br podcast - Cable 


acCTRUM FEE BATTLED: Broadcasters add campai 
‘oct 4% gTOSS levy scheme to opposition ef ies 
ser way on ad tax proposals. (P. 1) efforts already 
7eLc0-CABLE REJECTED: Senate okays only common 
carrier role in compromise on Burns bill. Overall bill not 
likely before Aug. PECESS. (@. 2) 

FINSYN pROS AND CONS: NTIA backs network 

interests, with safeguards. Producers seek FCC hearings. 


Affiliates OPPOSE PTAR changes. (P. 4) 


CABLE RATES AFFECTED: Increases come faster in sold 
systems and those owned by MSOs, FCC says. High 'Q ratio’ 
indicates some market power. (P. 5) 


SPECTRUM BILL HIT: Administration maintains strong 
opposition, despite House passage of bill to reallocate up to 


900 MHz of govt. spectrum. (P. 6) 


CAMPAIGN REFORM BLOCKED: Veto threat stops plan 
that would have burdened stations, but legislation still is on 


track. (P. 7) 


al Audio Radio’ and 


FCC STARTS INQUIRY into ‘Digit 
oblems likely. (P- 8) 


repeater TV stations. Spectrum pr 


SATELLITE RADIO PLAN: Washington group plans 
satellite radio broadeasting for Africa, Middle East. Nine 


channels planned. (P. 9) 


SED IN BUDGET TALKS: 


NEW SPECTRUM FEE RAI 
trum fee among 


negotiators that it wants spec 
been circulated yet in writing to negotiato 
Administration reportedly will press for 4% fe 
making direct use of spectrum. Fee would raise 
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rs, at least some 


fee annu 
estimate 
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Consumer Electronics 
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BRIBIES COMBINED BRANDS take ever No, 2 position in 

No. 2 n et share survey, but Zenith continues strong 
. 2 on single-brand basis. RCA still No. 1. @. 1D 7 


ee Nall Aa ienens CLOSED-CAPTION BILL with EIA 
: er compromise amendment. House passage see 
with law taking effect in July 1993. (P. 12) ° : 


PRISM BRAND CITED AS KEY ELEMENT in Matsushita's 
drive for U.S. TV profitability. Brand aims for 10% of 
Panasonic TV unit sales for rest of year. (@. 13) 


JAPANESE COLOR TV AND VCR EXPORTS off sharply in 
first half vs. year earlier. Exports of camcorders, videodisc 
players, CD players up. @- 14) 


FULL LINE FOR SANSUI, with new ad campaign in Oct. 
Wirsching indicates global localism is aim, sees Japanese 
base a requirement for success. (P. 15) 


SONY DAT DEFENSE PREVIEWED in affidavit. Plaintiffs 
seek identification of all involved in DAT sales and 
marketing, including retailers. (P. 15) 


EMERSON REPORTS 24% SALES DECLINE, $4.8 million 
indicative of what the 


loss in first quarter, Says results are in! 
entire industry is facing.’ (P. 16) 
RGEST GAIN in share of 


MIDWEST STATES SHOW LA 
TVs. (P. 17) 


sales to dealers of VCRs and 


gross revenues ny) 
d $4 billion annually. 
i ;mmediately to form “strategy group” 
Yara sony ;de consultants and 


White House plan surfaced behind scenes week 
sed of outsid 
—- to fight plan. pane cones ains sal, later moved efforts to 
; : l i papa ia pees I] be a hell of a 


s came in last 


Last att etrum fee 
empt to legislate $ tee However, h 


chmn. of Senate Commerce Com 


yin 
ss who are on budget © 
sergt @ got some allies, b 


egotiating team. z 

i | don't want to tip our hand. 
of Sen. Hollings (D-S.C.), | 

Cee paw r lack of support and has said 


e withdrew legislation fo 


Q1 et sea.). 
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nt of interest or principal by customers 


3 : +minates pa me 5 > untj] ‘, 
ith Whirlpool Finance elimina riod, consumers Can get credit o lt Pe 
Deal with Whirlpo Dec. 15. At end of a spring (TVD May 14 p11) with ard-like ma 


Aug. 17-Dec 
ed produc 
| -- dome PI 
th 10-w amplifier, 
ad spending will 
ction in addition to 


cer with unified remote at $429 list ( ny 20" 

-speaker mo on-screen graphic equalizer, picture-jn_ = ie top 

be inereased about $7 million from last on Spt 

big Panasonic newspaper insert image ¢ = total a 
Pig 


6 


market share of Matsushita TV brands Pan 
; id " t optimistic this year" NASON; 
said. Although he said "we are not ¢ year" about 
ee abo 51 million units, he said Panasonic TV sales so far this Yeap tty 


yoadening distribution in general and product is "much more Be = 2, 
itive 


Prism campaign is part of major drive to double 


Quasar) to 10% by 
color sales, putting t 
from year earlier. Company is 
he said. 


Noting that than 90% of industry TV sales are priced under $600, Matsushita Ty 
o at more than basis of quality in higher priced segment of yes vagy 


told dealers company can compete successfully on : vs 
are not satisfied with the results of Prism in sales, but we are not discouraged,” he said. "In oyp corp 


culture, Matsushita is very stubborn and we'll never give up till we succeed.” 


JAPANESE VIDEO EXPORTS DOWN IN FIRST HALF: Japanese color TV and VCR deck exports to Ug 
fe 
Corders, 


sharply in first 6 months of 1990, latest Japan Finance Ministry figures showed. Exports 
videodise players and Compact Dise players were higher than in Jan.-June 1989 period. - 4 
P 


Japan delivered 3.7 million VCR decks to U.S. in first half, down 26.2% in year. Shi ) 
from 1989 in every month of half, dropping 27.5% in June to 657,849. eats pa cms ee 
-2 million in Jan.—June and were up 32.1% to 272,622 in final month of period. ie. j 


Ave rice of VCR deck shipped from Japan to U.S. in J i 
ry er une -_ 
rate in effect that month, down from $231.15 in June 1989, when en as doles piri : 


Price also was dom 
- Average camcorder 
$557.78 in May. 


from May's average of $231.87. Price in 
om J 87. yen was 34,447, down from 3 i 
price in June was $553.07, down from $597.11 in June 1989 and off igiy noe eo 


Ja shipments of videodisc playe 
E rs were st isi 
in June. CD players totaled 2.1 million in Tait Tune tap i8. 4% ey 
> . > 


First-half shi 
wees aia ments of 91,449 color TV sets 


m previous i 
43.1% froma Dean ORE POU 


to 69,210 in half and 68.7% to 27 
and 480,399 in June, up 29.9%. 


were off 26.6% from 124,506 in first-half 1989, Exports 
: down in > in first- l ks 
B&W TV shipments rose 4% to 806. hee nee Sports af 1, epee 


t were negligible in J 
ee in June. 
to 16558 rted 247,624 VCR decks 


to C in fi 
) Canada in first half, down 43.8%. Color TV shipments rose 21.) 


z * * * * 
Bee apanese production of VCR decks was off 8.2% to 12 ‘ 


,000 i J 4 yr a ee eth , : 
ac une, Trade Ministry reported. Color TV eee in first half of year, and off 4.4% to 


months, but 3% ‘ i 
up 1.5% to 1,150,000 in June. uction was off 3.3% to 6,092,449 for first 6 


Sharp is among several companies that pulled 


earnings jumped 97% For 9 months from ABC-ESPN telecasts this w A Golf 

Merchandising Corp., which opecarea Mirginia Championship because of exclusionary members 

Virginia, closed its doors laet month 4 F/X stores in of host Shoal Creek (Ala.) Country Club. Compl 

11 bankruptcy protection June 29 core filing for Chapter harp wasn't scheduled to be "major" iser and Coy! 

pair of 30,000-Sq.-ft crest’ 29: Company id 6 naming of first black , ber last week 

Vecans ores in Virginia B perated af fu as honorary member to a 
-, and 3 smaller satellite stores. each and Hampton ect decision. Commercial spots will be switched 


Acclaim Entertainment 
resolved all disputes ealdhing Ve) ey 
purchasing LJN Toys from MCA 


; they had 
r = 
rv nam i 


THIS WEEK'S YEN RATE 


Agreement calls for return eee, Pls. 
exchange for $1 million in sina x 
Acclaim stock held by MCA. 


certain LJN asse 


Fp dries: ts i 
to $2 million in 


d 
ve Yen values have been converted to dollars i" 


this week's issue at 147 yen = $1, except where 


remains ¢ 
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NE' FOR SANSUI: Publie wil| come 
Sansui in Oct. when national image-hvG: 
ad campaign breaks, themed to Se uding 

for Your Lite." Designed to encompass 
hi , tech and life te will be company's first Pe aes of 
fort since it was bought by Britain's Polly Peck -scale 
international last year. 

ppl board last month ratified further transactian ; 
ppich Sansui COOK Ov upetroute tian electronios opens . 
retuding U-S.-based Capetronic Group and Italian TV maker 
imperial, giving P © ownership of Sansui (TVD May 98 
14). Turkish consumer electronics manufacturer Wenner 
P mains owned directly by PPI. e 

At heart of Sansui -- and PPI's electronics operat} 
is Norbert Wirsching, chief executive of PPI es als pe ‘si 
>. globe-circling American who operates out of N y 


Div., o 
arge pris ate 


yol- 30, 
ipULL LI 


fs 
ew 1CE to face 


He's well known in U.S. as heading Capetronie, | 
jabel producer of consumer electronics that survived fro, 
one of incarnations of Capehart and was purchased by PPI 
from BSR Ltd. 


New Sansui thus now has 3 plants in Taiwan, one in Hong 
kong, 3 in Malaysia, one in Italy, 2 computer component § 
facilities in U.S., in addition to Japanese plants and abilit 
to call upon facilities of companion producer Vestel in ; 
Turkey. 


Global localism presumably will be key to Sansui 
operation, Wirsching indicated in recent conversation. 
Sansui's operations will be "run by Germans in Germany, 
Englishmen in U.K., Japanese in Japan,” he said, tailoring 
marketing and sales to domestic markets. In U.S., top sales 
and marketing manager is Exec. Vp Leslie Poulson. “I'm a 
firm believer that an American ought to be at the head of an 
American company,” Wirsching said. Hiro Higashiomori, 
ex-pres. of Sansui USA, has resigned to work outside 
consumer electronics industry. As only foreign company 
ever to buy major Japanese consumer electronics firm, PPI 
was in right place at right time with right personnel, 
Wirsching said. "We have a Japanese staff at Capetronic, so 
we didn't come in as an outsider.” 


Sansui, although British-owned, continues as listed 
Japanese firm marketing in Japan and with strong Japanese 
staff, he said. "Senior members of the company were lost 
at time of takeover, Wirsching conceded, "but we've taken 
care of everybody in the Japanese way.” Among casualties 
was former Pres. Ryosuke Ito, who resigned in April but still 
serves as "adviser." Tatsuya Inamiya, onetime high Toshiba 
official with strong engineering background, replaced him, 
and Sansui bought small firm headed by Inamiya. 


"Everybody talks global,” Wirsching said, but few truly 
understand world markets. To become major player 1 
ust be large and 
that basis, is 


ais must be in Japan.” 


dwide, including 


Sansui i : ‘ctpibution worl 
is overhauling distribution dent dist ribut ors 


,»., and is taking over sales from indepen 
: ., while 
Polk countries. In U.S., its hq is In Lyndhurst Pik 


ps " WwW 
J Y Peck's world electronics hq is in Munich. “Our Ne 


Winey Sansui operation is not directed from ae ee ing 
"ching said. "Here is a Japanese company truly 
reign corporation.” 
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While Sansui h 
ue in U.S. in next te 
turnaround produ 
range," he said. 
quarter, in U.S, j 


stoi shipping Taiwan-made VCRs - 
WeeKs -~ it doesn't consider VCR "a 
a a part of the expansion of our product 
toa will be available in Europe in 4th 
electronics sy : vol. Goal is to be broad-based consumer 
the market] 8 eae sn niche company at the top [of 
. , = = . ~: = od 4 
middle-of-the th is aid price leader but a 


Surv i "sti 

ecu Be en "still has an extraordinarily good 

Biweareea eis as a high-end audio manufacturer,” 

es : campaign will feature VCRs, midi 
ponents, surround sound. 


* * * * * 


Sansui will supply Philips with minicom 

systems, according to sapuneee report on Sahay 
praia involving Capetronic Hong Kong operation. First 
i A ent reportedly will be 40,000-50,000 units for sale in 

- America and Europe, report said, but it couldn't be 
confirmed at our deadline. Philips currently doesn't offer 
minisystems in U.S. or Europe. Capetronic also sells OEM 
products to Sony and JVC, among others. 


AFFIDAVIT PREVIEWS SONY DAT DEFENSE: Recent 
affidavit filed by Sony attorneys in class action lawsuit on 
DAT gives 37-point preview of company's defense. Sony 
says marketing and sales of DAT recorders and blank > 
cassettes are "in all relevant aspects essentially identical” to 
marketing of conventional analog tape decks, which have 
gone uncontested for 30 years. It says introduction of DAT 
recorders in U.S. "changes nothing in terms of the 
relationship between the manufacturers of recording 
technology, the producers of music and sound recordings and 
the American consumer." 


Affidavit, filed in U.S. Dist. Court, Southern Dist. of 
N.Y., was intended to fight motion for expedited discovery 
sought by plaintiffs. Suit, filed July 9 by music publishers 
and songwriters, seeks injunction barring sale and 
importation of DAT recorders and blank cassettes and 
declaration that Sony is guilty of contributory infringement 
on premise that sole use of product is to copy prerecorded 
albums (TVD July 16 p10). Expedited discovery ruling would 
pave way to quick court hearing on injunction and is being 
sought because "plaintiffs believe that it is now critical to 
obtain an expeditious determination of their claims before 
DAT machines are delivered in any great number and 
become established," said motion filed by Michael Oberman, 


attorney for music publishers. 


Motion asks Sony to submit to series of 7 
"interrogatories," identifying persons or parties that have 


had hand in Sony DAT launch. 


i i i a Roundtree of 
ing against motion, Sony attorney Asa n 
sane & eaptab, N.Y. said music publishers have 
failed to allege any facts showing immediate and irreparable 
Hari " Complaint, though "rich with allegations that each 

laintiff holds many copyrights,” contains - at aoe is a 
: estion that at some future time an unidentified pers 
wae infringe an unspecified copyright owned by an 
undesignated plaintiff or class member. 

——_i—_ 


34% sales drop and 


s, in reporting 3 
ob Toys, P © to take $3-million 


s, said it will have milli 
pate if court permanently enjoins it from 
ie videog aneer. Appeal from 
i ie videogame enhancer. AP 
ae g Game anction won by Nintendo is expected to be 
relimin 


heard next month, Galoob said. 


Lewis Galo 
$8.3 million net 
charge against € 
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R SALES: Mi 

jONAL TV, VC idwest 

G gain in sales to dealers a be ae Showed 

t year, while Northeast lost share in both Rs and color 
fot ond consecutive year. Categories 


) ales to dealers of color TV were u ‘ 
) 2 as posted unit gains. Similarly, 465 aoa year, and 
it sales was spread among all subregions. EIA's 90" 
plectronic Market Data Book, just published, said mark 
in Northeast (New England plus Middle Atlant; et 
dipped to 24.4% from 24.6%, and cok antic states) 


; R sales : 5 l 

¥ 4 9% from 24.0%. It's only region to show sharp a >i 

'S oth categories in both of last 2 years. Ped 
, > 

a Largest share gainer in VCR was north central region 


half a percentage point to 23.9%. South sho 
precipitous drop, losing 0.7% in share and bh ania be 
areas showed declines "5 VCR unit sales, greatest in east 
it south central and west south central subregions. 


All regions shared in bounty of year in which 
gealers rose 5.4%. Even share losers, Northeast — ore . 
> had unit increases, with north central posting largest gains in 
poth units and share. In last 2 years, West Coast has made 
biggest strides -- 0.8% in VCR share, 0.3% in TV share. 


Here's rundown on VCR and color TV sales by region 
from EIA's 1990 Data Book (copies of 140-page book are 
$100 from EIA, 2001 Pennsylvania Ave. NW, Washington, 


D.C. 20006): 
U.S. SALES TO DEALERS BY REGION 
(add 000) 
“~~ 
® 4989 1988 1989 1988 % 
~ | Region Share Share Units Units Change 
| vVCR* 
__Northeast......- 24.4% 24.6% 2,939 3,147 - 6.6 
4 _s Mid-Atlantic.. 18.2 18.5 pT eat i) ye Pe 
i _ ~-WNew England... 6.2 6.1 747 780 - 4.2 
Me South, ..+<0scae 30.5 31.2 3,674 3,991 - 7.9 
; a) S. Atlantic... 16.8 16.1 2,024 2,060 -1.7 
| &.S. Central... 4.0 4.6 482 588 -18.0 
W.S. Central.. 9.7 10.5 1,168 1,343 -13.0 
North Central... 23.4 22.9 2,819 2,929 - 4-1 


Semiconductor laser "for practical use" has been 
developed by Philips in Eindhoven. Company said. 
| Semiconductor laser is first of kind to emit light "clearly 
g visible to the human eye. The wavelength is exactly the | 
| same as that of the helium/neon gas laser, which 1s Gantt 
; printers and bareode readers. This wavelength co 
5 Not previously be achieved with semiconductor lasers for 
practical use, since it resulted in excessive losses in the 
{ material." Philips said it reduced losses enough to make a 
7 laser feasible for consumer applications. Possible laser 
| include optical recording, playback and fiber optic | et 
_ Communications, but company didn't say when it w! 
_ Available commercially. 


Ay rati D-ROM drives, write-once 

CD-ROM system ‘ond PC cards for CD-ROMs was into 

2 Y Sony for business, govt., education. Consumer 2 ios 
a on same technology will be announced by ye us 
ny said. One new card is designed for develop! seer 
ie oe ware. Another compresses digital audio informa 
t 1 Provide up to 16 hours on CD. 
ye 
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Region 1989 1988 1989 1988 % 
Share Share Units Units Change 
VCR* (cont'd) 
E.N. Cen a 
W.N. Sacioe ee ep fee oe te S8 
8 leibetang overs 6.7 831 857 - 3.0 
Pacitic.. “us ‘hee 21.3 2,614 2,725 - 4.1 
aie... . ae 16.9 2,072 2,162 - 4.2 
eae - 4.4 542 563 - 3.7 
COLOR Tv** 
N 
pipe roe 23.9% 24.0% 5,055 4,852 + 4.2 
Sev es ponte BT 17.6 3,744 3,558 + 5.2 
Beatie gland... 6.2 6.4 Lod A294 + 1.3 
3. See a 31.6 31.9 6,684 6,449 + 3.6 
ig Uwe L644 16.2 3,469 3,275 + 5.9 
- Central... 4.5 4.7 952 950 + 0.2 
. -S. Central... 10.7 11.0 2,263 2,224 +1.8 
orth Central... 23.9 2305 5,055 4,751 + 6.4 
E.N. Central... 17.2 17.2 3,638 3,477 + 4.6 
W.N. Central.. 6.7 6.3 1,417 1,274 +11.2 
West.... CRON. CRIES 20.6 20.6 4,357 4,164 + 4.6 
Pacific aie hekaasel® hGiiz 16.2 3,426 3,275 + 4.6 
__Mountain...... 4.4 4.4 931 890 + 4.6 


* VCR sales, including camcorders: 1989--12,046,098; 
1988--12,792,174 (down 5.8%). 

** Color sales (excluding institutional): 
1989--21,150,807; 1988--20,216,183 (up 4.6%). 

Note: Percentage and unit totals may not add due to 
rounding. 


Regions: 

Northeast: New England -—- Conn., Mass., Me., 
Ni tidgukts Lee Ves 

Middle Atlantic -- N.J., N.Y., Pa. 

South: South Atlantic -- D.C., Del., Fla., 
Ga., Md., N.C., S.C., Va., W. Va. East South 
Central -- Ala., Ky-, Miss., Tenn. West South 
Central -- Ark., La., Okla., Tex. 

North Central: East North Central -- Ill., 
Ind., Mich., Ohio, Wis. West North Central —- 
ITa., Kan., Minn., Mo., Neb., N.D., S.D. 

West: Pacific -- Alaska., Cal., Hawaii, Ore., 
Wash. Mountain — Ariz., Colo., Ida., Mont., 
Nev., N.M., Utah, Wyo. 


Interactive laserdisc manufacturer Darox Interactive is 
studying consumer market for product opportunities, Exec. 
Vp Scott Lane told us. Company markets industrial and 
educational dises at $1,200-$1,600 for use in players linked 
to personal computers. "Right now, there's not an installed 
base of laserdise players coupled with computers in the 
consumer market, but we see it happening within the next 5 
years,” he said. Darox is exploring directions to take 
programming. Until player and computer base is more solid, 
company must be "very cautious” in developing programs, 


Lane said. 


announced 2nd laserdisc combi player for 
gee ae New model, at $665 retail there, has 
ne-bit D/A converter, jog shuttle control, optical digital 
ot ut. Company will begin U.S. shipments of first 
Kenwood-made combi player in fall at $699 list (T VD June 4 


p14). 
: Federal 
iz will move to new hq Aug. 13: 1300 
iva eanteee N.J. 07008 (908-602-4914). 
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Financial Reports of Tv-Electronics Companies 


tion not 
ned Guritt eek. Dash indicates miorma! 
gned dunng asi ¥ e 


Net Earnings 


These are latest reports 2s ott 
aeplable at press bme A noonts expressed in dollars Par 


Company & Period 


Per 
Share 


1 ynications 
per ghee steer 29, 700,000 ia000igee) 
49-6 mo. to June 30 94.400, ,400 ,000) 
13 aes dant 45 900,000 (2,500 ,000 
1989-qtr. to June 30 42800 ,000 


° ) 
Oyn0-6 mo. to June 30 92,564,000 (2.5 oe 

gape eto, 2une 20 | “prazn.ooo | (2260 
1990-atr. to 30° 35 73 '299,000 565,000 


1989-qtr. to June 30 


(4,824,000) 
3,507,000 


Emerson Radio 
1990-atr. to June 30 
1989-atr. to June 30 


167,810,000 
221, 196,000 


i 
1503 20 to June 30 215,234,000 6,032,000 
1989-9 mo. to June 30 142 903,000 3.064.000 
"ee 90 ,000 289, 
1990-atr. to June 30 ora 000 T1000 


1989-aqtr. to June 30 


yeh wk. to June 30 277 , 374,000 (110,25 oe 

1989-39 wk. to July } 195,461,000 pete 
1990-13 wk. to June 30 96,191,000 See 000 
1989-13 wk. to July ! 64,722,000 2,012, 


opis are to June 30 735,421,000 (26,402,000) 

1989-year to June 30 694,218,000 33,158,005 

1990-atr. to June 30 184,997,000 (3. eae 
1989-qtr. to June 30 182,412,000 7,395, 


Oak Industries 


2,351,000 


89, 966,000 


bh to June 30 

oa : me he. siats 30 85, 400 ,000 (7,589,000) 

1990—qtr. to June 30 43,454,000 1,801,000 
t : 42.389, 000 (7,078,000) 


19R9-qtr. to June 30 


7 Communications 
7908-6 m0. te June 30 31,368,000 4,328,000 
1989-6 mo. to June 30 49, 153,000 14,942,000 
1990-ctr. to June 30 12,513,000 (590 ,000) 
26,673,000 (1,908,000) 


1989-qtr. to June 30 


special charge. Restated. “Includes special 


"after 


credit. 


Notes: 


Consumer Electronics Personals 


Hiro Higashiomori resigns as pres of Sansui USA Aug. 
31, to pursue opportunity outside consumer electronics... 
Raymond Crooks, who formerly headed Zenith distribution 
at Graybar Electric in Atlanta, Cleveland and Nashville, 
named exec. vp-gen. mgr. of Zenith Distributing 
Corp.-Midstates, Texas Div., new factory branch serving 
Tex. and Okla. (TVD July 30 p14)... Timothy Mott, senior 
vp-new business development, Electronic Arts (EA), named 
to board. He replaces Robert Pittman, who resigned 
because of conflict with responsibilities as pres., Time 
Warner Enterprises; Time Warner is major stockholder in 
Atari. EA moved into Nintendo-based software this year. 
Mott, company co-founder, is scheduled to relinquish 
full-time position in Sept. 

John Morgan, managing dir., Maxwell 
Communications, London, named pres., International 
Federation of the Phonographic Industry (IFPI), succeeding 
Bhaskar Menon, recently elected IFPI chmn. of board and 
Exec. Committee (TVD July 30 p19)... Robert Huntemann, 
ex-Maxell national accounts mgr., joins Rolykit as vp-gen. 
mer., U.S. operations... John Greene joins JVC 
Professional Products as district sales rep for Mid-Atlantic 
states. 


AUGUsy 
8 tha, 


SVS Pres. Michael Holzman departs as resujt 
restructuring.-- Phil Midirim, ex-MCEG/Virgin at 
Paramount Pictures TV Group, joins Media Home 
Entertainment as senior finance vp, replacing Hen, 

Mandell, who resigned to pursue other interests, 

Promotions at Buena Vista Home Video: Richard c Yy 
worldwide exec- vp; Craig Kornblau to worldwi de ohen . ; 
operations vP, new post; Ben Means to domestic 

operations dir. At company’s new W. German operat; 
Karl-Heinz Jorde, ex-Ehapa GmbH publishing egm tion, 
named gen. mgr... Seth Abraham shifts from HERO Pany, 


sports and programming vp to pres. of new Time w = 
r 


Sports marketing company. 
gust 43 49 

AVA EXPECTED TO peas. verge temeatnnrs Pe 

tions of serious financial and legal p debdetaeee 
aA Pres. Michael Weiss (TVD July 30 p1g), rie... by ace deo ; 
founder John Power said he expects to take over A 
not-for-profit video retail buying group that's been owneg onGRESS 
by its dealer members for last 2 years. Power, who plang ; oo ctrum - 
return to Assn. aS pres. ~~ post he had held before departin. spec cogras 
earlier this year, said board was scheduled to vote on nS fawemakers 

roposal at Aug- 3 meeting in Las Vegas just before start of 

VSDA convention; decision then must be ratified by Aya’, NAB TAK : 
2,200 members. gett o 
| obligations 


Proposed transaction would center on Power's assumi 
undiselosed debt, he said. He said AVA would be combined ‘ 
with Business Forms Publishing, which he founded after research 


leaving AVA, and revert to privately held company that proadcast! 
would be able to generate Eeescs ERT = — views 
"Everyone has ed in principle,” he said. credit 
aon and yer view [proposed deal] as the best FCC EXF 
alternative." While he acknowledged possibility of AVA's ban stres 
filing for Chapter 11 was "discussed but not by me,” he said \ y easy acct 
such step wouldn't be necessary. +c FIR! 
Among problems reportedly f ound by Weiss and detailed early wa 
in memo that he said resulted in his being fired was some pF 
overvaluation of AVA when it was sold to members because pes TH 
liabilities against hardware service contracts that it sold a etl 
weren't factored into price. We're told memo also contained anphae 
allegations that AVA Plus deposits from members allowing cae dene 
them to order inventory on 30-day credit terms, as well as 
employe and member savings funds, were kept in Assn.'s_ uK.c 
general fund rather than in separate accounts. Power said sama 
allegations are "inaccurate" but declined to comment | entert 
further. After reviewing AVA, "I haven't seen am 
can't be managed or handled or that, for me, would be @ i 
serious problem," he said. "I would be taking on ‘“ CON! 
responsibility for whatever is there." AVA spokesman dome 
downplayed alleged legal problems: "That's Mike's . FCC 
interpretation." | Capi 
—_*—_ Hous 
| Sena 
Consumer Electronics Show (CES) was st eit 
Hong Kong exhibitors, colony's Trade Developmen confirmel 
said, with its exhibitors achieving $16.5 million adit om on 
orders, up from $12.4 million at SCES 1989 and to $I? ies 
$35.7 million in orders under negotiation, aS opposed OM 


Orders were from such major 


million year earlier. jnpte the 
companies as AT&T and Mattel, Council said, naitti : - 
negotiations were instituted with Sears, K mart, “or 
OBITUARY 
Ay 


Ned Cardenas, 52, mgr. of advertising and sales jul) 
promotion at Hitachi for last 8 years, died of ort ry 
19. Earlier, he spent more than 20 years with R = 
Distributing Corp. He's survived by 2 children. 


Service for Br 
authoritative oadcastin 
md Allied Fields. 


43, 1990 


qucust 


: groadcast - Cable 

Wed - w@RESS AGENDA HEAVY: Cabl ati 

| NGRE ; e reregulat 

Ns to cum reallocation, FCC and NTIA balbee: Phi Pa 

arting rv, program quality among outstanding issues awaiting 

ane jawmakers. (P. l) 

of 

VA's yas TAKES OFFENSIVE against spectrum fee, gains 
support of key House Republicans. [Impact on public interest 
obligations highlighted. (P. 2) 

Ami 

ined” naB TO STUDY DAB NEEDS: Task force calls for 

5 research bids to determine spectrum availability. Digital 

: proadeasting termed 'front-burner issue.’ U.S. industry 

views Canadian DAB tests. (P. 4) 

tors, 


9, Cable, Consumer Electronics 


SUMMARY-INDEX OF WEEK’S NEWS 


FCC EXPLAINS INDECENCY: Rationale behind 24-hour 
ban stresses broadcasting's ‘uniquely pervasive’ nature and 


tHla 
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Consumer Electronics 


hie aes CRISIS FOGS OUTLOOK as industry approaches 
ey 4th-quarter season. TV sales projections drop, with no 
record expected for first time in 5 years. (P. 9) : 


SLOW JULY SALES stir recession fears. Color has worst 
July since 1984, at 16.8 million annual rate. VCRs slow. 
Projection drops from record column. (P. 10) 


RCA/GE TV INCOME rose $60 million in 1989 and sales 
10%, TCE annual report shows. Consumer electronics is 
bright spot in Philips' dull first half. (@. 11) 


TOTAL TV SALES in first half trailed 1989, with 
monochrome sales down 17.5% to 602,000. (P. LL) 
First half at-a-glance. (P. 13) 


's 
said easy accessibilty by minors. (P. 9) NEW RECORDS FOR JVC America in July: Elias cites 
10% share of U.S. VCR deck sales, 12% of compact 
: Tcl FIRMS SPINOFF PLANS for Liberty Media launeh by camcorders, 4% of eolor TVs. S-VHS at high. (P. 12) 
ailed early 1991. Spinoff to inelude 18 cable system affiliates, 
| some program holdings. Justice Dept. filing soon. (P. 5) FORD, MAZDA AND SANYO JOIN in Malaysia venture to 
use Fe make car audio systems for worldwide sale. (P. 13) 
i DBS THREAT DOWNPLAYED: Potential competitor seen 
1ined minor threat. Advantages of incumbency, technology MTS IN MORE THAN 1/3 of color sets sold in June for 
emphasized at analysts’ meeting. U.K.'s BSB claims strong new record. First half sees 29.4% of sets with built-in 
eS viewer response. (P. 6) stereo, up from 26.6% in 1989 period. (P. 13) 
. i AL COMPACT CASSETTE debut by Philips-seen 
mi Pont Shei Maree ee eee Pine at Japan Audio Fair in Oct. Sake brands plan DAT 
hat cre while bese ay a ipa sale here despite lawsuit threats. (P. 14) 
‘ a . . 
ONGRESS WILL RETURN TO FULL PLATE: Iraqi invasion of kuwait ma have ust ae idcer’s ae 
0 domestic news off front page, but festering federal budget deficit ane distance s tS tn ae 
CC funding and cable reregulation won't have been forgotten when fro eee sith 
Capitol Hill aides report. Look for cable legislation to be taken up quickly = a sake.of Mee xin oe 
ouse als aca ieee HDTV and closed-caption decoders in first 2 w' . 
f 0 pursuing final votes on © EL adeet, TV deco Acard 
i Senate's plate: Spectrum reallocation, NTIA budget, | ber 
j i ~ ss efforts to control deficit by 
: : : : White House-Congre 
ed 1 Middle East erisis certainly will take its ele a ip aitles Geficaloe Management & Budg et com) 
5 ee papenatr repare cutback plans for submission to OMB oy ag 
qa OMB = marr isp a agen eral agencies to come up wie - Same .. scheduled to 
‘ 2 é i i an 8) er 5 . Co “ a 
ctive called on FCC ven been finalized es ae vequested $117.998 


q 


__ their budgets, which in FCC's 


} million, Unexpectedly high military exPer 
_ ‘Negotiators, os alndatiy face troubles in ef 
Aug 6 pl). 


ease still hash 54 1990 FCC budget in 


, Complete action in first 2 weeks of Sept. nditures coul 
forts to ral 


i ive for 
‘cit reduction targets even more elusive 
ae d revenues through spectrum fees (TVD 


ise badly neede 


"t 


_MAZDA-SANYO VENTURE: Giant 
both factory installed and afterm 
ide will be built in Malaysia by Ford 
wor each owning 1/3. Plant's annual eq 


Car audj 

arket 
“ ¢ eda an 

sanyo $200 million worth of products, Bis ity at start will 


o plant 


Pally could move into other automotj 


pe 2 

event 3 

products: 
struction in Penang, Malaysia, will beo; 

Send with production rollout in June 1999 5 a 

pa by mid-1990s, compani i 

yer easing to 2,000 by > panies said at 

i dire will be used by Ford primarily in vehicles produced H 

i sold in Asia-Pacific region, by Mazda in most of its i 

me nicles made in Japan and by Sanyo to Supply its worldwide 

bar audio business. 


investment in land, building and equipment was 
estimated at $75 million over next several years for still 
unnamed joint venture. In first stage, midrange products 
including radio cassettes, will be produced, but eventually 
venture will move to high-end systems including CD players, 


a 


ve electronic 


year > 5300 employes 


Spokesman said Mazda currently buys car audio systems 
from Clarion, Fujitsu Ten, Matsushita, Mitsubishi, Siniees * 
Sanyo. Sanyo's current car audio production, at plants in 
Penang and Japan, is $93 million annually. It sells 
aftermarket products under own name and supplies Fuji 
Heavy Industries, Isuzu, Mazda, Nissan, Suzuki. Ford has had 
long-standing relationship with Sony, has owned car audio 
plants in past, recently cancelled plans to build one in 
Philippines because of unstable political climate. Deal is 
first major international joint venture for Sanyo, except for 
fax production factory with Olivetti. 


y j 
—_— 


Korean exports of color TV sets to U.S. totaled $61 
million in first half of 1990, down 31%, EIA Korea reported, 
__ although total color TV exports was up 11.7%, largely on 
increased demand in both Western and Eastern Europe. 

a 


EIAK forecast $1.2 billion in color TV exports this year, up 
5.7% from 1989. CRT exports of $351.7 million were up 3%, 
but shipments to U.S. jumped 63% to $8.6 million. Total 
Korean electronics exports for half inched up less than 2% to 
$8 billion, with semiconductors as leading product, up 17 Yo. 
U.S. was Korea's largest electronics customer, importing 

33% of total. While total computer exports to U.S. gained 
8%, govt. sources were quoted in Journal of Commerce as 
saying exports of personal computers were down 38%. 


Advertising & Promotions: TDK is sponsoring 
‘Tanglewood Tickets for Children" for 2nd year. Program 
Provides free lawn tickets for children for classical concerts 
at Mass. music festival... Nintendo and McDonald's have 
. launched Super Mario Bros. 3 children's meal promotion... 
Philips won Effie award from American Mktg. Assn./New 
York for "Smart —- Very Smart" Magnavox ad campaign... 
Fuji is launching promotion covering all consumer. qiide 
_ Products, with sweepstakes prize of trip to Hawail anc f 
_ blimp. Consumers can also accumulate points tow 
inflatable miniblimp by purchasing Fuji products. 


* 


; in Advanced editing system for camcorders is being 

_ | “opted by Japanese tenn acter that are buyin gee 
D1 ® CMP trom Philips for purpose. Internationally en 
AA, Paem previously has been used only in 
fr. ttial equipment. It records time ¢ 
rame 
°t chip is about $10.70, to be reduced 50% 


Production, Japanese reports said. 
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MTS IN 1/3 OF SETS: In June 


all direct-vie 


tual percentage was 33.4%, and 

€S were down 5.82 ly 16 

bat 9.3% (TVD July 16 
Sales were up 13.1%. In June 1989 27.9% 


Sets sold had MT , : 
in Sept. 1989. S. Previous record percentage was 31.1% 


The 29,39 : : 
first half, % ratio for first-half 1990 is record for any 


for 1989's first half. Total 


) -- from 
total color sales were down 5.8%. Here 
on MTS color TV sales to dealers: j 


MTS STEREO IN DIRECT-VIEW COLOR SETS 


1989 Period when 
are EIA's figures 


L of Z 

Month 1990 Total 1989 om aie 
January... 352,182 24.6 37 : 
February. 396,784 26.9 fe aA - . 
nak wemoe! yess 29.6 569.498 27.3 +12.) 
pril 364,249* 28.8 395,603 24.3 +42.4 
MB e oe, nts So, F802. 314 5795986. 25.1 + 3.1 
JUNG ies ne 663,163* 33.4 27 Zbo9, 243.) 
TOTAL.... 2,805,992* 29.4 2,701,879 26.6 + 3.9 


~ * Record for period. 


FIRST HALF AT-A-GLANCE: Here are EIA's figures on 
monthly sales to dealers for first half (for July data, sew 
separate report in this issue): 

COLOR TV SALES TO DEALERS 


Total Direct View Projection 
Month 1990 1989 1990 1989 1990 1989 
January.... 1,449,057* 1,396,023 1,431,346* 1,381,992 17,711 14,031 
February.... 1,495,636 1,632,492* 1,476,646 1,614,665* 18,990 17,827 
March(5 wks) 2,186,752* 2,109,362 2,157,631* 2,088,530  29,121* 20,832 
Royle 1,278,670* 1,471,645* 1,262,863 1,459,768" 15,807 11,877 
May Senwen sas 1,262,624 1,520,801* 1,249,181 1,508,906* 13,443 11,895 
June (5 wks) 2.012.540 2.118.232" 1.981.011 2.104.062* * 
TOTAL teers 9,685,279 10,248,555* 9,558,678 10,157,923* 126,601* 90,632 

VCR SALES TO DEALERS 

Total VCRs Decks Camcorders 

Month 1990 1989 1990 1989 1990 1989 
arveceet 842,734 592,949 731,767 498,426 110,967* 94,523 
tae 745,641 657,153 642,272 554,564 103,369* 102,589 
March(S wks) 1,266,969* 1,213,364 1,044,552 1,052,513* 222,417" 160,851 
April.....-. 721,118 676,613 $47,220 535,492 173,898" 141,121 
May... 823.417 658,133 564,611 ee 258 806" phen 
Bro Bats 417 “ee 

ees 5,689,232 4,784,124 4,514,451 3,907,461 1,174,781* 876,663 
* Record. 


—_— 


i tisfied with 
members generally are highly sa 
sae ie in trade group, according to Gallup study 
Za issioned by EIA. Based on random phone interviews 
aeembers EIA said it showed 92% were either at 
With hod (0%) or satisfied (42%), and 97% said they wo 
Stee ‘es retain membership. Most 


recommend their compat rg (39%) or maintain 
A either to increase p = 
members eanmac of involvement in public policy issues. 


(52%) current 


riate product, he or she calls i 
ociwters serial number and waits for amount 


at random by computer. 


completes sale 
phone number, 
of spiff -- drawn 


yol. 30, 
Ll HT ON LASERDISC: While | 

S Oe part of video market, form 

on tion. Last week's highlights: 

at 

time Warner is building dise replica; a 

9, f i me Home Video N. America Senior Vp-Gee et in Pa,, 

wel 


aSerdises pe 


. maj 
at is setting j ab 


Nereasiny 
t 


e | told panel discussion at last week's Videou Jim 


tion in Las V i 

vs Assn. conven egas. Hed 

PP ocate -- and Time Warner hadn't responded ts 
| ost FOr details by press time ~~ but operation 
“seumably is extension of company's CD facility in 


seranton area. 


d to 
our 


Te 


Laserdisc Assn. (LDA), also at conventi 

ele awareness program for later this vee nod aes 
retail advisory board. Formal marketing launch by m e 
major hardware brands this fall was expected to increase 
consumer awareness and interest sharply. VSDA exhibitors 
included Pioneer LDCA (whose home karaoke [singalong] 
gystem drew steady crowd), Voyager, Image Entertainment 
Sony's Digital Audio Disc Corp. Last featured Splii-goreen 
comparison of laserdisc with VHS. 


(3) Radio Shack showed its first laserdise plaver ; 
catalog issued last week, but "we don't see a boom, Dies 
h gernard Appel said. Realistic combi player has 4x. ; 

oversampling, 16-bit D/A converter, remote, at $500 retail 

y Appel said Radio Shack is carrying player because "it ae ‘ 
offered to us with good features at a good price." But he 
concedes company is ahead of category's mass acceptance. 
"{admit it's premature,” he said. In early 1980s, Radio 
Shack had supported RCA's ill-fated CED videodise format. 


(4) Major wholesaler Video Trend plans to expand 
presence in laserdisc business, signing letter of intent to buy 
Verona, N.J.-based laserdise wholesaler U.S. Laser (USL) 
~ | from owners David and Joan Goodman for undisclosed 
amount. Deal is expected to close Oct. 1, Video Trend 
_ Yp-Gen. Mgr. Bob Tollini told us. Goodmans will continue to 
_ tuncompany, he said: "We're buying their expertise." USL 
has branch in Chatsworth, Cal. It services 450 stores and 
had 10% share of laserdise software market !ast year, behind 
_ Pioneer LDCA and Image. 


___ (3) New laserdise format -- Video Single Disc (VSD) -- 
is due in Japan next month. The 4.75" disc is same size as 
standard CD, but carries 5 min. of video and audio, can be 
played in multidise (LD/CD) player. It differs from failed 
CD-Video in amount of audio (latter had 20 min. of audio 
and 5 min. of video) and in price (in Japan it will cost half as 
much as CDV, about $8 list vs. $16). Format, spearheaded 
Pi Sony, reportedly was approved by Philips, Matsushita, 
c oneer, others, Among planned releases are 29 titles from 
a Sony Sept. 21 and 6 more Oct. 1; 3 from Pony Paneer | 
meets 10 from Toshiba EMI in Oct. Japanese reports sat 
U 3 record companies will release VSDs in 1990. Plans for 
Market weren't disclosed. 


— ———— 


_p, Newport? Vanderbilt? Breakers? Yacht Club? 
a ody? Jazz? Festival? Menthol? Guessing game on aa 
| for Us high-end Thomson Consumer Electronics al bran 
Com ‘S. intensified last week as there were indications 
a pany would reveal it at news conference in Newpo a 
‘S ee Sept. However, Thomson poekensonen spoi 
Saying locale had no connection wi 
! cunoements to be made there, resulting in resurgence of 
ee with new name might be that of brand already te ad 
‘Tho Thomson, such as Saba or Telefunken. Or inet oe nee 
| om eon. Pep ps location was chosen because of R.I. 
_ “Sttor "Hope." 
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i sales and 3 ; | 
* 6% } F , 1d oA f 2.6% 
(see financial} er earnings In 2nd quarter nai page 
earnings 15%, a For first half, sales were off 0.06% 
ynx handheld videceaw. Said it's progressing with ee os 
Cc same and Portfolio handheld computer. 
1). “oMModore 
quition for Wawter fran 9.9% sales increase to $198.1 


$3.5 million fron ae 30. Company cut loss for quarter to 
company profite 4 : million year earlier. For fiscal year 
ee tig he = million as sales were off 
is Said much of sales increase came 
a pchange rates. Commodore added 
investment ren re hurt by "sales and marketing 


red i ; 
professional market." build a presence in the PC and Amiga 


Rec i 

Ra ann $48,000 in quarter ended June 30 on 24% 
pain tdeatett: it earned $14,000 in quarter last year. Sales 
Reinbhaase legate from Calibron Subsidiary and 
decir ntennas, both acquired in late 1989. Earnings 
expetinke (Hine Said, was caused by higher promotional 
pens in increasingly competitive retail climate. Pres. 

- sorchardt said sales of blank videotape “decreased 
i. tantially due to severe price competition among most 
eading brands," and forecast weak tape sales would continue. 


sahieeeie ae peri bart said sales rose 117% to $10.2 
in quarter ended June 30, with $11,860 net i 
vs. $94,624 loss year earlier. PLL, FED net income 


Spinnaker Software completed sale of educational 
computer software line to Queue. Line accounted for 11% 
of Spinnaker's net revenue for year ended June 30. 


JULY RETAIL SALES: Circuit City last week reported 

15% July sales gain to $183.9 million, although comparable 
store sales declined 1%. It attributed drop in part to fact 
there was one less Sat. in month this year than last. Circuit 
City also said it's opening Impulse stores in Plantation and 
Palm Beach Gardens, Fla., this month -- first since debut of 
mall-based chain with 4 stores in late 1988. 


Best Buy said sales in 5-week July rose 33% to $48 
million from 4-week period year ago. Comparable store 
sales were up 2%. Company said poor air conditioner sales 
reduced comparable store results 3 percentage points. 


Highland sales for month were off 2% to $64.3 
ciliiloas with comparable stores down 6%. Sales were hurt 
by air conditioner lag, without which figure would have been 
up 2%, with comp store results off 1%. Store also ag 
selling day due to inventory. For quarter paced ey "7 
sales dipped 1% to $196.5 million and comparable peg 3 
Exclusive of air conditioners, sales in quarter Sag lo, 
comparable stores up 1%. Comparisons don't ae us “ee 
Shreveport and Milwaukee, from which Highland wi 


earlier this year. 


U.S. computer ma 
omp: 


Bh so ane Hae Commerce Dept. Apple, Compaq and 
Fa ame International Trade a 
Tandy Me higher duties on Japanese displays co ee 
CTC) thatns f market. IBM reportedly is 


t of m 
'S.-made laptops out ©” 
slang to oppose dumping 


rojection TV syste 
ae es is announced soon 
as licensee. 


m for consumer market is 
by Hughes Aircraft and TV 


e 
canal acturer 
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ary Savadove, mgr. of new brand development, 
See ak mer., ernie satisfaction and be 
development, Thomson Consumer Electronics Sales ; 
Marketing -- Americas, assuming most response ee VD 
Richard James, who resigned to become pres. of es 
July 2 p16)... Edward Brennan, Sears chmn.-CEO, i. mee 
additional responsibility as CEO of Sears Merchan re : 
following "intensive study of all aspects of [group Ss An 
operations,” replacing Michael Bosic, reassigned at p “am 
of same group... Joseph Swyt resigns as pres. of app 7 
Communications to become pres. of Macrovision Corp., his 
duties assumed by Chapparal CEO Robert Taggart. 


Joseph Galante named pres. of RCA Records, 
replacing Robert Buziak, who resigned by mutual 

ement” and reportedly is negotiating with parent — 
Bertelsmann Music Group (BMG) on "new joint venture with 
BMG." Galante previously was pres- of RCA's Nashville 
Entertainment & Music Operations... Ste hen Saunders 
resi i : 
editor of High Performance Review, quarterly audiophile 
magazine now based in Woodbury, Conn. (see separate 
report, this issue)... Kathy Ford promoted to vp-controller 
at Wherehouse Entertainment. 


John Villforth retires as dir. of Center for Devices & 
Radiological Health (DRH) of govt.'s Health & Human 
Services Dept. after 29 years in U.S. Public Health Service; 
DRH is responsible for setting and enforcing limits on 
radiation for color TVs, among other products; Villforth has 
been named exec. dir. of Food & Drug Law Institute... Dale 
Comey, ITT exec. vp, adds responsibility for ITT Electronic 
Components and ITT Fluid Technology; Heinz Roessle, 

ITT senior vp and pres. of components operation, now reports 
to him... Toru Nakano, Mazda overseas purchasing gen. 

mgr., to be pres. of new Ford-Mazda-Sanyo Asian car audio 
venture (see separate report in this issue). 


Flected 1990-1991 VSDA officers: Jack Messer, 
Gemstone Entertainment, Cincinnati, pres.; Brad 
Burnside, Video Adventure, Evanston, Ill., vp; Tom 
Keenan, Everbody's Video, Portland, Ore., treas.; Ken 
Dorrance, Video Station, Alameda, secy... Janice 
Whiffen, ex-Media Home Entertainment, named South Gate 
Entertainment Home Video exec. vp-gen. mgr... Carol 
Kloster advanced to senior vp of new Levy Home 
Entertainment umbrella for Video Trend, Computer Book 
Service and Mid-Mich. Music and parent Charles Levy Co... 
Jeffrey Fink, ex-Trylon Video and New Star Video, joins 
Epie Productions as video sales and mktg. dir., new post... 
Gregory Johnson, ex-Simitar, named pres. of new 
Minneapolis-based Quality Video; Andrew Perl, ex-Wood 
Knapp, joins as sales vp... Albert Price promoted to 
VidAmerica national sales mgr... KVC Vp Jeff Jacobs to 
move up to pres. following planned acquisition by Barr 
Films... Appointments at Video Channels: Richard 
Abramowski, ex-Rank Video Services America, joins as 
senior operations vp; Thomas Pomeroy, ex-Simon & 


Schuster Travel Publishing and Activisi I 
merchandising vp. ctivision, senior 


—2— 


Average TV set is pretty good buy, Ne 

Service reported. Writer Ao A oe relia stret tenes 
with Consumer Price Index (CPI) for Dec. 1959-June £990 
While CPI rose 341% in period, cost of TV set declined 499% 
-- only product mentioned that showed real dollar dro By 
comparison, cost of hospital room rose 1,817% chiokese 
174%, eggs 104%, fuel oil 507%, newspapers 439%, 


Financial Reports of TV-Electronics Companies 


These are latest reports a5 obtained during past week Dash indicates inter : 
available at press time. Amounts expressed in dollars Parentheses dente teeta rat 


Company & Period 


Atari 


Revenues 


1990-6 mo. to June 30 170,442 ,000 

1989-6 mo. to June 30 171,516,000 3-073 0g 
1990-qtr. to June 30 84,895 ,000 vee! 
1989-qtr. to June 30 82,740,006 525,009 


327 099 


V83\ Wh 


Avnet 


1990-year to June 30 1,751,300 ,000 5 
1989-year to June 30 1,918,700 ,000 3 ped Oo 
1990-qtr. to June 30 447 ,900 ,000 7 0 
1989-qtr. to June 30 456 ,900 ,000 197800‘ 905 Au 
Clear Channel Grama cet seas Sts ¥ 
1990-6 mo. to June ,541 ,985 (1,161 z= 
1989-6 mo. to June 30 22,402 .853 sere - 8 
1990-qtr. to June 30 16,578,142 nize : bY! 
1989-qtr. to June 30 12,389,520 182°719 
4 F 
Esquire Radio & Electronics & 
1990-6 mo. to June 30 21,354,000 475,000 
1989-6 mo. to June 30 19,764,000 306,000 eu 
1990-qtr. to June 30 10,671,000 249.000 
1989-qtr. to June 30 9,818,000 142" 000 M 
Image Entertainment = 
1990-qtr. to June 30 111,860 he 
1989-qtr. to June 30 (94.624) 
F 
Osborn Communications 
1990-6 mo. to June 30 ‘ 
1989-6 mo. to June 30 
1990-qtr. to June 30 
1989-qtr. to June 30 , 


Philips NV® 
1990-6 mo. to June 30 
1989-6 mo. to June 30 
1989-qtr. to June 30 
1989-qtr. to June 30 


14,674,000 ,000 
7,585,000 ,000 
7,592,000 ,000 


Recoton 
1990-6 mo. to June 30 
1989-6 mo. to June 30 
1990-qtr. to June 30 
1989-qtr. to June 30 


21,121,000 
18,009,000 
10,376,000 
8,387,000 


Viacom 


1990-6 mo. to June 30 776,303,000 (37,125,000) 
1989-6 mo. to June 30 705,039,000 181,893,000 
1989-qtr. to June 30 383,114,000 (20,037 ,000) 
1989-qtr. to June 30 363,919,000 (34,710,000) 


Notes: PIncludes special credit. 
Cadjusted. %At guilder's current rate. *adjusted: 


includes special credit. SE 
"When computers become a home electronics produ 
Matsushita will be the No. 1 computer maker,” Wall St. 
Journal quotes Hiroyuki Mizuno, R&D exec. VP, ending 
article with eryptic reference: "Matsushita's first giatt “ 
into the computer field will be HDTV, company of fie an 
said." Meanwhile, Taiwan's Central News Agency said! 
Matsushita will establish 80%-owned subsidiary ther" 
make and distribute | le PCs, with monthly orm 
Se first to be sold to other companies °°” 
asis. 


®after special charge. 


take direct control of Sears Merchandise Group (S°° 
Personals) should have minimal effect on Brand Cet 

effort. "Mr. Brennan has been a terrifie ter nat We 
Central since day one, and I see no shift at : ’ 


“] 


doing," Home Entertainment & ce | . : 
said. Sears last week reported 3.7% July sales Wo" ‘a 
(3.1% for comparable stores) citing strong gains 1 ; 


electronics and appliances. § = 


have been performing particularly well. eo 


vA JO lal 
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With Consumer Electronics 
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Consumer Electronics 


RLO : 
Re wclabe nasaei ae meets ON ES b PENALTIES ON MEXIC 
cut. Notifications due by Aug. 31. (P. 1) udget petition to Commerce ssh sets asked by COMPACT in 
evades pieture tube Bisniging so — 

: INSYN COMMENTS LI " ~see™ 2 
qed it will propose. Neate ee ee by FCC PRODUCT PREVIEWS: 
on rings, agency expected to a th pee As tera lightvalve projection T puenes, Samsung work on 
hearings, agency ©AP© gree they re not needed. (P. 2) asnconlen, Warned tise tie ; Bae newra wom 

2 . -interactive laserdisc. (P. 10) 

FTC LIMITING BUYOUTS: No big overbuilder deals being 
done, smaller ones threatened. MSOs applaud end to 
'ereenmail, ' overbuilders ery foul. (P. 4) 


ZENITH WINS DARPA CONTRACT to design 
interchangeable shadow mask for FTM tube as Pentagon 
nakes 'final selections' for HDTV development. (P. 10) 


NAB CALLS DAB 'ENHANCEMENT’, pushes for 
(errestrial delivery in letter to Sikes. FCC asked to reject eee BE ce enneme oe Sorae 8 bed 9 
radical departures' from current system. (P. 5) Se idlescin oat Lean aha “ys to 
Y te ing Report. (P. 

i) (( NEW DBS SERVICE SET: SkyPix to offer 80 channels on 1989-90 MODEL YEAR ends 9 consecutive years of 
already test ed satellite system. Three-year lead on Sky records in color TV with 22.9 million sold in July-June. 
Cable predicted. (P. 5) Projection TV and cameorders set records. (P. 11) 
GOODWILL HITS PROFITS: Turner loses $44 million on FIRST-HALF AUDIO SALES up 2.3%, according to EIA 
Games, $8.3 million overall. Other MSOs gain, as do figures, which show surprising 21.2% increase in autosound 


equipment manufacturers. (P. 6) and 18% rise in components-systems in June. (P. 13) 


RECEIVER MAKER sought for set-top converter for 


ANCHORS AWAY IN IRAQ: Networks scramble to get in, ER so vel 
then are told to leave. Crisis spurs news audiences. Koppel, 80-channel SkyPix digital satellite transmissions. (P. 13) 
ees Se sa SEARS, PENNEY, RADIO SHACK catalogs: More 8mm. 
4 , hs : ; tee 
V to technolo Sears moving upseale, with higher price points. Penney 
CABLELABS WIDENS OT TS sai ie some prices. Radio Shack adds TV/VCR combo. (P. 14) 


transfer, clearinghouse roles. (P. 7) 
—E BUDGET: FCC is "going through every individual item in the 
FCC FACING FURLOUGHS TO BALA ce of Management & Budget (OMB) directive to cut 


"es : ompl with Offi : : es ' 
inca ve ae f ih i aay oe ieee Fishel said. But, unlike some other agencies, Commission hasn't 


i ications-related 
<Fas urloughs. Same is true of other communications-re 
ee ie ae a, sd beni! fps Bes ut notices of possible furloughs have gone out at some other 
agencies, includin ; ? 


federal agencies. 


: kload to meet requirements of proposed cable 
. m E f higher work” i and 6 adjudications, 
: P tential a on L bill (S-1880) alone would require 1] new Se that as already 
reregulation legislation. Senate a y a8 120 employes. Chmn. Sikes has complaine 
as m 


requiring Commission to re as 33 3) 

fac s (T u ; | 

ae oa i 1, Fishel acknowledged, because employe costs make 0p 
o ms enseS such as rent, can't be cut. "We are exploring 


Bulk of F r Ww onnel exp : " : 't have to notify 
7 tC more than 80% of budget. Some % aed what is discretionary, he ee : a ath furlough be 
options to determine what a er “Federal law requires that eac Beit y 
OMB of budget plan until Aué- ©" 
notified by Aug. 31. 


17 USC 101 et seq.) 


sion, is a violation of Federal statute ( 


Copyright © 1990 by Warren Publis 
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SEARS, PENNEY, RADIO SHACK: Examination pers 
products in latest Sears, JC Penney and Radio Shac 
catalogs reveals shifts that mirror tren 


Sears catalog gives electronics more upscale look, 
with larger product photographs and first spread abe he 
home theater assembled from Sony 27 XBR monitor, 
4-head hi-fi VCR, Scott audio components, Pioneer 
speakers, Bush furniture. 


Table model TVs, missing from last year's catalog 
except for invitation to visit stores, is represented this year 
with 11 models, of which 3 are Sears LXI, rest split among 
Hitachi, Magnavox, RCA, Zenith. Of total, 6 are 20", 2 are 
13". one each at 25", 26", 27". Top is Zenith 27 ‘MIS, 
unified remote, $650. Console collection is eut in half to 7 
models, ranging from 25" Magnavox MTS ($520) to 27" RCA 
MTS ($800). Last year's catalog included 31" LXI, which 
doesn't appear this year. 


All-LXI projection TV lineup is topped by 52" surround 
sound model, including extra speakers, $2,980. Other 2 
models are 46" with surround sound ($2,279) and without 
($1,879). 

Of 12 VCRs in new book, 5 are Sears brand, ranging 
from 2-head leader ($220) to 4-head Dolby MTS ($355). 
Highest model among others is RCA 4-head hi-fi, $499. 
VCR lineup is split evenly between 2-head and 4-head, with 
no 2-head stereo. 


Camcorders have been expanded to 6 from 5 models 
with addition of Sony CCD-F35, $895. Rest of line is all 
VHS with top model Panasonic PV515 with 8:1, 3 lux, 
$1,200. Lone LXI unit is 6:1, 3 lux with light, $945. Catalog 


J.C. Penney lineup of table model TVs adds pair of 
13" units, remote at $210, nonremote at $170 through Sept. 
18, $200 after that. At other end of screen spectrum: 
Emerson 30" MTS with S-VHS jack is $1,200. Also new is 
own-brand 27" MTS, $650. 


Penney expanded console selection to 7 units from 6, 
adding Quasar 25" MTS ($650) and Sharp 25" mono ($400) to 
otherwise all-private-label line. Top of line is 26" 
picture-in-picture ($750) that was offered last year for 
$700. Panasonic 45" projection set that year ago was $1,900 
is listed in new catalog for $2,000 until Sept. 18, $2,200 
thereafter. New book adds Penney 40" for $1,800. 


Similar pricing boosts come in VCR, where models have 
been expanded to 8 from 7. Top price point is $550 for JCP 
4-head hi-fi, same as last year; added is Sharp 4-head hi-fi 
$470. Low model is JCP 2-head at $219, $10 higher than” 
last year's bottom. Penney is making big push in TV/VCR 
combos, featuring 13", 19", 20" and 27" versions, first 2 
own-brand, last from Quasar at $1,000. 


Camcorder selection has expanded to i 
and to 4 from 2 in fullsize VHS. Top of etal Boag eon 
E-06 stereo hi-fi ($1,300); others are Minolta 6:1 ($999) Ap 
similar unit 8:1 ($1,100), Yashica Samurai strongly 
resembling Sony TR-5 ($1,100 until Sept. 18, $1,200 
thereafter). Last year's pair of JCP VHS camcorders ($750 
each) has been joined by Sharp 12:1, 6-lux ($900) and JCP 
8:1, 3-lux, variable shutter speed model ($950). 


Radio Shack moves video section to middl 
deo s e of 1 
catalog after up-front positioning last year. Video oie 


are highlighted by company's fi ; 
$499 (TVD, Aug Y; IBS y's first laserdisc combi player at 


ds in rest of industry. 


also includes Videonics editor and range of video accessories. 


AUGUsr a 30. nO. 
; yol- 
Camcorder lineup has single 8mm unit with a. 
3-lux, character generator, $899. Pair of full-gj ‘| 200m 10 EER | 
camcorders are 8:1 and 12:1 zoom models wit}, o. ; h, P® 
sensitivity, $899 and $999, respectively. “lux & 6% we 
nsoll 
VCR lineup was sealed back to 7 mode | es go. ¢ 
bottom represented by 2-head unit, Lé-tiny 9c 8, wi ' G Juroast er 
programming, $250. Top model is 4-head hi-f; $50 
from $600 last year. Catalog adds 9" AC_Dec ty Pte, down, Comp 
combo, $500, and AC-DC VCP, $220. CR pusinesss | 
gam 
Table TV lineup includes 20" MTS ($400), 19" salgjo (ext 
models. Radio Shack features 2 pocket color Lope 59.8%, © 
for $150 and 2.7" for $200. It also shows 4 monochpo 2 ago. Man 
AC-DC TVs, up to 7" with AM/FM, $140. wae ales of le 
regared : 
'TRUE' 3D DISPLAY: Laser TV display system Providin increase 
"peal" 3D image that can be viewed from any angle by 8 ores 
number of individuals without glasses, masks or other tad Ot 7% las 
aids was shown in prototype form by Texas Instruments 34.77 
Siggraph '90 Exhibition in Dallas. = Med 
"eash eo! 
TI described system 2 years ago, now is seeking videogan 
licensees for various applications. OmniView system js costs in! 
claimed to be first to create image with real depth. View: ended Ju 
surface is translucent double helical dise that rotates om $150,00€ 
presenting area continually varying in depth, like threads of to settle 
large turning screw. Laser beam scans dise as it turns patents 
varying in intensity and creating pattern of light on surface also ann 
that appears as TV picture to viewer. Scanning and 31, whic 
rotational speed are synchronized. while it 
As displayed, disc rotates at 600 rpm and laser is Sel 
modulated 10,000 times per sec., providing 750 by 750 pixels, referen 
better than conventional TV resolution. Use of 3 colored ‘ % $137 ,00 
lasers can produce full-color display and HDTV can be expense 
achieved, TI said. Although TI said OmniView can be used loss for 
for entertainment, it saw first major applications as in year ag 


military and air traffic control where relative positions of 
objects are important, and in education, training, medical wi 


imaging, weather pattern analysis. Prototype used Sun work =e 
station to create and store images. gain ci 
recogn 

__ Large-screen evolution down price ladder continues Bi 
with no surprises, 30" sets beginning to come in at under cited : 
$1,000 list in fall. Leader in move has been Toshiba, which softw: 
has claimed as much as 20% of superscreen market because quarte 
its U.S. tube plant was first to complete expansion of comp 
large-size units. New model formally announced last week ineres 
lists at $1,000, has MTS stereo, 700 lines of horizontal margi 
resolution, S-VHS jack, variable audio output, 5-w per for q 


channel audio output. Toshiba has been pushing full line of 

supersizes much of year, and at Summer Consumer ! 
Electronics Show Senior Vp Thom Steckbeck was telling Mats 
dealers that company has dozen 30"-and-over models “at 


$1,000 and up with margin." That price is expected to $47, 
become standard starting point this year for 30"-and-UP = set i 
without picture-in-picture. Nikk 
Nintendo of America called "grossly inaccurate - tall 
speculative" Japanese press report that company ann 
authorized software licensees to manufacture Nintend® HD) 
independently for Nintendo Entertainment System. Pray 
currently does all software manufacturing under did Sete 
agreement. Company spokeswoman said that i compey 
alter policy, "such changes would be formally announced to} 
Nintendo." Original report said new policy would — milk 
partly from Nintendo's inability to manufacture suff ele 
quantities of NES cartridges as it ramps up software bil 


production for upcoming 16-bit game system. 


ks 30, No. 34 


a POSTS SHARP GAINS: Riding w 
P owth, particularly in U.S., Pioneer Electronics posertise 
Bao, increase In net income to $64.9 million os sistered 
jdated net sales to $926 million for sue 1.3% gain 
cms a conversions are at 159 yen/doae me ced 
se 


of quarter). 


Company reported increases of 43.7% j 

pusiness; 17.4% in domestic sales. All cutegocisa shes 
ains. Video products now are larger cate : owed 

excluding car electronics) at Pioneer; the ry than 
account for 30.7% of business, up from Of ae 
_ Management attributed increase primarily to ri year 
gq sales of laserdisc players and software, noting that Bae 
neoared” in N. America. Car electronics showed 36.5% sal 
2 increase, account for 34.9% of business, up from 33 6%, 1 ‘y 
| i Audio products were up 5.8%, although they account 
for lower percentage of overall business -- 28%, ee ed 


| 34.7% last year. 


sale 
audio ( 
59.8%, 


Mediagenic, videogame software develo i 

"eash constraints imposed by Magnavox ju aera’ 
videogame patent case, seasonality and increased marketin 
costs in reporting $608,000 loss on 3.6% sales gain in plies: 
ended June 30. Company last month was scheduled to begin 
$150,000 monthly payments to Philips Consumer Electronics 
to settle $6.6 million judgment for infringing videogame 
patents owned by Magnavox (TVD June 11 p15). Mediagenic 
also announced its bank extended credit line through Dec. 
31, which "will provide the company with working capital 
while it actively seeks other sources of long-term financing." 


Selectronics said increased sales of handheld 
reference products and royalties from software led to 
$137,000 profit from operations, but that higher interest 
expense and amortization of goodwill produced $335,000 net 
loss for quarter ended June 30. Loss was about half of that 


year ago. 


Warrantech net income soared 110% and net revenues 
were up 57.4% in quarter to June 30. Much of net revenue 
gain came from previously deferred revenues being 
recognized in current quarter. 


Babbage's, 170-store consumer software retailer, 
cited sales of videogame hardware and improved game ‘ 
software sales in posting gains of 48.2% in sales for fisca 
quarter ended Aug. 4, 42.8% for 6 months. However, a 
company, which primarily sells computer software, a 
increased presence of lower margin products lk! tte 2 ad 
margin for quarter to 29.1% from 32.6% year 2g0- 
for quarter narrowed to $427,000. 

—_—— 

Home HDTV receiver will be introduced by ie oe 
Matsushita by ye ; ape pres 
said price is expected to be less than 7 miho y 
$47,000). Company qneta 
set in "tens of units, to mania I : 
Nikkei daily said. Article said Matsushita projects price 
reduction to about $6,700 by 1993, 
full-scale production. © , 
announced prototype ; “+h Npegular 
HDTV from satellite one hour Jay from as i satellite, 
programming to start by end? 
scheduled for fall 1991 launc® 


Motorola told recent Se aBEe 
to highly sophisticated, feat 
microprocessors a0 di ane 
electronics portion of sem 

__ billion by end of decade- 


ee 


= «lap Saag 


a eS oe 


. 
a i 
bs 
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totaled nearly 458,000 


mei Space requested: 

Loran bone Eh pete that are both educational and 

Fait, ea '- eae business products. (3) 

sey Heiee trot equipment and mobile electronics. 
er and custom installation products. Space 


requests for mo j 
beiiiod! st other categories are on par with year 


Expansion and renovation of Las Vegas i 

‘ Conven 
ye ie has caused juggling of exhibit oo (TVD May 28 
p12), with special pavilions for "edutainment" products to be 
erected in former parking area in front of North Hall 
entrance, which will become main entrance to 1991 show 
with closing of Rotunda area for alterations. Press room and 
International Business Center will be relocated to North 
Hall, as will publication and trade association exhibits, while 
car audio will replace them in Concourse area. Car audio 
and mobile electronics will occupy other areas in South and 
West halls as well. 


EIA also announced major speakers for show. 
Matsushita Corp. of America Pres. Richard Kraft will give 
keynote speech, with Wells-Gardner Chmn. Frank Myers on 
industry outlook. Audio outlook will be presented by Carver 
Corp. founder Robert Carver and video outlook by 
Scientific-Atlanta Chmn. Sidney Topol, who also is chmn. of 
FIA Advanced TV Committee. Venture Development Corp. 
Sales & Mktg. Vp Mare Regberg will discuss home office 
outlook. 

— fi 

"Commercial killer" is credited with increasing 
Mitsubishi's VCR sales in Japan 10% over last year since — 
April, but its days may be numbered. In Japan, most movies 


bilin during commercials, ~~, VCRs into 

ntinuing to record. Other commercial Sil. 
follow TBS, presumably making Mitsubishi's triumph 
short-lived. 

patent Office has upheld Macrovision patent on 

system to defeat its own anticopying encoding, yn 
said. Black box manufacturer Showline, being = es “ 
Macrovision, had requested review (TVD June 11 p es 
upholding the 901 patent, the Patent Office has in ettec 
ehcowit out challenge," Macrovision Chmn. 
Victor Farrow said. 


Teletech international, TV and telephone producer 
with plants in Hong Kong and Thailand, has rejected $71.5 


million takeover bid 


manufacturer 

unistic" as well as undervalued. Swilynn 
piace aires own 27% of Teletech, formerly Koyoda 
Electronics. 
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These are latest reports 
avaiable at press bme. 


1990-qtr. to June 30 
1989-qtr. to June 30 


Babbage's Inc. 


Carolco Pictures 
1990-6 mo. to June 30 
1989-6 mo. to June 30 
1990-qtr. to June 30 
1989-qtr. to June 30 


C-COR Electronics 

1990-year to June 30 
1989-year to June 30 
1990-qtr. to June 30 
1989-qtr. to June 30 


Comcast 

1990-6 mo. to June 30 
1989-6 mo. to June 30 
1990-qtr. to June 30 

1989-qtr. to June 30 


1990-year to June 30 
1989-year to June 30 
1990-qtr. to June 30 
1989-qtr. to June 30 


1989-9 mo. to June 30 
1990-qtr. to June 30 
1989-qtr. to Sept. 30 


Falcon Cable Systems 
1990-6 mo. to June 30 
1989-6 mc. to June 30 
1990-qtr. to June 30 

1989-qtr. to June 30 


1990-6 mo. to June 30 
1989-6 mo. to June 30 
1990-qtr. to June 30 
1989-qtr. to June 30 


LIN Bestg. 
1990-6 mo. to June 30 
1989-6 mo. to June 30 
1990-qtr. to June 30 

1989-qtr. to June 30 


Pioneer Electronics’ 
1990-qtr. to June 30 
1989-qtr. to June 30 


Republic Pictures 
1990-6 mo. to June 30 
1989-6 mo. to June 30 
1990-qtr. to June 30 
1989-qtr. to June 30 


Scientific-Atlanta 
1990-year to June 29 
1989-year to June 30 
1990-13 wk. to June 29 
1989-13 wk. to June 30 


Stars to Go 
1990-6 mo. to June 30 
1989-6 mo. to June 30 
1990-qtr. to June 30 
1989-qtr. to Sept. 30 


obtained during past 
mounts expressed i d0lars 


Company & Period 


Adelphia Communications 


1990-26 wk. to Aug. 4 
1989-26 wk. to July 29 
1990-13 wk. to Aug. 4 
1989-13 wk. to July 29 


Commodore International 


Great American Communications 


Financial Reports of TV-Electronics Companies 


week Dash indicates information 
Parentheses denote loss. 


61,057,000 
57,456,000 


50,378,000 
35,286,000 
25,042,000 
16,902,000 


100, 192,000 
52,546,000 
80,950,000 
34,178,000 


60,279,000 
53,755,000 
15,675,000 
14,384,000 


319,000,000 
263,677,000 
163,655 ,000 
134, 962,000 


887 , 300 ,000 
939, 700,000 
198, 100,000 
180 , 300 ,000 


18,095,500 
14,053,400 

9,486,700 
7,273,800 


140,351,000 
135,481,000 
78,885,000 
74,053,000 


134,220 ,000 
119,133,000 
72,546,000 
66,236,000 


925,961,000 
704,961,000 


24,479,000 
26,205,000 
11,919,000 
15,496,000 


614,319,000 
546, 763,000 
161,108,000 
158,373,000 


6,705,000 
9,902,000 
3,011,000 
4,459,000 


Per 


(33,818,000) 
(36,229,000) 


(395,000) 

(30,000) 
(427,000) 
(493,000) 


6,027,000 

812,000 
8,759,000 
2,612,000 


5,520,000 
5,195,000 
1,939,000 
1,621,000 


(87,737,000) 
(71,749,000) 
(41,796,000) 
(30,589,000) 


1,500,000 
51,300,000 
(3,500,000) 
(8,900,000) 


6,769,000 
7,667,000 
3,859,000 
4,819,000 


(5,334,000) 
(1,741,900) 
(2,833,900) 
(955, 100) 


(14,044,000) 

(47,655,000) 
21,108,000 

(23,641,000) 


(162,628,000) 
47,780,000 
18,122,000 
27,559,000 


64,850,000 
38,922,000 


419,000 
639,000 
131,000 
433,000 


44,299,000 
36,287,000 
13,310,000 
10,708,000 


(1,117,000) 
441,000 

(724,000) 

(483,000) 


Company & Period 


D nications 
Tereo-e mo, to June 30 | 1,751,000,000 
1929-6 mo, to June 30 | 1,382,000,000 
1990-qtr. to June 30 890 ,000 ,006 
1989-qtr. to June 30 726,000,000 


Telemundo Group 
1990-6 mo. to June 30 


57,879,000 


52,257,000 
1989-6 mo. to June 30 s ’ 
1990-qtr. to June 30 33,068 ,000 (9.216 rd 
1989-qtr. to June 30 29,782,000 7) 


Turner Bcstg- 
1990-6 mo. to June 30 


613,600,000 (4,000 000) 


1989-6 mo. to June 30 496 ,500 ,000 5,100. 
Gs to June 30 322,800 ,000 (8.300000) G 
1989-qtr. to June 30 icicle 5,500,009 AU 
ited Artists Entertainment® 
Wr yece mo. to June 30 689 ,600 ,000 (46,100,000) 
1990-qtr. to June 30 355,100,000 (9,700,000) Bre 
Video Jukebox Network ce 
199060 wor itordune 30 6,024,000 (598,000) ER! 
1989-6 mo. to June 30 883,000 (1,442,000) pro 
1990-qtr. to June 30 3,380,000 (276,069) ¢ 
1989-qtr. to June 30 506,000 (761,000) sin 
tel 
1990-atr2 12,308,269 322,913 
1989-qtr. to June 30 4,140,828 154,125 a 
. : J 
Notes: #Adjusted. “Includes special credit. ‘Adjusted; 
ES bon Sr actal credit. ‘Restated; after special charge, de 
eafter special charge. ‘At rate of $1=153 yen. 
°Comparable results unavailable. BL 
s 
al 
2 ar 
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Tom Harvey appointed Sony Consumer Products di 
Group senior vp, western zone, at Brisbane, Cal., hq, pr 
succeeding Ed Adis, who died in June; Tony Piazza, senior 
vp, strategic sales planning, succeeds Harvey as pres. of D 
Sony Consumer Sales Co., reporting to Sony Consumer e 
Products Pres. John Briesch... David Patterson, Samsung Sl 
VCR and camcorder product mgr., adds responsibility for 0 
microwave ovens, formerly under National Accounts Mgr. 
Steve Nickerson, who continues also as color TV product : 
megr.; D.J. Lee, mdsg. mgr. for VCRs and camcorders, § 
takes on responsibility for audio line previously assigned to ‘ 


K.H. Lee, now asst. mktg. mer. in charge of new product 
development and trade shows. 


Don Gold resigns as Vestron national accounts mg... 
William Kruger, ex-Trans World Entertainment and Nelson 
Entertainment, joins Connoisseur Video Collection as sales 
vp, new post... Sandra Loden resigns as Vidmark PR mér- 
to pursue real estate career; replacement hasn't beet 
named yet... Prism Chmn. Paul Levinson departs to 
"pursue other interests" but retains 30% share in compa") 
Nancy Miller, ex-Paramount Pictures and IVE, jos 
Italtoons as exec. programming vp... William Boss, 
ex-RCA and onetime EIA chmn., reelected chmn. of 
Development Committee responsible for raising funds 
EIA's Electronic Industries Foundation (EIF)... Scott 
Heineman, ex-Otari, joins AKG Acoustics as product seal 
for dbx Professional and Orban pro audio : 

Curtis Mathes a ‘chine? 

urtis Ma adds first 8mm cam Chine 
Matsushita-made mini, similar to ones introduced by ©". - 
(TVD July 30 p11). New 8:1 zoom model will g° ay” 
late Oct. or early Nov., company said, still unpriced. © = 
now has all camcorder formats -- full-sized a5 welsvor 
VHS-C mini like Panasonic's Palmcorder. Allof©™® 
are sourced from Matsushita. ae 


Service for B 
authoritative roadcasti 
TH lied Fields. 


Ng, Cab 


yaust 27, 1990 


groadcast ~ Cable 
TTS HITS NTIA as too pro-teleo. Speech to w 
Fh acasters sees abundance of controversy’ - ve 
singles out NTIA as having ‘blatant bias’ on side of ington, 


telcos. (P. 1) 
qv-RADIO IN FEDERAL COURTS limited experiment for 


3 years urged by judges’ panel. Judicial Conference 
decide Sept. 12. @. 2) e to 


BURKE OUT, OBER IN as CBS News Pres. Change called 
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ee INQUIRY into charge TV set-makers 
seh picture tube dumping duties through Mexican 
ion. Dingell, Rostenkowski urge action. (P. 9) 


AMS eda BUILDING TV PLANT in Mexico, its first, will 
rk production of 600,000 low-end 20” sets from 
oomington, citing competitors’ Mexican plants. (P. 10) 


VCR DECK IMPORTS plunged in May, all 3 top source 
countries showing significant declines. TVs, camcorders and 


— amicable,’ although philosophical and bud : 
eT . 3 cited. (P. 3) ee aie CD players down, projection jumped. (P. 11) 
\Ev$ MEDIA CHAFING at Spot Image ban on commercial seen. Import restraint clers invests of full-size 
pane beer jer se S! gery ore East. RTNDA models. Minis, competition help sales. (P. 11) 
/ rolests. . . 
nior ) ( F PIONEER DELAYS DAT marketing in Japan, first publicly 
if DIGITAL RADIO PROPOSAL elicits mixed response from to back down in copyright dispute. Fall debut had been “ 
commenters to FCC. Broadeasters divided, with some slated. (P. 12) 
T4 supporting satellite service, others joining NAB in 
or opposition. (P. 5) SONY SALES UP 47%, NET UP 5.7% as studio purchase 
or. helps revenues, hurts earnings. Japan now 3rd largest 
t MURDOCH PROFITS DROP: News Corp. reports profits revenue producer in Sony empire. (P. 13) 
down 72% to $263 million for 4th quarter, 70% for year to : 
illi i i C ast, TANDY PROFIT OFF for year despite 7.6% sales 
fen ate se ee rs increase. TDK sales, income rise in quarter. (P. 13) 
| - ff its fully 
FINSYN FACES OVERTURN: Hearing peers to , aa iain : ete roa Sia oe rea reek s fully 
a iy ante hats eh aslo ; bia ae Germany, with 400,000 monthly capacity. (P. 14) 
son : uted. eco . . 
les ; 
. "bli i yor of wire -- and 
: FRITTS BLASTS NTIA AS PRO-TELCO INDUSTRY: NTIA has “bata arged. In speech seogared for 
Sesser telecommniiniea ee ere Oe Ae oe NTIA legislative proposal "actually proposed” 
Va. ing i nbrier Aug. . , 
oe ohasi esis: 2a merlin’ ease trum could be ‘allocated to other users... Given the faa of = 
et ee out of UHF TV "so that sla if the NTIA initials now stand for National Telephone Improvemen 
ew months, I sometimes wonder 1 
Assn." ‘ 
j j ly concerns 
' ‘¢ halls of Washington... which deeply 
P " * C aucratic ed . " 
Fritts said there's "situation dee within the bure d Information Administration." Citing 2 NTIA 
i munications & i t. he said, neither did, with 
i i i Lau speaking of the National a focus on role of broadcasting. Bu an cred the ial ative 
ae he said "one would expect ae other communications ing his eoontry's telecommunications 
7 centered on enhancing spectrum! Ps role that broadcasting plays in 
non and filed anyway, stressing the He egenas our allotted spectrum. 
of the upper echelons of NTIA, 


( infrastructure and how efficiently we 
\ = to note that se 


including its boss... have been pro 
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NAB pres. said "it's interest sionally associated wit 


veral key staff = pacmig | ho rae either as regulators or 


h the telephone 


n of Federal statute (17 USC 101 et seq 
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ROPE'S 4TH VCR MAKER: Now there are 4-- European 
cE manufacturers, that is -- that qualify as domestic 
producers there and thus don't come under quotas or Ae 
antidumping duties. First 3 are well known: Philips, seni 
(Thomson and JVC) and Grundig (partnered with Mats 
and Bosch). Fourth is Goldstar. 


Goldstar is showing Jad f 
Worms, W. Germany, producing a 
mechanisms. Nearly half Goldstar's total $20 million 
investment at Worms TV-VCR plant 
drum production. Goldstar moved int 
after domestic m 
and Thomson -- charged Koreans were dump 


Europe. 


. " . ul 
Although Goldstar's primarily was screwdriver j 
assembly plant, created because of European import duties, 
e drums and mechanisms last year when EC 


£ about $285 for VCRs from Korea. 

uces 275,000 mechanisms annually, can 
increase to 400,000 by adding 2nd shift. Since Goldstar now 
is well over 45% local value level required, it's no longer 
subject to floor price or dumping duties. 


w. Germany currently takes 40% of Goldstar plant's 
output, but demand from Eastern bloc is increasing rapidly. 
So far, all mechanisms are being used by Goldstar, but other 
VCR makers have made inquiries about any surplus. 


Head drum mechanisms are produced by Philips in 
Vienna, by J2T in France, by Grundig with Matsushita and 
Bosch in Germany. There still is no head drum or mechanism 
output in U.S. and thus no meaningful manufacture of VCRs, 
although Matsushita and Hitachi assemble some VCRs here 
from Japanese kits. 


a nl 


EIA Consumer Electronics Group is studying list of 
would-be certification logos submitted by NAB for use on 
improved AM radios, spokesman said. Under consideration 
are "HiQ," "HQ," "EQ," "AMax" and "XL," although previous 
use of "HQ" mark on VCRs presumably would rule out its use 
on AM receivers. "EQ," which could mean extended quality 
in AM context, isn't likely to sit well with audio 
manufacturers who commonly used acronym to describe 
equalizers and power boosters. Under deal worked out by 2 
trade groups, NAB drafts proposed names, EIA conducts 
trademark search. First bid, to adopt "IQ" as certification 
mark for radios subscribing to National Radio System 
Committee standards for better AM, fell victim to "IQ 
Services,” registered Bell Atlantic service mark for range of 
phone services. 


‘ "QSound," widely promoted system claimed to provide 
3D" audio from standard stereo system, actually is derived 
from monaural signal, with phase and amplitude altered in 
postproduction processing. PolyGram will release 20 pop 
titles in next 18 months dubbed in QSound under deal Dutch 
record firm announced with Archer Communications. 
PolyGram has option to acquire up to 15% of Archer's 
common shares. Mysterious QSound system is described in 
detail in last week's Audio Week newsletter on basis of 
European patent application. Such applications are secret in 
U.S. but are public record in Europe. 


Largest LCD TV on consumer market will be 

introduced by Sharp next month in Japan. Unit is 5.6" 
TFT-active matrix set with 168,480 pixels, comb filter, MTS 
circuitry. Retail in Japan will be $750, with monthly f 
production of 5,000 units. 


0-TOE ADD mt 3, 
FRETTER'S TOE-TO- RIVE: Frette 

embarked on highly unorthodox ad campaign pe A 

at least 2 of its markets featuring direct item-to-; TV tn 


omparisons with major retail competitors. § 
Sneak for 2 weeks in Chicago and have just Pots ae he 


Detroit market. Nothing is known on possible migratt one 4 t Z 


concept to New England or other areas where chain on of 
Typical of campaign is 30-sec. spot aire 
bitte? with introductory message: "Everyboas reek fa 
Low Prices, Fretter Proves It." Spot focuses on RCA 
camcorder with tripod and battery, reporting Hi CC3) 
rice as $1,281, Montgomery Ward's as $1,264.97. s. 8 
$1,228.68, with Fretter "by far the lowest... $283 he 
Highland," as $998 price flashes on screen. Notice gt be 
says camcorders were purchased July 18, 1990. tton 


Direct item-price comparisons in print aren't un 
but they're virtually unheard-of on TV, given t mar 
time needed to produce video spot, volatility i ochen 
pricing and resulting question of particular ad's | ‘ 
Fretter executives wouldn't comment on campaign tat y. 
retail official called it "a big gamble, an expensive. nal 
Aside from production time and expense, other gamble, 
complications include finding identical items in competito,. 
stores that show significant price differential, competitor’ 
price changes upon appearance of ads, potential aE 
challenges. 


Gamble may be necessary, particularly in Chicago, 
where Fretter generally is considered straggler in retail 
hothouse where it competes with Sears, Ward, Highland, Silo, 


Polk Bros., others. 
—i—_ 


Matsushita will expand facility in Peachtree City, 
Ga., to increase production of OEM and aftermarket car 
stereos and cellular mobile phones, Japanese reports said. 
New 20,000-sq.-ft. facility next to existing plant will open 
in Jan. and allow monthly production of mobile phones to be 
increased to 30,000 from 20,000 and car stereo to 25,000 
from 20,000. Company also hopes to buy 250,000-sq.-ft. site 
adjoining facility for expansion, reports said. Matsushita 
will shift production of cassette mechanisms for car stereds 
sold in U.S. to Ga. factory, which previously made chassis 
and printed circuit boards but imported cassette transports 
from Japan. Besides production of aftermarket radios, 
factory supplies Toyota factory in Ohio, as well as 
GM-Toyota plant in Cal. that builds Chevrolet Nova. 


Autosound noise law takes effect Aug. 30 in N.Y. ~ 
5th state to pass tough car audio "nuisance" legislation 
(others are Cal., Fla., Hawaii, Ill.). N.Y. law bars er A 
noise levels higher than 804B at 50 ft. and applies to 
driven, standing or parked on public highways oF withio ! 
ft. of public streets. As with other states, law regu" 
users, not equipment (EIA policy is to monitor 
from sidetae as long as bills don't attempt to bar ot 
restrict sales). Most stringent part of N.Y. 90-$200 
penalties: Fine of up to $100 Bagi to violation; $1 
for 2nd within 18 months; $250-$500 for 3rd in same : 
months. Second- and 3rd-time violations are treated, 
traffic infractions, with repeaters subject to 
licenses revoked. 


The Edge in Electronics is name of Tandy’S py. 
forthcoming mall-based retail chain (TVD July 9 pls), 


Worth Star-Telegram said last week. Paper, citing loca : 


estate sources, said Tandy plans to 
this year, with one of "under 1,100 sq. ft." in Hurst 
northern Dallas suburb. 


wr ae 
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Consumer Electronics Personals 


Robert Heiblim promoted from exec. vp to pres. of 
Denon America, succeeding Takayasu Yoshida, who 
returns to Japan in Nov. to become gen. mgr., 2nd Sales 
Div., Overseas Business Group of parent Nippon Columbia 
overseeing sales in Australasian markets; Hajime 

Yamagata, gen. mgr. of First Sales Div., and one of Denon 
America's founders, adds post of Denon America chmn 
Other Denon America promotions: Akira Saito from treas 
to exec. vp; Ted Sakai from western regional office mgr 
to Senior vp, continuing to direct western office in La 
Mirada, Cal., including Tape Div.; Ken Furst, ex-mktg 
dir., to new post of mktg vp... Gene Dunham ex-western 
zone mgr., named national sales mer., Sony Magnetic 
Products Group, reporting to Joe Fusco, vp-sales and 
mktg., consumer tape sales. 


Lou Desiderio, ex-Polaroid, joins Olympus 
megr., succeeding Joel Samberg, who joined Agfa i Paste 
capacity... Dennis Levine, ex-Epson Consumer Products 
Group mgr., named senior vp, sales and marketing, Emerson 
Computer Corp.; Larry Metz resigned post last month 
when Computer Div. moved to N.J. from Cal... Michael 
Hayden, ex-Harris Corp., named project mgr. for Blaupunkt 


Financial Reports of TV-Electronics Companiog 


These are latest reports as obtained during past week. Dash indicates . 
available at press time. Amounts expressed in dollars. Parentheses Petar ccge ta 


Hand1eman 
1990-13 wk. to July 28 
1989-13 wk. to July 29 


146,221,000 
127 ,308 ,000 


Koss 
1990-year to June 30 
1989-year to June 30 


27,200 ,428 


26,504,820 489,281 


1 696,705 


News Corp.” 
1990-year to June 30 


1989-year to June 30 944°63)" 
1990-qtr. to June 30 170,217; 900 
1989-qtr. to June 30 559,814" 009 


Relm Communications 
1990-year to June 30 
1989-year to June 30 


23,540 ,000 


ay 
56,157,000 (3,129,000) 


108,000 


5,497 ,928,000 
3,737 , 333,000 


to 


160 , 386, 
1989-qtr. to June 30 = 


151,712,009 


Tandy 
1990-year to June 30 
1989-year to June 30 
1990-qtr. to June 30 
1989-qtr. to June 30 


TDK? 
1990-qtr. to June 30 
1989-qtr. to June 30 


cy 
Notes: "Includes special credit. "Converted at average exchange 
rate. ibe ADR; includes special credit. “At rate of 153 yen) 
Per ADR. ‘ 


Bosch Telecom car navigation systems for U.S. market... 
Akira (Mike) Kumai, pres. of Fuji Photo Film Inc., Fuji 
subsidiary that operates offset printing equipment plant in 
Greenwood, S.C., also will be in charge of new videocassette 
plant owned by same Fuji subsidiary at same site (see 
separate report elsewhere in this issue)... Buzz Delano, 
ex-Moroder Audio Electronics/SAE, joins Terk Technologies 
as national sales mgr., in new L.A. office; his first major 
task will be launching Leapfrog Wireless Audio Componett 
System in fall. — 


Jon Peisinger resigns as Vestron International Group 
chmn. and Vestron Video | pres. to become CBS Music Video 
Enterprises pres., new post... Ted Bean, ex-Pace 
Membre Warehouse, named Live Eocene, a. 
vp-chief financial officer, replacing R ? 
shifts to 48% owner Carolco Beaks re month as exe®- 
vp; Michael White joins Live as senior vp-gen- © 
Larry Klingman resigns as Fries Home Video special 
accounts vp; Caroline Sun, ex—Imperial Entertainment 
joins Fries as western regional mktg. dir... Jaime 
Warner Home Video International vp-Central and S- — 
America, shifts to vp-operations and administratio’, 
post... Steve Husa, ex-Neu joins Buena Vist mkt$: 
Hoi Video as Touchstone/Hollywood Pictures brand 


—_—__-_———— 
OBITUARY 


Joe Birskovich, 42, Maxell national sales mer 
duplicator sales and western regional m¢r., died 


cancer. He served with Maxell for 12 years, 9 of ge 


national sales mgr. He's survived by wife, 5° 
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ver 5% franchise fee city charges cable syst 
e 


vonstitutional muster," has been e 
xpressly authorized 5 


preferred had argued that franchi 
Te | Ss : 
39-page decision, Marshall said 2 ity fan fee is 


.dental burdens on speech-related activi 
° : et 
ranchise fee requirement [and] this Coun ho 


Broadcast - Cable 


L.A. 5% FRANCHISE FEE passes ‘constitutional muster.' 
Federal Court grants city summary judgment, says fee isn't 
infringement on free speech as charged by Preferred 
Communications. (P. D 


GLOBAL MEDIA FUND SET by State Dept. to encourage 
and support free press in Central and Eastern Europe. NAB 
takes lead role. (P. 2) 


FCC, NTIA FURLOUGHS: FCC staffers notified of 
new fiscal 


possible no-pay furloughs of up to 22 workdays in 

year, while NTIA's may total 83. (P. 3) 

EDTV CONDITIONS: FCC elaborates on ruling last spring, 
says door remains open to EDTV as standare (P. 4) 


IRAQI TV DEBATE: CNN airs unedited tapes of Hussein 
without prescreening, prompting criticism. (P. 9) 
lares station has 


BUSH OKAY : ident dec 
S TV MARTI: Presiden $16 vnillion in 


passed 5-month test, prompting release © 
continued funding. NAB protests. (P. 5) 
NETWORKS UNDER FIRE: Scrambling plans ov new 
Congress, home dish industry, sports fans' attacks. 
Legislation possible. (P. 6) 


CABLE 'RECESSION-RESIST 


operators face little damage, but pay Servie™ 
be hurt. Ad growth to slow. History supp? 
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> IONAL: i 
a vin ibe fight U.S. Dist. Court Judge 
ores city summ 
on. 
leress and Cal. Legislature and isn't 


unconstituti 

ar Teeetional because it infringes on free speech. In 

ee pets esta and consequently imposes only 
yzed the constitutionality of the 5% cable 


nstitutional power of gov: : that the city's : he 5° 
co P government... It is unreasonable to a ee eae pmpose anh 2 ufee is within its 
2 e operation should 


be permitted to profit from public rights of w : 

: He ay without ; ; 

rights simply because their enterprise invokes certain lest Aigendincat ed Sie uattAnG 
ections.” 


re redict 
ANT': Analysts Pres" py may 


Publi f a) ,Onr4 
ed Weekly Since 1945 


GEST 


With Consumer Electronics 


VOL. 30, NO. 36 


th Preferred Communications 


mpensation for "private i 
mt , commercial 
, Instead challenged constitutionality of 


Consumer Electronics 


BEST BUY SUES ONKYO, charging price fixing in failure 
to renew dealer authorization for new store format. Onkyo 
says chain is ‘lashing out in frustration.’ (P. 9) 


AVERAGE VCR PRICE at 4-year low, Japanese export 
figures indicate. VCR shipments to U.S. down again in July; 
camcorders up, videodisc players double. (P. 10) 


JAPANESE DUMPING of flat panel displays seen likely by 
ITC, which calls for fullscale investigation, with major 
implications in laptop computers. (P. 10) 


MARKET with larger stores, 


ater emphasis on automotive 
rooms. (P. 1) 


SILO WILL ATTACK L.A. 


expanded assortments, gre 
ies and audio, including first sound 


electron 
SERDISC PLAYERS should have anticopy chip built in, 
Erccovisite says, noting disc-only ee ae oe with 


special effects. Black-box case settled. 
AILER Camera World for bait and 


srs SHUTTERS RET 

Des Agreement provides $10,000 fine, $50,000 py 

ee refunds supervised ‘going out of business’ sale. (P. 13) 

i leader in TV home 
MATHES' NICHES place it as 

ales nters. 14) 


entertainment ce 
s in sales, profits, for first 


verseas business rose 20". 


7 USE 101 sea). 
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12—TV DIGEST =a aka 4 ity 
: i ed to house about 30 individual stoop... 
; for 48 units, although it seem Sedues, lnglathay aa €ping 
of categories. VCR wall has slots for 40. ts allocated for came , including 20 aroung 
: : i . Similarly, 30 spots ck Pa 
units (SKUs) with a ap sane full-size, five VHS-C, aohyh eine faa 1 imei sala 
oe eae be replaced by new models, others shine allow for On to more 
some duplicate iods. 
than be dg tye at time of popular models at peak perl ie 
. i-fi VCRs (including S-VHS) and videodisc, category + 
last week ; otlightes i adjacent to both audio and video, showcased pad < 
tte eRe MDP-333 players. Pioneer players also are part of smaller 
home theater set up in large-screen TV gallery. 


Special wall dis . we 
which chain apparently is com 
CLD 1080, 2080, 3080 and Sony MDP 
A/V display in audio section and larger > 

i f about 140 table models. Large-tube sets are 

TV area is highlighted by 3-tiered curved w ees at side. Pioneer home theater setup, including a 


isle, projection s ‘ : 2 : 
— Dag oe hon aOR, nies audio components,-speakers (including 2 mounted on ceiling behing 
? 


viewer) gets separate point-of-purchase signage. 


j i . Feinberg said they should prod 
i i d home audio occupy 1/3 of selling floor oduce 
; heer or store's business, which would represent major mnt a say eee Sewer! typical Silo 
TAG A Audio presentation is highlighted by company's first separate snr ave — nt glass wal 
ary "Le 1. Edge Audio" signs. Inside, components are mounted on center w: tid 7 = ingle~brand 
7 rg ding Marantz Century series, JVC Digifine series, new Kenwood , series, = mainline . 
pe from Philips, Pioneer, Sony (including DAT deck). New stores also incorporate first automotive 


installation bays. ? 


in "soft" opening p ith no advertising or promotion. Company's main push in 
.A. stores are in "soft" opening phase, wi I 2 I 
aie ae come with ballyhooed grand opening of those and 13 more stores in mid-Oct., setting 


i ireuit Ci i A. market has been 
r ted pitched ad battle by Silo, Circuit City, several other chains. L. \ 5 
Caeeit C is aise profit contributor almost since it entered in mid-1980s, et et Apion aa 
‘paucity of strong superstore competition. But Silo's incursion, lower voltage entry 0 =n _ 
opened its 2nd and 3rd Southern Cal. units last week), earlier advent of Sears Brand Central ontgomery 
Ward's Electric Ave., and moves by local companies such as Rogersound Labs, Adray's and others promise to 


raise CC's ad expense and cut into its margins. 


i vj in Silo's exi heels of less-than-glowing reviews 
Move into L.A. also comes at key juncture in Silo's existence, on f 0 
from i Dixons (TVD July 16 p16), whose Chmn. Stanley Kalms said chain could be cut back 25% if 


results don't improve this year. Kalms also said he expects “high return" from L.A. market. As one retail 
observer noted, L.A. entry "isn't exactly a make-or-break proposition for the company, but it is for 
management." 


Wireless remote extender patent dispute with 
'Xantech Corp. has been settled, said Sicommerce, 
manufacturer of Remex IR remote conversion system that 
changes infrared (IR) signal to radio frequency and back to 
IR. Sicommerce said it has acquired all patents related to 
technology from Xantech and its Pres. Herb Seymour. In 
turn, Xantech has been granted license on system by 
Sicommerce, which becomes licensor for U.S. Meanwhile, 
Universal Security Instruments says it's getting more orders 
than it can fill for $99 RF wireless video broadcast system, 
claiming that it is "first and so far only company to get its 
wireless broadcast system into the marketplace." 


IBM will market Pioneer laserdisc players to 
corporate clients in U.S. for use with its computer systems. 
Pioneer subsidiary Pioneer Communications of America will 
provide industrial players, which will be used for interactive 
| systems for schools, showrooms, other purposes. Industrial 
Sepeie with computer output connections retail at 

1,000-$2,000. Japanese Pioneer officials, who made 

announcement, declined to estimate prices or quantities. 
IBM currently offers Motion Video Adaptor for its PS/2 
computers, designed to operate with Digital Video 
Interactive (DVI), CD-ROM or CD audio dises, as well as 
video cameras, videodises, videotapes. 


Is Japan manipulating currency values to gain 
advantage over Western European consumer electronics 
manufacturers in Eastern European markets? That 
possibility is raised in Aug. 23 Journal of ee 
interview with Pierre Henchoz, chief investment off <n 
United Nations Pension Fund. He's quoted as specula agains 
that Japan intentionally is driving down value of yen“ 
W. German mark and Swiss frane to be in better = 
compete with such companies as Philips and Siemens" 
"selling radios in Czechoslovakia, Hungary and else ey test 
Eastern Europe." Yen has declined 30% against 
12 months. 


NEC will add 8mm camcorder in 1990 and diseonn® 
development of VHS-C, Nikkei reported. Howevely |) i 
representative in Japan denied accuracy of report sells 
no decision had been made on format. NEC ne oe: 
mainstream consumer electronic products in U- 


THIS WEEK'S YEN RATE 


Yen values have been converted to dollars in oted | , 
this week's issue at 144 yen = $1, except where”) 
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CURTIS MATHES' NICHES: Industry $ Dearth Tn 
marketer, Curtis Mathes (CM), continues ie go : “ee 
fielding long line of products in varied con a ee , 
specializing in areas others have spurned -- ete ‘vive 
consoles, "home entertainment centers (now ae va aie 
by competitors as "A/V centers"), and even Haine Pi of 
console experimentally for "people who don't 
wires." 

ised i it added 8mm 
Company surprised its dealers when 1 o erelded 
camcorder to line (TVD Aug 20 p16). It aye rs 


tsushita-made VCRs and camcorders, now Das i 
pa formats -- all by Matsushita _- with introduction 
of new mini 8:1 zoom model, still unpriced. 


any has about 700 dealers in 46 states, most of 
foe cores Mathes store franchisees, said Exec. Vp oe 
Park, 27-year CM veteran. Company features eee P - 
and labor warranty on products, and Park says its ability 
move high-end audio-video products results directly ead 
dealers’ ability to demonstrate -- "that's our strength. 


not only for dealers’ sale but for demonstration purposes ~~ 


demonstrations. 


Among wide variety of combinations in long CM line is 
combination 19” A-V console with built-in NEC 
TurboGrafx-16 videogame. CM, which has its own TV plant 
in Athens, Tex., as part of Harvey Industries, long has been 
identified with NEC, which in past had supplied most of its 
chassis. Park said videogame in combo, but not chassis, is 
made by NEC. He said plant still assembles some products 
from NEC kits but is phasing out, since NEC is leaving OEM 
as well as own-brand supply in U.S. Park said company's 
chassis & kits now come from wide variety of sources. 


CM's color TV line has 8 portables, 11 table models, 28 
consoles, 27 A/V centers with TV, 10 projection TVs. Sole 
13” portable has suggested list of $299, 20" starts at $319, 
with remote at $369, stereo at $449. Portable TV-VCR 
combos are 13" at $519 and 20” at $799. Table models start 
with 25" remote (with RCA 110° tube) at $499, stereo 
monitor version $599; 26" stereo remote $649; 27" at $749, 
pial. oni with universal remote, surround sound 


Consoles are $499 (25") to $2,199 (31"), with A-V 
centers at $860 (19") to $12,500 (high-end 48” projection 
with 2 VHS Hi-Fi VCRs, combi laserdisc player, dual 
cassette deck, surround sound with 100w per channel front 
and 50w rear channels). Other projection systems include 
41" at $2,199, 46" at $2,499, 52” at $2,999. Eight VCRs 
range $299-$899. "Special" VHS camcorder with 6:1 zoom 
2-lux sensitivity is $799, stepup is $999, others $1,099 and. 
feo VHS-C Palmcorder-styled model with 6:1 zoom is 


CM also has large number of component audio s 
and individual components as well as audio and SF eh 
furniture, plus satellite system at $1,499. 


Philips introduces 3 "multilaserdise players" -- 
of referring to combi players -- aiiabing tipi te 
bitstream D/A conversion technology. Top model has a 
bitstream, 256X oversampling, jog/shuttle remote, digital 
frame memory, digital effects, $1,099 list, due in Oct 
Stepdown at $829 has bitstream, 43-button remote 2-5 d 
scan. Third model has 16-bit D/A converter, 4X" 
oversampling, $599 list, available this month. All models 


———— 


with dise, For All Mankind, from The My 3 
ee coupons for Voyager Criterion collect 2” Cy yo 
Warner's Batman and Driving Miss Daisy discs, and +B TAA 

ee 
Alaron debuts compact TV~-videocassette la P nalf 
5-1/2" screen with electronic tuning, video el Ver. expe 
and outputs, AC-DC, $600 list. ty, ) oe iP’ 
‘ pi 
TSUSHITA PROFITS UP: Matsushita Electp; 4 
Metall (MEI) reported 10.8% increase ae ; Ae 
income on 12.6% sales gain in quarter ended Jung Wit i sho 
financial table). Company noted that earni ting (Sep ; pr 
achieved "despite aggressive future-oriented inyect "™ ved 
restructure the company as a truly comprehengi vee t 6° 
electronics manufacturer.” pt 
ine 
Video represented largest product segment, w; ab 
gales rise to $2.57 billion. Matsushita cited good grown’, 
S-VHS-C camcorders and color TV while noting fig,” 
domestic sales of VCRs. Largest segment gains were | ha 
communication and industrial equipment, up 22% to ¢9 4 a re 
billion. Other categories: Audio, up 17% to $904 mini 4 te 
with "healthy advances" in overseas sales; batteries ana | _ 
kitchen products, up 16% to $508 million; home app}; 
up 8% to $1.53 billion, components, up 8% to $1.34 bill 
other products, including software, bi = 
photographic equipment, up 17% to $992 million. : 
Overseas business rose 20% to $4.78 billion and Cc 
domestic business 7% to $5.53 billion. Matsushita said C 
overseas sales were boosted by increased production abroai, : 
Harman International Industries reported 6% gain in 


sales to $556.7 million for fiscal year ended June 30, while, 
net income fell 9% to $14.1 million. In 4th quarter, sales { 
w 11% to $151 million, but net income plummeted 36% ty 
2.4 million. Chmn. Sidney Harman blamed poor net income 
report on sharp fall in ear sales and soft U.S. consumer 
durables market. 
—— 


Color TV sales were down from last year in Aug.'s$ 
week -- 10th consecutive down week, 19th in last 20 weeks 
and 26th out of 33 weeks this year (see State of the 
Industry). VCR decks were up 2% from same week last yet 
and projection sales were up 57.6%, but only camcorders set 
record for week. For first 3 weeks of 4-week Aug;, 

1p 48.2%, projection TV up 20.4% 
direct-view color down 10.3%, VCR decks down 93.6%. In 
since introduction in 1975 passed 87-million mark. x 


. 


ON! is new magazine targeted at affluent users 


voy Consumer confidence in Aug. was at lowest point . | 
Howe than 7 years, Conference Board said last wee 
_Owever, intentions to buy color TVs in next § oe 


— 
__, Hitachi and N recssssine 
en ves te ke a 
wpment, inelu | , ic. a ips and |i 4 


pei car 
navigation cyan ee fox mentions. 


a 


> 
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BALANCE IMPROVES: American e] ; 
ie 's balance of trade improved more freee . 
ine 1990 over same 1989 period, according to EIA, in first 
hamrts increased more, than 14% to nearly $36 billion, wh; 
imports went up only 3% to $38 billion. Based on n, while 


pept. figures, this left negative trade balance of sommerce 


pillion- 


preakdown by product group, consumer : 

bad sigpent deficit, $5.2 billion, with industrial preven : 

owing biggest surplus, almost $4.6 million. EIA Said ev 
roduct category improved over year earlier, deficits ery 
FF I duced by almost 20% in communications products, almo t 
15% in consumer, 2.6% in tubes and 13.5% in parts ‘with ; 

| lid-state products moving from deficit to surplus, or 

_ inorease of 255% in balance; industrial products surplus rose 
DJ shout 30%. 


yol: 30, 


-_ EIA said balance started to improve in 1987: ing 

te gs has experienced trade deficits every year since i982, ‘Se 

- reasons for 1990 improvement, it cited aggressive campai 

to market products abroad and slowdown in U.S. pennomy ai 


| overseas markets continued to grow. Here are EIA's trade 
— balance figures: 
. 
‘4 ELECTRONICS BALANCE OF TRADE (add 000) 
-_ 
Product Group Imports Exports Balance 
2 
| Communications $4,053,868 $3,256,650 ($797,219) 

| Consumer...... 7,062,025 1,811,859 (5,250,165) 
" | Tubes.......0. 411,256 358,257 (52,100) 
Men © oPacts......... 4,594,501 3,259,951 (1,334,550) 
Industrial.... 15,539,845 20,532,923 4,593,077 
| _ Solid state... __ 6,037,889 _ 6,693,937 656,048 

: g POTAL <2 $38,099,384 $35,913,576 ($2,185,808) 
4g ——— 
1 

a "New TV Tubes Rest Your Eyes" is headline in Aug. 
| 27 China Daily. Developed by Shanghai Electronic Device 
Gg Co., monochrome tube passed test by experts from Shanghai 
| Eye Disease Prevention Center, according to Dispatch, 
> which said that only 10.9% of 40 people tested reported eye 


g fatigue, compared with 57.6% of those watching ‘ 
| conventional tube. With new tube, report said, "parents did 
. not have to worry too much about their children becoming 
4 near-sighted through watching too much TV." New tube has 

sharper contrast, produces better pictures andcan be 
‘ watched in lighted room, news conference was told. You ll 
find this breakthrough on such famous brand sets as Feiyue 
7 and Jinxing at your neighborhood Friendship Store. _ 
. Technology will be applied later to color tubes, according to 
report. 


Ads and Promotions: Sansui unveiled 4th-quarter es 
d consumer ad program that it said was its first major oat 
| in5 years, Monthly insertions are planned in 15 nation 
| magazines, including Audio, Stereo Review, Rolling relives tn 
Spin, Esquire, Playboy, Premiere, others. Three ope e 
on theme, "Engineering to Fit Your Life" (TVD Aug aint 
and each is dedicated to specific product ~~ VCR, Rene ve” 
minicomponent system... Nintendo Sept. 3 laune = snillion 
V spots since Foote, Cone & Belding took over $ 
account. 
Matsushita has doubled monte Lyne g 
erdise combi players to 20,000 to and exports. It expects 
domestic demand in Japan and D players this year to exceed 
total Japanese demand for all l F rojects U.S. total 
1.1 million, 40% over last year, an P 
industry sales at 300,000. 
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list of to included in National j ion’ 
P 100 Specialty chaing ~- which psy id prs fn 


headed b 
Vy To Dt ; 
storefronts in Ug U% With $4.8 billion in sales and 404 


_ Top cons 
list after The fe elec 


$2.1 billion sales, 149 units, Othe, rent City, No. 5 with 
: rank 


(15) Highland § 
gis hile uperstores, $924 million, 93 uni 
> $870 million, 215 units. (25) Musicland, $695 millon 


, 66 units. (41) MeDuff/Vide A5 

L oconcepts, $450 milli 

ete (50) Wherehouse Entertainm a ee ites oh 
. ) Top Appliances, $324 million, 3 units. : 


Below top 60: (61) TransWorld Music Alban 
$313 million, 425 units. (62) 47th St. ae WYG., $310 
million, 4 units. (64) The Wiz N.Y.C., $300 million, 30 units. 
(76) Newmark & Lewis, $246 million, 47 units. (82) 
American TV, Madison, Wis., $235 million, 7 units. (86) 
Fretter, $225 million, 57 units. (93) Sound Warehouse, 
Dallas, $205 million, 137 units. (96) The Good Guys, $195 
million, 21 units. 


Only consumer electronics retailer new to this year's 
Top 100 is The Good Guys (96th). On last year's list but gone 
in 1990 are Crazy Eddie (71st, $253 million sales, 25 units) 
and Federated Group (62nd, $275 million, 42 units). 


DIGITAL CONSUMER VIDEO: "First practical means to 
digitize and compress high-quality motion video in real 
time" is claimed by UVC Corp., Irvine, Cal., which says its 
technology makes it possible to add "color motion video with 
sound to computers, communication equipment and consumer 
products." 


UVC says its patented technology can compress digital 
video as much as 500 to 1. Among projects being developed, 
Mktg. Dir. Gil Davenport said, are color moving video 
pictures that can be sent via cellular telephone and 
photographic moving video icons that actually talk to 
operator of personal computer. UVC Pres.-CEO Seott Lewis 
promised that "a series of products that set new 
price-performance standards for multimedia personal 
computers and video telecommunications will be created 
over the next year" using company's compression technology, 
which he said "affords manufacturers of personal computers, 
telephone equipment and consumer electronics an unlimited 
potential for creating new products that incorporate video.’ 


UVC's technology is set apart from others by its 
simplicity, Davenport told us. While other compression | 
techniques require 800,000-3 million logical gates, UVC's 
needs fewer than 30,000. He said company is approaching 
theoretical compression limit of about 1.7 bits per pixel. He 
said system doesn't employ frame-to-frame or line-to-line 
differences -- "every frame is intact." Among uses 

deogames and compression of data 


ntioned are complex vi es | ‘ 
for multichannel satellite transmission. UVC Corp. is at 


16800 Aston St., Irvine, Cal. (714-261-5336). 
—i-— 

Atari Computer has signed 6 firms to create 13 
software packages for Lynx handheld videogame. Games 
from APTI Game Systems, Cyber Labs, Reflex Software, 
Shadowsoft, Telegames USA and U.S. Gold will be on market 


by early 1991, Atari said. 
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Consumer Electronics Personals 
erdetclatc pede Seranhe bathe hh Aleit Selinsanot 


Masayuki (Yuki) Nozoe named pres. of Sony Consumer 
Video Products Co., post last occupied by Shinichi Takagi, 
who was appointed to head 2 other Sony America operations 
last year (TVD May 15/89 p16)... Marino Andriant 
promoted from Emerson Radio senior vp to exec. Vp... 
Thomas Natale, Philips Consumer Electronics 
procurement vp, advanced to operations vp, succeeding 
Frans Bastiaanssen, who returns to Philips hq in 
Eindhoven... Hiro Higashiomori, ex-Sansui USA pres., 
joins Tokai America, Fontana, Cal., as exec. vp, responsible 
for marketing and sales of Scripto brand pens, lighters, etc. 
in U.S... Jay Yancy appointed exec. vp, sales and mktg., 
newly created position at ComponentGuard; Randy 
Moudry named vp-camera and sporting goods sales. 


Brian Kiel, southeast regional sales mgr., promoted to 
Quasar mktg. mgr.-communications equipment, responsible 
for market development for company's entry into ; 
communications products field (primarily phone, answering 
and fax machines) under Pax brand; Don Rodriguez, 
ex-Emerson Electric, appointed Quasar appliance mktg. 
mgr., responsible for microwave oven and air conditioner 
business... Vannin Gale, ex-Coustic engineering dir., named 
Sherwood product mktg. mgr. for both car and home audio 
lines... Ted Pine promoted to mktg. dir., New England 
Digital... Anne Neal, deputy gen. counsel, Recording Industry 
Assn. of America, joins National Endowment for Humanities 
Sept. 8 as gen. counsel. 


John Ebbinghouse, ex-Mindscape, named western 
regional sales mgr., Konami Consumer Div. (videogames), 
succeeding Jeff Kahn, who becomes midwest regional 
sales mgr., as company expands sales regions to 3; Bob 
Blau continues as eastern regional sales mgr.; all report to 
Consumer Div. National Sales Mgr. Steve Jackson... 

Peter McCloskey, EIA pres., named to board of Deafness 
Research Foundation... Scott Lewis, pres.-COO, UVC 
Corp., Irvine, Cal. (video data compression), named CEO... 
Marjorie Costello, ex-—pres. of Market Tech Assoc. and 
onetime editor in chief of Videography, heads new Consumer 
Electronics Group of IDG Communications and will be 
publisher of ON! magazine, to be launched in Nov; Martin 
Levine is editor... Geoffrey Soule named pres. of Kaypro, 
succeeding Ben Fisher, as U.S. Bankruptcy Court 

postpones action on motion to liquidate computer firm now 
operating under Chapter 11. 


Michael Holzman, ex-pres. of Sony's SVS (TVD Aug 6 
p18), plans to start new home video and movie company to 
finance feature films and acquire other titles for home 
video; pending organization and financing of new firm, he is 
working out of Columbia Pictures N.Y. office... David 
Bixler, Media Home Entertainment acquisitions vp, 
advanced to senior distribution vp, retaining his 
responsibilities and assuming duties of Senior Sales & Mktg. 
Vp Tom Burnett, resigned... Danny Kopels resigns as 
Magnum Entertainment pres.-CEO, no replacement named... 
Dennis White, ex-CEMA pres., named exec. vp-sales and 
mktg., Strand VCI Entertainment; Don Gold, ex-Vestron, 
joins as western regional sales mgr... Shelley Gritz resigns 
as Orion Home Video east coast regional sales mgr. to join 
Nostalgia TV as eastern regional sales mgr... Phil 
Ruhlman, ex-operations dir., Video Station chain, joins 
Fairfield Research as Home Entertainment Div. dir. 

_——ii———_ 


Motorola TV semiconductor, developed and produced in 
Japan, combines digital signal processing and analog/digital 
converter on single chip. Company plans to sample chip to 
Japanese TV makers shortly at about $10.40. 


Financial Reports of TV-Electronics Companies 


These are latest reports as obtained during past week. Dash indi 
available at press time. Amounts expressed in dollars. Parent) dicates an - 


Revenues 


Company & Period 


Certron 


1990-9 mo. to July 31 13,779,000 4 
1989-9 mo. to July 31 23,394,000 
1990-qtr. to July 31 4,014,000 


7,923,000 


1989-qtr. to July 31 


=) VAAN 


Electrohome® 
1990-6 mo. to June 30 


68,897,000 


1989-6 mo. to June 30 67,268,000 P 
1990-qtr. to June 30 36,403,000 
1989-qtr. to June 30 35,950,000 

Harman International 
1990-year to June 30 556,695,000 
1989-year to June 30 524,219,000 E 
1990-qtr. to June 30 151,004,000 s 


1989-qtr. to June 30 135,751,000 


Jones Intercable Inv. L.P. 


— a — \ 


1990-6 mo. to June 30 17,431,376 

1989-6 mo. to June 30 15,388,650 7 
1990-qtr. to June 30 8,889,469 q 
1989-qtr. to June 30 7,894,280 a 


Matsushita Electric? 
1990-qtr. to June 30 
1989-qtr. to June 30 


10,303,000 ,000 


381,000, 
9,152,000 ,000 pe 


344,000,000 


QVC Network 
1990-6 mo. to July 31 
1989-6 mo. to July 31 
1990-qtr. to July 31 

1989-qtr. to July 31 


320,096,000 
107,405,000 
158,824,000 
54,919,000 


(10,341,000) 
1,995 


(4,497,000) 
813.000 


Notes: Includes special credit. In Canadian dollars. ‘afte, 
special charge. ‘At rate of 153 yen=$1. ‘Per ADR. 


—————————— a a ea. 
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Microwave oven sales showed steepest declines of all 
major appliances in July, dipping 33.1% from July 1989 to 
417,500, Assn. of Home Appliance Mfrs. (AHAM) said. 
AHAM's latest foreeast, conducted in May, showed 
microwave oven shipments are expected to total 10,004,000 
this year, down 5.6% from 10,598,000 last year and 20.7% 
from record 12,600,000 in 1987. Forecast for 1991 is 
9,874,000, lowest for any full year since 1984. 


Add videogame commercial tie-ins: "7UP proudly 
presents 'Spot the Video Game" flashes on sereen as 
introduction to new Nintendo game by Virgin Mastertrome 
and subsidiary Arcadia Systems. Game features red dot 
from soft drink's logo and its spokesman in TV commercitS, 
Purchasers of game will be offered free 12-pack of er tle 
4 proofs of purchase from 2-liter 7UP bottles will eatit 
Pop guzzlers to $20 savings on $45 game. 


Computer software sales in N. America jumped 
30.8% to $1.05 billion at retail in 2nd quarter, Software 
lishers Assn. reported. Sales of MS-DOS software ®° 
36.2% and Macintosh software 5.1%, SPA said. Word 
socessing software remained largest category, generating — 
201.4 million in sales -- 19.3% of total. However, : 4 
category's share of total was off from 23.5%. erm 


limi JVC has warned that it hasn't established whethe? 
Mo ee Genesis videocassette developed by Shape: _ 
aine cassette manufacturer, conforms its 

d cassette 


Standards, Shape, which has 


Bag deteriorates after 5-10 
Bete uce tapes under specs outlined in its 
and that parties now are in discussions to 


thoritative Service for Broadcasting 


Au 
A Allied Fields. 
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TCl LINKS UP WITH FOX: TV network to off 
programming on TCI systems with Fox affiliates peomie 
VHF channels. Fox expects more MSOs to sign Aj mised 


HDTV GOES DIGITAL: Philips, others likely to swi 
from analog. Faroudja withdraws from enattsige qt 
downplays time extension. (P. 4) 


NETWORKS DELAY SCRAMBLING: Technical problems 
and political pressures combine to force indefinite delay of 
network plans. Legislation looms. (P. 4) 


FTC HITS SPORTS TV DEALS: Cap/ABC-ESPN and CPA 
accused of illegal conspiracy on rights to college football 
es. Higher fees, fewer televised games claimed as 


result. (P. 5) 


CABLE BILL VOTE SET: House takes up measure today, 
Senate action close behind. Fox seeks House amend- 


ment. (P. 6) 


BUDGET COMPLAINTS FROM DUGGAN: FCC being 
jonal demands, 


forced to do more with less. He hits congress! 
sunshine restrictions, demise of public interest standard for 


broadcasters. (P. 7) 


80% OF TVs VIOLATED POLITI 


markets disclosed that higher ra : . 
" Commission sal Sep 


SUMMARY-INDEx OF WEEK’ 


CAL BROADCAST LA 
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S NEWS 


Consumer Electronics 


AUG. SA 
to aa eka ROVED over July, camcorders returning 
, annual rates increased, but color TV and 


VCR still we 
shoeritPs 8 down from 1989's month, latest figures 


' 

eta toss aceon PROGRAMMER, going on sale in 

one ee ee goal in first year. Nationwide 

gram code tings seen in mid-1991. Advantages over 
arcodes claimed. (P. 10) 


TV AND VCR IMPORTS declined in first half, but 

peer cas tenet TV, VCPs down, 
s jum ivefold j 

eae AE , according to Commerce 


BEST BUY-ONKYO DISPUTE refocuses attention on 
Concept Il stores, raises concern over increased legal 
scrutiny. Was issue price or format? (P. 11) 


PHILIPS BITES THE BULLET, cuts 4,000 jobs by dropping 
major semiconductor project, curtailing production of LCDs 
and semiconductor lasers. (P. 13) 


RECORD 34.6% OF COLOR SETS had built-in MTS stereo 
in July, EIA reports. Unusual increase is reported for b&w 


TV. (P. 13) 


COMPACT CAMCORDERS GAIN on fullsize, exceeding 
48% share in June and July, re nting 43.5% of 7-month 
total, compared with 37% in 1989. (. 13) 


-radio stations in 5 major 


w: FCC audit of 30 LY tions in > 7 
tes for political candidates than for commercial advertisers continue to 


ults. Agence said that at 16 of 20 of 
rene advertisers in virtually 


exist... on a significant scale, | é 
TV stations audited (80%), candor dogeeeie for bron aidates sometimes paid more than every 
every daypart or program time period anal, aie _ On ra dio side, candidates paid more on 4 of stations 


ibuted to SACS ales techniques enco 


ch didn't inform 


‘ jons, whi 
ales practices or ata-* uraged [candidates] 


dited stations ormed 


be attr 
Commission said much of blame can be atte Statio 
as required by aw. inf 
ecording t we H oe anil for candidates mention 


to buy higher priced classes of time, ! 

‘ : * " an 
candidates of their preemptible rig! oe oe 
make-goods... Moreover, we believe that stat oh 
political candidates only’ 


unit charge" (LUC) offered te 


to preferre 


ed ma ; 
ible fixed class of time for 
cag ust be offered time at “lowest 


= dates 
tes that candida mee 
' are violating ee weal 8 avertisers during any given dayp 


eee ee ee 
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Financial Reports of TV-Electronics Compan; 
les 


These are latest reports as obtained during past week Dash 
ing 
available at press time. Amounts expressed in dollars. Parent MCALES information ft 
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Audio/Video Affiliates 
1990-6 mo. to July 3! 
1989-6 mo. to July 31 
1990-qtr. to July 31 
1989-qtr. to July 31 


63,664,000 
35,361,000 
34,003,000 
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ABLE BILL despi 
SE OKAYS © spite renew 
HO at. Burns hints at effort to attach teinocaar a 


is Senate yersion aS Showdown nears, (P. 1) ry proposal 


4% SPECTRUM FEE BACKED by White House ; 
pargaining. New plan targets commercial TVepaai dget 
blasted as ‘killer tax' by NAB. (P. 3). FCC budget and 
spending bills advance. (P. 4) 


FAROUDJA BY PASSES TESTS by Advanced TV Test 
center, will go to market. Says it complies with NTSC 
doesn't want to be 'held up.' (P. 5) 2 


ABC, CBS, NBC JOIN in appeal to advertisers. First-ever 
effort will rely on newspaper and trade ads. 'McMillions on 
NBC' campaign. (P. 5) 


NAB RADIO '90 draws 7,241 to Boston. Sikes hits 
'shoe-horning' of AM stations. DAB in spotlight as Abel lists 


advantages. (P. 6) 


FCC SET TO TAKE AWAY Ch. 44 Chicago from 
WSNS-TV, award channel to competitor Monroe 
Communications. (P. 6) 


NAB FORMALIZES PUSH for international members with 
1992 Montreux symposium. EBU ‘enthusiastically’ endorses 
project. Trips to Western and Eastern Europe by U.S. 
broadcasters in 1991 planned. (P. 7) 
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onsumer Electronics 
‘LUXURY Tax! 


than $1,000 repo 
members to opp 


¥ Sener electronics costing more 
edly in bipartisan agreement. EIA urges 
ose plan to Congress. (P. 10) 


U.S.-MADE COLOR cS 
: ETS dominate first-half supply, but 
imports and domestic products declined 14%. P Dy ? 


Si BACKS SARNOFF LABS with 
sar haat agreement on consumer electronics 
arch, extending to 1995, renewable to 2010. (P. 11) 


ee THEATER AND 8mm top RCA ad push as Thomson 
ies to update brand's image without dissipating strengths. 
(P. 12) First RCA hi-fi components shown. (P. 14) 


"NEW GENERATION OF VCRs for InSight on-screen 
program guide promised by Sumitomo at $50-$150 premium. 
PBS-distributed system to cost ‘under $10’ monthly. (P. 13) 


AUDIO SALES ROSE IN JULY, led by strong performance 
in components, systems and autosound. Portables show 4th 
straight monthly decline. (P. 14) 


CANON INTRODUCES 8mm camcorders, including Hi8 
model with digital special effects. Minolta replaces 3 
full-size VHS units at lower prices. (P. 15) 


FIREWORKS LOOM AT EMERSON MEETING following 
article disclosing 1985-1988 incapacitation of Pres. Stephen 
Lane, unknown until now. (P. 16) 


t this year, 


ignaling | inati ite 1984 Cable Ac 
] ts determination to rewrite é 
CABLE BILL PASSES HOUSE EASILY Signaiing | R-5267) Sept. 10 despite new veto warning from 


ory cable 
Bush Administration. Action now moves to 


more contentious debate -- including possib 
expansive teleo-cable language, he told Was 


Ho ly reregulat bill Ge: 
use unanimously passed largely gul Senate, where very diffe 


ility of amendment effort 
hington gathering last week. 


rent measure (S-1880) faces potentially 
by Sen. Burns (R-Mont.) to add more 


dent Bush would veto eable 


: st signal yet that Presi 
House vote came hours after White House sent stronge a Hering requirements. Among other 
came ecess provisions, must-Cor"ys stra could charge for 


bil if it ineludes rate regulation, program 4 ‘mum fee that cable ope 
ation and OT agitate 
r 3 
t cao See os ing deals, but also eos them to 
6 . . "peason e" an 
other oom eign ownership of domestic systems. (6) 


FCC to set maxi 


Provisi ; i 
Slons, bill would: (1) Require as well as educ 


tetransmission of broadcast signals, 
develop guidelines on exorbitant rates. (9) ee 2 
Price gouging. (4) Allow cable operators wares 


: : and 
ake their packages available to DBS, beset ans 


annels. (2) Direct Commission to 
ape to step in when they suspect 


Nondiscriminatory" fashion for resale to C® el shifting. 


uh system trafficking. (7) Regulate chann 


ission, is a Violation 
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of Federal statute (17 USC 101 et sea.). 


16—TV DIGEST 
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Ee 


John Kelly, former partner in Loomis, Owen, Fellman 
& Howe law firm, joins EIA as gen. counsel, succeeding 
Gary Shapiro, now Consumer Electronics Group (CEG) 


ed gen. mgr., 
vp... Sunil Mehrota, market analyst, nam : 
anagement, Thomson Consumer Electronics... 

peg ero é sales for Slik America, named 


Henry Scherr ex-senior vp 

pea! yp, dealer sales, for Sunpak division of Tocad 4 
America... Joseph Lemieux, Owens-Illinois pres.-COO, 

also named CEO, succeeding Robert Lanigan, who 

continues as chmn... James Sala, ex-Mitsubishi and 

Alpine, starts own ad/PR agency, Sala Corporate — " 
Communications, Redondo Beach, Cal., representing Fujitsu 
Ten and its high-end Eclipse line (213-373-7900)... Mission 
Electronics founder Farad Azima named CEO of Sansui 
Mission, new subsidiary formed following Sansui's purchase 
of British audio manufacturer; Raul Guzman, ex-CPC 
International, joins Sansui USA as gen. mgr. of new Export 


Dept. 


Officials of InSight Telecast (see related report, this 
issue): Michael Faber, ex-Xerox, pres.; Patrick Young, 
ex-AT&E Corp., developer of wristwatch pager, co-founder 
and corp. strategic planner; John Roop, ex-Teleom 
General, engineering dir.; Scott Wilson, partner in 
investment advisory firm, ex-Comdial, chief financial 
officer; Yasushige Nishimura is deputy gen. mgr. of 
Sumitomo Corp.'s Media Business Div., which will head "VCR 
manufacturing consortium,” handling InSight licensing and 
non-U.S. marketing... William Laupus, ex-Zale Corp. and 
Abraham & Straus Dept. Stores, joins Live Specialty Retail 
Group as exec. vp-COO; Exec. Vp Ivan Lipton adds chief 
merchandising officer responsibilities... American 
Electronics Assn. elections for 1991: Gary Tooker, 
Motorola pres., as chmn.; Robert Gilbertson, Data Switch 
Corp., secy.; Arnold Silverman, ICOT Corp., treas.; 
Richard Iverson reelected pres.; Hewlett-Packard Pres. 
John Young to receive AEA Medal of Achievement. 


———— 


Retail Briefs: Newmark & Lewis sales rose 30.7% 
but net income fell 59.9% in quarter ended July 31. For first 
half, company had $594,000 loss (vs. $853,000 year-earlier 
profit) on 20% sales increase. Sales for this year's quarter 
include 16 stores added in acquisition of Brick Church May 
1. Comparable store sales were up 2.6% for quarter, 1.1% 
for half. Company said soft air-conditioner sales were 
offset by strength in audio, home office, cellular phones... 
Good Guys said it will open 3 more stores in southern Cal. 
by year-end -- in Anaheim, Northridge, Orange, giving it 6 
rs tes that market on way to projected 10-12 stores by end 


Tandy Name Brand Group Pres. Vic Sholis 
emphatically denied industry speculation reported here last 
week that company is adopting elements of Best Buy 
Concept II strategy in McDuff stores set to open in Dallas 
next month. "The new stores will be larger than we've run 
before, and more exciting, but they're not warehouse 
stores,” he said, particularly citing presence of full 
commissioned sales staff. Dallas stores, first for Tandy 
Name Brand Group, will be 15,000-16,000 sq. ft., versus 
typical 10,000-11,000 sq. ft. MeDuff freestanding store. 


Philips will cut back production of CCD image 
sensors as well as other products reported last week (TVD 
Sept 10 p13). It said that while manufacture of sensors in 
Hamburg will be discontinued "in due course," production 
will continue at Philips Research Labs in Eindhoven "to meet 
internal demand for... professional applications." 


Financial Reports of TV-Electronics Companiog 


These are latest reports as obtained during past week. Dash indi 
available at press time, Amounts expressed in dollars. Pari hes ee not 


Jones Spacelink 


1990-year to May 31 115,886,000 (5.7 
1989-year to May 31 78,197,000 (6957000) 
1990-qtr. to May 31 29,457,000 99320) 
1989-qtr. to May 31 21,650,000 (2 agg 200) 

’ , 0) 


Microdyne 


1990-39 wk. to July 29 18,548 ,000 
1989-39 wk. to July 30 14,458,000 
1990-13 wk. to July 29 7,468 ,000 
1989-13 wk. to July 30 4,956 ,000 


Prism Entertainment 
1990-6 mo. to July 31 
1989-6 mo. to July 31 
1990-qtr. to July 31 
1989-qtr. to July 31 


7,746,000 
6,190,000 
3,838,000 
2,907,000 


TCA Cable TV 
1990-9 mo. to July 31 
1989-9 mo. to July 31 
1990-qtr. to July 31 

1989-qtr. to July 31 


83,759,000 
56,501,000 
28,721,000 
19,246,000 


rea | j 5 c V 
Notes: After special charge. Restated. Includes special credit os n 
FIREWORKS AT EMERSON MEETING?: Emerson Radio sa 
annual meeting, scheduled for Sept. 24 in N.Y., promises ty NTI 
be more than pro forma. Management of slumping mass Net 
market supplier already is defending itself in lawsuits fileg plan 

by dissident stockholders (TVD Dee 11 p13, Nov 27 p12) ang 
is said to be in technical default on $33 million in notes. Pot K P 
was further stirred last week by article in N.Y. Times yw Mor 
detailing revelations in papers filed in 1988 in dispute con 

between Pres. Stephen Lane and his brokerage firm, Drexel 
Burnham Lambert, over Drexel-managed money he lost in SPE 
1987 market crash. — pode 
bill 

In claim now before arbitration panel, Lane said he was 
unable to manage his affairs between March 1985 and May CE 
1988 because of continuing medical problems, including off 
surgery for brain and spinal tumors. Times article said sa 
Lane's incapacitation never was disclosed to shareholders or FC 
investors. Bruce Coleman, attorney for dissident h 
shareholders, is asking for postponement of annual meeting ; 
until more information is known about Lane's condition and 

its effect on company. Jay Haft, partner in law firm that's C 
Emerson's general counsel and member of board, said at ou? l 
deadline that no action has been taken on Coleman's request, { 
although "we are certainly looking at it.” N 
] 


Most titillating disclosure in Times article is that 
Drexel broker who managed Lane's account, cited by Lane 
for "almost total lack of meaningful experience in ™ 
a commodities account," is Lane's wife Trina. 


In-flight communication systems for airline 
passengers will be developed by Matsushita Avionics of 
Development Corp. (MADC), new Irvine, Cal., Products 
Matsushita Electric Industrial Co. (MED of Japan. as 
to be developed will include audio, TV and video syste™® 
well as phones and fax for in-flight use, said Matsushit® >) ad 
Electric Corp. of America Pres. Richard Kraft. Matsushitt 
supplies worldwide avionics market through Matsush nit 
Avionics Systems (MAS) and claims leading share of 
audio systems. Equipment developed by MADC will be 
produced in Japan by MEI's Audio Video Systems Di: 
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aBLe BILL ite House workings < 

host of controversial ambnduiets Ek Senate to 
too weak to override veto. AN at 


TO REVIEW REGULATION, Sikes promises in IRT 
s 


FCC 
ech. Chmn. gives no details, says diversity is ' 
Peer" (P. 3) YS diversity is ‘overriding 


KipviD DEAL SEALED: Congressional | 
¢9-million national program iownek Wine oo 
use 


opposition centers on cable concerns. (P. 5) 


NTIA FINSYN PLAN HIT as worse than pre 
Networks trying to shape FCC rulemal GeF Rakes 
planned. (P. 6) earing 


K PRIME NEARS LAUNCH of satellite TV service 
Month-late start causes little worry, despite likely 
competitors. (P. 6) 


SPECTRUM REPORT: Packwood reports opposition to 5% 
TV-radio fees is having little effect. FCC, NTIA spending 


bills stall. (P. 7) 


CERRITOS OKAY REMANDED by Appeals Court. Cable 
officials attack telco fiber plans. MSO rebuilds 
accelerating. (P. 8) Eastern Show Notebook. (P. 7) 


comparative renewal 


FCBA SPLIT ON REFORMS in 
g profit motive. (. 9) 


hearing. Group backs removin 


CABLE BILL DEBATE iN 

legislation (S-1880) dimmed considerably last wee 
final consideration, by senators from both part 
Senate. (3) Prediction by influenti 
Emergence of controversial pro-cable am 
Legislative gridlock cause 


d by deadloc! 
key aide. Senate version i b 
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TOSHIBA T 
OM a 
quarter, Sete 35" color tubes and sets in U.S. in 2 
g 3rd company to produce biggest FB 


mass-market tube 
; >» It pi 
be No. 1 in 30" and th i on Super Tubes, claims to 


KODAK PH 

predicted tom 0 CD, now being developed with Phili 
Scheduled for aad Major hew consumer electronics ekct 
photographie se dye gee puts high-resolution ; 
making prints. P. 13) playing through TV sets or 


PHILIPS’ 

ana beaten a et Hi TV sales flat, costs 
- costs, predicts i 

praises industry for 'stability." iP. 4) eeeinsA nace 


DAT WALKMAN recorder i 
y -player introduced b Sony at 
5850. along with car DAT player. CBS nat in Sacer 
reakthrough' with software tie-in. (P. 16) 


paid pig 21 te to be introduced by BASF as it 
e in longer playing line. Ten-hour t 
added later. (P. 16) ie ees oe 


TUBE DUMPING RULING reinstates some penalties, 
indicates coin-op game tubes are included, clarifies 
applicability to complete and incomplete kits. (P. 17) 


MORE WIDESCREEN TV introductions seen coming this 
ear in Europe- Compatible widescreen VHS recorder could 


be introduced at Winter CES. (. 17) 


consideration of cable reregulatory 
or objections to 


- Prospects for Senate floor ‘ 
Se k with: (1) Reported filing of 8 “holds, 
i to block bill in 


dn't be able to override veto. (4) 


‘partisan Senate co 9) 
wert ae ast this bill," said 


{ : 
(D-La.) told Eastern 


rs on and off Capitol Hill say 


her measures an 


Complexity of debate can’t be oversta Eve Tawi 
ituati threats on CO gar 
Situation is ex i com licated because of veto ushed Congress's pack to wah. | 
horse-trading par Middle t and oe <. . ae jes to S uggest that ae “sa am 
Contro 1 i i ek across oard, Earliest tha : 

cable bill at all if it Op ine Or eaG Pr only add to 100" Per this week is Poe sig ae Or oe, the 1ess 
considered on floor i a k of Oct because schedule later Senate cts on ca t to override 
legislation Te in a oom for new entrants: 4 ee ’ + Senate versions and attemP 


likely Congress will have oppo 
threatened veto. 


Tube sets. 


| Photo CD, to sell for "less than $500," also will play standard audio CDs. Photo CDs also can be played on 
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‘Beest 4th-quarter vod "under $] ooo" pan Model carn.” SPF 
Camp s ? model 


ltt ceca 
€N in its history keyed to Super 


while Toshiba forecast Colo 
— TV 
‘114 xt year and ris r Sales ‘ 
million next rising onl AS Pel 
ne satellite reception, lase ae ne Million at 1935 flat ~~ at 20.6 milli 
> +, are » Super T 4 d on this year droppi 
ubes and new busir nw? eoPPing to 20.4 


illion units in 1995, Toshiba ‘ : t ; up dj 
7495-1997: believes, with ] Are of industrywid ence between st an : 
19 wid e 30"- agnant market 
€sereen advanced TV (A TV) rales to as high = a7 
Based on attern in Japan Toshi TV) system taking over in 
ite broadeastin eo; 
ame said Toshiba ane Super VHS. In respo Optimistic on fut : 
Suzi add laserdise players j © © Westions, Merchangren uoh-Powered Ku-band 
minicameorder format war, saying comp aot y, U.S. next year’ eR ee: & Product Mktg. Vp Osami 
Position would be £0 to comment 
cle ec. at era 


Calling 30" and up color TV "a 
; cat ’ 
forecasts, TACP Senior Vp Thomas Steckievy Ser a "sereen-size thing" and pointing t 
Oshiba’' ing to company's 


because of Super Tube. "When [indust 
We want everybody to join us." ry] starts Selling a million of something at $1,000, that 
,JUU, that's important. 


come up with its long-sought magic 
x tiy : os product th : 
flexibility and display capabilities of electro “7 ete a it saa ae resolution of film with storage 


Announced last w i 
worldwide debut in mids 1992, Pete oa es NY oe apie ros acer nate ae ae 
‘agesiere ; nat | S pictures made on stand rag 
is in digitized form on Compact Dise "albums" for viewing on TV set or computer ae Bee to: F 


CD-I players, scheduled for introduction in late 19 ili : 3 
CD-ROM XA (extended architecture) drive. e 1991 by Philips, as well as any work station equipped with 


Photo processors will be equipped to make Photo CDs from 35mm slides or negatives, usin i 
: . equi t 
to be supplied by Kodak at "under $100,000." Consumer's film is processed in aN way, and =a 
photographic prints or slides are made. Pictures also can be transferred to CD using dye process on 


write-once disc. Single disc can hold up to 100 images, which Kodak says is year's supply for average 
camera owner. Price of disc with 24 pictures will be "under $20" and discs may be returned to add extra 
pictures up to full quota of 100. (There were some raised eyebrows about claim that extra pictures could be 
added, because this ean't be done with audio discs, but Kodak Advance Systems Development Mgr. Scott 
Brownstein said this was possible under new standards for data applications.) 


"Orange Book" 
on front cover of standard jewel-box CD 


Unique added attraction of Photo CD disc is "index int" box 
package, made by thermal process with miniature Ot ere oF ooniee a tae ok a es eT 
teats accessing Bt ae ait nel panned or even turned upside down by same 
selections on audio CD -- and may be electronict ¥ oe 4 to processor to make prints or enlargements of 
wireless remote as controls audio CDs. Dise may be Path ‘stig riegatives 
any shot directly from disc by heat transfer process, W1 

; ee 
ke ’ ; all the resolution of origin Paivlard: 
ig isi Sau digitized image stoned ao TS aise may e navel Me al tem vray 
NTSC PAL SEC AM ae aay futiiad system, inclu ‘ Het pixels (18 megabytes), about 16 oe 
iteolasaree f because images have resolution of s ity HDTV system yet proposed. At r 
Canant e-proof beca : solution 0 best-q stor receiver with S-VHS input, Sony 
apacity of current TV set and 4 times res®” sna) TY set, mom 
“Monstration, pictures were displayed OF tations. 
"descreen HDTV monitor, computer WS" -_ a CD player plant in Hasselt, Belgium, to be 
players ue its ] red Kodak, which has "broad patent” on 
Philips will build several d Photo CD P ae to make and sell players, all of which 


Is of 
different modes © : 
marketed under Kodak brand, and will sell OW sirens and mate “trip of film. 
asic image file. hopes to license other na "CD" initials w? 
il carry distinetive Photo CD logo, com 


photo. Because picture is 


d delivery, Kodak said, "to maximize its adopts 
7" to familiarize others with system in hope of gen 25 the 
urage others to develop commercial and ‘in natn 
plications Kodak said, could revolutionize desktop publishing ang a 
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Announcement was made 2 ears before romis 
worldwide standard for high-quality digital ingens 
licensees, to provide "broader product line" and to 
uses of system. Work spe ae} ri 
areas by permitting use 0 o 
com aalaoert station, pictures may be changed, processe 

' with system to revitalize film 
on of Kodak's lon; effort to come up 
hotography in electronic age by capitalizing on its strengths. At age ee ae aoe demonstrateg 
P Sr bet een Photo CD and electronic still photography, stressing bat neva lets consumers 
contrast betw t cameras "without any compromises or tradeof s. esolution and quality of Photo ; 
pontiac ee ogee Cc "far exceed the information content of today's most per os and expensive 
falectronie still cameras]. The standards established by Photo CD will mean tha s with less q uality they 


Photo CD will not be acceptable." 


s in combination with other computer inputs, wig, 7 ther 


definition picture d, superimposed, ete. 


Development is culminati 


ives or slides in Rodale mah seamees which will seng 
; : - ' ; : star a 

ite f Sun Microsystems station for checking to determine whether picture is horizontal o, 

eaticail wae thon oonyelts Bild images into digital form; it's then sent back to work station for Color 

and density correction and data compression, which permits each image to be stored in fewer than ¢ 

megabytes, signal relayed to index printer and finally recorded on Kodak-made gold-hued disc. 


ilips envisi p i ith varying features. Photo CD should be 
Both Kodak and Philips envision complete lines of players with v é Se 
extremely helpful in popularizing upcoming CD-I players, which at first will have limited software 
availability. Gaston Bastiaens, dir. of Philips Interactive Media Systems, who was at N.Y. news conf, 


said it would “extend the application possibilities of the CD-I system." Among models Bastiaens mentionej 

to us was CD-I "Omni" player that will play audio CD, CD-I, laserdisc and, of course, Photo CD. J. Walter 
» Thompson, which handles other Kodak accounts, has been retained for worldwide introduction of Photo CD, 
reportedly at $20-$30-million budget, "with substantial network TV exposure when the system comes to 


market.” 


To make Photo CD, processor will insert negat 


"We are committed,” said Stephen Stepnes, mgr. of new business development for Kodak Consumer 
imaging Div., who also has background in consumer electronics as onetime RCA Consumer Electronics mktg. 
vp and pres. of RCA Sales & Distribution Corps. in 1983-1987. Photo CD, he said, "is essential to our core 


business." 


1991 COSTS UP, PRICES FIRM--PHILIPS' JOHNSTONE: Although TV industry will suffer biggest unit sales 
dip in its history from 1989 to 1990 and faces flat sales for 1991, its leadership has reached new level of 

maturity and sanity, acting responsibly to keep inventories under control. That's sizeup by Philips Consumer 
Electronics (PCE) Pres. Donald Johnstone, who sees severe cost crunch and firm pricing ahead for next year. 


Soaring energy costs will be major factor in consumer electronics production next year, Johnstone told 
us last week. "As we look forward to a flat economy," he said, "we'll be affected by rising material costs, 
particularly in petroleum-based products such as plastics, oil and paint." Transportation costs, including 
fuel, already are going up, and energy costs to run plants are rising, he said. "This would normally call for us 
re Pg 2 to 3%. In spite of rising costs we're going to try not to raise our prices —- but we sure wont 

wer them." 


this year didn't drop more than 1-2%. This hi its (down 
relies L~Z'/o, year sales to dealers should be about 20.5 million units ¢ 
an ae enillion in 1989), he said, with about same number indicated for 1991, while 1990 factory sales 
oure total about 21.5 million. He noted that industry cut production to keep inventories in line this se sett 


EIA figures show first-quarter color production unchanged from 1989, but 2nd quarter down 14.1% 


Pr 
was su 
meetin 
stoek 
com 
of its 

"We've seen the end of the downward spiral in prices," Johnstone said. On average, he estimated, prices office 
| Prope 

have | 

17 pl). ~—_ 


"[ don't think pricing will go down in 1991 beca re stabiliee saties " he said 48.99 
" + use there's much more stability in the industry ' 
oe will build only what the market will absorb. After the dt 2 ae by NEC and Teknika, [don't Japa 
He oe. “ aes aot color industry is reaching a level playing fila" Although Korean yncest ‘ “ 
r be dis ‘ * a : ms 
reduce threat from that quarter counted, Johnstone said, their problems of soaring costs and labor 0 nh 


» and currently Mexico as production center i titive with any ob | 2 r 
area. "We're in a recession, but in spite of “ Center 1s Coa a aise fF 
continue flat and price levels can be held. ‘he pressures the outlook is not all that gloomy,” he said, a — 
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Digital VCR battle in broadcasting is first stage in 
competition for digital consumer VCRs, Japan's Nikkei 
Sangyo suggested. Noting that Matsushita plans to challenge 
Sony's D-2 format in broadcast digital VCRs with new DX 
format by year's end, publication said digital technology now 
being used for broadcasting eventually will move into home, 
and winner of broadcast competition also could be winner in 
digital home VCR era. New Matsushita DX system will 
record 125 min. on 1/2" tape on 8x4.9x1" cassette. 


Philips will pull out of joint venture with AT&T as 
part of its retrenchment program. Philips said last week it 
intends to sell its 15% stake in AT&T Network Systems 
International, Hilversum, Netherlands, which builds 
telephone exchanges and transmission equipment for public 
phone companies, within 2 weeks. Philips owned half of 
venture when it was established in 1984. Its 15% interest is 
estimated to be worth about $100 million. 


__ Tandy filed suit against Texas Instruments charging it 
violated antitrust laws by asking unreasonable royalties on 
computer patents and making Tandy buy licenses it didn't 
need to get those it did. Tandy also challenged TI claims to 


certain microprocessor patents, charging the * 
fraudulently. ging they were obtained 


"hay 
Financial Reports of TV-Electronics Companiog 


These are latest reports as obtained during past week Dash indicates 
avaiable t press hme Amounls expressed in dolar. Parentheses danas pa” "8 


Company & Period 


Circuit City Stores 
1990-6 mo. to Aug. 31 
1989-6 mo. to Aug. 31 
1990-qtr. to Aug. 31 
1989-qtr. to Aug. 31 


1,048,335 ,000 

879,587 ,000 
554,935,000 
471,591,000 


National Semiconductor 
1990-13 wk. to Aug. 26 
1989-13 wk. to Aug. 27 


442,700,000 
397 ,600 ,000 


Newmark & Lewis 
1990-6 mo. to July 31 
1989-6 mo. to July 31 
1990-qtr. to July 31 
1989-qtr. to July 31 


142,525,000 
118,741,000 
90,255,000 


69,068,000 
®after special charge. 


Note: 


/ 
Consumer Electronics Personals | 
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Marnix van Gemert becomes senior vp-consy 
products, Sony Canada, Oct. 1, succeeded as Pres. of Sony j 
Personal Audio Products Co. by Michael Vitelli, ex. sor : 
Service Co.; Vitelli reports to Sony Consumer 
Pres. John Briesch; Steve Johnson promoted to mktg 
mgr., Sony Consumer Tape Div... Gary Bauhard, 
ex-Panasonic, named national product mgr., Sanyo Home 
Audio & Communications Products, reporting to Sanyo Miz | 
Vp Isaac Levy... Sidney Sterchele, ex-Sony, joins JvC ; 
Service & Engineering Co. as national sales mer... Philips 
Pres. Jan Timmer to receive Nesuhi Ertegun and "Man of N : 
the Decade" awards at Midem international music oy 
conference, Cannes, France, Jan. 20-24, for role in 
introduction of CD... Matthew Howard promoted to senior 


vp-mktg., Sears Mdse. Group. 


David Carlin, ex-Psion, joins Denon America as 
national sales mgr., specialty audio; Joseph D'Angelo 
appointed national sales mgr., cassette tape... Jaap van 
Weezendonk, exec. vp-chief financial officer for Philips 
Group, appointed vice chmn. of video software retailer Super 
Club N.V., at Belgium hq; Philips is major Super Club 
stockholder... Clark Johnson promoted to vp-gen. mer. of 
NPD Group's Intelect retail tracking service... Craig 
Fields, pres. of Microelectronics & Computer Technology 
Corp. and former dir. of Defense Advanced : 
Projects Agency (DARPA), named chmn. of American 
Electronics Assn.'s High-Definition Systems Task Force aul 
elected to board of Projectavision Inc., succeeding Bernard 
Drucker, who resigned for personal reasons. 


MCEG Chmn. Jonathan Krane resigns as part of 
"financial and organizational restructuring,” with duties 
be assumed "temporarily" 


Erickson to mktg. services vp; 
Vista Home Video brand mgr., new post enc ests 
acquired programming such as Rocky & Bullwinkle ts 

and Elvis: Great Performances; Sergei Kuharsky 

Disney Home Video brand mgr. ; 


5 to 
Microwave oven shipments declined 33% in ed 
586,700 from 875,200 in Aug. 1989, Assn. of o— 
Mfrs. (AHAM) reported last week. For year's 500. 
sales were down 23.9% to 5,070,700 from 6,660, 
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Broadcast - Cable 


CABLE BILL DEAD: Wirth blocks vote ‘ 
Chnsors to give up fight with promises of another battl 
attle 


early next year. Door held open to last-mi 
new OMB veto threat. (P. 1) ast-min. deal despite 


MCA'S WWOR-TV IN PLAY?: N.Y. stati 
be sold by Matsushita. Price of $636 satin Ge have to 
possible 5th network. Finsyn debate sparked. ee as is 


DTV BILL BLOCKED: Jurisdictional prob 
Markey bill that would add HDTV sects facet agen 


KIDVID BILL ADOPTED: Senate okays com ; 
5 i promise 
HR-1677. House vote likely Oct. 1. Administrati 

short of veto threat. (P. 5) stration stops 


RTNDA OKAYS EXPANSION: Washington hq staff to 
grow, European symposium planned in 1992. Attendance 


misses record. (P. 6) 


NEW MINORITY FOCUS URGED: New technologies offer 
more opportunities than ‘mature’ media, officials say. Tax 


certificates less important. (P. 7) 


NBC BACKS NEWS POOLING: Gartner says networks 
shouldn't destroy selves, claims Gulf Crisis will cause NBC 
News to lose $15-$20 million. (. 7) 


‘Peaceful existence’ in 


DELIVERY SYSTEMS DEBATED: 
llite. (P. 8) 


Europe possible for cable and sate 


SENATE KILLS CABLE BILL: 
for year, over objections of key player who Hee 
procedural motion Sept. 28, ticipated ¢ 

Budget (OMB) veto threat. Sponsors promised ne 


, id abrupt halt when sin mally reserved f 
bringin Sari ato LenS “under unanimous consent pio fa aes on amendments, clearing 
8 s on which bipartisan 9g through -1830 when at least 2 of his concerns 


legislation, and for measure > pais 
final action. Wirth accused leadership © 


remained unresolved. 
themselves read 


dments, m 
ents were 


Bill sponsors declared 
hours of debate on 43 amen 


handful of significant amen e 
Vigan to cable 3s Copy carry eoncerms © 


(S-2800) to permit telcos in 
from House bill (HR-5267) addressing 


SUMMARY.-INDEX OF WEEK’ 


leaders have pron 
Senate eking to resuscit 


Sept 24 pl), following new Offic 
w effort in 1991. 
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THO ' 

Say ik pe ecnici LINE, aimed to compete with 

year by 16-17 dealers, going ecu ee 
i ? na i i 

Line has 6 TVs, laserdisc eye 1d) <i ell 


HO 
aetincne ELECTRONICS firm plans to buy 10% or 
Stephon o2 we will supply products. Emerson Pres. 

ane resigns because of ‘adverse publicity.’ (P. 11) 


basi bee TALKS WITH MCA come as surprise. Deal 
ould involve $7.4-$8.3 billion, put consumer electronics 
giant firmly in movie and record business. (P. 12) 


U.S. COLOR TV EXPORTS unchanged in units for first 
half from year earlier, but prices are higher. (P. 13) 


CAMCORDER WITH PROGRAM CHIP system introduced 
by Canon. Interchangeable chips for Hi8 model can add 
animated graphics or music to home videos. (P. 14) 


DAT RECORDERS from Denon, JVC, Technics arrive in 
U.S. 3 months after Sony debut. GRP Records plans to 
introduce 12 more DAT titles in Jan. (P. 15) 


CD-I 'WALKMAN' prototype weighing less than 2 Ib. to be 
shown by Sony. Interactive system has 4" color LCD screen. 


Marketing planned in 1991 (P. 15) 


VOICE RECOGNITION/SYNTHESIS VCR to be unveiled by 
Matsushita at Japan Show this week. (P. 16) 


ounced cable reregulatory legislation (S-1880) dead 
— _nitate cadaver at our deadline. Bill failed on 
e of Management & 


=€olo.) -- objected to 


n. Wirth (D 
or noncontroversial 


-) 
i r 
ported having wo nature, sources said. Only 


) to attach proposal 
to add provision 


jons, sources said. Other 


(17 USC 101 et sea.) 
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rtainment Group accounted f 
ora 
ty) 


patert 

including domestic home vid b 
able, which also includes MG distributie. a of sale 

4 Share in USE  Seneratn Ceratin TV DIG 
eveloper Di A Ne ated 29.6% & Profits, whil, EST—13 


q its 50% share in laserdisc 
aver 
Sales and 19° Music Entertainment 


SCOVision a7 2ccoun 
‘ »ton Ass ted for 5 fo of : 
For 1990 first half, MCA OC. to Pion 2.1% of sales heeeece rn and 
for $100 milier nes, MICA 
illion (TVD O 4 
et 


g9.3 million net on $1.53 billi 


Filmed Entertainment generat 
for bulk of profits at $138.1 milli of reveny mai 
on, follow d es, Music 959 ained at $163 ani » up fro ; 
e %, -1 milli : m year-earlier 


offsetting losses in 2 other divisj 
1s b : 
ions. Y Musie at $98°3 estg. and Cable 5% 


Based on Sony role at C million and 

, BS and Bestg. an 
ay-to-day operatio Columbi 
red it aa ooking tame MCA, Sheeevers bia, Matsushita w 

g quire studio Said. Japan ouldn’t be expe 
and said it had corponn ue reported Mate fone active part i 
atsushita recent] ied 
denied rum 
ent from Son “ il 
y. 


indicated they will pursue tie-i 
( a e-ins s 
p12), rather than acquisitions. uch as RCA Home Theat earth 
arran nt with Blockbuster (TVD Se 
pt 17 


COLOR TV EXPORTS STATIC 
ty as IN JAN.- trea 
1990's first half were virtually unchan ry ek Shipments of color TV set 
set exports rose 280.5%. Since no b& = from year earlier. Comme ets from U.S. to foreign countries in 
monitors and secondarily some re-ex re Ae made in U.S. rpreeh ee Sigures indicated monochrome 
omar? of previously imported set oibemrarardy, computer 
S. 


tf > aSS' 


sets, totaled 573,500, down 0.2% from 5 
; pam 4 J & 74,700 ; 
$116.4 million, for average of bs om 574,700 year carlin va color TV: illi 
: out $250, up substantial ¢ s was $143.2 million, up fr 
soared 2 EA0 j 2 ot ae ially from $202.50. First- ion, up from 
to 367,200 from just 96,500 in 1989, while value rose 269.8% to tes eilinn ora iaalang avorac 
Me > ve e 


value of $63.45 this year. 


een size shows 118,800 with picture tubes 20" or smaller, 224,500 
00 combinations. Mexico, Canada, Taiwan and Japan 
eived majority of monochrome TVs. 


x. Breakdown of color TV exports by scr 
21" or larger, 190,500 with unspecified screen size, 39,7 
were biggest recipients of U.S.-made sets, as in past, and Mexico rec 

U.S. shi d 43,500 VCRs and videocassette players in half, up 348.5% from 9,700. Value rose 377.8% to 
$17.2 million. Mexico, Taiwan, Japan and Canada received most of VCRs and VCPs. VCRs are assembled in 
U.S. primarily by Matsushita and Hitachi. 


bill, requiring decoders for 


Ads & Promotions: Sharp this month will launch new Closed-caption 
fall ad campaign for Tee Zoom Bamnotiee using tag line: hearing-impaired in all sets 13" and larger (TVD Aug 6 p12), 
JetZoomin' You." TV campaign will run in various sports was approved last week by House Commerce Committee, is 
events, Macy's Thanksgiving Da. arade on NBC, seve expected to get final House approval Oct. 1. Bill was passed 
USA network and TBS series pane and radio campaigns earlier by Senate. Meanwhile, at week-end, 10% luxury tax 
follow same thenie... Ten . ‘any aion for on consumer electronic products costing more than $1,000 at 

We gen promotion cane ee factory (TVD Sept 17 p10) still was in budget package under 

cludes $9 gee negotiation by House and Senate representatives. 
tachi in 


video retailers. beginni . 
ers, beginning Oct. 15, in 
game cartridges purchased through vi 
ec. TV spots on NFL football and in lo 


has been introduced by Hi 


cal m arkets Urey traveler vcR 
ort color LCD screen records in NT 
and SECAM, sells at equivalent of 


s specify such Japan. Portable with 5" 


fare to "Ask to See a Zenith.” Two spot 
t P with triple flashback,” "a single remote that can learn $1,725. 
0 run everything," "4 ways to enjoy stereo sound eal 
us," “home theater. ae WEEK'S YEN RATE 


and Dolby Surround," "on-screen ment» 


f 
) i np Radio Shack held onto top spot in HFD's annua’ 3 
1989 sal 00" ranking of consumer © 2 cs ; 
sales, Rest of top 10: Sears m cing. 
al- ce Merchandise, Montgomery ward, Tareet High! 
~Mart, Silo. 


e been converted to dollars in 
eng ise a 137 yen = $1, except where noted. 
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sg, PENNEY 'WISH BOOks'. 
sea A mas catalogs from Sears anq otParison of new 
a's versions shows subtle Shifts in, ak €y with ] 
sarticularly in camcorders and VCR, "al Categonar 


ars spotlights full-size LXI 
in as "A Best Buy!" Unit, with myer 
4 3 lux, was listed at $945 in year-round pe: 

p14), $795 here. Sameera are highlighted ¢ 

jower price BP ddition of Fisher = 18 $150 undey Ponerall 

$1,095 ~~ and addition of Fisher 8mm witht. er last year = 

at same $895 as other 8mm model, Sony ¢ Cb 200m, 3-lux 
4 lux, 6 shutter speeds. -F3 


4 VCR lineup tilts strongly to 4-heaq ; 
shopkeeping units (SKUs), versus 4 of ae ae 14 
List is topped by Sony and RC A 4-head hi-fi m yeas S book. 

: $500. Catalog also includes Pioneer CLD-989 0 els at 
category not present either in last year's Chica Player, 
or current annual book. Another addition is p mas Catalo 

; TV/VCR combo at $730. anasonie 20" 


Projection TV selection rose to 
with surround sound ($2,979), followed hen ane by 52" LXI 
picture-in-picture, Dolby Pro-Logic surround ($2 379) " 
LXI ($1,879). Toshiba 32” Super Tube at $1,489 ig tale 
lone large-screen direct-view set. Console i¥ Seles ti a 
remains at 11, with top price dropping $50 to $850 i “§ 
includes LXI unit with vertical look, VCR compartment 
above screen. As in full-year catalogs, this year's Christ 
book includes much wider selection of table model TVs a 


Penney cuts 8mm count to 2 models from 3, but adds 
Sony name with 6:1, 4 lux, 6 shutter speeds, $800 through 
Christmas. Other model is Minolta 8:1, 4 lux, $999 through 
Christmas. Full-size camcorders also are cut to 2 models 
from 3, occupying opposite ends of price spectrum. One has 
catalog's lowest price ever ($700) for 6:1, 3-lux model; 
ys: has 30:1 zoom, digital effects, light, 7 shutter speeds, 
1,500. 


® | 


Of 9 VCRs in Christmas catalog, 7 are 4-head units, led 
by Sony hi-fi ($500) and Penney hi-fi ($450). Book also 
includes 19" TV/VCR combo, $500; and Quasar VCP/LCD 
portable combo unit, $1,100. 

—_—_—_—_—_————— 


Polly Peck International (PPI) board backed its Chinn. 
Asil Nadir last week, deploring "recent attacks” on him and 
promising detailed statement. Although board met for 7 , 
days, it hadn't issued any statement by our deadline. London 
Stock Exchange trading in shares of PPI, parent of Sansu! 
and other consumer electronics enterprises, has been tish 
suspended since Sept. 20. PPI board formally ae oe 
govt. for investigation, and Nadir said his lawyers plann 
defamation suit against 2 London newspapers. 


_ European Community's antidumping penalties a 
imported print oe Ae have led to price pearg for 
Rs, CD players, electronic typewriters and ot “l said in 
Products, London-based National Consumer She nkiy added 
Study. Economic justification for penalties ~— pope value 
to imports found to be priced lower than home mar 
~~ is difficult to establish, Council said. 
ars 
) , Climbing sales of compact camcorders ra es. Marv 
) 1 preparing to come out with private label id chain is 
tern, vp-home entertainment an 


‘ ¢ 
d appliances, sal 
"lookin "eventually will 
looking Seriously" at compact formats and ev’ f 


on 
ve our own." LXI label currently appears only 
Models, 


N, uve TV DIGEST—15 
a. fa : TEC 
Ligchnics said late ice DAT HERE: Don, ; 
ited uanti les f week they have be ag! JV y anid 
PMments foll of DA recorders or “Bun shipping 


- As for report j [ 
tudo lightest" Dae panese Press that JVC 


At T j i 

echnics, Shipments of SV-DA10 ($900) have reached 
en. Mgr. Paul Foschino 
awaiting details of 


Tro. any’s regional sale: 
receiving Fst waeeclt¥ing which retailers oak 
- Mean 
Heike {1000 on market-by-market basis, Pres. Robert 
: Said, SO as not to alienate one dealer in given region 


Week closed with more movement on prerecorded 

ware front. GRP Records will introduce additional 12 
es in Jan., Mktg. Vp Mark Wexler said. Titles represent 
cross-section of GRP catalog, including releases from Diane 
Schuur, Lee Ritenour, Larry Carlton, others. Tapes will be 
supplied by Pa.'s Loran Cassettes & Audio Products. Loran 
factory is among few custom-loading DAT cassettes, Wexler 
said. Digital Audio Dise Corp., Sony-owned Terre Haute 
factory from which CBS Records is drawing supply, is 
dubbing prerecorded material onto premade Sony DAT 
cassettes imported from Japan. 


soft 
tit] 


SONY'S CD-I 'WALKMAN': It doesn't have a name vet -- 
so it can't definitively be called either Walkman or 
Watchman, but Sony plans to show prototype portable 
Compact Disc-Interactive (CD-D system with 4" color LCD 
and weighing less than 2 lb. at Japan Electronics Show this 
week and Japan Audio Fair next week in Tokyo. 


Sony says it aims to commercialize portable CD-I in 
latter half of 1991, which also is target of Philips _ 
introduction of home CD-I system. Sony gave credit to 
Philips in its news release, saying that oN ae a 
"iointly developed the CD audio format... [now] have taken 
the CD into the realm of multimedia. 


rtable is about size of paperback book, 
meaning £35x2.1x8.2" including battery pack, Bg 
‘acks for headphone, analog RGB, remote cursor. eee 
tr duced size and weight with high-density surface re 
he a and 6-layer circuit board, development of LSis 
page as surrounding the CPU, reduction in size of 


ical drives. 
mechanic gee 


Expanding gmm line in Japan, Sony adds deck designed 


for dubbing home tapes as well as 
to oe te gee New deck is only 8.5 


35. Sony adds first 
in phe -- Ghostbusters 2 ($28), 
($34 each). Same cassettes in VHS 


selithro 
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VOICE RECOGNITION VCR: Matsushita will unveil voice 
synthesis/voice recognition VCR at Japan Electronics Show 
this week in Tokyo. User listens to synthesized voice 
commands from remote control, responds with voice 
command. 


Voice recognition system -- Continuous Linear 
Compression/Expansion Matching Alpha (CLM alpha), was 
developed by Matsushita Communication Industrial. It 
ager ee of voice that hasn't been preregistered 

ystem. Matsushita said it accurately recognize 
commands 95% of time. ‘ ar 


Spokeswoman said VCR with this technology will be 


introduced in Japan in spring at $150-$220 above ival 

; : t 
model without it. Company hasn't f equivalen 
marketing plans, she said. y ormulated U.S. 


—— 


Mitsubishi is introduci 73 eae 
VCR models (TVD Ane OO iy eee commercial killer 


ug 20 p15) in Japan. One netw 
a par plan to thwart system by airing white wits aa 
ae during commercials; VCR pauses as monaural ads 
ee on, differentiating themselves from MTS movie 
aacasts. No other broadcaster has followed suit yet. 


Ri, hy 
Consumer Electronics Personals 


en Lane resigns from Emerson Radio, contin: 
as ngceapett succeeded as pres. by brother Chmn, wii’, 
Lane; Geoffrey Jurick, pres. of Fidenas Invest ment Lta 
and Eugene Davis, Dallas lawyer, added to Emerson hy,” 
(see separate report in this issue)... Arthur Holloran nam 
vp-special markets, Sony Consumer Sales Co.; he had Me 
national sales dir.-accessories... Richard Brenner, e 
ex-NEC, appointed joins national product megr., 4 
USA... James Wunderlich, ex-Alpine, joins Infinity as 


mktg. services mgr. 


Clyde Podraza promoted to sales vp, Jensen Car 
Audio... Glen Hacqua named mktg. communications si 
Acoustic Research, replacing Anne Simmons, resigned t, 
accept PR post at Wheelock College, Boston... Appointment, 
at Sparkomatic: Anthony DeCesare named 
Ron Del Buono joins as purchasing and 
Paul Bradley becomes dir., management 


as 8 a\2?\\Xit 


imo 

John Farr resigns as Commtron video sales vp to form 
Farr & Assoc. consulting firm... Sandra Embrey-Milrad FC 
resigns aS Strand-VCI mktg. vp; no replacement named; on 


consultant Peter Blachley joins as acquisitions and product Co 
development vp... Thomas Devlin, ex-Worldvision 
megr., named Hearst Entertainment vp-worldwide home 
video... Brian McBride, ex-HBO Video, joins Orion Home 
Video as eastern regional sales mgr... Jerilyn Kessel, 
ex-Alexander & Assoc., and Howard Ballon, ex-Leonard & 
Assoc. and Alexander & Assoc., form Ballon/Kessel 
entertainment consulting service. 

—_i_ 


GO-VIDEO SEEKS PATENT WITHDRAWAL: Last week 
was eventful for Go-Video as company was listed on 
American Stock Exchange and filed amendment to its 
complaint in legal battle against Japanese manufacturers. 
Amendment asks U.S. Dist. Court, Phoenix, for “declaration 
of unenforceability with respect to defendants’ patents in 
the consumer electronics field." Go-Video said defendants 
-- including JVC, Matsushita, NEC, Sanyo, Sharp and Sony 
-- used patents "in furtherance and as an integral part of a 
plan to violate the antiturst laws." 


Listing on American Exchange, Chmn. Terren Dunlap 
said, means increased prestige and visibility for company, 
which formerly was traded on NASDAQ. Go-Video haz rm 
pithy symbol for listing: VCR. Dunlap said company 000 
supplier, Samsung, should reach production rate of 8, cae 
month by end of Oct., and expects to supply 30,000 by 5 
year. 

——_i-—_ 


Smith Corona will enter persona! computer el . 
next year through joint venture with Acer, Taiwai a ; 
computer manufacturer. Computers, h will run 
MS-DOS system, will be available in 1990 first quart 
aimed at home and small business markets. PCS ees 
expected to be sold under Smith Corona/Acer brand 

At start, they will be manufactured by Acer in Taiwy, word 
eventually switching to Smith Corona’s Cortland, N.* 
processor plant. 


: 
limb 7 

Sales of personal computers are expected to © = 
12.7 million in 1993 from 9.8 million in 1989, fueled’ _ 
growing home office and small business a ae 
International study said. Report said 31% of 2. 
income-generating home offices now have personel ts. a 
computers and 12% expect to buy PC in next 12 ad 


tae 


oritative Service for Broadca 
d Fields. sting, 


to deast - 
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domestic syndication, permit them to share in off-network 
revenues. Justice remains opposed. (P. 7) 


§)))P. xovio SHOWDOWN SET: Congress clears legislation for 
President, over Justice Dept. objections. Veto possibility 


| weighed. Hill roundup. (P. 8) 
CABLE BILL REVIVAL? Senators attempt to resuscitate 
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1 reregulatory legislation amid much lobbying. (P. 9) 
ts 
y NAB REORGANIZES DEPTS.: Convention and meeting 
a jobs split because of rapid growth. (P. 9) 
REGULATION 'ESSENTIAL' to keep broadcasting strong, 
) Sikes says, but must be 'market sensitive.’ Technology is 
key, he says. (P. 10) 
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{ee lias EXPORTS to U.S. down in Aug. 
Necane® ae are major exception, up 238% in month 
deck down slightly to $216. (P. 14) 


opted LCD highlight exhibits at Japan 
aa Ss how, though mostly in prototype form. Future 
products also displayed at Photokina. (P. 14) 


MATSUSHITA, MCA CONFIRM they're holding talks 
refuse further comment. MCA announces Japanese 
distribution deal with JVC's Victor Music. (P. 15) 


PROJECTAVISION WINS PATENT for method of 
producing nonpixel LCD projection system. It expects 
consumer product within 2 years. (P. 16) 


VCR PENETRATION INCHES toward 70%, according to 
Nielsen, whose figures indicate about 75% of sales are going 
to homes that already have them. (P. 17) 


CIRCUIT CITY SALES off 1% in comparable stores, chain 
‘more cautious in outlook.’ Good Guys up 51%. (@. 18) 
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CIRCUIT CITY, GOOD GUYS SALES: Circuit City posted 


16% sales gain to $185.5 million in Sept., although 


. . id 
comparable-store sales dipped 1%. Pres. Richard Sharp sal 


performance "continues to reflect the consumer S 


* " an has 
uncertainty about the overall economy, and eeretich ¢ 


"become more cautious in our outlook for the rem 
the year.” 


: - low of 14-3/8 at 
Company's stock fell to 52 -week 

market's idee Oct. 4. Day are Goldman, Sachs cut 
earnings estimate for Circuit City for Do’ 
year Pe next one based on “mounting evidence of a 


downturn in consumer spending as well as the company's high 
degree of sensitivity to such a slowdown." At same time, 


analyst David Bolotsky said weakening economic 
seavechieeta: ultimately would be ‘a major positive for 
Cireuit City, as it is likely to drive a number of its 


competitors out of business.” He continues to recommend 


stock for long-term investment. 


Company opened 3 Impulse mall stores, 2 of them in 


Mass., first units in markets with no Circuit City superstores 
and thus test of ability of units to operate cost-effectively 


outside company's existing distribution pattern. George 
Hechtman, retailing consultant with MeMillan/Doolittle, 
Richmond, said Mass. units also test Impulse ability to 
co-exist with Lechmere, “one of the best merchants of 


personal electronics in the country." Personal electronics 


are mainstay of Impulse mix. 


The Good Guys said sales in fiscal 4th quarter ended 
Sept. 30 rose 51% to $78.7 million and comparable-store 


sales 16%. For year, sales were up 51% to $294 million and 
comparable-store revenues 23%. Earnings will be released 


later. 
—_—_—_-_—— 


Shares of Sansui have plunged by 42% on Tokyo Stock 


Exchange since mid-Aug., said Financial Times, which 
nevertheless quoted Sansui Dir. Koichi Enomoto as saying 


liquidity problems besetting parent Polly Peck International 


(PPD hadn't affected Sansui operations thus far. "Sansui, 


Capetronic and Imperial are all separate from PPI," paper 
quoted Enomoto as saying. "We buy and sell through our own 


organization or subsidiaries. There are no day-to-day 
transactions with our parent company." Worst-case 


scenario, he said, is that PPI might sell its Sansui shares and 
"a new owner might have a different policy toward Sansui." 
PPI bought 51% share of Sansui last fall and in May sold its 


own consumer electronics subsidiaries -- Capetronic and 
Imperial -- to Sansui in bid to strengthen all 3. 


Sept. sales pace was hot in first 4 weeks of 5-week 
month, according to EIA figures on sales to dealers (see 
State of the Industry). Color TV sales were running just 


2.3% behind all-time record month of Sept. 1989, when 2.63 
million direct-view sets were sold. Everything else was up 


from 1989 month. Projection TV sales for 4 weeks were 
56.4% ahead and stood at record in year's first 38 weeks, 
passing 200,000 in 4th week of Sept. (to Sept. 21), besting 


previous 38-week record, set in 1986, by 1.7%. Camcorder 
sales were up 46.3% from same 1989 weeks and VCR decks 


were up 11.2%. 


Sony spokeswoman declined comment on published 
report that Sony is negotiating with N.Y. developer 
Mortimer Zuckerman to form venture to develop office 
building on N.Y.'s Columbus Circle. N.Y. Times said Sony 


also was negotiating with Kumagai Gumi, Japanese company 


with subsidiary developing office tower elsewhere in 
Manhattan. 


both current fiscal 
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Financial Reports of TV-Electronics Companiog 


These are latest reports as obtained during past week. Dash ing icales 
available al press time. Amounts expressed in dollars. Par witheses em ne 


Company & Period 


Best Buy 


1990-26 wk. to Sept. 1 278,247,000 

1989-26 wk. to Sept. 1 222,816,000 

1990-13 wk. to Sept. 1 152,170,000 
1 


1989-13 wk. to Sept. 118,012,000 


Commt ron 


1990-year to Aug. 31 554,079,000 
1989-year to Aug. 31 549,974,000 
1990-qtr. to Aug. 31 119,449,000 


1989-qtr. to Aug. 31 128,394,000 


Spelling Entertainment 
1990-year to July 31 
1989-year to July 31 
1990-qtr. to July 31 
1989-qtr. to July 31 


158,025,000 
143,856,000 
38,837 ,000 
43,883,000 


Consumer Electronics Personals 


William Spencer named pres. of Sematech, 
semiconductor industry consortium, replacing Robert yj 
who died in June. Spencer was group vp of research . 
Xerox... George Arnos, ex-Highland, joins Montgomery 
Ward as div. merchandising mgr., major electronics, 
responsible for TV and video categories... Thomas 
Kalinske named pres. of Sega of America; he most 
recently was pres., Matchbox International and was pres, of 
Mattel... Henk Bodt rejoins N.V. Philips as member of 
group management committee, responsible for professional 
divisions... Robert Fisher named Zenith corporate 
controller; he had been controller of consumer products 
group... Bruce Mendel named national sales mgr., Software 
Div., Franklin Electronic Publishers. 


Changes at Schwartz Bros. N.Y. branch office: Ira 
Derfler, ex-EMI sales vp, rejoins distributor as branch mer., 
replacing Andrew Miele; Arnie Handwerger named sales 
mgr.; Drew Miele resigns as sales rep... Michael 
Karaffa resigns as Vestron sales and mktg. vp... Robert 
Baruc will depart as Academy Pictures pres. and Academy 
Entertainment senior acquisitions and production vp at year 
end; replacing him is Trisha Robinson, promoted to senior 
acquisitions vp. 


Don Matthews, ex-Windmere hair care appliance 
company, joins United American Video as exec. sales VP; 
Bruce Perlstein, ex-KVC and Goodtimes, named 
regional sales mgr... Charles Wessler, ex-String N 
Films and Wessler Management, named Island Visual aa 
America production and programming vp... Changes “2 
& Sound: Lynn Petersen promoted to new products me" 
from St. Louis branch sales representative; John por 
ex-Ingram Kansas City branch mgr., named key accou® 
mer. for rack division... Renee Gusman promoted to 
MGM/UA Home Video mktg. services mgr... Raymon 
Zinar, ex-Schwartz Bros., joins Vidmark as 
regional sales mgr... Tracy Platt appointed MPI Home 
Video PR dir., su ing Chuck Parello, . 
Promotions in Commtron S. Cal. district: John Badosta 
Ee pat mer, Ron Lehman to district sales eB v2 

, ex-Hearst Entertainment, joins Re 
Productions as executive in charge of production, iil 
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DIGICIPHER DOES D.C.: General Instrument (GI) video 
compression/HDTV system gets good reviews. (P. 7) 


cBS EARNINGS DOWN 30%: Decrease to $43.5 million 
attributed to ‘weaker results’ by TV Network. Revenue up 
12%. Other financials. (P. 7) 
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zi g performance by 
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T YEAR: With 8mm 
SONY 8mm DECK PUSH NEX ritical mass and 


camcorder population reaching appropriat® Of expects to 


Eee ie ing, 
prerecorded software availability improv ¥ 
i ting VCRs actively next year. Masa. 
eg ger Consumer Video Products Co., 


(Yuki) Nozoe, pres. of Sony . 
i ‘sinally planned to promote decks for 
er aan bet airtel production to eamcorders in light 


of shortages in that category. 


said camcorder shortfall will continue through 
rest pe with about 80% of orders being filled. pe 
attributed shortage to unexpectedly high demand, sai ; ny 
is flying camcorders in weekly to meet commitments. 
series will represent about 40% of unit sales in 4th quarter, 
he said, but he foresees 50/50 split between compact TR 
models and larger "family series” next year. 


Upscale Hi8 models will represent 5% of units in 4th 
quarter, about half expected percentage, which Nozoe 
blamed on need to shift production to standard models. 
Long-term plan, he said, is to have "a good proportion" of 
business in Hi8. Overall, he expects camcorder sales of 
2.8-2.9 million, depending on product availability. He noted 
that industrywide inventories had dropped to 140,000 at end 
of Sept., compared with 300,000 of full-size VHS alone in 
spring. For 4th quarter, he said, 8mm camp will account for 


half of industry sales. 


Nozoe said Sony is pleased with performance in VHS 
decks, particularly given company's reliance on stepup 
product. As in 8mm, availability is tight, and he doesn't 
foresee any price adjustments this year. He forecast 
essentially flat industry unit sales in 4th quarter, with sales 
for year falling short of 10 million. 


Nozoe claimed that Sony holds number 2 position in 
laserdisc player sales behind Pioneer, projecting industry 
sales at 200,000 players in 1990 and 300,000 in 1991 as 
consumer awareness grows and software availability 
improves. 


Sony introduced its first video printer just after summer 
Consumer Electronics Show with street price of about 
$1,200. Nozoe said he expects it will take 3-5 years for true 
consumer market to develop as volume increases and prices 


drop. 


Sony also said U.S. sales of Watchman monochrome 
pocket TVs passed 3 million since it was introduced in 1983. 
Company expects 30% sales increase in category this year. 

——— 


Breakup of Polly Peck International (PPI) loomed as 
strong possibility last weekend as more than 60 creditor 
banks met in London to determine company's fate. If Chmn. 
Asil Nadir fails to convince creditors he can raise cash to 
pay off debts, company could face administration, form of 
bankruptey proceeding that could result in breakup. PPI 
owns about 72% of Sansui. Nadir reportedly was negotiating 
last week to sell 50% of Vestel, its Turkish consumer 
electronics subsidiary, to Turkish conglomerate. Meanwhile 
PPI Group Corporate Development Dir. Mark Ellis was 
last-min. cancellation at Wertheim Schroder conference for 
securities analysts Oct. 10 in N.Y. 


> 


Living room is most likely location in home to 
TV set, Nielsen Media Research said. Survey of 4000." 
Nielsen households (containing 7,818 TVs) found 43.1% of 
sets were in living room, 22.8% in bedroom, 11.6% master 
bedroom, 10.7% family room, 5.6% kitchen, 3.2% basement 
3% "other." d 
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AUG. AUDIO SALES UP 0.6%, EIA Rep %, 
performance in aftermarket autosound help ‘ you 38 
out small gain in Aug. factory audio dollar ial Industyy ae 
with same year-earlier month, EIA Mktg, Se €S Com, the cA z 
reported. Meanwhile, portable audio suffere, Dent 1990 
of doldrums, while components and Systems another come 
increase. Managed mat oP 
oO 
Overall Aug. sales rose scant 0.6% to gs i Sob 
from $580.42 million year earlier. Notwiths 79 Willig nee 
increase in months, year-to-date sales were ing . ae 
$3.87 billion from $3.78 billion in same Jone 2.5%, tales 


1989. Autosound category continued to | * Pring ; 

increase was in marked contrast to double-dign” althonss 7.5% 

June. Car stereo wholesale dollars were up 9 Be sin 
: m 


$105.13 million from $95.78 million in Aug. 1999... “oth and O 
in Jan.-Aug. to $813.81 million compared with? wae sales 
In components and systems, industry's broadest ' 
category, sales in month rose 2% to $286.6] million 
$280.87 million. For year to date, increase was aon class 
$1.91 billion from $1.84 billion. Monthly increas. =absinah 
sharply in comparison with 12.4% gain in July vs. —_—_ — 
earlier. os : 
than 
Lingering troubles continued to plague portable ill 
which saw drop -- albeit modestly for 5th audio, eo 
month. EIA said Aug. portables sales fell 5.8% to $192.04 
million from $203.77 million in 1989; in year's first 8 ship 
months, they declined 3.4% to $1.15 million from $1.19 fror 
million year ago. low 
list 
Here's breakdown of audio dollar sales to dealers in mil 
Aug. and for year's first 8 months: $22 
FACTORY SALES OF AUDIO EQUIPMENT 
(add 000) fig 
cor 
P wa 
roduct Aug. 1990 Aug. 1989 % Chg. of 
Portable Audio........ $ 192,047 $ 203,774 - 5.8 15 
Components & Systems... 286 ,606 280, 869 + 2.0 
Autosound (aftermarket) 105,134 95.784 + 9.8 
TOTAL.............. $ 583,787 $ 580,427 + 0.6 te 
8 mo.'90 = 8 mo.'89 % Chg. * 
Portable Audio......... $1,146,567 $1,187,342 - 34 
Components & Systems... 1,913,175 1,841,501 + 3.3 Di 
Autosound (aftermarket) 813.805 + 8.3 u 
TOTAL ns ceme eS $3,873,546 $3,779,968 + 2.5 : 
C 
Consumer awareness cam Laserdisc Asst. : 


(LDA) will start on small scale with sais decals, but 2 
are in works for larger display, LDA Dir. Margaret Wade 
us. "Retailers can use decals to let people know they c# 
laser," she said. "We want to talk to our retail advisory 
board about in-store displays and laserdise sections ne 


Aug. VSDA convention includes representatives of 
Center, Tower Video t MTS, The Good Gass, Te 
(TVD Aug 13 p15). LDA hopes to issue full list of mal 


_——  -— —<— 
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sSETTE SALES REBOUND: Shinj 
C00 record industry sales were cassette sheet first-half 
Compact Discs, Recording Industry Asgn. Phy es and 

orted. But trade group put more stock in america 
of album-length prerecorded cassettes, follo wee rebound 
in same year-earlier period. Overall record ind flat growth 
climbed 10.8% in units in year's first half to 494-1 Ses 
from 380.6 million and overall dollar volume 15.19 Million 
pillion from $3 billion. 1% to $3.5 


(RIAA) 


RIAA emphasized gains of 5.2% j F , 
7.5% in dollar volume by album-length casccrtpments and 
compared with relatively flat rises of 1.5% in init Increases 
and 0.7% in dollar volume. "The rumored decline shipments 
sales based on virtually flat 1989 sales figures j ai Cassette 
this increase," RIAA said. S disputed by 


Derivative cassette single catego : 
class by itself. Units jumped 39.3% ped dolar G7 oa in 
Other hot category, album-length CDs, continued unel 

wth, accounting for 31.2% of total prereconied tenet 
unit sales in first half. CDs pushed vinyl LPs further ton 
a aes units col See and dollars 66.6% Pact 
than 6 million LPs were sold in half ee 
million year earlier. » Compared with 17.5 


Music video sales are on upswing, RIAA sai ' 
shipments -— net after returns -- sould 77% +o.0f ili, 
from 2.28 million. Increase probably stemmed in part from 
lower prices, since dollar volume ~~ calculated at suggested 
list price -- rose only 44.4% to $74.6 million from $51.7 
oe so average list price fell 18.5% to $18.47 from 

22.66. 


Latest RIAA report is first to contain midyear sales 


} f\ figures on music video. While that was fastest growing 


configuration in terms of unit shipments, and dollar growth 
was 2nd only to cassette singles, it represented less than 1% 
of total unit shipments of 424.1 million, up 10.8% from 382.9 
million, and 2.2% of industry volume of $3.48 billion, up 
15.1% from $3.03 billion. 


Here's breakdown of RIAA's first-half 1990 numbers, 
including comparisons with sales in same Jan.—June 1989 
period (units and dollars in millions): 


- 1989 Jan.-June 1990 % Change 
ae Value Units Value Units Value 
Disc Singles..... 21.9 98-4 ie Fae me ae 
Bo have aiseesehe Pisie 17.6 116. , : : 
Compact Discs.... 96.9 1,172.7 132.1 1,522.7 ee ee 
CD Singles....... 0.2 0.7 0.1 i saewn 8 
Cassettes. .5....- 211.3. 1,541.7 222.3 bate +39.3 +67.7 
Cassette Singles. 32.7 ieee We 74.6 + +444 
Music Videos..... : : ; $ 
TOTALS*........-. 30279 3,028.5 424.1 3,484.5 +10-8 #10-1 
* Totals for first time include music videos. 
——— ; 
- s + ass will be put into 
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SCarce at Jape SIVA: Innovations were 
Ikebukuro Audio Fair, whi 


YOS 


portable, but booth attendants gave no indications of prices 

: U.S. executives have indicated — 

earliest company would introduce i ceed 
recorde 

Consumer Electronics Show). ~ aplenty 


Among more aggressive DAT Audi i 

] n proponents at Audio Fair 
was Aiwa, with adaptations of still-video recorders using 
DAT technology. Also abundant were car DATs and 
first-time portables, including industry's smallest from JVC. 


Meanwhile, Japanese news reports said JVC will supply 
Philips with DAT recorders for European markets. JVC has 
been supplying units to Grundig, 31% owned by Philips, which 
was one of first to sell DAT recorders in Europe. 


HOME COMPUTER A REALITY? Home, education and 
inexpensive business computer market apparently is 
becoming reality, judging by news developments in recent 
days, including word that Smith Corona will enter market 
next year through joint venture with Acer, Taiwanese 
manufacturer (TVD Oct 1 p16). 


Apple was expected to announce Oct. 15 new 
low-priced Macintosh computers, including monochrome 
Macintosh Classie with $1,000 list price, color Macintosh LC 
at $2,500-$3,000 list, Macintosh Ilsi, $3,800. New models 
and price points are seen as key weapon in fighting back 
against onslaught of IBM PCs and clones that captured lion's 
share of low-price market. Meanwhile, Apple acknowledged 
it has talked with Sony and Toshiba on their building laptop 
computers for it. No agreements have been announced. 


Commodore chopped 25% off list of Amiga 500C to _ 
allow retailers to promote model aggressively for under $500. 


e manufacturer, has signed marketing 
ement with IBM and will produce 16-bit 
marketed under Sega name in 
said. Sega spokesman 


Sega, videogam 
and technology agre 
AT-compatible computer to be 
U.S. and Japan, Japanese press 
wouldn't comment on report. 


» IBM of 
Moves follow apparently successful launch by [ , 
PS/1 and by Tandy of 1000RL computers aimed at home 
ars, home market has become more real 


t ent ye : 
eyes eames families, computer-literate children, 
Rarely does one hear of filing recipes and 


k as main use of home computer, as was 


with rise of 2 
home businesses. 
balancing checkboo 


original pitch in early 1980s. 
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Consumer Electronics Personals 


ement team at newly formed Hitachi Home 
ee America (TVD June 25 p19) that officially aie 
operating Oct. 1: Chmn. Mikio Murai, dir. of Hitachi Sales 
Corp. and Hitachi Ltd., and formerly gen. mgr. Bee ee 
Products Group, Hitachi. Ltd.; Pres. Takehiko Ka gy a, 
formerly pres., Hitachi Sales Corp. America, Exec. Vp 
Tadashi Gohda, former gen. mer., Audio/Video Dept., 
Consumer Products Group, Hitachi Ltd.; Exec. Vp i 
Fulton, who held same title with former Sales Go.} gs 
mgr., mfg., Ajira Miyamoto, ex-gen. mgr., Gifu Works; 
Treas., Hisahi Inouye; Secy., Yutaka Matsushima... 
Cireuit City changes: Bernard Andrews, former si 
Montgomery Ward mKtg. pres., to exec. vp-mktg.; Kel 
Browning to corporate controller; Philip Dunn to treas. 


Caarles Pesko named BIS Mktg. Information CEO, 
continuing as pres., BIS CAP International subsidiary, which 
he founded as separate company in 1979. William Ablondi 
named vp of BIS CAP’s New Desktop Strategies Advisory 
Service... David Perrin appointed midwest regional sales 
mgr., professional products, Fuji Magnetic Products Div... 
Management changes at Office Club: Mark Begelman, 
pres., adds chmn.; Howard Matthews named vp, chief 
administrative officer; he was corporate controller at CBS, 
where he developed Pacific Stereo leveraged buyout plan and 
later was retail chain's chief financial officer. Gary Foss, 
ex-Home Express, named exec. vp, merchandising and 
mktg... Ricki Zide and Richard Krueger appointed 
account supervisors on Sony account at Golin/Harris 

Communications. 

Tom Jacoby named pres., JBL Consumer Div.; he had 
been exec. vp, Harman America, former mktg. and 
distribution firm for JBL and Harman Kardon... Michael 
Ferron appointed chief financial officer, Cal. Amplifier... 
Promotions in Commtron S. Cal. district: John Badostain 
to district mgr., Ron Lehman to district sales mgr... 

Mark Berger joins Morgan Creek Music Group Nov. 1 as 
vp-business affairs; he has been Capitol Records 
dir.-business affairs for several years. 


Congress Video Group Pres. Bob Sigman departs to 
become Worldvision Home Video exec. vp-gen. mgr... 
Promotions at Buena Vista Home Video: Ann Daly to 
senior vp-domestie mktg., Tania Steele to publicity vp, 
Cynthia Larson to sales administration mgr... Richard 
Gladstein advanced to Live Home Video production and 
acquisitions vp... Sheri Silver, ex-Western International 
Media senior media planner for Disney theatrical units, joins 
MGM/UA Home Video as ad mgr. 

—_———— 


Retail Briefs: Best Buy reported 35% sales increase 
to $58 million for 5-week Sept., with comparable store sales 
rising 4%. For year, sales have risen 27% to $337 million... 
K mart Chmn. Joseph Antonini, announcing 10.2% Sept. 
sales gain, said strength in commodity and pharmacy lines 
more than offset weak apparel segment "and lower sales in 
electronics and other big-ticket items, undoubtedly 
reflecting consumer caution stemming from Persian Gulf 
developments."... Newmark & Lewis will be exclusive 
consumer electronics/appliance retail advertiser on 1992 
Olympics broadeasts on WNBC-TV N.Y.; it committed to 
more than 130 spots. 


Car videocassette player that can play S-VHS as well as 
standard VHS cassettes, both in standard resolution, went on 
sale in Japan by Matsushita Oct. 1 at $980. It uses FM 
transmitter to play stereo sound track through car audio 


system. 


Company & Period 


Te 
Financial Reports of TV-Electronics Compan; 


These are latest reports as obtained during past week. Dash indicates 
available at press time. Amounts expressed in dollars. Parentheses ane ft 


Acclaim Entertainment 
1990-year to Aug. 31 
1989-year to Aug. 31 
1990-qtr. to Aug. 31 

1989-qtr. to Aug. 31 


141,470 ,000 
69,077,000 
43,357,000 
24,973,000 


Audiovox 
1990-9 mo. to Aug. 31 
1989-9 mo. to Aug. 31 
1990-qtr. to Aug. 31 
1989-qtr. to Aug. 31 


224,522,000 
212,143,000 
74,089 ,000 
73,909 ,000 


CBS 
1990-9 mo. to Sept. 30] 2,341,800,000 
1989-9 mo. to Sept. 30] 2,095,700,000 
1990-qtr. to Sept. 30 662,200 ,000 
1989-qtr. to Sept. 30 593,300 ,000 


Motorola 
1990-9 mo. to Sept. 30 
1989-9 mo. to Sept. 30 
1990-qtr. to Sept. 30 
1989-qtr. to Sept. 30 


7,951,000 ,000 
6,968 ,000 ,000 
2,703,000 ,000 
2,408,000 ,000 


Orion Pictures 


1990-6 mo. to Aug. 31 245,299,000 710,000 
1989-6 mo. to Aug. 31 244,291,000 6,695,000 
1990-qtr. to Aug. 31 135, 180,000 3,252,000 
1989-qtr. to Aug. 31 115,450 ,000 2,669,000 


Raytheon 
1990-9 mo. to Sept. 30} 6,812,000,000 413,700,000 
1989-9 mo. to Oct. 1 6,552 ,000,000 391,800,000 
1990-qtr. to Sept. 30 2,241,000 ,000 138,000,000 
1989-qtr. to Oct. 1 2,189,000,000 137,300,000 


Westinghouse 
1990-9 mo. to Sept. 30 
1989-9 mo. to Sept. 30 
1990-qtr. to Sept. 30 
1989-qtr. to Sept. 30 


9,212,000 ,000 
9,193,000 ,000 
3,175,000 ,000 
3, 128,000,000 


PAdjusted. 


3338 


Notes: 


'After special charge. 


MTS IN SETS AT RECORD LEVELS: For 4th consecutive 
month, percentage of direct-view TV sets sold to dealers 
with MTS stereo in August increased to record level. For 
month, 35.5% of sets sold had MTS, and for year, share 
topped 30% for first time. 


Jump in percentage came as total direct-view color TY 
sales were off 7.4% in month and number of MTS sets sold to 
dealers increased 16.9%. Here are EIA's figures on MTS 
color TV sales to dealers: 


MTS STEREO IN DIRECT-VIEW COLOR SETS 


L of Loaf 

Month 1990 = Total 1989 Total Change 
January.. 352,182 2096 00578, 217" 27.4 _* 
February. 396,784 26.9 432,298" 27.8 - §: 
March.... 637,884* 29.6 569,498 27.3 +12.) 
April 364,249* 28.8 355,603 24.3 +25 
May...... 391,730" 31.4* 379,988 25.1 on 
June..... 663,163* 33.4* §86,275 27.9 +12, 
Duy 391,529* 34.6% 386,885 28.0 + 14 
* 35.5" ga) Say 2S 

TOTAL.... 3,709,415" 30.6 3,526,601 26.9 * °° 


* Record for period. 
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Broadcast - Cable 


CABLE ety Key senators declare bill 4 
ter resuscitation ettorts run afoul of Whi l ead 
ite House and 


af 
OP lawmakers. New bill promised for 199] 
JIL. (PL 1) 


some G 
KIDVID BILL NOW LAW: Bush allows ad 
become law with reservations. He invite 
constitutional concerns. FCC action due 


restrictions to 
S court challene 
Nov. 8. (P.3)) 


STATION PROFITS UP, despite networks’ dr ; 
‘better than expected,’ despite economic low Manes 
decline called ‘not that bad.' (P. 5) - NBC 


SPECTRUM DEAL NEAR: Key lawmakers said 

to 
compromise designed to meet Administration oma a 
abandonment of govt. spectrum to new users. (P. 6) 


NABET PLANS BOYCOTT against NBC programming and 
advertisers. NBC says it's not concerned. (P. 6) 


AD REFORMS PUSHED: Dingell may seek voice vote, but 
basis for discounts won't change. NAB calls for broadcaster 


discretion. (P. 7) 


WIRELESS 'MILLS' CLAIMED: Many preparers are same 
as for cellular. Ad claims questioned. New FCC rules may 


solve some problems. (P. 8) 


GARTNER HITS AD CURBS, calls limits censorship. SPJ 
convention focuses on vigilance against First Amendment 
restrictions. (P. 9) 

CABLE BILL LAID TO REST: Any chances ~~ 
resurrected by Senate should have been laid eo r 
proponents. "This bill is not going to get off ie 
floor. Republican advocates reportedly NEP 
Democratic effort to win agreement on timé | 
debate and indicated nearly 2 dozen amendme 
White House for bill's demise. 


S 
‘oh was followed uscitate bill 
Gore's floor speech, whic “ould be made to re Tight schedule, 


(TVD Oct 1 en 


died Sept. 28 on objections from Wir 
of lengthy debate were among 


week. Wirth was less positive 4 
un 
h 


; taff John Sun 
Gore said White House Chief ofS Tmunued [by] the 


stopping bill. He said measure 


ces that embattled cable reregulatory bill (S-1880) would be 


est Oct. 
deathbed 
with assessment, 
r floor debate. Proposed agre 


ts were pendin 


anticonsumer 
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Consumer Electronics 


eee VHS STILL DOMIN 
ith 54.6% of 9-month total. 
Supply. 8mm seen at 77% of ce 


ATES camcorder sales, 
Inventories indicate tight 
ompacts but declining. (P. 11) 


P| 
Asi ate VCRs, TV PRICES contributed to 
Comins 1on operating loss for Zenith in 3rd quarter. 

er electronics sales down 9% to $294 million. (P. 12) 


— THOMSON CHIEF ISAUTIER charts rapid and 
pone move toward more high-tech products. 
oomington plant makes its 50-millionth color TV. (P. 12) 


PHILIPS BUYING MARANTZ BRAND for U.S., giving it 
worldwide rights to name. Positioning vs. Philips brand not 
decided. New brand for Dynasean? (P. 13) 


DIGITAL SOUND S-VHS DECKS shown by JVC and 
Hitachi, but they're reluctant to give marketing dates. JVC, 
Hitachi, Matsushita to market next year? (P. 15) 


JAPANESE MUM ON DCC: Success of new digital tape 
technology depends on manufacturers, but they say they 
haven't been informed. (P. 15) 


MATSUSHITA NEGOTIATING to take over National 
Semiconductor S-RAM plant, which would be its first chip 


manufacturing plant in U.S. (P. 16) 


MAJESTIC TV RELAUNCH off to slow start, with normal 
startup problems, ‘difficult’ retail climate blamed. (P. 16) 


Democrats, speaking for party's bill 

" declared Sen. Gore (D-Tenn.) on Senate 
h came 2 days after unsuccessful 
ement called for 7 hours of 
enators. Democrats blamed 


19 by key 
this year, 
whic 


g from as many S 


i ignal to 

‘rth (D-Colo.), Was intended to signa 

. ane for all intents and purposes had 
White House opposition and prospect 


p9); Congress is expected to adjourn this 


eer tors seeking help in ' 
epublican are White House... The main 


R 
had called ideology of t 


). 


n, isa violation of Federal statute (17 USC 101 et seq. 
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, h its Marantz J % 
; lier of some products (throug Japan fac n | 
pant ee a well oe Dynasdan which said it "expects to report a gain" on sale oY I 
presum 


of ht , 
believed to have been perennial money-loser. beang 


‘lips! in U.S., where 
, lips' plans for use of brand name in U.S., compan 
Still under development are component audio label. Deal, negotiated by Dutch Parents Pet 
pushing its oo he name and trademarks but no merchandise or assets. "You will see oan my 
rite "i ited States probably in early 1992," said Guy Demuynck, Philips Consumer Elect, Active t 
Philips] in the Unite ‘ai SeThe Philips brand will continue in the U.S., but the Marantz beens POnicg YI i 
additional Sean told us. "The combined brands will strengthen our participation jn high de. 

) Aud 


" i ‘tioned throughout the world as a high-end premium brand," p . 
sasloneteel Tein US. will be selectively marketed product positioned above Phili linda , 
noncommittally: "That might be a possibility." In Europe, ees pha ee end expensive prod i 
but also some lower priced items, almost down to budget level. Maran =F ate been IM and out of Ty. 
video there, currently is audio only. Many Marantz products are twins 0 PS brand items there! 

hich bought financially distressed Marantz in 1987 for about $15 million cash ( 
09/87 Te), "remains committed to the audio business," company said, "both through its Sauatvame “i 
continuing to develop and sell the type of products currently sold under the Marantz name. These prog, 
will be marketed under other brand names owned by the company as well as... private label." Ucts 

"New brands and new businesses" in audio are possible at Dynascan, said Irwin Zucker, marketing 4 

Dynasean's Marantz Co., in addition to Dynasean's professional PMD brand and Lloyd's. He said coe 
Philips have been going on at least year. As for current Marantz brand, ‘little will change before the first 
the year,” but by midyear to end of 1991 company will be selling off existing Marantz inventory. "It's 
important to point out that Philips is not buying a business, but just a brand,” Zucker said. 


Zucker said he had "no hard data" on prestige of Marantz name in U.S., "but I would best characterize i 
as being in a similar condition to the time when Dynascan first acquired it —- well respected by Consumers, 
not as well respected by the trade." He said under Dynascan ownership Marantz made important inroads 
with large independent specialty chains, "but that's also where we encountered the most resistance” - much 
of it based on “bad feelings about Marantz and its previous management," but he declined to elaborate. "We 
have high-end product offerings for sure," he said. "We do go up very high but we also filter down in many 
places -- it may not be exactly the specialty brand that Philips envisions.” 


As for future of Marantz employes, "there is an ongoing business here [in audio] and many of the current 
employes certainly will continue. Within a year the head count certainly won't be as high but it's not at al 
clear what's going to happen." ‘ 


Marantz is respected old-line audio component brand name that was acquired by Superseope Co. 
omaret by may Fred and Nathan Tushinsky. In 1971, Superscope bell 50% of Standard Radio in 
apan and changed its name to Marantz. In 1980, plagued by losses, Superscope sold foreign rights to 
Marantz and most of its overseas assets, including ‘ "Ca eee 
Sept 23/80 p13). In 1984, Superscope changed its name to Marantz and in 1987 was sold to Dynascan. 
Closed-caption decoder bill to aid hearing-impair ee ag Sar 
was signed into law last week by President Bish. WBE fed rs 
requires that all sets 13" and larger manufactured or 


: L fiscal year , - Ath quarter, 74% sales 6 

prnaa ae mv a yi a ay 1, Lire be equipped to display pushed Bereta Bg, Sh Fn Sane ee eae ’ 
| Captions pis). Measure mandates FCC revisi S eae blaming 

establishment of performance and display standards. "imanticipdtdl allan paeeety Ser ein Be io 

__ Emerson update: Former Pres. Stephen Lane and his Rees coihadee cots pe cartridges from 

wife Trina were ordered last week by arbitration panel to $750,000-$900.000 ell to $520,000 from Lf Oe crested 

pay $6.1 million to Drexel Burnham Lambert in settlement 4th quart ,000. It said those sales would 

of dispute over losses in 1987 stock market crash. Of quarter. ane 


amount, panel said Lane owed $4.8 million, his wife $1.3 
million. Order gives Drexel right to sell $1.6 million worth 
of Lane's Emerson stock if he doesn't pay amount panel 
found him to be in arrears. Panel rejected Lane claim that 
Drexel, now in bankruptcy, was negligent in managing his 
account (TVD Sept 17 p16). 


THIS WEEK'S YEN RATE 


Yen values have been converted to dollars it 
this week's issue at 196 yen = $1, except where 


| 


its 50% of Marantz Japan, to Philips for $34 million (TV) 


Entertainer for 
reported 56% net income increase on 105% sales jum? © 
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: <shita, 
CHIP PLANT: Maisys jast week 


: . firme 
directions, con quetor (NS) 


National Sener = 


MATSUSHITA EYES U.S. 
expanding in U.S. in many 
it's negotiating to buy large 
semiconductor plant in Puyallup, Wash. 
U.S. chip facility for Matsushita. 


: ild static 
NS plant is advanced f acility designed to buts 
random access memory ee ime - 
abandoned by American semiconductor Ts 
because of notaplexity and cost, but pursued esi x6 
has been candidate for closure or sale. Ma s natal 
decision has been made, and Japanese news ac 
plant could be purchased for about $100 million. 
gabit S-RAM -- 
power is shut 
for S-RAMs are portable computers, — 
fax machines, camcorders, VCRs, other consumer electronic 
products. Puyallup plant belonged origin cl 
Semiconductor, was absorbed by NS when sale to Fujitsu fell 
through. 


Matsushita has been in spotlight in recent weeks over its 
negotiations to buy showbiz giant MCA (TVD Oct 8 p15). It 
has been emphasizing its policy of making more components 
in U.S., with target of at least 50% domestic content for all 


1,000-acre “multimanufacturing area” in Tex. to make such 

ucts as computers, printers, broadcast equipment (TVD 
April 9 p17). Company already has one plant in Wash. state. 
Subsidiary American Kotobuki assembles VCRs and TV-VCR 
combinations in Vancouver. 


Meanwhile, Mitsubishi Corp., J ing company 
with affiliates in consumer electronics, bought 4.7% of Cal. 
semiconductor firm VIA Technologies for $1 million, first 
chip investment. 

—_—_———— 


Super VHS-C Palmcorder with digital image 
stabilization and color LCD viewfinder will be introduced in 
Japan by Matsushita in Nov. Company has doubled 
production of camcorder to 60,000 this month from 30,000 in 
June, is shipping 20,000 monthly to U.S., 20,000 to Europe... 
JVC will triple production of VHS-C minicamcorder to 
90,000 monthly, of which 40,000 will be exported, according 
to Japan Economic Journal, which comments: "JVC had 
ee rs sell the product in the U.S. for $1,199... However, 
parry bean se eh ieee amen 
have to accept that price in the end." “Spa ac 


What a difference a week makes: Sal 

: Sales of all vi 
products ro one last year in first week ORL, 
according to EIA data (see State of the Industry). ‘That 
history for deel iow cole ee in Ee ee 
anid camcorders (TVD Oct 


Visual Almanac, interactive multi 
. timedi 
ae eae ay Computer, is being Gaitaesitants t 
ee pe y Optical Data Corp., educational id od lise 
ee aay - $100 ‘to cover the costs of han ae 
ber a psa paitem has collection of 7,500 moving and 
wal cctal se , work space for manipulati ee 
os ms _ sree Boonie It ineludes o-sided _ 
rdise, CD- wi 

and guidebook, cable to link vi Deas Fee raaet 

i ware 
bic must have TV monitor, laserdisc Ee ‘ os nantes ra: 

erface, Apple CD-ROM drive a tae 


IGITAL VIDEO SEMINAR: Seminar 
Pehnol0gy in future TV services, svOneenll of 4; ‘ you. 30 no. 43 
Consumer Electronics Group, is schedy|a a, by Ba | PO 
Hyatt Regency Hotel, Cambridge, Mass, ey: 26.» Vv; os aa 
Fiectronics and Communications societies wit Cony and Ve aid. Ma 
2-day event under chairmanship of Philips Cab < DeP sories. On 
tics b a gee 
Keynote speaker at Nov. 26 luncheon yw; ATpad : ¥ y 
Scientific-Atlanta's Sidney Topol, chmn fr be eb Taiwan b 
TV (ATV) Committee. Session on applicati EIA ay sit 
yideo broadband services will be chaired tons of dig Mexico to} 
Bellisio and will cover broadcast and Dae cor, 5.1% increase | 
applications, interactivity, high resolution we ts. For first 
service. Other sessions: » Video dial, aropped 0.6%, 
countries. KO 
(1) Digital video coding, chaired b ; had decre 
Dimitris Anastassiou, on applications “f “aatumbia Uy, | increases ~~ © 
information and prerecorded media. (2) "Chane ote, 
threats" of digital video communications, m ode 
Rellcore's Irwin Dorros and including Topol, apc’, 
Barnathan, ATC's Walter Ciciora, Hughes’ Fo Sail 
General Instruments’ Jerrold Heller, Philips Labs Caldas Japan..-- 
Rochkind, TCl's John Sie. Mark Korea. ae 
Taiwan... 
(3) Digital video terminals, TV sets, Thailand. 
videophone and conferencing, multimedia work stati mee Singapore 
interoperability among terminals, moderated by Bell & Malaysia 
Barry Haskell. (4) Communications, computer and Lay 
applications, moderated by MIT's William Scene 
Transmission and networks on terrestrial broadcasting oie Mexico 
TV, satellite transmission, broadband ISDN, all-optical color 
very-high capacity networks, packet video and intezrtin Korea 
analog ATV services into digital network, moderatei by total 
Toth. Details: George Hanover, 202-457-4979. color 
b&w....-- 
MAJESTIC OFF TO SLOW START: Relaunch of Majesi Taiwan 
TV brand is "taking us longer than we anticipated to get total 
momentum up and going,” we were told last week by Jims color 
Schwab, pres of Majestic Industries, affiliate of D&H b&w...-- 
Distributing Co. (TVD Feb 5 p10). —— 
: Singapore 
Expanding on comments of Frank Myers, pres: of Wel 
Gardner, which manufactures Majestic line (TVD et 898 — 
Schwab said Majestic sales will fall short of 24,000-0,00 total 
set goal in first year, although he wouldn't i ae ea 
much. He blamed normal problems in starting a" mt b&w... .. 
compounded by "retail climate that continues to be oe 
otal 


___ Line, which consists of 11 models in 20-27" rane 
including 5 consoles, was designed as 2-step 2 < 
small independent stores. Schwab said Majestic abit 
eyeing "avenues that weren't exactly in our initial 
plan," such as rental dealers. He cited unanticipat® is 
interest from some department stores and furnitor’ 


eeeee 


‘ . gchwab 5 color... 

In his other capacity as D&H sales dit. Pi ith™™ = 
solite of Go-Video dual deck VCR is going * wee!s, a th ee 
ae e * . 1 a } e: F 
Ss coming in ‘within the last Cou? &..q $l Dg a 


allowing distribution to more retailers. "99 above oi 
price is "holding up," noting that figure is oa asl! 


original retail target, pushed there by said aa 
outlets that "were determined to get g1,098." FF i's fuzzy logi 
quantity shipments are "just now ! Other can 

| 16:1 zoom 


te i to tell about consumer reaction” °° 


= $ (3,299 
jpute A \ om ( 

Memorex Computer Supplies will beet 5, wea Sharp, 
new 4-Ib., 2" thick portable computers in ¥ 
will bear Memorex brand name, shipments | 
in Nov. Psion brand continues on hand-he 
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at : 
le and VCRs from M : 
“&r . alaysia i 
dg, Dept. said. Malaysi a incre : 
. categories. O ysia was only coun Uy, Impo 
n other hand in Country ¢ ere rts of Ty 
» IMports f 0 show. omm E T 
Com Tai oan i eree OP NA 
aiw in both were TIONA 
Us 
Advert consur sO VERTISERS: § TV DIGEST—17 
= ony Tand 
y and Phili 
ps 


Pe tn 
oth atically to 78,900 
July 1989. VCR »Y00 color sets j 
deck i ts in 
mports fel] 99.1 nth dona dropped 
Pel bs? . 59 70 
6 to6 2.7% from 1989. Howe ‘sh 
ver, Son 


since Taiwan became signi 
€ significant VCR 00 
Su : > Ow: 
Pplier in i983. total Nonelectronj y 
: and lightb nic diviaiics Philips made li 
~~ movies in So st on strengt 
Son: rength of 


LL 
Jul Mexico topped all 
) ‘ eol 
. . in i 
‘SNe ped 0.6% a5 onths, color pie was t Month, wit time, ulbs for Phili 
A , total still .Y im Op so h PS. Cireuit Cj y'S cas : 
countries. Korea Tai ill easil Ports fr urce of uit City joi Se, applian 
had decreases % » taiwan, Chin y topped ee Mexic b&w li Sony Co y joined list for fi Ces 
< period. Can a, Japan Ose of (0) on's share rp. ranked irst 
increases ~~ 82.1% i ada had hi and H all oth @olankin ee 31st wi 
S, in month, 195 ad biggest ong Kong all. umbia House, gon CoE with $356.5 milli 
d > 195.9% in ingen § all 25.1 million wy So, ae re 
July = months age video and t n, up 30% fr ectronics and es, CBS Secaer - 
is % Chg. 7M idwloteae n andl adver fa ayer cen for 
: onth vertisi gains : 
d s 9 Sin, f came 
"6, Japan VCR Decks Chg. ‘Tandy rank ee Naeem Age 
ene 722,400 Faalie devoted to entero ml 
: seve 211,80 + 6.9 cludes that 0 Radio Sh ./ million, with 
Taiwan... ,800 +15.2 4,026,700 stores (up 16 of Memorex t ack stores. Tand: largest 
edia Thailand. = 600 -99.1 7 ebA ate 4%). ape label (up “en ligarse 
and. Singapore ; ee + 0.1 102,100 - 44.0 ai Philips held 6 ) and McDuff 
bs' Malaysia 1 -600 * 502,10 ~135.2 ectronics ac 2nd rank at $ , 
um 5,600 +16 i enna Addition of oa ee po ae mulllion, with 
| er “s 157, a6 a figures boost pacetort comput 7 million, up 17.3% yaaa 
rable TV Sets ie ag aid ey ee ogee gates total to $34 mili eletirenics 
Mexico ear. pot with $127.1 mi million. Ci cs 
-1 million -- ircuit Cit 
col 29.9% j vity 
on of SD cai .s 914:2000 = Se rpavpiatiach yarn % jump in 
total... 2,348,600 - issue, finds eports rates 
color. 138-900 «530 22 components pet bene vse Sole stereos in No 
“ 55,2 Bq ood back. in sound quali ing resem Ma 
> DEW. sees 8 200 -45.3 -031,600 — 42 MD ground music or q ality, but says th blance to hi-fi 
Taiwan 3,800 -16.2 435,000 - 51 = Seale and Panncke It selects ae teas for 
me total... 14 596,000 - 33.8 a es low-cost compo CT705 as best SP Hitachi 
color 1,400 -33 eo ae rece POET coristtnet aporoiak but 
SN 78.900 - -6 917,600 echnics or Son eivers by JVC or Son ve approach 
ae 62.400 sims 572 - 29.0 constitute $500 4 and Boston Acousti y, CD players b: 
P aysia ; +35.5 mane “aegis minisystems se falas coeniee ay speakers to 
| color... ,900 + 0.1 issue -- Yamaha YST- ents favorabl 
lls 106,300 +37.1 Saptieuameat best sess i sy MHC3300.. ; 
16), 700,600 + 30.3 peli emma ae SS eg aa : 
4 64,000 -7.4 4 Fig ot dees ee ee oe 
y 32,200 + 17.7 portable CD, word proc TV, camcorders, gift section shows 
ne, mie 65.5 ae , processors, univers aI, Paaincy phones, 
ult. 3,800 4. +945 ia ,500 - 15.3 P Philips Vidiwall portable " ote, videotape. 
15,600 -82.5 aud ae - 34.5 ile: installed in 50 RS aoe Projector” systems 
, = 2523 ay programs an astle video area 
E as eee young adults, E d ads of Channel M netw des to 
44.9 ach Vidiwall proj ork targeted 
12,400 -55.1 20 7600 "12.9 screens for image measurin ee ae ee eet 
ing 6,900 + 0.1 ee acage. Petcare SE ee G2" diagonal ce 
; ’ - 0.8 -Gen. Mgr. Judd Futerman : . Philips Vidiwall 
‘ as said : 
S. 7,500 -32 version of Philips’ huge custom vi Super Projector, portable 
-6 90,800 arenas, also is bei video walls f } 
1,000 -83.4 17,900 Be at $49,995 ae ing sold through eee eat itn oa and 
; 6,500 +23.6 72,900 - ee interest-free ‘Sia price, ‘ os with eo dealers 
7 ae 6,400 +82.1 eee 3 Sunflower Ave., Paramus, N.J. 07652 Le Ae iad 
ail ® No cianifi J ‘ Nintendo of Ameri 
| Note: Dirck f shipments in 1989. Northern Cal., to an lee aon by U.S. Dist. Court 
J Some total s for color and b&w TV in lud i damages incurred b Galoob 10n bond to cover costs or ’ 
s may not add ; clude kits. wr ull sae y oob Toys if it’s found Gal 
add due to rounding ongfully enjoined from selling : oob was 
ei ee . enh ancer (TVD July 2 p14). es Genie videogame 
. American E injunction was heard last month ig peal of preliminary 
ed logic bino ite oe Christmas catalog features Fisher shortly. oo 
er camcorders: ar-type camcorder on Cove ($1,199) China would lose " 
ders: Sony TR5 ($999), Sharp full-size wit under resolution tose Sty aie —e 
m Palmeorder ($999). result in inereased tariffs on most Soman Cs would 
Senate passage pice 8 and veto would be ae but 
o approved 2nd m 


16:1 
No Tas walla Panasonic 8:1 200 
ae Pei rt but Pioneer Jaserdise combi player is 
G299). Other peek ey a ($2,999); Toshiba 50" anyway, House 
arp, So 5 are by Fisher Panasonic, R A, _ Status is year but setting h i 
ny. continuation of status an ea rights goals for 
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Financial Reports of TV-Electronics Companies 


These are latest reports as obtained during past week. Dash indicates information not 
available at press bme. Amounts expressed in dollars. Parentheses denote loss. 


- Per 
Company & Period Net Earnings Share 


Park Communications 
1990-9 mo. to Sept. 30 
1989-9 mo. to Sept. 30 
1990-qtr. to Sept. 30 
1989-qtr. to Sept. 30 


117,788,000 
119,056,000 
38 ,867 ,000 
39,260,000 


Scripps Howard Bcstg. 


1990-9 mo. to Sept. 30 234,136,000 
AT&T 1989-9 mo. A 4a, 217,026,000 
1990-9 mo. to Sept. 30] 27,272,000,000 | 2,037,000,000 | 1.87 1990-qtr. to Sept. 78,185,000 The 
1989-9 mo. to Sept. 30] 26,811,000,000 | 1,992,000,000 | 1.85 1989-qtr. to Sept. 30 69,923,000 and A 
1990-qtr. to Sept. 30 9, 358,000,000 22-000. age S. 8 ae 
1989-qtr. ae 8,896 ,000 00 ,000, : 
oe ee ie 1990-9 mo. to Sept. 30] 6,103,000,000 
BHC Communications 1989-9 mo. to Sept. + 1,000 ,000 ocToB! 
1990-9 mo. to Sept. 30 200,546,000 451,564,000 [15.42 1990-qtr. to Sept. 30 2,012,000,000 
1989-9 mo. to Sept. 30 177,460,000 799,431,000 |26.65 1989-qtr. to Sept. 30 | 1,792,000,000 
1990-qtr. to Sept. 30 65,869,000 32,586,000 | 1.12 La 
1989-qtr. to Sept. 30 58,212,000 800,305,000 |26.68 United Television 
1990-9 mo. to Sept. 30 85,326,000 Broa 
C-COR Electronics 1989-9 mo. to Sept. 30 75,572,000 se 
1990-qtr. to Sept. 28 10,144,000 (244,000) mee 1990-qtr. to Sept. 30 27,343,000 
1989-qtr. to Sept. 30 13,227,000 1,113,000 | .26 1989-qtr. to Sept. 30 23,763,000 pen 
mic 
Chris-Craft Industries Video Display Corp. aajou 
1990-9 mo. to Sept. 30 214,782,000 273,990,000 |10.63° 1990-6 mo. to Aug. 31 27,658,000 : 
1989-9 mo. to Sept. 30 192,901,000 467,599,000 |18.16° 1989-6 mo. to Aug. 31 26,808,000 cable 
1990-qtr. to Sept. 30 70,548,000 17,991,000 | .78 1990-qtr. to Aug. 31 14,721,000 
1989-qtr. to Sept. 30 62,974,000 | 462,877,00018 |18.16° 1989-qtr. to Aug. 31 14,024,000 BUR! 
Corning Zenith entry 
1990-40 wk. to Oct. 7 | 2,167,700,000 217,700,000 | 2.30? 1990-6 mo. to Sept. 29] 1,032,100,000 awar 
1989-40 wk. to Oct. 8 | 1,828,300,000 187,700,000 | 2.03° 1989-6 mo. to Sept. 30] 1,105,700,000 
1990-16 wk. to Oct. 7 886,500,000 103,500,000 1.10? 1990-qtr. to Sept. 29 342,300 , 000 ) FCC 
1989-16 wk. .8 715,000,000 76,500,000 | .80° 1989-qtr. to Sept. 30 376,800,000 (24,100,000) ques 
Gannett Notes: Includes special credit. "Adjusted; includes speciaj looki 
1990-39 wk. to Sept. 30) 2,537,056,000 259,671,000 | 1.62 credit. ‘Adjusted. “Restated. ‘After special charge. 
1989-39 wk. to Sept. 24) 5,549,615,000 270,140,000 1.68 600—0«waoaooaoaoaoaooaoooaNwwao@o9ow@ananwawaoowo9nDaDaaaDaDMmDm”Q_T” CAP 
1990-13 wk. to Sept. 30] 829,861,000 79,403,000 | .50 
1989-13 wk. to 827,882,000 83,135,000 | .52 Consumer Electronics Personals broa 
General Electric Osami Suzuki named senior vp, strategic planning, ? NAB 
1990-9 mo. to Sept. 30 |41,200,000,000 | 3,064,000,000 | 3.44 : ; nt of Toshiba America \p ft 
1989-9 mo. to Sept. 30 |38,400,000.000 | 2.766,000,000 |3.06 Nermirbaa 9. pasee oa a oe “* mos’ 
1990-qtr. to Sept. 30 |14,200,000,000 | 1,026,000,000 | 1.16 roducts; he was vp, mere ing and product planning, st 2nd, 
1989-qtr. to Sept. 30 |13,000,000,000 945,000,000 | 1.04 Toshiba America Consumer Products. Jeff Mullarkey 
Gre resigns as Toshiba America Consumer Products asst. TCl 
1990-9 mo. to Sept. 30 |13,634,179,000 | 1,127,699,000 | 1.65 vp-merchandising and product marketing, to take less 
1989-9 mo. to Sept. 30 |12,799,630,000 | 1,025,556,000 |1.50° undisclosed post at Goldstar... James Hogan, ex-vp of 
sates &2 Sept: $B | S5.250000 | SEE8m | Se] Thomson Consumer Blectronies (TCE) Ausio 8 FIG 
sii acl. if Communications Div., named to new post of senior vp at Mill 
Home Shopping Network j Wang Labs, where he will head personal computer business; Atl: 
1990-year to Aug. 31 1,008,272 ,000 38,754,000 42" Wang's pres. is Richard Miller, onetime TCE pres... Mark 
1989-year to Aug. 31 774,342,000 (14,939,000) | — > A t FN! 
1990-qtr. to Aug. 31 244,586,000 1,670,000 | .02° Knox, ex-Technics, named Denon America product mgr 
1989-qtr. to Aug. 31 187,446,000 (26,101,000) | —# home and specialty audio; Philip Roberson, ex-RSB met 
Jenene Rareeoeine Marketing, joins Denon as product mgr., car audio; Nev 
1990-qtr. to Aug. 31 26,500,000 (6,100,000) | — report to Mktg. Vp Ken Furst... Hans Tonino, ex-pres- | 
1989-qtr. to Aug. 31 19,400,000 (9,800,000) | —— of Dureco record company and CD plant, named managing 
MCA dir. of new CBS/Fox Benelux subsidiary... Lee Knuth, FC 
1998-9 mo. to Sept. 30 2.924, 185,000 137,775,000 {1.70 ex-Motorola, appointed Memtek accessories product mer. ef 
-9 mo. to Sept. 30 | 2,426,024,000 120,137,000 |1.649 : = 
1990-qtr. to Sept. 30 | 1,061,297,000 61,416,000 | .71 Appointed MGM/UA Home Video sales dirs.: Molly — 
1989-qtr. to Sept. 30 894,422,000 50,824,000 | .699 Kronberg, western div.; Bryan Willis, eastern div... = 


Marilyn Young resigns as AIP Home Video nati E 
.86° mer. to join Rotfeld Video in same capacity... page si 


Media General 


cb oe dade: 38] tase | Bags Chamberain ad f 
-9 mo. to Sept. ,469, ,888,000 | .84 amberlain advanced to Turner Home E 
1990-qtr. to Sept. 30 152,101,000 7,287,000 | .288 etion Bond, j Live § 
1989-qtr. to Sept. 30 142,291,000 3,941,000 ki Hoa don aera ca joint Hurl. q 
e. an wness owe _ Home 
Multimedia ex-GEMH Mktg and Active Home Vider, joins Ye a 
1990-9 mo. to Sept. 30 | 353,572,000 28,564,000 12.318 Vid a Boy post AME Sales bi 
1989-9 mo. to Sept. 30 |  340/177,000 23,121,000 |1.86 ideo as major distributor sales vp, HeW Post reporting m™ 
1990-qtr. to Sept. 30 119/827 ,000 12,906,000 |1.05 Bob Creamer promoted to Sales Div. senior vP; ng “ 
1989-qtr. to Sept. 30 112,860,000 7,694,000 | .62 directly to Chmn. Dennis Stanfill and handling markets 
New York Times ties with company's restructured Mass olanda 
ph ota ert. 29 | 1 20.96.00 | 2.9.00 | 9 | Other appointments in Mass Duplication Divs Yoa™® OE 
-9 mo. to Sept. ,298,715, 85,607,000 634 = ~ : 
1990-qtr. to Sept. 30 420,734,000 9,173,000 “ies: Nash, ex-AME Video West, as be as sales t 


1989-qtr. to Sept. 30 415,340,000 210,779,000 YT 
p 


a Viering, ex-Image Transform and VCA Teletregnetien 
and mktg. vp; Donna Contero advanced to prod! 
inventory control mgr. 


1aT 
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ner 


nning, at 


0 


(\ 


pcToBER 29, 1990 


groadcast - Cable 


COMPETITION DECISION NEAR: FC 
quickly’ on oa effective-competition afte to 'move 
adjourns. Wireless cable says it m ay be mie Congress 
cable pill. (P. 1) er off with hier 


BURNS BACKS TELCOS, seeks new eff 
entry. USTA denies blame for cable Bue ehae 
awards to those working on cable-teleo. (P, 2) ” gives 


FCC FINSYN RULEMAKING: Agenc 
questions in notice, sets short comme keene ' 
looking for ‘practical experience’ from piacere P 3) 


CAP/ABC NET DOWN 9% despite reven i 
broadeast and cable results mixed. (P. re gain. Other 


NAB SURVEYS PUBLICATIONS: Electronic Media called 
most-read ad-supported journal at TV stations, Channels 
ond, Broadcasting 3rd. (P. 5) 


TCI GIVES SPINOFF DETAILS: Sale of Liberty to involve 
less than 5% of assets. Final plan due soon. (P. 5) 


FIGHT SETS PPV RECORD, heavy promotion cited. 


Million PPV buys claimed. Best markets were N.Y.C, 


Atlanta, Columbus, O., S. Cal. Spur to industry seen. (P. 6) 
FNN RESTRUCTURING: New 'restructuring team! 


meeting with bankers, possible buyers to head off default. 
New interim CEOs named. (P. 6) 


FCC READY FOR EFFECTIVE COMPETITION D 


legislation (S-1880), said Robert 


SUMMARY-INDEx OF WEEK’ 


ECISION: 


effective-competition definition if Congress adjourns, 
Pepper, chief of FC 
Va., last week 


C Office 0 


Ak LY 


Published 
Weekly Since 1945 


GEST 


With Consumer Electronics 


VOL. 30, NO. 44 


S NEWS 


Cc 
Onsumer Electronics 


PHILIPS WIL 
LADD8 
to be mad mm CAMCORDER i : , 
thie wilt . by Matsushita Kotobuke. id rar in spring, 
€ sold under Magnavox label. (P. 8) report says 


7.5% R 

aged ON DAT RECORDERS, 1.2¢ per min. on 
ean hse °, proposed by software interests at top-se 

it with hardware makers. (P. 8) or. 


eee CUTS WORLDWIDE planned by Philips. 
ie. sear 35,000-45,000 more jobs will be lost. 
cturing produces $1.27-billion loss. (P. 9) 


tr abana CDTV LAUNCH slips from fall 1990 to 
te - Consumer testing due before Christmas in Cal. and 
-K. Programs listed for first time. (P. 10) 


THOMSON GIANT TUBE PLANT hosts set makers in 
major push on 31" and 35” tube sales. Company sees 35" 
sales doubling, 30-34" tripling, in 5 years. (P. 11) 


PHILIPS & DU PONT OPTICAL collapses, Philips to take 
over consumer business, sell some to PolyGram. 
Commercial and industrial sector to be sold. (P. 12) 


SANSUI'S FATE IN DOUBT as company nervously awaits 
fallout parent Polly Peck's ‘administration’ (U.K. version of 


Chapter 11). (P. 12) 


NINTENDO TO AUTHORIZE LICENSEES to make own 
cartridges for first time in ‘experiment.’ (P. 13) 


FCC "will move quickly” on cable 
as expected (TVD Oct 22 pl), without approving cable 
f Policy & Analysis. Pepper also told 

is "looking at” multiple tests rather 


Commission re 
ea ition because competitive 


TeleStrategies conference in Arlington, So ae 
i tem faces effective C pe 
than single standard to deter Oe whether cos whether local officials can regulate cable rates. 

per said. "Look 


situations vary so much. Definition 


roclamations of 


similar declarations. He said 


t last min. after 


P f despite P 
FCC won't act until Congress adjourns, H 
; erged a oer 
at what happened in 1984" when Cable ACK ies t "homework has | : ict it could take 
effective-pompetition decisions haven 3 pee: ewe ae mew apitol Hill, uinere aides predict i 
move duite ca taae Com el ae reregulation legislation ne year. 
ae cause of form that program access 


wind out of sails for possible cab 


OCTOBER a 


eee ff and’slashes wil vot. 30 8 
be made, magnitude indicates whole product som etre as from the past and look at ono ce ily nid 
the end to the stream of jolting news from Eindhoven is not y - 


i he did note that Philips had = int 
: ts about U.S. 0 eration, settle 4 om 

Althou Timmer made Few 98 arillion to avoid heavy legal costs (see report elsewhere taal { to — 
stockholders’ suit earlier in wee scone conapetirition this - 


issue). He also commented on heavy losses at nave of dollar and yen against European currency "ed last 3. bet 


year (TVD March 29/89 p10), as well as drop inv “ it 
Officials of N. American Philips, like those of other parts of company, were unable or unwilling to 7 
speculate how new moves would affect their operations. . poole 
u 
: Sale of home interactive audiovid , uch 
ORLDWIDE CDTV LAUNCH SLIPS TO 1991: Sale of nome TATETACTIVE anclovideo syst m 
Comma Tees Total Vision (CDTV), previewed with fanfare at time of eh mee Ts s Consumer 1 
Electronics Show (CES) (TVD June 11 p13) and barely heard from since, now has slipped to spring 1991, eo 
: : i i d. Company consultant said CDTV would be test- starte 
London conference on interactive media was told. Company stant her b test-marke ‘ote 
before Christmas in Cal. and Britain. But Commodore apparently is using rat er road definition of Phrase 
"test marketing.” David Rosen, Commodore spokesman in U.S., said system won t appear on any retail | 
shelves this year, but would be tested with several consumers to judge reactions. now i 
m 
At first and only news conference on subject, in Chicago last June, Commodore was somewhat vague on = P 
marketing plans, but said it would roll out system this fall, accompanied by about 100 programs. Price was 
to be less than $1,000, with target of $500 next year. Rosen confirmed those price goals for U.S. market ang 
said company would use upcoming Winter CES as CDTV's public launching pad. Commodore plans to ship That 
"within weeks" after CES, he said, attributing delays to "the nature of launching new technologies." delis 
on ‘ : inch 
System uses CD-ROM, plays CD audio and CD+Graphics discs as well as audiovisual discs with anti: 
half-screen full-motion or full-screen half-motion (15 frames per sec.). As compared with CD-I, backed by are 
Matsushita, Philips and Sony, and Intel's DVI, it's considered nonstandard system. con’ 
Although Commodore promised followup news conference to announce software titles "few weeks" after 
June announcement, there had been no further word on system until appearance of Commodore consultant 194 
Jim Mackonochie, booked as last-min. speaker at The Interactive Multimedia Event (TIME) in London. is e 
Mackonochie gave few details on marketing of hardware, except to say it would be priced at £699 (about Am 
$1,230) in U.K. Software programs will cost $25-$100. He said 56 titles would be ready by end of Oct. "At 
the beginning of October," Mackonochie said, "we had a software commitment from 200 plus companies, one 
company releasing 15 titles." Next year, he said, CD-ROM add-on will be available for 2 million users sel 
worldwide of Commodore's Amiga computer, vastly increasing potential circulation of system. TC 
ie me 
_ CDTVs lug Nolan Bushnell, who heads Commodore's Worldwide Interactive Consumer Products To 
Div., presumably will focus more light on situation when he addresses Intertainment conference this week in vs 
N.Y. Rosen said Bushnell will announce host of "first-level" agreements with software developers that he , 0.' 


said would have programs ready for machine's launch. 


__ Mackonochie supplied us with these names of software publishe titles Side s: Animated 

Pixels (Bible, complete works of Shakespeare), Arcana (Power Play andlowiedll zs an Ariadni 

Interactive (SOPHIE, authoring system for CDTV), CMC Research (Birds of Amecheien ), CR L DUNE, CDTV 
ait. 


authoring system), Digita (Dr. Feelgood, home medical data base and advi Domark (Clues, other games), 
Intersearch Systems (4 series starting with House Pl ae a ee me . o ware : School 
series of 3 educational programs). a ants), Kirsalis (games), Mandar ts nie 


Other software providers: Mirrorsoft (Xenon Il, Def ya hl . ' 
Multimedia Corp. (A Bun for Barney), Music Sales Wimtaatae t Crown games, Falcon = simulstach ; & 


° Mak ; . ae 4 , 
Psygnosis (games), Softek (Snoopy, Garfield, leisure-educational be mi (eee a pene 
Cautious Condor mystery game, How Things Work), Top Class Techical ns bbrterdens (Case of 7 
(North Pole Explorer), Xiphias (Timetable of Science & Innovation Ti Stanton ee are T 
Media, Silver Palette Cookbook). , Timetable of Business, Polities and 7 


Slippage of CDTV timetable until 1991 will bring its la. a — 
under-$1,000 launch, but whose timetable sreduntiah ie also hassligpenaae mane ‘au I, 1 or a : : 


Z 


— oi 


= 
* 
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of "mid-1991" to current "2nq half." D- 


philips has demonstrated it in Eindhovee b 
» Dut app 


I 
Proponents have announced esate 


aren full-motion vi 
tly nowhere else = Motion video for system and 


consumer media next ; 
; Fetween CD-I and DVI fh oe hi hs appropriately at ee 0, will be sub; 
Ast saying that Matsushita ~~ one of 3 bob merican M Subject of first major exposure 


NS was worki 
at CD-I format unks 2 systems aren't competitive 
's virtually completed, while DVI _ 


' p 


because they differ concept 
much room for change, Ptually. He also noted th 


TCE HOSTS SET MAKERS ATG 
«04 8 IANT TU 
started soliciting TV set makers’ BE PLANT: Th 
rs' orders for 3]" * _=homson Consumer Electroni 
cs last week formall 
y 


3 virtually complete -milli Fb and 35" pi : 
Pp $80-million addition to RCA . eg fee Pas them individually to inspect 
in Marion, Ind. 


now in test quantities. Vastness i 
ee . of new plant ; quantity runs, interspersed wi ; = 
exemplified by fact that exh plant, designed to turn out 7 in erspersed’ with occasional 35”, 
aust chamber alone is longer than ce ea achat Wontoean: nae > 
. ion of plant will make 


antistatic antiglare coating, develo i 
A ; ped by Thomson in Europe. In ith hi ion capabili 
ise) at eo now in 27" and 31" tubes, and first 35" aileas mat a We leefadioucned Suey = 
ion tubes. Most tubes being sold include integral, adjusted deflection on ~ 


Plant is capable of producing conventional or widescreen (16:9) 
Pp Pp. ng :9) tubes up to 38". i i 
ee =e tee s oa pee aes 50 million color. As for ih? gee ol page 
: o produce abou 0 an 31". Plant is man b i ‘ 
Fe loa tekeheanane ae o aged by David Hakala, former TCE N. 


Marion plant will be world's 2nd source of 35" tubes, first being Mitsubishi facility at Kyoto. Toshiba is 


scheduled to start production of 35" at Horseheads, N.Y., plant in 2nd quarter next year (TVD Sept 24 p12). 
35" products of the 3 manufacturers presented by Toshiba last 


TCE officials took issue with comparison of 

month and developed their own, showing TCE with 857 lines of resolution vs. 847 for Mitsubishi and 790 for 

Toshiba, 35 kV maximum anode voltage vs. 35 for Mitsubishi and 24 for Toshiba, center spot size of 1.4 mm 

vs. 1.9 and 1.6 mm respectively, screen pitch of 0.83 mm center and 1.04 mm at edge vs. 0.84 and 1.05, and 
tubes have antiglare antistatic coating. 


0.9 and 1.1. Besides, TCE said, only TCE 
that there could be 3.3 million unit overcapacity in 


Altho eing with our projection of last spri ' : 
7 US. care tube industry by 1992 (T VD April 2 p12), TCE N. America Tube Div. Vp John Neville said he 
a expected to see stable prices rest of year becanse of huge investments by most tube makers in new plants ~— 
gy "nobody's getting into this business cheaply." As for surplus capacity, it could easily be soaked up if industry 
_ starts producing color tubes for computer monitors, he said. 
ert n growth in next 5 years to be in direct-view sets, with projection growing 
= only Tr. ~ oe ee maeoy as percentage ue total, while are ie aaa Neer ghhowsn area and 
1 4 i" 1 7 ] advant es, e 1 os 0 col 7 
Belting ieee ue Ray ihiee ake sine. (2) Performance Te —— pee ack -akeuielae 
; is i ving as wel. 
direct-view started anaes ae S. rake tubes. (Currently, top-featured 35" tube costs set maker close to 
cheaper with availability of U.S.-m mete 
wy $600, about 50% more than comparable 31’. 
; +< forecasts of ve 
TCE has revise netic and have been sc 


Fibre 5 aay: Oe TV set sales for very large size 


screen (30" and up) sales. Its predictions last year (TVD June 
aa down about 10% for 1990 and 20% for 1991 and 1992. 
s over next 5 years: 


1 e 
4 > ae 
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Year Total Projection 

44.4 
1990....- 720,000 a nade 35.5 
UOSLee es 930,000 apne ey 
1992.» 1,115,000 ee cane 
1993.5. + 1,350,000 So debG ae 
1994.... 1,395,000 Seine ae 
1995.... 1,540,000 390, 


Ne SETS ee 


PHILIPS-DU PONT BREAKUP: Philips & Du Pont ee ee 
(PDO), multinational enterprise designed to cover he aspe 

of optical recording and reproduction, Is about to 

dismantled -- victim of Philips’ "restructuring to stem 
hemorrhaging financial losses, slow market for computer 
optical discs, Du Pont's loss of interest in whole thing. 


Philips says it will keep consumer operations of 
Sees PDO, and Philips' 80%-owned PolyGram has 
expressed interest in buying some of CD audio pressing — 
facilities. Industrial and commercial portions of operation 
(CD-ROM, write-once and rewritable discs, mastering and 


replication equipment) will be sold through First Boston Corp. 


PDO's operations include what is claimed to be 
America's largest audio CD plant at Kings Mountain, N.C, 
(near Charlotte) as well as former PolyGram CD plant in 
Hannover, Germany, plus laserdisc and CD plant in 
Blackburn, England, CD audio plant in Louviers, France. 
PDO's hq is in Nieuwegin, Netherlands, research and 
professional products in Eindhoven, marketing hq in 
Wilm iti Del., with major sales offices in Tokyo and 
Gene 


PolyGram Group Pres.-CEO David Fine said he expects 
company to require more than 150 million CDs by next year. 
"With a manufacturing demand of this scale there may now 
be economic advantages in controlling our own source of disc 
supply for a significant portion of our requirements." 
Presumably PolyGram is interested in repossessing its own 
pioneer Hannover CD plant, now part of PDO. 


In addition to CD and laserdisc facilities, Philips will 
get consumer activities of CD-I plant, presumably in 
Eindhoven, spokesman said. 


Under original PDO plan, growing profits from consumer 
Side of business were to be used to help develop professional 
side. But latter developed far slower than expected. Of 
venture's sales of $325 million last year, only $75 million 
came from professional products, whose losses ate up small 
profit generated by consumer sales. 


Philips-Du Pont joint ventures don't have good histo 
of success. In 1988, Philips agreed to buy out aise Du 
Pont's half of PD Magnetics, Netherlands-based joint 
venture that marketed blank audio and videocassettes in 
mid-1980s. Venture had been unprofitable for years losing 
total of $46 million in 2 fiseal years before Philips buyout. 
Once highly visible tape brand known for brightly colored 
packaging, PD Magnetics actually fell from grace years 
before buyout, becoming one of first victims of fierce 
videotape price wars in middle of decade 

— yy 


Miniature computers are proliferating in J i 
introduction of "diary size" model b NE 3 Laren 
notebook version by Fujitsu re ee 


110,200 ~ «15e3 
130,000 14.0 
155,000 13.9 
180,000 14.4 
200,000 14.3 
220,000 14.3 


chance 

they co 

SANSUI FATE IN DOUBT: Sansui Japan exeoy Re 
maintaining stiff upper lip last week follows, “YS publish 
London-based parent Polly Peck Internationai Pr th econon 
applied to U.K. High Court for administration sad would | 
Chapter 11 in U.S. » SUMilar t, - . 
1 . 

PPI faces "almost certain auction" of Some of i oe 


assets by court-approved administrators who yw: Up 
over repayment of estimated $2.5 billion debe, wee 4 
Journal said. Conceivably, paper reported, ae ae 


assets could include PPI's 72% share in Sansui, a} oak ce 
administrators told London news conference t} ae manuf 
avoid sale of such assets, at least for time being, 4 — 
apply 

PPI crisis hit as Sansui Pres. Tatsuya Inamiyg_ 16-bit 
handpicked by PPI last spring —— was said to be makin A 
progress in bid to bring Sansui into black for first tine, uf 
years. At Tokyo news conference, Inamiya admitted fy, _ fruke : 
first time that executives are worried that subsidiary yi, called 
"seriously damaged" by PPI crisis, although more in imag oaka 
than in direct financial fallout. "The effect to dealers, payme 
be little," he said. "Sansui doesn't have direct dealings yij not fir 


PPI.. But the image of Sansui may fall, depending onwa 
measures the [court-appointed] trustee will take." G 


Ninte 
Where Sansui business might be hardest hit, he said, it Slams 
plan to use PPI capital to manufacture and sell VCRs, wit manul 
was one of the major parts of our restructuring plan’ | -—« Would 
Recent insistence by Sansui executives in U.S. and Jap | “carpal 
that PPI crisis would have no visible impact on Sami. | PU 
recovery were hard to accept at face value, consider | the re 
statements last fall that Sansui hoped to use "capital . press 
infusion" from PPI deal to market Sansui products that 
"languished on the shelf" for lack of funds. ] 
—_—$— study 
: d savin 
Matsushita merger talks with MCA are "proce#ll, — 
in an orderly fashion and there are no new developme, that 
announce," Exec. Vp Masahiko Hirata said last ng 
reports to the contrary are erroneous." Japanee "sis tola 
electronics giant made its first statement on MC sae | 
in 3 weeks in response to Oct. 24 Nikkei report ikke! avai’ 
Matsushita needs "cooling off time" in discussi™ othe 
quoted unnamed Matsushita officials as sayin6 \ ig.t0\" polit 
wanted to delay conclusion of deal until at le af tigh 
allow more time to evaluate MCA assets ounce’ cont 
sharp rise in MCA stock price since parties 90° sing tit 
discussions. Report also claimed MCA is dem ces | 
price than Matsushita is willing to pay DOW nent BY | 
rye said sources close to MCA expect agree > Gen 
Ov. PS lice 


THIS WEEK'S YEN RATE 


in 
Yen values have been converted to dollar ce mt 
this week's issue at 127 yen = $1, except see 


i 


) 0 


NINTENDO CARTRIDGE PROD 
m ter issuing vociferous denial, 
8 ithorize software publishers t 
prev ously, Nintendo retained all m 
vas able to control flow of softw 
nintendo Ad Dir. Bill White said that 5 


] 
c 


yblishers sell enough product to mak 
economically feasible, industry source 


Ww 


* cartridges Nintendo was making ere 
times. Nintendo's supply capability is m 


they could manufacture their own cart 


UCTION: 

Nintendo h Only weeks 

artridges for Nintendo Entertainment S 
yste 


m 
anufacturin (NES), 


are to 
Place, 


Y €nd of last week 


3 letter 
Program 
ridges, 


9-15 licensees had responded to Oct 
hance tO participate in "experimental 


Real effect of move is unclear since only | 
4 y lar, 

e manufacturing 

es Say. Also 

ago, when sh 

ated lo 


ould have had greater effect year 


demand now, so need to find alternative ore in line with 


pressing: 


publishers this week, which should allow t 
eost comparisons, and "one or 2" 
manufacture cartridges, with first produc 

ae in rts ay ae He said ahs tae 
apply to software for handheld GameBo i 
16-bit game. pret dee 


Sources is less 


White said manufacturing QC manual will be sent 
nt to 


hem to develop 


Program includes royalty payment to Nintendo, and 


manufacturer still must purchase propriet i i 
from company. Electronic Arts Vp-Mktg. Brag Gordan 
called move "step in the right direction." He said one effect 
would be to make it easier to cut price, since royalty 
payment to Nintendo would be percentage of selling price, 
not fixed cost. White wouldn't comment on terms. 


Greg Fishbach, chmn. of Acclaim Entertainment, major 
Nintendo licensee, said he believes "maybe half a dozen" 
companies are doing enough volume to consider 

manufacturing their own cartridges. 
wouldn't be profitable for company 


He said it probably 


units per month. Acclaim is "going to look at it,” he said, 


but stressed that it's "not in the manufacturing business. vy 
look at ourselves as being software marketers. I come out 0 


the record business, and those people disposed of their 
pressing plants." 


Konami Senior Vp Emil Heidkamp said company will 


study costs to see whether there would be "significan 


savings." He said quality of Nintendo cartridges 
been good, and it buys certain chips in such pase P iendtions. 
that it probably could beat Konami's costs in many 
with what Nintendo 
old us if they ever 
ntractors were 


cms Se 


» 


told him "3 years ago." "They had always t 
saw chip quality coming back and good subco id. However, 
available, they'd give it consideration,” he sa need by 
others saw "experiment" at least sod) been 
political climate, in which Nintendo has i" 
tightly managing all aspects 0 
controlling supply and access- 


licensees "shortly." Gemstar also says ye for setting 
newspapers plan to print TV prog ; ait 
wireless remote pro 


Heidkamp said latest move is in line 


influe 
a attacked for 


f market, effectively 


0 
"YOR Plus" programming system sil to developer 
VCRs in 1991 by "several companies, os i will name 
Gemstar Development Corp-, whic zens” of 


mers. 


er 
marketing of $59.95 remote progr sept 10 p10). 


gin in some regions in Nov. 


° produce Mens Steps to 
markets rights and 


offering them 
der which 


> program 
eer number 


Companies will be chosen to 


making less than 100,000 


antities 
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blactemme FINANCIAL REPORTS: 
Company oni wece’s Leporting non 
olumbi €s and earnings. No 
demenes (Denon), which pli ore 
“Stl Market for drove ie 
profits, ops of 1 


Major Japanese 
onsolidated (parent 
Sept. 30 generally had 
€ exception was Nippon 
2 Herce competition in 

% in sales and 49% in net 


9 billion, u 
Million, Consumer ef with net profits up 9% to $474.4 


pany er oreriens sales of VCRs and 
c y Strong performance in ai 

eee eae goods. For current fiscal year en 
ales to increase 5% and net profits 17%. 


; oners 
Hitachi ay 


Toshi : 
net pariere me rose 8% in period to $12.48 billion, with 
hurt by s es 1% to $504 million. Profits year ago were 
expects ste ro ie ae pension payments. For year, it 
e ‘ : © and net profits 14%. Consume 
wre in half were down 3% to $2.67 billion (21% 
switching . seria oe teeerseae sales were hurt by 

ction o i 

overseas plants. certain consumer products to 


ne Mitsubishi Electric said sales gained 4% to $9 
billion and het profits 37% in first Ralf 3 Eieboti “ 
electronics sales were up 9% to $2.2 billion (23% of total). 
For year, it said sales will be up 5% and net profits up 19%, 
with consumer electronics showing 2.7% gain to $4.1 billion. 


Sharp posted sales of $4.44 billion, up 9%, and net 
profits of $190.6 million, up 32%, in half. Audio products’ 
sales were up 28% to $447.6 million (10.1% of total), with 
overall audio and electrical goods category up 15% to $1.22 
billion (28% of total). Company said sales for year will rise 
8% and net profits 17%. 


NEC had 10% sales increase to $10.85 billion and net 
profits rose 30% to $303.7 million. Consumer electronics 
sales were off 13% to $307.1 million -- company dropped out 
of U.S. consumer electronics market in May. NEC expects 
sales for year to be up 7%, net profits 11%. 


Nippon Columbia reported first-half sales of $381.5 
million, with net profits dropping to $4.5 million. Company 
expects sales for fiscal year will rise 4%, although net 
profits will be off 13%. Bright spot in first half was 
overseas business, Up 90% to $103.1 million. 


Franklin Electronic Publishers said combination of 


‘ch economy and tight retail inventory management 
pa 17.6% Nie in net income and $1.8 million loss in 
A d Sept. 30. For 6 months, sales declined 7.8%, 


i ‘Jlion loss. Franklin showed profit in both 
ener ony ities Morton David said retailers ; 
of Christmas merchandise until 


j les gain in 2nd week of ee 
ae Mae 3 or gu All om “aI 
Sipe ae oe en first and 2nd weeks ~~ Si@ 
product ie vi ete irect-view and projection ae 
reversal from Sept-, ene monthly highs (TVD June 


ve i ales in 
ne camoor ee onde ek inerease In camcorder sales ir 
ery fo offset first-week decline, resulting in 


lier. 
s first 2 weeks over year ear 
ie seer tot ae first 2 weeks of month were 


Direct-view Color “tion down 4.5%, VOR decks down 10.3%. 


down 12.9%, proj 


14—TV DIGEST 


JAPAN DUMPING DUTIES HIKED: In action that ‘could 

put another obstacle in path of imports of LCD TVs by many 
Japanese brands, Commerce Dept.'s International Trade 
Administration (ITA) last week threw book at many Japanese 
TV exporters in terms of vastly increased antidumping 


duties. Action was preliminary determination -— thus “, 
subject to change -- based on administrative review of T 


. . . . d 
set antidumping margins, covering 11 manufacturers an 
shipments in various periods from Sept. 29, 1963 through 
Feb. 28, 1990, clearing up huge ITA backlog. 


Review was conducted at request of Zenith, unions, 
Fujitsu General. Duties are designed to represent difference 
between U.S. price and foreign market value and are payable 
in cash if preliminary determination becomes final. ‘ 
However, review is subject to hearings and rebuttals, which 


appear certain. 


Many of manufacturers and exporters reported no 
shipments to U.S. of TVs in most recent periods. Few TVs 
actually come from Japan. Major effect of Japan TV 
antidumping duties today is in LCD color TVs, currently 
made only in Japan and covered by TV antidumping rulings. 
Decisions don't cover video monitors that lack tuners. Sony 
wasn't found to be dumping and thus isn't included in review. 


ITA said it had trouble getting adequate and timely 
replies from many manufacturers, so it assigned highest 
possible rates to them. Fujitsu's reply was late, so ITA used 
earlier period and assigned dumping margin approaching 
50%. Actually, Fujitsu was only company subject to any kind 
of analysis -- assignment of all other antidumping duties was 


arbitrary. 


Because it said it received inadequate responses from 
JVC, Matsushita, Mitsubishi and NEC, ITA assigned them 
same rate as Fujitsu. For Hitachi and Sanyo, ITA said that 
although both said they had no commercial shipments in 
reviewed periods, it had “evidence... of numerous entries of 
merchandise produced by these firms." However, ITA 
admitted it could be wrong, so it assessed somewhat lower 
rate to those companies than to nonresponders. One report 
was that imports in question actually were of monitors, not 
covered by dumping finding. 


Antidumping margins in preliminary review, as 
compared with last margins in effect for each manufacturer 
(rates for Funai, Sharp and Toshiba were carried over from 
last period in which they had any shipments): Fujitsu 49.56% 
(4.06%), Funai 21.93% (21.93%), Hitachi 22.9% (0.16%), JVC 
49.56% (19.24%), Matsushita 49.56% (26.94%), Mitsubishi 
49.56% (1.35%), NEC 49.56% (22.9%), Sanyo 22.9% (2.86%), 
Seiko Epson 21.93% (21.93%), Sharp 4.76% (4.76%), Toshiba 
He: (0%). All new exporters must pay 49.56% antidumping 

uty. 
we 


Philips Consumer Electronics pilot plant in Eindhoven 
has been renamed Philips Novatronics and its know-how and 
advanced production facilities will be available to unrelated 
parties. Plant is described as "knowledge center for the 
design and construction of printed circuit assemblies and 
print panels, using conventional as well as modern surface 
mounting techniques." 

High-definition laserdiscs and players are being 
produced by Pioneer in Japan for museums and exhibitions. 
Using Japan's Hi-Vision standard, players will sell for 
$26,000 each, dises $11,000 for 3 copies of single-sided 12" 
bie 20 min. of programming, including 6-channel digital 
audio. 


OCTOBER 4 


PIONEER DELUXE VIDEODISCS: Pioneer LDCA 

joined other laserdisc suppliers (Image Entertyj,. "8 

Voyager) in offering special versions of feature fie 
® film 


plans to release 2 Pioneer Special Editions fijmne '™® it 
said Mktg. Mgr. David Wallace, who compareg S Monthy, 
with Pioneer Artists line of musie and performin” labo’ 
programs. First release is 1982 Swedish film Pye 
Eagle, set for Jan. at price to be announced. Lot Of the 
expects to reissue some of its current titles and — Also 
tentative release slate in place through June, Ww. allace 
sa, 


Films will be letterboxed with "finest Possible" ,; 
and sound quality, he said. In some cases, compo, Picture 
supplementary materials such as interviews male Will agg 
documentaries, ete. While Wallace doesn't expect ©" 
letterboxing alone to boost pricing from current $95, 
range for A films (high point is for double dises) an; 0" 
for more obscure titles, he said title with extra ele $30-g9, 
would carry premium to cover additional costs. ie 
emphasized, however, that LDCA intends to keep line 
"affordable." He expects to release films only in lin 
(CLV) versions since "no one is asking for CAV" bees 
interactive capabilities of newer laserdisc players, 


Pioneer said it's proceeding with plans to increase 
output in U.S. (TVD June 11 p16). Company, which now has 
2 production lines in Carson, Cal., plans to increase capacit 
next month to 700,000 discs monthly from current 609 000. 
It also has announced it will build 2nd Carson plant that ii 
boost total monthly capacity to nearly 1.3 million dises by 
next summer, 1.6 million by Dec. 1991. 


Pioneer said it's responding to "rapi increasing 
number of U.S. laserdise player Sinan oe have 
"tremendous appetite" for software resulting from lower 
player prices, support from major studios and laserdisc 
format's popularity among mass merchants. Company also 
said it expects industrial orders will double over next 18 
months. 

——— 


Elan Home Network will be announced this week in 
N.Y. by Square D Co., manufacturer of home and 
commercial electrical systems. Billed as "the first and only 
complete home wiring system," Square D said: "Elan enables 
multiple telephone lines and modems, as well as VCR, cable, 
closed-circuit TV and audio signals, to be delivered to every 
room in the house without costly and complex wire-by-wire 
installations... Elan system enables homeowners to 
automatically: Transfer audio or video signals to different 
rooms. Monitor callers at the front door. Keep an eye on 
children in another room. Broadcast music. Leave wake-lp 
calls. Improve home energy management.” 


Eastman Kodak has eliminated most consumer : 
advertising for its battery line, according to Ad Age, which 
estimated budget at $15-$20 million. When company 
discontinued its Ultralife lithium batteries earlier this ye 
it was speculated that it would drop out of consumer battery 
business (TVD April 16 p13). Without advertising, it _ 
presumably plans to continue marketing alkaline batteries 
made for it by Matsushita, at least for time being. 


__ Full-motion video on desktop computers, including 
videoconferencing, is goal of onan between Intel Core 
and PictureTel Corp. to combine digital video com Products 
and processor technology to create new products. snotading 
will support ‘proprietary video compression systems 
PictureTel's HVQ and Intel's DVI. Goal is products with 


interactive multimedia applications in one PC window - 
videoconferencing in another. 
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CE REALIGNS EUROPE BRANDs: 
T etronics (TCE) U.K. subsidiary Fe 
Ele ced it would discontinue sales 
jefunken brands in Britain in Jan. 


Thomson ¢ 
Mere last 
ot Nordm 

"Giv = 


Onsumep 
week 


nde and 


NY F re ding environment," Ferguson said, Nit a the Current U.K, 


4s will achieve financial viability in the mec that the 


brat " e foreseeable 


Contin ued downtarey _ consumer electroni 
on said, "has created a situation whe 

revel outlets is shrinking but where the victors Sr ene 
r tig for shelf space has never been greater. This i 
iether with the high costs of financing Stock, has 

te tbat ed towards the trend for retailers to reduce brand 
mt foli0s." Ferguson, which integrated 2 German Thornes 
ands into its organization last April, said it will oo 
oncentrate on its "core business, the Ferguson brand." 
10 jobs will be lost as result of brands' discontinuance, 


Cs market, 


> 


Only 


There's also prospect of dropping Nordmen 
from Thomson's all-Europe product lines; TCE Chan’ 
pernard Isautier (TVD Oct 22 p12) said. In Bloomin gton 
ind., he said TCE plans to pare down its roster to 3 major 
brands in continental Europe -- Thomson, Saba, Telefunken. 


Thomson's brands have different identities, by country 
and company must unify approach of each brand in time for 
unification of Europe in 1992, TCE analyst Paul-Louis 
Meunier said recently at company hq in Paris. Each brand 
will have single ad agency and market with single approach 
in all continental European countries, he said. 


In each case, national brands -- such as Brandt and 
Telavia in France -- will be TCE price leaders. Thomson 


» 6 brand will have broad distribution, medium- to-high pricing, 


) 


: 


\ Roach said heavy clearance sales of discontinue 


positioned as widespread but prestigious line. Telefunken, at 
high end of price scale, will stress solid German technology, 
aiming at serious, technically oriented consumers in 40-plus 
age bracket. Saba, high-to-medium priced, will appeal to 
"young and young at heart electronic fanatic." High-priced 
Nordmende line will stress futuristic design, aimed at 
urbanites of medium to high income. 


Thomson's major brands had 10.7% of total Western 
European color TV sales of 22.3 million sets last year -- just 
under 2.4 million. Thomson brand sold 450,000 units (2%) 
there, Nordmende 470,000 (2.1%), Saba 570,000 (2.6%), 
Telefunken 900,000 (4%). 


Using data based on BIS Mackintosh study, Meunier put 
annual growth rate of Western European color TV market at 
7%, VCR at 12%, camcorder at 50%. Camcorder market 
last year for all Western European countries totaled 2.4 
million units, VCR market 12.5 million. 

——jf-—————— 


Continued problems at Samsung Corning joint Yaar 
- glans firm in Korea contributed to ersent ad es iia: i 
it, Corning Chmn. James Houghton is quote : 
Wall St. Journal. "Samsung eee: Co., of which Corning 
a 50% share, continued to struggle in the 3rd qe Ee , 
Journal said, "hampered by labor problems at its TV 61ass 
Customers and a 'dried-up' market." 
i ended 
income for mere ci Ua 
d y ae 
Were strong and negatively influenced gross Ones off 
ings in the period."... Highland reported Fe panaiile 
11.4% from year earlier to $63.6 million, wit 
Store sales down 14% in month. 


Retail Results: Tandy net 
Sept. 30 dropped 16.7% as net sales rose 10.6%. 
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Consumer Electronics Personals 


vP-gen. mgr.; MAGIEC i 
Waterhouse, oe EC is for sale.. 


entertainment com foce a A 
Consul dag a panies; he's lis 
Communications s 
speaker, 


Jeff Rabinowitz promoted to senior sales vp of Sony's 
SVS... Joseph Caporiccio, independent film eons ode 
contributing writer to The Perfect Vision, named mer. of 
Pioneer Special Editions, new laserdisc label for special 
movie programming... Robert Morick resigns as Erol's 
merchandising and mktg. vp to operate chain of former 
Revco drugstores in Ariz., Colo., Tex... Maria La Magra, 
ex-Edelman PR Worldwide senior publicist and one-time 
Nelson Entertainment PR dir., named Vidmark PR vp... 
Betsy Caffrey, ex-Elektra and MGM/UA Home Video, 
atte y Island Visual Arts N. America national mktg. and 
sales dir. 


— fj 


Advertising & Promotion: Sony last week began 
financing program on large-screen direct-view and 
projection TVs that requires no payment for 180 days and no 
interest if total is paid by then. Financing is through 
Whirlpool Financial Corp. Ads will run in Wall St. Journal, 
USA Today and The National Nov. 8-26; promotion runs 
through Dec. 10. Program includes 10 direct-view (27" and 
32") and 5 projection sets... Fuji Floppy Dise Div. is 
sponsoring release of 13-part radio program, "Your Home 
Office." Series of 2-min. programs addresses issues facing 
home office workers, is distributed by Celebrity Radio 
Productions, Montvale, N.J. 


Another Japanese manufacturer enters show biz -- 
sort of. Mitsubishi Corp., major trading company and parent 
of Mitsubishi Electric, will produce TV program in Hollywood 
for Japan Satellite Bestg. Show will be patterned after 
Entertainment Tonight. Mitsubishi also is producing 
concerts around world and has set up Media Dept. to handle 
show business enterprises, Japan Economic Journal said. C. 
Itoh, rival trading company, has formed Hollywood-based 
joint venture with Tokyo Best. System (TBS) and Suntory Ltd. 


DA/NASD (National Assn. of Retail Dealers of 
chia ational Assn. of Service Dealers) will hold annual 
convention March 10-13 at Mirage Hotel, Las Vegas. va 
Principal speakers will be Zenith Sales Corp. Pres. Ge 
McCarthy and Whirlpool Chmn. David Whitwam. 


OBITUARY 


ess, 74, chmn. and chief exec. of D&H 
Sekine a3 died Oct. 19 after short illness. He joined 
D&H in 1941, served in all areas of business, po mye ome. 
-gen. mgr. in 1956, pres. in 1970, chmn. in 1982, ping 
build business into RCA's biggest distributor. D&H also is 
longtime distributor for Whirlpool, now has own Majestic TV 
line. Rainess is survived by wife, daughter. 
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groadcast - Cable 
yloLENCE BILL OKAYED as rider 
Spectrum reallocation, lowest-unit 
for next session of Congress. (P. 1) 


cBs's PALEY DIES AT 89: Founded n ; 
Greatest strength: Program selection, @ a in 1928. 


to judicial bill. 
measures die, Outlook 


cASTERN EUROPE HIGHLIGHTED by F 

conference. Broadcasters seek foreign ince tlAs 
regulatory regime. (P. 5) ment, stable 
GA. PTV SCORES significant victory for ' 
proadeasting editorial discretion with aiiehe : 
on candidate debates. (P. 5) court ruling 


WIRELESS CABLE RULES MAY FAIL to block abuses 


mass applications. Temporary court order denied in sui 
against Applied Cable Technologies. (P. 6) enied in suit 


0 
rN) GHOST TESTS DELAYED because systems won't be ready 


until mid-1991. AT&T forms consortium with Thomson 
Sarnoff. Standards decision due next year. (P. 6) : 


UP! READIED FOR SALE: Wire service implements 35% 
pay cuts to get "breathing space' to allow sale ‘in the 
shortest possible order.’ (P. 6) 


SATELLITE EXPORTS to be higher in 1990, Commerce 
says. Space product exports should reach $1.6 billion for 
year, up from $1.1 billion. (P. 7) 


TV VIOLENCE BILL POISED TO BECOME LAW: Presid: 


long-stalled legislation to curb TV viol 
of 10lst Congress. Violence curbs were added 
min., producing victory for author Sen. Simon 
other communications bills but failed to comp 
measures. Cable industry reregulation, 
reportedly will be top priorities for Com 


_ TV violence bill was among man sleepers 
adjourn Oct. 28 to campaign for elections Nov. 


quietly as rider to judgeship bill (HR-5316) i 
vehicle for moving his proposal (TVD Jan >. 


none Sen. j 
Aad wet? adcast, cable and Eye eve violence in nonnews shows, 2 


develop new voluntary program er successfully in co 


sex, as well. Bill would give broae 


earlier code by NAB was challe 


S 
UMMARY-INDEX of ie 


ent Bush is expected shortly to si 
ence (S-593) into law, bringing to end another of 11th-hour surprises 
unexpectedly 
(D_lll) after 6 years of effort. Congress also sent Bush 3 
lete spectrum rea 
ustry relie 


telephone ind 
P ttees next year. 


merce Commi 


to win passage in f 


6., but only one in com 
also adopted FCC and NTIA appropriations aa - oat ¢ in 
Bill, as passed, is origin 


Pub) hb bef 
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S NEws 
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——Sumer Electronics 


THOMSON REPO 


in American business Ross or {itst half, citing slowdown 


hess, R&D costs, dip in dollar. (P. 11) 


Cb- 
1 AND CDTy RACE toward home market. 


Commo. j ' 

Flats eee for 'preemptive' marketing strike in Feb 

De ~! generations to be semicompatible , 
monstrations marred. (Pp. 11 & 14) 


Here VCR SHIPMENTS to U.S. in Sept. are highest 
y ut still below 1989 pace as price dips. Camcorder 
exports up 4% for 3 quarters. (P. 13) 


ena vals ‘THE EDGE in Electronics,’ 
mental upscale mall chain of Sharper Image type. 
Some Radio Shack products included. (P. 13) ae 


SONY TO ADD HIGH GRADE to 'V' videotape line early 
next year, will ship first S-VHS tape soon. Claims worldwide 
magnetic media sales lead. (P. 14) 


'QUASI' S-VHS, Hi8 PLAYBACK being marketed quietly 
on some VCRs in Japan. Standard deck ean play S-VHS and 
Hi8 recorded tape at reduced resolution. (P. 15) 


EMERSON EXPANDS TO ASIA: Tomei to distribute full 
line as complement to European marketing. (P. 15) 


what had been 
to federal judgeship legislation virtually at last 


llocation and lowest-unit-rate ad reform 
f and telco entry into video business 


inal hours of 101st Congress as it rushed to 
munications policy area. Congress 
thorization. T V violence provision was attached 


mises to find sure-thing 
mon's months oF ree of S-593 and contains 


t least. Similar 
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well-heeled Nycor was und 
aid. Sharp declines 7+ 

sources : €s in ; 

Oct 22 p12), made by . sto 

a shat the brand name alon arly attend ‘eatinating th to utilize its hefty cash 

the very least they want the beat 8S Worth ald Drop in ico 0 consecutive ye? ya St. 

eompany" that will Complement thet a [and] at obert Cutenstein of © brought value of alban ee ' 


liance busi IP Condit; e Oorhis | 
;now the app ness, know +5 Nditioner busi “ant to con IS investment firm, "At 
Ra oes V Cent hie ; 
Fedders brand uses 2 step distribution), alue of brand bane "It's not : sean building a well-managed 
S, they know q make a quick buck. They 


"The Giordanos run a tight ship.» fo weeuers and distribution” dike Zenith 
when their competitors fell by the einer Fedders oppia.) 
management." It's known that Glomingoe They have ceo a ‘They kept Fedders afloat and fitabl 
e profitable 


anos 
nanageme ave been watching eens Marketing approach, Carefully directed b 
umer electronics business closely for at ’ 


"They got a bargain, and this 
© 5 uts Zenith : 
disagreed with Gutenstein's appraj Into play," 
Zenith sold its com Ppraisal, expressing concern ther James Magid said. Another Wall St. source 


assets.” puter operati "th 
: ration to F IS May be a raid ith’ 
unsuccessfully to sell its consumer electronics Soe Groupe Bull last Jan. for $5114 mie porate a 


+e) 
under 12% of market (TVD Aug 6 p12), and has shy on. In TV, Zenith is nation's No. 2 brand with just 
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decline in value of dollar. 


With Thomson re] ort, parents of all 3 major non-Ja anése-owned consumer electronics companies with 
U.S. operations -- Philips, Thomson, Zenith -- had red ink in latest period. Thomson is owned by French 
govt. and its results include its 60% ownership of Thomson CSF, defense subsidiary, which reported 29% drop 
in net profits for first half. Other major Thomson activity is Thomson Consumer Electronics (TCE). 


TCE expects drop in sales for full year because of continued slowdown in N. America, Financial Times 
said. Thomson operating profits in first half rose to 168.8 million from $159 million year ago (all dollar 
figures are quoted at current exchange rate), but losses on interest costs and "other charges ' increased, 
attributed mainly to rising working capital requirements of TCE and decline in Thomson CSF's eash balance. 


Also affecting earnings was increase in R&D costs to $441 million from $347 million. 


Thomson forecast full-vear net profits would be less than last year's $98 million, while sales would drop 
to $14.8 billion from $15.1 billion. 


, " tive" marketing strike by CDTV and sale of 
cD-1 AND CDTV RACE TO HOME MARKET: Talk Ce sce it ar last week that 2 incompatible 


j i it cle 
CD-I players before final full-motion version can be built made it c 


. lace. 
interactive CD systems were involved in race to marketp tive (CD-I) and Commodore 
: et Dise Interactive 5 : 
+48 : ‘1ins-Sony-Matsushita Compa Intertainment '90 conference in 
Initial marketing plans for Philips-S tlined last —— ix anspictous iateodickion for 


re ou 
i sos consumer systems we ‘an't mark 
ynamic Total Vision (CDTV) hnically, conference mn and problems. 


-Y., with some revealing twists. Tec lacued by & 
either system -- demonstrations of both were plagu " said Richard Arroyo, senior mktg. 


're in business, : z t 
re and say you Pet PolyGram, in obvious reference to 
"You can't just slap a CD-ROM Ee yoint venture of Pipe Oe ied any competing standard, 
YP of American Interactive Leen a ah re units into the a Bushnell at Commodore-sponsored luncheon. 
'V at session on CD-I. "We babe ee Div. Gen. Mgr. paar because it's easier. [CDTV will have] the 
ie Hommodore:In ane first in the CDTV envinol 
verything has been develope new Ss 
first and best software... We always get RS 
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+ yee : _ 30, NO 
Both systems are scheduled for marketing next year -- CDTV starting in Feb. and CD-I In 2nd hale “g 
with hardware for both at $1,000 to start. Both marketing programs are surprisingly similar in that then sePT- JA 
eschew "computer" and "breakthrough" claims, promoting systems as evolutionary outgrowth of audio cyl month, Ji 
avoid frightening consumers who might be shy about new technology. to . month o 
Although CD-I camp calls "worldwide standardization... the main issue," N.Y. sessions and talks With ey Japa 
software suppliers revealed split that's expected to result in 2 different versions that aren't complete| 7,277- in 
compatible. Session featuring Arroyo and Philips IMS Authoring Group Managing Dir. Jean-Pierre Isbouts | made no 
disclosed that first players to be marketed next year won't have full-screen full motion but that plug-in 
adaptors will be distributed later to add full motion after International Standards Organization adopts vCk 
standard and chips become available, expected in 1992. | __ 
1989 pe 
Philips and AIM representatives appeared to be placing blame on Japanese manufacturers for jumping 
gun and planning to market CD-I players without full motion, but under questioning they indicated that cs 
Philips also probably will offer partial-motion players at outset. One software developer told us that Philips 1990 of | 
originally had wanted to wait for full-motion standards but Sony indicated it planned to market its 
partial-motion CD-I Walkman (TVD Oct 1 p15). Partial-motion software will be playable on both first- and Ave 
2nd-generation players but later full-motion software won't be playable on first-generation machines rate tha 
without plug-in adaptor. unchang 
13.7% f 
Philips has developed portable CD-I player, we've learned, and expects to distribute it to athletes ang 5 
others at 1992 Olympics, along with appropriate software on Olympic events containing schedules, maps, ait 
etc. Nine manufacturers now are committed to CD-I, conference was told -- Philips, Sharp, Sony, Grundig, 68. th 
Sanyo, Fujitsu Ten, Matsushita, Yamaha, Ricoh and Pioneer -- and proponents are seeking support of rest of nee ites 
world's consumer electronics industry. In U.S., Philips will field products under both Philips and Magnavox DY 
labels. | = 
electro! 
Philips has been discussing CD-I marketing with major consumer electronics retail chains. "They told us a: ie 
CD-I will need a steady stream of software, and hardware and software must be marketed together at ere SC 
retail,” Isbouts said. "They told us to stay away from videogame titles... to avoid the image of an advanced a 
videogame. ) D Th 
CD-I advertising and promotion will start at relatively low-key level, geared at first to demonstration . Sittin 
at hands-on kiosks (separate ones for children and adults) at upscale malls in N.Y., Washington, Chicago, Los | Sena 
Angeles and San Francisco areas, as well as at "high-visibility venues" such as Disney World's Epcot Center. shoppe: 
Slogan will be "TV with a mind of its own... Yours." , 
. addres: 
Commodore will launch CDTV, based on Amiga computer, at Jan. Consumer Electronics Show -- "only 3 ‘ M 
months later than we thought we would,” Bushnell said -- with quantity deliveries in Feb.—April and going necess 
"virtually nationwide by June-July." First targets will be 6 unidentified major markets. Ad and PR . others 
programs are ready, said Bushnell, who plans to promote CDTV on publicity tour. display 
_ "The home market will drive all others," Bushnell forecast. It has "volume to drive prices down and Realy 
bring people into the creative process," but he predicted first major target could be school libraries, with Yelloy 
oom of "one CDTV player f * every 5 children" in 5 years. In Q&A session, he conceded "we need strategic eosme 
partners” among consumer electronics manufacturers and said "we are looking into licensing others.” Thom) 
Shack 
Commodore said there would be 35 multimedia pro rams available at introduction, which Bushnell said : Meme 
would be expanded to 100 by June, excluding CD+Graphies and Amiga programs and shovelware" (see list 
elsewhere in this issue). Programs will sell for $20 to "couple hundred bucks" but most in $34-$35 retail N 
range, he said. He predicted players would be priced at less than $800 list by 1992. Bushnell contradicted Epple 
statement by Commodore consultant at recent London interactive conference that CD-ROM add-on for 2 Praisi 
million existing Amiga computers would vastly increase CDTV j upgrade, feel,' 
he said, "would be almost as expensive as buying" CDTV pl 3 aS eeeE CVD Cores os keep Radi 
y ior ayer 1 : i 
computer where it is and add new player for TV room. a Sel and he anges eae a Store 


Bushnell listed what he said were advantages of CDTV' 
half-screen full motion or full-screen half motion) over CD 
technology. (2) System uses "bug-free, established developm 
operating system." (4) Amiga chips already have been devel 


s straight CD-ROM technology (which provides 
-I: (1) Amiga computer is mature, known FVC 

ent tools." (3) It employs "multitasking Men 
oped to deal with NTSC/PAL TV standards. mf 


N 
displayed in store's front window along w; th Yy 
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($1,200/$1,100). Video array also eee aad Mavica, 
Panasonic VCR/LCD combo ($1,400/$1,300). 


: : t on shopper entering store. Dep 
Ge rea +o makes greater visual impac gaat? : ong 
Although video 1s % front ate opposite entrance, floor-to ee ere ss ven of small a 
shelf system ($799) is showcase tain (left to right) personal stereos, headphones, pe D Players, Store, 


s 


easily visible from entrance, con 
boomboxes. 


Chain is "experiment," Roach told financial an 
Dallas and Houston stores, other Edge units are F ae 
Arlington, Alexandria, McLean. Last will be in Ly: 

Impulse stores. When first reports on = 
City's current Impulse experiment. But operatio 
of The Edge, have brighter, more high-tech, yout 
and in recent months opened stores in Fla. and Mass. 


alysts who went to The Edge last week. Besides H 
lanned for San Antonio and 3 in Va. suburbs of Wack» 
II mall, which incidentally also has Cireyit Ci 


ty 


surfaced during summer, many made connection to c;~, . 
The Edge ns differ widely. Impulse stores we have seen are twice t 
hful feeling. Circuit City continues to test Impulse 


for 
Ormat, 


4 iliar with mall retailing through its Radio Shack stores and in Tandy 
y, of , is more than familiar wi : : ; 
oe ee baal oan McDuff and VideoConcepts stores. The Edge is operating as independent entity 


. sont , i i h. Thompson, noting that "this who 
ithin Tandy organization, with Thompson reporting directly to Roac SOIT, TOVINE whole 
scala i oot and developed in 10 months," expects Tandy to have definite indication of chain's 


viability following Christmas season. 


Tandy also unveiled superstore and mall store prototypes for McDuff's and VideoConcepts. Details will 


appear in future issue. 
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SONY ADDING VIDEOTAPE LINES: Sony plans to make 
first stratification in upscale "V" videotape line with 
introduction of high-grade version early next year. During 
press visit to Sony Magnetic Products Group of America 
(SMPGA) tape plant in Dothan, Ala., company disclosed plans 
to introduce T-120 and T-160 high grades, at prices to be set 
later, in late Jan. or early Feb. Tape would be made in 
Dothan plant. 


Sony this week or next also will begin shipping its first 
S-VHS tape as part of mainstream line (TVD Aug 13 p14), 
«ist price for T-60 is $24.95, T-120 is $29.95. S-VHS is 
being made in Japan since quantities needed in U.S. ean be 
absorbed easily by producers there. 


Dothan factory produces VHS, Beta, Umatie and audio 
tapes, along with microfloppy dises; in July, it made its 500 
millionth microfloppy. Plant covers 2 million sq. ft., is 
complete soup-to-nuts operation with injection molding, 
coating and assembly operations. All products except audio 
tape, which is shipped to Mexican plant for assembly, are 
assembled in Dothan. Factory also makes completed 
products for export, including to Japan. R&D is headed by 
a ni eae t who transferred to Dothan from Sony Japan 
in Jan. 1989. 


Tape Mktg. Mgr. Steve Johnson said that company 
expects little growth in VHS market this year, but that 8mm 
sales will be about double those of 1989, with another 
50-60% growth in 1991, 

™ 5 * * * 

Sony is increasing 8mm cassette production Capacity 
to 5 million from 4 million per month in response to 
increased worldwide demand, it said in Japan last week, It 
had completed expansion to 4 million from 3 million in Sept. 
Capacity for metal evaporated (ME) tape has been expanded 
to 1.2 million monthly. 


Managing Dir. Yoshiyuki Kaneda said company is now 
world's largest magnetic media manufacturer, with 
projected worldwide sales of $1.77 billion in current fiseal 
year ending March 1991, 27% more than year earlier, 


CDTV SOFTWARE TITLES: List of titles to be available 
for early-1991 launch of CDTV was released last week by 
Commodore (see separate report, this issue). Many, but not 
all, duplicate films were listed previously for British launch 
(TVD Oct 29 p10). Here are titles grouped by categories, 
with developer in parentheses: 


Home reference -- Gardenfax —- Houseplants 
(Intersearch); King James Bible, Illustrated Works of 
Shakespeare (Animated Pixels); World Vista Atlas (Applied 
Optical Media); American Heritage Encyclopedic 
Dictionary, Timetable of Science & Invention, Timetable of 
Business & Politics, New Basics Electronic Cookbook -- 
Silver Palate Series (Xiphias); Family Medical Adviser 
(Digita); Japan World (TopClass Tech). 


Children's -- Cinderella, Peter Rabbit, Scary Poemis 
for Rotten Kids, Long Hard Day at the Ranch, Moving Givs 
Me a Stomach Ache, Paper Bag Princess (Discis); Longe 
Coloring Book (Gold Disc); All Dogs Go to Heaven 
Electric Crayon (Merit); Snoopy (The Edge); North Pole 
Expedition (Virgin Mastertronic); Fun School -- 3 dises 
different age ranges (Mandarin). ; 


Thinking games — Battle Chess (Interplay); Airway’ 
Adventure -- Case of the Cautious Condor (Tiger M Games 
Defender of the Crown (Cinemaware); Classic yr 
(Merit); Many Roads to Murder, Murder Anyone? 


Adventure, arcade and simulation games — Belt ed 
(Virgin); Space Quest II (Sierra On-Line); sim Cit 4 
(Domark); Future Wars (Interplay); Xenon Il, Sim Cit» 
Falcon (Spectrum Holobyte). ¥ 
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THIS WEEK'S YEN RATE 


Yen values have been converted to dollars in . a 
this week's issue at 130 yen = $1, except where nm") 
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software fields despite sluggish dom 
said domestic sales of cordless answ 
satellite receivers, professional VC 
were strong. However, domestic s 
export sales rose 18% on strength 
video, TV and audio products and 
production. 


equipment produced 47% of sale 
down 1% from year earlier. Audio had 19 
17% (up 19%), information-related equip 
(up 32%), software 6% (up 11%). JVC fo 
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recent coverage on ABC-Ty'g repo 1? Subject of 
for fiscal year to July 31 on sales of’ ; Ported ; 
last year but $1.9 million in lawsuit settle 
financial table). Total represented initia) woot 
recorders, which began in July, 
about 300 dual-deck VCRs that 
3.4 million from continuing op 
discontinued operations, 


e | 
Indicatin 
month. 
erations, $199 


JVC nonconsolidated net income rose 139 
million (at yen's current rate) in fisca] ye to 
Sept. 30 on 4% gain in sales to $2.46 bij; 
attributed growth in net income to " 
reform, including a sales increase jn 


24 to $61.1 
ar’s first half to 
on, Compan 
Progress in Structural] 


the nonconsy 
estic AV bus mer and 


Rs and hard 

ales dropped 9 
of strong perf 
expanded Overseas 


isc drives 
ho, while 


In breakdown by product line, video and related 


% (down 5%), TV 


recast 


nonconsolidated sales for year to March 31, 1991, of $5 
billion, net income of $118 million. 


Wells-Gardner (W-G) reported substantially improved 


results for 3rd quarter and 9 months “despite the TV 


assembly agreement falling short of our expectations due to 
softness in the consumer TV market," Chmn. Frank Myers 
said. He said contract for manufacture of Majestic TVs 
"contributed 13% to 3rd quarter and 26% to the 9-month 
sales increase." 


In both 3- and 9-month periods, W-G moved from loss 


to profit column, quarter revenues more than doubling last 
year's, with 9-month sales up 46%. Improved 3rd-quarter 
___ Tesults "were due to increased sales, improved product mix 


| and material cost reductions," Myers said. "Demand for 
large-screen monitors remained at high levelsand 
Contributed to the more than $1 million positive swing ze ie 
earnings." Ten customers accounted for $1 million i . 
in sales in 9 months, he said, and export sales PS at 
doubled, representing more than 15% of revenues ty 
He predicted 4th-quarter sales would exceed last year. 


James Electronics, Chicago, to sell its 


Company announced it entered oni aeithn ued power 


' j ts are 
Supply business, effected Oct. 1. W-G's sel as 
Video monitors for data display and game I 


Profit on 16% sales increase for 3rd quarter, 
7% for 9 months on lower profit than year © 


j t 

increase in ne 

: with sales up 
arlier. Pres. 


Recoton reported more than threefol 


' despite poor 


obert Borchardt saw "positive trends’ He said company has 


“Conomic climate and retail softness. 
doub 


fro 


Ss 


iad 


rom N.Y, [ Vv and FM 
Video transmitter in quarter, with cigs ath He forecast 
an 


: " 
“ontinued "positive earnings trend 


Sept 


: in Orlando an 
led size of Calibron subsidiary's plant it rations there 
€xpand manufacturing and move rn Service wirele 
Company began shipping Roo 


Oo ° 
hnas also contributing to baer an quarter. 
forecast in 
BMC reported loss for 3rd quarter, a k designs 


mas 
*» 48 result of new color tube shadow 


39,814 Fc teased loss 


al sales 5 te see 


{ iness," 
ering machines, TVs with 


ormance by 


S in latest 6-month period, 


ment and other 11% 


o letter of intent with 


(TVD 


Oct 
Oct af ie ales were up for 
Pp quarter and 9 months (TVD 
Commog 
‘ ore i 
first qu er to International Moved into black in fisea] 
Tise in sal, f Ami It attributed 21% sales ga in to 50° 
rates of E 84 product line an ’ io. 
Als d favorable exchange 
SQUARE D 
electricag] alee he oat ‘adding op0277 2 leader 
audio, video r aoe Systems, is adding centralized “aati, 
uilt-in w Phone systems to its products for builders 


an ili rs. 
Jensen (tinder te Ceiling loudspeakers will be supplied by 
other end equip 


Square D is working with Regal, major cable TV 


Supplier, on in-home Coaxial system that will have 2 
-- one to feed standard phe off-air TV, other iy 
pes eae such as VCR, laserdise or security 
amera. Phone wiring is included, and aging system lets 
user talk throughout house from any phen via oaks 
background music speakers, automatically muting music 
when paging button is pressed. Controls and connections for 
entire system are mounted in flush-wall housing that's 


peabatian to Square D's restyled electrical circuit breaker 
OXes. 


Although Elan contains no home automation equipment 
and is strictly for distribution, Chmn.-Pres. Jerre Stead told 
N.Y. news conference last week that it's compatible with 
EIA CEBus standard so automation can be added later. 


Basic Elan system adds "incremental cost" of $800 over 
similar installation done by conventional method, Square D 
said. Basic system has in-wall distribution center, — 
amplifiers for dual coax video system, phone distribution 
equipment, audio distribution gear, 3 mono ceiling speakers 
with wall volume controls. Stereo wall speakers and 
surround sound speakers are extra. 


-origination equipment -- stereo system, TV 

sets Tha ete. na S conveaitanal and supplied aoe? 
I zed into wall outlets. Asked whether Elan woul = 
pullers in competition ee arsine Samnaale 
icial cited "an 
gee) i age car stereo dealers, who - 
manufac 't in competition. System will become avail re 
a ially at National Home Builders Show in Atlanta in = 
officially A installations, which Square D is sey aoe 
a ‘i Te igcbad home of Mike Singletary, Chicago 
in 


linebacker. sige 


Digital Compact Cassette sat <= sei > be 
en briefing by Philips at Jan. Consumer 
se reies Sy Shei ae 

nit's anticipate : To eaueed?. si emphasized 
woe hat event shouldn't be ted! mist home DCC decks 
iefroduction." Philips hae $500-$600 if and when system 
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Financial Reports of TV-Electronics Companies 


past week Dash indicates information not 
Per 
Share 


These are latest reports 2s oblaned during 
available at press fime. Amounts expressed in 


Company & Period 


dollars. Parentheses denote loss 


1 Ch 1 Communications 

rome aot ke ae 30 47,493,491 eo aes 
1989-9 mo. to Sept. 30 34,921,274 re Dec 
1990-qtr. to Sept. 30 17,951,506 *Eie) 
1989-qtr. to Sept. 30 12,518,421 (173, 


Commodore International 
1990-qtr. to Sept. 30 
1989-qtr. to Sept. 30 


7,000,000 


200, 300,000 
(6,500,000) 


165, 300,000 


cts 
1990-9 mo. to Sept. 30 193,709,000 6,239,000 
1989-9 aa to Bet. 1 201,795,000 11,626,000 
1990-qtr. to Sept. 30 62,696,000 1,483,000 
1989-qtr. to Oct. 1 63, 149,000 3,895,000 


Go-Video 
1990-year to July 31 
1989-year to July 31 


(3,540,391) 


239,814 
(2,659,741) 


, 900 ,000 


~ 


Lee Enterprises 


1990-year to Sept. 30 43,494,000 


,477,000 


1989-year to Sept. 30 269,071,000 43,047,000 
1990-qtr. to Sept. 30 76,289,000 16,355,000 
1989-qtr. to Sept. 30 67,356,000 14,600,000 


LIN Bestg. 


1990-9 mo. to Sept. 30 ,069,000 (168,427,000) 
1989-9 mo. to Sept. 30 180,835,000 72,371,000 
1990-qtr. to Sept. 30 94,853,000 (5,799,000) 


1989-qtr. to Sept. 30 61,702,000 24,591,000 


Recoton 


1990-9 mo. to Sept. 30 32,920,000 12,000 
1989-9 mo. to Sept. 30 28,157,000 293,000 
1990-qtr. to Sept. 30 11,799,000 158,000 


1989-qtr. to Sept. 30 , 141,000 44,000 


Scientific-Atlanta 
1990-13 wk. to Sept. 28 
1989-13 wk. to Sept. 29 


5,534,000 
8,835,000 


128,445,000 
,090 ,000 


Sound Advice 
1990-qtr. to Sept. 30 
1989-qtr. to Sept. 30 


535,000 
140,000 


28,500,000 
,000,000 


Telemundo Group 


1990-9 mo. to Sept. 30 90, 126,000 (29,489,000) 
1989-9 mo. to Sept. 30 79,261,000 (41,093,000) 
1990-qtr. to Sept. 30 32,247 ,000 (5,526,000) 
1989-qtr. to Sept. 30 27,004,000 (13,302,000) 


Viacom 


1990-9 mo. to Sept. 30] 1,169,145,000 (2,399,000) 
1989-9 mo. to Sept. 30] 1,050,567,000 160,224,000 
1990-qtr. to Sept. 30 392,842,000 34,726,000 
1989-qtr. to Sept. 345,528,000 (21,669,000) 


Wells-Gardner 


1990-9 mo. to Sept. 30 35,812,000 1,397,000 
1989-9 mo. to Sept. 30 24,599,000 (687,000) 
1990-qtr. to Sept. 30 11,793,000 490,000 
1989-qtr. to Sept. 30 5,677,000 (881,000) 


Notes: “Adjusted. “Includes special credit. ‘After special 
charge. ‘Adjusted; includes special credit. Restated. 


ITA (International Tape/Dise Assn.) holds general 
membership meeting and update seminar Noy. 20 at N.Y.'s 
Plaza Hotel. Agenda includes reports on video hardware by 
JVC's Harry Elias, prerecorded video by Orion Home Video's 
Joseph Annechino, video duplication by Rank Video Services 
America's David Cuyler, blank audio and videotape by 
Maxell's Michael Golacinski, audio duplication (music and 
CDs) by Nimbus Records' Sandy Richman, floppy discs and 
computer tape by BASF's Sig Tullman. Details: ITA, 
212-643-0620. 


> 


NOVEMBER 
Consumer Electronics Personals Wig 


Fred Tushinsky, co-founder of Su 
renamed Marantz), named chmn. of Video are: Ine, (late, 
Scottsdale, Ariz., video software buying group; be 
Weiss, ex-American Video Assn. (AVA) pres, is Michagj , 
Ron Friedman, ex-Superscope and Portavideo. .. 
Joseph Giametta, ex-General Audio Div. dir.’ /?*" 
national accounts, Sony Consumer Sales Co,,” er. YP, 
vp-chief financial officer Steven Lacy, Video Salen 
Marketing Senior Vp LaVern Fross and Operations y 
Frank Mattson elected to Commtron board... Peter Pp 
\ldau, ex-Sony, joins Recoton as mktg. and commyn;..... 
dir... Steven Menefee, ex—Hamilton/Avnet Fleved Cations 
appointed pres. of Arrow/Kierulff Electronics. dic: 
semiconductors and industrial computer products too of 
customers, part of Arrow Electronics. EM 


, 


James Demitrieus, ex-Drexel Burnham Lam 
named exec. vp-chief financial officer of Sunky : 
new post... Lynn Hejtmanek resigns as Konami Comme 
Div. mktg. dir... Vestron Exec. Vp Stephen Einhorn departs 
to join New Line Cinema... Brian Clendenen, ex-Rhing 
Video and Imperial Entertainment, joins Pacific Arts Video 
as gen. mgr...Stars To Go Mktg. Dir. Ron Miller-k 
one-time Coca-Cola USA sales development megr., 4 
reorganization... West Coast Video Exec. Vp Richard Abt 
appointed to 3-year term on VSDA board... Michael 
Landes, chmn. of RKO Warner Video parent Landes 
Organization, forms N.Y.-based Lexington Group financial 
services company... Paul Greifinger promoted to 
Fox/Lorber U.S. ancillary sales yp... Junko Yoshida joins 
CMP Publications as Tokyo correspondent, replaced in JVC 
PR dept. by Noriko lwamoto... Michael Peck promoted 
to Video Week assoc. editor in Warren Publishing's N.Y. 
Bureau. 

——i——_——_ 


Matsushita broke ground last week for 
162,000-sq.-ft. Factory Automation Technology Center at 
its campus in Franklin Park suburb of Chicago. Facility will 
centralize company's development of manufacturing 
technologies for its plants in N. America. When completed 
in July, it will be occupied by Production Engineering Dept. 
of N. American Matsushita's Mfg. Development & Support 
Center (MDSC) and Panasonic Factory Automation. 
Matsushita said number of employes at Franklin Park campus 
will grow to 1,700 by 1995 from today's 1,300. 


Largest LCD TV was introduced last week by Sharp in 
Japan and is scheduled for U.S. marketing in 2nd half of 
1991. The 5.6" active matrix panel has 168,480 pixel 
resolution, is first LCD TV to use comb filter. Set features 
stereo sound, 19-station memory, wired remote. Price said 
weren't available at our press time. Meanwhile, Toshiba at 
it will invest $80 million in new LCD development facility of 
its Fukaya works, 40 miles from Tokyo. It will have staff 
390 when it opens by next Aug. 


Mailing lists of buyers preregistered for 1991 Wit 
Consumer Bloctrunies sae are being offered by show 
management to exhibitors only for advance tailers, 
purposes. Lists are arranged by badge type —- and 
manufacturers, reps, dept. and chain stores, premium 
catalog buyers, distributors, institutional buyers -~ ne 
type and by state or zip code. Details: 202-371-19 


_ China exported 42% more TY sets and 83% more 
aeae equipment in first 9 months this year than in same 
89 period, China Daily said, quoting Chinese Customs 


Statistics. No actual figures were given. 
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Ainies pigh in Sept. Camcorders up 32% for main and 16 
OOKS TO 1991: Braces for inquiry into ; no'or and b&w sets sold in Jan.-Sept. (P. 10) 
eg Eitarekt commitment, ania major Naples’ BUSINESS TOUGH, NOT TRaGic: ht 
cable, spectrum, other issues. (P, 5) eS) 4th-quarter sales performance C Serge 


ce. Circuit City reports 7% 
Oct, comparable-store sales drop. (P. 12) ane ; 
ast and interest 


COMPUTER AS 'TIME-SHIFTER' seen in IBM 
; ; research on 
on in Appeals Court first buyers of PS/1, Product used principally as extension 
% of buyers. (P. 12) 


INDECENCY BAN ATTACKED: Broade 
groups claim First Amendment protecti 
filing. (P. 6) of office work, is first PC for 75 
CABLE WRITEOFFS BACKED by Tax Court, prot 


ecting ONKYO COUNTERSUES BEST BUY, charging breach of 

franchise amortization. Appeal possible. (P. 6) contract as it responds to retailer's allegation of 
price-fixing conspiracy. (P. 13) 

FCC MOVES ON KIDVID: Commissioners unanimous in 


congressionally mandated new rulemaking, combined with 


ZENITH GETS $1 MILLION grant from Ill. for FTM 
old one on program-length commercials. (P. 7) 


picture tube. Company's management meets with officials 
of Nycor, now biggest shareholder. (P. 14) 
HDTV SCHEDULE NEAR: FCC committee to finalize 


: . : ; i RECORD MTS STEREO TV sales in Sept. exceed 900,000. 
peadiok 7 ey Due to Stare an Sate aASlugie Nine-month total is 31.3% of all color TV sales. (P. 14) 
ips get govt. aid. : . 
‘ ion i FIRST DVI CHIPS to provide interactive digital 
CABLE BILL PROGNOSIS: Danforth says SEonttiaete full-screen motion video for desktop computers for less than 
virtually certain. FCC's Marshall sees chances ot p $1,000 premium, Intel says. (P. 15) 
lower next year. (P. 8) 


and 
j in store for 1991 for House Commerce = 
- Major shakeups are 1 for | Sn 
eel PRODUCE Sen oe ee OF Key tre ications policy 
udiciary Committees in w akers ~ 


: Committee. 
Possibility of changes in Senate Commerce re algghas Kedeoacice O-Wis) 


Igren (D-Pa.). ittee member Tauke 
ittee Chmn. Wa. lecom Subcomm d 
and of House Competitiveness Sieoun”* local attorney. House nies candidates were reelecte 
anchorman Scott Klug, while eT ato All 5 Senate Commenve 

in bid for / : 
(R-la.) was unsuccessful in bi to TV industry. he had 32 years in House -_ 
and new R.I. governor has ties munications , financial interest 


ee * io industry. 

: ; ms and playe! ‘ anortant to TV-radio in y 

Kastenmeier_upset, i EsaEeIte copy sing, aE, other issues 1mP ot 
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12—TV DIGEST by Cireuit City (CC) . &y yor. 30. NI 
: Despite report by Cireuit Wity show} 
CIRCUIT CITY SALES REPORT JOLTS anced ihat while business generally is soft, it's fr Oct, i, § other mi 
comparable stores plunged 7%, market ree {tention (and caused its stock to plummet from $14 4 alre 
somnambulent. CC results drew despa Sete ) since company is widely regarded as preeminent ¢)° "lo, 
report Tues. to $10 at market's close on Thurs.) own negative comparisons, but Oct. drop was ¢ e | "h 
and appliance retailer. In last 4 months, It as ar deep, { puyers 
than virtually anyone expected. jear r 
ee ircuit City performance foreshadows deep prob ther’ 
sf uestion i eae nds was ne sition. However, retailers a manufacturers, recogni aAnothe 
others, Considering C hile soft, aren't tragic. " 
sluggish market, said Oct. results and outlook foe rest of year, W Pagic. One sales execu, o 
described landscape as having "degrees of ruggeaness. . ¢ pouse! : 
: fam 
ee ; ‘ ively lean inventories at both factory and dealer levels, w; me 
Mitigat tential panic are relative + ;ov items, Dealer reordering to fill depleted tobked oad 
merchandise shortages reported for variety of Key ; : Benergy, ti 
is being credited for anomaly of record months back-to-back in Sept. and Oct. in EIA sales to dealer 4 user © 
statistics despite spotty retail sales (see report elsewhere in this issue). "Nobody was very positive On hay; : 
= ore rae: et " JVC Senior Vp Harry Elias said. To date, dealers don't seem to be cancelli Ving Si 
higher rate dae in past in part because they had ordered conservatively to begin with. "Retailers have hes will st 
playing it tight to the vest," Philips Sales Vp William Ulewicz said. "Some of them are going to outsmay | | prt 
themselves and cancel product they could have sold. But they think it's better to do that than to be left wi, m 
the inventory." : : 
. A A 4 i 
"The bottom line is that the consumer is being psychologically forced into a recession mentality,” ear 
Ulewicz said. "He's putting off high-ticket discretionary purchases, and when he does buy something, he's IBM v 
not going to get the top of the line." He attributed higher-than-expected sales of camcorders to dealers (2 our € 
report elsewhere in this issue) in part to pipeline filling as mass merchandisers enter category. 2000. 
Onkyo Sales & Mktg. Mgr. Ted Green said industry -- at both manufacturer and retail levels —- to some 
extent is falling into trap of self-fulfilling prophecy. "Our business is actually pretty good,” he said. "If fd PSs/1 
planned for a down year and ordered less merchandise, I would have had a down year. Dealers have been ” 
reacting to negative press, but I fear they're overreacting.” | 
anno 
Retail reports are mixed. Jeffrey Snow, pres. of Atlanta-based Hifi Buys, says comparable store sales and § 
are up, "though I'm not saying we're going to be as profitable. It's taking more money to get the customer 
through the door," he said, citing 10-12% increase in ad expenditures. One sales executive said major ONE 
concern of retailers is that "the close rate on the floor is not strong. They've got to close sales better now, ae 
because the chances of a customer returning to make a purchase later are small.” fail 
Best Buy reported flat comparable-store sales in Oct. Exec, Vp Brad Anderson described environment = 
as "pretty soggy," adding there's chance chain could be "cutting back or delaying some orders. We're looking men 
at the ramifications of a continued slowdown." Good Guys Chief Financial Officer Richard Oppenheimer ied 
described Oct. sales as "okay" and said Nov. has started off reasonably well, but sales for rest of year "wont 
comp out at 23%" -- comparable-store increase chain reported in fiseal year that ended Sept. 30. 
5 : saith ; . no 
Dayton Hudson Merchandise Mgr. Mike Flynn said comparable-store electronics sales were up 9% i0 am 
Oct., but company is approaching rest of year "cautiously." He, like others, said management is cat 
inventory and sales positions daily and is in constant contact with suppliers to "revise orders, either beefs bur 
up or cutting back.” Audio King Pres, Gary Thorne said Oct. sales were "poor," but recovery that started any 
late in month has continued into Nov. He said he's "fairly optimistic we can continue low double-digit sales 
increases," but is being "somewhat conservative on inventories. I'm reading the same things that everyone 
else is." 4 


IBM BUYERS USE COMPUTER AS 'TIME-SHIFTER': Less than 5 i pS/1 with 

avowed intention of following sales and success pattern of VCR CIVD July 9 pil) toloshone aurvey of first 

buyers shows they're using it as "a time-shifter, like a VCR or a microwave ove " Sa Business Vp Antho®Y 

Santelli said. "Instead of working overtime, people are taking work home to do after they put the kids to 

bed, or they're using it to enhance the quality of life" through self-education. = , 
One-third of first 2,000 buy ers of new home computer -- now starting i | 

distribution -- were contacted in detailed phone interviews, § arting its 3rd month of nationwide g 


antelli 
was that 70% bought $2,000-list top-of-line model with hard dise anive ait neat mt Se eee 
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"a larger segment of t 
9 D vye = "gtrivers," who cavers eomaet than we h rade from n their homes, Of 95 
arming or practicing word proe on for punches anticipated Pe oncompatible to IBM me pir ‘lit 
: d LILY. 


e : 
pir primary Purpose was for hommes me other sale eeping up thei" 30," Santelli 
1c ation eas a eee ace naa. ne called those 
S. Some 40° r operation, 


"Our phone calls found v 
: : e few , l/ 
| € day,” indicati 
: , eatin 


& Most were dual-income 


ondents most commonly ¢j indica ’ 
: y cited ease 0 ted. Asked wh Mputer as time-shif ‘ 
at was PS/1's m ter, to be with their 


six of 10 buyers signed on t 
. 2 

| will sr we ee Prodigy = S lub or Prodi 

interestingly, Sante i said th i 

eres ose using ich 

ure weren't techies. b 
, but mainly first-time users 
of 


pS/1 is sold nationwide through an 
: Sears 
Despite business slowdown, Santelli said Sirah dept. stores, in addition to traditional 
raditional IBM dealers. 


how much better we can do an n trae 
d whether we need to i k to make our sales target and we' : 

ncerease production" beyond pddnal, a are ficated 

plan. He indicated 


IBM would expand distribution -- " 
s i -- “we must 
our goal of an industry which : use mass consu PE: 
3000." doubles in 5 years and reaches electronics distribution if we're to achi 
000 S penetration of 60 million households by ate 
year 


IBM was particularly encour: 
: , ed b i ae 
PS je triend?” henording 65 86 ~ friend?” According to an eu Sve aaa yes question in phone survey: "Would you recommend 


announcement last week of first DVI (Digi i 
te” mal gital Video Interacti rae : 
and sound with interactivity of PCs. Details will be Pratl elocrsase itt ath ere oh I ome 


ONKYO RESPONDS TO BEST BUY CHA nky 

| RGES, COUNTERSUES: Onkyo U.S.A. last k i 
Court, Minneapolis, to dismiss Aug. price-fixing and conspiracy suit filed by Best Buy in aiepate eierOuky¥t 
Sept 3 p9). Onkyo also countersued Minneapolis-based 


failure to renew Best Buy dealer authorization (TVD 
ng Best Buy violated dealer agreement by selling Onkyo products in 


chain for breach of contract, chargi 
ware ee Concept II stores. Onkyo charged that Best Buy owes it more than $570,000 for 
‘ ee received up to Aug. 30 —- day Best Buy filed suit. "At the time Best Buy ordered these goods, it 
ad no intention of paying for them," Onkyo said in papers filed with court last week. 
parted company," Onkyo said in filing. “Onkyo 


"There is but one solitary fact: Onkyo and Best Buy have 
ducts... Having welshed on purchase orders and failed Onkyo -- 
It to the injury it has already 


no longer uses Best Buy to retail Onkyo s Pro 
Oy Cie Piles e, Best Buy now adds insu 
ly pleaded... Onkyo should not be 


aie ae others -- in the home a place das they are poor 
o by allegi . 4c that are as implausiD’© ; ; 
burdened aaa ait by oa oe Lovrsuilne discovery 00 the basis of vague- allegations that admittedly lack 


any factual support whatsoever." 
Sherman Act, saying "the true reason 
n Best Buy's refusal to continue to 
hemes an red into between Onkyo and all its 
xing scne ded x that Best Buy had failed to 
"Onkyo responded M8 ror federal antitrust claims. It 
o name alleged 


o with violations of 
Best Buy rests upo 


_ Vp Randa anatta 1n 
ire ay ue joned by Onkyo attorneys 
are available for 
mick and a convenient way 
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FIRST DV! CHIPS: Intel last week 
to add full-motion multimedia cen first chips 
computers, forecasting that PC manu €s to desktop 


to offer interactive digital motion idee eet will be able 
ware for 


for less than $1,000. 


Chips are pixel processor i 

$100 for both in quantities of 1000. mre 
(Digital Video Interactive) full-motion 
for first time. Although same capabili 
past, it cost well over $20,000 and req 
computer pears when DVI system w 

said. was i 
inte sa developed by David Sarnoff R. 


processor, at 
at moves DVI apant 
System into silic 

on 
ties have existed in 
uired more than 6 
as acquired from GE, 
esearch 


At news conference in N.Y. : 

first full-motion video interactive silicon, fact elopment of 
demonstrated both real-time and stored di ital i 

computer screen, with standard home VCR as ; video on 
AT&T, Compaq, IBM, Lotus, Microsoft and others ina 
intention of using system. First uses of syakei. § indicated 
already under way, include point-of-purchase sary 
"electronic brochures" (that ean be customized pe ea 
into videocassettes for customer), training, vid ae 
teleconferencing. , » video editing, 


Although consumer uses were mentioned -- 
involving education (Japanese developer showed eae 
videogames and How to Make Sushi instructional video) 
immediate thrust is toward commercial and industrial users 
-- as opposed to CD-I (Compact Dise Interactive) and CDTV 
(Commodore Dynamic Total Vision) that are scheduled for 
consumer launch next year. 


Although most of demonstrations at N.Y. event utilized 
standard computers, system shown by Intel Japan and 
developed with Matsushita Graphics was standalone 
attachment to TV set (TVD Oct 29 p11). Intel Japan 
engineer said target cost in Japan would be about $4,650, for 
introduction next year as industrial product. 


In Japan, 35 companies have joined with Intel in Digital 
Audio Visual Interactive Media Society (DAVIS) to 
standardize and promote DVI. Included are Fujitsu, Hitachi, 
Matsushita Graphics, Olympus, Ricoh, Sanyo, Sharp and 
Toshiba -- some of them also committed to CD-I player 
production (TVD Nov 5 p12). 

ompare DVI with Philips' CD-I, Larry Ryan 
7, credited with being "inventor" of DVI -- said CD-I has no 
standard for motion video yet and told us: "No chips [for 4 
CD-I] have been developed yet. What they really introduce 


was an intention, not a product.” 


i 1 time” -- 
DVI was demonstrated on computer in "rea 
digitized as it came from VCR -- and after ime? Lode u 
latter picture, some vident. 


possible use with HDTV, Intel Princeton 


inor said HDTV quality standarc 
ER aa be processed digitally into a computer, but 
he forecast that eventually they could be attained. 


al compression h 


DVI's 160:1 sign : for HDTV" 

st a6 compression formula or I 

hme se va a sald forecasting that in 2nd halt Oey 
ransmission, SY ould be solution for digit 


decade DVI technology ©! ith ies in tha 
i ions with compan rare 

Be Oo ne tiie technologies are very similar and I 

industry. tte see some merging 10 the 1990s. 


would expec 
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makers -- House C i 
Competitivenos, mn. Kastenmeier (D-Wis.) and ts tata 
7? Chmn. Walgren (D-Pa.), 

: ey were amon i 
with Hp. : § prominent House m >i 
R-4096, bill that would have mondohederiel Can 


Kastenmeier actually made point of telli 

Sora Electronics Show (CES) that & so cael 
CMS bill, on assumption that measure would be referred to 

Copyright Subcommittee he chaired (TVD Jan 15 p13). 
Surprise development was back-seat role of Kastenmeier 
seen ae was referred instead to House Commerce 

mittee -- scene of DAT battles in 1987 during hei 
CBS Copycode controversy. — —< 


EIA Consumer Electronics Group considered 
Kastenmeier "a good friend,” EIA/CEG Vp Gary Shapiro 
said. His election loss "certainly creates a void,” Shapiro 
said, adding that "the big question is where we go from 
here." David Poisson, EIA/CEG's exec. dir.-govt. & legal 
affairs, trade group's chief point man on Capitol Hill in bid 
to introduce DAT bills in last Congress, noted that departure 
could "radically change our strategy," depending on who 
succeeds Wis. Democrat as chmn. of House Copyright 
Committee. 


But Poisson also criticized Kastenmeier's "lukewarm 
support" of SCMS bill in days following its referral to 
Commerce panel, noting lawmaker "pouted" because he 
wasn't given jurisdiction over HR-4096. EIA "actively 
solicited" his support of House DAT bill, Poisson said, but in 
end Kastenmeier declined even to attach his name to long 
list of House SCMS sponsors. Kastenmeier's record -- and 
his recent statements —- indicated strong opposition to 
royalties on tape or recorders. 


For additional analysis of election results and their 
possible impact on communications industries, see 
Broadcast/Cable Section. 

—j-——— 


Nintendo "craze may have peaked,” says Nov. 19 
Business Week, quoting Nintendo America as expecting sales 
of $100 basic game hardware to drop 12% this year to 8 
million units and to below 6 million in 1991, while software 
sales by Nintendo and licensees keep climbing 15-20%. For 
the first time,” said Business Week, "discounting of Nintendo 
software is rampant." However, Nintendo said it expects to 
sell 4.5 million handheld Game Boys ($90 list) this year, Up 
and 16-bit game, when introduced, is 
adults. One reason for 
.S. households will 
have Nintendo by year-end. Videogames account for 21% of 


total $12.3 billion wh 


Sony front projector, introduced in Japan at $6,300, 
can produce 70-120" pictures. It uses three 7" projection 
tubes, claims resolution of 650 lines, automatically adjusts 
itself for PAL, SECAM or NTSC. 
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Consumer Electronics Personals 


ike Yoshii, former gen. mgr. of Canon Video Div. in 

Japan, named gen. mgr. of new Still Video Div. of Canon 
USA... William C. Bousquette named Tandy exec. vp-chief 
financial officer, new post; he formerly held financial posts 
at Emerson Electric, Rockwell, Ford... Appointments at 
Montgomery Ward: Tom Cato as executive vp of logistics, 
new position;. David Warnimont as vp, product service... 
Kenneth Holmes resigns as Cobra/Dynascan sales vp, his 
duties assumed temporarily by Business Development Vp 
Martin Mechanick... Robert Blaich resigns as N.V. 

Philips managing dir.-development... Michael Spindler, 
COO, elected Apple Computer pres. and nominated for 
board; Joseph Graziano, chief financial officer, and 
Albert Eisenstadt, secy., elected exec. vps, all reporting 
to Chmn.-CEO John Sculley; Bernard Goldstein, 
partner in Broadview Assoc., nominated for Apple board. 


Additions at DSP Group, San Jose supplier of digital 
signal processing chip sets: David Barnes as _ 
dir.-corporate communications; Matthew Robison, 
ex-Philips Components-Signetics, as mktg. dir.-analog 
communications... Roger Mathus, ex-Texas Instruments, 
appointed exec. dir., U.S. Semiconductor Industry Assn. 


Japan office. 


Financial Reports of TV-Electronics Companig 


These are latest reports as obtained during past week. Dash indicas 
available al press time. Amounts expressed in dollars. Parentheses pres: -— Ooh 


Company & Period 


Comcast 


1990-9 mo. to Sept. 30 484 ,820 ,000 
1989-9 mo. to Sept. 30 404,760,000 
1990-qtr. to Sept. 30 165,820,000 


1989-qtr. to Sept. 30 141,083,000 


Dynascan 

1990-9 mo. to Sept. 30 141,616,000 (4,172 
1989-9 mo. to Sept. 30 181,237,000 384g" ee 
1990-qtr. to Sept. 30 49,052,000 "sae 


1989-qtr. to Sept. 30 68 , 350,000 


Esquire Radio & Electronics 


1990-9 mo. to Sept. 30 40,151,000 
1989-9 mo. to Sept. 30 32,331,000 
1990-qtr. to Sept. 30 18,798,000 

12,566,000 


1989-qtr. to Sept. 30 


Great American Communications 


1990-9 mo. to Sept. 30 227 ,697 ,000 (6,116,000) 
1989-9 mo. to Sept. 30 216,398 ,000 (90 037,000) 
1990-qtr. to Sept. 30 87,346,000 7 


928, 
1989-qtr. to Sept. 30 80,917,000 (423827000) 


Jones Spacelink 
1990-qtr. to Aug. 31 
1989-qtr. to Aug. 31 


27,151,000 


(4,301,0 
22,086,000 00) 


(2,485,000) 


Walt Disney 


1990-year to Sept. 30 5, 843,689,000 824,005,000 
1989-year to Sept. 30 4,594,316,000 703 , 306,000 
1990-qtr. to Sept. 30 1,712,266 ,000 232,662,000 
1989-qtr. to Sept. 30 1,345,263 ,000 212,704,000 


Notes: Includes special credit. Restated; after special 


charge. 


Steve Prust, ex-Emcom Productions, named pres. of 
LIVE Entertainment's new Avid Home Entertainment unit; 
consultant Thomas Shively, formerly of GE Capital, joins 
as Avid vp-gen. mgr; Carrie DeLong, ex-General Mills, 
named LIVE operations analysis dir.; Rasmus Van der 
Colff, ex-Peat Marwick, appointed internal auditor... 
Jeffrey Peisch, ex-Vestron, joins CBS Music Video 
Enterprises as vp-nontheatrical programming... Mindy 
Pickard advanced to CBS/Fox Video mktg. services dir... 
Steve Brecker, ex-SVS and MGM/UA Home Video, joins 
BBC Lionheart TV as home video vp, new post... 
RCA/Columbia Exec. Vp Paul Culberg named chmn. of 
new NARM Video Advisory Committee... Joe Fleichman, 
ex-AIP and Trans World Entertainment, joins Westernworld 
as sales mgr. for company's Videotape Co. duplication 
arm... Erol's Sales & New Business Development Vp Troy 
Cooper adds duties of Erol's Franchising exec. vp; J 
2sidisin, ex-Entre Computer Centers, named f 
development dir. 

sage 


Big 27" color monitor for video and data has bee" 
introduced by Panasonic Communications & Systems fF 
professional market. Designed for connection to PCs, ™ ‘et 
selectable inputs, including S-VHS, built-in steree 
and speakers, wired remote, superimpose, 600-line 
horizontal resolution. Suggested retail is $3,500- 

VCR Plus instant programmer (TVD Sept 10 pl? gor 
on sale next week at $60, and required program code listing® 
in newspapers will start Nov. 16 in first markets. we 
Development, manufacturer, has moved hq to 139 N. 
Robles, Suite 870, Pasadena, Cal. 91101. Telephoee: 
818-792-0257. 
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pIGITAL DELAYS HDTV: Testin ‘ 
ned for 1993 decision. ATRC join 
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UNITED FRONT SOUGHT at TvB conventi 
must act with 'ruthless singularity’ to de: ca 
recession, Joyella says. (P. 4) sal wit 


Industry 
him pending 


PALEY MEMORIAL: Tribute to complex ; 
Cronkite, Stanton, Rockefeller, Kien Teenie 4 
, , . (P. 4) 


DAS ee THREAT: Broadcasters say ad diversion 
could wipe out station profits. HDTV progre ‘ 
threatened. (P. 5) progress also seen 


K PRIME ‘ENCOURAGED ' by first-week signup rate for 
satellite TV service. Beddow predicts break-even in 3 


years. (P. 6) 


DBS PIQUES EDUCATORS: Nonprofit to distribute free 
receivers to schools and libraries for 4-transponder digital 


system. (P. 7) 


tudy says audience share 


NETWORKS TO STABILIZE: S 
ows. Broadcast 


will firm as growth of cable, independents sl 
revenue up 3.6% to $16.9 billion. (Patt) 


PLANS COMPENS 


CBS TRIMS CONVENTION, 
idor and 


revenues -- was prime subject of cor 
Reason: Word got out that CBS plans 
spring convention. CBS TV eh] Bs 
meeting of affiliates’ board in N.¥. 70 rs 
CBS asked for meeting to discuss Fg nancial matte 
had "hostile reaction.” 


There's also talk N 0 
Network reportedly had decided, but ean 
officials would say only t 
market" 3rd week of May 
) Mie several years ae g at b 

ow. ABC still plans meetin will 
list is likely to vf "trimmed" ‘and there 
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60% OF C 
AMC 
ORDER SALES were compacts in Oct. 


reversing tre 

A nd, as 8 

with wi pi Mm soars ar BG iniae 

wide variety of mini ake eon makes comeback 


8mm IMPOR 
up 16%, VOR dock ba Se rere total 
shipments at record, (P. 12) ieee 220. Mexican 


der meeti it tells Justice 
Ings ec: ‘ = 3 
hrough share offers. pans to ease ‘larger 


CHE 
sig Ai ae on NOUEMBN, possibly as small as 

: CK, ontracking’ principle, unde 
consideration by Sony as defense ane BCC. . 10) 


are i sea RULES for retailers selling 
ended-service contracts will have significant effect on 
bottom lines beginning next year. (P. 12) 


MATSUSHITA, PIONEER PROFITS up in fiscal first half. 
Parent companies of Nintendo, Casio and Clarion post gains; 
Aiwa parent net off. (P. 13) 


SEPT. AUDIO SALES paced by portables, up 30.5%, with 
autosound and components also gaining. All 3 categories up 


for first 9 months. (P. 13) 


TANT PROGRAMMER to debut this week 


'YCR PLUS' INS 
e rollout starts. (P. 14) 


and next as nationwid 


Schurz C i alled special 
a of CBS Affiliate Relations Pres. Tony Malara. 


no details, Smith told us, and affiliates’ board 


' 
"ggon.’ Ne ent bac 
keswoman sa 
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Dh 


Conventional DAT reeg 
obliquely. During recordin 
servo system must steer h 
temperature or stretching ang 
tolerances necessary to system that 


cassette. NT mechanism wo 
without need for accurate Servo c 


Basis for possible design i gp 
tracking system utilizing large-scale wos a 
ata e 


in Sept. More explicit use of term 


in Japan. 


All NT electronics for operation of system are built into 2 chips. Cost efficiency of chips would make 


i design very inexpensive to produce. But crucial to success of product would be developing base of home 
ena and, more importantly, luring record companies (in addition to Sony) into DAT fold. So far, major 
abels have thrown support behind competitive DCC format, apparently in exchange for Philips pledge not to 


yitelli said only that dey lop 
an concept. But he 

time." Sony spokeswoman : 

put if it does, "it is not yet decree tol 


oppose home taping royalties. 


ee _—__—___ EEE 


owned by Philips, 


Big color tube plant in China, 30% 
million project, Hua 


opened last week in Nanjing. The $180 


8, heads ] eV 
eads Over a 


ded whe 


fe Cc 


Own p 
for ‘rack patt 


only 90 m 
uld appear { 


ontro 


: ei Color Display Systems Co., called one of largest 
oreign-invested electronics companies in China, 1s 45 


owned by Nanjing Huadong Electron Tube 


by Hong Kong's Novel Technology Development Co. 


Employing 1,500, plant is expected to make 1. 


lubes annually, princi ic market. C.J. 
y, principally for domestic market. 
r ps C g Kong Group, at plant 


Seelen, chmn. of Philips China Hon ) 
opening, called it "very important part of Philips 
elp improve the basic infrastructure 0 
electronics industry." Noting that Philips 
Ventures in China and offices in Beijing, 
Ch Seelen said company's continue 
ina depends on country's eco 
Productivity and profitability. 
reported imports of 690,000 


56.8% from year earlier. 


mun 68 finance program has been 7° 
th by Sony after success 
mon eng 1990 (TVD May 7 P 

nths' free financing with pune Financing is 


Vs, 46" and 53" 


Provided by Whir 


. 


projection by Dec. 


lpool Finance Co. 


nomic ¢ 
Chinese govt., 
TV picture tube 


ful similar gest or 
12). New Oa XBR TVs, 
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has 9 joint 
Shanghai and 
ondition and on 
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"nontracking" 


lle}, heli Potatin 


to give Sony 
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§ million color 
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d investment in 
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newed for 4 ral 1989 
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Y May introduce S Co introduce such 


: DAT Walkman i ili i i drum 
vartially into Cael moat AT Walkman is capability of inserting head 
y itself, using "in-cassette scanning" principle developed by RCA in 1570s for home 
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"logical" os : ~ 


ayback-9 
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Orporate nontracking e 


drum e . 
racks . a errying tin 
Cision tha 4 width of Smeg ds that sean tape 
Pensating for changes j On playback, 


~play mode) with mu 
ch small 
T machines that can play back —. 


Retail Financials: The Good Guys showed gains of 
85.8% in net income for fiscal year and 48.1% for quarter 
ended Sept. 30. As reported earlier (TVD Oct 8 p18), sales 
rose 50.7% for year, 51.1% for quarter... Highland 
Superstores said sales for 3rd quarter ended Oct. 31 were 
off 8% and comparable stores sales 12%. For Oct., sales 
were down 12% and in comparable stores 15%. Company 
said it now will report sales only quarterly, instead of 
monthly... Babbage's, consumer computer and videogame 
software retailer, said strong sales of videogame software 
and hardware sent comparable-store sales up 26% in fiscal 
quarter ended Nov. 3. Company cut net loss for quarter to 


$627,000. 
Olympus 


ad agency for 
ee for 35mm cameras an 


names DDB Needham Worldwide, N.Y., as 
$12.5 million Consumer Products Group ad 
d camcorders. 


THIS WEEK'S YEN RATE 


been converted to dollars in 
129 yen = $1, except where noted. 


Yen values have 
this week's issue at 


# 
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USHA POMEER PROT Un 
oh ump inn me on 12% é a 

Ibe t pt. 30. For 2nd qtintter ne inere tsush 


W as 
concer 


By category, first-half sales gai 
junications and industrial eq Sains were led b 


IT i 
comm (23% of total). Video remained nv,YP 18% to $5,9 


pillion 
8% to 


of 


Overseas sales represe to $2.3 bili? UP 
+9 $11.6 billion. nted 46 illion (9% 


% of total, 


pioneer said growth of laserdi 
increase consolidated sales in ribbon 
90, Net sales for 6 months gained 2¢ 1% 
net income 43.1% to $128.5 million. Par 
increased combi player and karaoke ey 
Japan and N. America. 


: helped 

alf ended Se 

iret $2.1 billion in 
nt reported 

stem sales in both 


Video segment showed largest sal 
$684.8 million, 30.5% of total. Car nel 
jargest segment, growing 29% to $733.3 milli 
tota), and audio 9.2% to $7045 anlition 1.2% of oe 
year. of total, up from 56.4% in 


growth, u 47 oO 
tronics sectidirin % to 


Several Japanese companies reported 
results for 6 months ended Sept. 30. parent-only 


Nintendo said sales were $1.79 billion, of which 76% 
were for export. Net profit. was $262.6 million. Change in 
company's reporting period made prior-year comparisons 
unavailable. Nintendo projected that sales for current fiscal 
year would reach $3.4 billion and net profits $503.9 million. 
Both figures would top company's projections in Jan. 


Aiwa said yen appreciation and significant growth in 
VCR sales in Europe and Southeast Asia helped parent-only 
sales rise 24% to $532.4 million, but net profits fell 14% to 
$10.6 million. Company said domestic audio sales were flat 
because of lower demand and increased price competition, 
and sales in N. America also were soft. It attributed profit 


decline to payment of corporate tax. 


12% to $1.1 billion 


Casi = ere u 
sio parent-only sales w : Exports accounted for 


re net profits 21% to $31.3 million. 
2% of sales. Largest product segmen 

rose 5% to $430.2 million (39% of total). Company prole’ 
gains of 10% in sales and 22% in net profit jump 1° y 


owth was weak in 
pone parent-only sales 
ofits 72% to $15.2 
million. 


Clarion, saying car audio s 

U.S. but satisfactory in Europe, 

rose 10% to $1.2 billion and net pr 

million. Exports were off 3% to $295.8 
ap eee * 


Atari registered increases of 9.5% : 
and 2.6% for 9 months ended Sept. 30. trib 
related to repurchase of debentures gave | of 
million for quarter and $6.1 million for 9 months, 
osses in prior year periods. 


Byc§t _ next 

Hitachi Technology 1991 exhibit pi Jude its 
part of company's 80th anniversary» aoe a " 
of the future," Among exhibits SPECT Gisplay’ © 
Wide-aspect TV, home HDT Nene M viewer, cD 
LCD rear projector, Portable op “ick with 10” b 
high-resolution color printer, Gel u 
Monitor, write-once optical disc, 


t is calculators, which 


RT 
atego * PACE sep P TV DIGEST—13 
e ; 
Pe audio "Sed recent ee SALES: Portab| 
arlier, EIA Sales post d € of declines, hel oe audio 
Sai “id. Strong “pre igit gain in Sone os 
S fo utosound aftermarket helped rose 
“+ Nelped buoy 


S ON year-to-date Sie Henne audio reversed its 
8h Aug. to 1.4% : 


Here's break, 
down of audi 
and for year's first 9 prethi 


FACTORY SALES OF AUDIO EQUIPMENT 


(add 000) 
Pr 
oduct Sept. 1990 Sept.1989 % Chg 
Portable Audi 
a at tee oe eretAe a eis $257,221 $197,176 +30.5 
ae s & Systems... 333,035 309,225 + 7.7 
u te (aftermarket) 105,894 91,453 +15.8 
WA Wicks Eee $696,150 $597,854 +16.4 
9 Mo.'90 9 Mo.'89 % Chg. 
Portable Audio......... $1,403,788 $1,384,518 + 1.4 
Components & Systems... 2,246,210 2,150,727 + 4.4 
Autosound (aftermarket) 919,699 842,578 + 9.2 
TOMAS eAriitslcacsiere $4,569,697 $4,377,822 +4 
—i—_ 


"ABCs of Your VCR" is 12-min. videocassette 

produced by duplicator Rank Video Services America for 

video dealers to provide as free rental or to sell as impulse 

purchase. Company is in discussions with hardware supplier 

on packaging tape with VCRs next spring, Exec. Vp David 

Cuyler said (JVC VCR is featured in program). Dealers also 

can buy tapes directly via free Rank number (800-445-3800, 

operator 900) at $6 each or $30 for 6-pack that contains 

counter card and copies of consumer booklet. Tape was 

developed to help reduce customers! damage to rental tapes, 

Cuyler said. "Funny and light" approach was used rather 

than serious presentation that might une peg he 

i j gram encourages const! 

Be pve: (Rank pac itself has no brand name on 

reget to look for VHS and Beta logos, it doesn't get into 

1) ocr rsial subjects such as low-end VCRs or types 

g cassettes. One eyebrow-raising bit of _ 
ur VCR in for checkup every 18-2 

g with it. 


in U.S. -- first of that size 
vi eee nto production Dec. 3 at 


Marion, Ind. plant, with sales 
h, gen. mgr.» pare! 
i though original produc ion 
ee tat output in Oct. 
problems with shadow 


of tape cleaning Ce 
‘ce on tape: Bring yo 
pnt even if nothing seems wron 


First 35" tu 
with invar shado 
Thomson Consum™ 


9 suppliers, “« tubes with stand 
ie wer priced 31" tu iy April-May. 


ed. neduled for production 
Fri. will oper first store in Madison, Wis., 

on Fri. 
ee <4 of American TV. 
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william Mannion, ex-Sony, na 

Ktg- mgr.-camcorders... Gar Schwan aas 

a. meget mgr., new Consumer Products a; 
y Poe USA, responsible for Royal ang Qu 
0 yet lines; Michael Doumas named © i 
P .etti Business Products Diy, 
met: alternative Distribution Diy, 
Savponents Group; Ron Rezel, CEO wly reorg 

cutler-Hammer/Eaton Corp., vice BE . 

acting dit, named dir. of Defense Advanced | 

projects Agency (DARPA), post v R 


aor . . acant sine 
craig Fields in April... Named to board of The G eration of 
uyS: 


Howard Lester, Williams-So 
wartin, Taco Bell chmn.... H.W. H 
ex-Components Product Div., hea 
products Div., N.V. Philips... Ju Yeol (uy ) 
sonsumer and industrial blank tape mktg, 
America. 


miconduct 
Choi tiamed 
mgr., SKC 


Paul Jackson, ex-Yamaha Internati 

Alpine mktg. services mgr... Larry Bennett reas 

Digital Systems (ADS) as dir.-home audio: Chuck nalog & 
Kittelson named dir.-architectural audio "res onsib 

ADS custom installation sales; John Caldwell i ne 
dir., automotive audio... Brian Kim appointed Metron : 
USA international sales dir... Greg Fagan ex-Video ee 
Review, named editor, IDG's ON magazine... Stephen 
Einhorn, former Vestron exec. vp, named New Line Home 
Video pres.-CEO; Michael Karaffa, ex-Vestron sales and 
mktg. vp, joins as senior sales and mktg. vp... Nicholas 
Santrizos, ex-Trylon Video and Vista Home Video, named 

> * Consolidated Entertainment worldwide sales and mktg. vp, 

new post... Michael McLeod departs as Warner Home 

Video national accounts dir. in restructuring... Cathy 
Mantegna resigns as Fries Home Video mktg. vp to join 
Strand VCI Entertainment in same capacity... Tom 
Pomeroy resigns as Rank Retail Services America senior 
merchandising vp... Linda Chan, ex-Fries Home Video, 
joins Celebrity/Just for Kids Home Video as special markets 
dir... Diana Rivera advanced to Buena Vista Home Video 
business and legal affairs vp. 


é eT ee til Jan. 25 to 
Court-appointed administrators have until! Jt’ ational 
come up with restructuring plan for Polly Peck ene is r 
(PPI). Administrators have laid off half of TE eet 
staff at firm's London hq since PPI sought court a alysts 
from bankruptey Oct. 24. Wall St. Journal ieee value 
as saying it will be difficult getting higher ae isui, but 
for some parts of PPI, which has 72% share 0 "what we've 
administrators hope to keep business tog incek group, 
got to try to achieve is a survival of ah oo is 
either in whole or in part,” one administrator ting oss 0 
saying. Meanwhile, Sansui is projecting ae rio 
billion yen for "irregular" 7-month financla Estimated loss is 
31, Japan's Nikkei Evening News reported. i 
10% greater than previous projection, 
attributing change to yen's appreciation, ent. 
Sales, costs tied to new-product de Meds 14% below 
period are expected to reach 19 billion y&™ 
cae mete 
arlier projection. pattie 1990's 
' Camcorders soared to new oe il perio exceed) 
| first 44 weeks, total of 2,327,898 sold in per the Indus s 
2,286,326 in 1989 calendar year (see low first Nov: weeds 
with 8 weeks still to go in 1990. Ins to d coh 
Camcorder was only product catesory, falling 92. ctively: 
same 1989 week, direct-view COl0r 5 5%, resPe 
Projection TV and VCR decks 3.37 
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Ction » In Las Vegas must work 


ansion and renovation of 


VD Aug 20 pis 
; LE 
be rejuggled and Bt deen 


Mpor: 
house educati pial 


‘ » Softwar onal and 
0 é e an " > 
center, yip 1 Parking facilities will oe as well as 


5 Mm wi available at 

foe and internat; Moved to Hilton Hotel 
M are ss and 

center to former 


y ‘ll bene Matsushita America Pres, 
dene Speaker on industry outlook 
noted EIA Chmn. Frank Myers,” 
10. Othe nee unusual Thurs.-Sun. show at 
cs | Beha oa events: Audio Outlook, 
in. Glove née PS Adult Video Aininistrative 
> EIA Consumer 


Jan. 1] -- vy; 
Guia dere Mie Outlook, EIA Advanced TV Committee 
Automati y Topol, chmn. of Scientific-Atlantic: Home 
Hofmann, ¥ a CEG CEBus Committee Chmn. Judd 
products sides Oni tepaat i ee 
D omputer and LCD ; 
management seminars. camera 


Jan, 12 -- Panels on custom installation, extended 
service contracts, car audio, home theater, HDTV, EIA CEG 
audio Study; autosound judging certification techniques; 
retail management seminars. 


FUJI--3.5" DISCS GROWING: More than half of home 
office and small business computer users are using 3.5" 
floppy disks, according to survey conducted this summer for 
Fuji. Similar survey 2 years ago found only 23% used 3.5" 
disks. In 400-user survey, 79% also said they use 5-1/4" 
disks, indicating either multiple computer ownership or 
computers with multiple format drives. 


Survey of 400 home and small business users found that 
word processing is most common function, used by 91% of 
respondents. Other most popular uses (allowing for multiple 
responses): Accounting, 71%} entertainment, 68%; data 
base management, 62%; mailing lists, 40%; ony 
publishing, 34%; on-line usage through modem, 28%. 

— i 


Super VHS-C camcorder in Feb. in 


4 —pi D, better than 400 
1] use 1/3" 360,000 pixel CC , er th 
et saints) resolution. Weighing 1.7 lb., it will be 
about $1,240, $150 higher than ee 
HS-C predecessor, sold in U.S. as os : : 
set no definite plans a ss Sx 
ith co 
V meorder with | EO 698 sh 
soital i lization (T et 2 ; 

on Bele) Be ake market than version with 


n 
about $120 more of 
Ceechrome CRT viewfinder 


Jvc will add mini 


nents up, under newly elector Chmn. 
ies 

EIA Compo of Savoy Electron! ole | 

nnect devices, 

i relays, Sensors, 

ductor devices. Forums 


semiconductor devil 
ee ov areas covering distribution, small 
been orertes and marketing: 
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Financial Reports of TV-Electronics Companies 


Outlet Communications 
1990-9 mo. to Sept. 30 
1989-9 mo. to Sept. 30 
1990-qtr. to Sept. 30 
1989-qtr. to Sept. 30 


past week Dash indicates information not 


These are latest reports as oblained during 
dollars. Parentheses denole loss. 


avadable al press time Amoutts expressed m 


ferenes | 


Pioneer Electronics® 
1990-6 mo. to Sept. 30 
1989-6 mo. to Sept. 30 
1990-qtr. to Sept. 30 
1989-qtr. to Sept. 30 


Company & Period 
2,260,279,000 


1,792,287 ,000 
1,162,047 ,000 


Ackerly Communications 
1990-9 mo. to Sept. 30 
1989-9 mo. to Sept. 30 
1990-gtr. to Sept. 30 
1989-qtr. to Sept. 30 


Republic Pictures 
1990-9 mo. to Sept. 30 
1989-9 mo. to Sept. 30 
1990-qtr. to Sept. 30 
1989-qtr. to Sept. 30 


Adelphia Communications 
1990-6 mo. to Sept. 30 
1989-6 mo. to Sept. 30 
1990-qtr. to Sept. 30 
1989-qtr. to Sept. 30 


Southern Starr Bcstg. 
1990-6 mo. to June 30 
1989-6 mo. to June 30 
1990-qtr. to June 30 
1989-qtr. to June 30 


1990-9 mo. to Sept 
1989-9 mo. to Sept. 
1990-qtr. to Sept. 
19869-qtr. to Sept. 


Tele-Communications 
1990-9 mo. to Sept. 30 
1989-9 mo. to Sept. 30 
1990-qtr. to Sept. 30 
1989-qtr. to Sept. 30 


2,693,000 ,000 
2,208 ,000,000 


Babbage's Inc. 
1990-39 wk. to Nov. 
1989-39 wk. to Nov. 
1990-13 wk. to Nov. 
1989-13 wk. to Nov. 


wwWwww 


Turner Bestg. 
1990-9 mo. to Sept. 30 
1989-9 mo. to Sept. 30 
1990-qtr. to Sept. 30 
-1989-qtr. to Sept. 30 


1,029,400 ,000 


Cablevision Systems 
1990-9 mo. to Sept. 
1989-9 mo. to Sept. 
1990-qtr. to Sept. 30 
1989-qtr. to Sept. 30 


(216,273,000) 


"after special charge. 
¢At current rate. 
fadjusted; includes special credit. 
EES SSS 
eee 


@8Includes special credit. 
CRestated; after special charge. 


Carolco Pictures 
1990-9 mo. to Sept. 30 
1989-9 mo. to Sept. 30 
1990-qtr. to Sept. 30 
a TAIWAN DUMPING MARGINS: Following administrative 
review of latest preliminary antidumping duties (TVD May 2% 
p14), Commerce Dept.'s International Trade Administration 
(ITA) has posted final duties on color TVs imported from 
Taiwan, payable in cash, to compensate for sales at less than 
fair value. For most brands, margins are relatively 
unchanged and are quite small compared with 49.56% 
antidumping duties levied on many Japanese companies as 


result of their failure to cooperate (TVD Oct 29 p14). 


Falcon Cable Systems 
1990-9 mo. to Sept. 30 
1989-9 mo. to Sept. 30 
1990-qtr. to Sept. 30 

1989-qtr. to Sept. 


1990-year to Sept. 
1989-year to Sept. 
1990-qtr. to Sept. 
1989-qtr. to Sept. 


ITA finalized its revocation of dumping findings for 
Capetronic, which it said had margins of less 
consecutive years. 


Image Entertainment 
1990-6 mo. to Sept. 
1989-6 mo. to Sept. 30 
1990-qtr. to Sept. 30 
1989-qtr. to Sept. 30 


than 0.5% for 3 


Here are latest final antidumping margins, aS released 
by ITA (with preliminary figures i 
different): AOC 1.64% (0.06%), Capetronic 
4.44%, Hitachi 4.4%, Kuang Yuan 0%, Nette 
0.76%, Proton 0.09%, RCA Taiwan 4.07% (4.03 
Shirasuna 1.5% (3.4%), Tatung 4.4%. 
whose first shipment occurred after M 
deposit of 4.44% will be required. 


1990-year to Sept. 29 
1989-year to Sept. 30 
1990-13 wk. to Sept. 29 
1989-13 wk. to Sept. 


(105,410,000) 
178 ,000 


k 1.3%, Philips 


For any new 


Matsushita Electric® 
arch 31, 1987, cash 


1990-6 mo. to Sept. 30 
1989-6 mo. to Sept. 30 
1990-qtr. to Sept. 30 
1989-qtr. to Sept. 30 


25,171,318,000 
22 , 386,822,000 
12,951,938 ,000 
11,532,558 ,000 


ITA last week finalized its ruling that person 
processors with detachable keybo 
scope of dumping findings on portab 
(TVD Aug 13 p14), reiterating that p 
one-piece and portable. As reported last w 
p14), Smith Corona filed petition for sep 
finding on word processors from Japan and 


1990-6 mo. to Sept. 29 
1989-6 mo. to Sept. 30 
1990-qtr. to Sept. 29 
1989-qtr. to Sept. 30 


ards don't come Wilt 
le electric typewrit 
roducts must be 


te antidumping 


2,244,696,000 


1989-qtr. to Sept. 30 1,500,096 ,000 


Osborn Communications 
1990-9 mo. to Sept. 30 
1989-9 mo. to Sept. 30 
1990-qtr. to Sept. 30 
1989-qtr. to Sept. 30 


Philips has started production of 31” 
Aachen, Germany. Line has annual capacity 
tubes. Widescreen 16:9 production will start 
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WESTERN SHOW STARS POLIT Cc 
ICS and economics. Onsumer Electronics 


Attendance and exhibitors up. Ne 
Industry financing difficult. Six has got bill looms. PHILIPS SHELVES N 


sessions set. (Pi) 


Oo coy 
ry, 4 technology Conditions in U.S.' seh TUBE PLANT due to ‘economic 
Current year to $2.4 billion, (P10 doubles loss estimate for 
- . . 10) nz 


cps CUTS COMPENSATION by 20% 
. e a " Affili : BI r 
will directly affect profits. Preem o. iates say ¢ G-SCREEN 
; : t See SALES UP despi 

seen possible. Network projects hed EE a ee oS ae ist Nearly 2 Sake ples tales gem reap 
arter, -~ 12.9% of total. (P. 10) ‘ n 27" and larger 


throughout 1991. (P. 2) 
RE 
TAIL SOFTNESS, PRICE CUTTING apparent in Early 


Warnin 
g Report on Oct. sales. Dollar sales lag unit increases 


TOP 100 LEVELS OFF: Basic and pay cable are up in VCR: 
S, camcorders, CD players. (P. 11) 


slightly for major operators, but growth i 
- aES, is slower than i 
1989. Figures show 52 million P te 
slows. (P. 3) subscribers. Rebuild activity ‘BROADCAST TV STEREO’ -- is it reall 
—— 1S l re MT 9 i ae 
eae says some Thomson and Philips sets o—. 
substandard, non-MTS ‘pseudo stereo.’ (P. 12) 


FINSYN COMPROMISES proposed in FCC filin 
i . ‘ilings by CBS, 

: GC independ ons ae chiefs, Valenti, Brock set for CAMCORDERS SPUR TAPE SALES h 
oe Golacinski tells ITA. Recorded ‘aia ae i z 


DARY, Sikes tells CBA in Las MAXELL TO BUILD $150 million videotape manufacturing 


blems. Everett elected CBA pres. plant in U.S. or Europe within 2 years. European dumping 
decision key in site selection. (P. 14) 


LPTV TO REMAIN SECON 

Vegas, citing spectrum pro 

in surprise. (P. 7) 

FAROUDJA READY TO TEST: 'Powerhouse' consortium SONY PROFITS RISE 6% in quarter. ‘Substantial’ 8mm 

set for SuperNTSC trials starting Jan. 21. System camcorder growth, Columbia Pictures cited in sales 
increase. Warrantech net up. (P. 15) 


demonstrated in N.Y. (P. 8) 
being held with set 


SUPER NTSC LICENSE TALKS 
manufacturers, Faroudja says. He says decoder for EDTV 


otal to 1,459. New 
dd $300 at retail. (P. 15) 


4 TV STATIONS START, raising Urs, t é 
Fla., Lansing, 
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several years (it peaked at about 12,000 1n early 1 

member that Congress will 
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management and asset holding Company, which noe is owned by Ki whether the set 


"Deepening problems in the U.S. : 

economy are adversely affecting tne quanore consumer 
orders" for BMC's principal product groups -- ac : cae 

icture tube shadow masks and eyewear lenses mpi 
said in revising forecast for 4th quarter. CEO Roe 
Carlson said: "Customer orders brought about by a rapidl: 
deteriorating U.S. economy do not support the record gis 
4th-quarter performance which we anticipated in 
mid-September." Company reported loss for 3rd quarter 
(TVD Nov 5 p17, Oct 29 p16) resulting from development of 
aperture masks for new picture tubes. "A great number of 
new masks were required and nearly all of them, as we 
discovered, called for new and different process technology," 
company said. "Many times over the past 18 months we felt 
that we had the required process technologies in hand, only 
to start another new mask and discover that it required yet 
another breakthrough... At this point, we have successfully 
produced nearly all of the new mask designs. Although 
overall performance is not yet satisfactory, our lines are 
running better since we rebuilt them [in Aug.]." 


Nintendo introduced its long awaited 16-bit game in 
Japan last week to widespread enthusiasm an Aedes oe une 
through next March, press reports there said. Nintendo sai 
it received orders for 1.5 million game machines, care 
ship only 600,000 by year-end. It plans to start expo os 
U.S. next Sept. Nintendo plans to increase ee ; 
new game from current 300,000 monthly to 400,00 sie of 
March, 500,000 in April, 800,000 in Aug., estimates ae - 
5.4 million units in first year -- figure reiche 


8-bit game in 3rd year. 


t noes to Newcastle: Matsushita's Troy, 
ube plant will begin shipping 2 

3,000 per month. Conga expects factory i i 
500,000 27" and 31" tubes this year, ad4ine. 
spring, bringing annual production to 1.9 mic 
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Nycor spokesman deni i 

tt ; ied N.Y. Times re i 

oe begun a public relations blitz to Sees ee ectraat 
between profits at Fedders and evidence of 

fered age and high costs at Zenith." Spokesman at 
Nycor's PR agency ridiculed speculation by analysts, quoted 
in Times, that Nycor would "slash" Zenith's HDTV research, 
saying that in event of takeover there could well be more 
funds available for research. Although Nycor has said it's 
considering takeover, it hasn't made firm statement of its 
intentions. However, it has filed with Justice Dept. for 
clearance to increase its holdings in Zenith to more than $15 
million (TVD Nov 19 p9). 


Projection TV sales in year's first 45 weeks exceeded 
those for full-year 1989 -- 267,914 vs. 265,300, buoyed by 
110% jump in latest week, ended Nov. 9 (see State of the 
Industry). Record for projection TV in any full year was 
304,272 in 1986. Direct-view color TY sales reached record 
5-week moving average, thanks to 19.6% advance in 2nd 
week of Nov. on top of 25.8% surge in final week of Oct. 
New weekly records were set in direct-view, projection and 
camcorders in Nov. 2nd week. For first 2 weeks of Nov. 
direct-view color sales were down 7.1%, projection up 
34.1%, VCR decks up 1.3%, camcorders up 13.3% from year 


earlier. 
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Consumer Electronics Personals 
VOSS ee ee 


Roger Ackerman, 52, named to new post of Corning 


pres. in major reorganization; 28-year Corning veteran, he 


has been group pres. of company's specialty materials 
business; John Loose, onetime CEO of Corning Asahi 


Video Products subsidiary (picture tube glass), named exec. 


vp for Information Display Group; Richard Dulude, 
ex-group pres. of opto-electronics, Is vice chmn. for 
consumer products sector; Jan Suwinski named exec. vp 
in charge of Opto-Electronics Group; Norman Garrity 
exec. vp. for Specialty Materials Group; new pres. of 
Corning Asahi is Kenneth Freeman, former corporate 
controller; proposed as vps and named to new posts: 
Charles Deneka, development dir., T echnology Group; 
Peter Campanella, Science Products Div. gen. mér., 
James Krueger, materials management dir.; David 
Swindells, international development mgr; new div. vps: 
Larry Aiello Jr., Robert Baldani, James Casolo, 
Gerald McQuaid, William Prindle, Tim Welles III, 
Peter Wranik; current officers named to new posts: 
James Ramich, vp, Advanced Display Products; Robert 


Forrest, senior vp-gen. mgr., Telecommunications Products 
Div., in addition to Freeman at Corning Asahi; Corning's lab 


services business will be established as free-standing 
subsidiary, headed by former Group Pres. Martin Gibson, 
who remains on Corning board. 


Douglas Landfield promoted to Bose corporate mktg. 
dir... Lowell Yamaura, ex-Kyocera, named sales vp, 
Eurosound Imports, new U.S. distributor for Tandberg; 
Stanley Grossman is Eurosound pres... Richard 
Rodriguez promoted to Warrantech operations vp; Steven 
Thomas named sales vp of new subsidiary, Warrantech 
Consumer Product Services; Gene O'Leary, ex-Delta 
Warranty, joins as national service mgr.; Kathryn O'Leary 
named Claims Dept. supervisor... Jim Pagliaro, ex-Sony 
Duplication Systems Div. and Panasonic Industrial, joins 
Technicolor Videocassette as sales and mktg. vp... Jeb 

Brien joins CBS Music Video Enterprises (to be renamed 
Sony Music Video Enterprises Jan. 1) as production vp... J2 
Communications Pres. James Jimirro joins Rentrak board, 
replacing Commtron founder Jack Silverman, who has 
stepped down after purchasing supermarket division of 
rackjobber Cevaxs... Kristen Roby advanced to Buena 
Vista Home Video International finance and planning dir... 
Abe Torres, ex-MCA Records, named Island Visual Arts N. 
America senior production dir... Virl Hill, ex-First Boston, 
joins Hanna-Barbera Home Video International Div. as 
licensee planning and control mgr. based in L.A. 
—y-—————" 


Bang & Olufsen (B&O) plans to open 40-50 company 
stores by 1994, National Sales Mgr. Dean Miller said. 
Ex-Nakamichi executive said next opening is scheduled for 


San Francisco's Union Sq. in next few weeks, following debut 


of similar outlets in Boston's Newbury St., Beverly Hills's 


Rodeo Drive, Denver's Cherry Creek Mall. B&O opened first 


store in Chicago's Water Tower district during June 1989 


Consumer Electronics Show. Miller said aim of stores, all in 


upscale shopping districts, is to raise awareness of B&O 
name among key target audience of yuppie buyers. 


Japanese camcorder production in year’s first 9 
months totaled 5,853,515, up 39.6% in year, Ministry of 
International Trade & Industry said. Laserdisc player output 
totaled 1,001,355, up 97.8%, and digital audio tape (DAT) 
recorders 88,788, triple 1989 figure. Average cost, at 
current exchange rate: Camcorder $835, LD player $787, 
DAT recorder $446. 


Financial Reports of TV-Electronics Companiog 


These are latest reports as obtained during past week Dash indicates inlormation 
available at press time. Amounts expressed in dollars. Parentheses denote loge Fant 


Company & Period 


Egghead Inc 

1990-28 wk. to Oct. 13 
1989-28 wk. to Oct. 13 
1990-12 wk. to Oct. 13 
1989-12 wk. to Oct. 13 


259, 464,000 
220 ,808 ,000 
114,778,000 
98,463,000 


1,543 009 
(4,348,099) 


Emerson Radio 


1990-6 mo. to Sept. 30 397,063,000 (4,635.9 

1989-6 mo. to Sept. 30 | 483,218,000 81782" oo). 
1990-qtr. to Sept. 30 229,253,000 189 O00 
1989-qtr. to Sept. 30 262,022,000 5,275" 009 


Heritage Media 


1990-9 mo. to Sept. 30 138,735,000 (18,574,009) 
1989-9 mo. to Sept. 30 102,896 ,000 (23, 334.000) 
1990-qtr. to Sept. 30 42,935,000 (10,795,000) 
1989-qtr. to Sept. 30 40,106,000 (7,407,000) 


Jones Intercable Inv. L.P. 


1990-9 mo. to Sept. 30 26,409,466 (7,032,187) 
1989-9 mo. to Sept. 30 23,337,493 (9,152,230) 
1990-qtr. to Sept. 30 8,978,090 (2,322,821) 
1989-qtr. to Sept. 30 7,948 ,843 (2,798,195) 


Sony® 
1990-6 mo. to Sept. 30 |12,645,275,000 
1989-6 mo. to Sept. 30 | 8,902,442,000 
1990-qtr. to Sept. 30 6,549,746,000 

-1989-qtr. to Sept. 30 4,758,877 ,000 


376,435,000 
355,522,000 
198,616,000 
187,319,000 


United Artists Entertainment 


1990-9 mo. to Sept. 30 | 1,086,400,000 (68,600,000) 
1989-9 mo. to Sept. 30 856,300,000 (77,500,000) 
1990-qtr. to Sept. 30 396,800 ,000 (31,900,000) 
1989-qtr. to Sept. 30 363,600,000 (21,400,000) 


Notes: “After special charge. Restated. ‘At rate of 
$1=138 yen. %Per ADR. “Includes special credit. 


Lechmere is testing separate home theater 
demonstration rooms in stores in Danvers, Dedham and 
Framingham, Mass., and Nashua, N.H. Rooms are just under 
100 sq. ft. and contain mostly merchandise chain has earried 
previously, with addition of Pioneer surround sound processor 
and projection TV. Sales personnel were trained in both 
audio and video (in past they have specialized). Space 
previously was given to autosound rooms. Spokeswoman said 
18-store New England-N.Y. hardgoods retailer has been 
pleased with early results, expects rooms to be added to 
other stores, space permitting. 


Consumer electronics was only segment of 
electronics industry to show decline in factory sales over 
first 3 quarters of 1990 compared with prior year, EIA 
reported. Consumer electronics sales were off 2.5% to $4.8 
billion, excluding imports. Communications equipment _ 
showed biggest jump, up 7% to more than $53.2 billion, wit! 
components up 4.2% to $42.2 billion and computer and 
industrial electronics 2.1% to $68.5 billion. 


Matsushita Electric of P.R. exports 300 container 
vans monthly of speakers, audio system cabinets, ete-, 
company said in marking subsidiary's 25th anniversaty- the 
Caguas factory has become "world's largest operation in 
manufacturing of speakers for audio systems,” Gen Mer 
Manuel Vargas said. Monthly production at plant exeee?s 
100,000 speakers, 27,000 system racks, he said. 


Hong Kong exhibit at Winter Consumer Electron ¥ 
Show Jan. 10-13 in Las Vegas will feature products Of © 
companies, Hong Kong Trade Development Couneil said- 
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NAB SEEKS TESTS of new personal rating di ; 

i ary. Says it 

will greatly ooo ae of out-of-home viewing Med beet idole: 3 eed up for first 6 months, 
and return rate. Nielsen and also Arbitron are expected to Sansui loses $22.5 million = ox oa Ts starring role. 


cooperate. (P. 8) 
VIDEO AND AUDIO TAPE PRICES increased 5% and 10% 


CNN RUNS NORIEGA TAPES after getting approval from in Ja ; 
haba : ae: pan by TDK, which pledges ine i 
Miami judge. Noriega's lawyer pulls objections. (P. 8) Other snes eijedted bo eet nl ae Ree 


CLEARINGHOUSE PLANNED by NAB on Eastern HITACHI TECHNOLOGY display in N.Y., London and 
European investment opportunities and regulations. Soviet Tokyo shows 10" high-resolution LCD in laptop VCR, 
delegation expected at annual convention. (P. 9) portable CD-ROM viewer, widesereen camcorder. (P. 15) 
CIRCUIT CITY TESTING LASERDISCS in L.A. area stores 


OVERSEAS CABLE GROWING: Emerging systems seen J aS 
gaining in penetration. Virtues of Chinese and German with Image Entertainment. LDA says disc sales will jump 
markets lauded. (P. 9) 67% to $160 million this year. (P. 15) 
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screen folds down for carrying 
among other products demonstrated: 


Portable CD-ROM viewer designed for 
and color 


access and display has both sound 
LCD). It's operated by keypad and has on 
single disc can display up to 2,000 frames 


stereo sound. It's scheduled for production 


early 1992. 


Widescreen video system that " 
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multimedia 


5" 
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in late 199] 
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Costs almost the same" 
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rear projection TV uses IDTV line mtetpolied 
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signals from a wide-aspect [camcorder] as well 
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as HDTV 


HDTV VCR uses 1/2" metal particle tape in ec 
; : asse 
slightly bigger than VHS to provide 150 ue NM 


time using "newly developed video signal encoding method to 


realize single channel recording of HD baseband signals." 


Direet-view HDTV receiver has 110° 34" tube with 800 lines 


of horizontal resolution. 


LCD rear projection system with 100" screen is just 43" 


deep, uses three 5" LCDs with 1,780x1,420 pixel resolution, 
metal halide lamp light souree. Hitachi demonstrators said 


unit is 3-4 years off. 


Two thermal dye transfer color video printers were 
displayed, one representing current state of art and 


applicable for printout from portable CD-ROM viewer or for 
lution printer of future 
th 256 levels of color, has 


computer displays. High-reso 

produces 300 dots-per-inch wi 

2,432x3,328 dots per image. 
—_— 


China's biggest color tube 


production lines, raising annual capacity 


factory is at Xianyang, 


: : t has added 2 
where Shaanxi Color Cathode Tube Plan ta 9.88 million 


produced 8.64 
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Microsoft, IBM, Tandy and other computer 
manufacturers announced support for standards for low-cost 
multimedia computing operating systems for personal 
computers. Minimum hardware standards include 10-MHz, 
80286-based computer with CD-ROM, 2MB of memory, 
30MB hard drive. Tandy said it will begin delivering 
multimedia computer systems in 1991 at less than $3,000. 
Other computer makers supporting announcement include 
AT&T, CompuAdd, Fujitsu, NEC, Olivetti, Zenith Data 
Systems. 


Projection TV sales doubled those of 1989's 
comparable week for 2nd consecutive week in period ended 
Nov. 16 (see State of the Industry), bringing sales for first 3 
weeks of Nov. to 33,000, more than in any full month this 
year except 5-week Sept. Direct-view color recorded 2nd 
consecutive increase over 1989 week in Nov.'s 3rd week, but 
lagged 1989 by 1.3% for the 3 weeks because of poor first 
week. For 3 weeks of Nov., VCR decks were up 3.1% from 


year earlier and camcorders 13%. 
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Consumer Electronics Personals 


Robert Burnett retires from 3M as mktg. dir., 
Consumer Video & Audio Products Div. For near future, his 
duties will be absorbed within div... Michael Katz resigns 
as pres. of Sega of America's Consumer Products Div.; 
Thomas Kalinske, recently named pres. of company, 
assumes duties... Terry Shea, ex-Rowland Co., named 
senior vp, Golin Harris Communications, to head PR 
agency's work on Sony account... David Bennett, ex-Sharp, 
named national sales mgr. for mass merchants for Sun Moon 

Star, computer manufacturer... Albert Ruttner, N. 
American Philips PR-investor relations vp, will leave Dee. 
31 after 15 years with company as part of Philips’ economy 
restructuring (TVD Oct 29 p9); he may be reached until 
year-end at 212-850-5055, thereafter at 212-986-8724... 
Robert Montenegro, ex-Atomic Loudspeakers, named car 
audio product specialist, Infinity Systems... Jeffrey Zink 
resigns as Video Review publisher. 


New ITA officers: Patrick Leonard, Du Pont, pres., 
succeeding Maria Curry, Agfa; Stanton Bauer, Fuji, 
senior vp; Don Winquist, Magnox, and Jim Fiedler, 
MCA Technology Management, vps. Named to board: John 
Bermingham, Sony; Bill Follett, Goodtimes Home Video; 


Financial Reports of TV-Electronics Companiag 


These are latest reports as obtained during past week Dash indicates intor mat 
available at press time. Amounts expressed in dollars. Parentheses denote ios OF tg 


Company & Period 


Electrohome® 


1990-9 mo. to Sept. 28 99,942,000 
1989-9 mo. to Sept. 28 98 ,042,000 
1990-qtr. to Sept. 28 31,000,000 
1989-qtr. to Sept. 28 30,774,000 


Handleman Co. 


1990-26 wk. to Oct. 27 364,298 ,000 16 671,009 
1989-26 wk. to Oct. 26 332,323,000 19,083 7000 
1990-13 wk. to Oct. 27 218,077,000 11,531,006 


1989-13 wk. to Oct. 26 205,015,000 13,319.009 


Hitachi® 
1990-6 mo. to Sept. 30 
1989-6 mo. to Sept. 30 


27,754,000 ,000 


830, 
25,260 .000.000 900,000 


733,000,000 


King World Productions 
1990-year to Aug. 31 
1989-year to Aug. 31 
1990-qtr. to Aug. 31 
1989-qtr. to Aug. 31 


453,749,000 
396,448,000 
101,800 ,000 
93,000,000 


Republic Pictures 
1990-9 mo. to Sept. 30 
1989-9 mo. to Sept. 30 
1990-qtr. to Sept. 30 
1989-qtr. to Sept. 30 


35,433,000 
37,656,000 
10,954,000 
11,451,000 


Tektronix 


1990-24 wk. to Nov. 10 611,807,000 21,085,000 
1989-24 wk. to Nov. 11 624, 186,000 (1,401,000 
1990-12 wk. to Nov. 10 309,357,000 11,693,000 
1989-12 wk. to Nov. 11 330,102,000 463,000 
Texscan 

1990-6 mo. to Oct. 27 650,000 
1989-6 mo. to Oct. 31 574,000 
1990-qtr. to Oct. 27 226,000 
1989-qtr. to Oct. 31 12,483,000 435,000 


Video Jukebox Network 
1990-9 mo. to Sept. 30 
1989-9 mo. to Sept. 30 
1990-qtr. to Sept. 30 

1989-qtr. to Sept. 30 


9,821,000 
2,028,000 
3,797,000 
1,145,000 


Notes: °In Canadian dollars. After special charge. ‘At 138 
yen = $1. ‘Per ADS. °Adjusted. 26 


Myron Segal, Premier Mills; Don Rushin, 3M... Diane 
Daou advanced to AIP Home Video senior vp... Vidmark 
Sales & Mktg. Vp Robert Wittenberg resigns to rejoin 
Video Products Distributors Dec. 17 as senior sales and 
mktg. vp, new post... Appointments at Ingram Video: Dan 
Thompson, ex-Sight & Sound, as head of Ingram Music 
unit; Tom Sambola, ex-Handleman, as pres. of new 
Ingram Merchandise Services rackjobbing operation... Ellen 
Wander promoted to Turner Pictures International, 
worldwide theatrical and international home video unit of 
Turner Home Entertainment... Raymond Laren named 
managing dir. of London-based Ingram Entertainment... 
Andi Elliott promoted to Shapiro Glickenhaus Home Video 
mktg. vp. 

oa 


Though not as fast as fast-food outlets or 
booksellers, consumer electronics retailers were among 
swiftest store builders in 1980s, Audits & Surveys, N.Y- 
market research company, said. Consumer 
storefronts increased 54% to 30,600 in decade, ebay. 
expansionist tendencies of only fast-food merchants 


and booksellers (76%), company said. Total number of stor 


of all kinds increased 6% in decade. 


he Authoritative Service f¢ 
ind Allied Fields. 7S 
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Broadcast - Cable 


FCC READIES PROPOSED RULE on 
competition, moves toward 'menu' of « 
pec. 13. Hearing reforms on agenda 


able effective 


Stand 
(Pi) Action due 


spECTRUM RESERVE EYED: Sikes 
initiative, Says agency wants space ar a FCC 
technologies. Action complementary to Dingell bill. 

») (P..2) 


GATT TALKS FAIL, disappointing pro 
hoped to ease sale of TV shows in Eeipe, “hea aie who 
blamed. Resumption of talks expected. (P. 3) subsidies 


MARKEY OUTLINES PLANS: Cable-teleo see i 

it 
to become part of cable bill. Aides give Sora alin” 
chance of enactment next year. (P. 4) 


CABLE PROGRESS CITED: Malone sees industry ‘close to 
a really major economic breakthrough’ in fiber. PPV future 


touted at Western Show. (. 5) 


VIOLENCE CAUSES QUANDARY: Broadcasters unsure 
what to do and/or say in answer to new law. (P. 5) 


INDECENCY BAN DEFENDED: FCC and Justice Dept. 
tell Appeals Court that ‘significant numbers’ of children in 
audience at all times justify 24-hour pan. (P. 6) 

invest in new DBS 


COM - CVE won't ‘ 
SAT, SKYPIX SPLIT: C 5 financing still on 


venture but seeks another. SkyPix say’ 
track. Charges traded. (P. 7) 

CABLE COMPETITION RULE COULD PROVE PRICE 
that cable systems could meet in order to h “etl 
Commission is to issue rulemaking 0? definii6 

regulation is allowed, at ope? meeting Dee au 
because it will determine amount of ne lem 
congressional pressure for reregulation °/, jhopes to re 
comment period, 15 days for replies. 


: j on 8th . sal, ‘ 

Debate on some arts of notice cont for effective compe ever cable system set 2 minima report 

Said to be proposed "good actor’ Bue competition exis" ee ing, was een “ming that cable 

Comr. Duggan, would say ee like man ‘esion said then that ¥ "competitive package” of cable 

Service requirements. Standaré, p3) iss what agency system has umber of basic 

to Congress last summer | hen offe 5 t e Sy pp rt or including 
rs 


system faces effective © 
services. In effect, that 
cable channels and rates 
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S NEWS 
Consumer Electronics 


TCE, ZEN 
’ ITH PLAN PRICE HIKES in Feb., former 3% on 


Cost of 9-26" color, proj 
r ; » projection : 
$10-$20 retail on 9-25" eo rae oe eS 


NOV. 

retails Cee up . all categories, with 
ing just-in-ti * A 

Camcorders, color TV set ety Laren 


hie ‘CG eulerce PLANT being considered by 
; u vishi, which says decision will come in first quarter. 
anadian plant sending tubes to Japan. (P. 10) 


SKYPIX TO WOO RETAILERS at CES, claimi j 

, claiming major 
orders already for $699 turnkey receiver package for 
80-channel DBS service to start next summer. (P. 11) 


'VCR PLUS' PROGRAMMER to be built into 4-head and 
hi-fi RCA VCRs next fall. VCR Plus is sellout in L.A. First 
35" sets with U.S.-made tubes shown. (P. 1) 


RETAIL SALES IN SLUMP, Circuit City and Best Buy 
reporting 6% comparable store sales drop for Nov. 
Economy, Middle East, competition cited. (P. 13) 


HOME AUTOMATION PROTOCOL, plan for ‘local 
operating network,' unveiled by Echelon. (P. 13) 


TO HALT sale of MCA, charging 
and Mitsubishi to dominate software. 
Orion Pictures. (P. 14) 


GO-VIDEO SUES 

conspiracy by Sony 

Samsung said to eye 
CAP:' FCC is moving toward "menu" nt standards 

lation of cable rates, we're told. 

Sa mepetition, which determines whether local 
industry is anxiously awaiting rulemaking, both ‘ 
vie! sve and because ‘t's expected to reduce 
be on fast track, with short 30-day 
in March or April. 


‘ons still to be decided is 
tre told. Among apace eae, Song 
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Announcement, made by Thomson Consumer El 
chnology 


success by selling idea of running program code 


TV Guide. TCE officials said VCRs with VCR 


$50 to suggested list price of VCR. Feature 
an 


on-screen readout, programmable from uni 
on-screen programming feature so it may be set by day, 


DECEMBE, r 


ectronics (TCE) at N.Y. news conference last Week 
major coup for Gemstar Development Corp., te oriented Pasadena startup that has achieveg 2 ¥%s 
listings in more than 30 newspapers and 2 regional ¢ dite 
0 


Plus feature probably would be shown with new ling in May® of 


System is being engineered at TCE's U.S. hq in Indianapolis under license from Gemstar, and is e y 

to be introduced in 4-head mono and stereo recorders imported from Japan and Singapore. It wilj added 
will differ from remote unit being marketed by Gemstap About 
suggested list of $60, which contains timer and LCD readout, in that it will be incorporated into 
t's handheld remote control. It also will incorporate s¢ 
time and channel in conventional manner ag well 
4s 


at 
deck and te 


from VCR Plus codes in program listings, TCE officials said. 


TCE said it hopes to be first company to build VCR Plus into VCR. Gemstar Vp Paul Newman, who te 
xt 


present at TCE news conference, in past had said that "several" VCR brands would incorporate system ihe 
year (TVD Nov 19 p14). Officials of Philips and Zenith expressed interest in all new approaches to Simplifieg 


programming but said they had made no commitment. Matsushita, whose combined brands are No, 2 


in VOR 


deck sales in U.S., is understood to have little interest in system, preferring to pursue its barcode ang other 


programming approaches. 


Meanwhile, reaction to newspaper publication of VCR Plus codes in program listing, was generally 
positive, but varied in intensity. After less than 2 weeks of code publication, remote unit was selling well in 
L.A., where Times called 7 Circuit City outlets "and all 7 were sold out," Development Dir. Willard Colston 
said. "A number had reordered 2 to 5 times,” he said. "The smallest number sold by any store was 20. The 
highest was 300-400. We have set up meetings with cable companies to demonstrate for them." Newman 
said Circuit City "turned its entire inventory in one week in Los Angeles" and product is selling "8 times 


faster than we expected.” 


In N.Y., things were less decisive. N.Y. Times Mktg. Vp James Cutie said his office received 50 calls 


for information first week -- "an unusual volume." Corporate Communications Vp William Adler said "there 
is clearly a level of interest," but said some retailers in area preferred to wait until after Christmas to 
VCR Plus. "When we sense growing activity,” he said, "we will help retailers who advertise" with such 


push 4) (@ 


enticements as preferred positions in Sun. program guide, etc. 
* * * * * 


TCE formally introduced first 35" sets with tubes from its own plant in Marion, Ind. (TVD Oct 29 p10). 
Three models in Home Theatre series are first 35" sets to have tubes with invar mask for greater brightness 
and higher color purity. Sets were previewed last spring (TVD May 21 p14). At that time, one model was 

ggested 


introduced using Mitsubishi 35" tube without invar mask at suggested retail of $2,899, and it was su 
that invar mask would add another $200 to list price. However, 3 new top-end invar models introduced last 


week all carried same $2,899 suggested list. They have all high-end features, including Dolby surround, 
digital comb filter, 10-w-per-channel amplifier, advanced picture-in-picture. 


LucasArts Entertainment signed agreement with JVC 
Musical Industries for sales and distribution of software for 
Nintendo Entertainment System (NES) under JVC label. JVC 
Musical Industries is JVC software subsidiary involved 
primarily in prerecorded audio and video, but has been 
Nintendo licensee since last year and introduced first NES 
cartridge in July. First title under Lucas deal will be Star 
Wars game for 8-bit NES system planned for early next 
year; next title could be for 16-bit Nintendo system set for 
Sept. launch (TVD Nov. 26 p13), JVC spokeswoman said. 
LucasArts Entertainment will handle design, development 
and marketing and JVC sales and distribution. Previous 
programs Lucas has developed for computer systems were 
licensed to Jaleco and Bulletproof Software for NES 
cartridges; this is LucasArts’ first direct NES software. 


Sony enters Super VHS cassette market (TVD Noy 5 
p14) with "Visual Excellence" tape, elaimed to offer highest 
retentivity of any consumer S-VHS tape available. Using 
same technology as new V videotape, T-60 carries list of 


$25, T-120 of $30. 


Philips and Ricoh are cooperating in fax venture, with 
production expected to start in Philips plant in Austria in 
Jan. at monthly rate of 8,000, to be divided equally, each 
company selling under own brand name. Products will be 
low-end commercial machines. 


Panasonic officials maintained strict "no comment” re 
on trade reports that Sales & Mktg. Senior Vp Mare Ross ® 
Northeast Gen. Mgr. Tony Cianci were suspended from thet 


duties last week. 
Fuji and Maxell announced increases in list prices of 


videocassettes (5%) and audio tape (nearly 10%) in Jap”, 
following similar move by TDK (TVD Dee 3 p14). 


THIS WEEK'S YEN RATE 


Yen values have been converted to dollars in 
this week's issue at 134 yen = $1, except where noted. 
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yoL. 
AN FREE TRADE: Boomi . 

ere more than 30,000 people work iexican b 
producing consumer electronic equi nat le 

July 23 p13), may lose j pment fo P ants 

vD ; * ts allure r Sale 
negotiated with Mexico, Prof, Jame if fre 
state U. said. S Gierm 


writing in El Paso-based Twi 
forecast that any treaty may aakh pee 
tem to lose its advantages and even Sa at (maquilado 
plants near border may "close or relocate “ie Cted that re 
interior. Using U.S.-Canada trade Ree 0 the Mexico © 
these possible consequences: Y aS model, he an 


News, Giermangsk; 


While Mexican twin plant o : 
tariff treatment -- duties levied only a ree 
rocessing in Mexico -- free trade treat value-added 
eliminate tariffs entirely, wiping out tants ally 
maquiladoras and allowing "any U.S, haneh advantage of 
low-cost Mexican labor to produce eligibl acturer to use 
entry into the U.S. without tariffs." € products for 


eive favorable 


Free trade pact should result in j i 
Mexican labor as "direct result of greater lak nee 
stimulated by greater commerce and houguse el-the ne 
influx of 3rd-country firms into the Mexican na a a 
Mexican twin plants are permitted to sell parinotanci 
their production on domestic Mexican market Under ‘tn 
trade treaty, "U.S. industries not now operating 7 Me tig 
may be afforded the same national treatment,” wi a 
dvantage at scoume there. Maquiladoras would Ca 
other competitive advantages the j 
U.S.-Mexico agreement, ve aires 

—_——— 


Ads & Promotions: Atari is placing active display 
kiosks for Lynx handheld videogame in 20 key Cineplex 
Odeon movie theaters across country. Each theater is giving 
away Lynx game... 3M will launch sweepstakes to promote 
sales of T-30 VHS-C 3-packs, with 15 JVC S-VHS-C 
eamcorders to be awarded. Next month it also will begin 
instant winner sweepstakes for multipacks of BX, CX and 


XSII-S audiocassettes, with top prize of $10,000 savings bond. 


Scotland-built 8mm recorders have been ordered by 
McDonnell Douglas to equip Goshawk jet trainers it's 
building for U.S. Navy. To be made by GEC Ferrant, 
airborne VCRs are designed to record pilot's view as seen i 
through head-up display camera. They're mounted in seale 
modules to protect tape and heads from sea, fog and 
humidity; they use standard 8mm format. 

ployer in | 


Sanyo is listed as biggest twin plant em 
Tijuana by San Diego piggies: Journal, as quoted aa eh a 
Plant News, El Paso. Tabulation of largest maqu ac ©. 400 
(twin plant system) in Tijuana lists Sanyo 25 emp aye fern? 
followed by Video Tee with 1,700, Mattel with 1,007» 
Matsushita with 1,400; International Rectifier 1s 
700, Hitachi 15th with 575. 

i. 

Mitsubishi is expected to reenter VHS-C epaeE re 
U.S. in fall. Source close to company said oes 4 models 
feature packages haven't been determined, me teubishi has 
Could be in line, including palm-sized units. fat is 

€n minor player on U.S. camcorder see eoropean markets 
pped-up participation in Japanes® an than in past 
makes U.S. entry lower-cost proposition 
information 


et, HN 
Goldstar and Bull's U.S. affilia’’ Atieh Goldstar W? 


ms have signed agreement un ‘ ids 
Manufae eee et Bull products i 8° 
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7 
D 
PoMParison ad perv IVES CH 


€gal ch Mpai 
deniog mue%ee when Us. Dig 62% PIA survived et 
ae or preliminary injunetin Ohio last week 
ce ‘on- d chain i lon filed by Home 
- Hom 


Home Ce 
representative ny charged that Py- 


dn't include batte 


ty. Fretter Gen. Counsel 


Vertising " 
be delivers) and co 


_ ._ Iwar of news 
judge h releases, Fretter trum 
Cenenn ee Comparison ad "truthful edums foe 
Centers eet: Sk to enjoin such advertisements." Hom 
eee haecheges ed its lawsuit with "foreing Fretter to ive E 
ads." Judy sy it claims to sell in its price coliiietnan 

€ 1s expected to issue written comments this week. 


Highland recently ent: 

- : ered comparison ad i 
pre. a spots featuring actor who ieteenea bgt toch 
§1zmo-happy Agent Q in James Bond movies. 


aca DEFICIT DROPS: Balance of trade in both total 
ee ease CE ee scenes continued to improve in 

+, as impo eclined and exports increased, resulting i 
further dip in trade deficit, EIA reported. Fj ie 


__ In total electronic products, exports reached nearly $54 
billion in year's first 3 quarters, while imports were just 
under $58 billion, up 18% and 2% from year earlier, as 
deficit dropped 58% to $3.98 billion from $9.48 billion. In 
Sept., imports actually fell while exports continued to rise. 


Breakdown by product group shows consumer electronics 
produced largest trade deficit for Sept. and 9-month periods, 
but with improvement in both, as 9-month deficit fell 13.7% 
to $8.66 billion and Sept. deficit 22.4% to $1.08 billion. In 
1990's first 3 quarters, U.S. imported $11.41 billion in 
consumer electronics and exported $2.75 billion, decrease of 
6.3% in imports and increase of 27.7% in exports in year. 
For Sept., improvement was greater -- imports of $1.42 
billion were down 14.4% and exports of $337.2 million up 


27 AN Yon 
For 9 ? > 


9 lectronic 
electron tubes 49.4 % and elec fod ace ‘ind solid-state 


i «41 products deficit jum 
epee 115 3%. For electronics as whole, EIA Pres. Peter 
‘eC dly forecast elimination of deficit "in the 


McCloskey guarde 
near future. 

manufacturers offering HDTV 
its products are for industrial 


oT eboat $15,700, MUSE decoder 


it expects to produce 90-30 of each 


000. Hitachi says ! + Srototype of 34” 
y d has developed prototype 
roduct ees andl’ brightest in industry. 


: . “ll be 
rs: Laservision seminar Wi : 
gon Disc orp. Jan. 31-Feb. 1 in La Mirada, 
” sa tails: Rebecca Reyes, oDpc, 


TA 2ist annual seminar wul 
ae 90-24, Tucson. Details: ITA, 
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Consumer Electronics Personals 
aerobatic Sct acai itescinrbr med 


Mel Hunger resi Dec. 31 as senior mktg. vp at 
Teknika, which has emeiced U.S. TV-video business (TVD 
July 23 p12), to take same title at Funai, new position for 
company... Graham Hallett becomes Harman Kardon pres. 
Jan. 1, succeeding Robert Goodman, who resigned in 
Aug.; Hallett ran Harman Kardon's Canadian distribution 
arm for last 5 years... James Houghton, Corning chmn., 
renominated by President Bush for post on Advisory 
Committee for Trade Policy & Negotiation... Donald 
Hayes, international mktg. vp, heads new international 
office of Optical Dise Corp. (ODC) in Amsterdam; | ODC 
Pres. Richard Wilkenson continues at Santa Fe Springs, 


Cal., hq. 


Changes resulting from Dec. 1 restructuring of Pioneer 
Home Electronics Div.: Senior Sales Vp Robert Johnson 
becomes senior vp-administration; National Account Mgr. 
Hiro Inada named senior vp-planning and coordination; 
Midwest Zone Vp Don Richardson replaces Johnson as 
senior vp-sales. Executive reshuffling at Pioneer car audio 
effective Jan. 1: Exec. Vp T. Asano returns to Japan to 
become gen. mgr. of International Div.; succeeding him as 
exec. vp is Senior Sales Vp David McKenzie; Dallas Zone 
Vp Edward Sachs moves to senior vp-sales; S. Kotani 
takes up new post as senior vp-planning and coordination; 
Mark Epstein, ex-Celluland, joins as brand mgr. for 
Pioneer cellular phones. 


Bud O'Shea resigns as MGM/UA pres., no successor 
named; Time Warner Senior Vp Geoffrey Holmes elected 
to succeed him as Laser Disc Assn. chmn... Ex-MGM/UA 
Home Video Senior Vp Herb Fischer named pres., West 
Coast Video Duplicating... Joining Warner Home Video from 
MGM/UA Home Video: Molly Kronenberg, western 
regional sales mgr.; Randall Chambers, national accounts 
mgr. based in Nashville; Warner Sellthrough Product Sales 
Dir. Frank Kraus shifts to national sales dir., relocating 
from Philadelphia to Burbank hq... Bob Roberts departs as 
Buena Vista national sales vp to pursue other interests... 
Harold Weitzberg promoted to Wood Knapp Video sales 
vp... Alisse Kingsley moves from Warner Home Video 
publicity and promotion mgr. to similar post, Warner Reprise 
Video. 

angele 


Tiger Media (TM) says it will develop products for 
new multimedia standard of Microsoft, Tandy and 9 other 
computer companies (TVD Dec 3 p15). TM's CD-ROM 
entertainment title, Case of the Cautious Condor, is 
available now for Tandy and Sum Microsystems CD-ROM 
onene and will be distributed in Commodore CDTV format 
as well. 


Electronics employment at end of Sept. was down 
3.1% from year earlier to 2,510,000, American Electronics 
Assn. (AEA) said, representing 13th consecutive month with 
no job growth. All segments were down except prepackaged 
software, up 13.7%. "Other" category, including consumer 
on medical electronics and instruments, fell 2.1% to 
76,900. 


Franklin Electronic Publishers’ hand-held reference 
products, to be shown at Consumer Electronics Show next 
month: Concise Columbia Encyclopedia with search and 
eross-reference features, available in early 1991 at $400; 
Spanish-English dictionary with voice synthesis for 
pronouncing 250,000 words, $300; spelling Ace in new 
smaller 2x4" palm size, $40. 


DECEMBER rm ity 


SHARP, EMERSON PRODUCTS: Sharp is introduc 
camcorders this month, including first in high-eng 08 3 
line. Unit is fullsize VHS model with 16x varigh|. P*nie, 
zoom lens rated at 3 lux, 1" color LCD viewfinder °°! 
speeds, full auto system, $1,399. - 


5 Shutte, 


Camcorder additions to main Sharp line includ 
zoom model, 2 lux, previewed at Summer C onsumier 16x 
Electronics Show (CES), and 12x JetZoom models r 
1" color LCD viewfinder ($1,600) and other with’ With 
monochrome viewfinder ($1,250). Both have flyin 
head, switchable high-speed shutter. & rase 


Emerson is introducing 3 TV/video combos amo 
array of TVs and VCRs. Combo units are 19" and 19" 
with integrated VCR and 9" with VCP. VCR combos pant 
28-day 4-event programming, on-screen programming 4° 
one-touch recording, with remote control of 2-hour = tn 
timer, picture adjustments. Suggested list prices are 
for 19" and $710 for 13" model. VCP/TV combo has AC/DC 
power, comes with 12V car adaptor, on-screen display of 
remote picture adjustments, sleep timer, 2-speed Search, 
$760. 


VCR introductions include 4—head mono model with 
digital tracking, 181 channels, quick start transport, double 
azimuth system, 4-event/28-day timer, skip $430 
with 2-head version at $380. Additional 2-head model with 
remote programming, 4~event/28-day timer is $350. 


New TV sets are highlighted by 27", 25" and 19” MTs 
models with all video and audio adjustments from remote 
handset, comb filter, 11-jack pack. Suggested prices are 
$880, $690, $470, respectively. Emerson also is introducing 
single 25" mono set, three 19" mono models, one 13” remote. 

* * * * * 


Samsung laserdisc player to be introduced at CES 
(TVD Dec 3 p16) has suggested retail price of $550, not $500 
as we were first told. 


RECORD OCT. RATIO FOR MTS: MTS stereo capability 
was built into 35.4% of direet-view color TVs sold in Oct., 
record ratio for that month, according to EIA data released 
last week. Ratio was 2nd highest in history, trailing only 
Aug., when 35.5% of sets had MTS built in (TVD Sept 10 p13). 


MTS capability was built into 692,311 color sets sold in 
pee vp pate Oct. 1989, and sales of direct-view 
color TVs rose 3% to 1,954,504, as reported previously. In 
Oct. 1989, 27.7% of sets had built-in MTS. For first 10 
months, MTS was built into 31.7% of direct-view sets, vs. 
27.6% year earlier. 


EIA also reported 10.3 % decrease in sales of 
monochrome TVs in Oct., when 158,717 sets were sold, vs. 
176,982 year ago. For year to date, sales were down 12.3%, 
with 1,188,288 sold, compared with 1,355,421 in 1989 period. 

—_i—__ 


_ Head cleaners for victory: Discwasher donated 5,000 
audiocassette head cleaners to U.S. troops in Persian Gulf 
after Pres. Ken Thomson heard of problem that desert sand 
was getting into military machinery. "I realized they would 
be having the same problems with sand in their eassette 
players," he said. 


IBM has Signed as exhibitor at Winter Consumer 
Electronics Show in Las Vegas for first time. Officials 


have 
said they plan to market PS/1 home computer bere 
increasing number of consumer electronics retailers: 

Nov 12 p12, July 2 p11), o< 
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Broadcast - Cable 


Fcc FINSYN BATTLEFIELD: Networks g 
peal. Commissioners appear to eye som 
safeguards. (P. 1) 


eek total 
© relaxation, with 


cBS BUYING BACK SHARES: Seeks } 
Loews and Paley estate tender 7.1 mil] 
control will result. (P. 4) 


0.5 million a. 
: t $1 
ion. No change op 


FCC LAUNCHES RULEMAKING for new 
competition standard. 'Good actor' plan ee 
interest. Must-carry likely to resurface. (P, 6) S most 


FCC STREAMLINES HEARINGS: Moves desi 
comparative renewal processes, deter ehesee See a 
to be encouraged, payoffs limited. (P. 7) nts 


ry) ) INDUSTRIES URGED TO COMPLY with TV violence law 

% by congressional authors. Grass-roots backlash feared. (P. 7) 
MEDIA AD PROSPECTS GLOOMY for 1991, except for 
cable. Little growth seen for TV, print, panelists tell 
PaineWebber conference. (P. 8) 


HOUSE PANEL DROPPING SEAT: Party realignments 
could produce reduction in number of Republicans, with 
ripple effect on Telecom panel. (P. 9) 


NHK EYEING NETWORK, seeking partners in 


international news channel to compete with CNN. Conus is 


one possibility. (P. 9) 
NETWORKS SEEK TOTAL FINSYN RELIEF: 


Dec. 14. First panel of network and Hollywood 
commissioner and last to question -- became 0 
he had urged witnesses to display "a tempering ° 
accepted. 


in 

There was much confusion after first a lose © 
" Earlier, 
was granting 
Jast after time 


5-minute Chinese fire drill” after each pane”: 
in waiving his questions "in the interests e irhe 
Statement to give time to Duggan. aes acti ns 
Duggan -- but chmn. proceeded to ask que® = 


Heads of netw 


Chief Executive Officers Panel: 9" 14 he 
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De cone ENDS INTEREST-FREE finance plan on 
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FUJI CAMCORDERS, sold in Japan but not U.S., under 
serious consideration' for import here. (P. 14) 


OCT. AUDIO SALES UP 9.7%, all products showing 
increases over 1989. Aftermarket autosound is month's big 
winner. Ten-month factory sales top $5.3 billion. (P. 15) 


NEW SONY AMERICA PRES. will be Sommer, former 
Sony Deutschland head. Vander Dussen to be vice chmn. 
Schulhof to head records operation. (P. 15) 


HITACHI AND NISSAN form joint venture to develop and 
make auto information and communications systems, 
including car audio, video, phones, navigation gear. (P. 16) 
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Consumer Electronics Personals 


Robert Pierce, ex-Aiwa, Magnavox and Zenith, named 
mktg. dir., Memtek Products... Brian Miller, ex-videotape 
product mgr., promoted to new post of mktg. mgr, consumer 
products, in Fuji Magnetic Products Div.; Kevin Young 
promoted to southeast regional sales mgr... Greg 
Giordano, ex-Emerson national service mgr., joins Sansui 
USA as mgr. of engineering and support services, post 
including responsibility for Sansui brand and Capetronic OEM 
products... Kazutoshi Haniwara, Nissan, and Jun Suzuki, 
Hitachi, named pres. and exec. vp, respectively, of Xanivi 
Informatics Corp., joint venture in auto information and 
communication systems. 


Dennis Callahan appointed senior vp-gen. 
merchandise mgr. at Hess's dept. stores, with responsibility 
for consumer electronics, among other categories... Arnie 
Nudell, founder of Infinity Systems, and Paul McGowan, 
founder of PS Audio, with Canada's API, form Genesis 
Technologies Inc., high-end loudspeaker firm in Vail, Colo. 
(303-476-3012)... Joseph Arena, internal audit dir., 
promoted to vp-corporate controller, Apple Computer; 
Treas. Robert Saltmarsh adds vp title; Jeanne Seeley 
promoted to finance vp-worldwide mfg., R&D and product 


Financial Reports of TV-Electronics Companies 


These are latest reports as obtained during past week Dash indicates inlormation 
available at press time. Amounts expressed in dollars. Parentheses denote ong m 


Audio/Video Affliates 
1990-9 mo. to Oct. 31 
1989-9 mo. to Oct. 31 
1990-qtr. to Oct. 31 

1989-qtr. to Oct. 31 


97,761,000 
95,325,000 
34,098,000 
29,602,000 


Commtron 
1990-qtr. to Nov. 30 
1989-qtr. to Nov. 30 


152,445,000 
173,495,000 


Go-Video 
1990-qtr. to Oct. 31 6,908,313 (294,433) 
1989-qtr. to Oct. 31 — (593,442) 


Home Shopping Network 
1990-qtr. to Nov. 30 
1989-qtr. to Nov. 30 


291,700,000 
255,200 ,000 


National Semiconductor 


1990-26 wk. to Nov. 25 870,100,000 
1989-26 wk. to Nov. 26 814,400,000 
1990-13 wk. to Nov. 25 427 ,400 ,000 
1989-13 wk. to Nov. 26 416,800 ,000 


QVC Network 


1990-9 mo. to Oct. 31 525,986,000 
1989-9 mo. to Oct. 31 170,256,000 
1990-qtr. to Oct. 31 205 ,890 ,000 
1989-qtr. to Oct. 31 62,851,000 


Notes: After special charge. “Includes special credit. 


mktg. organizations; Joan Murosky advanced to vp, 
human resources. ; 


Luigi Salvaneschi retires Feb. 1 as pres., Blockbuster 
Entertainment, to return to teaching at Barry U., Miami 
Shores, Fla... Leslie Buhler resigns from Magnum 
Entertainment to join Carolco Licensing as licensing 
administration mgr... Robert Marick, ex-Mattel Toys 
international mktg. dir. who developed and launched Disney 
Preschool product line, joins Buena Vista Home Video 
International as mktg. dir.; Lisa Varni, ex-Odyssey 
Distributors, named Buena Vista Home Video U.K. and 
Europe mktg. supervisor... Appointments at Lieberman 
Enterprises: Senior National Audio Buyer Dusty Bowling 
promoted to video mdsg. dir.; Sales Doug Fawcett 
(Hawaii), Scott Heiss (N.J.) and Buddy Parker (Nev.) 
advanced to mgrs. of respective branches; Robert 
Cornell, ex-Taco Bell, joins as financial planning and 
analysis dir. 

_——i—_ 


Best-laid plans: Denon tried to differentiate itself in 
Japan by marketing 130-min. and 150-min. blank digital 
audio tapes, but had to pull them back from market. 
Reason? Denon's own DAT recorder was only one on 
whose elapsed-time and time-remai counters could 
handle longer length. In fact, extra minutes apparently 
produced gibberish in other brand decks. Denon Americ® 
Pres. Robert Heiblim said next generation of Japanese dels 
will be engineered to accommodate longer tapes. 


Laserdisc player production in Japan is expected te 
reach 1.5-1.6 million this year. Projection was made in 
Dempa Shimbun last week on basis of production of 
units in year's first 9 months, 60% ahead of 1989. While 


million" 
overseas growth has been strong, sales in Japan are lagging 


| 


behind earlier fo _ 
to end year at 900,000. of million this year, and 


We” ML MMTTUTUTUTATATUTANATRAL( | \\ 


Publisheg 


authoritative Service tor Bro 


be Allied Fields. 


pEcEMBER 24, 1990 


Broadcast - Cable 
Broadcas’ = = 


NAB ANGLING FOR DAB: Ana 
system in U.S. Nothing is final, Pte 
way: Great American pulls its statio 


CONGRESS OUTLOOK: Spectrum 

Sound and fury, but little action likely eros in : 
take limelight with White House plannin Cable. Fees could 
budget package. (P. 2) & Proposal j 


€§0tiations 


nS out of NAB. (, 1) 


cy 


et 


ZENITH GOES DIGITAL, joins other 
MIT eyes move but needs money. Te 
same request of sponsors. (P. 5) 


HDTV Proponents, 
St center likely to make 


WWOR-TV SPINOFF OPPOSED by co : ’ 
others who a: station shouldn't “A sold cade cage 2 
takeover. ease cited. Most of 6 $ 
resolved. (P. 6) merger lawsuits 


COMEDY NETWORKS MERGE: Comedy Channel ! 
to become Comedy TV. New channel will be 60-50 (eae 
venture of Time Warner-owned HBO and MTV. Mizlou 
troubles cause SNN shutdown. Buyout sought. (P. 6) 


NCTA INCOME UP in fiscal year as MPAA cuts back, tax 
returns show. Valenti, Mooney still among highest paid. 
Higher pay in order at public broadeasting. (P. 7) 


BSB FUTURE 'STRONG’, report says. Merger gets govt. 
okay, despite opposition. Effect on cable and broadcast 


debated. (P. 8) 


NAB ANGLING TO LICENSE EUREKA DAB SYSTEM: 
direct audio broadeasting (DAB) system ; 
under auspices of European Bestg. Union. Nothing 
Abel gave preliminary report on European talks to 
Henry (Jeff) Baumann were in Europe 2 wee 


system that's said to be muc 


GEST 


S NEws 


Co 
Nsumer Electronics 


RETAIL 
Paying bills, Major thei noe and Best Products stops 


ie port major slump. (P. 11) 
antine ins te yee 10.2% in 3rd quarter 
TV supply was made in U.S. eis ee 


CD- 

pat ie Stila INTERACTIVE SYSTEMS to debut at 

ie ~ onsumer Electronics Shows. Both systems ready 
arket plans. CD-I Consortium formed. (P. 12) 


Tate PROCESSOR DUMPING investigation continued by 
, in response to Smith Corona petition on machines from 
apan, but Singapore probe is dropped. (P. 14) 


DIGITAL COMPACT CASSETTE will go high-profile at 
CES, with events scheduled by Philips, hee te. 14) 


3M TARGETS RETAILERS for custom promotions, sees 
marketing as critical in videotape battle for 1991. Retail 
orders strong as more people stay home. (P. 15) 


ZENITH DIGITAL HDTV sets will cost somewhat more 


than estimate for earlier system, company says —- but still 
well below Japanese sets. (P. 15) 


NAB is negotiating to become U.S. licensor for 


ka 147 developed in Europe by consortium of 38 companies 
ee has Bee finalized, we're told, but NAB Exec. Vp John 


NAB Exec. Committee last wee 
ks ago negotiating on deal. 


k. Abel and Exec. Vp 


h more advanced than other DAB 


i i ‘a|-satellite DAB than other systems... and 
Eureka is hybrid terrestrial B "is the state of the art, much pe possible conflict of interest 


efforts. NAB engineering believes DA 

they're here now," we were told. Exec. 
questions about proposed deal, instructine aples, Fla. 
before Jan. 28-31 NAB board meetings 1” J of possib 
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rt fully on proposal to radio group owners’ caucus 


t, 
And, we were told, "when you become a proponen 


NAB is trying to reserve the 
al with Eureka: * a Bis oS tight-mouthed 


ou " ther source sal +e tc written in stone ‘. 
r adio ee ‘thon ee who are in it Lar Te iret officials in Europe for commen 
about its effort and we weren't able to reac ite-delivered DAB, contending it would 


ewhere ag 
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severely harm local radio stations. 


ainst satelli 


NAB has fought hard at FCC and & Tr year, Abel tol 


d NAB board that DAB would become biggest 


‘olation of Federal Statute (17 USC 101 et seq.). 
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STATE OF THE INDUSTRY ‘ ' Hig 
con 
istical k of Dec. and year to date: : 
Sales to dealers, from EIA, for 2nd statistical wee pare y . a as | 
DEC. 1989 % NOV. KS x for 
1-7 WEEK CHANGE 24-30 1990 1989 CHANGE 
to 
COLOR..... 394,978 400,122 - 1.3 591,227 19,937,945  20,757,737* _3 4, s 
penta 383,079 393,214 - 2.6 579,612 19,620,794 20,514,228* - 44 = 
PROJECTION. ..- 11,899* 6,908 +72.2 11,615* BLT, LSE** 243,509 439.5 ms 
TOTAL VCR....-+-> 239,352 333,678 -28.3 491,254 12,248,733 11,221,800 4 9.2 ial 
DECKS...+++++° 183,399 274,772 -33.3 361,485 9,514,992 PEP A AL Sb me wee 4.3 
CAMCORDERS... . 55,953 58,906* - 5.0 129,769* 2,733,741** 2,099,785 +39.3 
° ea 
Color TV 5-week moving average: 1990--481,707*; 1989--453,416 (up 6.2%). ro 
VCR deck 5-week moving average: 1990--259,038; 1989--276,322 (down 6.3%). pt 
Camcorder 5-week moving average: 1990--81,181*; 1989--67,900 (up 19.6%). pt 
3] 
* Record for period. ** Exceeds full-year record. : 
1990's GOING-OUT-OF-BUSINESS SALE: Roster of brands and companies that departed marketplace in | 
past year is stark indicator of red ink, white-hot competition and overall business blues. l 
s 


Biggest name to fall by wayside in audio/video was NEC when it announced in May its intention to phase i (o c 
; I 


out of mainstream market to concentrate on such items as computers, videogames, home information 
systems and high-end home theater installations (TVD May 7 p9). "Today there are too many manufacturers , 


and the market is saturated,” company said. 


Teknika became 2nd long-standing brand to fall (TVD July 23 p12) when parent Fujitsu General decided 
to "suspend" TV/VCR business after 15 years in U.S. market. However, company did hold open option of 


reentering business in about 2 years through expertise in satellite business, in which it participates here 
under Fujitsu brand. 


Among lesser publicized exits is MGN Technologies, company founded in 1987 as Magnin Electronics by 


Magnavox veteran Ralph Palaia, which had biggest presence in TV/VCR combos sold in national chains. 
Many of company's operations have been absorbed by Craig Electronics, which is handling administrative 
functions during winding down of MGN business. Palaia, who will become Craig senior vp, said MGN fell 
victim to "overall environment in the financial community" as well as fierce competition and deteriorating 
margins in 13" combo category. Craig Chmn. Richard Berger says company will add TV/VCR combo business 
developed by MGN to Craig line (but under Craig label) in 9", 13" and 19" or 20" models. 


Totevision, which also predominantly marketed TV/VCR combos, is in process of being liquidated 
ring (TVD April 9 p16). _ 


following messy legal battles among its principals after Chapter 11 filing last sp 

Former Pres. William Taraday has formed new company, RGA & Associates/dba Taraday Enterprises, with 
hope of marketing products under Totevision brand. "How the Totevision name will be used and who will use 
it has not been determined," he told us. Taraday blames internal problems more than external factors for 
Totevision's demise, although he said that "this is an industry that doesn't allow for too many such mistakes. 


Last month saw letter to creditors of Carillon Technology informing them of company's liquidation. 


Headed by Jacques Robinson, former GE consumer electronics chief, Carillon’ uring le 

development of laser turntable to play LP discs. It appeared after many rie ae — judged far 
too expensive for consumer market, although it's available on professional market in Japan through former 
Carillon subsidiary that's still in existence. Carillon acquired dbx and sold it off piecemeal; among other 
deals, it licensed DAK Industries to use brand on consumer products, and sold brand for professional products 
to AKG Acoustics. Company also owned Audio Dynamics Corp (ADC) brand.  __ = 
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‘ yo. 3 
: TV supply increased modest 2.2% in 3pq 
_.. IMPORTS DOWN: Color aa declined 61° q 
ep pies SOR: Shit Ganeetoally produced sets rose 10.2% pe she coment a Thus, in®* june 
i a RES. color TV supply was U.S.-made, 46.2% imported, analy Production ang mont 
quarter, 53% of U.s. € wit 
i igures shows. 
“ae ‘oi 3rd quarter 1989, when 50.3% of color 5 Dp 
hird domestic vs. import ratio 1s reversal of 3rd q “2 ‘er cveliviend ASS die inlet ‘Supply 

aed a mae : de domestically. In 1990 quarter, total TV supply ceiathal ee igus Million ag uper 
imported and 49.7 7% made hrome imports. There is no significant U.S. produc w sets. ster 
result of 41.5% dip in monoc 

In 1990's first 3 quarters, even greater reentage of color TV sets was U.S.-produced -- 56.8%, up iP E 

s 


for first 9 months -- domestic plus imports — syst 
% lier. In 1990, total color TV supply > : 4 

pep ye rs ae months of 1989. Third quarter was only v ean Ovi by hrs 6.1%) Roa 1M Color Ty 
ere For year's first 9 months, U.S.-produced color sets dipped 0.8'% and imp : Year earlier 


i look 
Monochrome TV sets fell 21.4% in first 3 quarters. ne 
, . v 

We derive breakdown of domestic and import sets by subtracting Commerce Dept. import figures f, (T 


i i i -- tic output plus imports. There's some 
ta on production, which actually is total supply -- domes put p 
ecoupeniilits between figures, so they must be taken only as approximations that show general trends. In 


A ‘ Gre 
table below, "% change" refers to change from comparable period of preceding year. pes 
TOTAL TV SUPPLY, 9 MONTHS, 1990 vs. 1989 upé 
U.S.- %  %of % Kot Total % 

Produced* Change Total Imports* Change Total Supply Change oe 
tC 
Total TV 1990.... 8,948,000 - 0.8 50.8 8,652,000 -11.9 49.2 17,600,000 - 66 pe 

1989.... 9,017,000 + 3.9 47.9 9,823,000 +19.5 52.1 18,840,000 +11.5 
Color TV 1990.... 8,948,000 - 0.8 56.8 6,813,000 - 9.0 43.2 15,761,000 - 4.5 or 
1989.... 9,017,000 + 3.9 54.6 7,483,000 +25.7 45.4 16,500,000 +12.8 so 
ha 
B&W TV 1990.... 0 a —= 1,839,000 -21.4 100.0 1,839,000 -21.4 ) ~ ¥ 
1988.... 0 = a= 2,340,000 + 3.1 100.0 2,340,000 + 3.1 D: 


THIRD QUARTER i. 


Total TV 1990.... 2,815,000 +10.2 51.5 2,990,000 -15.9 48.5 5,805,000 - 4.8 
1989.... 2,554,000 -18.8 41.7 3,554,000 +18.3 58.3 6,098,000 - 0.6 
Color TV 1990.... 2,815,000 +10.2 53.8 2,418,000 - 6.1 46.2 5,233,000 + 2.2 
1989.... 2,554,000 -18.8 49.7 2,576,000 +18.7 50.3 5,120,000 - 3.5 
B&W TV 1990.... 0 -- -- 572,000 -41.5 100.0 572,000 -41.5 
1989.... 0 — -- 978,000 -17.4 100.0 978,000 +17.4 


* Imports include assembled sets and unassembled but complete kits (chassis with tubes). 
U.S.-produced sets include those made from imported chassis. 


Hye a eoyy eipard keaedt Bs CLASH AT CES: With Commodore's CDTV consumer interactive 
video-audio system scheduled for formal kickoff at Winter Consumer Electronics Show next month in Las 
Vegas, competitive CD-I system launched pree r Consumer Electronics Show next month in 


mptive strike with formation of CD-I Consortium of Philips, 
Matsushita and Sony in Japan and release of plans for product and marketed 


CD-I also will get sendoff at CES -- but at Summer CES, so it will be 6 months behind CDTY, at least 


publicity race. As announced early in Nov., CDTV marketing j 7 ¥ . 
p12), and Commodore now is "nailing it down with See hc ncduled to Str i 


: i retailers," International Mktg. Dir. David Rosen said. 
Launch in U.K. will be simultaneous, and Commodore is flying British j cn ee 
news conference. ying British journalists to Las Vegas for Jan. 9 


As it turns out -- and as we revealed last Nov. -- neither CD-I nor CDTV will h -motion video | 
(FMV) at start. CD-I full-scale marketing will start in U.S. and Japan in fall, ralowen by Bacapeel sales in 


% 


92. Publicity will beos, ; 

june 19 : ©g1n in 
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monte ee ublishing comes time 0 ens, With | 
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system. art of system 
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Picture? but hardw cement of CD-I deal 

Commi . rou 

Ssion dey Of Inta > ate expect 
Clops full-mo .OF International Standards 
nalize it Standard. MPEG has been on sation and 
€n meeting on 


cia: ilM 
» It's still dise ane 1991 meeting in San Jose Although 
: 3 : ug 


jronicall rime CD-I expon re 
Jooking at Precision Adaptive Sub- Philips May be holdy 
> which e igi 
dard for video coding is un audio quality from 


"we thought of going our o 
° Wn way," Said 
Group, presumably in reference to , Gaston Basti / a 
q single industry standard." After Cry, "but we think it woah oe Philips Interactive Media Systems 
upgrade plans, presumably with plug-j duled for Feb Philips a ee A eal 
“ ed to confirm 


thecause there will be i 
becau no FMV software available until midds be lost for the consumer," Bastiaens said 


ed to Supply plug-in 


"We forced them to come out wi 

" + = u without full moti " 

eventually will be compatible" with MPF on,” Commodore's R ; 
ot oie G full- : osen said, and CDTV syst: 

stopped short of saying it would be compatible with Co standard, presumably by means of Bastar” tak he 


conference is expected to demonstrate Samples of come 85 spa aaa pO RO U eas ME meet, CES Mews 
ms. 


Japanese CD-I Consortium will invite 400 h 
organization will be followed by establishment PocuNe Ae Saat Bes a A i 
some 40 software titles are available for U.S. and E EAR BS aaa a Oy 

: ve urope, about 30 for Japan. Hardware for both systems 
) } has wee pr on a about $1,000 at start, and Commodore has forecast price will be down to $500 within 

year. Commodore's Rosen said company hopes eventually to offer portabl paiac ny" 
Data Diseman. y portable CDTV player similar to Sony's 
eee oOOoOoOoOoooaaaOOaoFaeoao—oD—aajaaaqaoaeoowessssqqo 

Go-Video's fight to block Matsushita takeover of New sets from Sanyo-Fisher: Sanyo introduces 2 
MCA (TVD Dec 10 p14) has moved to 9th U.S. Appeals on-screen program VCRs with fast forward that stops 
Court, San Francisco, following refusal of U.S. Dist. Court, automatically at end of recorded segment. Two-head model 
Phoenix, to issue temporary restraining order. Go-Video with one-year 6-event programming and 35-key remote is 


attorney Joseph Alioto told us he's asking expedited $280; 4-head version with 47-key unified remote, ; 
restraining order pending appeal, to halt sale, scheduled for auto-tracking index search, index scan and go-to location by 


i isn’ ming b elapsed time display, is $330. Fisher 26" monitor receiver at 
consummation Dee ae SES $620 has 530 lines of horizontal resolution, on-screen menus, 


midweek, he said, he will go to U.S. Supreme Court for : 
restraining ieee aihaaet Dist. Court Judge Robert remote control of all major functions. 
Broomfield didn't aaa open gait OFF Cg Camcorder shortage may be having effect on sales to 


he "left the door open" for further hearings in cas®- ones dealers -- EIA figures for week ended Dee. 7 show 
told us judge suggested that Go-Video still had peace g camcorder sales fell short of record for first time in 9 weeks 
eeking divestiture. 410 (see State of the Industry). On other hand, projection TV 


letting merger go through and s , 
said that would be last resort if no restraining order is (see State fh already have set raat aot oo a 
issued. He said Go-Video lawyers are taking depositions 1n See CIVD Dec ee established pow afr 
ss 11,899 sets sold, up 72.2'% tro : 
re aah Pt eolor sales were down slightly for 2nd 
i i k. 
World of Consumer Electronics Yea Or edie consecutive wee 
Internationale Funkausstellung, huge lene adio fair." wait ichelain 
Previously transated as Vid leery sow’ 1991 Boars feet tubes and without tuners or 
Previously translated as Audio-Video Fair, st in history, Japan, bo with p50 and 9" at $595. 


version, Aug. 30-Sept. 8, is expected 4 be 100,000 at last 


attracting more than 700,000, vs- pict reunification of ; 
ow management, 


speakers — 
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Akiyoshi Takano named pres., Sanyo a 
succeeding Muneo Arata, who returns to parent pa fs 
Electric as chief financial officer... Keith Schaefer, 
ex-NEC senior vp, appointed pres., Worlds of Wonder, ; 
electronic toy manufacturer... Changes at Aiwa eas 
Rusty Bennett, sales vp, promoted to sales and m tg YP; 
Toshi Okano, product planning mgr., named mktg. dir.; 
Ted Ikagami, mktg. vp, returns to Japanese parent's ; 
International Div... Lawrence Probst, senior vp, Electronic 


Arts Distribution, promoted to pres.-CEO, Electronic Arts... 


Ralph Palaia, ex-MGN Technologies pres. (see report — 
elsewhere in issue), joins Craig Electronics Jan. 1 as senior 
vp, responsible for national accounts and strategie planning 
in portable video products... Dan McGowan, ex-Sony, TI 


and Duracell, named national sales mgr. for Toshiba America 


Consumer Products’ new Battery Div. 


John Frank resigns as pres.-CEO, Zenith Data 
Systems... Hans Beekhuis, suspended from duties as ‘ 
Philips chief legal officer and gen. secy. last month in f 
dispute with company's board over his responsibilities, will 
end his employment next June after 26 years with company; 
both sides have agreed to give no details... Mark 
Begelman, chmn.-CEO of Office Club, to become 
pres.-COO of Office Depot upon completion of companies' 
merger scheduled for spring (see report elsewhere in issue); 

David Fuente continues as chmn.-CEO... David Silver, 
ex-Ferguson sales planning controller, joins Nokia Consumer 
Electronics (U.K. as mktg. dir... Hiroshi Tategami named 
pres., Ricoh Asia Industry Shenzhen in China, which will 
make copiers and fax machines, and of 90%-owned Ricoh 
Asia Industry HK in Hong Kong. 


Wilfred Corrigan, chmn., LSI Logic, reelected chmn., 
Semiconductor Industry Assn.; Joseph Parkinson, chmn., 
Micron Technology, elected vice chmn... Edmund Reilly, 
pres., Digital Equipment Corp. Japan, named pres., 
American Chamber of Commerce in Japan... Greg 
Giordano, ex-Emerson national service mgr., joins Sansui 
USA as mgr. of engineering and support. services, including 
responsibility for Sansui brand and Capetronic OEM 
products... Hiroyuki Iwata appointed pres., MCA Victor 
Inc., newly formed joint venture of MCA, JVC and Victor 

Music to create, manufacture and sell audio and video 
software... Michael Smolen, ex-Stereo Review, joins Oz 
Communications, N.Y. ad agency, as senior vp. 


Ralph Tribbey resigns as MGM/UA Home Video mktg. 
vp; Sales Vp David Bishop adds responsibility for 
worldwide marketing... Paramount Home Video Senior 
Vp-Gen. Mgr. Eric Doctorow promoted to exec. vp... MCA 
Home Video Pres. Robert Blattner adds MCA Inc. vp 
title... Gary Khammar, ex-Goodtimes Home Video, and 
Jon Barbour, ex-Summer Wind Productions, form Light 
Source & Imagery production and marketing firm... Ron 
Chaimowitz resigns as Goodtimes exec. vp to form 

Entertainment Consultants Group; clients will include 
Goodtimes... Jamie Buckstaff, ex-Dial Corp., joins Wood 
Knapp Video as mktg. vp... Sandra Milrad, ex-Strand VCI 
Entertainment, named sales and mktg. vp, Vesta Group... 
Pamela Landesberg, ex-Bender, Goldman & Helper, forms 
Pamela Landesberg PR firm, Woodland Hills, Cal... Alan 
Ostroff, ex-Image Entertainment, joins AIP Home Video as 
western regional sales mgr. 

— jf" 


8mm Video Council reported 178% increase in 
consumer calls to its 800-VID-8-MIL toll-free number in 
last 6 months over year earlier. 
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Financial Reports of TV-Electronics Companies 


These are latest reports as obtained during past week Dash indicates information fet 
available at press lime. Amounts expressed in dollars. Parentheses denote loss. 


Circuit City Stores 


1990-9 mo. to Nov. 30 1,637,459 ,000 35,492 ,o09 
1989-9 mo. to Nov. 30 1,405,473,000 42,187 909 
1990-qtr. to Nov. 30 589,124,000 4,412 999 
1989-qtr. to Nov. 30 525 ,886 ,000 14;600 009 


Financial News Network 
1990-year to June 30 
1989-year to June 30 


52,612,000 


(72,3 
44,608,000 61,000) 


3,003,000 


Fretter 


1990-9 mo. to Oct. 31 143,700 ,000 (2,400,000) 
1989-9 mo. to Oct. 31 153,200 ,000 1,700,009 
1990-qtr. to Oct. 31 53,300,000 (489,000) 
1989-qtr. to Oct. 31 51,900,000 885 000 


Highland Superstores 
1990-9 mo. to Oct. 31 


574,864,000 (13,550,000) 


1989-9 mo. to Oct. 31 607,995,000 (9,624,000) 
1990-qtr. to Oct. 31 193,059,000 (4,831,000) 
1989-qtr. to Oct. 31 212,985,000 1,560,000 


J2 Communi cations 
1990-qtr. to Oct. 31 
1989-qtr. to Oct. 31 


1,525,000 


77,0 
1,861,000 tn 


115,000 


Newmark & Lewis 
1990-9 mo. to Oct. 31 


209,623,000 (1,977,000) 


1989-9 mo. to Oct. 31 172,965,000 ( 
1990-qtr. to Oct. 31 67,098,000 383, 
1989-qtr. to Oct. 31 54,224,000 (1,319,000) 


Spelling Entertainment 
1990-qtr. to Oct. 31 
1989-qtr. to Oct. 31 


43,983,000 
38,145,000 


1,677,000 


Video Display Corp. 
1990-9 mo. to Nov. 30 
1989-9 mo. to Nov. 30 
1990-qtr. to Nov. 30 
1989-qtr. to Nov. 30 


41,441,000 
41,358,000 
13,783,000 
14,550,000 


Notes: Restated. Restated; after special charge. 


N.Y. Times frontpaged 2 articles within week on 
Japanese appropriation of American technical innovations. 
First story detailed how Japanese developed LCD invention 
abandoned 25 years ago by RCA, which RCA was said to 
have dropped because it competed with cathode ray tubes. 
As 2nd article in series, this one in Business section, told of 
foundering U.S. efforts in flat displays and antidumping 
complaint by Americans against Japanese flat panels. 
Another front-page story with 3-column head told of 
controversy at MIT on $10 million contract with Japanese 
university and private firm to duplicate its highly publicized 
Media Lab in Japan. By week's end, however, U.S. had taken 
lead. Third front-page article indicated U.S. was ahead in 
modern HDTV technology, saying "the advances raise some 
hopes for a rejuvenation of TV manufacturing in the United 
States, if American companies can make more progress in 
building high-resolution sereens.” 


First "quasi" S-VHS recorder introduced in U.S. was 
announced last week by Panasonic Communications & 
Systems (PC&S), its industrial and commercial branch. 
Quasi S-VHS models, offered on consumer market in Japa® 
under several brands, will play back S-VHS eassettes but 
with standard VHS quality (TVD Nov 5 p15). Panasonic has 
named that type of playback Midoki, whose meaning iS 
debatable but in some references means "similar to.” Mido 
VCR is VHS Hi-Fi with 4 heads at $870. Also introduced by 
PC&S was S-VHS-C camcorder with flying erase, 330,000 
pixel pickup, 6:1 zoom at $1,650. 
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JAPAN CRANKS UP VCR an 
45.6% in Nov. over same 1989 m 
highest of any month, after Oct. 
with 16.1% increase over 1989 ¢; 
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In 1990's first 11 months, VCR chi 


; hipm 
while camcorders were up 10.4% to 2,899, 60Q se aban totaled 7,843,600, down 14.4% 


» A 
in effect that verage VCR deck shipped here cost $226, 


currency. 


Average camcorder, at $551.38 in Noy. 1990, was d i 
because of increase in dollar's sai ete 1990, was down almost $144 from $695.21 in Nov. 1889, largely 


ue from low point of 123 to yen year ago. In en, ave wie 
camcorder was down 16.8%; in dollars it actually fell more than $ Se yen, average price o 


with very little movement in dollar's value against the yen during month. (Dollar values are given for sake 
o> P of comparison. Most importers aren't Subject to month-to-month fluctuations because of advance yen 


contracts.) 


Japan shipped 485,200 CD players to U.S. in Nov., 27.4% over Nov. 1989. Total for 11 months was 4.6 
million, increase of 21.9%. Color TV exports to U.S. were down 10.4% to 18,100 in Nov. and 32.9% to 


145,900 for 11 months. 


— in Nov., d 
Canada was destination of 53.70% Sa Rs: down 29.4%, and 916,700 camcorders, up 45.3%. CD 
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e kind of so , 
eh ason added disclaimers. NEC Home Entertainment Vp f 
Even manufacturers am Se hiE SEC TurboGrafX and Sega Genesis systems accounted for larger 9) O s 
Kenneth Wirt, while saying Hcipated, acknowledged that "neither we nor Sega were meeting expectationg j, 
percentage of sales than an oes economic conditions for shortfall. Kalinske said Genesis hardware sal 


terms of volume. He blamed 0 th software up 130%. 


were up 30% over prior year, wi 
Boy and software provided better sales and margin, lower penetration 
On other hand handheld Gam slatively higher. Estimates of total handheld category —- including Atay; 
rate keeping prices up illion pieces of hardware and 20 million software cartri 


urbo -- were 3.5-4 mi dges for 
1390: Saarce srowth is expected in upcoming year, when Sega enters market with $159 list color handhelg 


and NEC will ship increased quantities. 


d NEC will be using first 9 months of 1991 to solidify their 16-bit franchises in advance of 
Nintendo = scheduled Sept. introduction of American version of SuperFamicom, which entered Japanese 
market to great acclaim over last 2 months. NEC's Wirt said 1990 became transition year, with half of all 
Dec. console sales in 16-bit units. "We didn't think it would move that quickly,” he said, crediting pace of 


16-bit sales to Sega's advertising efforts. 


Challenge now is to build on base. "We've got to lay the groundwork to show how our products differ," 
Wirt said. Sega's Kalinske said company will continue to invest heavily in Genesis ads to expand foothold in 
market before Nintendo system hits. It goes without saying that implied significant announcement at 
Nintendo Jan. 10 news conference as well as private advance showings of its 16-bit game —- by Nintendo 
and/or 3rd party software marketers -- will be among most talked-about events of Consumer Electronics 


Show next month. 


Nevertheless, there are plenty of concerns about how this most discretionary purchase will do in 
recession, with backward glances at debacle of 1980s when earlier game boom dropped dead. Tempering any 
pessimism is far more widespread appeal of today's sophisticated games and Nintendo's tight —— if y i fad 
controversial -- management of software supply and distribution. » 


Changing software fortunes: Steven Swid, N.Y. China's eighth 5-year plan (1991- calls 
financier, has signed letter of intent to acquire Nelson increase in annual cal TV Siactient sfition in om 
Entertainment Group for $30 million in cash and notes and Country will develop its first digital color sets in 1992 
assumption of $186 million in debt. Swid is chmn. of SCS Machinery & Electronics Vice Minister Zhang Xuedong said, 
Communications, owner of Cinecom Entertainment, Spin and will start production of picture tubes 23" and larger 
magazine, Westview Press. He and 2 partners bought CBS soon. He said there are 40 million color sets in use in China 
Songs for $125 million in 1986. Nelson has home video rights _ and nation will set up 19 more production lines for color TY 
to 800 titles. Feb. 4 is deadline for agreement... John components. ‘ , 
Kluge and Stuart Subotnick, who own 40% of videodisc 
supplier Image Entertainment, said they have retained S-VHS constituted 30% of 5.8 million VCRs sold in 
Salomon Bros. for "financial advisory and investment banking —_ Japan in 1990, according to estimates quoted by Dempa, 
services" related to Image. No details were available... which said industry forecast that super format would be in 
Media Entertainment, one of largest independent home 35% of 5.7-6 million decks expected in 1991. About 35% of 
video companies, is getting out of distribution to 1.9 million camcorders sold in 1990 were S-VHS, with 
concentrate on feature film production, with CBS/Fox percentage projected to increase to 45% in 1991.* Of 
obtaining home video rights to Media acquisitions and large-screen color TV sales, 40% are expected to include 
productions for next 4 years... Vestron, in Chapter 11 broadcast satellite tuners in 1991 | 
recente) has asked court to approve deal that would : 
give Entertainment access to its titles during New consumer v cations: Video 
companies’ negotiations on potential sale. monthly classified ocean for pi swap of video 
equipm: gram . 
_ ie & Promotions: NARDA to sponsor 2nd annual 219-947-6500). os Video DROstRee Saran tae td 7 
ational Appliance & Electronics Sale & Sweepstakes June launched in May for "prosumer" market. (IDG all 7 


6-16. Number of regional d prizes has been incre icati 

8 from 4 in 1990's ienfiticaay with 29 brands listed tis ” Sag re a, a 
sponsors. Details: NARDA, 708-953-8950... Nikon Photo 
Group, which includes video products, selects Ammirati & 
Puris to handle $15 million account, succeeding Seali, 
McCabe, Sloves... Pioneer offers brochure, "The Really 
Cool Guide to Building Your Own Home Theater," through 
retailers. 
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TV DIGEST AND AUDIO WEEK "CES EXTRAS" 


Television Digest Extra will be published 
Thurs., Jan. 10, for distribution at Consumer 
Electronics Show in Las Vegas. Also distributed at 
show will be Audio Week Extra, with same 
publication date. Both Extra newsletters will 
contain up-to-minute reports that are too late for 
next week's regular issue, dated Jan. 7. They will 
be distributed free at CES as service to our 
subscribers. Regular mail editions Jan. 14 will 
carry detailed coverage of CES. Our news sources 
should note that both Extras will be dated and 
distributed to accomodate news scheduled to break 


at CES. 


Commtron is expanding on East Coast, opening 
full-stock Baltimore warehouse to serve 
Baltimore-Washington market. Distributor's 19 facilities 
include eastern seaboard branches in Atlanta, Ft. 
Lauderdale, N.Y. N.Y. has become Commtron's largest 
branch, distributor said. 
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Steve Nickerson resigns as Samsung color Ty pr 
mgr. to rejoin Toshiba America Consumer Products Oducy 
dir. of color TV marketing, reporting to Tom Mitsyj “2 a5 
vp, color TV mktg., and assuming some duties formerly 
performed by Jeff Mullarkey, now Goldstar mktg, vp y 
(TVD Oct 22 p18)... Wulf Herrmann named gen, mgr : ' 
Blaupunkt U.S. operations, succeeding Alex Wijnen p 
pres. of Harman International Industries Consumer Ww 
Electronics Group; Herrmann, 20-year Blaupunkt ye 
was dir. of export and OEM sales for Mobile Electrostnt j 
at. company's worldwide hq in Hildesheim, Germ sDiy, 
Hulkower, ex-Samsung, joins Randix as dir. of sales ang 


marketing. 


Martha Mitchell promoted to staff dir., research & 
analysis, in merger of EIA Research Center and Research 
Analysis staff into single operating unit to conduct Studies 
for EIA members and prospective members under 
Services Dir. Steve Chappell; reporting to Mitchell are 
new Research Center Mgr. Michelle Bing, ex-United Fresh 
Fruit & Vegetable Assn.; Research Analyst Todd 
Thibodeaux, ex-Occupational Safety & Health Assn. 
(OSHA); Robyn Fox, asst... William Ketcham, senior yp 
ESPN network marketing, promoted to senior vp-gen. mer. 
ESPN Home Video, reporting to Edwin Durso, who has 
been elevated to exec. vp-network marketing and gen. 
counsel... Michael Fister, ex-ABC Entertainment, joins 
Turner Pictures International, theatrical and home video 
distribution unit of Turner Home Entertainment as mer., 
international marketing, reporting to Senior Vp Ellen 


Wander. 
—————— 1 


Think you've got trouble? Consider Chinese dealers' 
TV inventory problems. Consumers there bought 4.2 million 
color sets in 1990, up 40% over 1989, but dealers still were 
left with 3 million in inventory, Economic Daily of Beijing 
said. Chinese also bought 7 million b&w sets, down 10% 
from year earlier, with 5 million remaining in retail 
inventory. Planned govt.—ordered 10% cut in production in 
1991 isn't expected to do much to alleviate problem. 
Ministry of Radio, Film & TV said that in China there now 
are 469 TV stations and 100 million sets in use -- 
contradicting China Daily's report of 170 million (TVD Dec 
17 p17). China is world's leading producer of b&w sets, 
reportedly manufacturing them at rate of 16.75 million 
annually, along with 9.22 million color sets. 


- - 


Projection TV continued to star in EIA sales figures 
for 3rd week of 5-week Dec., setting only record for week, 
up 124% over corresponding 1989 week (see State of the 
Industry). Projection now is outshining camcorders, which 
didn't set record for week, quite possibly because of product 
shortage. Projection's rate of increase for year's first 30 
weeks (32.2%) is higher than that for (29%). 
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es were up 7% from 1989 equivalent, projection 
64%, direct-view color down 7.8%, VCR decks down 20.3% 


Microwave oven shipments were down 23.6% in Nev: 
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1990's first 11 months, shipments totaled 7,438,300, do¥" 
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